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Never before in the history of the workplace has the con-
cept of teamwork been more important to the functioning 
of successful organizations. Legendary management guru 

Ken Blanchard along with teammates Donald Carew and Eunice 
Parisi-Carew have updated their classic work on fostering high per-
formance teams for the 21st century. They explain how all groups 
move through four stages of development on their way to becoming 
high performing teams—orientation, dissatisfaction, integration, 
and production, and show how any manager or leader can help any 
group to become fully effective quickly and with minimal stress. 
This updated edition includes a new introduction, extensive text 
revisions, and newly designed diagrams and charts.

• �Ken Blanchard’s One Minute Manager Library has sold more than nine 
million copies and has been translated into more than 27 languages. 
His books have sold more than 18 million copies combined.

Ken Blanchard is the Chief Spiritual Officer of the Ken Blanchard 

Companies. He lives in San Diego, CA. Eunice Parisi-Carew and 

Donald Carew are two of the top authorities on group dynamics and 

team building. They are both Founding Associates of the Ken Blanchard 

Companies.
Business/
Management

978-0-06-174120-3
$19.95 ($23.95 Can.)
128 pages; 51/2 × 81/4 
Carton Quantity: 60

Selling Territory: USCOM

William Morrow 
(hc) (978-0-688-10972-1)

Also by  Ken Blanchard:

The 4th Secret of the  
One Minute Manager
978-0-06-147031-8 (hc)

The One Minute 
Manager  
978-0-688-01429-2 (hc)
978-0-06-056750-7 (cd)
978-0-06-056749-1 (cs)

Zap the Gaps!
978-0-06-050300-0 (hc)
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marketing campaign

•	National Print Media Campaign

•	Featured in the Collins Business 
Newsletter

•	Blogger Campaign, Including 
E-cards

•	Author Website:  
www.KenBlanchard.com

New York Times Bestselling Author 

The One Minute 
Manager Builds High 
Performing Teams
New and Revised Edition

Ken Blanchard  
Eunice Parisi-Carew & Donald Carew

A revised edition of the Ken Blanchard classic 
on teamwork. . . . “Essential for anyone and 
everyone who leads or is part of a group. . . . 
Filled with invaluable advice.” —Harvey Mackay
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A lavishly produced four-color book, Coraline: A Visual 
Companion takes readers inside the creation of the film 
Coraline, to be released in theaters across the country on 

February 6, 2009. Stephen Jones’s visual companion goes behind the 
scenes, showing the entire creative process, from the genesis of Neil 
Gaiman’s novel and the experience of turning a book into a movie 
to the making and use of the puppets, the visual effects, and the 
process of stop-motion animation, cutting-edge 3-D technology.
	 Based on Gaiman’s New York Times bestselling novel, the 
film is a masterwork from the imagination of Gaiman and The 
Nightmare Before Christmas director Henry Selick. Gaiman fans, 
cinema buffs, and visual art enthusiasts will all delight in Coraline: 
A Visual Companion, a rare, behind-the-scenes look at the making 
of an extraordinary film.

• The film Coraline will feature the voices of Dakota Fanning, Teri 
Hatcher, Ian McShane, and other stars.

Stephen Jones has written or edited nearly 100 books and has won 

three World Fantasy Awards, three Horror Writers Association Bram 

Stoker Awards, two International Horror Guild Awards, 14 British 

Fantasy Awards, and was nominated for a Hugo Award. He lives in 

London, England.

Movie Tie-In

978-0-06-170422-2
$34.95 ($41.95 Can.)
240 pages; 715⁄16 × 10;  
full-color throughout
Carton Quantity: 16

Selling Territory: W

Coraline
A Visual Companion

Stephen Jones 
Foreword by Neil Gaiman

A stunning, full-color guide to the making of the 
film Coraline—based on the New York Times 

bestselling novel by Neil Gaiman

Also Available:

Coraline
978-0-380-97778-9 (hc)
978-0-06-113937-6 (pb)
978-0-06-623744-2 (lb)
978-0-06-051048-0 (cd)  

Movie Tie-in Edition
978-0-06-164970-7 (hc)
978-0-06-164969-1 (pb)
978-0-06-166016-0 
(uabcd)

Graphic Novel
978-0-06-082543-0 (hc)
978-0-06-082545-4 (pb)
978-0-06-082544-7 (lb)

marketing campaign

• �National Broadcast and Print 
Media Campaign

• �College Radio Promotions

• �Consumer Sweepstakes

• �Special Feature on the Out of 
This Eos Blog

• �Online Promotions, Including 
E-mail Notifications and 
Excerpts

• �Cross-promotions with Focus 
Films

• �Author Websites:  
www.NeilGaiman.com 
www.StephenJonesEditor.com

• Film Website:  
www.Coraline.com

• �Cross-promotions with the 
Trade Paperback Edition of 
Coraline

New for  
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#1 New York Times Bestselling Author 

We Are Our  
Mothers’ Daughters
Revised and expanded Edition

Cokie Roberts

From the #1 New York Times bestselling author 
comes a revised 10th anniversary edition of her 
classic work—featuring a series of new profiles of 
achievers in politics, the military, media, business, 
and art, including Nancy Pelosi, Katie Couric, 
and Michelle Rhee

“A celebration of women.”� —Washington Post

Also by  Cokie  Roberts:

Ladies of Liberty
978-0-06-078234-4 (hc)
978-0-06-078235-1 (pb)
978-0-06-122725-7 (cd)

Founding Mothers
978-0-06-009025-8 (hc)
978-0-06-009026-5 (pb)
978-0-06-052787-7 
(uabcd)
978-0-06-052788-4 (uabcs)
978-0-06-053331-1 (lp)

From This Day Forward
978-0-06-095954-8 (pb)

marketing campaign

•	National Broadcast and 
Print Media Campaign

•	11-City Author Tour: 
Chicago, Dallas, Greenwich, 
Houston, Los Angeles, 
New York, Portland (OR), 
Princeton, San Diego, 
Sarasota, Seattle 

•	Featured in the Daily Insight 
Newsletter

•	Online Promotions, 
Including E-mail 
Notifications and Excerpts

•	Reading Group Guide 
Available Online at 
HarperCollins.com/Readers

•	Blogger Campaign, 
Including E-cards

•	Library Marketing, 
Including Galley Mailings

•	Cross-promotions with the 
Trade Paperback Edition of 
Ladies of Liberty (4/09)

•	6-Copy Counter Display  
978-0-06-177929-9 
$143.70 ($173.70 Can.)

•	10-Copy Signed Carton   
978-0-06-179130-7 
$239.50 ($289.50 Can.)

Cokie Roberts is a political commentator for ABC News and a 

senior news analyst for National Public Radio, and she writes a weekly 

syndicated column with her husband, Steven B. Roberts. She lives in 

Bethesda, MD.

• We Are Our Mothers’ Daughters was a smash #1 New York Times and national bestseller.

Women’s Studies

978-0-06-174195-1
$23.95 ($28.95 Can.)
256 pages; 51/8 × 7 
Carton Quantity: 28

Selling Territory: W

Previous Edition: 
Harper Perennial  
(pb) (978-0-688-16967-1)

HarperAudio 
Unabridged 
12 Hours/10 CDs
978-0-06-177443-0
$39.95 ($48.50 Can.)

April | William Morrow | hardcover6

Lynn Goldsmith

New
 fo

r  

Winter
 20

09

zoemichaels
button



May | William Morrow | hardcover 7

New York Times Bestselling Author 

Fiction

978-0-06-173314-7
$26.95 ($32.95 Can.)
304 pages; 6 × 9 
Carton Quantity: 24

Selling Territory: USCOM

HarperAudio 
Unabridged 
12 Hours/10 CDs
978-0-06-176776-0
$39.95 ($48.50 Can.)

HarperLuxe
978-0-06-177470-6
$25.95 ($31.95 Can.)

The legendary New York Times bestselling author 
returns with two of his favorite characters, Cundo 
Rey, last seen in LaBrava, and Jack Foley from 
Out of Sight, in his first contemporary novel 
since Mr. Paradise

“America’s greatest crime master.”� —Newsweek

Also by  Elmore Leonard:

Up in Honey’s Room
978-0-06-072424-5 (hc)
978-0-06-072426-9 (mm)
978-0-06-114978-8 
(uabcd)
978-0-06-114604-6 (lp)

LaBrava
978-0-688-16097-5 (pb)
978-0-06-051223-1 (mm)

Out of Sight
978-0-06-174031-2 (pb)
978-0-06-008410-3 (mm)

Swag
978-0-06-174136-4 (pb)

marketing campaign

•	National Print Advertising

•	National Radio Advertising

•	National Broadcast and 
Print Media Campaign

•	5-City Author Tour:  
Chicago, Detroit, Miami, 
New Orleans, New York City

•	Featured in the Scene of the 
Crime Newsletter

•	Blogger Campaign, 
Including E-cards

•	Month-by-Month Teaser 
Campaign

•	Author Website:  
www.ElmoreLeonard.com 

•	Cross-promotions with the 
Trade Paperback Edition of  
Out of Sight

•	Advance Reader’s Edition 
978-0-06-178977-9

•	9-Copy Floor Display  
978-0-06-177930-5 
$242.55 ($296.55 Can.)

•	10-Copy Signed Carton   
978-0-06-179128-4 
$269.50 ($329.50 Can.)

Elmore Leonard has written more than 40 books 

during his highly successful writing career, and many 

of his novels have been made into movies. He lives 

with his wife, Christine, in Bloomfield Village, MI.

O n e - D a y  L a y down     
O n  S a l e  M a y  1 2 ,  2 0 0 9

• Harper paperbacks will publish LaBrava and Out of Sight in trade paperback in April 2009,  
and Swag in May.

• LaBrava was selected as one of Entertainment Weekly’s “100 Best Books of the last 25 years.”
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Larry Feldman needed a kidney. After two god-awful years 
on dialysis, while waiting on a transplant list behind 74,000 
other Americans, the 55-year-old couch potato decided to 

take the risk of his life and travel to China, the controversial king-
dom of kidney transplants. But he needed his cousin Daniel’s help.
	 Sure, Chinese law forbids transplants to Westerners, but that 
didn’t faze Larry. He was still sure he could shake out a single pre-
loved kidney from the country’s 1.3 billion people. Always economi-
cal with a buck, Larry decided to make the trip to China a twofer 
and get a mail-order bride, too. And he knew exactly whom he 
wanted to marry. 
	 Backed by a quarter-million-dollar disability settlement (a 
falling icicle to the head) and armed with a forged letter of recom-
mendation from a nun, Larry left for China on a quest to rejuvenate 
his middle-aged body and his ever-romantic heart. Daniel left on 
his own dime the next day. What follows is the funniest and most 
heartwarming book of the year—the story of Larry and Daniel’s 
madcap odyssey in the most exotic country on earth.

Daniel Asa Rose won an O. Henry Prize, two PEN Fiction Awards, 

and an NEA Fellowship. Formerly arts and culture editor of the Forward 

and currently editor of the international literary magazine The Reading 

Room, he has writtten for The New Yorker, Esquire, GQ, the New York 

Times Magazine, and is the author of the acclaimed memoir Hiding 

Places. He lives in Massachusetts.

Memoir

978-0-06-170870-1
$25.95 ($31.95 Can.)
288 pages; 6 × 9 
Carton Quantity: 24

Selling Territory: USCOM

HarperLuxe
978-0-06-177468-3
$25.95 ($31.95 Can.)

•	National Broadcast and Print 
Media Campaign

•	New England Regional Author 
Appearances

•	Online Promotions, Including 
Video, Podcasts, E-mail 
Notifications and Excerpts, 
Blogger Campaign, Including 
E-cards, and First Look 
Program

•	LibraryThing.com Early 
Reviewer Program

• �Author Website: 
www.DanielAsaRose.com

•	Advance Reader’s Edition 
978-0-06-179035-5

marketing campaign

Larry’s Kidney
(Being the Story of) How I Found Myself in 
China with My Black Sheep Cousin and His 
Mail-Order Bride, Breaking Chinese Law to 
Get Him a Transplant—and Save His Life

Daniel Asa Rose

A wild-and-crazy memoir about the author’s trip 
to Beijing to help his black-sheep cousin receive 
an illegal kidney transplant, collect a mail-order 
bride, and restore East-West relations while 
they’re at it
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Memoir

978-0-06-170870-1
$25.95 ($31.95 Can.)
288 pages; 6 × 9 
Carton Quantity: 24

Selling Territory: USCOM

HarperLuxe
978-0-06-177468-3
$25.95 ($31.95 Can.)

May | William Morrow | hardcover 9

“A jaw-dropping mystery that makes a hairpin turn on nearly every 
page. Grade: A” � —Entertainment Weekly, EW pick, on The Intruders

 “A well-constructed, terrifying story.” � —USA Today on The Intruders

 “A nerve-wracking story full of bizarre twists. . . . Mr. Marshall recalls 
Stephen King’s ability to set a story in the world of the commonplace, 
then suddenly jolt it into a more hellish realm. He also has some of 
Mr. King’s ability to rivet attention with eerie surprises.” 

