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The Other Talk
A Guide to Talking with Your Adult Children about the Rest 
of Your Life
Tim Prosch (Chicago, IL)

The first of its kind—a practical approach to dealing with the 
tough issues and decisions that parents and their children need 
to confront

It’s a rite of passage for parents to have the Talk with their children 
about the beginning of life—as in the birds and the bees. As they get 
older, however, parents need to have the other talk—that is, about 
the end of life. And they need to have it now, not after a crisis hits.
The Other Talk gives readers the inspiration, practical advice, and 
communication tools they need to have open, honest discussions with 
their adult children on subjects that are among the most difficult to 
talk about. This book breaks new ground in the life-planning field by 
empowering baby boomers to take control of the rest of their lives now, 
rather than waiting for their kids to take charge.

• �Huge market and expansive outreach: There are approximately 77 
million baby boomers in the U.S., and AARP has more than 37 million 
members who will be exposed to the book’s promotion

• �AARP will actively promote the book in such outlets as AARP The 
Magazine and the AARP Bulletin (22 million circulation each), as well 
as on its website, AARP radio, and AARP social media channels

• �While other books are written to help children broach this topic with 
aging parents, this book empowers parents take charge

• �The Other Talk walks readers step by step through the process 
of discussing such topics as retirement, financing, future living 
arrangements, medical and healthcare issues, and critical  
end-of-life issues 

Tim Prosch (Chicago, IL) is president of the marketing firm Contact 
Points, Ltd. He previously taught at Northwestern’s Kellogg School of 
Marketing. In the past 15 years, he has focused his work on elder care 
and end-of-life issues; he has conducted interviews with hundreds of 
baby boomers on this topic. Prosch and his work have been featured in 
the Wall Street Journal and USA Today, as well as on CNBC.

Related McGraw-Hill Education Title:

Burns: How to Care for Your Parents’ Money
978-0-07-140866-0 • 0-07-140866-5 • Paperback • $14.95TR

S e p t e m b e r
Self-Help/Aging
Paperback • 6 × 9 • 240 pp
ISBN-13: 978-0-07-183098-0
ISBN-10/MHID: 0-07-183098-7
$15.00TR  ($16.95 CAD)

Promotional Campaign:

•  National Publicity

•  10 Nationwide Speaking Appearances

•  National Advertising with AARP

•  Outreach at ASTD and SHRM

•  Social Media Campaign

•  McGraw-Hill and AARP Enewsletter Campaign

In collaboration with AARP—the baby boomers’ guide to having open 
conversations with their adult children about their later years

Business
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S e con   d  e d ition   

Hundred Percenters
Challenge Your Employees to Give It Their All, and They’ll Give You Even More
Mark Murphy (Roswell, GA)

The bestselling management guide to pushing employees to their full potential 
with “tough love” leadership—updated with expanded research findings

• �Murphy’s proven counterintuitive approach argues that employee happiness comes from 
high performance—not vice versa—a message shared by the likes of Jack Welch and 
Ram Charan

• �Based on a painstaking study of more than 500,000 leaders and employees, Hundred 
Percenters offers tools to provide positive reinforcement, deal with toxic staff members, 
set clear expectations, and drive value-added work

• �The founder and CEO of LeadershipIQ, Murphy serves top corporate clients, including 
Microsoft, IBM, GE, MasterCard, Merck, AstraZeneca, MD Anderson, and Johns Hopkins

O c t o b e r
Management
Paperback • 6 × 9 • 240 pp
ISBN-13: 978-0-07-182556-6
ISBN-10/MHID: 0-07-182556-8
$18.00TR  ($19.95 CAD) Previous ISBNs: 2010 • 978-0-07-163894-4 • 0-07-163894-6 

Transform
How Leading Companies are Winning with Disruptive Social Technology
Christopher Morace (Palo Alto, CA)

A pioneer in social business strategy shows how Nike, SAP, Live Nation, and 
others are driving extraordinary growth and profits with social technologies

• �Morace, Chief Strategy Officer for Jive Software, walks business leaders through best 
practices for developing a winning strategy that places heavy focus on collaboration, 
open communication, and wide networks of connections

• �Case studies of leading brands such as Intuit, Deutsche Bank, 3M, and T-Mobile illustrate 
what works, what doesn’t, and how to measure success

• �The book’s launch will be coordinated with Jiveworld13, the company’s annual 
conference that is expected to draw more than 3,000 attendees; Jive will actively 
promote the book on its website, marketing materials, consulting, and other activities

Related McGraw-Hill Education Title:

Paharia: Loyalty 3.0
978-0-07-181337-2 • 0-07-181337-3 • Hardcover • $27.00TR

N o v e m b e r
Management
Hardcover • 6 × 9 • 256 pp
ISBN-13: 978-0-07-182659-4
ISBN-10/MHID: 0-07-182659-9
$30.00TR  ($32.95 CAD) 10 illustrations
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R e vis   e d  a n d  E x p a n d e d  N e w  E d ition   

How to Deliver a TED Talk
Secrets of the World’s Most Inspiring Presentations
Jeremey Donovan (Glen Rock, NJ)

The TED Talks-based guide showing business professionals how 
to give the presentation of their lives

A nonprofit dedicated to Ideas Worth Spreading, TED invited leaders 
in technology, entertainment, and design to an annual conference and 
challenged them to give the “talk of their lives.” Its popularity gave rise 
to numerous independently organized TEDx events globally.

With more than 100 specific tips, How to Deliver a TED Talk is a step-
by-step guide that helps business professionals select their topic, craft 
their narrative, master their delivery, and refine their design.

• �The more than 14,000 talks on the TED website have been viewed 
over one billion times

• �This is the revised and expanded version of the self-published 
sensation that became an instant viral bestseller

• �Donovan is the founder and lead organizer of TEDxMillRiver, a sold-
out TEDx event in Stamford, CT

Jeremey Donovan (Glen Rock, NJ) is Group Vice President of 
Marketing at Gartner, Inc., an information technology research and 
advisory firm with $1.6 billion in annual revenue.

Related McGraw-Hill Education Titles:

Booher: Speak With Confidence
978-0-07-140805-9 • 0-07-140805-3 • Paperback • $19.95TR

Rotondo: Presentation Skills For Managers
978-0-07-137930-4 • 0-07-137930-4 • Paperback • $16.95TR

N o v e m b e r
Business Communication/Meetings & Presentations
Paperback • 6 × 9 • 208 pp
ISBN-13: 978-0-07-183159-8
ISBN-10/MHID: 0-07-183159-2
$22.00TR  ($23.95 CAD)

Promotional Campaign:

•  National Publicity

•  20 Nationwide Speaking Appearances

•  Social Media Campaign

•  McGraw-Hill Enewsletter Campaign

The bestselling presentation phenomenon—revised and expanded with 
brand-new examples, strategies, and tips 
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A Nation in the Red
The Government Debt Crisis and What We Can Do About It
Murray Holland (Dallas, TX)

A wake-up call to leaders, investors, and citizens about 
the fiscal catastrophe America’s mounting debt is about to 
unleash—and a practical plan to avoiding all-out disaster

A Nation in the Red reveals why the “Debt Trap” is about to crush the 
U.S. economy. The author provides a convincing argument—complete 
with the data to back it up—that the U.S. economy is on the brink. The 
book explores the psychology that is driving the economy toward the 
cliff; draws clear parallels between America’s situation and that of the 
Eurozone; shows investors and businesses how to protect their wealth 
now; and explains the actions and policies that must be enacted now to 
avoid the coming crisis.

• �Ideal for both general readers and financial professionals, the book 
clearly explains how government debt functions interactively with a 
complex economy and capital markets and builds the case for urgent 
action in an easy-to-understand way

• �A Nation in the Red will appeal to the conservative book-buying 
audience and any reader concerned about his or her financial future

• �The author is working with a public relations firm that specializes in 
getting media placement for conservative authors

Murray T. Holland (Dallas, TX) was principal shareholder, Chairman 
of the Board, and CEO of Convergent Media Systems; Chairman of the 
Board and CEO of Convergent Group Corporation; Chairman of the 
Board and CEO of BTI Americas; Managing Director of Kidder, Peabody 
& Co.; and Partner at Akin, Gump, Strauss, Hauer & Feld.

Related McGraw-Hill Education Titles:

Richards: Infiltrated
978-0-07-181695-3 • 0-07-181695-X • Hardcover • $25.00TR

Allison: The Financial Crisis and the Free Market Cure
978-0-07-180677-0 • 0-07-180677-6 • Hardcover • $28.00TR

N o v e m b e r
Economics
Hardcover • 6 × 9 • 272 pp
ISBN-13: 978-0-07-182979-3
ISBN-10/MHID: 0-07-182979-2
$28.00TR  ($30.95 CAD)

Promotional Campaign:

•  National Publicity: Conservative Blogger and 
Radio Campaign 

•  10 Nationwide Speaking Appearances

•  Social Media Campaign

•  McGraw-Hill Enewsletter Campaign

$17 trillion in debt and counting . . . Why the U.S. is poised to become 
the next Eurozone—and what we must do to prevent it
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Grow Your Investments with the Best 
Mutual Funds and ETFs
Making Long-Term Investment Decisions with the Best Funds Today
Stephen McKee (Stateline, NV)

The next leap in the evolution of ETF investing: a two-pronged strategy retail 
investors can use to succeed in both bull and bear markets

• �A high-profile ETF expert, McKee introduces his “Comet System,” which investors can 
use to select and time the market to take complete advantage of mutual funds and ETFs 

• �One of today’s hottest investing areas, the ETF market has grown from $1 billion to more 
than half-a-trillion dollars in just ten years

• �McKee is president of Investment Selections & Timing, Inc., and he publishes No-Load 
Mutual Fund Selections & Timing newsletter; he has been interviewed as an expert on 
the subject by Forbes, Barron’s, The Hulbert Financial Digest, and Timer Digest

Related McGraw-Hill Education Title:

Trester: Understanding ETF Options
978-0-07-176030-0 • 0-07-176030-X • Hardcover • $35.00TR

J a n u a r y
Finance
Hardcover • 6 × 9 • 256 pp
ISBN-13: 978-0-07-181648-9
ISBN-10/MHID: 0-07-181648-8
$35.00TR  ($38.95 CAD)

YouTube Marketing Power
How to Use Video to Find More Prospects, Launch Your Products, and Reach 
a Massive Audience
Jason Miles (Lake Tapps, WA)

A quick and easy guide that gives marketers and entrepreneurs the tools for 
grabbing their share of YouTube’s 4 BILLION daily viewers

• �The author of Pinterest Power (0071805567) and Instagram Power (0071827005) shows 
how to get up and running on YouTube and offers best practices for using it to drive 
traffic to websites to increase sales

• �Provides expert tips on how to design a YouTube strategy in conjunction with other 
social media sites, such as Facebook, Twitter, and LinkedIn

• �Miles is the cofounder and head marketer for Liberty Jane Clothing; the company’s 
YouTube channel has 8,300 subscribers and 1.5 million views

Related McGraw-Hill Education Title:

Kerpen: Likeable Social Media
978-0-07-176234-2 • 0-07-176234-5 • Paperback • $22.00TR

J a n u a r y
Marketing/General
Paperback • 6 × 9 • 240 pp
ISBN-13: 978-0-07-183054-6
ISBN-10/MHID: 0-07-183054-5
$20.00TR  ($21.95 CAD) 30 illustrations
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The New Sales Conversation
Connect, Collaborate, and Close
Linda Richardson (Philadelphia, PA)

Richardson helps sales professionals create better, more 
effective dialogs with customers in today’s hyper digital world

In this era of iPads, iPhones, and apps, sales communications may 
be growing, but sales conversations are dying—and so are too many 
sales. The New Sales Conversation helps readers use new links and 
technologies without losing the very reason for making a connection in 
the first place—a chance to exchange the winning words that lead to a 
successful close and a loyal customer.

• �Provides five easy-to-remember keys to bringing value to customers: 
Futuring (Predictive Preparation), Heat-mapping (New and Emerging 
Needs), Value-tracking (Proof of Solution), Phasing (Verifiable 
Outcomes), Linking (Emotional Connection)

• �One of the world’s leading minds in sales, Richardson invented 
the consultative sales movement, which guides most major sales 
methodologies today; last year, she was named the #1 sales thought 
leader by Top Sales World 

• �Training up to 100,000 people annually, the author’s company 
will promote the book to her clients, which include Google, Apple, 
Microsoft, Cisco, Pfizer, and United Healthcare

Linda Richardson (Philadelphia, PA) is the founder and Executive 
Chairwoman of Richardson, a global sales training business. She 
teaches sales and management courses at the Wharton Graduate 
School of the University of Pennsylvania and the Wharton Executive 
Development Center.

Also by Linda Richardson:

Stop Telling, Start Selling
978-0-07-052558-0 • 0-07-052558-7 • Paperback • $18.95TR

Perfect Selling
978-0-07-154989-9 • 0-07-154989-7 • Hardcover • $24.00TR 

J a n u a r y
Sales & Selling
Hardcover • 6 × 9 • 192 pp
ISBN-13: 978-0-07-182365-4
ISBN-10/MHID: 0-07-182365-4
$22.00TR  ($23.95 CAD)

Promotional Campaign:

•  National Publicity

•  10 Nationwide Speaking Appearances

•  Outreach at ASTD and SHRM

•  Social Media Campaign

•  McGraw-Hill Enewsletter Campaign

The proven new sales strategy from New York Times bestselling 
author Linda Richardson
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Be Bold and Win the Sale
Get Out of Your Comfort Zone and Boost Your Performance
Jeff Shore (Sacramento, CA)

Sales guru Jeff Shore gives sales professionals practical tools for breaking out of 
their comfort zone, engaging prospects with confidence, and landing the sale

• �Teaches readers how to forge past their discomfort in a variety of situations so they 
can better source leads, forge relationships, handle difficult managers, and maintain a 
positive attitude

• �This is a “full-service” book, containing self-assessment tools, hands-on exercises, and 
case studies showing the author’s methods in action

• �Shore is a member of the National Speakers Association and a fellow in the 
organization’s “Million Dollar Roundtable,” exclusive to those who achieve more than 
$1 million in revenue through speaking and training

Related McGraw-Hill Education Title:

Richardson: Stop Telling, Start Selling
978-0-07-052558-0 • 0-07-052558-7 • Paperback • $18.95TR

J a n u a r y
Sales & Selling
Paperback • 6 × 9 • 224 pp
ISBN-13: 978-0-07-182922-9
ISBN-10/MHID: 0-07-182922-9
$20.00TR  ($21.95 CAD) 15 illustrations

Happy Relationships at Home, Work & 
Play 
Lucy Beresford (London, UK)

• �For anyone struggling in a relationship with a partner, relative, boss, or coworker, this 
simple but profound guide offers the tools for making any relationship work for both sides 

• �In addition to helping readers deal with everyday dilemmas, the book also boosts self-
confidence, encourages understanding, and empowers readers to perform at their best in 
any relationship 

• �Readers learn about their own lives through scenarios of the lives of others, what goes 
wrong, and how it gets fixed

Related McGraw-Hill Education Title:

Ben-Shahar: Happier
978-0-07-149239-3 • 0-07-149239-9 • Hardcover • $21.95TR

J a n u a r y
Self-Help
Paperback • 5 × 8G x 240 pp
ISBN-13: 978-0-07-714591-0
ISBN-10/MHID: 0-07-714591-7
$20.00TR  ($21.95 CAD)
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Indispensable!
Becoming the Obvious Choice
David Cottrell (Horseshoe Bay, TX) and  
Robert Nix (Dallas, TX)

The renowned leadership expert David Cottrell provides the 
ultimate insider’s guide for anyone seeking to take control of 
their professional destiny

Indispensable! reveals the secrets to spotting and seizing the next great 
promotion or job opportunity in today’s highly competitive corporate 
environment.

Cottrell shows readers how to project strength, smarts, and competence 
by listening to others, putting coworkers at ease, using humor to 
their advantage, and cultivating a public persona that attracts others. 
Indispensable! is packed with inside tips on how to listen (and mean 
it), how to put coworkers at ease, how to use humor to your advantage 
(and when to avoid it), what to do at business functions, and how to 
cultivate a public persona and effortless demeanor that attracts others. 

• �President and CEO of Cornerstone Leadership Institute, the author will 
promote the book through his customer base of more than 25,000 
companies, many of which include Fortune 500 organizations

• �Cottrell maintains a busy speaking schedule; his clients include Wal-
Mart, Aflac, FedEx, YUM! Brands, Raytheon, and ExxonMobile

David Cottrell (Horseshoe Bay, TX) is the bestselling author of 25 
books. He is currently CEO and President of CornerStone Leadership 
Institute, one of the nation’s largest publishers of management and 
leadership resources. 
Robert Nix (Dallas, TX) is an author, speaker, and salesperson who 
has provided technology and transaction processing solutions to many 
of the largest companies in the United States.

Also by David Cottrell:

Tuesday Morning Coaching
978-0-07-180614-5 • 0-07-180614-8 • Hardcover • $22.00TR 

The Magic Question
978-0-07-180616-9 • 0-07-180616-4  • Hardcover • $22.00TR 

J a n u a r y
Careers/General
Hardcover • 6 × 9 • 160 pp
ISBN-13: 978-0-07-182939-7
ISBN-10/MHID: 0-07-182939-3
$22.00TR  ($23.95 CAD)

Promotional Campaign:

•  National Publicity

•  Outreach at ASTD and SHRM

•  Social Media Campaign

•  McGraw-Hill  and Author Enewsletter Campaign

International bestselling author David Cottrell’s secrets to beating all the 
competition to the next great job opportunity
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S e con   d  e d ition   

Understanding Options
Michael Sincere (Boca Raton, FL)

The options investing bestseller—updated with new facts, charts, and strategies 
to help individual investors succeed in today’s tumultuous markets

• �Written in an accessible, easy-to-read style, this new edition gives readers all the basics 
they need to get started in the increasingly popular options market

• �Important new material includes overcoming assignment anxiety, LEAPS, the Greeks, 
protective and married puts, the collar, credit and debit spreads, straddles, the strangle, 
and options tips

• �A columnist for Marketwatch/Wall Street Journal Digital, Sincere has appeared as an 
options expert on CNBC and ABC’s World News Tonight

Related McGraw-Hill Education Title:

McCafferty: All About Options, Third Edition
978-0-07-148479-4 • 0-07-148479-5 • Paperback • $22.00TR

J a n u a r y
Finance
Paperback • 5H × 8K • 288 pp
ISBN-13: 978-0-07-181784-4
ISBN-10/MHID: 0-07-181784-0
$20.00TR  ($21.95 CAD)

Previous ISBNs: 2007 • 978-0-07-147636-2 • 0-07-147636-9 
15 illustrations

S e con   d  e d ition   

Understanding Stocks
Michael Sincere (Boca Raton, FL)

Revised and updated—the new edition of the stock investing classic is packed 
with powerful new strategies for today’s market realities

• �Gives individual investors and traders the information they need to do everything from 
opening an account to making informed decisions when evaluating stocks and making 
trades

• �New chapters cover short selling, alternative investments such as commodities and 
bonds, candlestick charting, and interviews with stock pros

• �Includes important updates on regulations, high-frequency trading, ETFs, and how to use 
market indicators to anticipate stock direction

Related McGraw-Hill Education Title:

O’Neil: How to Make Money in Stocks, Fourth Edition
978-0-07-161413-9 • 0-07-161413-3 • Paperback • $18.00TR

J a n u a r y
Finance
Paperback • 5H × 8K • 288 pp
ISBN-13: 978-0-07-183033-1
ISBN-10/MHID: 0-07-183033-2
$20.00TR  ($21.95 CAD)

Previous ISBNs: 2004 • 978-0-07-140913-1 • 0-07-140913-0 
15 illustrations
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Open Data Now
The Secret to Hot Startups, Smart Investing, Savvy 
Marketing, and Fast Innovation
Joel Gurin (New York, NY)

The business leader’s guide to using Open Data to  
analyze patterns and trends, manage risk, and seize  
the competitive edge

Two major trends—the exponential growth of digital data and an 
emerging culture of disclosure and transparency—have converged 
to create a world where voluminous information about businesses, 
government, and the population is becoming visible, accessible, and 
usable. It’s called Open Data, and this book helps leaders harness its 
power to market and grow their companies. Open Data Now gives 
business leaders the knowledge and tools to take advantage of this 
phenomenon in its early stages and beat the competition to leveraging 
its many benefits.

• �Open Data Now both educates readers about how Open Data is 
changing the world and offers practical methods for using it to 
advance their business goals

• �Gurin joined the Obama Administration as Chief of the Consumer 
and Governmental Affairs Bureau of the Federal Communications 
Commission, where he served as Chair of the White House Task Force 
on Smart Disclosure

• �As Executive Vice President of Consumers Union, Gurin launched 
Consumer Reports’s website, which became the world’s largest 
information-based paid-subscription site, with more than 3 million 
subscribers

Joel Gurin (New York, NY) is a well-known expert on making complex 
data sets useful in solving consumer problems, analyzing corporate 
information, and addressing social issues. He has collaborated with 
leaders in data, technology, and policy in the U.S. and UK governments, 
including officials in the White House and 10 Downing Street and at 
more than 20 U.S. federal agencies.

Related McGraw-Hill Education Title:

Tapscott: Grown Up Digital
978-0-07-150863-6 • 0-07-150863-5 • Hardcover • $27.95TR

J a n u a r y
Business/General
Hardcover • 6 × 9 • 272 pp
ISBN-13: 978-0-07-182977-9
ISBN-10/MHID: 0-07-182977-6
$30.00TR  ($32.95 CAD)

Promotional Campaign:

•  National Publicity

•  10 Nationwide Speaking Appearances

•  Social Media Campaign

•  McGraw-Hill Enewsletter Campaign

How to harness the power of Open Data to make better business decisions
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T h i r d  e d ition   

Entrepreneurial Finance
Finance and Business Strategies for the Serious Entrepreneur
Steven Rogers (Cambridge, MA)

The go-to guide for setting up and managing the financial aspects of a startup—
updated with critical information for succeeding in today’s business landscape

• �Since the last edition was published, interest in entrepreneurship has risen exponentially, 
due primarily to a poor economy and job shortages; this is the perfect financial tutorial 
for anyone starting a business

• �Important topics not covered in the previous edition: raising capital via crowdsourcing, 
how to avoid the new tech bubble and over-valuation of digital companies, and methods 
for implementing a lean start-up entrepreneurship model

• �Rogers is a Senior Lecturer of Business Administration at Harvard Business School; 
he was previously the Gordon and Llura Gund Family Distinguished Professor of 
Entrepreneurship at Kellogg

J a n u a r y
Entrepreneurship
Hardcover • 6 × 9 • 416 pp
ISBN-13: 978-0-07-182539-9
ISBN-10/MHID: 0-07-182539-8
$70.00IB  ($76.95 CAD)

Previous ISBNs: 2009 • 978-0-07-159126-3 • 0-07-159126-5
30 illustrations

Leading with Your Legacy in Mind
Building Lasting Value in Business and Life
Andrew Thorn (Apple Valley, CA)

The leader’s guide to harmonizing personal and professional life, while creating 
a positive organizational culture that benefits all

• �A psychologist/business coach explains how to reframe one’s attitude from goals to 
aspirations, balance to focus, results to commitments, and growing older to growing “whole”

• �Foreword by bestselling author Marshall Goldsmith

• �Includes case studies of the author’s methods in action, clearly illustrating how readers 
can begin working on building a professional and personal legacy to be proud of

• �Thorn personally guided two of the top 50 business thinkers currently listed on the 
Thinkers50; he has coached more than 250 senior leaders from several Fortune 500 
companies

Related McGraw-Hill Education Title:

Hams: Ownership Thinking
978-0-07-177245-7 • 0-07-177245-6 • Hardcover • $28.00TR

J a n u a r y
Leadership
Hardcover • 6 × 9 • 256 pp
ISBN-13: 978-0-07-182984-7
ISBN-10/MHID: 0-07-182984-9
$26.00TR  ($28.95 CAD)



Business   z   Access the catalog onl ine at www.mhprofessional .com/ecatalogs   z 13

The Brain Bible
A Plan to Stay Vital, Productive, and Happy for a Lifetime
John Arden (San Rafael, CA)

A brain science expert gives baby boomers the insight and 
brain-improvement exercises for maintaining energy, focus, and 
happiness well into old age

The Brain Bible reveals the latest discoveries in neuroscience, such as 
neuroplasticity and neurogenesis, and provides a step-by-step plan any 
reader can use to improve his or her brain and quality of life. 