—Janet Maslin, New York Times on The Intruders

On a beautiful summer afternoon, four-year-old Scott 
Henderson walked onto a jetty over a lake in Black Ridge, 
WA, and never came back. His father’s world changed—

horribly, irrevocably—that day. Now, three years later, John’s fragile new 
life is shaken once again when he receives an e-mail from a stranger 
claiming to know the truth. Against his better judgment, John returns to 
Black Ridge, unwittingly unleashing a terrifying sequence of events that 
threatens to destroy what remains of everything he once held dear.
	 John learns the hard way that bad things don’t just happen to other 
people—they’re waiting in the shadows, ready to worm through the 
cracks of our lives without warning . . . until it’s too late.

Michael Marshall is the author of the international 

bestsellers The Straw Men, The Upright Man, Blood of 

Angels, and The Intruders. He lives in London.

Fiction

978-0-06-143440-2
$24.95 ($29.95 Can.)
352 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: USCOM

HarperLuxe
978-0-06-177467-6
$24.95 ($29.95 Can.)

Also by  Michael Marshall:

The Intruders
978-0-06-123502-3 (hc)
978-0-06-123503-0 (mm)

marketing campaign

•	National Print Advertising

•	Online Advertising

•	National Print Media Campaign

•	Author Appearances in New York 
City, Phoenix, Washington, D.C.

•	Featured in the Scene of the 
Crime and Inside Eos Newsletters

•	Online Promotions, Including 
Video

•	Blogger Campaign, Including 
E-cards 

•	Author Website:  
www.HarperCollins.com/
MichaelMarshall

•	Cross-promotions with the  
Mass Market Edition of  
The Intruders (1/09)

•	Advance Reader’s Edition 
978-0-06-179036-2

A pulse-pounding psychological thriller of 
deception, misfortune, complicity, and guilt 
from the bestselling author of The Straw Men 
and The Intruders
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“Instant Turnaround! nails what it takes to get people excited about 
coming to work and working hard. Read this book.”�—Ken Blanchard 

“Ignore this message at your peril.”
—Adrian Gostick and Chester Elton, authors of The Carrot Principle

In this simple business parable, Harry Paul and Ross Reck show 
managers at any level what they can do to immediately increase 
productivity and fulfillment by transforming their workplace into a 

welcoming, rewarding space full of dedicated, enthusiastic colleagues. 
Starting from the simple observation that productive people are happy 
people, they argue it is the manager’s job to create a dynamic, open, 
and fun place that fosters creativity and efficiency and ultimately val-
ues the people who make it all happen: employees.
	 At the book’s center is the story of a human resources director 
at a flailing magazine who, with the help of a successful airline entre-
preneur, must find a way to turn her company around immediately. 
Filled with real-world studies, Instant Turnaround! will show employ-
ees at any level what they can quickly do to make their workplace 
“Destination Work”—a place where working hard feels like hardly 
working because it’s enjoyable, productive, and fulfilling.

• With more than five million copies in print worldwide, the Fish! 
series has been the biggest management success of recent years. 

A longtime associate of the Ken Blanchard Companies,  Harry Paul is 

the coauthor of the bestselling Fish! series. He lives in San Diego, CA. 

Ross Reck, Ph.D., is a management consultant whose clients include 

Hewlett-Packard, John Deere, American Express, Xerox, the Chicago 

Cubs, and many others. He lives in Phoenix, AZ. Together, they are the 

authors of Revved!

Business/
Management

978-0-06-173042-9
$22.95 ($27.50 Can.)
208 pages; 51/2 × 81/4 
Carton Quantity: 48

Selling Territory: USCOM

•	National Broadcast and Print 
Media Campaign

•	Author Appearances in  
Los Angeles, New York City, 
Phoenix, San Diego

•	Online Promotions, Including 
Video, Podcasts, Newsletters, 
Blogger Campaign, and E-mail 
Notifications and Excerpts

•	Author Website:  
www.InstantTurnaround.net

marketing campaign

New York Times Bestselling Author 

Instant Turnaround!
Getting People Excited About Coming To 
Work And Working Hard

Harry Paul and Ross Reck, Ph.D. 

The coauthor of the phenomenal bestseller Fish! 

is back with a revolutionary new approach to 
management sure to transform any workplace

May | William Morrow | hardcover10
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As Sputnik silently circles in the skies above the fabled cities of 
the United States—Metropolis, Washington, D.C., Chicago, 
Los Angeles, Gotham City—danger lurks in the Earth’s darkest 

corners. Evil genius Lex Luthor, Superman’s arch-enemy, is leveraging 
international tensions to build a military-industrial empire, competing 
against his business rival Wayne Industries, run by Gotham City’s enig-
matic millionaire, Bruce Wayne. The shadowy vigilante Batman haunts 
Gotham’s streets . . . and the police are as afraid as the criminals.
	 In Metropolis, Daily Planet reporters Clark Kent and Jimmy Olsen 
are covering the crash of a rumored flying saucer. Clark is desperate to 
know if there may be other lost interplanetary visitors on Earth secretly 
living among us—like himself. Meanwhile, Lois Lane pursues a danger-
ous exposé of Luthercorp secrets.
	 In a time of fear and mistrust, as America and the USSR race 
to build bigger nuclear missiles aimed at each other’s great cities, two 
extraordinary heroes—polar opposites in their attitudes and actions—
come together to stop the bad guys and save the world.

• Enemies & Allies is a unique chronicle of the first meeting between two 
pop culture icons—never before told in novel form. Initial copies will 
feature a dazzling lenticular jacket, sure to become a collector’s item.

Kevin J. Anderson is the author of the internationally bestselling and 

award-winning Dune prequels (coauthored with Brian Herbert), and 

has carved an indisputable niche for himself with science fiction epics, 

including his own successful Saga of Seven Suns series and The Last Days 

of Krypton. His work has won or been nominated for numerous major 

awards. He lives in Colorado.

Also by  Kevin J .  Anderson:

The Last Days of Krypton
978-0-06-134074-1 (hc)
978-0-06-134075-8 (mm)

marketing campaign

•	National Print Media Campaign

•	Author Appearances in  
Denver, Los Angeles, San Diego, 
San Francisco

•	Featured in the Inside Eos 
Newsletter

•	Library Marketing, Including 
Galley Mailings

•	Special Feature on the Out of 
This Eos blog

•	Online Promotion, Including 
Author Podcasts and Blogger 
Campaign, Including E-cards

•	Featured at National Comic-
Cons, Including Author 
Appearances and Promotional 
Giveaways

•	Author Website:  
www.WordFire.com

•	Cross-promotions with DC 
Comics

•	Advance Reader’s Edition 
978-0-06-179037-9

Enemies & Allies
A Novel

Kevin J. Anderson 

One of today’s most popular writers unfolds the 
thrilling story of the first meeting of Batman 
and Superman as they battle Lex Luthor and 
the Soviets, set against the backdrop of the 
Cold War

Fiction

978-0-06-166255-3
$26.95 ($32.95 Can.)
352 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: USC

SUPERMAN, 
BATMAN, and  
all related  
characters and 
elements are 

trademarks of DC Comics  
© 2008. All Rights Reserved.

May | William Morrow | hardcover 11
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On the surface Mary Weiland had a fairy-tale life. She was 
a highly paid fashion model married to successful rock 
star Scott Weiland, the notorious frontman for Stone 

Temple Pilots and Velvet Revolver. Then came the rampage in a 
Burbank hotel room and the resulting media frenzy that showed to 
the world her bipolar disorder and drug abuse. 
	 In Fall to Pieces, Weiland reveals the extreme highs and lows 
of her life, the volatility of which long hinted at mental illness. 
Working with veteran collaborator Allen Rucker, Weiland tells her 
story with refreshing candor, unflinching detail, and more than a 
little humor. Reminiscent of celebrity memoirs by Tatum O’Neill, 
Brooke Shields, and Valerie Bertinelli, Weiland’s story offers a win-
dow into the world of modeling and rock ’n’ roll celebrity while pro-
viding deep insights into a serious and misunderstood psychological 
disorder. 

A successful model at 16, Mary Weiland grew up in the fast-paced 

world of Hollywood. After seven trips to rehab and a passionate yet vola-

tile 18-year relationship with and marriage to rock star Scott Weiland, she 

was finally diagnosed with bipolar disorder. Now sober, she lives in the Los 

Angeles area with her two children. This is her first book. Allen Rucker 

is the author or coauthor of nine books and lives in Los Angeles. 

Memoir

978-0-06-171915-8
$25.95 ($31.95 Can.)
304 pages; 6 × 9;  
8-page b&w photo insert
Carton Quantity: 24

Selling Territory: W

marketing campaign

•	National Broadcast and Print 
Media Campaign

•	Author Appearances in Los 
Angeles and New York City

•	25-City National Radio 
Campaign

•	Online Promotions, Including 
Video, Podcasts, Newletters  
and Blogger Campaign, 
Including E-cards

Fall to Pieces
A Memoir of Drugs, Rock ’N’ Roll, and 
Mental Illness

Mary Weiland 
with Allen Rucker

A visceral, rollercoaster ride inside bipolar 
disorder, rock ’n’ roll, celebrity culture, and the 
competitive world of modeling from a rock star 
wife and recovering drug addict

May | William Morrow | hardcover12
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Billionaire developer Robert Maxx is a king of his world. 
Prestigious buildings bear his name. The press treats him 
like Hollywood royalty, and beautiful women are thrilled to 

be seen on his arm. Ruthless, bullying, vengeful, and yet, at times, 
improbably endearing, Maxx both repels and fascinates.
	 For writer David Collins, things are not so rosy. His novels 
didn’t sell. His marriage fell apart. Scrabbling for a livelihood, he’s 
turned to ghostwriting. When he gets the gig to crank out Maxx’s 
next bestseller, he regards the assignment as an easy payday. 
	 But something happens. The storyteller in Collins takes over, 
and he realizes that this may be his last opportunity to write some-
thing of real value, reclaim his self-respect, and win back the ex-
wife he still loves.  
	 When things start to fall apart for Maxx—as it becomes clear 
that his mighty empire was built on bluffs, hucksterism, and dubi-
ous accounting, not to mention a worldwide credit crunch that put 
an end to easy money, the stage is set for deadly conflict between 
a fallen idol desperate to conceal the truth, and a writer obsessed 
with an inside story that only he can tell. 

David Collins is an award-winning, bestselling novelist and ghost-

writer, whose fiction has been much praised for its wit and whose social 

criticism has been compared to that of Thoreau and Veblan by the Wall 

Street Journal. His work has appeared in Vanity Fair, Glamour, Esquire, 

BusinessWeek, and the New York Times Magazine. He lives in the U.S. 

and has been a sometime investor in New York real estate. 

Fiction

978-0-06-145619-0
$24.95 ($29.95 Can.)
336 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: USCOM

•	National Print Media Campaign

• Tristate Regional Author 
Appearances

•	Online Advertising

•	Blogger Campaign, Including 
E-cards

•	Advance Reader’s Edition 
978-0-06-179038-6

marketing campaign

Maxxed Out
A Novel

David Collins 

A scathingly funny novel that skewers the ego-
driven, power-obsessed world of The Big Deal

May | William Morrow | hardcover 13
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On March 10, 2005, two highly decorated detectives, 
Louis Eppolito and Stephen Caracappa, were indicted 
for providing information to the Lucchese crime family, a 

$4,000-a-month deal that resulted in at least eight murders—two of 
which they committed themselves—as well as an incredible assort-
ment of other crimes. And for more than a decade they got away with 
it—until the day Detective Tommy Dades answered his telephone. 
	 This is the only inside story of the investigation that made 
headlines around the world. Told by the detectives who broke the 
case, Friends of the Family reveals the complete tale of cold-blooded 
murder, kidnapping, betrayal, corruption, and graft—and of how 
two crooked cops were brought to justice. This hair-raising tale of 
true crime details both the investigation and the killings as they 
were uncovered, offering readers a front row seat to one of the most 
dramatic and shocking cases in the NYPD’s history.

• The defendants were tried and convicted in spring 2006, and their 
conviction was reinstated by a federal appeals court in September 
2008. This is the only book by the cop and D.A. who put them away. 

• The case has spawned three movies, including a biopic from 
Warner Bros. based on the story told by Dades and Vecchione and 
a film from Columbia Pictures by Nick Pileggi (Goodfellas).

Tommy Dades is now retired from the NYPD and teaches boxing to 

children. Mike Vecchione is in charge of the Investigations Division 

of the Brooklyn District Attorney’s office. David Fisher is the author of 

more than 15 New York Times bestsellers. 

True Crime

978-0-06-0874261
$26.95 ($32.95 Can.)
256 pages; 6 × 9; 
16-page b&w photo insert; 
index
Carton Quantity: 32

Selling Territory: W

Previously Announced 
William Morrow  
Winter 2007 Catalog  
Page 13

HarperAudio 
6 Hours/5 CDs
978-0-06-122716-5
$29.95 ($35.95 Can.)

marketing campaign

• National Broadcast and Print 
Media Campaign

• New York Regional Author 
Appearances

• Featured in the Scene of the 
Crime Newsletter

• Online Promotions, Including 
E-mail Notifications and 
Excerpts, and Blogger 
Campaign, Including E-cards

• Author Video Online

Friends of the Family
The Inside Story of the Mafia Cops Case

Tommy Dades & Mike Vecchione
with David Fisher

In the only book to take readers inside the most 
notorious case in NYPD history, the honest 
cop and district attorney who broke New York’s 
coldest case and put two dirty detectives who 
murdered for the mob in jail tell their story
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When her plane is hijacked and crash-lands outside 
Bogotá, Emma Cauldridge, a biochemist for a cosmet-
ics company on a covert personal mission, is thrown 

from the wreckage. Shaken but unhurt, she watches as guerrillas 
take the surviving passengers hostage. An elite marathon runner, 
Emma silently trails the guerrillas and their captives, using her 
athletic prowess and scientific knowledge to stay alive. Those skills 
become essential when she discovers an injured passenger, govern-
ment agent Cameron Sumner, separated from the group.
	 As news of the hijacking and kidnapping breaks in Washington, 
the Department of Defense turns to Edward Banner and his mili-
tary contractors for help. Banner and his specialized forces push the 
limits to find the hostages, Sumner, and Emma.
	 But the guerrillas are only the beginning of danger. Banner 
doesn’t know that Emma—a brilliant woman who has stayed one 
step ahead by staying one step behind—holds the key to the hijack-
ing and carries a volatile biological weapon in an ingenious disguise, 
set for auction to the highest bidder. . . . 

Jamie Freveletti is a trial lawyer, martial artist, and avid runner who 

has crewed for an elite marathoner at 50-mile, 100-mile, and 24-hour 

races across the country. She lives in Chicago, IL. 
Fiction

978-0-06-168422-7
$24.95 ($29.95 Can.)
320 pages; 6 × 9 
Carton Quantity: 24

Selling Territory: W

HarperLuxe
978-0-06-177469-0
$24.95 ($29.95 Can.)

•	National Print Media Campaign

•	Midwest Regional Author 
Appearances

•	Featured in the Scene of the 
Crime Newsletter

•	Library Marketing, Including 
Galley Mailings

•	Blogger Campaign, Including 
E-cards

•	Author Website:  
www.JamieFreveletti.com

•	Advance Reader’s Edition 
978-0-06-179039-3

marketing campaign

Running from the Devil
A Novel

Jamie Freveletti 

Vicious jungle guerillas, an elite military 
contractor, an undercover spy, and a beautiful 
villain come together in a high-octane debut 
thriller that combines the intrigue of Daniel 
Silva with the speculative science adventure of 
James Rollins
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What is America? What makes an American? Why are we 
so different from the rest of the planet? Determined to 
find his own answers, British humorist Stephen Fry got 

behind the wheel of a London taxicab and traveled the highways 
and byways of North America. From the East to the Great Plains, 
the desert Southwest to the Pacific Northwest, Baja to South 
Beach, Fry prodded, probed, and cajoled a diverse cast of citizens 
from redneck bikers to movie moguls and everyone in between to 
understand who and what America is. 
	  In Hollywood he tries to classify what part of the American 
psyche gave birth to the glamour and glitz of Tinseltown. In 
Washington, D.C., Fry probes the fusion of power and money that 
comprise the capital—a mind-boggling trek in which he meets 
lawmakers, journalists, and politicians. Here, too, are forays to Wall 
Street, Silicon Valley, and the Deep South. Fry breaks the ice with 
East Coast WASPs, Southern good ol’ boys, and financial tycoons. 
Throughout, Fry digs beneath the surface for the unknown to reveal 
the heart and soul of the people and cultures that make America 
the place it is.

Stephen Fry is an English comedian, author, actor, and filmmaker who 

currently guest-stars on the FOX show Bones. He lives in London.
Humor

978-0-06-145638-1
$27.95 ($33.95 Can.)
352 pages; 6 × 9;  
color photos throughout
Carton Quantity: 20

Selling Territory: USCOM

Previously Announced 
William Morrow  
Fall 2008 Catalog 
Page 8

Stephen Fry in America
Fifty States and the Man Who  
Set out to see them all

Stephen Fry 

In this wonderfully entertaining travelogue—
the tie-in to his new series—Britain’s favorite 
funnyman offers a wry, insightful, and hilarious 
look at America from sea to shining sea

marketing campaign

•	National Broadcast and Print 
Media Campaign

•	Online Promotions, Including 
E-mail Notifications and 
Excerpts, Blogger Campaign, 
E-cards, and First Look 
Program

•	Author Video Available Online

•	Author Website:  
www.StephenFry.com
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“Hall’s writing is pure joy.”  —Publishers Weekly

Moving from Italy to England, spanning nearly half a cen-
tury, and bringing together the lives of four disparate char-
acters, How to Paint a Dead Man is a fierce and brilliant 

study of art and its place in our lives, in which Sarah Hall explores 
what it is to be consoled by beauty, to draw meaning from darkness, 
and how this might shape the legacies we choose to make.
	 Influenced by the paintings of Giorgio Morandi, and the early 
writings of Albert Camus, and written with a passionate understand-
ing of the grand artistic follies and small-scale, creative triumphs, it is 
an unflinching exploration of the existential, a masterpiece of human 
emotion and human endeavor. 

• Daughters of the North won the 2007 Tiptree Award, the John 
Llewellyn–Rhys Memorial Prize, and is nominated for the Arthur 
C. Clarke Prize. The Electric Michelangelo was a finalist for the 
Man Booker Prize and the Orange Prize. Haweswater received the 
Commonwealth Best First Novel Award.

Sarah Hall is the award-winning author of Haweswater, The Electric 

Michelangelo, and Daughters of the North. She lives in northern 

England.

Fiction

978-0-06-143037-4
$25.95 (NCR)
352 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: US

Also by  Sarah Hall:

Daughters of the  
North
978-0-06-143036-7 (pb)

Haweswater
978-0-06-081725-1 (pb)

The Electric 
Michelangelo
978-0-06-081724-4 (pb)

marketing campaign

•	National Print Media Campaign

•	Reading Group Guide Available 
Online at HarperCollins.com/
Readers

•	Blogger Campaign, Including 
E-cards

How to Paint a  
Dead Man
A Novel

Sarah Hall

The acclaimed, award-winning author makes 
her hardcover debut with this daringly 
imaginative tale in which multiple lives are 
woven together through the prism of a still life 
painting
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Spanning 2,500 years and moving from a Trojan War battle-
field to an Athens pottery workshop to an Italian crypt, and 
involving tomb robbers, smugglers, a Hollywood producer, 

and a Texas billionaire, The Lost Chalice is a pulse-pounding real-
life adventure story involving the search for an ancient masterpiece 
missing for more than a decade. Created by Euphronios, an artist 
renowned as the Leonardo da Vinci of ancient Greece, the chalice 
disappeared in 1990 after an anonymous European dealer outbid  
the Metropolitan Museum of Art in an auction at Sotheby’s.
	 Like City of Falling Angels and The Monster of Florence, The Lost 
Chalice uses a high-profile crime to open a window onto Italian his-
tory, culture, and life. The cup’s tale mirrors the life story of a mysteri-
ous contemporary dealer who made a fortune trading in antiquities—
including the chalice—supplying the world’s greatest museums and 
rich collectors with artifacts from archaeological sites. The Maserati-
driving art dealer holds the key to finding and saving the lost cup, but 
the discovery of the chalice’s fate reveals another riddle—and even 
greater missing treasure.

An Oxford-trained archaeologist and award-winning journalist, Vernon 
Silver has reported on art and culture for the New York Times, Boston 

Globe, Spy Magazine, Playboy, Vibe, Us, and many other publications. 

He’s currently a senior writer at Bloomberg News in Rome, covering 

the illicit art trade. Silver has won an Overseas Press Club of America 

Award and has been honored by the New York Press Club, the Society 

of Professional Journalists, and many other organizations. A native New 

Yorker, he lives in Rome.

History

978-0-06-155828-3
$26.95 ($32.95 Can.)
352 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: USCOM

•	National Broadcast and Print 
Media Campaign

•	Blogger Campaign, Including 
E-cards

•	Academic Marketing, with 
Educator Outreach

marketing campaign

The Lost Chalice
THe Epic Hunt for a Priceless 
Masterpiece

Vernon Silver

An international journalist solves the mystery of 
one of the world’s rarest masterpieces—a missing 
2,500-year-old chalice depicting the siege of Troy, 
created by the greatest artist of ancient Greece

May | William Morrow | hardcover18
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Visionary Creator of the  
Oscar–Winning Pan’s Labyrinth

Fiction

978-0-06-155823-8
$26.95 ($32.95 Can.) 
384 pages; 6 × 9
Carton Quantity: 20

Selling Territory: W

HarperAudio 
Unabridged 
12 Hours/10 CDs
978-0-06-171520-4
$39.95 ($48.50 Can.)

Rayo Spanish Language 
Edition (6/08)
978-0-06-178717-1 (pb)
$15.95 (NCR) 

An epic battle for survival begins between man and 
vampire in this heart-stopping thriller—the first in 
a trilogy—from one of Hollywood’s most popular 
storytellers and a Hammett Award–winning writer

Guillermo Del Toro is “in the first rank of world 
filmmakers.”   —New York Times

Born in Guadalajara, Mexico, Guillermo Del Toro is one of Hollywood’s 

most sought-after directors today, the master behind such films as 

Mimic, Blade II, Hellboy I and II, and Pan’s Labyrinth, which won three 

Oscars. This is his first novel. Chuck Hogan is the author of the 

acclaimed novels The Standoff and Prince of Thieves, which won the 

2005 Hammett Award and was selected as one of the 10 best novels of 

the year by Stephen King. Prince of Thieves will be a major motion pic-

ture from Warner Bros., directed by and starring Ben Affleck. He lives 

with his family in Massachusetts.

An electrifying and highly imaginative retelling of vam-
pire lore that reaches from Eastern Europe during World 
War II to contemporary New York and features fascinat-
ing and unique biological and historical details.  

•	Del Toro will direct two eagerly anticipated films based on J. R. R. Tolkien’s The Hobbit, following the smash-
ing success of the Academy Award–winning Fellowship of the Rings trilogy. Del Toro is penning the screen-
plays with Peter Jackson, Philippa Boyens, and Fran Walsh. The first film is scheduled for release in 2011.

•	Numerous international rights deals for major six figures have been made within days of submission in Spain, 
Germany, Italy, Holland, Norway, Sweden, and Brazil. 

marketing campaign

• �National Print Advertising 
• �National Radio Advertising 
• �National Broadcast and Print 

Media Campaign 
• �25-City National Radio 

Campaign 
• �Author Appearances in Los 

Angeles and New York City 
• �Consumer Sweepstakes 

• �Online Advertising 
• �Online Promotions, Including 

Video, Audio, E-mail 
Notifications and Excerpts, 
and Blogger Campaign, 
Including E-cards, and First 
Look Program 

• �Special Book Trailer with Video 
Outreach to YouTube.com, 
Yahoo.com, and MySpace.com 

• �Month-by-Month Teaser 
Campaign 

• �Advance Reader’s Edition  
978-0-06-178981-6

• �9-Copy Floor Display  
978-0-06-179041-6 
$242.55 ($296.55 Can.)
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Neil White was an ordinary guy who measured worth by 
appearance: expensive cars, nice homes, fashionable 
clothing. Generous with his heart and his bank account, 

his exquisite tastes exceeded his income and soon he was kiting 
checks. Eventually, Neil was caught, convicted of fraud, and sent 
to prison. 
	 But Neil wasn’t going to do time in an ordinary lockup. Instead 
he was sent to a federal medical center run by the Bureau of 
Prisons. This man for whom appearance was supreme was going 
to serve out his sentence in the last leper colony in the continental 
United States—known today as The Long Center, located in south-
eastern Louisiana on a short spit of land where the Mississippi 
River runs north.  
	 It is here, in this unlikely place rich in history that goes 
back more than 150 years, among an unlikely mix of white-collar 
criminals and leprosy patients, that Neil discovers what is truly 
important in life. In the Sanctuary of Outcasts is his amazing story, a 
blend of humor, poignancy, and inspiration that offers perspective, 
reminding us all about why we are here.

Neil White is the former award-winning 

publisher of New Orleans magazine, Coast 

magazine, and Coast Business Journal. He 

lives in Oxford, MS, with his wife and  

children. This is his first book.