A pioneer in brain-based therapy, psychologist Dr. John Arden describes 
groundbreaking new discoveries about the middle-aged brain while 
offering a formula for rewiring the boomer brain for long-term health 
and vitality.

• �Written for the 77 million health-conscious baby boomers seeking to 
thrive in their later years, this book applies the newest discoveries in 
groundbreaking neuroscience research

• �Director of mental health training for the Kaiser Permanente Medical 
Centers, Dr. Arden oversees one of the largest mental health training 
programs in the world, operating in 24 different medical centers 
throughout Northern California

• �Includes anecdotes and stories that personalize specific life 
challenges, along with practical action steps and exercises that 
anyone can put into practice

Dr. John Arden (San Rafael, CA) is the director of mental health 
training for the Kaiser Permanente Medical Centers. He also practices 
part-time at Kaiser Permanente in Petaluma and San Rafael and for 
several years has been Chief Psychologist at Kaiser Vallejo.

Related McGraw-Hill Education Titles:

Fotuhi: The Memory Cure
978-0-07-143366-2 • 0-07-143366-X • Paperback • $17.00TR

Noir: Dental Floss for the Mind
978-0-07-144776-8 • 0-07-144776-8 • Paperback • $18.00TR

J a n u a r y
Self-Help/General
Hardcover • 6 × 9 • 272 pp
ISBN-13: 978-0-07-182654-9
ISBN-10/MHID: 0-07-182654-8
$25.00TR  ($27.95 CAD)

Promotional Campaign:

•  National Publicity

•  10 Nationwide Speaking Appearances

•  Social Media Campaign

•  McGraw-Hill Enewsletter Campaign

Sharpen your brain! A Kaiser Permanente mental health director 
provides a breakthrough plan
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F i f t h  E d i t i o n

Technical Analysis Explained
The Successful Investor’s Guide to Spotting Investment Trends and Turning Points
Martin J. Pring (Sarasota, FL)

“The standard work for this generation of chartists.”—Forbes

• �The classic guide from one of the world’s leading technical analysis authorities—updated 
to give advanced investors the edge in today’s global economy

• �Required reading for the Market Technician’s Association CMT I and II Programs, this 
investing staple contains brand-new chapters and expanded information on methods  
for analyzing secular trends; how to profit from the DeMark Approach to market timing; 
and ETFs, candlestick trading, global stock markets, and sentiment indicators

• �More than 115,000 copies total sold of all editions, which have been translated  
into 10 languages

Also by Martin J. Pring:

Investing in the Second Lost Decade
978-0-07-179744-3 • 0-07-179744-0 • Hardcover • $30.00TR

J a n u a r y
Finance
Hardcover • 6 × 9 • 736 pp
ISBN-13: 978-0-07-182517-7
ISBN-10/MHID: 0-07-182517-7
$75.00IB  ($82.95 CAD)

Previous ISBNs: 2002 • 978-0-07-138193-2 • 0-07-138193-7  
250 illustrations

F i f t h  E d i t i o n

Study Guide for Technical Analysis 
Explained
Martin J. Pring (Sarasota, FL)

The hands-on companion study guide to help investors and traders master the 
proven strategies in the technical analysis classic

• �Technical Analysis wizard Martin Pring serves as a personal investing coach, taking 
readers step by step through his long-proven methods

• �Charts, graphs, quizzes, and questions—along with detailed answers—help readers 
reinforce what they learn, as well as test their knowledge before investing in real markets

• �Described by Barron’s as a “technician’s technician,” Pring is one of the best-known 
figures in technical analysis; he has been quoted in The Wall Street Journal, International 
Herald Tribune, New York Post, Los Angeles Times, and the National Review

J a n u a r y
Finance
Paperback • 6 × 9 • 224 pp
ISBN-13: 978-0-07-182398-2
ISBN-10/MHID: 0-07-182398-0
$50.00IB  ($54.95 CAD)

Previous ISBNs: 2002 • 978-0-07-138192-5 • 0-07-138192-9  
65 illustrations



Business   z   Access the catalog onl ine at www.mhprofessional .com/ecatalogs   z 15

S e con   d  e d ition   

The Six Sigma Way
How to Maximize the Impact of Your Change and 
Improvement Efforts
Pete Pande (San Francisco CA)

The #1 guide to Six Sigma has been expanded into a one-stop 
resource for combining Lean and Six Sigma into an unbeatable 
process-improvement strategy 

One of the most important books of its kind since its publication in 
2000, The Six Sigma Way is the go-to resource for managers and 
executives seeking to leverage the power of Six Sigma to improve 
quality control. 

Now, legendary Six Sigma expert Pete Pande has expanded his 
bestselling book by combining the quality excellence and customer 
focus of Six Sigma with the process excellence of Lean. Sure to create 
major buzz in the world of process improvement, The Six Sigma Way, 
Second Edition gives readers the know-how to increase business agility, 
enhance innovation, and seize the competitive edge.  

• �The definitive book on applying Six Sigma in any company, this 
edition offers new material revealing how to incorporate Lean into 
the Six Sigma process

• �Other additions include a new preface, revised introduction, and 
updates to all case studies

• �The author is well known around the world as a leading expert on the 
subject; he will leverage his global business to promote the book

Pete Pande (San Francisco CA) is President of Pivotal Resources, a 
global Six Sigma consulting and training firm. 

Also by Pete Pande:

The Six Sigma Way Team Fieldbook
978-0-07-137314-2 • 0-07-137314-4 • Paperback • $34.95TR

What is Six Sigma?
978-0-07-138185-7 • 0-07-138185-6 • Paperback • $16.00TR

J a n u a r y
Total Quality Management
Paperback • 6 × 9 • 464 pp
ISBN-13: 978-0-07-149732-9
ISBN-10/MHID: 0-07-149732-3
$50.00TR  ($54.95 CAD)
Previous ISBNs: 2000
978-0-07-135806-4 • 0-07-135806-4

Promotional Campaign:

•  National Publicity

•  Outreach at ASQ 

•  Social Media Campaign

•  McGraw-Hill Enewsletter Campaign

“One of the most influential books of the last 20 years.”—Forbes
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T h i r d  e d ition   

The Complete Guide to Executive 
Compensation
Bruce R. Ellig (New York, NY)

The definitive guide for anyone involved in designing and approving executive 
salaries—revised for new laws and attitudes about salaries and performance

• �Helps board members and other decision makers evaluate the company’s culture, 
organization, and strategy to create the best compensation package for the 
organization’s interest

• �Contains new strategies based on recent changes regarding venture capitalism, boards 
of director’s core responsibilities, changes in director’s pay, shifts in stakeholder power, 
and laws like the Dodd-Frank Wall Street Reform and Consumer Protection Act and 
healthcare reform

• �Former corporate vice president of Pfizer Inc., Ellig has been quoted in The Wall Street 
Journal, The New York Times, Fortune, Forbes, Investor’s Business Daily, London 
Financial Times, Los Angeles Times, Time Magazine, and USA Today

J a n u a r y
Personnel Management
Hardcover • 7K × 9G • 864 pp
ISBN-13: 978-0-07-180631-2
ISBN-10/MHID: 0-07-180631-8
$150.00IB  ($164.95 CAD)

Previous ISBNs: 2007 • 978-0-07-147407-8 • 0-07-147407-2
75 illustrations

Accountability
The Key to Driving a High-Performance Culture
Greg Bustin (Dallas, TX)

The business leader’s guide to best practices for using accountability, trust, and 
purpose to turn his or her long-term vision into reality

• �Explains why the “carrot-and-stick” approach doesn’t work and describes how to build 
and sustain a culture based on shared beliefs, positive action, and internal leadership 
development

• �The author’s conclusions are based on data resulting from his work with more than 
3,000 executives worldwide, plus exclusive interviews with Fortune’s Most Admired 
Companies and Best Places to Work

• �Vistage International Chair and business coach Bustin is a busy speaker whose writing 
on leadership goes to more than 4,000 managers/executives monthly; he will promote 
the book through these platforms

Related McGraw-Hill Education Title:

Hams: Ownership Thinking
978-0-07-177245-7 • 0-07-177245-6 • Hardcover • $28.00TR

F e b r u a r y
Management
Hardcover • 6 × 9 • 256 pp
ISBN-13: 978-0-07-183137-6
ISBN-10/MHID: 0-07-183137-1
$28.00TR  ($30.95 CAD)
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Everything Connects
How to Transform and Lead in the Age of Creativity, 
Innovation, and Sustainability
Faisal Hoque (Stamford, CT)

Innovation leadership guru Faisal Hoque helps business leaders 
combine new technologies and innovative economic models to 
increase competitiveness, profitability, and growth

Everything Connects provides a practical methodology that draws on 
more than three decades of studying, innovating, and implementing 
new business and technology models and social trends—and educating 
others for sustainable global impact. The book provides a process 
view for understanding the problem at hand, initiating the preparatory 
actions required to jumpstart positive change with the use of access to 
enabling technologies combined with innovative economic models, and 
reaping the rewards of creativity, innovation, and sustainability.

• �The author’s think tank, the BTM Institute, includes such members 
as Marcus Buckingham, Subir Chowdhury, Steve Forbes, Marshall 
Goldsmith, and Tony Hsieh

• �A regular contributor to FastCompany.com, Hoque is frequently 
featured in Fast Company, Baseline Magazine, Bloomberg 
Businessweek, Economist, Forbes, The Wall Street Journal, Leadership 
Excellence, Mergers & Acquisitions, Industry Week, and Chief 
Executive Magazine

• �The author’s work on innovation is routinely referenced by influential 
thought leaders, management consultants, bloggers, and MBA 
schools, including IBM, EMC, UPS, McKinsey, BCG, BOOTH, MIT, 
Thunderbird, FastCompany, and Baseline

Faisal Hoque (Stamford, CT) is the founder, Chairman, and CEO 
of BTM Corporation, and he is the founder of the think tank the BTM 
Institute.

Related McGraw-Hill Education Titles:

Prahalad: The New Age of Innovation
978-0-07-159828-6 • 0-07-159828-6 • Hardcover • $35.00TR

Ernst: Boundary Spanning Leadership
978-0-07-163887-6 • 0-07-163887-3 • Hardcover • $35.00TR

F e b r u a r y
Leadership
Hardcover • 6 × 9 • 288 pp
ISBN-13: 978-0-07-183075-1
ISBN-10/MHID: 0-07-183075-8
$30.00TR  ($32.95 CAD)

Promotional Campaign:

•  National Publicity

•  10 Nationwide Speaking Appearances

•  Social Media Campaign

•  McGraw-Hill  and BTM Institute Enewsletter 
Campaign

How to drive organizational innovation with a new leadership style that 
encourages risk and disruptive thinking
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The CEO Difference
How to Climb, Crawl, and Leap Your Way to the Next Level of Your Career
D. A. Benton (Livermore, CO)

Bestselling author and top consultant D.A. Benton shows how to stay relevant 
and competitive in any stage of your career in today’s fast-changing business 
environment

• �Readers learn how to keep their career on an upwards trajectory through positively 
differentiating themselves, openness to change, self-motivation, and staying 
intellectually curious

• �Benton has been cited as an expert on the subject in The New York Times, Harvard 
Business Review, The New Yorker, Businessweek.com, Men’s Health, Forbes.com, 
Yahoo! HotJobs, Monster.com, Careerbuilder.com, Google News, and The Ladders.com

• �The author will promote the book during her busy speaking schedule, which includes 
such clients as American Express, United Airlines, Viacom, McKinsey & Company, 
Comcast, Kraft, Hewlett-Packard, U.S. Border Patrol, and Lockheed Martin

Also by D.A. Benton:

How to Act Like a CEO
978-0-07-135998-6 • 0-07-135998-2 • Hardcover • $19.95TR

F e b r u a r y
Careers
Hardcover • 6 × 9 • 256 pp
ISBN-13: 978-0-07-182833-8
ISBN-10/MHID: 0-07-182833-8
$25.00TR  ($27.95 CAD)

Mobile and Social Fundraising for Good
A How-to Guide for Nonprofits
Heather Mansfield (Springfield, MO)

An expert in nonprofit fundraising shows how to adapt marketing strategies to 
take full advantage of today’s fastest-growing digital platform

• �The author of Social Media for Social Good provides a practical, step-by-step guide to 
launching a new website and email newsletter that is compatible with mobile devices, as 
well as optimizing efforts on Facebook, Twitter, Google+, LinkedIn, YouTube, and other 
sites for mobile devices

• �The author’s Twitter feed—@nonprofitorgs—was recently listed in Time’s 140 Best 
Twitter Feeds of 2013

• �An acknowledged pioneer in the world of nonprofit social media fundraising, Mansfield 
is the owner of DIOSA Communications and their principal blogger at Nonprofit Tech 2.0

Also by Heather Mansfield:

Social Media for Social Good
978-0-07-177081-1 • 0-07-177081-X • Hardcover • $35.00TR

M a r c h
Fundraising
Hardcover • 6 × 9 • 256 pp
ISBN-13: 978-0-07-182546-7
ISBN-10/MHID: 0-07-182546-0
$35.00TR  ($38.95 CAD) 10 illustrations
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Fou   r t h  e d ition   

The Sponsorship Seeker’s Toolkit
Kim Skildum-Reid (London, UK), Anne-Marie Grey (London, UK)

The updated edition of the “bible of sponsorship” brings marketers up to speed 
on social media and other digital strategies

• �New material includes a section on social media, social media references added 
throughout, strategies for developing ideas for proposals, and updated case studies

• �Full of easy-to-use tools, techniques, resources, and templates to create a complete 
framework for the novice and to enhance the skills of the seasoned professional

• �Skildum-Reid has been quoted as a corporate sponsorship expert in various sources, 
including CNN, CNBC, Bloomberg, Harvard Business Review, Marketing News, Brand 
Republic, Marketing Africa, South China Morning Post, Sponsor Magazine and the 
Canadian Broadcast Corporation

Related McGraw-Hill Education Title:

Mansfield: Social Media for Social Good
978-0-07-177081-1 • 0-07-177081-X • Hardcover • $35.00TR

M a r c h
Nonprofit Organizations
Paperback • 7K × 9J • 256 pp
ISBN-13: 978-0-07-182579-5
ISBN-10/MHID: 0-07-182579-7
$50.00TR  ($54.95 CAD)

Previous ISBNs: 2007 • 978-0-07-013860-5 • 0-07-013860-5
15 illustrations

How to Design a Life Worth Smiling About
Developing Success in Business and in Life
Darryl Davis (Wading River, NY)

Bestselling author Darryl Davis helps professionals meet challenges with a 
positive outlook—and provides scientifically proven reasons why this generates 
very real business benefits

• �Being happy isn’t just about being happy—it’s about physical, mental, and financial 
gain; Davis gives readers the tools they need to overcome negativity to make vast 
improvements to their careers and personal lives

• �One of the highest rated speakers at the National Association of Realtors for 11 years 
straight, Davis will promote the book at his 50 annual speaking engagements, through 
his 150,000-customer database, and on his popular tri-weekly video blogs

• �Provides practical mental tools for managing stress, dealing with difficult personalities, 
self motivation, and overcoming rejection

Related McGraw-Hill Education Title:

Burg: Endless Referrals, Third Edition
978-0-07-146207-5 • 0-07-146207-4 • Paperback • $18.95TR

M a r c h
Motivation
Hardcover • 6 × 9 • 240 pp
ISBN-13: 978-0-07-181986-2
ISBN-10/MHID: 0-07-181986-X
$25.00TR  ($27.95 CAD) 10 illustrations
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Your Perfect Presentation
Speak in Front of Any Audience, Anytime Anywhere and Never Be  
Nervous Again
Bill Hoogterp (Verona, NJ)

The proven method that helps business professionals get over their fear of public 
speaking and deliver dynamic presentations with poise and confidence

• �A public speaking expert explains how the brain processes information, what audiences 
respond to and why, and provides tips and techniques for using this information in 
practical ways

• �Hoogterp is the founder of Blue Planet Training, whose clients include The Wall Street 
Journal, ESPN, MTV, Siemens, Visa, Ameriprise, TDBank, Ariel Capital, Bertelsmann, 
Random House, CondeNast, Bad Robot, JetBlue, WeightWatchers, and many other major 
corporations

“Positive, fun, very professional and efficient.”
—Jack Haire, CEO of Parade Magazine, on the author’s Own the Room™ training program

Related McGraw-Hill Education Title:

Monarth: The Confident Speaker
978-0-07-148149-6 • 0-07-148149-4 • Paperback • $18.95TR

M a r c h
Business Communication
Paperback • 6 × 9 • 256 pp
ISBN-13: 978-0-07-182500-9
ISBN-10/MHID: 0-07-182500-2
$22.00TR  ($23.95 CAD)

How You Can Trade Like a Pro
Breaking Into Options, ETFs, and Futures
Sarah Potter (Toronto, Canada)

An entertaining tutorial that helps novice traders take the next step—from 
trading for small profits into serious part-time or full-time trading

• �Filled with real-life stories of transitioning from a part-time to full-time trader and 
“Trading Tip” comics, this guide covers a wide range of trading tools, explaining how to 
interpret the markets and conduct basic trading and market analysis

• �Unlike traditional “buy” or “sell” stock strategies requiring large capital investment, this 
book teaches ways to trade using a small account

• �Potter will promote the book through various channels, including her trading blog www.
shecantrade.com, which receives 12,000 visitors per month; her “Trading Tip” comic 
strip is published regularly and was recently featured in TPJournal

• Foreword by John F. Carter, bestselling author of Mastering the Trade (0-07-177514-5)

Related McGraw-Hill Education Title:

Carter: Mastering the Trade, Second Edition
978-0-07-177514-4 • 0-07-177514-5 • Hardcover • $65.00TR

M a r c h
Investments & Securities
Hardcover • 6 × 9
ISBN-13: 978-0-07-182549-8
ISBN-10/MHID: 0-07-182549-5
$35.00TR  ($38.95 CAD)
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The Power of Visual 
Storytelling
How to Use Visuals, Videos, and Social Media to Market 
Your Brand
Ekaterina Walter (Portland, OR), Jessica Gioglio (Boston, MA)

Proven best practices for seizing the competitive edge by 
developing a dynamic visual marketing strategy and aligning 
it with existing plans

Visual marketing is the breakout trend of the year, thanks to the rise 
of social media platforms like Pinterest, Instagram, and Vine. 

The Power of Visual Storytelling explains how companies and brands can 
develop a strategic visual marketing strategy as an extension of their 
overall marketing and social media plans. It explains how to define goals 
and create, curate, and promote highly visual content across a range of 
social media platforms. Along with full-color screenshots and graphics, 
the book provides case studies from leading brands that exemplify best 
practices in visual marketing. 

• �Search engines now rank content based on social conversations 
and sharing, not just websites alone; 44 percent of people are more 
likely to engage with brands if they post pictures than any other 
media, according to ROI Research

• �Walter has been cited and/or interviewed as a visual storytelling 
expert on MSNBC, CNBC, TechCrunch TV, and in The Wall Street 
Journal, Forbes, Entrepreneur.com, Fast Company, Inc.com, 
Huffington Post, and Time.com

• �The Huffington Post placed Walter on its list of “27 Women in Tech 
You Need to Follow on Twitter”

• �Walter’s previous book, Think Like Zuck (007180949X), was a Wall 
Street Journal bestseller

Ekaterina Walter (Portland, OR) is a partner and CMO at 
Branderati. She is an active member of the Thunderbird Global 
Council at Thunderbird School of Global Management. 

Jessica Gioglio (Boston, MA) is the public relations and social 
media manager for Dunkin’ Donuts. 

Also by Ekaterina Walter:

Think Like Zuck
978-0-07-180949-8 • 0-07-180949-X • Hardcover • $25.00TR

M a r c h
Marketing/General
Paperback • 9 × 9 • 256 pp
ISBN-13: 978-0-07-182393-7
ISBN-10/MHID: 0-07-182393-X
$29.00TR  ($31.95 CAD)
50 illustrations

Promotional Campaign:

•  National Publicity

•  20 Nationwide Speaking Appearances

•  Social Media Campaign

•  Video Trailer and SlideShare Campaign

•  Outreach at SXSW

•  McGraw-Hill Enewsletter Campaign

Leverage the marketing power of pictures—from Wall Street Journal 
bestselling author Ekaterina Walter 
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T h i r d  e d ition   

201 Killer Cover Letters
Sandra Podesta (Old Saybrook, CT), Andrea Paxton (New Rochelle, NY)

The bestselling guide to cover letters—updated with important new ways to 
stand out in a competitive market with email, social media, and online postings

• �For anyone applying for a job, networking, requesting a reference, or writing a thank-you 
letter, this new edition of the go-to guide addresses new developments in technology 
and communication and how they affect the cover letter writing process

• �New content includes how and when to use email and/or “snail mail”; how social media 
has transformed the job search process; and downloadable samples for new jobs (e.g., 
web developer, content creator, software developer, etc.)