Memoir

978-0-06-135160-0
$25.95 ($31.95 Can.)
304 pages; 6 × 9;  
30 color photos
Carton Quantity: 24

Selling Territory: USCOM

•	National Print Advertising

•	National Broadcast and Print 
Media Campaign

•	Author Appearances in 
Birmingham, Jackson (MS), 
New Orleans, Oxford (MS)

•	Online Promotions, Including 
Video, Podcasts, Newsletters 
and Blogger Campaign, 
Including E-cards

•	Reading Group Guide 
Available Online at 
HarperCollins.com/Readers

•	Advance Reader’s Edition 
978-0-06-179078-2

marketing campaign

In the Sanctuary  
of Outcasts
A Memoir

Neil White 

The emotional, incredible true story of crime 
and redemption, vanity and spirituality, as a 
man discovers happiness, fulfillment, and the 
importance of fatherhood in an extraordinary, 
little-known place
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Former president Kevin Martindale and retired Air Force 
lieutenant-general Patrick McLanahan have left govern-
ment behind for the lucrative world of military contracting. 

Their firm, Scion Aviation International, has been hired by the 
Pentagon to take over aerial patrols in northern Iraq as the U.S. 
military begins to downsize its presence there. 
	 But the area has quickly become a hot zone. Kurdish nationalist 
attacks have led the Republic of Turkey—joined by the new govern-
ment in Persia—to invade northern Iraq. The new American president 
needs to regain control of the situation, but he’s reluctant to send U.S. 
forces back into harm’s way—leaving Scion the only credible force in 
the region capable of blunting the Turks’ advances.
	 But when Patrick McLanahan makes the decision to take the 
fight to the Turks, can the president rein him in? And just where 
does McLanahan’s loyalty ultimately lie: with his country, his presi-
dent, his fellow warriors . . . or with his company’s shareholders?

• Dale Brown has produced more than a decade of hits, and his 
books are perennial New York Times bestsellers.

Dale Brown is the author of numerous New York Times 

bestsellers, starting with Flight of the Old Dog in 1987. 

A former U.S. Air Force captain, he can often be found 

flying his own plane over the skies of Nevada. 

Fiction

978-0-06-156087-3
$26.95 ($32.95 Can.)
432 pages; 6 × 9 
Carton Quantity: 16

Selling Territory: USCOM

HarperAudio 
Unabridged 
12 Hours/10 CDs
978-0-06-162950-1
$39.95 ($48.50 Can.)

HarperLuxe
978-0-06-177466-9
$25.95 ($31.95 Can.)

Also by  Dale Brown:

Shadow Command
978-0-06-117311-0 (hc)
978-0-06-117372-1 (mm)
978-0-06-156265-5 (lp)

Strike Force
978-0-06-117310-3 (hc)
978-0-06-117369-1 (mm)
978-0-06-125931-9 (lp)

marketing campaign

•	National Print Advertising

•	National Broadcast and Print 
Media Campaign

•	25-City Radio Satellite Tour

•	Library Marketing, Including 
Galley Mailings

•	Online Promotions, Including 
Podcasts and E-cards

•	Author Website:  
MegaFortress.com

•	9-Copy Floor Display  
978-0-06-177931-2 
$242.55 ($296.55 Can.)

New York Times Bestselling Author 

Rogue Forces
Dale Brown

The New York Times bestselling master of 
military suspense devises an ingenious, page-
turning thriller with a chillingly plausible 
scenario ripped from today’s headlines: What 
if the military’s private security contractors 
became uncontrollably powerful?
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“One of the most accomplished writers of mystery and suspense 
fiction in America.”� —Kansas City Star

 “A superior storyteller. . . . Block has an awareness of the pain and 
pleasure of living. It is a gift not all authors have.”

—San Antonio Express-News

 “A master storyteller in top form.”  � —Publishers Weekly

An avid racewalker, devoted New Yorker, and adventurous 
world traveler, Lawrence Block has always lived a rich, full 
life. So full, in fact, that it has created enough fodder and 

inspiration for more than 60 books, making him one of the most 
prolific and successful writers working today.  
	 Through the lens of his adventures walking—in 24-hour races, 
all over New York City, across Spain, and just about everywhere 
imaginable—Block shares the heartwarming story of his life’s trials 
and tribulations in wonderfully evocative prose that truly enables 
readers to walk a mile in his shoes.   

Lawrence Block, a Mystery Writers of America Grand Master, is a 

four-time winner of the Edgar Allan Poe and Shamus awards as well as 

a recipient of prizes in France, Germany, England, and Japan. 
Memoir

978-0-06-172181-6
$24.95 ($29.95 Can.)
352 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: USCOM

HarperLuxe
978-0-06-177471-3
$24.95 ($29.95 Can.)

Also by  Lawrence Block:

Hit and Run
978-0-06-084090-7 (hc)
978-0-06-084091-4 (mm)
978-0-06-156272-3 (lp)

Hit Parade
978-0-06-084089-1 (mm)
978-0-06-089792-5 (uabcd)
978-0-06-112085-5 (lp)

•	National Broadcast and Print 
Media Campaign

•	Author Appearances in  
Des Moines, Los Angeles,  
New York City

•	Featured in the Scene of the 
Crime Newsletter

•	Blogger Campaign, Including 
E-cards

•	Author Website:  
www.LawrenceBlock.com

marketing campaign
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New York Times Bestselling Author 

Step by Step
A Memoir

Lawrence Block 

The revered New York Times bestselling author 
pens a touching, insightful, and humorous 
memoir of an aging and none-too-gifted 
racewalker and world traveler
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“A dose of pure rocket fuel. Starts fast, gets faster, and doesn’t quit 
right through to the slam bang finale. Dead Men’s Dust is as enjoy-
able a thriller as you will read this year, and I do mean ‘Thriller!’ My 
ears are still ringing with gunfire! I loved this book.” 
�  —Christopher Reich, author of Rules of Deception

Joe Hunter is a problem-solver—“the weapon sent in when all 
the planning is done and all that’s left is the ass kicking.” A 
former military operative and ex–CIA agent, he’s more than 

qualified for nearly every situation—except for the one he’s faced 
with now. His brother is missing. 
	 Tubal Cain is a highly intelligent killer as careful and cautious 
as he is sarcastic and terrifying. Always on the lookout for unsus-
pecting prey, his most precious possession is a set of knives he car-
ries everywhere. When a small-time crook steals his favorite Bowie 
knife along a deserted stretch of highway, Cain will stop at nothing 
to get it back. Unfortunately for Hunter, the thief is his brother. 
	 Now the chase is on. All three men are caught in a dangerous 
cat-and-mouse game that takes them on a twisting cross-country 
race to a deserted spot where flesh and bones become nothing more 
than dead men’s dust.

• U.K. rights were sold to Hodder in a highly unusual deal for the 
first five books in the series; translation rights have been sold in 
German, Italy, and Romania.

A former detective with the Cumbria (Lake District) police in north-

western England, Matt Hilton is a fan of tight, cinematic American 

thrillers. This is his first novel.

Fiction

978-0-06-171714-7
$24.95 (NCR)
352 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: USCOM

HarperLuxe
978-0-06-177472-0
$24.95 (NCR)

marketing campaign

•	Online Advertising

•	National Print Media Campaign

•	Radio Promotions

•	Featured in the Scene of the 
Crime Newsletter

•	Postcard Campaign

•	Advance Reader’s Edition 
978-0-06-179034-8

The electrifying debut in a new series featuring 
Joe Hunter, an ex-military officer, reminiscent 
of Lee Child’s ever-popular Jack Reacher
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Every day, organizations around the world launch change initia-
tives—often big, expensive programs—designed to improve 
the status quo. Yet more than half of these change efforts fail. 

A few perish immediately, but many die painful, protracted deaths 
that drain the organizations’s resources, energy, and morale.
	 So, who or what is killing change? Ken Blanchard’s delightful who-
dunit answers this question as it introduces a Columbo-style detective 
named Agent investigating the murder of yet another Change. 

• The One Minute Manager spent more than two years on the New 
York Times bestseller list, and Raving Fans and Gung Ho! were 
BusinessWeek, New York Times, and Wall Street Journal bestsellers.

• William Morrow is publishing a new and revised edition of 
Blanchard’s classic The One Minute Manager Builds High 
Performing Teams in January 2009. See page 4.

Ken Blanchard is the Chief Spiritual Officer of the Ken Blanchard 
Companies. He is the coauthor of The One Minute Manager, Raving 
Fans, and many other international bestsellers. He lives in San Diego, 
CA. John Britt has more than 20 years of experience improving business 
outcomes in the health-care industry. Judd Hoekstra is the coauthor of 
Leading at a Higher Level and is one of the Ken Blanchard Companies’ 
experts in organizational change. The coauthor of Leadership and the 
One Minute Manager, Pat Zigarmi is a Founding Associate of the  
Ken Blanchard Companies, where she is vice president of business 
development.

Business/
Management

978-0-06-177893-3
$21.95 ($25.95 Can.)
112 pages; 5½ x 8¼
Carton Quantity: 68

Selling Territory: W

#1 New York Times Bestselling Author

Who Killed Change?
Ken Blanchard  
John Britt
Pat Zigarmi, Judd Hoekstra

The #1 New York Times bestselling author of 
The One Minute Manager® offers a refreshing 
new twist on the business parable, using a 
murder mystery to teach organizations how to 
master the perils and opportunities of change

Also by  Ken Blanchard: 

Leadership and the 
One Minute Manager
978-0-688-03969-1 (hc)

Raving Fans
978-0-688-12316-1 (hc)

Gung Ho!
978-0-688-15428-8 (hc)

High Five!
978-0-688-17036-3 (hc)
978-0-694-52486-0 (cd)

Zap the Gaps!
978-0-06-050300-0 (hc)

Putting the One 
Minute Manager to 
Work
978-0-06-088167-2 (hc)

• National Broadcast and  
Print Media Campaign

• Tie-ins to Author Lecture 
Schedule

• Online Promotions, Including 
E-mail Notifications and 
Excerpts

• Featured in the Collins 
Business Newsletter

• Author website:  
KenBlanchard.com

marketing campaign

June | William Morrow | hardcover24

zoemichaels
button



June | Eos | hardcover 25

“Sara Douglass has the breadth of vision necessary to create sweeping 
epics and the storyteller’s gift that makes readers love her. ”� —Locus

 “Douglass definitely has a gift for storytelling.”� —Associated Press

Tencendor is no more. The land is gone. But a few SunSoars 
still remain, and a new foe walks the world. Isabelle 
Brunelle, priestess of the Serpent Coil, and Maximillian, 

the Lord of Elcho Falling, have raised the magic of Elcho Falling, 
and found new allies against the darkness in the mysterious 
Lealfast. And more crucially still, Axis SunSoar, former god and 
current hero, has rediscovered the magical Star Dance and revived 
his legendary Strike Force to push back the evil hordes commanded 
by the DarkGlass Mountain. 
	 But victory is far from certain. Their enemy grows stronger 
through blood and betrayal  and the Lealfast have their own agenda. 
When unexpected treachery threatens, both the SunSoars and their 
allies must face a darkness greater than any they have ever known.

• Eos will publish the mass market edition of The Twisted Citadel in 
May 2009.

Sara Douglass is the author of the Axis Trilogy, which includes Starman, 

winner of the Aurealis Award for Best Fantasy Novel, the bestselling 

Wayfarer Redemption trilogy, and other works. She lives in Hobart, 

Tasmania.
Science Fiction

978-0-06-088219-8
$26.95 ($32.95 Can.)
480 pages; 6 × 9 
Carton Quantity: 36

Selling Territory: USC

Also by  Sara Douglass :

The Twisted Citadel
978-0-06-088215-0 (hc)
978-0-06-088218-1 (mm)

The Serpent Bride
978-0-06-088213-6 (hc)
978-0-06-088214-3 (mm)

marketing campaign

•	National Print Media Campaign

•	Special Feature on the Out of 
This Eos Blog

•	Featured in the Inside Eos 
Newsletter

•	E-card Campaign to Science 
Fiction and Fantasy Sites

•	Author Websites:  
www.SaraDouglass.com 
Author MySpace Profile:  
www.MySpace.com/
SaraDouglassBooks
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The Infinity Gate
DarkGlass Mountain: Book Three

Sara Douglass 

The stunning conclusion to the epic DarkGlass 
Mountain saga—a dramatic tale of love, magic, 
and betrayal set in the world of the bestselling 
Wayfarer Redemption series. . . . “Douglass 
continually surprises.” —Publishers Weekly
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Considered the most popular fighter in the growing sport 
of mixed martial arts (MMA), UFC light heavyweight 
champion and reality television star Forrest Griffin has a 

personality as oversized as his talent. Now, the fierce warrior who 
can take a punch (and a kick) better than anyone and the man who 
wowed millions when he won the season finale of the first season 
of  The Ultimate Fighter and took the championship belt away from 
heavy favorite Quinton “Rampage” Jackson opens up to his growing 
legions of fans, sharing personal stories from inside and outside the 
Octagon. 
	 Got Fight? gives them a glimpse into the mind and heart of 
this mixed martial artist, and outlines his 50 principles of being a  
fighter. Infused with his boistrous enthusiasm and saucy humor, but 
also utter sincerity, this funny, entertaining guide offers insights into 
the mental and physical facets of being a fighter, no matter what the 
venue—in a professional ring or on the street. Listen to the master: 
Being a fighter takes more than an addiction to adrenaline. It takes 
focus, cunning, and the intelligence to know how to avoid serious 
injury (stay away from “Rampage” Jackson’s right hand). Griffin 
knows how to win. With Got Fight? his fans will too. 

• UFC events now trump boxing and wrestling events, drawing more 
than three million viewers per event on pay-per-view.  

Forrest Griffin was a police officer before becoming a professional 

fighter. He lives in Las Vegas, NV. Erich Krauss is a professional Muay 

Thai fighter and the author of more than 20 books, including Mixed 

Martial Arts: The Book of Knowledge. He writes for all the major MMA 

magazines, including Grappling and Tapout. The founder and publisher 

of Victory Belt Publishing, he lives in Chico, CA.

Sports/Martial Arts

978-0-06-172171-7
$22.95 ($27.50 Can.)
224 pages; 51/2  × 81/4 
Carton Quantity: 44

Selling Territory: W

•	National Broadcast and Print 
Media Campaign

•	Southwest Regional Author 
Appearances

•	Online Promotions, Including 
Video, Blogger Campaign, 
and E-mail Notifications and 
Excerpts

• Cross-promotions with the UFC

•	Author Website:  
www.ForrestGriffin.net 

•	10-Copy Signed Carton 
978-0-06-179128-4 
$229.50 ($275.00 Can.)

marketing campaign

Got Fight?
The 50 Zen Principles of Hand-to-Face 
Combat

Forrest Griffin 
with Erich Krauss 

The Ultimate Fighting Championship star kicks 
it into high gear with this ultimate insider’s 
guide for fans of A Fighter’s Heart, Fight Club, 
and The 48 Laws of Power
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“Add a new name to the must-read list of thriller writers.” 
—Rocky Mountain News 
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“Raymond Chandler-esque.”� —Forbes

 

Tehran, 1979. As the Iranian Revolution reaches a dangerous 
crescendo, CIA agent Jack Teller returns to the capital on 
a seeming suicide mission. An old friend is in trouble with 

Islamic “justice” and the determined operative will do whatever it 
takes to save him. 
	 This isn’t the first time Jack’s risked his life in this beautiful 
and mysterious country. Back in 1953, as an idealistic young recruit, 
he was sent to Tehran as part of Operation Ajax—the newly minted 
agency’s first attempt to overthrow a sovereign nation. Torn between 
loyalty to his country’s policies and sympathy for the hopes of a fledg-
ling democracy, Jack had to make an ugly choice . . . and now he and 
his country must deal with the blowback.
	 Going back and forth in time, Tom Gabby seamlessly interweaves 
history and suspense in a searing tale of politics, intrigue, and betrayal 
that brings to light the unexpected costs our choices hold—for others 
and for ourselves.

Tom Gabbay was director of children’s and comedy programming 

for NBC. He was also creative director of the production partnership 

between NBC and Yorkshire Television in England. He lives in Italy.
Fiction

978-0-06-118845-9
$24.95 ($29.95 Can.)
304 pages; 6 × 9 
Carton Quantity: 24

Selling Territory: USCOM

Also by  T om Gabbay:

The Lisbon Crossing
978-0-06-118843-5 (hc)
978-0-06-118844-2 (mm)

The Berlin Conspiracy
978-0-06-078788-2 (mm)

marketing campaign

•	National Print Media Campaign

•	Featured in the Scene of the 
Crime Newsletter

•	Blogger Campaign, Including 
E-cards

•	Author Website:  
www.TomGabbay.com

The Tehran Conviction
A Novel of Suspense

Tom Gabbay 

The heir to John le Carré, Raymond Chandler, 
and Robert Ludlum brings back CIA agent Jack 
Teller in a riveting tale of intrigue and suspense 
set in one of the world’s most important 
geopolitical hotspots—Iran
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From their legendary fake U2 rooftop concert to “freezing” 
Grand Central Station, Improv Everywhere—the most notori-
ous pranksters of the Internet age—has achieved cult status 

for their hilarious “missions.” Tens of thousands of “agents” have 
participated in ingenious, good-hearted charades on unwitting souls 
around the world. 
	 Causing a Scene features the funny pranks that made the group 
mainstream media darlings and offers inside tips and advice to help 
wannabe pranksters attempt larger-than-life creative endeavors of 
their own. Charlie Todd and Alex Scordelis share the stories behind 
the group’s mischievous missions—such as their annual “No Pants” 
subway ride and their synchronized swimming show in a public 
fountain—and encourage readers to get in on the fun and add more 
joy and laughter to the world.

• DIY pranksters can post videos and experiences inspired by this 
interactive how-to on the national website, UrbanPrankster.com.

• Improv Everywhere has been featured in the New York Times, the 
New York Daily News, New York, Spin, and on This American Life, 
Nightline, the Today show, and MSNBC. The group was named 
to Rolling Stone’s annual “Hot List,” and the fake U2 rooftop 
concert was named by VH1 as one of the all-time “40 Greatest 
Pranks.” A pilot television show is currently in development with 
NBC Universal.

• The group’s website receives an average of one million visitors 
each month and has more than 28 million total views on YouTube.

Charlie Todd created Improv Everywhere in 2001. He is a performer 

and teacher at the Upright Citizen’s Brigade, and lives in New York  

City. Alex Scordelis is an Improv Everywhere agent and writer for  

mental_floss magazine. He lives in New York City.

Popular Culture/
Humor

978-0-06-170363-8
$19.95 ($23.95 Can.)
208 pages; 5 × 7 
Carton Quantity: 48

Selling Territory: USCOM

•	National Broadcast and Print 
Media Campaign

•	New York City and Tristate 
Regional Author Appearances

•	Online Promotions, Including 
Video, and Blogger Campaign, 
Including E-cards

•	Cross-promotions with Improv 
Everywhere, Including a 
National Prank Timed to 
Publication

•	Consumer Sweepstakes

•	Author Website:  
www.ImprovEverywhere.com

marketing campaign

Causing a Scene
Extraordinary Pranks in Ordinary Places 
with IMPROV EVERYWHERE

Charlie Todd and Alex Scordelis

Improv Everywhere’s mastermind tells the 
hilarious tales behind the infamous pranks that 
have made the group a global phenomenon, 
and provides readers with tools to create their 
own mayhem through pranking
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“John Crowley’s fiction has been among the most ambitious, brilliant 
and nuanced—and sentence by sentence, most imaginative—ever 
published in this country.”� —Los Angeles Times

It’s the height of World War II, and in a vast new plant in 
Oklahoma the largest bomber ever built is being produced—the 
Van Damme B-30 Pax. The home front’s a wild place: the work 

force—largely women—putting in long hours, learning they can do 
the job, and finding freedoms they’ve never known. Prosper Olander’s 
a disabled man whose prospects have also expanded at the plant. After 
growing up in a not-very-friendly world, he’s making good money for 
the first time, and he’s among a crowd of women who are away from 
home and family: Connie the single mom, Vi the best pitcher in the 
industry softball league, Diane whose husband’s in the Pacific. Before 
the brief storm of war and freedom blows out, they’ll all be changed.

John Crowley lives in the hills above the Connecticut River in north-

ern Massachusetts with his wife and twin daughters. The winner of an 

American Academy of Arts and Letters Award for Literature, he is the 

author of seven novels, including Lord Byron’s Novel.

Fiction

978-0-06-123150-6
$24.95 ($29.95 Can.)
320 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: USCOM

Also by  John Crowley:

Lord Byron’s Novel
978-0-06-055658-7 (hc)
978-0-06-055659-4 (pb)

Little, Big
978-0-06-112005-3 (pb)

Novelties & Souvenirs
978-0-380-73106-0 (pb)

The Translator
978-0-380-81537-1 (pb)

Otherwise
978-0-06-093792-8 (pb)

marketing campaign

•	National Print Media Campaign

•	Northeast Regional Author 
Appearances

•	Reading Group Guide Available 
Online at HarperCollins.com/
Readers

•	Blogger Campaign, Including 
E-cards

•	Author Website: www.
CrowleyCrow.LiveJournal.com

Four Freedoms
A Novel

John Crowley 

From the critically acclaimed author of Lord 

Byron’s Novel and The Translator comes a novel 
of war and peace, innocence and wisdom set in 
1940s America 
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“[Lorna Sass’s] recipes are seductive, ranging from the homey and 
familiar to the slightly more modern.”� —Publishers Weekly

Over the past decade millions of health-minded Americans 
have begun exploring the vegan lifestyle. But good eat-
ing doesn’t have to be time-consuming. Short-Cut Vegan 

shows how to prepare dishes full of amazing flavor and great nutri-
tion without spending hours in the kitchen.
	 Here are 100 amazingly quick, full-flavored recipes, like 
Orange-Scented Lentil Ragout and Thai-Inspired Red Bean Stew. 
Lorna Sass shows how sheer culinary magic can be created from a 
pantry stocked with carefully selected prepared and instant foods, 
including homemade curry powder, roasted red peppers, spicy sal-
sas, mustard sauces, and roasted garlic oil. And she teaches home 
cooks how a splash of orange juice, a touch of cinnamon, and a few 
sliced leeks can transform handy frozen spinach and lentils into 
an exotic, tasty dish sure to satisfy the most sophisticated palate— 
in only minutes. In addition, she offers time-saving principles to 
help anyone adapt the recipes and learn to whip up their own 
inspired creations.

Lorna Sass, an award-winning author of 15 cookbooks, has written 

numerous vegan titles, including Lorna Sass’ Complete Vegetarian 

Kitchen, Great Vegetarian Cooking Under Pressure, and The New Vegan 

Cookbook, which was nominated for an IACP award. She is also a 

widely published food writer whose articles have appeared in the New 

York Times, Food & Wine, Natural Health, Vegetarian Times, Prevention, 

and Metropolitan Home. She lives in New York City. 

Cooking

978-0-06-174111-1
$19.95 ($23.95 Can.)
176 pages; 77/8  × 8; index 
Carton Quantity: 32

Selling Territory: USCOM

Originally published as  
Short-Cut Vegetarian 
(pb) ( 978-0-688-14599-6)

June | Morrow Cookbooks | Trade paperback30

marketing campaign

	 Featured in the What’s 
Cooking Newsletter

•	Blogger Campaign, Including 
E-cards

• Author Website:  
www.LornaSass.com

Short-Cut Vegan
Great Taste in No Time

Lorna Sass 

The classic vegetarian cookbook now with a new 
title to reflect its true vegan content
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“A thrilling re-creation of one of the great natural disasters in Ameri-
can history.”� —Seattle Post-Intelligencer on Under a Flaming Sky

 

IIn April of 1846, newlyweds Sarah Graves, 21, and Jay 
Fosdick made a fateful decision to journey west from Illinois 
with her family, lured by the promise of California. But as 

summer went on, the party fell further behind schedule, and on 
August 16, trying desperately to make up time, Sarah’s family 
joined a wagon train headed by George Donner. The rest is history. 
	 In this powerful tale, Daniel James Brown delivers an unforget-
table portrait of the heroism, heartbreak and horror of the infamous 
Donner party’s perilous journey, witnessed through Sarah’s harrow-
ing story. Viewing the event through the lens of modern science, he 
compares Sarah’s experiences to other human ordeals of survival 
against all odds to understand why some live while others die.  
	 Full of suspense, this mesmerizing history paints a portrait of 
Sarah’s terror, and brings a new perspective to this very dark page 
in America’s pioneer history.

• Booklist named Under a Flaming Sky an Editor’s Choice and one 
of the Best Books of 2006.

Daniel James Brown has taught writing at San Jose State University 

and Stanford University. He lives with his wife and two daughters in the 

country east of Redmond, WA.

History

978-0-06-134810-5
$24.95 ($29.95 Can.)
320 pages; 6 × 9;  
8-page b&w photo insert
Carton Quantity: 24

Selling Territory: W

HarperLuxe
978-0-06-177473-7
$24.95 ($29.95 Can.)

Also by  Daniel  James Brown:

Under a Flaming Sky
978-0-06-123625-9 (pb)

•	National Broadcast and Print 
Media Campaign

•	Online Promotions, Including 
Video, Podcasts, and Blogger 
Campaign, Including E-cards

•	LibraryThing.com Early 
Reviewer Program

• Author Website:  
www.DanielJamesBrown.com

marketing campaign
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The Indifferent  
Stars Above
The Harrowing Saga of a Donner Party 
Bride

Daniel James Brown 

The story of the doomed Donner party, told 
through the experiences of a young woman who 
miraculously survived 33 days wandering in the 
Sierra Nevada
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Picking up where Raw Food/Real World left off, Sarma 
Melngailis invites us inside New York’s top raw eatery, Pure 
Food and Wine, with 100 new recipes for delectable and 

healthful juices, shakes, soups, appetizers, main courses, cocktails, 
and desserts. The ultimate in healthful eating, Living Raw Food 
offers delicious fare for all seasons and occasions, and all levels of 
culinary skill, from Cucumber-Mint Gazpacho Soup to Mexican 
Chocolate Brownies with Sweet Tamale, Hibiscus Cream, and 
Avocado Gelato.
	 In addition to her innovative recipes, Melngailis shows home 
cooks how to prepare simple raw food for the entire family and gives 
a wealth of material on life-giving foods. Filled with sensual, sexy, 
and energizing food—and featuring dozens of gorgeous photos—
Living Raw Food is sure to enrich the life of every reader, whether 
a carnivorous epicure or a raw-foods junkie.