• �As a business writing seminar leader, Podesta has helped build sales and productivity 
at major organizations including Chase, Citibank, Dartmouth College, Ernst & Young, 
FedEx, Sony, PriceWaterhouseCoopers, and Xerox, among others

Related McGraw-Hill Education Title:

Betrus: Perfect Phrases for Cover Letters
978-0-07-145406-3 • 0-07-145406-3 • Paperback • $10.95TR

A p r i l
Careers/Resumes
Paperback • 7K × 9G • 304 pp
ISBN-13: 978-0-07-183157-4
ISBN-10/MHID: 0-07-183157-6
$19.00TR  ($21.95 CAD)

Previous ISBNs: 2003 • 978-0-07-141329-9 • 0-07-141329-4
10 illustrations

Million Dollar Launch
How to Kick-Start a Successful Practice in 90 Days
Alan Weiss (East Greenwich, RI)

Bestselling author and superstar consultant Alan Weiss shows aspiring 
entrepreneurs how to get a successful business up and running rapidly

• �Step by step, Weiss reveals how to get a revenue-producing practice started quickly and 
successfully—while funds last, while support systems remain passionate, and before 
confidence flags

• �Weiss belongs to the Professional Speaker Hall of Fame and is the recipient of the 
National Speakers Association Council of Peers Award for Excellence, representing the 
top 1 percent of professional speakers in the world

“�[Weiss is] one of the most highly respected independent consultants in the 
country.”—New York Post

Also by Alan Weiss:

Million Dollar Consulting 
978-0-07-162210-3 • 0-07-162210-1 • Paperback • $21.95TR 

A p r i l
Consulting
Paperback • 6 × 9 • 288 pp
ISBN-13: 978-0-07-182634-1
ISBN-10/MHID: 0-07-182634-3
$23.00TR  ($24.95 CAD) 15 illustrations
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Super Teams
Using the Principles of RESPECT to Unleash Explosive Business Performance
Paul L. Marciano (Flemington, NJ), Clinton Wingrove (Surrey, UK)

An employee engagement guru and an HR management expert team up to help 
managers combat silo thinking and maximize team performance using the power 
of respect

• �Provides the tools for accurately identifying team strengths and weaknesses and 
applying the author’s proven model of Team RESPECT—the seven qualities teams 
need to succeed: Responsive, Empowered, Synergistic, Passionate, Effective, Collective 
Responsibility, Trusting 

• �Offers insights for virtually every team situation, whether it’s a multi-generational team, 
a team under duress, or a team with high turnover

• �A clinical psychologist, Marciano has served as a consultant to numerous Fortune 500 
companies, including Johnson & Johnson, Schwab, USPS, and NewYork Life, and he is a 
regular speaker at SHRM and ASTD; Wingrove’s clients include the World Bank, Toys R 
Us, the UN, Blockbuster, British Airways, BMW, and First Union Bank

Also by Paul Marciano:

Carrots and Sticks Don’t Work
978-0-07-171401-3 • 0-07-171401-4 • Hardcover • $24.95TR

A p r i l
Management
Hardcover • 5H × 8G • 224 pp
ISBN-13: 978-0-07-183042-3
ISBN-10/MHID: 0-07-183042-1
$25.00TR  ($27.95 CAD)

Enhancing Your Executive Edge
How to Lead with Passion and Excellence to Drive Success of Your Company 
and Your Own Brand 
Kim Zoller (Dallas, TX), Kerry Preston (Clinton, NJ)

Two training experts give business leaders a simple blueprint for boosting their 
influence and taking the next strategic step in their career

• �According to a Dale Carnegie study, 85% of success is dependent on self-management 
and interpersonal skills, while 15% comes from technical skills; this book gives the 
readers the specific tools to leverage their current “executive edge” 

• �The authors focus on four main buckets: Personal Branding, Communication, Emotional 
Intelligence, and Business Protocol; they focus on the importance of self-awareness in 
relationships with colleagues, clients, and executives—including first impressions, body 
language, and strategic communication 

• �Partners at the training firm Image Dynamics, the authors’ clients include Southwest 
Airlines, Johnson & Johnson, Credit Suisse, Federal Reserve Bank of Dallas, American 
Airlines, Citigroup, L’Oreal, Moet Hennessey, and Texas Instruments

Related McGraw-Hill Education Title:

Monarth: Executive Presence
978-0-07-163287-4 • 0-07-163287-5 • Hardcover • $24.95TR

A p r i l
Leadership
Hardcover • 6 x 9 • 240 pp
ISBN-13: 978-0-07-182431-6 
ISBN-10/MHID: 0-07-182431-6 
$25.00TR  ($27.95 CAD)
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Innovation the NASA Way
Harnessing the Power of Your Organization for 
Breakthrough Success
Rod Pyle (Pasadena, CA)

A NASA expert provides business leaders with lessons for 
success by probing the processes and practices of history’s most 
innovative organization

Innovation the NASA Way explores not just creativity and innovation 
in action at NASA, but the management structure that cultivated it and 
the conditions in which it prospered. The book breaks down NASA’s 
historic approach to driving innovation: A well-defined challenge, 
clear goals, and a wide-open pathway to creative, passionate problem 
solving. 

• �Includes interviews with many NASA execs, managers, engineers, 
scientists and others

• �The author has trained executives from eBay, the Federal Reserve, 
Michelin Tires, Conoco/Phillips, and many other companies

Rod Pyle (Pasadena, CA) wrote and led leadership training at NASA’s 
Johnson Space Center for C-Suite Executives.

Related McGraw-Hill Education Titles:

Rasiel: The McKinsey Way
978-0-07-053448-3 • 0-07-053448-9 • Hardcover • $27.95TR

Capodagli: The Disney Way
978-0-07-137969-4 • 0-07-137969-X • Paperback • $16.95TR

A p r i l
Leadership
Hardcover • 6 × 9 • 256 pp
ISBN-13: 978-0-07-182913-7
ISBN-10/MHID: 0-07-182913-X
$30.00TR  ($32.95 CAD)
30 illustrations

Promotional Campaign:

•  National Publicity

•  Nationwide Speaking Appearances

•  Author will be conducting seminars at NASA 

•  Outreach at ASTD and SHRM

•  Social Media Campaign

•  McGraw-Hill Enewsletter Campaign

NASA’s proven principles for driving innovation that have stood the  
test of time—and space
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S e con   d  e d ition   

The Mom Inventors Handbook
How to Turn Your Great Idea into the Next Big Thing
Tamara Monosoff (Orinda, CA)

Popular author and successful entrepreneur Tamara Monosoff 
reveals incredible new opportunities with social media, 
Kickstarter, crowdfunding, and other marketing and funding tools

Written specifically for mothers seeking to turn their ideas into 
marketable products, this new edition of The Mom Inventor’s Handbook 
takes readers step-by-step through the process, covering the latest, 
most innovative ways to create, market, distribute, and sell products. 
A great deal has changed in business since the original publication 
in 2005; this edition covers everything novice entrepreneurs need to 
succeed in today’s business landscape.

• �New: updated information on product research and patent searches; 
financing chapter covering crowdfunding, microloans, peer-to-peer 
loans, SBA loans, and angel investors; section on alternative sales 
channels, including Groupon, LivingSocial, QVC Sprouts, and Zulily; 
coverage of social media video marketing

• �The first edition was featured on Good Morning America, Today, 
Montel, and other national television shows

• �The author has been interviewed by The Wall Street Journal, The New 
York Times, Los Angeles Times, USA Today, The New Yorker, Time, 
People, US News & World Report, Oprah, and Fortune Small Business

Tamara Monosoff (Orinda, CA) is an award-winning inventor and 
the founder and CEO of Mom Invented®, a highly successful, nationally 
distributed consumer products brand.

Related McGraw-Hill Education Titles:

Klaff: Pitch Anything
978-0-07-175285-5 • 0-07-175285-4 • Hardcover • $22.00TR 

Key: One Simple Idea
978-0-07-175615-0 • 0-07-175615-9 • Hardcover • $22.00TR 

A p r i l
Entrepreneurship
Paperback • 6 × 9 • 288 pp
ISBN-13: 978-0-07-182282-4
ISBN-10/MHID: 0-07-182282-8
$22.00TR  ($23.95 CAD)
Previous ISBNs: 2005
978-0-07-145899-3 • 0-07-145899-9 

Promotional Campaign:

•  National Television, Print and Online Publicity 
Campaign

•  10 Nationwide Speaking Appearances

•  Social Media Campaign

•  McGraw-Hill and Mom Invented Enewsletter 
Campaign

The definitive guide for “mompreneurs”—updated with the hottest  
new digital marketing strategies for today’s business landscape
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FACTORY PHYSICS for Managers
How Leaders Improve Performance in a Post-Lean  
Six Sigma World
Edward S. Pound (Hinsdale, IL), Jeffrey H. Bell (Elmwood 
Park, IL), Mark L. Spearman (Wheelock, TX) 

An accessible guide to manufacturing and supply chains that 
helps executives make better decisions and improve strategy 
execution

In the past, executive involvement in managing operations has involved 
a hodgepodge of copycat initiatives, mathematics, and software—and 
hoping for the best.

Factory Physics for Managers provides a fundamental science in a 
practical framework that will immediately improve executives’ and 
managers’ intuition, provide a clearer view of their company and its 
operations, and enable them to lead their organizations much more 
effectively. The book explains the relationships between capacity, 
inventory, response time, and variability—and then shows how 
managers can use those relationships to design and execute strategic 
business plans.

• �Distills the concepts first published in the award-winning textbook 
Factory Physics 

• �Fills the gap between books on Lean and the Toyota Production 
System that don’t include enough science and technical books that 
ignore strategic management 

• �The authors have published articles in publications such as Harvard 
Business Review, The Lean Management Journal, IndustryWeek 
Online, and Manufacturing Business Technology and have  trained 
thousands of managers around the world 

Edward S. Pound (Hinsdale, IL) is Chief Operations Officer at Factory 
Physics Inc. Jeffrey H. Bell (Elmwood Park, IL) is a managing partner 
of Arc Precision and serves on the advisory board for Factory Physics 
Inc. Mark L. Spearman (Wheelock, TX) is the founder, president, and 
CEO of Factory Physics Inc. and coauthor of Factory Physics.

Related McGraw-Hill Education Titles:

Liker: The Toyota Way
978-0-07-139231-0 • 0-07-139231-9 • Hardcover • $30.00TR

Rother: Toyota Kata
978-0-07-163523-3 • 0-07-163523-8 • Hardcover • $29.95TR

A p r i l
Operations Management
Hardcover • 6 x 9 • 304 pp
ISBN-13: 978-0-07-182250-3
ISBN-10/MHID: 0-07-182250-X
$50.00TR   ($54.95 CAD)

Promotional Campaign:

•  National Publicity

•  Outreach at ASQ 

•  Social Media Campaign

•  McGraw-Hill Enewsletter Campaign

From the award-winning developers of Factory Physics—a leadership 
guide for breakthough productivity
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I CARE—DO YOU?
Ken Blanchard (San Diego, CA), Victoria Halsey (San Diego, 
CA), Kathy Cuff (San Diego, CA)

Blanchard provides business leaders and employees with the 
one book they need to raise customer service to a world-class 
level—the key to building a more solid, profitable company

Written as an accessible customer-service “parable,” I Care-Do You? 
offers an easy-to-implement model based on the importance of caring 
for both internal and external customers. Ideal for both managers 
seeking to raise the level of their employees, as well as self-driven 
customer service professionals, this powerful guide combines practical 
advice with the rationale behind it to increase customer loyalty through 
sincere customer care.

• �The author or coauthor of more than 50 books with over 20 million 
combined sales, Blanchard’s bestsellers include The One Minute 
Manager®, Raving Fans, Gung Ho!, and The Secret

• �Blanchard’s Legendary Service Training Program has been presented 
in companies such as Assurant Health, Charles Schwab, Panasonic, 
Saudi Airlines, Sentry Insurance, Wells Fargo, and other companies 
around the world

• �One of the most sought-after speakers in business, Blanchard reaches 
up to 1 million people annually

• �The book will be promoted across all channels of the global giant 
management training firm, The Ken Blanchard Companies

Ken Blanchard (San Diego, CA) is Chief Spiritual Officer of The Ken 
Blanchard Companies, a global management training and consulting 
firm he cofounded in 1979. 
Victoria Halsey (San Diego, CA) is Vice President of Applied Learning 
for The Ken Blanchard Companies. 
Kathy Cuff (San Diego, CA) is a Senior Consulting Partner for The Ken 
Blanchard Companies.

Related McGraw-Hill Education Titles:

Canfield: Coaching for Breakthrough Success
978-0-07-180463-9 • 0-07-180463-3 • Hardcover • $24.00TR

Tracy: 12 Disciplines of Leadership Excellence
978-0-07-180946-7 • 0-07-180946-5 • Hardcover • $24.00TR

A p r i l
Customer Relations
Hardcover • 5H × 8K • 176 pp
ISBN-13: 978-0-07-181904-6
ISBN-10/MHID: 0-07-181904-5
$23.00TR  ($24.95 CAD)

Promotional Campaign:

•  National Publicity

•  10 Nationwide Speaking Appearances

•  Outreach at ASTD and SHRM

•  Social Media Campaign

•  McGraw-Hill and Ken Blanchard Enewsletter 
Campaign

The new guide to legendary customer service from bestselling author and 
leadership guru Ken Blanchard
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Speaker, Leader, Champion
Succeed at Work Through the Power of Public Speaking
Jeremey Donovan (Glen Rock, NJ)

Distinguished Toastmaster Jeremey Donovan reveals the  
secrets behind the winning speeches of the organization’s  
World Champions to help anyone become an exceptional  
public speaker

From the author of the #1 Amazon bestseller in public speaking How to 
Deliver a TED Talk (see p. 4) comes Speaker, Leader, Champion. In this 
much-awaited follow-up, Donovan dissects winning speeches to provide 
tips and techniques that will help business professionals improve their 
speaking, presentation, and communication skills. Readers learn the 
same skills used by Toastmasters champions, including David Brooks, 
Darren LaCroix, and Craig Valentine. The book also includes a section 
of highly specialized tips and advice for those who aspire to become 
serious public speaking competitors. 

• �Written with the permission and cooperation of Toastmasters World 
Champions; Toastmasters has more than 280,000 members in 13,500 
clubs in 116 countries

• �Each year, 30,000 Toastmasters compete to determine who will be 
crowned the World Champion of Public Speaking; this book will help 
those competitors prepare

• �Donovan originally self-published How to Deliver a TED Talk, which 
became the #1 Amazon bestseller in public speaking

Jeremey Donovan (Glen Rock, NJ) is Group Vice President of 
Marketing at Gartner, Inc., an information technology research and 
advisory firm with $1.6 billion in annual revenue.

Related McGraw-Hill Education Titles:

Bates: Speak Like a CEO
978-0-07-145151-2 • 0-07-145151-X • Hardcover • $22.95TR

Booher: Speak With Confidence
978-0-07-140805-9 • 0-07-140805-3 • Paperback • $19.95TR

A p r i l
Business Communication/Meetings & Presentations
Paperback • 6 × 9 • 240 pp
ISBN-13: 978-0-07-183104-8
ISBN-10/MHID: 0-07-183104-5
$22.00TR  ($23.95 CAD)

Promotional Campaign:

•  National Publicity

•  20 Nationwide Speaking Appearances

•  Outreach at ASTD and SHRM

•  Social Media Campaign to Toastmasters 
Members

•  McGraw-Hill Enewsletter Campaign

Public speaking skills guaranteed to wow any audience—based on  
the best of the best of Toastmasters
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Thinkers 50 Business Thought Leaders 
from India
Stuart Crainer (Berkshire, UK), Des Dearlove (Berkshire, UK)

Cutting-edge ideas from India on business innovation, management, strategy, 
and leadership

• �Indian business experts are leading the world when it comes to innovative management 
practices; this book culls the best of the best of Indian thinkers

• �Each book in the Thinkers50 series provides a concise explanation of the central ideas 
and context that are making a difference, including specific examples and cases drawn 
from the original sources

“�The Thinkers50 creates its own honor society as an authoritative ranking of the 
most influential business thinkers on earth.” —Fred Allen, Forbes.com

A p r i l
Management • Paperback • 6 × 9 • 240 pp
978-0-07-182756-0 • 0-07-182756-0 • $22.00TR  ($23.95 CAD)
15 illustrations

Thinkers 50 Future Thinkers
Stuart Crainer (Berkshire, UK), Des Dearlove (Berkshire, UK)

The most innovative ideas from the rising stars on the Thinkers 50 Guru Radar—a 
list of up-and-coming thinkers poised to make a powerful impact on business

• �Gives business leaders the competitive edge by revealing breakthrough concepts from 
today’s most innovative business thinkers

• �Rising stars include Steve Spear (five-time Shingo Prize winner), David Bach (Professor 
at Spain’s IE Business School), Liz Mellon (Leadership Consultant), Dan Heath (Senior 
Fellow at Duke’s CASE Center), and Haiyan Wang (managing partner of the China India 
Institute)

• �Crainer and Dearlove are the creators of the Thinkers50—the influential global ranking 
of management thought leaders; their work led Management Today to describe them as 
“market makers par excellence”

A p r i l
Management • Paperback • 6 × 9 • 240 pp
978-0-07-182749-2 • 0-07-182749-8 • $22.00TR  ($23.95 CAD)
15 illustrations

T h in  k e r s  5 0  S e r i e s
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N ow   in   P a p e r b a c k

Technical Analysis from A to Z,  
Second Edition
Steven Achelis
7K × 9G • 400 pp
978-0-07-182629-7 • 0-07-182629-7 • $35.00TR

Instant Income
Strategies That Bring in the Cash
Janet Switzer
6 × 9 • 336 pp
978-0-07-182325-8 • 0-07-182325-5 • $22.00TR

Capturing New Markets
How Smart Companies Create Opportunities Others Don’t
Stephen Wunker
6 × 9 • 288 pp
978-0-07-182595-5 • 0-07-182595-9 • $27.00TR

Social Media Analytics
Effective Tools for Building, Interpreting, and Using Metrics
Marshall Sponder
6 × 9 • 336 pp
978-0-07-182449-1 • 0-07-182449-9 • $32.00TR

Coach Yourself to Win
7 Steps to Breakthrough Performance on the Job and In Your Life
Howard Guttman
6 × 9 • 272 pp
978-0-07-182322-7 • 0-07-182322-0 • $22.00TR

Value-Driven Business Process Management
The Value-Switch for Lasting Competitive Advantage
Peter Franz and Mathias Kirchmer
6 × 9 • 240 pp
978-0-07-182592-4 • 0-07-182592-4 • $27.00TR

Buffett’s Bites
The Essential Investor’s Guide to Warren Buffett’s Shareholder 
Letters
L.J. Rittenhouse
5 × 7 • 244 pp
978-0-07-182328-9 • 0-07-182328-X • $18.00TR

Managing in Times of Change
Michael Maginn
5 × 8 • 144 pp
978-0-07-182469-9 • 0-07-182469-3 • $12.95TR

Getting Organized at Work
24 Lessons for Setting Goals, Establishing Priorities, and 
Managing Your Time
Kenneth Zeigler
5 × 8 • 128 pp
978-0-07-182587-0 • 0-07-182587-8 • $12.95TR
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N ow   in   P a p e r b a c k

Leadership Secrets of Hillary Clinton
Rebecca Shambaugh
5 × 8 • 208 pp
978-0-07-182316-6 • 0-07-182316-6 • $20.00TR

The Ghosn Factor
Miguel Rivas-Micoud
5 × 8 • 128 pp
978-0-07-182593-1 • 0-07-182593-2 • $12.95TR

How to Plan and Execute Strategy
Wallace Stettinius, Robley D. Wood, Jacqueline Doyle, and John 
Colley
5 × 8 • 128 pp
978-0-07-182454-5 • 0-07-182454-5 • $12.95TR

The Sales Success Handbook
Linda Richardson
5 × 8 • 128 pp
978-0-07-182458-3 • 0-07-182458-8 • $12.95TR

Dealing with Difficult People
Rick Brinkman and Rick Kirschner
5 × 8 • 128 pp
978-0-07-182330-2 • 0-07-182330-1 • $12.95TR

Leadership When the Heat is On
Danny Cox
5 × 8 • 128 pp
978-0-07-182327-2 • 0-07-182327-1 • $12.95TR

How to Motivate Every Employee
Anne Bruce
5 × 8 • 128 pp
978-0-07-182310-4 • 0-07-182310-7 • $12.95TR

More Than 85 Broads
Women Making Career Choices, Taking Risks, and Defining 
Success - On Their Own Terms
Janet Hanson
6 × 9 • 288 pp
978-0-07-182329-6 • 0-07-182329-8 • $19.00TR
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The Art of Seamanship
Evolving Skills, Exploring Oceans, and Handling Wind, 
Waves, and Weather
Ralph Naranjo (Annapolis, MD)

The guide sailors need to confidently face any challenge they 
encounter on the water

The Art of Seamanship is the comprehensive reference that goes well 
beyond Chapman’s Piloting and The Annapolis Book of Seamanship. 
Instead of covering boilerplate topics like equipment, nautical jargon, 
trailering, flag etiquette, and more, this book allows sailors to push 
their nautical envelopes—with the knowledge that they’ll be able to 
respond to anything that comes their way. Readers will delve into topics 
such as knowing what a sailboat can or can’t handle; assessing their 
limits and those of their crew and how to grow as a skipper; blending 
modern weather forecasting procedures and weather routing with 
passage plans; integrating electronics with navigation; line handling 
when docking in a blow; staying put in hurricane; and more.

• �Sea-tested wisdom going well beyond other seamanship texts

• �Improves the skills of coastal sailors and weekend cruisers

• �Great for reading and self-study, and also to carry aboard as the 
ultimate insurance against the unforeseen

• �Real-life scenarios show readers how to respond to extreme 
challenges at sea 

Ralph Naranjo (Annapolis, MD) was technical editor of Cruising 
World magazine for 12 years, during which he reviewed and sea-tested 
hundreds of new boats and their systems. He has written some 200 
articles for boating magazines and has won three Boating Writers 
International awards. 

Related McGraw-Hill Education Titles:

Robinson: The International Marine Book of Sailing
978-0-07-053225-0 • 0-07-053225-7 • Hardcover • $39.95TR 

A p r i l
Sailing
Hardcover • 8H × 11 • 608 pp 
ISBN-13: 978-0-07-149342-0
ISBN-10/MHID: 0-07-149342-5
$50.00TR  ($54.95 CAD)

For all sailors who want to enjoy sailing adventures that are beyond the casual 
weekend cruise 

Consumer
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F o u r t h  e d i t i o n

Principles of Yacht Design
Lars Larsson (Gotherburg, Sweden) , Rolf Eliasson, and Michal Orych

The ultimate resource on yacht design for practicing designers, naval architect 
students, and discerning boat owners

• �Covers all the topics, from hull design, to sail and rig aerodynamics, propeller and engine 
choices as well as use of new laminates

• �Illustrated with full-color drawings and photos throughout 

• �Includes structural design aspects for sailboats and powerboats as well as a section on 
the special hydrodynamics of high-speed power boats

Related McGraw-Hill Education Title:

Brewer: Understanding Boat Design
978-0-07-007694-5 • 0-07-007694-4 • Paperback • $16.95TR

F e b r u a r y
Sailing
Hardcover • 8H × 10M • 352 pp
ISBN-13: 978-0-07-182640-2
ISBN-10/MHID: 0-07-182640-8
$60.00TR  ($65.95 CAD) Previous ISBNs: 2007 • 978-0-07-148769-6 • 0-07-148769-7

Building the Uqbar Dinghy
Redjeb Jordania (New York, NY)

Even first-time boatbuilders can build a vessel in just one day!

• �Readers can build an Uqbar dinghy in 6 to 8 hours, using simple tools and materials

• �Includes plans and cutting diagrams for all models, including rowing as well as  
sailing versions

• A vivid, illustrated introduction to the stitch ‘n glue technique

• �Perfect for complete beginners and seasoned builders; great for families and youth 
groups (scouts, schools, camps) searching for inexpensive, rewarding projects

Related McGraw-Hill Education Title:

Payson: Instant Boatbuilding with Dynamite Payson
978-0-07-147264-7 • 0-07-147264-9 • Paperback • $19.95TR

M a r c h
Boatbuilding
Paperback • 8H × 10M • 96 pp
ISBN-13: 978-0-07-183101-7
ISBN-10/MHID: 0-07-183101-0
$20.00TR  ($21.95 CAD) 100 illustrations
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F o u r t h  E d i t i o n

The Essential Knot Book
Knots, Bends, Hitches, Whippings, and Splices for Your Boat
Colin Jarman

With more than 100,000 copies sold, The Essential Knot Book is one of the most 
successful nautical knot books ever published

• �Now includes QR codes linking reader to knot-tying videos online

• �Each knot is displayed on one-page or a double-page spread with explanatory text plus 
instructive color diagram on how to tie the knot, augmented with a vivid color photo 
showing the knot in use 

• �Compact and  succinct—all the boater needs to learn the basic knots, bends, hitches, 
whippings, and splices

• �Timeless subject—no app or technology can ever replace the need for knots on a boat!

“This book deserves a place on the bookshelf of every serious sailor.” 
—Sailor’s GazetteF e b r u a r y

Sailing
Paperback • 5H × 8 • 96 pp
ISBN-13: 978-0-07-182235-0
ISBN-10/MHID: 0-07-182235-6
$14.00TR ($14.95 CAD)

Previous ISBN: 2004 • 978-0-07-143237-5 • 0-07-143237-X
Full-color throughout

S e c o n d  e d i t i o n

Your First Sailboat
Daniel Spurr (Bozeman, MT)

Everything first-time buyers need to know to find—and enjoy—the sailboat of 
their dreams

• �Includes an updated list of 75 recommended sailboats in five categories: Daysailers, 
trailer sailers, cruisers, racers, and multihulls

• �Provides decision trees to help readers choose the right boat for them

• �Includes How-Do-I? sections that cover boat handling, maintenance, and navigation

• �Features What-If? sections that cover a variety of worst-case scenarios that novice sailors 
often worry about—from getting lost, to sinking, and when to look for the next sailboat!