Sarma Melngailis is partner/executive chef at Pure Food and Wine 

and founder and president of the online boutique and wholesale brand 

One Lucky Duck, through which she is expanding her reach with all 

things raw and organic. She is coauthor (with Matthew Kenney) of Raw 

Food/Real World. She lives in New York City.

Praise for Raw Food/Real World:

“This is the best food ever!”�—David Wolfe, author of Eating for Beauty

Cooking

978-0-06-145847-7
$34.95 ($41.95 Can.)
320 pages; 73/8 × 91/8; 
4-color throughout; index
Carton Quantity: 14

Selling Territory: W

Previously Announced 
William Morrow  
Summer 2008 Catalog 
Page 36

Also by  Sarma Melngailis :

Raw Food/Real World
978-0-06-079355-5 (hc)

•	National Broadcast and Print 
Media Campaign

•	New York City Regional Author 
Appearances

•	Featured in the What’s 
Cooking Newsletter

•	Online Promotions, Including 
Video and Blogger Campaign, 
Including E-cards

•	Author Websites:  
www.PureFoodandWine.com 
www.OneLuckyDuck.com 

•	Author MySpace Profile:  
www.MySpace.com/Sarma 

marketing campaign
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Living Raw Food
Get the Glow with 100 More Recipes 
from Pure Food and Wine

Sarma Melngailis 

The coauthor of the bestselling Raw Food/Real 

World offers 100 more delectable recipes from 
New York’s premier raw restaurant
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New York Times Bestselling Author 

The Doomsday Key
A Novel

James Rollins 

The New York Times bestselling author continues to 
dazzle as he sends Sigma Force to solve a centuries-
old secret coded in prophecies of doom 

“�Rollins combines real-world science with high-
octane action to create rousing stories of adventure 
that are as exciting as any movie.” 
                                          —Chicago Sun-Times

Also by  James Rollins :

The Last Oracle 
978-0-06-123094-3 (hc)
978-0-06-123095-0 (mm)
978-0-06-172760-3 (uabcd)
978-0-06-156268-6 (lp)

Black Order
978-0-06-076537-8 (mm)
978-0-06-112072-5 (uabcd)
978-0-06-112083-1 (lp)

marketing campaign

•	 National Print Advertising in the 
New York Times

•	 National Broadcast and Print 
Media Campaign

•	 15-City Television Satellite Tour

•	 25-City Radio Satellite Tour

•	 10-City Author Tour: 
Atlanta, Denver, Houston, 
Jacksonville, Miami, New York 
City, Philadelphia, Phoenix, 
Sacramento, Washington, D.C.

•	 Radio Promotions

•	 Online Promotions, Including 
Advertising, Video, Podcasts, 
Consumer Sweepstakes, and 
Blogger Campaign, Including 
E-cards

•	 Special Guest on Authors on Air 
Internet Radio Show “Top Shelf”

•	 Author Website:  
www.JamesRollins.com

•	 Advance Reader’s Edition 
978-0-06-179033-1

•	 Cross-promotion with the Mass 
Market Edition of The Last 
Oracle (6/09)

•	 9-Copy Floor Display 
978-0-06-177932-9 
$251.55 ($305.55 Can.)

James Rollins has a doctorate in veterinary medi-

cine and his own practice in Sacramento, CA. An 

amateur spelunker and a certified scuba enthusiast, 

he’ll often be found underground or underwater.

• The Last Oracle was an instant New York Times bestseller and hit the Washington Post, Denver Post, and 
the Los Angeles Times lists—the latest in a growing list of top-selling bestsellers, including The Judas 
Strain, Black Order, Map of Bones, and Sandstorm.

• Harper paperbacks will publish the mass market edition of The Last Oracle in June 2009.
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Fiction

978-0-06-123140-7
$27.95 ($33.95 Can.)
448 pages; 6 × 9 
Carton Quantity: 16

Selling Territory: USCOM

HarperAudio 
Unabridged 
12 Hours/10 CDs
978-0-06-177452-2
$39.95 ($48.50 Can.)

HarperLuxe
978-0-06-177475-1
$26.95 ($32.95 Can.)

O n e - D a y  L a y down     
O n  S a l e  J u n e  2 3 ,  2 0 0 9

zoemichaels
button



July | William Morrow | hardcover34

In 1935, at the age of 24, Harvard-educated Brad Washburn led 
a three-month journey into what was then the largest remain-
ing unexplored territory in North America—the 6,400 square 

miles of glaciers and mountains in the frozen heart of Alaska’s Saint 
Elias Range. Today, Washburn is unquestionably regarded as the 
greatest mountaineer in Alaskan history and one of the finest moun-
tain photographers of his generation. To the legions of his admirers, 
no adventurer in the 20th century had a more profound impact on 
mountaineering than Washburn.
	 The Last of His Kind goes beyond conventional biography, 
revealing the kind of man and explorer Washburn was through his 
extraordinary adventures in Alaska and the Yukon. Washburn’s life 
combined his passions for geography, exploration, and a determina-
tion to revolutionize mountaineering; Roberts places his deeds in the 
context of the history of mountaineering to provide a fascinating look 
at an amazing culture and the influential figure who shaped it.

• Roberts’s The Mountain of My Fear was named to National 
Geographic Adventure’s list of the 100 Best Adventure Books of  
all time. 

David Roberts is the author of more than 20 books, among them On 

the Ridge Between Life and Death and the New York Times bestseller No 

Shortcuts to the Top (with Ed Viesturs). His articles have appeared in 

numerous publications, including National Geographic Adventure, Men’s 

Journal, and Smithsonian. He lives in Cambridge, MA.

Biography

978-0-06-156094-1
$24.95 ($29.95 Can.)
320 pages; 6 × 9;  
16-page b&w photo insert 
Carton Quantity: 24

Selling Territory: USCOM

marketing campaign

•	National Broadcast and Print 
Media Campaign

•	Author Appearances in Boston 
and New York City

•	Google Ad Word Campaign

•	Online Promotions, 
Including Video, and E-mail 
Notifications and Excerpts

The Last of His Kind
The Life and Adventures of Bradford 
Washburn, America’s Boldest 
Mountaineer

David Roberts 

An exciting narrative of mountain climbing in 

the 20th century, witnessed through the life of 

a legendary mountaineer and photographer. . . . 

“Nobody alive writes better about mountaineering 

than David Roberts.” —Jon Krakauer
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A Novel
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Fiction

978-0-06-143845-5
$25.95 ($31.95 Can.)
336 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: W

HarperAudio 
Unabridged 
12 Hours/10 CDs
978-0-06-177448-5
$39.95 ($48.50 Can.)

HarperLuxe
978-0-06-177474-4
$25.95 ($31.95 Can.)

New York Times Bestselling Author 

The long-awaited sequel to the beloved, bestselling 
Sullivan’s Island

“Frank keeps you reading compulsively.” 
� —Charlotte Observer

Also by  Dorothea Bent on Frank:

Bulls Island
978-0-06-143843-1 (hc)
978-0-06-143846-2 (mm)
978-0-06-172756-6 (uabcd)
978-0-06-156261-7 (lp)

The Land of  
Mango Sunsets
978-0-06-089238-8 (hc)
978-0-06-171570-9 (pb)
978-0-06-089239-5 (mm)
978-0-06-125928-9 (lp)

marketing campaign

•	 National Print Advertising 
•	 National Radio Advertising
•	 National Broadcast and Print Media 

Campaign
•	 25-City National Radio Campaign
•	 13-City Author Tour: Ann Arbor, 

Chicago, Cincinnati, Dayton, 
Kansas City, Lexington, Louisville, 
Milwaukee, Minneapolis, Oklahoma 
City, Petosky (MI), St. Louis, Tulsa

•	 North Carolina and South Carolina 
Regional Author Appearances 

•	 Radio Promotions
•	 Featured in the From the Heart 

Newsletter
•	 Library Marketing, Including Galley 

Mailings
•	 Postcard Campaign
•	 Bookmark Campaign
•	 Consumer Sweepstakes
•	 Online Promotions, Including Video 

and Blogger Campaign, Browse 
Inside, and E-mail Notifications and 
Excerpts

•	 Reading Group Guide Available 
Online at HarperCollins.com/Readers

•	 Author Website: www.DotFrank.com
•	 Advance Reader’s Edition 

978-0-06-179098-0
•	 Cross-promotions with the Trade 

Paperback Edition of The Land of 
Mango Sunsets (6/09) and the Mass 
Market Edition of Bulls Island (6/09)

•	 10-Copy Signed Carton 
978-0-06-179129-1 
$259.50 ($319.50 Can.)

Dorothea Benton Frank was born and raised on 

Sullivan’s Island, South Carolina. She resides in the 

New York area with her husband.

• Sullivan’s Island was an instant New York Times bestseller. Published in 10 foreign languages, there are 
more than one million copies in print.

• Avon will publish the mass market edition of Bulls Island and the trade paperback edition of The Land of 
Mango Sunsets in June 2009. See page 185.
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“Declan Hughes’ detective novels . . . owe a literary debt less to Hammett 
and Chandler than to Ross Macdonald’s Lew Archer books, family  
melodrama disguised as P.I. fiction.”� —Los Angeles Times 

“Tough, ironically self-aware, [and] loyal, Ed is the perfect  
Chandleresque hero.”� —Houston Chronicle

“The best Irish crime novelist of his generation.” 	
	 —John Connolly

Trying to break free from a tormented past, Ed Loy has moved 
into Dublin. But the past has a way of hanging on, for Loy and 
his latest client, Ann Fogarty. Ann’s father, a revenue inspector, 

was killed 15 years ago. The police nabbed a suspect, but Ann believes 
it’s the wrong guy and she wants Loy to find the truth. Three men, two 
with possible past IRA connections, had the means and the motive—
and all were under criminal investigation thanks to the victim. 
	 Meanwhile, Loy is also looking into the death of a rising soc-
cer star who may have been connected to one of the suspects in the 
forgery case. With the two investigations on a collision course, Loy 
scours the streets of a city where the Celtic Tiger and the ghosts from 
a violent past walk hand in hand.

• Hughes’s first novel, The Wrong Kind of Blood, won the 2007 
Shamus Award in the Best First Novel category, and The Color of 
Blood is nominated for the 2008 Shamus Award for Best Novel.

Declan Hughes cofounded Rough Magic Theatre Company in 1984, 

of which he was artistic director until 1992. He has been writer-in-

association at Dublin’s Abbey Theatre. This is his fourth novel.
Mystery

978-0-06-168988-8
$24.95 (NCR)
352 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: USOM

Also by  Declan Hughes:

The Price of Blood
978-0-06-082551-5 (hc)
978-0-06-176358-8 (pb) 
(6/09)

The Color of Blood
978-0-06-082549-2 (hc)
978-0-06-082550-8 (mm)

The Wrong Kind  
of Blood
978-0-06-082547-8 (mm)

•	National Print Media Campaign

•	Featured in the Scene of the 
Crime Newsletter

•	Library Marketing, Including 
Galley Mailings

•	Blogger Campaign, Including 
E-cards

•	Cross-promotions with the  
Trade Paperback Edition of  
The Price of Blood (6/09)

marketing campaign
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All the Dead Voices
Declan Hughes 

Dublin P.I. Ed Loy can’t escape the past in  
this fourth novel in the acclaimed series from 
the Shamus Award–winning author. . . .  
“Mr. Hughes is a highly impressive noir 
newcomer to this field.” —New York Times
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“Sly humor and domestic details . . . light and cozy fare.” 
—Publishers Weekly

Setting her qualms aside, Judith McMonigle Flynn leaves her 
charming Hillside Manor B&B to join cousin Renie on a 
leisurely cross-country train trip to Boston. Too bad that her 

recent and annoying guest, Wee Willie Weevil, famous daredevil 
and martial-arts movie icon, is also aboard.  But the train comes to a 
sudden, jarring stop when it collides with a reckless trucker, strand-
ing everybody on board in a small Montana town. Tedium turns to 
terror when Wee Willie is found dead in one of the sleeping car’s 
baggage compartments. Judith and Renie will have to move full 
speed ahead if they want to blow the whistle on a killer who just 
might put them in body bags next.  