Related McGraw-Hill Education Title:

Seidman: The Complete Sailor, Second Edition
978-0-07-174957-2 • 0-07-174957-8 • Paperback • $18.00TRM a y

Sports & Recreation/Sailing
Paperback • 7K × 9J • 288 pp
ISBN-13: 978-0-07-181347-1
ISBN-10/MHID: 0-07-181347-0
$18.00TR  ($19.95 CAD) Previous ISBNs: 2004 • 978-0-07-142216-1 • 0-07-142216-1
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Sailing a Serious Ocean
John Kretschmer 

978-0-07-170440-3 • 0-07-170440-X • $24.00TR
Available October 2013

“�I know you’ll want to read more after you finish Sailing 
a Serious Ocean. And be warned, you’ll very likely want 
to sail with him, perhaps across an ocean, all of which 
are serious. And if you’ve read Kretschmer or sailed with 
him, well, then you already know why you want to read 
this book.”

—Dallas Murphy, author of Rounding the Horn 

“�[Krestchmer is] a truly dedicated and accomplished 
seaman who has influenced the sailing life of many 
others.  . . . the storytelling in Sailing a Serious Ocean 
comes second only to listening to John in person.”

—Tania Aebi, sailor and author of Maiden Voyage 

Suddenly Overboard
Tom Lochhaas

978-0-07-180331-1 • 0-07-180331-9 • $22.00TR

“�It’s the nightmare scenarios every boater loathes to 
ponder, but it makes for a captivating read.”

—Soundings, June 2013

“Each of these stories is told in compelling, short 
narratives keeping you riveted and anxious to know the 
outcome.”

—Sail World, Australia, June 2013 

The Boat Galley Cookbook
Carolyn Shearlock and Jan Irons

978-0-07-178236-4 • 0-07-178236-2 • $36.00TR

“�The Boat Galley Cookbook is the most useful, comprehensive 
sailing cookbook I have found....In this thoroughly 
researched book, they answer nearly every question I’ve 
ever had about cooking within the confines of the galley.”

—SAIL, Meredith Laitos

“�[The authors’] on-the-boat adventures, vivid descriptions 
of engagements with the community of other cruisers, 
and in-the-galley expertise may be enough to tempt you 
into cruising, especially if you can take them along in 
the form of this handy, stowable book.”

—Good Old Boat Magazine

“Pardon the pun, but this cookbook all boils down 
to some really creative problem solving in the face of 
cramped quarters and limited grocery options.” 

—Spinsheet Magazine

Coyote Lost at Sea
Julia Plant 

978-0-07-178990-5 • 0-07-178990-1 • $25.00TR

“�Julia Plant knew her brother, Mike, was a daredevil, an 
adrenaline junkie with a wild streak, a guy who showed 
little fear and took big risks.”

—Newport Mercury, May 2013 

“. . . one of the best sailing books of the year.” 

—SAILING July/August 2013

Praise for recently released International Marine books
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T e a c h  y o u r s e l f — S e l f  h e l p

Great Teach Yourself books that help readers improve their lives and expand their minds

• �More than 60 million Teach Yourself books sold

• �Trusted series well known for its practical advice

• �Each book is written by an expert in the specific field

F e b r u a r y
Each book: Paperback • 5 × 7I

Stoicism and the Art of Happiness
Don Robertson (London, England)

Self Help • 224 pp
978-1-4441-8710-6 • 1-4441-8710-4 • $17.00TR ($17.95 CAD)

How to Forgive and Move On
Jenny Hare (Bath, England)

Self Help • 224 pp
978-1-4441-9010-6 • 1-4441-9010-5 • $17.00TR ($17.95 CAD)

Overcome Phobias and Panic Attacks
Sandi Mann (Lancashire, England)

Self Help • 256 pp
978-1-4441-9091-5 • 1-4441-9091-1 • $17.00TR ($17.95 CAD)

Achieve Your Potential with  
Positive Psychology
Tim LeBon (London, England)

Self Help • 224 pp
978-1-4441-9092-2 • 1-4441-9092-X • $17.00TR ($17.95 CAD)
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T e a c h  y o u r s e l f — S e l f  h e l p

Philosophy–A Complete 
Introduction
Sharon Kaye (University Heights, OH)

Philosophy • 256 pp
978-1-4441-9013-7 • 1-4441-9013-X • $17.00TR ($17.95 CAD)

Linguistics–A Complete Introduction
David Hornsby (Kent, England)

Linguistics • 256 pp
978-1-4441-8032-9 • 1-4441-8032-0 • $19.00TR ($19.95 CAD)

Play and Win Mah-jong
David Pritchard (deceased)

Games • 192 pp 
978-1-4441-9785-3 • 1-4441-9785-1 • $16.00TR ($16.95 CAD)

Play and Win Texas Hold ‘Em
Belinda Levez (London, England)

Games • 192 pp 
978-1-4441-9788-4 • 1-4441-9788-6 • $16.00TR ($16.95 CAD)

F e b r u a r y
Each book: Paperback • 5 × 7I

Expertise from leading authors in their fields, created with the everyday learner in mind
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McGraw-Hill’s TASC
Kathy A. Zahler (Freeville, NY), Diane Zahler,  
Stephanie Muntone, and Thomas A. Evangelist

A complete guide to the brand-new high school 
equivalency test—with authentic test questions from 
the test makers!

Created by CTB/McGraw-Hill, the Test Assessing Secondary 
Completion (TASC) is launching in 2014 as an alternative 
to the GED exam. And McGraw-Hill Education has the best, 
most authoritative guide! McGraw-Hill’s TASC walks readers 
step-by-step through the test. Each chapter includes a pretest, 
exercises that reinforce new skills, a full-length practice test—
and authentic TASC questions straight from the test makers! 

• �New York State will begin replacing the GED with the TASC 
in January 2014 and other states are likely to follow

• �Exclusive! Authentic TASC questions from CTB/McGraw-Hill 
show test takers exactly what they’ll face on test day

• �Features review and practice in all exam subject areas—
reading, writing, social studies, science, and math

• �Practice test questions are based on the Common Core State 
Standards, just like the real exam

Kathy A. Zahler, Diane Zahler, Stephanie Muntone  
are the authors of numerous textbooks and test-prep guides. 
Kathy is the author of the bestselling McGraw-Hill’s 5 TEAS 
Practice Tests.  
Thomas A. Evangelist teaches science for the New York City 
Board of Education.

D e c e m b e r
Study Guide
Paperback • 8H × 10M • 352 pp
ISBN-13: 978-0-07-182386-9
ISBN-10/MHID: 0-07-182386-7
$20.00TP  ($21.95 CAD)
75 illustrations

Promotional Campaign

•  McGraw-Hill eNewsletter Campaign

•  Outreach at COABE

The most authoritative guide to the new alternative to the GED

Education
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S e c o n d  E d i t i o n

McGraw-Hill’s 12 SAT Practice Tests with 1 PSAT
Christopher Black and Mark Anestis

The perfect study tool for the millions of students who want intensive drill with multiple 
practice tests for this high-stakes test

• �12 full-length sample practice tests closely simulating the official SAT

• �1 full-length PSAT practice test

• �Fully explained answers to all questions

• �New Test Planner app to help students customize their study schedule

M a r c h
Test Prep • Paperback • 8H × 10M •  672 pp
ISBN-13: 978-0-07-182291-6 • ISBN-10/MHID: 0-07-182291-7 • $23.00TP ($24.95 CAD)

Previous ISBNs: 2008
978-0-07-158317-6 • 0-07-158317-3

S e c o n d  E d i t i o n

McGraw-Hill’s 6 GRE Practice Tests
Christopher Thomas and Kathy Zahler

Six simulated GRE tests and a test planner app give students the path to success on this 
important exam

• �6 practice paper-and-pencil GREs with in-depth explanations

• �Fully explained answers to all questions

• �Test Planner App to help students customize their study schedule

A p r i l
Test Prep • Paperback • 8H × 10M •  320 pp
ISBN-13: 978-0-07-182425-5 • ISBN-10/MHID: 0-07-182425-1 • $22.00TP ($23.95 CAD)

Previous ISBNs: 2011
978-0-07-174312-9 • 0-07-174312-X

S e c o n d  E d i t i o n

McGraw-Hill’s 5 TEAS Practice Tests
Kathy A. Zahler (Freeville, NY)

Intensive practice for the entrance exam required by many nursing schools and allied health 
programs nationwide

• �5 full-length sample tests that match the actual TEAS exam in content, format, and level of difficulty

• �The only full-length TEAS sample tests available outside of the Official TEAS Guide from the test-makers 

• �Test Planner App to help students customize their study schedule

A p r i l
Test Prep • Paperback • 8H × 10M • 352 pp
ISBN-13: 978-0-07-182572-6 • ISBN-10/MHID: 0-07-182572-X • $28.00PT ($30.95 CAD)

Previous ISBNs: 2012
978-0-07-176777-4 • 0-07-176777-0
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McGraw-Hill’s 500 GMAT Math and Integrated 
Reasoning Questions to Know by Test Day
Sandra Luna McCune (Nacogdoches, TX) and Carolyn Wheater
Study Aids/GMAT
978-0-07-181218-4 • 0-07-181218-0
125 illustrations

McGraw-Hill’s 500 GRE Math Questions to 
Know by Test Day
Sandra Luna McCune (Nacogdoches, TX)
Study Aids/GRE
ISBN-13: 978-0-07-182096-7 • 0-07-182096-5
50 illustrations

McGraw-Hill’s 500 GMAT Verbal Questions to 
Know by Test Day
Kathy Zahler (Freeville, NY)
Study Aids/GMAT
978-0-07-181216-0 • 0-07-181216-4

McGraw-Hill’s 500 GRE Verbal Questions to 
Know by Test Day
Shannon Reed (Monroe, PA)
Study Aids/GRE
978-0-07-182159-9 • 0-07-182159-7

M c G r aw  - H i l l ’ s  5 0 0  Q u e st  i o n s  t o  K n o w  by   T e st   Day 

The solid practice students need for the best results on the GRE or GMAT

• �Focuses students’ attention on a specific portion of the GRE or GMAT

• �Improves test-takers’ scores with the extra practice they are looking for

• �Increases understanding with detailed explanations for every question

M a y
Each book: Paperback • 6 × 9 • 208 pp • $17.00TP  ($18.95 CAD)
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S CH  A UM  ’ S  OU  T LINE    S

More than 40 million books sold in the Schaum’s Outline series

•	E ach book features comprehensive explanations of the various topics

•	R elevant examples and extensive end-of-chapter exercises

Schaum’s Outline of German Grammar,  
Fifth Edition
Elke Gschossmann-Hendershot (New York, NY) and Lois Feuerle

F e b r u a r y 
Foreign Language/German • 312 pp • Audio downloads
978-0-07-182470-5 • 0-07-182470-7 • $20.00TR  ($21.95 CAN)
Previous ISBNs: 2009 • 978-0-07-161567-9 • 0-07-161567-9

Schaum’s Outline of Italian Grammar,  
Fourth Edition
Joseph Germano (Amherst, NY) and Conrad Schmitt

F e b r u a r y 
Foreign Language/Italian • 368 pp • Audio downloads
978-0-07-182360-9 • 0-07-182360-3 • $22.00TR  ($23.95 CAN)
Previous ISBNs: 2009 • 978-0-07-163529-5 • 0-07-163529-7

Schaum’s Outline of Differential Equations, 
Fourth Edition 
Richard Bronson, PhD (Hackensack, NJ) and Gabriel Costa, PhD

M a r c h 
Mathematics • 385 pp • Online videos
978-0-07-182485-9 • 0-07-182485-5 • $20.00TR  ($21.95 CAN)
Previous ISBNs: 2009 • 978-0-07-161162-6 • 0-07-161162-2

Schaum’s Outline of Probability,  
Random Variables, and Random Processes, 
Third Edition
Hwei Hsu, PhD (Audubon, PA)

M a r c h 
Mathematics • 306 pp • Online videos
978-0-07-182298-5 • 0-07-182298-4 • $22.00TR  ($23.95 CAN)
Previous ISBNs: 2010 • 978-0-07-163289-8 • 0-07-163289-1

Schaum’s Outline of Statistics, Fifth Edition
Murray R. Spiegel, PhD (Troy, NY) and Larry J. Stephens, PhD

M a r c h 
Mathematics • 544 pp • Online videos
978-0-07-182252-7 • 0-07-182252-6 • $20.00TR  ($21.95 CAN)
Previous ISBNs: 2008 • 978-0-07-175549-8 • 0-07-175549-7

Schaum’s Outline of College Algebra,  
Fourth Edition
Murray R. Spiegel, PhD (Troy, NY) and Robert E. Moyer, PhD

M a r c h 
Mathematics • 376 pp • Online videos
978-0-07-182181-0 • 0-07-182181-3 • $20.00TR  ($21.95 CAN)
Previous ISBNs: 2009 • 978-0-07-163539-4 • 0-07-163539-4

Each book: Paperback • 8H × 11
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A l l  t h at   m att   e r s

Practice Makes Perfect: Organic Chemistry
Marian DeWane (Boise, ID) and Thomas J. Greenbowe

Expert instruction and plenty of practice to help students master organic chemistry 

• �Dozens of practical exercises with explained answers

• �Numerous examples clarify each point

• �Presents thorough coverage of skills so readers can work at their own pace

• �Answer key provided for reference and quick feedback

• �High-frequency vocabulary essential to the subject used throughout

M a y
Science/Chemistry/Organic • Paperback • 8H × 10M • 304 pp • 100 illustrations
978-0-07-178986-8 • 0-07-178986-3 • $18.00TR  ($19.95 CAD)

• �An innovative series that gives readers the basics of the most current and interesting issues being studied today

• �Each book features a 100 Ideas section that offers original and inspiration ideas to help readers explore the subject in more depth

• �Includes weblinks and QR codes throughout the text, linking to videos from the author, or more detailed audio explanations

• �The attractive internal design, featuring text boxes around key concepts, will make navigating through the material a snap

F e b r u a r y 
Each book: Paperback w/flaps • 5 × 7 • 160 pp • $14.00TR  ($14.95 CAD)

The Autistic Spectrum: All That Matters
Lorna Selfe (Nottingham, England)
Psychology • 978-1-4441-9297-1 • 1-4441-9297-3

The Classical World: All That Matters
Alastair Blancshard (Sydney, Australia)
World History • 978-1-4441-7796-1 • 1-4441-7796-6

Democracy: All That Matters
Steven Beller (Washington, DC)
Political Science • 978-1-4441-7887-6 • 1-4441-7887-3

Plato: All That Matters
Ieuan Williams (Swansea, Wales)
Philosophy • 978-1-4441-9300-8 • 1-4441-9300-7
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Practice Makes Perfect:  
English Vocabulary Games
Chris Gunn (Incheon, South Korea)
Foreign Language/ESL
978-0-07-182072-1 • 0-07-182072-8

Practice Makes Perfect:  
French Vocabulary Games
Eliane Kurbegov (Colorado Springs, CO)
Foreign Language/French
978-0-07-182747-8 • 0-07-182747-1

Practice Makes Perfect:  
Spanish Vocabulary Games
Gilda Nissenberg (Miami, FL)
Foreign Language/Spanish
978-0-07-182787-4 • 0-07-182787-0

Practice Makes Perfect: Spanish 
Reading and Comprehension
Myrna Rochester (Palo Alto, CA)
Foreign Language/Spanish
978-0-07-179888-4 • 0-07-179888-9

Practice Makes Perfect: French 
Reading and Comprehension
Annie Heminway (New Haven, CT)
Foreign Language/French
978-0-07-179890-7 • 0-07-179890-0

Practice Makes Perfect: Italian 
Reading and Comprehension
Riccarda Saggese (Hockessin, DE)
Foreign Language/Italian
978-0-07-179895-2 • 0-07-179895-1

P r a c t i c e  Mak   e s  P e r f e c t  V o c ab  u l a r y  G a m e s

Vocab can be fab with Practice Makes Perfect games

• �Offers a variety of games and puzzles, crosswords, word searches, word jumbles, and more

• �Features fun activities that encourage retention, understanding, and comprehension

• �Works for at-home study or in-class worksheets

P r a c t i c e  Mak   e s  P e r f e c t  R e a d i n g  a n d  C o m p r e h e n s i o n

The successful Practice Makes Perfect format helps students build the reading comprehension and vocabulary skills

• �Offers hundreds of exercises for practice and to reinforce new skills

• �Adds hundreds of new words to a student’s vocabulary

• �Features both contemporary and classic readings in the language that focus on life and culture 

F e b r u a r y 
Each book: Paperback • 8H × 10M • 192 pp • $15.00TR  ($16.95 CAD)

M a r c h 
Each book: Paperback • 8H × 10M • 224 pp • $15.00TR  ($16.95 CAD)
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Practice Makes Perfect: Basic Latin
Randall Childree (Travelers Rest, SC)

From the bestselling series, a perfectly simple way to begin learning Latin

• �Accessible, bite-sized lessons make learning a breeze

• �Features more than 150 skill-building exercises

• �Answer key and short glossary

A p r i l
Foreign Language/Latin • Paperback • 8H × 11 • 208 pp
ISBN-13: 978-0-07-182141-4 • ISBN-10/MHID: 0-07-182141-4 • $17.00TR  ($18.95 CAD)

Arabic DeMYSTiFieD with Audio CD
Usama Soltan (Middlebury, VT)

Let DeMYSTiFieD take away the stress of learning Arabic 

• Walks students step-by-step through the fundamentals of the language

• Filled with written and oral practice exercises to reinforce new language skills

• Includes a 70-minute audio CD that features pronunciation guidelines from native speakers 

Previously announced; all backorders canceled.

M a r c h
Foreign Language/Arabic • Paperback • 7K × 9J • 400 pp • One 70-minute audio CD
ISBN-13: 978-0-07-176561-9 • ISBN-10/MHID: 0-07-176561-1• $25.00TR  ($27.95 CAD)

Easy English Step-by-Step
Master English Basics for ESL Proficiency—FAST! 
Danielle Pelletier (Oakland, CA)

A bestselling method to mastering English—step by step!

• �Features a proven progressive-based approach that gets beginners communicating in English with 
confidence, right away 

• �Includes key English vocabulary that is used in everyday life

• �Ideal for self-learners and as a supplement to formal ESL classes 

M a r c h
English as a Second Language • Paperback • 7K × 9J • 320 pp
ISBN-13: 978-0-07-182098-1 • ISBN-10/MHID: 0-07-182098-1 • $15.00TR ($16.95 CAD)
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T e a c h  Y o u r s e l f — G r a m m a r  Y o u  R e a l l y  N e e d  t o  K n o w

Students will master the rules of grammar and unlock their language-learning potential

• �Features clear explanations of key grammar patters and structures

• �Presents helpful examples that show grammar in context

• �Includes glossary of grammatical terms for easy reference

F e b r u a r y 
Each book: Foreign Language • Paperback • 5 × 7I 

Dutch Grammar You Really Need to Know
Gerdi Quist (London, England) and Dennis Strik
240 pp
978-1-4441-8954-4 • 1-4441-8954-9 • $20.00TR ($21.95 CAD)

Irish Grammar You Really Need to Know 
Eammon O’Donaill (Dublin, Ireland)
272 pp
978-1-4441-8957-5 • 1-4441-8957-3 • $20.00TR ($21.95 CAD)

Italian Grammar You Really Need to Know
Anna Proudfoot (London, England)
416 pp
 978-1-4441-7946-0 • 1-4441-7946-2 • $16.00TR ($17.95 CAD)

Latin Grammar You Really Need to Know
Gregory Klyve (Cambridge, England)
208 pp
978-1-4441-8960-5 • 1-4441-8960-3 • $20.00TR ($21.95 CAD)

Portuguese Grammar You Really Need to 
Know
Sue Tyson-Ward (Lancaster, England)
256 pp
978-1-4441-7958-3 • 1-4441-7958-6 • $16.00TR ($17.95 CAD)

Russian Grammar You Really Need to Know
Daphne West (London, England)
320 pp
978-1-4441-7955-2 • 1-4441-7955-1 • $16.00TR ($17.95 CAD)

Welsh Grammar You Really Need to Know
Christine Jones (Carmarthen, Wales)
320 pp
978-1-4441-8963-6 • 1-4441-8963-8 • $20.00TR ($21.95 CAD)
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G e t  ta  l k i n g  a n d  k e e p  ta  l k i n g

What readers need to get by in a new language—and go beyond the basics—in just 10 days

• �20 realistic scenarios allow learners to get the words and phrases they’ll actually need to get by

• �Get Talking starts users in the new language, Keep Talking advances their conversational skills and 
comprehension—two levels in one package!

F e b r u a r y
Each package: Foreign Language 
Two MP3 CD-ROMs (6 hours of audio) • Vinyl case • 5 × 7I • Two booklets • Two downloadable coursebooks

Get Talking/Keep Talking Italian
Maria Guarnieri (Preson, England) and Federica Sturani

978-1-4441-8424-2 • 1-4441-8424-5 • $32.00AU ($33.95 CAD)

Get Talking/Keep Talking German
Paul Coggle (London, England) and Heiner Schenke

978-1-4441-8525-6 • 1-4441-8525-X • $32.00AU ($33.95 CAD)

Get Talking/Keep Talking English
Rebecca Moeller (Dartford, England)

978-1-4441-9315-2 • 1-4441-9315-5 • $32.00AU ($33.95 CAD)

Get Talking/Keep Talking Dutch
Marleen Owen (London, England)

978-1-4441-8416-7 • 1-4441-8416-4 • $44.00AU ($45.95 CAD)

Get Talking/Keep Talking Swedish
Regina Harkin (Dublin, Ireland)

978-1-4441-8422-8 • 1-4441-8422-9 • $44.00AU ($45.95 CAD)

Get Talking/Keep Talking Norwegian
Margaretha Danbolt-Simons (Guildford, England)

978-1-4441-8418-1 •1-4441-8418-0 • $44.00AU ($45.95 CAD)

Get Talking/Keep Talking Arabic
Mahmoud Gaafar (Haddenham, England) and  
Jane Wightwick

978-1-4441-8514-0 • 1-4441-8514-4 • $44.00AU ($45.95 CAD)
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G e t  ta  l k i n g  a n d  k e e p  ta  l k i n g

Get Talking/Keep Talking Japanese
Helen Gilhooly (London, England)

978-1-4441-8536-2 • 1-4441-8536-5 • $44.00AU ($45.95 CAD)

Get Talking/Keep Talking in Russian
Rachel Farmer (Nottingham, England)

978-1-4441-8554-6 • 1-4441-8554-3 • $44.00AU ($45.95 CAD)

Get Talking/Keep Talking Brazilian 
Portuguese
Sue Tyson-Ward (Lancaster, England) and  
Ethel de Almeida Rowbotham

978-1-4441-9139-4 •1-4441-9139-X • $44.00AU ($45.95 CAD)

F e b r u a r y
Each package: Foreign Language 
Two MP3 CD-ROMs (6 hours of audio) • Vinyl case • 5 × 7I • Two booklets • Two downloadable coursebooks

• �Handy phrase book contains all the key words and phrases from the course for quick reference

• �Coursebook PDF, available online for free download, provides reading and writing practice

Keep Talking English
Rebecca Moeller (London, England)

This advanced beginner course helps students pick up more essential English in ten days.

F e b r u a r y
Foreign Language • One MP3 CD-ROM • Vinyl case • 5 × 7I • Booklet
978-1-4441-9314-5 • 1-4441-9314-7 • $24.00AU ($25.95 CAD)
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G e t  S ta  r t e d

�For readers who want to build a foundation on which to add more vocabulary and language skills later,  
Get Started is made for them—now fully updated to make their learning experience fun and interactive

• �Establishes the four key language skills: reading, writing, listening and speaking

• �A 10-unit course with regular review units to check students’progress and consolidate their learning

• �Emphasis placed on communication rather than grammar rules, so that learning is quick and effortless

• �wNow with added learning features in the course and online

F e b r u a r y
Each package: Foreign Language 
Paperback • Heavy cardboard carton • 5K × 8 • 256 pp • Two-color • MP3 CD-ROM (1H hours of audio) 

Get Started in Spanish
Mark Stacey (London, England) and Angela Gonzalez-Hevia
978-1-4441-7492-2 • 1-4441-7492-4 • $32.00TR  ($33.95 CAD)
Previous ISBNs: 2011 • 978-0-07-174973-2 • 0-07-174973-X

Get Started in French
Catrine Carpenter (London, England)
978-1-4441-7459-5 • 1-4441-7459-2 • $32.00TR  ($33.95 CAD)
Previous ISBNs: 2011 • 978-0-07-174983-1 • 0-07-174983-7

Get Started In Portuguese
Sue Tyson-Ward (Lancaster, England)
978-1-4441-7486-1 • 1-4441-7486-X • $48.00TR  ($52.95 CAD)
Previous ISBNs: 2011 • 978-0-07-174988-6 • 0-07-174988-8

Get Started In Japanese
Helen Gilhooly (London, England)
978-1-4441-7474-8 • 1-4441-7474-6 • $48.00TR  ($52.95 CAD) 
Previous ISBNs: 2011 • 978-0-07-174978-7 • 0-07-174978-0

Get Started In Russian
Rachel Farmer (Nottingham, England)
978-1-4441-7489-2 • 1-4441-7489-4 • $48.00TR  ($52.95 CAD)
Previous ISBNs: 2010 • 978-0-07-173949-8 • 0-07-173949-1

Get Started in Turkish
Asuman Pollard (Birmingham, England)
978-1-4441-8320-7 • 1-4441-8320-6 • $48.00TR  ($52.95 CAD)
Previous ISBNs: 2011 • 978-0-07-174901-5 • 0-07-174901-2

Get Started In Latin
G D A Sharpley (Twigworth, England)
978-1-4441-7477-9 • 1-4441-7477-0 • $48.00TR  ($52.95 CAD)
Previous ISBNs: 2010 • 978-0-07-173939-9 • 0-07-173939-4

Get Started in CAntonese
Hugh Baker (London, England) and Pui-Kei Ho
978-1-4441-7499-1 • 1-4441-7499-1 • $48.00TR  ($52.95 CAD)

Get Started in Indonesian
Christopher Byrnes (London, England) and Eva Nyimas
978-1-4441-7502-8 • 1-4441-7502-5 • $48.00TR  ($52.95 CAD)
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c o m p l e t e  La  n g u ag  e s

Learners go from knowing little or no foreign language to using more than 2,000 words with confidence, 
thanks to the Teach Yourself Discovery Method

• �Builds proficiency in reading, writing, listening, and speaking

• �High-quality package with full-color coursebook, extensive audio recordings, and online resources for further study

• �Interactive Discovery Method helps learners absorb language rules faster and remember when they learn easily

F e b r u a r y
Each package: Foreign Language 
Paperback • Heavy cardboard carton • 6I × 9G • 352-480 pp • MP3 CD-ROM (2H hours of audio) 

Complete Norwegian 
Margaretha Danbolt-Simons (Guildford, England)
978-1-4441-9504-0 • 1-4441-9504-2 • $60.00TR ($65.95 CAD)
Previous ISBNs: 2011 • 978-0-07-175893-2 • 0-07-175893-3

Complete Urdu 
David Matthews (London, England) and Mohammed Kasim Dalvi
978-1-4441-9594-1 • 1-4441-9594-8 • $75.00TR ($65.95 CAD)
Previous ISBNs: 2011 • 978-0-07-175873-4 • 0-07-175873-9

Complete Swedish 
Vera Croghan (Norwich, England) and Ivo Holmqvist
978-1-4441-9510-1 • 1-4441-9510-7 • $60.00TR ($65.95 CAD) 
Previous ISBNs: 2011• 978-0-07-175878-9 • 0-07-175878-X

Complete Arabic
Frances Altorfer (London, England) and Jack Smart
978-1-4441-9516-3 • 1-4441-9516-6 • $60.00TR ($65.95 CAD)
Previous ISBNs: 2010 • 978-0-07-162779-5 • 0-07-162779-0

Complete Korean
Mark Vincent (London, England) and Jaehoon Yeon
978-1-4441-9577-4 • 1-4441-9577-8 • $60.00TR ($65.95 CAD)
Previous ISBNs: 2010 • 978-0-07-173757-9 • 0-07-173757-X

Complete Greek 
Aristarhos Matsukas (Athens, Greece)
978-1-4441-9534-7 • 1-4441-9534-4 • $60.00TR ($65.95 CAD)
Previous ISBNs: 2011 • 978-0-07-162790-0 • 0-07-162790-1

Complete Turkish 
Asuman Celen Pollard (Birmingham, England) and David Pollard
978-1-4441-0239-0 • 1-4441-0239-7 • $60.00TR ($65.95 CAD)
Previous ISBNs: 2004 • 978-0-07-143423-2 • 0-07-143423-2

Complete Nepali 
Michael Hutt (London, England), Krishna Pradhan, and  
Abhi Subedi
978-1-4441-0197-3 • 1-4441-0197-8 • $90.00TR ($98.95 CAD)
Previous ISBNs: 2011 • 978-0-07-173742-5 • 0-07-173742-1

Complete Icelandic 
Hildur Jonsdottir (Salamanca Area, Spain)
978-1-4441-0537-7 • 1-4441-0537-X • $60.00TR ($65.95 CAD)
Previous ISBNs: 2010 • 978-0-07-174779-0 • 0-07-174779-6
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Networked AV Systems
Brad Grimes (Boyds, MD), InfoComm International

Serves as an essential on-the-job reference for AV and IT professionals and helps readers 
prepare for the networked AV questions on the CTS exam

• �Provides critical updates for CTS-D and CTS-I holders

• �More than 150 photos and illustrations reinforce key networked AV technology concepts

• �The perfect supplement to CTS Certified Technology Specialist Exam Guide, Second Edition

M a r c h
Certification • Hardcover • 7K × 9J • 400 pp
ISBN-13: 978-0-07-182573-3 • ISBN-10/MHID: 0-07-182573-8 • $60.00PC  ($65.95 CAD) 150 illustrations

PHR/SPHR Professional in Human Resources 
Certification All-in-One Exam Guide
Dory Willer (Clayton, CA), William H. Truesdell

An all-new exam guide for the HR Certification Institute’s Professional and Senior Professional 
in Human Resources certifications

• �Complete coverage of two industry-standard certifications within the HR profession

• �Real-world examples of policies and procedures are highlighted in “HR at Work” sidebars

• �Electronic content features two practice exams, worksheets, and a PDF eBook

M a r c h
Human Resources & Personnel Management • Paperback • 7K × 9G • 640 pp
ISBN-13: 978-0-07-182520-7 • ISBN-10/MHID: 0-07-182520-7 • $50.00PC  ($54.95 CAD) 150 illustrations • One CD-ROM

OCP Oracle Solaris 11 Advanced System 
Administration Exam Guide (Exam 1Z0-822)
Michael Ernest (Berkeley, CA)

Complete coverage of all objectives on this professional-level exam

• �Written by an Oracle Solaris expert with 15 years of experience teaching Solaris courses

• �Electronic content features two practice exams and a PDF eBook

• �Also serves as an on-the-job reference after certification

M a r c h
Certification • Paperback • 7K × 9G • 704 pp
ISBN-13: 978-0-07-180263-5 • ISBN-10/MHID: 0-07-180263-0 • $60.00PC  ($65.95 CAD) 150 illustrations • One CD-ROM

Computing
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Java EE and HTML5 Enterprise Application 
Development
Geertjan Wielenga (Amsterdam, Netherlands), Arun Gupta, John Brock

Create and deploy modern enterprise applications that leverage HTML5 and Java EE 7 on the 
NetBeans IDE

• �Covers Java EE 7—in particular, JAX-RS (web services), JPA (for persistence), and parts of EJB

• �Discusses new HTML5 tags and JavaScript and CSS techniques

F e b r u a r y
Programming Languages/Java • Paperback • 7K × 9J • 240 pp
ISBN-13: 978-0-07-182309-8 • ISBN-10/MHID: 0-07-182309-3 • $35.00PC  ($38.95 CAD) 50 illustrations

Oracle WebLogic Server 12c Administration 
Handbook
Sam R. Alapati (Irvine, TX)

The complete guide to the industry’s leading web application server

• �Explains how to install, configure, manage, tune, and secure the platform

• �All Oracle Fusion Middleware and Oracle Fusion Applications are built on Oracle WebLogic Server 12c

• �Filled with techniques for maintaining a robust, highly available environment for mission-critical 
applications

F e b r u a r y
Database Management/Data Warehousing • Paperback • 7K × 9J • 576 pp
ISBN-13: 978-0-07-182535-1 • ISBN-10/MHID: 0-07-182535-5 • $60.00PC  ($65.95 CAD) 90 illustrations

Oracle ADF Mobile
Build Enterprise Applications with JDeveloper for iOS & Android
Luc Bors (Houten, Netherlands)

Demonstrates how to develop applications that work across multiple mobile platforms

• �Enables developers to build and extend enterprise applications for iOS and Android from a single code 
base

• �Presents the simplest path for mobile-enabling of Oracle applications and middleware

• �Filled with practical, real-world examples

M a r c h
User Interfaces • Paperback • 7K × 9J • 360 pp
ISBN-13: 978-0-07-183085-0 • ISBN-10/MHID: 0-07-183085-5 • $60.00PC  ($65.95 CAD) 120 illustrations
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Oracle PL/SQL Performance Tuning Tips & 
Techniques
Michael Rosenblum (Cheesequake, NJ), Paul Dorsey

Best practices for improving overall speed, reliability, and security

• �An intermediate guide for developers and programmers wanting to become problem-solving experts

• �Includes all changes and updates for Oracle Database 12c

• �Filled with real-world examples, scenarios, and solutions, plus code samples online

J u n e
Programming Languages/SQL • Paperback • 7K × 9J • 320 pp
ISBN-13: 978-0-07-182482-8 • ISBN-10/MHID: 0-07-182482-0 • $60.00PC  ($65.95 CAD) 80 illustrations

Mastering Lambdas
Java Programming in a Multicore World
Maurice Naftalin (Edinburgh, UK)

Shows how to take full advantage of today’s multicore hardware using Lambda expressions

• �Complete coverage of the most anticipated new feature of Java 8

• �Targets the 9+ million existing Java developers who will need a comprehensive understanding of the 
fundamental changes introduced by Lambda expressions

• �Includes best practices for adding Lambda expressions to an existing library—a core challenge to the 
developer entrenched in existing code

A p r i l
Programming Languages/Java • Paperback • 7K × 9J • 208 pp
ISBN-13: 978-0-07-182962-5 • ISBN-10/MHID: 0-07-182962-8 • $40.00PC  ($43.95 CAD) 50 illustrations

jQuery: A Beginner’s Guide
John Pollock

Entry-level coverage of today’s most popular JavaScript library

• �Shows how to simplify and streamline the coding required to program robust Web sites

• �jQuery is used in top websites such as Google, Bank of America, Amazon, Twitter, and Netflix 

• �Includes downloadable code and an Instructor’s Manual 

A p r i l
Programming • Paperback • 7K × 9J • 352 pp
ISBN-13: 978-0-07-181791- 2 • ISBN-10/MHID: 0-07-181791-3 • $40.00PC ($43.95 CAD) 85 illustrations
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Advanced Persistent Threats 
Offensive Tactics for IT Security
Tyler Wrightson (Albany, NY)

Preventive strategies for deterring today’s most malicious and least understood risks to 
enterprise security 

• �Advanced Persistent Threats (APTs) cannot be seen, spread invisibly, and continue to exist in an 
enterprise network after a breach

• �Offers a proactive, preventive, and offensive-based approach to security

• �Provides a roadmap for how to reduce the rapidly rising time and financial costs caused by APTs

F e b r u a r y
Networking/Security • Paperback • 7K × 9G • 464 pp
ISBN-13: 978-0-07-182836-9 • ISBN-10/MHID: 0-07-182836-2 • $50.00PC  ($54.95 CAD) 190 illustrations

Google Maps
Power Tools for Maximizing the API
Evangelos Petroutsos (Athens, Greece)

A practical guide to building advanced applications with the Google Maps API

• �Shows how to develop sophisticated, creative, and responsive location-based applications

• �Covers fundamental topics to cutting-edge techniques

• �Includes a wealth of customizable sample applications not available anywhere else

M a r c h
Web/General • Paperback • 7K × 9J • 448 pp
ISBN-13: 978-0-07-182302-9 • ISBN-10/MHID: 0-07-182302-6 • $40.00PC  ($43.95 CAD) 205 illustrations

Tactics & Techniques for Gray Hat Hacking
Sean Bodmer (Peachtree City, GA), Gregory Carpenter, Lance James, David Dittrich

Reveals the secrets of today’s most elite gray hat hackers

• �Dissects security breach scenarios and analyzes real-life operations from the authors’ many years of 
experience

• �Field notes from identified and anonymous hackers feature never-before-told case examples

• �The first computer security book to explain cyber laws—both US and EU

M a r c h
Security/Cryptography • Paperback • 7K × 9G • 480 pp
ISBN-13: 978-0-07-182774-4 • ISBN-10/MHID: 0-07-182774-9 • $60.00PC  ($65.95 CAD) 150 illustrations
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S i x t h  e d i t i o n

Networking A Beginner’s Guide
Bruce Hallberg (San Francisco, CA)

Current, essential IT networking skills made easy

• �Provides a fundamental knowledge base for anyone launching an IT networking career, 
as well as those in need of a skills tune-up

• �All-new details on mobile and cloud computing, plus cost-saving strategies—best-in-
class procurement and global networking/telecom

• �Up-to-date coverage of virtualization, wired and wireless network design, configuration, 
hardware, protocols, security, and backup and recovery

Related McGraw-Hill Education Title:

Velte: Cisco: A Beginner’s Guide, 4e
978-0-07-226383-1 • 0-07-226383-0 • Paperback • $49.99TR

O c t o b e r  2 0 1 3
Networking/Network Protocols
Paperback • 7K × 9J • 432 pp
ISBN-13: 978-0-07-181224-5
ISBN-10/MHID: 0-07-181224-5
$45.00PC  ($49.95 CAD)

Previous ISBNs: 2009 • 978-0-07-163355-0 • 0-07-163355-3
120 illustrations

S e c o n d  e d i t i o n

How to Do Everything: iCloud
Jason R. Rich (Foxboro, MA)

Bestselling Apple expert covers the latest iCloud capabilities 

• �Focuses on all of the newest functions, including iCloud Photo Stream, Shared Photo 
Streams, Find My Mac, and Find My iPhone/iPad

• �Shows how to exchange and update information across Apple devices, including iPhone, 
iPad, iPad mini, iPod touch, and any Mac computers running OS X

• �Perfect for the 250+ million iCloud users looking to take full advantage of the new 
features

• �Covers syncing and sharing iTunes, App Store, and iBookshop purchases; documents, 
files, and photos; iWork files; iCal, Address Book data, and more

Related McGraw-Hill Education Title:

Rich: How to Do Everything iPhone 5
978-0-07-180333-5 • 0-07-180333-5 • Paperback • $25.00PC

J a n u a r y
Computerized Home & Entertainment
Paperback • 7K × 9J • 272 pp
ISBN-13: 978-0-07-182504-7
ISBN-10/MHID: 0-07-182504-5
$25.00PC  ($27.95 CAD)

Previous ISBNs: 2012 • 978-0-07-179017-8 • 0-07-179017-9 
200 illustrations
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QuickBooks 2014 The Guide
Leslie Capachietti (Winchester, MA)

An expert guide to the latest release of the bestselling small business financial 
software

• �Tips and advice make it easy for readers to create a customized small business 
accounting system

• �Shows how to set up and use the new user interface and reorganized components of 
QuickBooks 2014 to manage virtually every area of small business finance

• �Covers both QuickBooks and QuickBooks Pro

• �Written by an Advanced Certified QuickBooks ProAdvisor and a member of Intuit’s 
Accountant Training Network

Related McGraw-Hill Education Title:

Capachietti: QuickBooks 2012 The Official Guide
978-0-07-177621-9 • 0-07-177621-4 • Paperback • $30.00PCNo  v e m b e r  2 0 1 3

Financial Applications
Paperback • 7K × 9J • 640 pp
ISBN-13: 978-0-07-182339-5
ISBN-10/MHID: 0-07-182339-5
$30.00PC  ($32.95 CAD)

Previous ISBNs: 2012 • 978-0-07-180934-4 • 0-07-180934-1
250 illustrations

Quicken 2014 The Official Guide
Bobbi Sandberg (Greenbank, WA)

The only Intuit-authorized guide to the bestselling personal finance package

• �Covers all the capabilities, including new budgeting and planning features, and contains 
updated investment setup options

• �Consistently the top-selling book on Quicken software

• �The perfect guide for the millions of Windows users who use Quicken to track and 
manage their personal finances

• �Author is recognized by Intuit as a Certified Professional Advisor

Related McGraw-Hill Education Title:

Sandberg: Quicken 2012 The Official Guide
978-0-07-177600-4 • 0-07-177600-1 • Paperback • $25.00PC

No  v e m b e r  2 0 1 3
Financial Applications
Paperback • 7K × 9J • 512 pp
ISBN-13: 978-0-07-182606-8
ISBN-10/MHID: 0-07-182606-8
$25.00PC  ($27.95 CAD)

Previous ISBNs: 2012 • 978-0-07-180443-1 • 0-07-180443-9
400 illustrations
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Build Your Own Quadcopter
Power Up Your Designs with the Parallax Elev-8
Donald Norris (Barrington, NH)

A complete, DIY guide to building a custom quadcopter based on the popular 
Elev-8 kit from Parallax

• �Uses a popular, low-cost platform: the Elev-8 with the Parallax Propeller as its onboard 
microcontroller

• �Design customizations in the book push the capabilities of the platforms in terms of 
lifting ability, power, and flight characteristics

• �Includes step-by-step instructions, photographs, and programming tips for  
hobbyists and hackers

• �Discusses remote video systems using the GoPro HD to obtain both real-time and 
recorded video

Related McGraw-Hill Education Title:

Parallax: Programming and Customizing the Multicore Propeller Microcontroller
978-0-07-166450-9 • 0-07-166450-5 • Paperback • $49.95TR

A p r i l
Electronics
Paperback • 7K × 9J • 320 pp
ISBN-13: 978-0-07-182228-2
ISBN-10/MHID: 0-07-182228-3
$50.00TR  ($54.95 CAD) 200 illustrations

Make Your Own PCBs with EAGLE
From Schematic Designs to Finished Boards
Simon Monk (Preston, United Kingdom)

Eases the steep learning curve for EAGLE—the powerful, free program for 
hobbyists looking to design printed circuit boards (PCBs)

• �Heavily illustrated with screen captures and step-by-step instructions

• �Explains how to create schematics from scratch and how to select components  
from the libraries

• �Shows how to validate a PCB and produce error-free, industry-standard files

• �Real electronics projects are used as examples

Related McGraw-Hill Education Title:
Monk: Hacking Electronics: An Illustrated DIY Guide for Makers and Hobbyists
978-0-07-180236-9 • 0-07-180236-3 • Paperback • $30.00TR

A p r i l
Electronics
Paperback • 7K × 9G • 304 pp
ISBN-13: 978-0-07-181925-1
ISBN-10/MHID: 0-07-181925-8
$30.00TR  ($32.95 CAD) 150 illustrations

Technical
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Programming and Customizing  
the Arduino
Dhananjay Gadre (New Delhi, India), Dureja Rohit

A one-stop solution to learning the Arduino and using it in a variety of 
applications

• �A practical guide to programming and customizing the Arduino, from software to generic 
and custom shields

• �Presents a unique, model-based approach applicable to any Arduino project 

• �Features hands-on examples and real-world projects with step-by-step instructions and 
explanations

• �Includes coverage of EagleCAD software for creating schematics and circuit board 
layouts

Related McGraw-Hill Education Title:

Monk: Programming Arduino: Getting Started with Sketches
978-0-07-178422-1 • 0-07-178422-5 • Paperback • $15.00TR

A p r i l
Electronics
Paperback • 7K × 9G • 368 pp
ISBN-13: 978-0-07-182430-9
ISBN-10/MHID: 0-07-182430-8
$30.00TR  ($32.95 CAD) 250 illustrations

Eigh    t h  e d i t i o n

Aircraft Powerplants
Thomas W. Wild (West Lafayette, IN), Michael J. Kroes

Complete, up-to-date coverage of the operation, maintenance, and overhaul of 
aircraft powerplants

• �Discusses modern electronics and engine control systems for aircraft developed over the 
past decade

• �Describes all types of reciprocating piston, propeller systems, and turbine engines used 
for propulsion of aircraft

• �Covers requirements for FAA certification of Airframe and Powerplant technicians

• �Part of Glencoe’s Aviation Technology Series

Related McGraw-Hill Education Title:

Kroes: Aircraft Basic Science, Eighth Edition
978-0-07-179917-1 • 0-07-179917-6 • Paperback • $90.00IBS e p t e m b e r

Transportation/Aviation
Paperback • 8H × 11 • 704 pp
ISBN-13: 978-0-07-179913-3
ISBN-10/MHID: 0-07-179913-3
$80.00IB  ($87.95 CAD)

Previous ISBNs: 1994 • 978-0-02-801874-4 • 0-02-801874-5
800 illustrations
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Breakthrough Improvement with Excel
Finding the Invisible Low-Hanging Fruit
Jay Arthur (Denver, CO)

Reveals how to achieve breakthrough improvements in speed, quality, 
productivity, and profitability using Excel and QI Macros

• �Proven techniques for finding the low-hanging fruit of quality improvement

• �Based on the author’s 15 years of experience during which he has found million-dollar 
improvement opportunities with Excel and saved companies more than $50 million

• �Bonus features include training videos and downloadable Excel QI Macros and add-ins

• �Applicable to any industry—manufacturing, healthcare, finance, retail, and beyond

Related McGraw-Hill Education Title:

Bass: Six Sigma Statistics with Excel and Minitab 
978-0-07-148969-0 • 0-07-148969-X • Hardcover • $45.00TR

M a r c h
Quality Control
Paperback • 6 × 9 • 208 pp
ISBN-13: 978-0-07-182283-1
ISBN-10/MHID: 0-07-182283-6
$40.00TR  ($43.95 CAD) 100 illustrations

F o u r t h  e d i t i o n

Handbook of Project-Based 
Management
Rodney Turner (Surrey, UK)

One of the most influential books ever written on the development of project 
management—fully revised

• �Updated and streamlined to focus on the role of the global project manager, and how to 
embark on a successful project in this digital age

• �Helps readers dramatically improve the processes of project-based management in any 
organization

• �Written by the renowned Editor of the International Journal of Project Management

Related McGraw-Hill Education Title:

Cleland: Project Management Strategic Design and Implementation, 5e
978-0-07-147160-2 • 0-07-147160-X • Hardcover • $85.00IBM a r c h