• The B&B series regularly appears on the USA Today list and has 
hit the New York Times extended bestseller list and been #1 on 
the Independent Mystery Booksellers Association paperback list.

A Seattle native, Mary Daheim lives in her hometown in a century-old 

house not unlike Hillside Manor, except for the body count. In addition 

to the B&B series, she is also the author of the Alpine mystery series and 

is the mother of three daughters. Mystery

978-0-06-135156-3
$23.95 ($28.95 Can.)
320 pages; 51/2 × 81/4 
Carton Quantity: 36

Selling Territory: W

HarperLuxe
978-0-06-177476-8
$23.95 ($28.95 Can.)

Also by  Mary  Daheim:

Vi Agra Falls
978-0-06-135154-9 (hc)
978-0-06-135155-6 (mm)
978-0-06-156271-6 (lp)

Scots on the Rocks
978-0-06-056653-1 (hc)
978-0-06-056654-8 (mm)
978-0-06-126039-1 (lp)

marketing campaign

•	National Print Media Campaign

•	Featured in the Scene of the 
Crime Newsletter

•	Blogger Campaign, Including 
E-cards

•	Cross-promotions with the  
Mass Market Edition of  
Vi Agra Falls (8/09)
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USA Today Bestselling Author 

Loco Motive
A Bed-and-Breakfast Mystery

Mary Daheim 

Murder derails a cross-country train trip in this 
latest delightfully zany entry in the beloved Bed-
and-Breakfast series. . . . “Judith and Renie are 
sleuths to treasure.” —Carolyn Hart
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Written with the cooperation of the Pro Football Hall of 
Fame, this stirring collection brings together sage advice 
and experience from the 242 outstanding men whose 

intelligence, leadership, and athletic prowess made them heroes on 
and off the field. Stars from nearly four decades, including George 
Halas, Al Davis, Joe Namath, Joe Montana, Terry Bradshaw, 
Dan Marino, and many, many others, reflect on their lives and 
careers to express gratitude and to share life’s greatest lessons. 
	 Motivating and inspiring, these are the words that will live on 
long after these legends have departed.

• Includes a CD of the very best induction speeches—available for 
the first time—so readers can experience firsthand the speeches 
given by their favorite players.

• The book will be published in time for the Hall of Fame’s 2009 
Enshrinement Ceremony in Canton, OH. Nominees for the Class 
of 2009 will be announced early next year.

Award-winning writer Adam Schefter is an analyst for NFL Network, 

is heard nationally on syndicated radio shows, and is a regular on pro-

grams in Boston, Miami, Washington, D.C., and Denver. He is the 

coauthor of three books, including the New York Times bestseller Romo: 

My Life on the Edge. Schefter is the former president of the Pro Football 

Writers of America and a former Hall of Fame voter. He lives on Long 

Island, NY.

Sports

978-0-06-166253-9
$26.95 ($32.95 Can.)
304 pages; 6 × 9;  
12 b&w photos
Carton Quantity: 24

Selling Territory: W

Previously Announced 
William Morrow  
Fall 2008 Catalog 
Page 37

•	National Broadcast and Print 
Media Campaign

•	New York City and Tristate 
Regional Author Appearances

•	Featured in the Daily Insight 
Newsletter

•	Postcard Campaign

•	Author Website:  
www.SchefterBlogz.Blogspot.com

•	Official Website:  
www.ProFootballHofFame.com

•	Cross-promotions with the  
Pro Football Hall of Fame

marketing campaign

The Class of Football
Words of Hard-Earned Wisdom from 
Legends of the Gridiron

Edited by  
Adam Schefter 

Insightful, poignant, inspiring, and witty, here 
is a heartfelt compilation of wisdom from the 
greatest NFL players of all time, taken from 
their Hall of Fame induction speeches

Includes 
Bonus CD
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Hector is a young Jesuit science teacher. He is also part of 
a group that, for years, has been trying to decipher the 
secrets of the Voynich manuscript—a mysterious book 

written in an unknown language and illustrated with enigmatic 
drawings—which first surfaced four centuries ago in the heart of 
the Holy Roman Empire. With a cult following of amateur and pro-
fessional cryptographers the world over, including the most famous 
British and American code breakers of World War II, the Voynich 
manuscript, currently housed in the Rare Books Collection at Yale 
University, has stumped the best minds for decades.
	 When a possible key to unlocking Voynich is discovered in 
Hector’s church, powerful forces conspire to keep the manuscript 
from being decoded. 
	 Based on a real-life manuscript, peppered with a stellar cast 
of characters, including the greatest scientists of the age—Tycho 
Brahe, Johannes Kepler, Nicolaus Copernicus, and Galileo Galilei—
and filled with dazzling ideas pulled from philosophy and science, 
here is a thrilling page-turner as brilliant as it is relevant.

Enrique Joven holds a doctorate in physics. Since 1991, he has resided 

in Tenerife in the Canary Islands, where he works as a senior engineer at 

the Instituto Astrofisica de Canarias. He writes regularly for the media on 

subjects that include science, new technologies, and the Internet. 

Fiction

978-0-06-145686-2
$25.95 ($31.95 Can.)
368 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: W

marketing campaign

•	National Print Media Campaign

•	Featured in the Scene of the 
Crime Newsletter

•	Month-by-Month Teaser 
Campaign

•	Online Promotions and 
Outreach, Including E-mail 
Notifications and Excerpts

•	Blogger Campaign, Including 
E-cards

The Book of God  
and Physics
A Novel of The Voynich Mystery

Enrique Joven 

Spanning more than 400 years, moving from  
the Holy Roman Empire to modern America, 
and featuring a cast of some of the most brilliant 
scientific minds in history, this ingenious debut 
novel brings past and present together in a 
thrilling literary debate between creationism  
and science 
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“Brims with authentic historical detail . . . suspenseful.”
—Minneapolis Star Tribune on The Canterbury Papers

 “Assured and wholly entertaining.”
—Detroit Free Press on The Canterbury Papers

Paris, October 1207. There is nothing that Alaïs, princess 
of France, wants more than to settle down with her lover, 
William of Caen, and to reveal to his ward Francis that she 

is his mother. But intrigue is afoot in the palace: two monks have 
arrived from Rome on a mission to compel her brother Phillipe, the 
king, to help them battle a dangerous breakaway Christian sect in 
the south known as the Cathars. 
	 Tensions are pushed to the brink when the St. John Cup, a relic 
much prized by the Cathars, is stolen, and then young Francis goes 
missing. Frantic for his safety, Alaïs will risk life and limb to find 
the boy. Donning a disguise, the royal princess must outwit cunning 
enemies and make her way into unfamiliar territory to save her son, 
and maybe prevent her beloved France from a bloody holy war. 

Judith Koll Healey indulges her hobby, medieval history, when she 

is not working as a consultant to family foundation boards in solving 

planning and dynamics problems. She lives in Minneapolis, MN.

Historical Fiction

978-0-06-167356-6
$24.95 ($29.95 Can.)
320 pages; 6 × 9 
Carton Quantity: 24

Selling Territory: W

Also by  Judith Koll Healey:

The Canterbury Papers
978-0-06-052535-4 (hc)
978-0-06-077332-8 (pb)

• �	National Print Media Campaign

•	Midwest Regional Author 
Appearances

•	Featured in the From the Heart 
Newsletter

•	Online Promotions, Including 
E-mail Notifications and Excerpts

• Author Website:  
www.TheRebelPrincessaNovel.com

marketing campaign
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The Rebel Princess
Judith Koll Healey 

Alaïs, princess of France, returns for another 
thrilling adventure in this mesmerizing sequel 
to The Canterbury Papers—hailed as “an 
electrifying journey into the past” (Booklist)
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Owned by chef Philip Wojtowicz, baker Michelle Rizzolo, 
and manager/sommelier Michael Gilson, the Big Sur 
Bakery serves simple, wood-fired American cooking that 

lets the finest organic and seasonal ingredients shine, whether in 
nine-grain pancakes and open-face grilled-cheese sandwiches or 
hearty buffalo mozzarella margarita pizza. 
	 Filled with 100 original recipes and lavish full-color photos, 
this beautiful book is more than just a cookbook; it is a glimpse into 
a year in the life of Big Sur, with its natural bounty, gorgeous set-
tings, and a belief in simplicity. Organized to reflect the restaurant’s 
menu, which changes by month to reflect the seasons, The Big Sur 
Bakery Cookbook features such wonderful dishes as Meyer Lemon 
Bars—made with cornmeal, pine nuts, and farm-fresh Meyer lem-
ons—in March and fresh fish entrées like Salmon Trout Wrapped 
in Prosciutto in December. This inclusive, inspiring book brings the 
coveted Big Sur lifestyle home, emphasizing the colorful people and 
places that make the restaurant’s renowned food possible.

Michelle Rizzolo has worked at the Four Seasons in Beverly Hills, 

La Brea Bakery, and Campanile Restaurant in Los Angeles. Philip 
Wojtowicz has worked at the Four Oaks in Bel Air, Joe’s in Venice, 

Melisse in Santa Monica, and Campanile in Los Angeles. Michael 
Gilson met his partners at Joe’s in Venice, CA. They escaped Los 

Angeles, headed north, and opened the acclaimed Big Sur Bakery.

Cooking

978-0-06-144148-6
$34.95 ($41.95 Can.)
256 pages; 8 × 10;  
full color throughout; index
Carton Quantity: 10

Selling Territory: W

marketing campaign

•	National Broadcast and Print 
Media Campaign

•	Regional Author Appearances 
in California

•	Featured in the What’s 
Cooking Newsletter

•	Blogger Campaign, Including 
E-cards

•	Author Website:  
www.BigSurBakery.com

The Big Sur Bakery 
Cookbook
A year in the life of a restaurant

Michelle Rizzolo, Philip Wojtowicz, 
& Michael Gilson 
with Catherine Price

Photographs by Sara Remington

From the chefs and owners of the celebrated 
California restaurant Big Sur Bakery, a 
stunning, full-color cookbook showcasing the 
seasonal ingredients, people, and recipes that 
make their food one of a kind
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Contributors include: 

Tad Williams • Garth Nix • John Scalzi  
Elizabeth Moon • Justina Robson • Cory Doctorow   

Bruce Sterling • Sean Williams • Robert Charles Wilson   
Neal Asher • Peter Watts

Bold ideas. Breathtaking vision. Grand imagination. Stellar 
characterization. These are some of the qualities that make 
space opera the biggest genre in the field—and a peren-

nial fan favorite. Two acclaimed editors continue the success of their 
groundbreaking, critically acclaimed anthology The New Space Opera 
with this second epic collection. The New Space Opera 2 brings 
together the work of some of the legendary minds behind the genre as 
well as new talents sure to take it to even greater heights. 

• The New Space Opera won the Locus Award for Best Anthology 
and received starred reviews from both Publishers Weekly and 
Library Journal.

Gardner Dozois is the most acclaimed editor in the history of science 

fiction. The editor of Asimov’s Science Fiction Magazine, he has played 

an instrumental part in shaping modern science fiction. He lives in 

Philadelphia, PA. Jonathan Strahan coedits several science fiction 

and fantasy series and anthologies. He lives in Perth, Australia.

 “Almost certainly one of the defining original anthologies of the year.”
� —Locus on The New Space Opera

Science Fiction

978-0-06-156235-8
$15.95 ($18.95 Can.)
464 pages; 55/16 × 8 
Carton Quantity: 40

Selling Territory: USCOM

Also Available:

The New Space Opera
978-0-06-084675-6 (pb)
978-0-06-135041-2 (mm)

The Locus Awards
(with Charles N. Brown)  
978-0-06-059426-8 (pb)
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marketing campaign

•	National Print Media Campaign

•	Special Feature on the Out of 
This Eos blog

•	Featured in the Inside Eos 
Newsletter

•	E-card Campaign to Science 
Fiction and Fantasy Sites

•	Cross-promotions with 
Contributors 

Trade Paperback Original 

The New Space Opera 2
Edited by Gardner Dozois &  
Jonathan Strahan 

The much-anticipated follow-up to the 
acclaimed collection The New Space Opera 

raises the stakes with this new volume that 
includes the biggest names in science fiction’s 
biggest genre
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Fiction

978-0-06-170232-7
$25.95 ($31.95 Can.)
384 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: W

HarperAudio 
Unabridged 
12 Hours/10 CDs
978-0-06-176817-0
$39.95 ($48.50 Can.)

HarperLuxe
978-0-06-177478-2
$25.95 ($31.95 Can.)