Project Management
Hardcover • 7K × 9G • 400 pp
ISBN-13: 978-0-07-182178-0
ISBN-10/MHID: 0-07-182178-3
$95.00IB  ($104.95 CAD)

Previous ISBNs: 2008 • 978-0-07-154974-5 • 0-07-154974-9
115 illustrations
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Fi  f t h  E d i t i o n

Construction Operations Manual of Policies 
and Procedures
Andrew M. Civitello (Valrico, FL), Sidney M. Levy

Step-by-step guidelines for successfully managing construction operations

• �Features more than 150 ready-to-use letters, forms, and checklists in the book and available for 
download

• �Fully updated for the latest standards, regulations, and legal precedents

• �Two new chapters added—Building Information Modeling, and Claims, Disputes, Arbitration and Mediation

J a n u a r y
Construction • Hardcover • 7K × 9G • 576 pp
ISBN-13: 978-0-07-182694-5 • ISBN-10/MHID: 0-07-182694-7 • $99.00IB  ($108.95 CAD)

Previous ISBNs: 2007
978-0-07-143219-1 • 0-07-143219-1
30 illustrations

McGraw-Hill’s NEC 2014 Grounding and 
Earthing Handbook
David Stockin (Hermosa Beach, CA)

A one-stop resource on above- and below-grade grounding and earthing issues

• �Covers the latest National Electric Code (NEC), IEEE standards, and international (European) electrical 
codes

• �A must-have guide for engineers and electricians, written by a full-time grounding engineer

• �Includes real-world examples and answers to frequently asked questions

M a r c h
Electrical Engineering • Hardcover • 6 × 9 • 416 pp
ISBN-13: 978-0-07-180065-5 • ISBN-10/MHID: 0-07-180065-4 • $90.00IB  ($98.95 CAD) 150 illustrations

Reverse Engineering
Mechanisms, Structures, Systems & Materials
Robert W. Messler, Jr. (Ballston Lake, NY)

A comprehensive, fresh look at reverse engineering as a legitimate learning, design, and 
troubleshooting tool

• �Presents step-by-step procedures for product tear-down or mechanical dissection

• �Describes the techniques of observation for identifying part and system function, materials of 
construction, and methods of manufacture

• �Instructor’s Manual includes interactive classroom exercises, chapter and homework problems and 
solutions, exam questions and solutions, and PowerPoint slides

No  v e m b e r
Mechanical Engineering • Hardcover • 7K × 9G • 448 pp
ISBN-13: 978-0-07-182516-0 • ISBN-10/MHID: 0-07-182516-9 • $100.00IB  ($109.95 CAD) 85 illustrations
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S e c o n d  e d i t i o n

Analog IC Design with Low-dropout 
Regulators
Gabriel A. Rincón-Mora (Atlanta, GA)

A thorough revision of the only analog integrated-circuit (IC) design book to focus on low-
dropout regulators

• �Shows how to design, analyze, and build linear low-dropout (LDO) regulator ICs in bipolar, CMOS, and 
biCMOS semiconductor process technologies

• �LDO regulators are used in nearly all microelectronic systems

• �Fully updated to cover the latest technological advances
J a n u a r y
Electrical Engineering • Hardcover • 6 × 9 • 464 pp
ISBN-13: 978-0-07-182663-1 • ISBN-10/MHID: 0-07-182663-7 • $135.00IB  ($148.95 CAD)

Previous ISBNs: 2009
978-0-07-160893-0 • 0-07-160893-1
235 illustrations

F o u r t h  e d i t i o n

A Working Guide to Process Equipment
Norman P. Lieberman (Metairie, LA), Elizabeth T. Lieberman

The latest methods for troubleshooting and maintaining process equipment 

• �Explains how to diagnose, troubleshoot, and correct problems with chemical and petroleum refining 
process equipment

• �Contains five new chapters covering state-of-the-art design and function of process equipment

• �Effectively illustrates how theory applies to understanding the root causes of real-world plant operating 
problems

M a r c h
Chemical & Biochemical Engineering • Hardcover • 6 × 9 • 624 pp
ISBN-13: 978-0-07-182806-2 • ISBN-10/MHID: 0-07-182806-0 • $80.00IB  ($87.95 CAD)

Previous ISBNs: 2008
978-0-07-149674-2 • 0-07-149674-2
266 illustrations

Sustainable Transportation Systems 
Engineering
Francis Vanek (Ithaca, NY)

A single-volume engineering book on sustainable options for transportation

• �Covers the role of transportation in sustainable development, alternative fuels, and the relationship 
between electric vehicles and the smart grid

• �Features equations, worked-out examples, case studies, and end-of-chapter problems

• �Instructor’s Manual

M a r c h
Civil/Transport Engineering • Hardcover • 7K × 9G • 560 pp
ISBN-13: 978-0-07-180012-9 • ISBN-10/MHID: 0-07-180012-3 • $115.00IB  ($126.95 CAD) 150 illustrations
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Thi   r d  e d i t i o n

Water and Wastewater Calculations Manual
Shun D. Lin (Cincinnati, OH )

Quick access to the latest calculations for solving water and wastewater problems

• �Step-by-step calculations related to natural waters, drinking water purification, and wastewater 
treatment processes

• �Includes new hydraulic calculations, new EPA water and wastewater effluent limits, and new 
mathematical models for lake evaporation predication

M a y
Environmental/Waste Management • Hardcover • 6 × 9 • 944 pp
ISBN-13: 978-0-07-181981-7 • ISBN-10/MHID: 0-07-181981-9 • $125.00IB  ($137.95 CAD)

Previous ISBNs: 2007
978-0-07-147624-9 • 0-07-147624-5
100 illustrations

Distillation Control and Optimization
Operation Fundamentals through Software Control
Alessandro Brambilla (Pisa, Italy)

Complete coverage of advanced control processes in distillation

• �Emphasizes engineering economics to maximize plant profits

• �Discusses regulatory control and development of advanced control systems

• �Includes examples from commercial units analyzed using results of rigorous simulation models

A p r i l
Chemical Engineering • Hardcover • 6 × 9 • 400 pp
ISBN-13: 978-0-07-182068-4 • ISBN-10/MHID: 0-07-182068-X • $90.00IB  ($98.95 CAD) 275 illustrations

F o u r t h  e d i t i o n

Electronic Troubleshooting
Daniel R. Tomal (Wheaton, IL), Aram Agajanian

The most complete, up-to-date guide to troubleshooting and repairing electrical and 
electronic devices

• �Provides technicians with a wealth of problem-solving methods and information on troubleshooting 
theory, techniques, and practices

• �Updated coverage of the latest digital electronics and microprocessor-based systems

• �Features detailed photos, diagrams, and schematics

A p r i l
Electronics • Paperback • 7K × 9G • 480 pp
ISBN-13: 978-0-07-181990-9 • ISBN-10/MHID: 0-07-181990-8 • $70.00IB  ($76.95 CAD)

Previous ISBNs: 2003
978-0-07142307-6 • 0-07-142307-9 
400 illustrations
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Expanders for Chemical Process
Murari Singh (Bethlehem, PA), Michael J. Drosjack, David H. Linden

Covers expanders used to extract power from waste fluid gas in the chemical 
process and refining industries

• �Authored by recognized world experts and engineers with experience in the design, 
application, operation, and troubleshooting of expanders

• �Addresses the push toward energy conservation, sustainability, green manufacturing, 
and green chemistry

Related McGraw-Hill Education Title:

Peters: Plant Design and Economics for Chemical Engineers
978-0-07-239266-1 • 0-07-239266-5 • Hardcover • $239.33CG

M a y
Chemical Engineering
Hardcover • 6 × 9 • 416 pp
ISBN-13: 978-0-07-179992-8
ISBN-10/MHID: 0-07-179992-3
$125.00IB  ($137.95 CAD) 150 illustrations

S e c o n d  e d i t i o n

Switch-Mode Power Supplies
SPICE Simulations and Practical Designs
Christophe P. Basso (Pibrac, France)

Covers the latest SPICE solutions for developing switch-mode power supplies

• �Shows how to create smaller, more heat-efficient power supplies in shorter design cycles

• �New coverage of the flyback converter, loop control, small-signal modeling, and more

• �Includes design spreadsheets and simulation templates

Related McGraw-Hill Education Title:

Pressman: Switching Power Supply Design, Third Edition
978-0-07148272-1 • 0-07-148272-5 • Hardcover • $102.00IB

M a y
Electronics/Semiconductors
Hardcover • 6 × 9 • 960 pp
ISBN-13: 978-0-07-182346-3
ISBN-10/MHID: 0-07-182346-8
$130.00IB  ($142.95 CAD)

Previous ISBNs: 2008 • 978-0-07-150858-2 • 0-07-150858-9
650 illustrations
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Breast Imaging
Radiology Case Review
Chris Flowers (Cleveland, OH) and Markus Holzhauer

D e c e m b e r  2 0 1 3
Radiology 
Paperback • 8H × 10M • 450 pp
ISBN-13: 978-0-07-178719-2
ISBN-10/MHID: 0-07-178719-4
$50.00MD  ($54.95 CAD)

Musculoskeletal Imaging
Radiology Case Review
Sanjay Patel (Cleveland, OH)

D e c e m b e r  2 0 1 3
Radiology 
Paperback • 8H × 10M • 464 pp
ISBN-13: 978-0-07-178703-1
ISBN-10/MHID: 0-07-178703-8
$50.00MD  ($54.95 CAD)

Each book in this innovative series includes about 200 cases, hundreds of superb images, and Q&A with answers, explanations, and 
references – covering everything from basic principles through the latest diagnostic imaging techniques, equipment, and technology. 
The unique two-page design features images and questions on the left-hand page with these same images plus magnifications, 
annotations, and detailed answer explanations on the facing page. 

Market: Radiology residents (6,000), fellows and practicing radiologists (20,000)

Series Editor: Roland Talanow is affiliated with the Cleveland Clinic. 

I n t r o d u ci  n g  t h e  R a d i o l o g y  C a s e  R e v i e w  S e r i e s

Medical
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S e v e n t h  E d i t i o n

Anesthesiology Examination and  
Board Review
Mark Dershwitz (Boston, MA), J. M. Walz

Nearly 2,000 Q&As make this the ultimate anesthesiology board review

• �Market: Anesthesiologists and nurse anesthetists preparing for board certification (10,000), practicing 
anesthesiologists preparing for recertification (35,000)

• �Covers the entire field of anesthesiology with just the right level of detail

N o v e m b e r  2 0 1 3
Test Preparation & Review • Paperback • 8H × 10M • 400 pp
ISBN-13: 978-0-07-177076-7 • ISBN-10/MHID: 0-07-177076-3 • $90.00MD  ($98.95 CAD)

Previous ISBNs: 2005
978-0-07-144536-8 •0-07-144536-6 
100 illustrations

S e c o n d  e d i t i o n

Harrison’s Manual of Oncology
Bruce A. Chabner (Boston, MA) and Dan L. Longo

The full spectrum of oncology medications — backed by the authority of Harrison’s

• �Market: Oncology fellows (3,000), oncologists (20,000), oncology nurses (40,000), hematologists 
(10,000), general internists (100,000)

• �The perfect clinical guide to the rapidly moving field of cancer therapeutics

D e c e m b e r  2 0 1 3
Oncology • Paperback • 4H × 7 • 608 pp
ISBN-13: 978-0-07-179325-4 • ISBN-10/MHID: 0-07-179325-9 • $79.00MD  ($86.95 CAD)

Previous ISBNs: 2008 
978-0-07-141189-9 • 0-07-141189-5
53 illustrations

Anesthesia Equipment Simplified
Gregory Rose (Lexington, KY), J. T. McLarney

An engaging explanation of essential anesthesiology equipment

• �Market: Anesthesiology residents (5,000), student nurse anesthetists (5,000)

• �Strong emphasis on clinical utility rather than academic discussion

J a n u a r y
Anesthesiology • Paperback • 7K × 9G • 224 pp
ISBN-13: 978-0-07-180518-6 • ISBN-10/MHID: 0-07-180518-4 • $70.00MD  ($76.95 CAD) 80 illustrations
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The New USMLE Step 2 CS
101 Myths Debunked
Brenda R. Affinati (Chicago, IL)

The truth about the new USMLE Step 2 CS

• �Market: Students taking the examination (30,500)

• �Clears up the mystery and misinformation that surrounds this exam

J a n u a r y
Test Preparation & Review • Paperback • 5 × 7 • 64 pp
ISBN-13: 978-0-07-182813-0 • ISBN-10/MHID: 0-07-182813-3 • $14.99MD  ($15.95 CAD)

S e c o n d  e d i t i o n

Musculoskeletal Interventions
Techniques for Therapeutic Exercise
Barbara J. Hoogenboom (Grand Rapids, MI), Michael L. Voight, William E. Prentice

The definitive guide to evidence-based rehabilitation programs

• �Market: Physical therapy students (7,800/year).

• �Unmatched coverage of the design, implementation, and supervision of rehabilitation programs for 
orthopedic injuries and disorders

J a n u a r y
Allied Health/Physical Therapy • Hardcover • 8H × 10M • 464 pp
ISBN-13: 978-0-07-179369-8 • ISBN-10/MHID: 0-07-179369-0 • $85.00MD  ($93.95 CAD)

Previous ISBNs: 2007
978-0-07-145768-2 • 0-07-145768-2 
50 illustrations

Clinical Emergency Medicine
Scott C. Sherman (Chicago, IL), Joseph W. Weber, Michael Schindlbeck, Rahul Patwari

A concise yet thorough review of the core topics in emergency medicine

• �Market: Medical students (18,750 per year), emergency medicine physicians and residents (40,000)

• �Numerous figures, algorithms, tables, mnemonics, and other learning tols encapsulate important 
information

J a n u a r y
Emergency Medicine • Paperback • 7K × 9G • 400 pp
ISBN-13: 978-0-07-179460-2 • ISBN-10/MHID: 0-07-179460-3 • $72.00MD  ($78.95 CAD) 100 illustrations



z   Spr ing 2014   z   McGraw-Hi l l  Profess ional   z   Medical66

T h i r d  e d i t i o n

Case Files Anatomy
Eugene C. Toy (Houston, TX),  
Lawrence M. Ross,  
Cristo Papasakelariou, Hang Zhang

F e b r u a r y
Medical Review 
Paperback • 6 × 9 • 400 pp
ISBN-13: 978-0-07-179486-2
ISBN-10/MHID: 0-07-179486-7
$35.00MD  ($38.95 CAD)
Previous ISBNs: 2008
0-07-148980-0 • 978-0-07-148980-5

T h i r d  e d i t i o n

Case Files Biochemistry
Eugene C. Toy (Houston, TX),  
William E. Seifert, Jr.,  
Henry W. Strobel, Konrad P. Harms

F e b r u a r y
Medical Review 
Paperback • 6 × 9 • 400 pp
ISBN-13: 978-0-07-179488-6
ISBN-10/MHID: 0-07-179488-3
$35.00MD  ($38.95 CAD)
Previous ISBNs: 2008
978-0-07-148980-5 • 0-07-148980-0 

Case Files Critical Care
Eugene C. Toy (Houston, TX),  
Manuel Suarez, Terrence H. Liu

D e c e m b e r  2 0 1 3
Medical Review 
Paperback • 6 × 9 • 400 pp
ISBN-13: 978-0-07-176857-3
ISBN-10/MHID: 0-07-176857-2
$34.00MD  ($36.95 CAD)

Real–life clinical cases help students understand essential concepts

• �Clinical cases with questions and complete discussions

• �Clinical pearls highlight key points

• �USMLE-style review questions accompany each case

Market: Medical students (18,500 per year), internal medicine residents (23,000/year), family medicine residents (7,000/year)

Series Editor: Eugene C. Toy, MD (Houston, TX) is a dual-certified family physician and obstetrician-gynecologist. He is academic 
director at Methodist Hospital in Houston.

C a s e  f i l e s ®
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EMS Respiratory Emergency  
Management DeMYSTiFieD
Peter A. DiPrima, Jr. (Ronkonkoma, NY)

The fun, fast way to learn the fundamentals of emergency airway and respiratory 
management

• �Market: Paramedic students and recertifying paramedics (84,000), emergency medicine technician 
students (10,000), recertifying emergency medicine technicians (194,000)

• �Great for students seeking to prepare for coursework or exams as well as EMS professionals looking to 
brush up on their skills

F e b r u a r y
Allied Health • Paperback • 7K × 9G • 416 pp
ISBN-13: 978-0-07-182083-7 • ISBN-10/MHID: 0-07-182083-3 • $30.00TR  ($32.95 CAD) 55 illustrations

Psychiatric and Mental Health Nursing 
DeMYSTiFieD
James Keogh (Ridgefield Park, NJ)

Key concepts, major theories, and advanced trends simplified and explained

• �Market: nursing students (300,000), nursing students taking the NCLEX® exam (195,000),  
registered nurses in practice as psychiatric/mental health services (80,000)

• �Valuable for students as well as professional nurses transitioning into psychiatric and  
mental health nursing

M a r c h
Nursing • Paperback • 7K × 9G • 416 pp
ISBN-13: 978-0-07-182052-3 • ISBN-10/MHID: 0-07-182052-3 • $30.00TR  ($32.95 CAD) 75 illustrations

S e c o n d  e d i t i o n

Johns Hopkins Textbook of Cardiothoracic 
Surgery
David D. Yuh (Baltimore, MD), Luca A. Vricella, Stephen Yang, and John Doty

The ultimate guide to thoracic and cardiac surgery — now in full color

• �Market: Cardiothoracic surgeons (10,000)

• �A thorough review for the cardiothoracic boards and an essential guide for daily clinical practice

F e b r u a r y
Cardiology • Hardcover • 8H × 10M • 1312 pp
ISBN-13: 978-0-07-166350-2 • ISBN-10/MHID: 0-07-166350-9 • $270.00MD  ($296.95 CAD)

Previous ISBNs: 2006
978-0-07-141652-8 • 0-07-141652-8
400 illustrations
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Resident Readiness  
Emergency Medicine
Debra L. Klamen (Springfield, IL), Ted R. Clark,  
Christopher M. McDowell

F EBRUARY     
Emergency Medicine
Paperback • 6 × 9 • 590 pp
ISBN-13: 978-0-07-178039-1
ISBN-10/MHID: 0-07-178039-4
$45.00MD  ($49.95 CAD)

Resident Readiness  
Obstetrics & Gynecology
Debra L. Klamen (Springfield, IL),  
Edward R. Yeomans

M a r c h
Gynecology & Obstetrics
Paperback • 6 × 9 • 590 pp
ISBN-13: 978-0-07-178043-8
ISBN-10/MHID: 0-07-178043-2
$45.00MD  ($49.95 CAD)

Two important additions to the Resident Readiness Series

The Resident Readiness series is designed to prepare newly matched medical students for the patient care 
responsibilities they will assume as an incoming resident. Case-based discussions familiarize them with 
the full scope of the clinical scenarios they will encounter.

Series Editor: Debra L. Klamen MD (Springfield, IL) is Associate Dean of Education and Curriculum 
and Professor and Chair of the Department of Medical Education at Southern Illinois University School 
of Medicine. 

Market: Fourth year medical students (18,500/year)

T h e  R e s i d e n t  R e a d i n e s s  S e r i e s
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F o u r t e e n t h  e d i t i o n

Current Diagnosis & Treatment Surgery
Gerard M. Doherty (Ann Arbor, MI)

Evidence-based treatment recommendations for the full scope of surgical disease

• �Market: General surgeons (40,000/USA), surgery residents (4,000), surgeons worldwide (120,000), 
medical students (18,500)

• �NEW CD-ROM speeds diagnosis of symptoms and signs

M a y
Surgery • Paperback • 7K × 9G • 1392 pp • Includes 1 CD-ROM
ISBN-13: 978-0-07-179211-0 • ISBN-10/MHID: 0-07-179211-2 • $90.00MD  ($98.95 CAD)

Previous ISBNs:2007
978-0-07-163515-8 • 0-07-163515-7 
200 illustrations

Atlas of Ultrasound-Guided Musculoskeletal 
Injections
Gerard Malanga (Newark, NJ) and Kenneth Mautner

The first text on ultrasound guided musculoskeletal injections

• �Market: Physiatrists (10,000), rheumatologists (5,000), orthopedic surgeons (15,000), radiologists 
(30,000)

• �Clear, concise descriptions of the 50 most common injections in musculoskeletal medicine

M a r c h
Ultrasonography • Hardcover • 8H × 10M • 256 pp
ISBN-13: 978-0-07-176967-9 • ISBN-10/MHID: 0-07-176967-6 • $145.00MD  ($158.95 CAD) 300 illustrations

S e c o n d  e d i t i o n

Operative Pediatric Surgery
Moritz Ziegler (Boston, MA), Richard Azizkhan, Daniel Von Allmen, and Thomas Weber

A unique combination text and atlas covering every aspect of pediatric surgery

• �Market: Surgeons (40,000), surgical residents (4,000), pediatric residents (900)

• �Covers surgical disease, diagnosis and treatment, and step-by-step procedural guidance

M a r c h
Pediatrics • Hardcover • 8H × 10M • 1504 pp
ISBN-13: 978-0-07-162723-8 • ISBN-10/MHID: 0-07-162723-5 • $340.00MD  ($373.95 CAD)

Previous ISBNs: 2003
978-08385740-58 • 08-385740-5X
800 illustrations
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Practical BEDSIDE Echocardiography Cases
A Mobile Device Atlas
Daniel M. Shindler (New Brunswick, NJ)

Every important echocardiography topic in one convenient place!

• �Market: Internists (77,000), internal medicine residents (23,000), family practitioners (74,000), family 
practice residents (8,000), medical students (32,000)

• �Cases, audio lectures, and echo loops for every topic

M a r c h
Cardiology • Paperback • 8H × 11 • 352 pp
ISBN-13: 978-0-07-181265-8 • ISBN-10/MHID: 0-07-181265-2 • $80.00MD  ($87.95 CAD) 200 illustrations

Fi  f t h  E d i t i o n

CURRENT DIAGNOSIS & TREATMENT  
Occupational & Environmental Medicine
Joseph LaDou (Aspen, CO), Robert Harrison

The definitive clinical overview of common occupational and environmental illnesses

• �Market: Primary care physicians (200,000), occupational and environmental physicians (5,000)

• �Covers diagnosis, treatment, plus preventive and remedial measures for occupational and 
environmental illnesses

M a r c h
Occupational & Environmental Medicine • Paperback • 7K × 9G • 864 pp
ISBN-13: 978-0-07-180815-6 • ISBN-10/MHID: 0-07-180815-9 • $90.00MD  ($98.95 CAD)

Previous ISBNs:2007
978-0-07-144313-5 • 0-07-144313-4 
96 illustrations

Pediatric Critical Care Nutrition
Praveen S. Goday (Madison, WI) and Nilesh M. Mehta

The ONLY book covering the nutritional needs of infants and children in the pediatric critical 
care unit

• �Market: Pediatricians and pediatrics residents (86,000), pediatric critical care specialists, nurse 
practitioners (100,000)

• �Provides practical clinical instruction of patient care

M a r c h
Pediatrics • Hardcover • 7K × 9G • 304 pp
ISBN-13: 978-0-07-179852-5 • ISBN-10/MHID: 0-07-179852-8 • $130.00MD  ($142.95 CAD) 100 illustrations
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The Manual of Healthcare Leadership
Donald Lombardi (Boston, MA), Anthony D. Slonim

How physicians can become great leaders during times of change

• �Market: Physician executives and managers, healthcare executives who interact with physicians

• �A complete guide to the core skills needed by physician executives, covering leadership, management, 
and communication strategies

M a r c h
Healthcare Management • Paperback • 6 × 9 • 352 pp
ISBN-13: 978-0-07-179484-8 • ISBN-10/MHID: 0-07-179484-0 • $80.00MD  ($87.95 CAD) 25 illustrations

Neuroradiology Signs
Mai-Lan Ho (Chesterfield, MO), Ronald L. Eisenberg

A unique text valuable to any clinician who views imaging studies

• �Market: Radiology residents (6,000), practicing neuroradiologists (20,000)

• �Familiarizes clinicians with 240 imaging signs across the major body parts

M a r c h
Radiology & Nuclear Medicine • Paperback • 8H × 10M • 304 pp
ISBN-13: 978-0-07-180432-5 • ISBN-10/MHID: 0-07-180432-3 • $95.00MD  ($104.95 CAD)

LANGE Physiology Flash Cards
Jonathan D. Kibble (Bay Shore, NY), Maria Cannarozzi

A fun, fast way to review the major concepts in physiology

• �Market: Medical students (18,500/year)

• �Each card includes key concepts and a clinical case

M a r c h
Physiology/Medical Review • 4I × 8G • 240 cards
ISBN-13: 978-0-07-176750-7 • ISBN-10/MHID: 0-07-176750-9 • $40.00MD  ($43.95 CAD)
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Ni  n t h  e d i t i o n

Pharmacotherapy 
A Pathophysiologic Approach
Joseph T. DiPiro (Mt. Pleasant, SC), Robert L. Talbert, Gary C. Yee,  
Barbara G. Wells, L. Michael Posey

The benchmark pharmacotherapy text—enhanced by exciting new art  
and design

• �Market: Pharmacy students (35,000)

• �The single-best text to help students master evidence-based medicine for improved 
patient outcomes

• �Goes beyond drug indications and dosages to include the initial selection, proper 
administration, and monitoring

• �Numerous diagrams, tables, and flowcharts encapsulate important information

J A N UARY  
Pharmacology
Hardcover • 8H × 10M • 2848 pp
ISBN-13: 978-0-07-180053-2
ISBN-10/MHID: 0-07-180053-0
$210.00MD  ($230.95 CAD)

Previous ISBNs: 2011 • 978-0-07-170354-3 • 0-07-170354-3 
540 illustrations

Chisholm-Burns: 
Pharmacotherapy Principles 
and Practice Value Pack,  
Third Edition
978-0-07-181228-3 • 0-07-181228-8  
Hardcover/Paperback • $180.00MD 

Sutton: McGraw-Hill’s NAPLEX® 
Review Guide
978-0-07-163012-2 • 0-07-163012-0 
Paperback • $71.00MD

Shargel: Applied 
Biopharmaceutics & 
Pharmacokinetics, Sixth Edition
978-0-07-160393-5 • 0-07-160393-X 
Hardcover • $77.00MD

3 Reasons Why McGraw-Hill Education is the Leader in Pharmacy
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Basic Math for Allied Health
Lynn Egler (Saint Clair Shores, MI), Kathryn A. Booth

A student-friendly way to master the math skills necessary for the allied health profession

• �Market: 670 pharmacy technician schools, practicing pharmacy technicians (335,000)

• �Can be used as a stand-alone textbook in allied health or as a supplement to advanced  
calculations courses

M a r c h
Allied Health • Paperback • 8H × 10M • 208 pp
ISBN-13: 978-0-07-182907-6 • ISBN-10/MHID: 0-07-182907-5 • $65.00MD  ($71.95 CAD)

F o u r t h  e d i t i o n

CURRENT Diagnosis & Treatment Family Medicine
Jeannette E. South-Paul (Pittsburgh, PA), Samuel C. Matheny, Evelyn L. Lewis

The full scope of family medicine and primary care in the bestselling CURRENT format

• �Market: Family practitioners (69,000), family medicine residents (6,000), physician assistants (34,000), 
nurse practitioners (100,000)

• �Concise, evidence-based coverage of all the diseases and syndromes commonly encountered in clinical 
practice

M a y
Family & General Practice • Paperback • 7K × 9G • 752 pp
ISBN-13: 978-0-07-182745-4 • ISBN-10/MHID: 0-07-182745-5 • $79.00MD  ($86.95 CAD)

Previous ISBNs: 2011
978-0-07-162436-7 • 0-07-162436-8 
100 illustrations

T w e n t y - S e c o n d  E d i t i o n

CURRENT Diagnosis & Treatment Pediatrics
William W. Hay (Denver, CO), Myron J. Levin, Robin R. Deterding, Mark J. Abzug

The world’s most up-to-date pediatrics text 

• �Market: Pediatricians (80,000/worldwide), pediatric residents (8,300), nurse practitioners (100,000), 
family practitioners (95,000), medical students (70,000)

• �Organized by general topic as well as organ system

A p r i l
Pediatrics • Paperback • 7K × 9G • 1328 pp
ISBN-13: 978-0-07-182734-8 • ISBN-10/MHID: 0-07-182734-X • $82.00MD  ($89.95 CAD)

Previous ISBNs: 2012
978-0-07-177970-8 • 0-07-177970-1
300 illustrations
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T w e n t y - f o u r t h  e d i t i o n

Williams Obstetrics
F. Cunningham (Dallas, TX), Kenneth J. Leveno, Steven Bloom,  
Catherine Spong, and Jodi Dashe

The world’s bestselling obstetrics book - revised for today’s practice

• �Market: Obstetricians and gynecologists (52,000), obstetrics and gynecology residents 
(4,900), physician assistants (83,400), nurse practitioners (180,000)

• �Beautiful full-color design includes more than 1,100 illustrations

• �Completely reorganized to include all related topics within the same section

• �NEW CHAPTERS on The Preterm Infant and Stillbirth; NEW SECTION on Fetal Medicine

Related McGraw-Hill Education Title:

Hoffman: Williams Obstetrics 23rd Edition Study Guide
978-0-07-174860-5 • 0-07-174860-1 • Paperback • $99.00MD

M a y
Gynecology & Obstetrics
Hardcover • 8H × 11 • 1456 pp
ISBN-13: 978-0-07-179893-8
ISBN-10/MHID: 0-07-179893-5
$190.00MD  ($208.95 CAD)

Previous ISBNs: 2010 • 978-0-07-149701-5 • 0-07-149701-3
1,100 full-color illustrations

Hoffman: Williams Gynecology, 
Second Edition
978-0-07-171672-7 • 0-07-171672-6 
Hardcover • $174.00MD

Werner: Williams Gynecology 
Study Guide, Second Edition
978-0-07-175091-2 • 0-07-175091-6 
Paperback • $93.00MD

Leveno: The Williams Manual of 
Pregnancy Complications
978-0-07-176562-6 • 0-07-176562-X 
Paperback • $65.00MD

The Will iams Way to Cl inical and Educational Excellence
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S e c o n d  e d i t i o n

Pediatric Practice: Endocrinology
Michael S. Kappy (Denver, CO), David B. Allen, Mitchell E. Geffner

”...a truly useful book” - Doody’s Review

• �Market: Pediatricians (80,000/worldwide), pediatric residents (8,300), pediatric nurse practitioners 
(10,000)

• �Full-color, step-by-step guidance on treating endocrine problems in children

A p r i l
Pediatrics • Hardcover • 8H × 10M • 432 pp
ISBN-13: 978-0-07-181317-4 • ISBN-10/MHID: 0-07-181317-9 • $95.00MD  ($104.95 CAD)

Previous ISBNs:2010
978-0-07-160591-5 • 0-07-160591-6
160 illustrations

Beyond the NICU
Comprehensive Care of the High-Risk Infant
William F. Malcolm (Durham, NC)

The only text that delivers evidence-based strategies for managing NICU graduates

• �Market: Neonatologists (7,000), pediatricians (80,000/worldwide), pediatric residents (8,300), physician 
assistants (83,400), nurse practitioners (180,000)

• �There is currently no textbook or society guidelines that address the ongoing care of these infants

A p r i l
Pediatrics • Paperback • 5H × 8K • 608 pp
ISBN-13: 978-0-07-174858-2 • ISBN-10/MHID: 0-07-174858-X • $60.00MD  ($65.95 CAD) 50 illustrations

McGraw-Hill Specialty Board Review  
Neonatal-Perinatal Medicine
James E. Moore (Atlanta, GA), David P. Carlton, and Ira Adams-Chapman

The first review book for the Neonatal-Perinatal Medicine board exam

• �Market: Neonatologists (8,000), pediatricians (80,000/world), pediatrics residents (8,400)

• �Includes clinical vignettes, concept reviews, key points, and Q&A

A p r i l
Perinatology & Neonatology • Paperback • 8H × 10M • 352 pp
ISBN-13: 978-0-07-176794-1 • ISBN-10/MHID: 0-07-176794-0 • $79.00MD  ($86.95 CAD) 50 illustrations
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Practical Genitourinary Pathology
Ximing J. Yang (Chicago, IL)

A unique combination text and atlas focusing on fast, accurate diagnosis

• �Market: Pathologists (20,000), pathology residents (2,400)

• �Real case material enhanced by thousands of full-color images

A p r i l
Pathology • Hardcover • 8H × 10M • 512 pp
ISBN-13: 978-0-07-179882-2 • ISBN-10/MHID: 0-07-179882-X
$150.00MD  ($164.95 CAD)
150 illustrations

The Color Atlas of Pediatrics
Richard P. Usatine (San Antonio, TX), Camille Sabella

A concise, full-color atlas of pediatric medicine

• �Market: Pediatricians (80,000), pediatrics residents (8,300), physician assistants 
(83,400), nurse practitioners (180,000)

• �Features 1,500 full-color images and succinct, bulleted text

• Covers all aspects of pediatric care

• Includes both management and diagnosis

A p r i l
Pediatrics • Hardcover • 8H × 10M • 1049 pp
ISBN-13: 978-0-07-176701-9 • ISBN-10/MHID: 0-07-176701-0
$99.00MD  ($108.95 CAD)
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Anatomy Coloring Book for Health 
Professions
David A. Morton (Salt Lake City, UT), Kurt H. Albertine

A creative and effective way to learn anatomy

• �Market: Medical students (18,500/year), nursing students (300,000/year)

• �A fun way for students to be able to name and understand the many parts and systems  
of the human body

A p r i l
Anatomy • Paperback • 8H × 10M • 400 pp
ISBN-13: 978-0-07-171400-6 • ISBN-10/MHID: 0-07-171400-6 • $30.00MD  ($32.95 CAD) 250 illustrations

Pathology: A Modern Case APPROACH
Howard Reisner (Chapel Hill, NC)

A case-based approach to learning pathology

• �Market: Medical students (18,500/year), dental students (10,000/year) 

• �Case studies emphasize the molecular and cellular biology essential to understanding the concepts of 
disease causation

APRIL   
Pathology • Paperback • 4 x 6¾ • 672 pp 
ISBN-13: 978-0-07-162156-4 • ISBN-10/MHID: 0-07-162156-3 • $90.00MD ($98.95 CAD)

S e c o n d  e d i t i o n

Critical Care Ultrasonography
Alexander Levitov (Roanoke, VA), Paul H. Mayo, Anthony D. Slonim

The premier training guide for ultrasound in the intensive care unit

• �Market: Emergency physicians (33,000), emergency residents (4,200), diagnostic sonographers 
(46,000), radiologists (39,000), pulmonary critical care physicians (4,300)

• �Companion DVD includes video and image bank

M a y
Ultrasonography • Hardcover • 8H × 10M • 400 pp • Includes one DVD
ISBN-13: 978-0-07-179352-0 • ISBN-10/MHID: 0-07-179352-6 • $180.00MD  ($197.95 CAD)

Previous ISBNs: 2009
978-0-07-159297-0 • 0-07-159297-0
150 illustrations
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Introducing the Correlations & Clinical Scenarios for the USMLE Step 3 Series

Each book in this new series from renowned USMLE author and lecturer Conrad Fischer, MD (New York, NY) includes 100 
progressive clinical cases with integrated basic science correlations. Presented in full color, they deliver exactly what residents need to 
prepare for rounds and the new USMLE Step 3. 

• �Market: Residents taking the USMLE Step 3 (19,000/year)

General Surgery
Correlations & Clinical Scenarios for the USMLE Step 3
Niket Sonpal (Hauppauge, NY) and and Conrad Fischer

Gynecology & Obstetrics
ISBN-13: 978-0-07-182855-0
ISBN-10/MHID: 0-07-182855-9

Internal Medicine
Correlations & Clinical Scenarios for the USMLE Step 3
Conrad Fischer (New York, NY)

Internal Medicine
ISBN-13: 978-0-07-182698-3
ISBN-10/MHID: 0-07-182698-X

Pediatrics
Correlations & Clinical Scenarios for the USMLE Step 3
Niket Sonpal (Hauppauge, NY), Elizabeth August,  
Conrad Fischer

Pediatrics
ISBN-13: 978-0-07-181889-6
ISBN-10/MHID: 0-07-181889-8

Obstetrics & Gynecology
Correlations & Clinical Scenarios for the USMLE Step 3
Elizabeth August (Cranford NJ) and Conrad Fischer

Gynecology & Obstetrics
ISBN-13: 978-0-07-181891-9
ISBN-10/MHID: 0-07-181891-X

CORRELAT IONS & CL INICAL SCENARIOS for the USMLE Step 3

M a y
Eack book: Paperback • 6 × 9 • 320 pp • $39.00MD  ($42.95 CAD)
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T e n t h  E d i t i o n

ADAMS AND VICTOR’S PRINCIPLES OF 
NEUROLOGY
Allan H. Ropper (Boston, MA), Martin A. Samuels, Joshua Klein

The gold-standard text in neurology — now in full color

• �Market: Neurologists (18,000), internists (100,000), psychiatrists (80,000 worldwide)

• �Spans the entire field, providing information on both common and rare disorders

• �Authors are some of the world’s best-known and respected neurologists

• �NEW: three times the number of neuroimaging figures than the previous edition, 
increased number of tables and charts

M a y
Neurology
Hardcover • 8H × 10M • 1,500 pp 
ISBN-13: 978-0-07-179479-4
ISBN-10/MHID: 0-07-179479-4
$195.00MD  ($214.95 CAD) Previous ISBNs: 2009 • 978-0-07-149992-7 • 0-07-149992-X

ISBN-13: 978-0-07-139011-8 • ISBN-10: 0-07-139011-1
$135.00MD

*Review is of previous edition 

Now 
Available!

“….In a class of its own.”
—Nature*
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T e n t h  E d i t i o n

GOLDFRANK’S Toxicologic Emergencies
Lewis S. Nelson (New York, NY), Neal A. Lewin, Mary Ann Howland, Robert S. Hoffman, 
Lewis R. Goldfrank

The book clinicians reach for first when they encounter a patient who has ingested poison

• �Market: Emergency physicians (40,000), medical toxicologists (2,000), Emergency Departments (5,000), 
Poison Centers (50)

• �Presented in full color, this classic provides information on every aspect of toxicologic emergencies

M a y
Toxicology • Hardcover • 8H × 11 • 2000 pp
ISBN-13: 978-0-07-180184-3 • ISBN-10/MHID: 0-07-180184-7 • $259.00MD  ($284.95 CAD)

Previous ISBNs: 2010
978-0-07-160593-9 • 0-07-160593-2
50 illustrations

Fi  f t h  E d i t i o n

Physician Assistant Exam Review,  
Pearls of Wisdom
Daniel Thibodeau (Norfolk, VA), Scott H. Plantz

The best Q&A review for the PANCE and PANRE

• �Market: Physician assistant residents (6,600), physician assistant students (14,000)

• �4,000 Q&A consisting of short clinical questions with concise answers

M a y
Test Preparation & Review • Paperback • 8H × 10M • 512 pp
ISBN-13: 978-0-07-182136-0 • ISBN-10/MHID: 0-07-182136-8 • $59.00MD  ($64.95 CAD)

Previous ISBNs: 2010
978-0-07-162771-9 • 0-07-162771-5

SE  C OND    ED  I T I ON  

NAPLEX® REVIEW GUIDE
Scott S. Sutton (Columbia, SC)

An all-in-one study package for the NAPLEX®

• �Market: Pharmacy schools (100/USA), pharmacy students (15,000) 

• �1,400 case-based questions with detailed explanations; companion CD-ROM contains 2 practice exams

J U N E
Pharmacy Exam Review • Paperback • 8H x 10M • 900 pp • Includes 1 CD-ROM
ISBN-13: 978-0-07-181342-6 • ISBN-10/MHID: 0-07-181342-X • $75.00MD ($82.95 CAD)

Previous ISBNs: 2011 
978-0-07-163012-2 • 0-07-163012-0
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Pharmacy Technician Math
A Certification Review.
Lynn M. Egler (Madison Heights, MI), Kathryn A. Booth

The fast, easy way for pharmacy technician students to master the math necessary for 
certification

• �Market: 670 pharmacy technician schools, practicing pharmacy technicians (335,000)

• �Includes board-style questions, cases, and learning and memory aids

M a y
Pharmacy • Paperback • 8H × 10M • 400 pp
ISBN-13: 978-0-07-182968-7 • ISBN-10/MHID: 0-07-182968-7 • $59.00MD  ($64.95 CAD) 150 illustrations

T h i r d  e d i t i o n

McGraw-Hill Specialty Board Review: 
Dermatology: A Pictorial Review
Asra Ali (Houston, TX)

The ONLY full-color review of the entire field dermatology

• �Market: Dermatology residents (2,800), internists (100,000 practitioners and 9,000 residents)

• �NEW: 400 chapter-ending multiple-choice questions

M a y
Dermatology • Paperback • 8H × 11 • 720 pp
ISBN-13: 978-0-07-179323-0 • ISBN-10/MHID: 0-07-179323-2 • $94.00MD  ($102.95 CAD)

Previous ISBNs: 2010
978-0-07-159727-2 • 0-07-159727-1
50 illustrations

Practical Genetics for the Ob-Gyn
W. Allen Hogge (Pittsburgh, PA), Aleksandar Rejkovic

The ONLY book to cover the clinical application of genetics in ob-gyn practice

• �Market: Obstetricians/gynecologists (52,000), ob-gyn residents and fellows (6,000), maternal-fetal 
specialists (2,000)

• �Focuses on basic principles of genetics and how to incorporate genetics into the treatment of patients

M a y
Gynecology & Obstetrics • Paperback • 7K × 9G • 336 pp
ISBN-13: 978-0-07-179721-4 • ISBN-10/MHID: 0-07-179721-1 • $90.00MD  ($98.95 CAD) 50 illustrations
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T h i r t e e n t h  e d i t i o n

Review of Medical Microbiology and 
Immunology
Warren E. Levinson (San Francisco, CA)

The most concise, easy-to-use, and frequently updated medical microbiology and  
immunology review

• �Market: Medical students (18,500/year), physician assistant students (3,000/year)

• �Essential for USMLE and medical microbiology course review

J u n e
Microbiology • Paperback • 8H × 10M • 720 pp
ISBN-13: 978-0-07-181811-7 • ISBN-10/MHID: 0-07-181811-1 • $55.00MD  ($60.95 CAD)

Previous ISBNs: 2012
978-0-07-177434-3 • 0-07-177434-5
100 illustrations

Patient Assessment in Pharmacy
Richard Herrier (Tucson, AZ), Dave Apgar, Robert Boyce, Stephan Foster

A new way for pharmacy students to learn the art of patient assessment

• �Market: Pharmacy students (35,000)

• �Unique learning aid allows students to convert collected information into a diagnosis

M a y
Pharmacy • Paperback • 8H × 10M • 464 pp
ISBN-13: 978-0-07-175194-0 • ISBN-10/MHID: 0-07-175194-7 • $64.00MD  ($69.95 CAD) 85 illustrations

CLINICIAN’S POCKET DRUG REFERENCE, 2014
Leonard Gomella, MD (Philadelphia, PA), Steven Haist, and Aimee Adams

Essential facts about more than 1,400 drugs

• �Market: Third year medical students (18,500), fourth year medical students (18,500), internal 
medicine residents (12,000), physician assistant students (4,000), physician assistants (40,000), nurse 
practitioner students (5,000/yr), nurse practitioners (50,000)

• �Details common uses, mechanisms of action, dosages (adult and pediatric), precautions/
contraindications, form supplied, and common side effects 

J A N UARY  
Drug Reference • Paperback • 3H x 5 • 384 pp
ISBN-13: 978-0-07-182496-5 • ISBN-10/MHID: 0-07-182496-0 • $15.00MD ($16.95 CAD)

Previous ISBNs: 2013 
978-0-07-179177-9 • 0-07-179177-9 
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A

AARP: The Other Talk, Prosch	 2

Accountability, Bustin	 16

Achieve Your Potential with Positive Psychology, LeBon	 37

Adams and Victors Principles of Neurology, 10/e, Ropper	 79

Advanced Persistent Threats, Wrightson	 53

Aircraft Powerplants, 8/e, Wild	 57

Analog IC Design with Low-Dropout Regulators 2/e, Rincon-Mora	 60

Anatomy Coloring Book for Health Professions, Morton	 77

Anesthesia Equipment Simplified, Rose	 64

Anesthesiology Examination and Board Review, 7/e, Dershwitz	 64

Arabic Demystified, Soltan	 44

Art of Seamanship, The, Naranjo	 32

Atlas of Ultrasound-Guided Musculoskeletal Injections, Malanga	 69

Autistic Spectrum, The: All That Matters, Selfe	 42

B

Basic Math for Allied Health, Egler	 73

Be Bold and Win the Sale, Shore	 8

Beyond the NICU, Malcolm	 75

Brain Bible, The, Arden	 13

Breakthrough Improvement with Microsoft Excel, Arthur	 58

Buffett’s Bites, Rittenhouse	 30

Build Your Own Quadcopter, Norris	 56

Building the Uqbar Dinghy, Jordania	 33

C

Capturing New Markets, Wunker	 30

Case Files Anatomy, 3/e, Toy	 66

Case Files Biochemistry, 3/e, Toy	 66

Case Files Critical Care, Toy	 66

CEO Difference, The, Benton	 18

Classical World, The: All That Matters, Blanshard	 42

Clinical Emergency Medicine, Sherman	 65

Coach Yourself to Win, Guttman	 30

Color Atlas of Pediatrics, Usatine	 76

Complete Arabic, Altorfer	 49

Complete Greek, Matsukas	 49

Complete Guide to Executive Compensation, The,  
rev & exp 3/e, Ellig	 16

Complete Icelandic , Jonsdottir	 49

Complete Korean, Vincent	 49

Complete Nepali , Hutt	 49

Complete Norwegian, Danbolt-Simons	 49

Complete Swedish, Croghan	 49

Complete Turkish, Erdogan	 49

Complete Urdu, Matthews	 49

Construction Operations Manual of Policies and Procedure, 5/e, 
Civitello	 59

Critical Care Ultrasonography, 2/e, Levitov	 77

CURRENT Diagnosis and Treatment in Family Medicine, 4/e,  
South-Paul	 73

CURRENT Diagnosis and Treatment Pediatrics, 22/e, Hay	 73

CURRENT Diagnosis and Treatment Surgery, 14/e, Doherty	 69

CURRENT Occupational and Environmental Medicine, 5/e, LaDou	 70

D

Dealing with Difficult People, Brinkman	 31

Democracy: All That Matters, Beller	 42

Distillation Control and Optimization, Brambilla	 61

Dutch Grammar You Really Need to Know, Quist	 45

E

Easy English Step-by-Step, Pelletier	 44

Electronic Troubleshooting, Tomal 	 61

EMS Respiratory Emergency Management for DeMYSTiFieD,  
DiPrima	 67

Enhancing Your Executive Edge , Zoller	 23

Entreprenurial Finance, 3/e, Rogers	 12

Essential Knot Book, The, 4/e, Jarman	 34

Everything Connects, Hoque	 17

Expanders For Chemical Process, Singh	 62

F-G

Factory Physics for Managers, Pound	 26

General Surgery: Correlations and Clinical Scenarios, Fischer	 78

Get Started in Cantonese, Lam	 48

Get Started in French, Carpenter	 48

Get Started in Indonesian, Byrnes	 48

Title Index
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Get Started in Japanese, Gilhooly	 48

Get Started in Latin, Sharpley	 48
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Get Started in Russian,  Farmer	 48

Get Started in Spanish, Stacey	 48
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H

Handbook of Project-Based Management 4/e, Turner	 58

Happy Relationships at Home, Work & Play, Beresford	

Harrison’s Manual of Oncology, 2/e, Chabner	 64

How to Deliver a TED Talk, Donovan	 4

How to Design a Life Worth Smiling About, Davis	 19

How to Do Everything: iCloud, 2/e, Rich	 54

How to Forgive and Move On, Hare	 36

How to Motivate Every Employee, Bruce	 31

How to Plan and Execute Strategy, Stettinius	 31

How You Can Trade Like A Pro, Potter	 20

Hundred Percenters, 2/e, Murphy	 3

I-J

I Care—Do You? , Blanchard	 27

Indispensable!, Cottrell	 9

Innovation The NASA Way, Pyle	 24

Instant Income, Switzer	 30

Internal Medicine: Correlations and Clinical Scenarios, Fischer	 78

Irish Grammar You Really Need to Know, O’Donaill	 45

Italian Grammar You Really Need to Know, Proudfoot	 45

Java EE and HTML5 Enterprise Application Development,  
Wielenga	 51

Johns Hopkins Textbook of Cardiothoracic Surgery, 2/e, Yuh	 67

jQuery: A Beginner’s Guide, Pollock	 52

K

Keep Talking English, Moeller	 47

L

Latin Grammar You Really Need to Know, Klyve	 45

Leadership Secrets of Hillary Clinton, Shambaugh	 30

Leadership When the Heat is On, Cox	 31

Leading with Your Legacy in Mind, Thorn	 12

Linguistics—The Essentials, Hornsby	 37

M

Make Your Own PCBs with EAGLE, Monk	 56

Managing in Times of Change, Maginn	 30

Manual of Healthcare Leadership, Lombardi	 71

Mastering Lambdas: Java Programming in a Multicore World, 
Naftalin	 52

McGraw-Hill Specialty Board Review Dermatology, 3/e, Ali	 81

McGraw-Hill Specialty Board Review Neonatal-Perinatal Medicine, 
Moore	 75

McGraw-Hill’s NEC 2014 Grounding and Earthing Handbook,  
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McGraw-Hill’s 5 TEAS Practice Tests, 2/e, Zahler	 39

McGraw-Hill’s 6 GRE Practice Tests, 2/e, Thomas	 39

McGraw-Hill’s 12 SAT Practice Tests with PSAT, 3/e, Black	 39
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Questions to Know by Test Day, McCune	 40
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McGraw-Hill’s 500 GRE Math Questions to Know by Test Day, 
McCune	 40

McGraw-Hill’s 500 GRE Verbal Questions, Reed	 40

McGraw-Hill’s 6 GRE Practice Tests, 2/e, Dulan	  39

McGraw-Hill’s TASC, Zahler	 38

Million Dollar Launch, Weiss	 22

Mobile and Social Fundraising for Good, Mansfield	 18

Mom Inventors Handbook, The, rev and exp 2/e, Monosoff	 25

More Than 85 Broads, Hanson	 31
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Musculoskeletal Interventions, 2/e, Hoogenboom	 65
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Levitov, Critical Care Ultrasonography, 2/e	 77

Lieberman, Working Guide to Process Equipment, A, 4/e	 60

Lin, Water & Wastewater Calculations Manual 3/e	 61

Lombardi, Manual of Healthcare Leadership	 71

M

Maginn, Managing in Times of Change	 30

Malanga, Atlas of Ultrasound-Guided Musculoskeletal Injections	 69

Malcolm, Beyond the NICU: Comprehensive Care of the High-Risk 
Infant	 75

Mann, Overcome Phobias and Panic Attacks	 36

Mansfield, Mobile and Social Fundraising for Good	 18

Marciano, Super Teams 	 23

Matsukas, Complete Greek	 49

Matthews, Complete Urdu	 49

McCune, McGraw-Hill’s 500 GMAT Math and Integrated 
Reasoning Questions to Know by Test Day	 40

McCune, McGraw-Hill’s 500 GRE Math Questions to Know  
by Test Day	 40

Mc-Kee, Grown Your Investments with the Best Mutual Funds  
and ETFs	 6

Messler, Reverse Engineering	 59

Miles, YouTube Marketing Power	 6

Moeller, Get Talking and Keep Talking English	 46

Moeller, Keep Talking English	 47

Monk, Make Your Own PCBs with EAGLE	 56

Monosoff, Mom Inventors Handbook, The, rev and exp 2/e	 25

Moore, McGraw-Hill Specialty Board Review Neonatal-Perinatal 
Medicine	 75

Morace, Transform	 3

Morton, Anatomy Coloring Book for Health Professions	 77

Murphy, Hundred Percenters, 2/e	 3

N

Naftalin, Mastering Lambdas: Java Programming in a Multicore 
World	 52

Naranjo, Art of Seamanship, The	 32

Nelson, Goldfrank’s Toxicologic Emergencies, 10/e	 80

Nissenberg, Practice Makes Perfect: Spanish Vocabulary Games	 43

Norris, Build Your Own Quadcopter	 56

O

O’Donaill, Irish Grammar You Really Need to Know	 45

Owen, Get Talking and Keep Talking Dutch	 46

P

Pande, Six Sigma Way, The, 2/e	 15

Patel, Radiology Case Review Series: MSK Imaging	 63

Pelletier, Easy English Step-by-Step	 44

Petroutsos, Google Maps	 53

Podesta, 201 Killer Cover Letters, 3/e	 22

Pollard, Complete Turkish 	 49

Pollard, Get Started in Turkish	 48

Pollock, jQuery: A Beginner’s Guide	 52

Potter, How You Can Trade Like A Pro	 20

Pound, Factory Physics for Managers	 26

Pring, Technical Analysis Explained, 5/e	 14

Pring, Study Guide for Technical Analysis Explained, 5/e	 14

Pritchard, Play and Win Mahjong	 37

Prosch, AARP: The Other Talk	 2

Proudfoot, Italian Grammar You Really Need to Know	 45

Pyle, Innovation The NASA Way	 24

Q

Quist, Dutch Grammar You Really Need to Know	 45

R

Reed, McGraw-Hill’s 500 GRE Verbal Questions	 40

Reisner, Pathology: A Modern Case Study	 77

Rich, How to Do Everything: iCloud, 2/e	 54

Richardson, New Sales Conversation, The	 7

Richardson, Sales Success Handbook, The 	 31

Rincon-Mora, Analog IC Design with Low-Dropout Regulators 2/e	 60

Rittenhouse, Buffett’s Bites	 30

Rivas-Micoud, Ghosn Factor, The	 31

Robertson, Stoicism and the Art of Happiness	 36

Rochester, Practice Makes Perfect: Spanish Reading and 
Comprehension	 43

Rogers, Entreprenurial Finance, 3/e	 12

Ropper, Adams and Victors Principles of Neurology, 10/e	 79

Rose, Anesthesia Equipment Simplified	 64

Rosenblum , Oracle PL/SQL Performance Tuning Tips & Techniques	 52
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S

Saggese, Practice Makes Perfect: Italian Reading and  
Comprehension	 43

Sandberg, Quicken 2014 The Official Guide	 55

Selfe, Autistic Spectrum, The: All That Matters	 42

Shambaugh, Leadership Secrets of Hillary Clinton	 30

Sharpley, Get Started In Latin	 48

Sherman, Clinical Emergency Medicine	 65

Shindler, Practical Cases	 70

Shore, Be Bold and Win the Sale	 8

Sincere, Understanding Options, 2/e	 10

Sincere, Understanding Stocks, 2/e	 10

Singh, Expanders For Chemical Process	 62

Skildum-Reid, Sponsorship Seeker’s Toolkit, The, 4/e	 19

Soltan, Arabic Demystified	 44

South-Paul, CURRENT Diagnosis and Treatment in Family 
Medicine, 4/e	 73

Spiegel, Schaum’s Outline of Statistics, 5/e	 41

Spiegel, Schaum’s Outline of College Algebra, 4/e	 41

Sponder, Social Media Analytics	 30

Spurr, Your First Sailboat, 2/e	 34

Stacey, Get Started in Spanish Book/CD Pack 	 48

Stettinius, How to Plan and Execute Strategy	 31

Stockin, McGraw-Hill’s NEC 2014 Grounding and Earthing  
Handbook	 59

Sutton, NAPLEX Review, 2/e	 80

Switzer, Instant Income	 30

T

Thibodeau, Physician Assistant Exam Review, Pearls of Wisdom	 80

Thomas, McGraw-Hill’s 6 GRE Practice Tests, 2/e	 39

Thorn, Leading with Your Legacy in Mind	 12

Tomal , Electronic Troubleshooting	 61

Toy, Case Files Critical Care	 66

Toy, Case Files Anatomy, 3/e	 66

Toy, Case Files Biochemistry, 3/e	 66

Turner, Handbook of Project-Based Management 4/e	 58

Tyson-Ward, Get Talking and Keep Talking Brazilian Portuguese	 46

Tyson-Ward, Get Started In Portuguese 	 47

Tyson-Ward, Portuguese Grammar You Really Need to Know	 45

U

Usatine, Color Atlas of Pediatrics	 76

V

Vanek, Sustainable Transportation Systems Engineering	 60

Vincent, Complete Korean	 49

W

Walter, Power Of Visual Marketing, The 	 21

Weiss, Million Dollar Launch	 22

West, Russian Grammar You Really Need to Know	 45 

Wielenga, Java EE and HTML5 Enterprise Application  
Development	 51

Wild, Aircraft Powerplants, 8/e	 57

Willer, PHR/SPHR Profesional in Human Resources Certification 
All-in-One Exam Guide	 50

Williams, Plato: All That Matters	 42

Wrightson, Advanced Persistent Threats	 53

Wunker, Capturing New Markets	 30

Y

Yang, Practical Genitourinary Pathology	 76

Yuh, Johns Hopkins Textbook of Cardiothoracic Surgery, 2/e	 67

Z

Zahler, McGraw-Hill’s 5 TEAS Practice Tests, 2/e	 39

Zahler, McGraw-Hill’s 500 GMAT Verbal Questions to Know  
by Test Day	 40

Zahler, McGraw-Hill’s TASC 	 38

Zeigler, Getting Organized at Work	 30

Ziegler, Operative Pediatric Surgery	 69

Zoller, Enhancing Your Executive Edge	  23
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ASIA

International SALES INFORMATION

Asia Headquarters 
Singapore 
McGraw-Hill Education (Asia)
(also servicing Mauritius)
60 Tuas Basin Link
Singapore 638775
Phone: (65) 6863-1580
Fax: (65) 6862-3354
Customer Service Hotline: 
(65) 6868-8188
mghasia.sg@mheducation.com

China
McGraw-Hill Int’l Enterprises, Inc.
(Representative Office)
Suite 906, 9/F SP Tower A
Tsinghua Science Park
1 Zhongguancun East Road
Haidian District, Beijing 100084
People’s Republic of China
Phone: (86-10) 6279 0299
Fax: (86-10) 6279 0292
instructorchina@mheducation.com 

Hong Kong 
McGraw-Hill Int’l Enterprises, Inc.
Suites 2906-10, Shell Tower
Times Square
1 Matheson Street
Causeway Bay, Hong Kong
Phone: (852) 2730 6640
Fax: (852) 2730 2085
miehk.mhe@mheducation.com

India
Tata McGraw-Hill Education Private 
Limited (also servicing Bangladesh, 
Pakistan, Nepal & Sri Lanka) 
B-4, Sector 63
Distt. Gautam Budh Nagar
Noida, UP-201301, India
Phone: +91-120-4383423
Fax: +91-120-4383 401 / 4383 403
saurabh.sharma@mheducation.com

Indonesia 
P T Media Global Edukasi
(Appointed Agent)
Imperium Design 27
Lippo Karawaci
Tangerang 15810, Indonesia
Tel: (62-21) 8899 961 / 8899 963
Fax: (62-21) 65702417
info@mge.co.id

Japan
McGraw-Hill Education, Japan
3F, Ascend Shimbasi
6-19-19 Shimbashi
Minato-Ku, Tokyo 105-0004
Japan
Phone:(81-3) 5408 1888
Fax: (81-3) 5408 1880
mhejpn@mheducation.com

Philippines
Ideacademy Inc
(Appointed Agent)
Unit LG5 Alfaro Place
146 L P Leviste Street
Salcedo Village
Makati City, Metro Manila
Philippines
Phone: (63-2) 519 2672 / 519 2675
Fax: (63-2) 519 2676
myla.katzav@ideacademyinc.biz

Korea
McGraw-Hill Korea, Inc.
3F, Ji-Woo Building,
376-12 Seokyo-Dong, Mapo-ku
Seoul, 121-210 Korea
Phone: 82-2-325-2351
Fax: 82-2-325-2371
miekr.mhe@mheducation.com

Malaysia/Brunei
McGraw-Hill Malaysia Sdn. Bhd.
40 Jalan Pengacara U1/48
Temasya Industrial Park
40150 Shah Alam
Selangor Darul Ehsan, Malaysia
Phone: 60-3-7627-6888
Fax: 60-3-7627-6838
msia.mhe@mheducation.com 

Taiwan
McGraw-Hill International Enterprises, Inc.
7/F, No: 53 Bo-Ai Road
Taipei 100, Taiwan
Phone: 886-2-2311 3000
Fax: 886-2-2388 8822
mietw.mhe@mheducation.com

Thailand
McGraw-Hill International Enterprises, Inc.
(Also serving Cambodia and Laos)
No. 40/27 Soi Inthamara 8
Suthisarn Road, Phayathai
Bangkok 10400, Thailand
Phone: 66-2-6156 555
Fax: 66-2-6156 515
mieth.mhe@mheducation.com

Vietnam
McGraw-Hill Int’l Enterprises, Inc
(Representative Office)
Unit 701-6, Regus Business Center
7th Floor, Me Linh Point Tower 
2 Ngo Duc Ke Street, District 1
Ho Chi Minh City, Vietnam
Phone: (84-8) 3520 2781
Fax: (84-8) 3823 7840
van.yen.quang@mheducation.com
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International SALES INFORMATION

CANADA

McGraw-Hill Ryerson, Ltd.
300 Water Street
Whitby, Ontario L1N 9B6, Canada
Phone: (905) 430-5000
Fax: (905) 430-5044
Customer Service: 800-565-5758
www.mcgrawhill.ca/professional
CDN Rep Locator &  
Returns Policy available at:
www.mcgrawhill.ca/professional/support

UK, EUROPE, MIDDLE EAST &  
AFRICA, EASTERN EUROPE

UK, Europe
McGraw-Hill Education 
Shoppenhangers Road, Maidenhead
Berkshire SL6 2QL United Kingdom
Phone: +44-(0)1628-502-500
Fax: +44-(0)162-502-167
www.mcgraw-hill.co.uk
emea.orders@mheducation.com
emea.queries@mheducation.com

Spain, Portugal
McGraw-Hill Interamericana de Espana
Basauri 17-Edificio Valrealty Planta 1
28023 Madrid, Spain
Phone: +34-91-180-30-62
Fax: +34-91-307-62-72
universidadmgh@mheducation.com

Greece, Middle East & Africa, Eastern 
Europe
McGraw-Hill Hellas
21A Patriarchou Gregoriou E. Str. 1st. Floor
153 41 Aghia Paraskevi
Athens, Greece
Phone: 0030 (210) 6560 990 / 3 / 4
Fax: 0030 (210) 6545 525

South Africa
McGraw-Hill South Africa
2nd Floor, Building 16
The Woodlands
Woodmead, Sandton 2148
Johannesburg, South Africa
Phone: 27 11 802 3582
Fax: 27 11 802 3579
allan.walker@mheducation.com 

MEXICO, CENTRAL & S. AMERICA

Central America
Calzada Atanasio Tzul 22-00, Zona 12
Empresarial El Cortijo II, Interior Bodega 108
Guatemala, Guatemala
Phone: (502) 2462-6988
evelyn.silva@mheducation.com

Colombia, Ecuador & Peru
McGraw-Hill Colombia e Pacto Andino
Carrera 85 D No. 46A 65, Bodega 9, 10 y 11
Complejo Logistico San Cayetano, Urb.  
San Cayetano Norte, Bogota, Colombia
Phone: 571-600-3800
Fax: 571-600-3822
francisco.guerrero@mheducation.com

Mexico & Central America
McGraw-Hill Interamericana Editores,  
S.A. de C.V.
Prol. Paseo de la Reforma
1015 Torre A. Piso 17
Col. Desarrollo Santa Fe, C. P. 01376
Alvaro Obregon, Mexico D.F.
Tele/fax: 5255-1500-5050
www.mcgraw-hill.com.mx

AUSTRALIA, NEW ZEALAND

Australia
McGraw-Hill Book Company 
Australia Pty Ltd.
The Everglade Building, Level 2
82 Waterloo Road
North Ryde, NSW 2113, Australia
Phone: 61-2-9900-1800
Fax: 61-2-9900-1985
www.mcgraw-hill.com.au
Customer service:
Phone: 61-2-9900-1888
Fax: 61-2-9900-1980
Cservice.sydney@mheducation.com

New Zealand
McGraw-Hill Book Company 
New Zealand, Ltd., Level 8
Customer service:
Phone: 64-0-800-449-312
Fax: 64-0-800-449-318
cservice.auckland@mheducation.com

International Rights

Mary Murray
Medical International Rights Director
Phone: (212) 512-3396
Fax: (212) 512-6569
mary.murray@mheducation.com

Allyson Gonzalez
Business, Consumer, & Education 
International Rights Manager
Phone (212) 904-4416
Fax: (212) 512-3122
Allyson.gonzalez@mheducation.com

Christina Brianik
Technical, Computing, Nursing, Allied 
Health, Medical Review International 
Rights Manager
Phone: (212) 512-2523
Fax: (212) 512-6569
Christina.brianik@mheducation.com
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US Sales Representatives
To contact your McGraw-Hill Education representative in Field Sales, National Accounts, Special Markets (authors, associations, corporate, 
and government sales), Library Services, Academic Markets, and Licensing

Visit us at www.mhprofessional.com/sales 
Register online for easy 24/7 access to prices/availability, ordering/tracking, and account management: www.mhecoast2coast.com

McGraw-Hill Education Customer Service
P.O. Box 545
Blacklick, OH 43004-0545
Shipping Point: Blacklick, OH

Domestic:
800.722.4726 • Fax: 614.755.5645
pbg.ecommerce_custserv@mheducation.com 

Federal Government:
888.878.5150

International:
Phone +1 (609) 426-5793
Fax +1 (609) 426-7917
international.cs@mheducation.com

Ordering information

Please include the following:
• �Bill To: Give complete name, address, SAN, and ZIP code to which the billing invoice is to be sent 

for payment. Please provide a contact/name if possible.
• �Ship To: Give complete name, address, SAN, and ZIP code of the location to receive the shipment.
• �Shipping Instructions: Include any special shipping instructions.
• Purchase Order Number	 • Back Order Instructions
• �Product Identification: Give full description of each product ordered: the ISBN, author, title.
• �New Accounts: Please include credit references and copy of resale certificate.

Prices are subject to change without notice. Orders are subject to acceptance by McGraw-Hill 
Education. Shipping charges are extra. FOB shipping point.

Discount Codes
TR=Trade & Schaum’s	 PC=Computing	 TP=Test Prep	 AU=Audio Product
CI & CG=College Text	 PT=�Professional & Nursing	 IB=Technical	 MD=Medical

Sales Management

Adam Keith Pfeffer
Senior Director, National, Field & Special 
Markets Accounts—E-book, Print, and 
P.O.D. Sales
Phone 212.512.3190, Cell 917.209.9905, 
FAX: 212.512.4092
keith.pfeffer@mheducation.com

Field Sales Group Representatives

Dan Rodgers
Northeast and Southeast: DC, CT, DE, FL,
GA, ME, MD, MA, NH, NJ, NY, NC, PA, RI,
SC, VT, VA, WV; Bookazine, Brod-
art201.403.1939 • Fax 201.358.8346
daniel.rodgers@mheducation.com

Connie Howard
Southwest: Southern CA, FL Panhandle,
Las Vegas, AL, AZ, AR, LA, MS, NM, OK, TX
714.289.0932 • Fax 714.289.2548
constance.howard@mheducation.com

Burt Rynders
Midwest: IL, IN, IA, KS, KY, MN, MI, MO, NE,
ND, OH, SD, TN, WI
952.406.8314 • Fax 952.406.8710
burt.rynders@mheducation.com

Joe Tremblay
Northwest: Northern CA, AK, CO, HI, ID,
MT, NV, OR, UT, WA, WY
503.490.3141 • Fax 503.914.1924
joseph.tremblay@mheducation.com

National Accounts Sales Group  
Representatives

Tara Cibelli
Amazon, Kindle
212.512.3106 • Fax 212-512-4092
tara.cibelli@mheducation.com 

Mark Patterson
B&N, B&N College, B&N.com, Nook,
Books-A-Million, Hastings, Clubs,
ReadersLink, Anderson Merchandisers,
BTMS, Airport Stores
212.512.4325
mark.patterson@mheducation.com 

George Hoare
Baker & Taylor, Follett, Ingram, Lightning 
Source, Matthews, MyiLibrary, OverDrive, 
Quality Books, Rittenhouse, 3M, 
VitalSource, Yankee Book Peddler
212.512.6736 • Fax 212-512-4092
george.hoare@mheducation.com

Adam Keith Pfeffer
Apple, Audible, Bookish, BookShout, 
Chegg, Copia, CourseSmart, Google, 
Impelsys, Kno, Kobo, MBS Direct, Sony
Phone: 212.512.3190, Cell: 917.209.9905,
Fax: 212.512.4092
keith.pfeffer@mheducation.com

Katie Curran
Trade Sales Support Representative/Field
Telesales/CEOREAD
212.512.2365 • Fax 212.512.4092
katherine.curran@mheducation.com

Julianna Gonzalez
National Accounts Sales Coordinator
212.512.3086 • Fax 212-512-4092
julianna.gonzalez@mheducation.com

Special Markets Sales Group  
Representatives

Mark Trosino
Federal Government 
East: Corporate, Training, and Associations
609.426.5195 • Fax 609.426.7140
mark.trosino@mheducation.com

Lisa Schweickert
Catalog, Reseller and Association Accounts
(all states) 
West: Corporate, Training
530.475.3240 • Fax 831.401.2387
lisa.schweickert@mheducation.com

Joe Micallef Jr.
Online Resellers, Medical Resellers, and
Catalog Accounts
609.371.8047 • Fax 609.426.7140
joe.micallefjr@mheducation.com

Yin Chan
Author Sales, East: AZ, DC, DE, FL, GA, MD, 
ME, MI, NC, NH, NJ, NM, NY, OH, OR, RI, 
SC, TX, UT, VT, WA 
212.512.6289 • Fax 212.512.4092
yin.chan@mheducation.com

Peter Hanjian
Author Sales, West: AK, AL, AR, CA, CO, CT, HI, 
IA, ID, IL, IN, KS, KY, LA, MA, MN, MO, MS, MT, 
ND, NE, NV, OK, PA, SD, TN, VA, WI, WV, WY ; 
Pharmaceutical Sales
212.512.6276 • Fax 212.512.4092
peter.hanjian@mheducation.com

Domestic US SALES INFORMATION
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