New York Times Bestselling Author 

Blindman’s Bluff
A Decker and Lazarus Novel

Faye Kellerman 

Peter Decker and Rina Lazarus must solve a crime 
that will have repercussions for their own lives 
in this powerful new thriller from the New York 

Times bestselling author of The Mercedes Coffin

“�No one working in the crime genre is better.” 
� —Baltimore Sun

Also by  Faye  Kellerman:

The Mercedes Coffin
978-0-06-122733-2 (hc)
978-0-06-122737-0 (mm)
978-0-06-155586-2 (cd)
978-0-06-156264-8 (lp)

The Burnt House
978-0-06-122732-5 (hc)
978-0-06-122736-3 (mm)
978-0-06-125660-8 (cd)
978-0-06-125659-2 (uabcd)
978-0-06-125951-7 (lp)

marketing campaign

•	National Radio Advertising

•	National Broadcast and 
Print Media Campaign

•	Author Appearances in  
Los Angeles, New York City, 
Phoenix

•	Radio Promotions

•	Online Promotions, 
Including Advertising, 
Newsletters, and Blogger 
Campaign, Including 
E-cards

•	Author Website:  
www.FayeKellerman.com

•	Cross-promotions with the 
Mass Market Edition of The 
Mercedes Coffin (8/09) and 
the Hardcover Edition of 
Prism (6/09)

•	9-Copy Floor Display  
978-0-06-177934-3 
$233.55 ($287.55 Can.)

Faye Kellerman lives with her husband, New York 

Times bestselling author Jonathan Kellerman, in Los 

Angeles, CA, and Santa Fe, NM.

• Faye Kellerman has been praised throughout the media. The Los Angeles Times has called her books  
“engaging,” the Chicago Tribune has hailed her as a “talented writer,” and the Omaha World Herald has 
raved, “Faye Kellerman does not let us down.”

• Avon Books will simultaneously publish the mass market edition of The Mercedes Coffin. 
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Bristol, England, 1767. Two young elephants, a brother and 
a sister, arrive from India half dead. They are bought by a 
local sugar merchant, who appoints sensitive and astute 

12-year-old Tom their keeper. Living in the lush English country-
side, the elephants, now named Jenny and Timothy, recover their 
health and spirits. After several happy years, both because they are 
so expensive to keep and because of the behavior of the male ele-
phant, they are sold to different members of the English aristocracy. 
Tom chooses to stay with Jenny, now ensconced in the magnificent 
country estate owned by Lord Bidborough. 
	 While their surroundings are beautiful and their life idyllic, 
Tom and Jenny cannot forget Timothy and are fearful of his fate. 
But soon their tranquillity is shattered, for Lord Bidborough’s son 
arrives to set in motion a series of shocking events.
	 Deeply soulful and richly imaginative, this beautiful, captivat-
ing story is sure to be one of the most acclaimed and unforgettable 
books of the year.

• Rights have been sold in the U.K., the Netherlands, China,  
and Taiwan.

A prizewinning radio documentary producer who has worked for the 

BBC World Service, Christopher Nicholson rode an elephant for the 

first time at Chitwan National Park in Nepal. He has been interested in 

natural history and animals his entire life, and many of the programs he 

produced for the BBC World Service revolved around the connection 

between animals and humans. Because of a deep love for the novels of 

Thomas Hardy, Nicholson and his wife settled in Dorset, England, with 

their two children. 

Fiction

978-0-06-165160-1
$24.95 ($29.95 Can.)
352 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: USCOM

HarperLuxe
978-0-06-177483-6
$24.95 ($29.95 Can.)

marketing campaign

•	National Print Media Campaign

•	Special Guest on Authors on 
Air Internet Radio Show “Top 
Shelf”

•	Online Promotions, Including 
Podcasts, Newsletters, Blogger 
Campaign, Including E-cards, 
and First Look Program

•	LibraryThing.com Early 
Reviewer Program

•	Reading Group Guide Available 
Online at HarperCollins.com/
Readers

•	Advance Reader’s Edition 
978-0-06-179100-0

The Elephant Keeper
Christopher Nicholson 

A magical adventure and love story of two baby 
elephants and the young man who accidentally 
finds himself their keeper
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New York Times Bestselling Author 

Fiction

978-0-06-123922-9
$25.95 ($31.95 Can.)
352 pages; 6 × 9 
Carton Quantity: 20

Selling Territory: W

HarperAudio 
Unabridged 
10 Hours/8 CDs
978-0-06-177668-7
$39.95 ($48.50 Can.)

HarperLuxe
978-0-06-177477-5
$25.95 ($31.95 Can.)

A Beaumont AND Brady Novel

Beau and Brady join forces once again in the New 

York Times bestselling author’s most stunning and 
suspenseful work to date

“Jance delivers a devlish page-turner.”� —People

Also by  J .  A .  Jance:

Damage Control
978-0-06-074676-6 (hc)
978-0-06-074678-0 (mm)
978-0-06-168435-7 (uabcd)
978-0-06-074677-3 (lp)

Justice Denied
978-0-06-054092-0 (hc)
978-0-06-054093-7 (mm)
978-0-06-125662-2 (uabcd)
978-0-06-125663-9 (cd)
978-0-06-125950-0 (lp)

marketing campaign

•	National Print Advertising

•	National Radio Advertising

•	National Print Media 
Campaign

•	10-City Author Tour: 
Bellingham (WA), Bisbee 
(AZ), Fort Smith (AR), Hot 
Springs (AR), Phoenix, 
Portsmouth, Rollinsford 
(NH), Seattle, Spokane, 
Tucson

•	Featured in the Scene of the 
Crime Newsletter

•	Radio Promotions

•	Online Promotions, 
Including Podcasts and 
Blogger Campaign, Including 
E-cards

•	Author Website:  
www.JAJance.com

•	Cross-promotions with the 
Mass Market Edition of 
Damage Control (7/09)

•	9-Copy Floor Display  
978-0-06-177933-6 
$233.55 ($287.55 Can.)

J. A. Jance is the author of the J. P. Beaumont series, 

the Joanna Brady series, the Ali Reynolds series, and 

three standalone thrillers. Born in South Dakota and 

brought up in Bisbee, AZ, Jance lives with her hus-

band in Seattle, WA, and Tucson, AZ.

• There are more than 15 million copies of Jance’s titles in print. 

• Beginning with Paradise Lost, her last nine novels have all hit the New York Times and other national 
bestseller lists.
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From biblical stories about virgins to adventures with Harry 
Potter, unicorns have enchanted people for millennia. This 
iconic animal has journeyed widely through the landscape 

of the human imagination and has influenced ideas about the natu-
ral world more than any other myth. The nature of the mysterious 
animal from Central Asia was a favorite topic of speculation among 
the ancient philosophers, and in the Christian era the unicorn 
mutated into an allegory of Jesus.   
	 The Natural History of Unicorns is the story of our engagement 
with the natural and supernatural realms, and how these mirror 
changes in human history over the course of 2,500 years. 

Chris Lavers is senior lecturer in natural history in the School of 

Geography, University of Nottingham. He has written for The Spectator, 

New Statesman, New Scientist, and The Ecologist and is currently one 

of the main reviewers of popular science and history books for The 

Guardian. He is the author of Why Elephants Have Big Ears and lives in 

Nottingham, England.

Natural History/
Mythology

978-0-06-087414-8
$26.95 ($32.95 Can.)
320 pages; 6 × 9;  
8-page color photo insert 
Carton Quantity: 24

Selling Territory: USCOM

marketing campaign

•	National Broadcast and print 
Media Campaign

• Featured in the Inside Eos 
Newsletter

• Online Promotions, Including 
E-mail Notifications and 
Excerpts, and Blogger 
Campaign, Including E-cards

The Natural History  
of Unicorns
Chris Lavers 

A lively, fascinating look at the legend of this 
mysterious creature and the real people, places, 
and animals that have influenced its story
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“Buffy and Angel fans are likely to enjoy Kadrey’s offbeat super- 
natural romp, which blends demonic evil and quirky humor. Kadrey 
juxtaposes gore and brash insouciance in the face of apocalyptic 
evil.”� —Publishers Weekly

When he was 19, James Stark was considered to be one of 
the greatest natural magicians, a reputation that got him 
demon-snatched and sent downtown—to Hell—where 

he survived as a gladiator, a sideshow freak entertaining Satan’s fallen 
angels. That was 11 years ago. Now, the hitman who goes only by 
Stark has escaped and is back in L.A. Armed with a fortune-telling 
coin, a black bone knife, and an infernal key, Stark is determined to 
destroy the magic circle—led by the conniving and powerful Mason 
Faim—that stole his life.
	 Though nearly everything has changed, one constant remains: 
his friend Vidocq, a 200-year-old Frenchman who has been keep-
ing vigil for the young magician’s return. But when Stark’s first stop 
saddles him with an abusive talking head that belongs to the first of 
the circle, a sleazy video store owner named Kasabian, Stark discov-
ers that the road to absolution and revenge is much longer than he 
counted on, and both Heaven and Hell have their own ideas for his 
future. . . . 

• Movie rights have been optioned to Dino De Laurentiis.

Richard Kadrey has published four novels, including Butcher Bird, and 

more than 50 stories. His story “Carbon Copy” was made into the feature 

film After Amy starring Bridget Fonda. He lives in San Francisco, CA.

Fiction

978-0-06-171430-6
$24.95 ($29.95 Can.)
384 pages; 5 × 71/8 
Carton Quantity: 48

Selling Territory: USCOM

marketing campaign

•	National Print Advertising

•	National Broadcast and Print 
Media Campaign

•	Author Appearances in San 
Diego, San Francisco, Seattle

•	Special Feature on the Out of 
This Eos blog

•	Featured in the Inside Eos 
Newsletter

•	Month-by-Month Teaser 
Campaign

•	Online Promotions, Including 
Advertising, Videos, and Podcasts

•	Featured at National Comic-
Cons, Including Author 
Appearances and Promotional 
Giveaways

• Advance Reader’s Edition 
978-0-06-179102-4

A wild, weird, nail-biting supernatural thriller 
about a magician/hitman returned from hell, in 
the bestselling tradition of Chris Moore, Kim 
Harrison, and Warren Ellis. . . . “This man is 
mad, in the best way.” —William Gibson
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It was an accident. It was dark, it was raining, she’d only had two 
drinks. And the other car ran the stop sign. But Alison, feeling 
alone and estranged from her husband, Charlie, is suffocated by 

grief and guilt. 
	 A man with his own secrets, Charlie endures a long commute to 
a boring job so that Alison can stay home with the kids. The only thing 
that keeps him going these days is the thought of another woman—
the only woman he has ever truly loved.
	 Claire is everything her best friend, Alison, is not. Vibrant and 
ambitious, she’s just had her first novel published and is married to 
Ben, a successful architect. Everything is going right—so why can’t 
she stop thinking about what it would mean to have a different kind 
of life?
	 Passionate about his work, Ben is living the New York dream, but 
what he yearns for is a house and family—the kind of life his friends 
Charlie and Alison have.
	 Alternating through these four intertwined perspectives, Bird 
in Hand is a thought-provoking exploration of lies, betrayals, and 
unexpected twists that can irrevocably alter everything we believe to 
be true.  

 Christina Baker Kline is the author of three novels, The Way Life 

Should Be, Desire Lines, and Sweet Water, and is writer-in-residence 

at Fordham University. She lives outside of New York with her family. 

Fiction
978-0-688-17724-9
$24.95 ($29.95 Can.)
272 pages; 6 × 9 
Carton Quantity: 24

Selling Territory: USCOM

Also by  Christina Baker Kline:

The Way Life Should Be
978-0-06-079891-8 (hc)
978-0-06-079892-5 (pb)
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marketing campaign

•	National Print Media Campaign

•	New York City and Tristate 
Regional Author Appearances

•	Postcard Campaign

•	Online Promotions, Including 
E-mail Notifications and 
Excerpts

•	Easelbacks 

•	Reading Group Guide Available 
Online at HarperCollins.com/
Readers

Bird in Hand
A Novel

Christina Baker Kline 

A searing novel about friendship, love, marriage, 
and the life-altering choices we make, from the 
author of The Way Life Should Be. . . . “She’s 
the real deal.” —Boston Globe 

Four people, two marriages, one lifelong friendship:  
everything is about to change . . . 
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Fiction

978-0-06-128611-7
$24.95 ($29.95 Can.)
288 pages; 6 × 9 
Carton Quantity: 24

Selling Territory: USCOM

HarperAudio 
Unabridged 
12 Hours/10 CDs
978-0-06-176818-7
$39.95 ($48.50 Can.)

HarperLuxe
978-0-06-177484-3
$24.95 ($29.95 Can.)

New York Times Bestselling Author 

Take the Long Way Home
a novel of suspense

Mary Jane Clark 

A fabled estate becomes a twisted puzzle involving  
secrets and murder in this fast-paced thriller 
featuring the KEY News sleuths introduced in  
It Only Takes a Moment and When Day Breaks

“�Clark has perfected the suspense novel . . . in 
classic Christie fashion.” � —Booklist

Also by  Mary  Jane Clark:

It Only Takes a Moment
978-0-06-128609-4 (hc)
978-0-06-128610-0 (mm)
978-0-06-155761-3 (uabcd)
978-0-06-156287-7 (lp)

When Day Breaks
978-0-06-128607-0 (hc)
978-0-06-128608-7 (mm)
978-0-06-144303-9 (uabcd)
978-0-06-144371-8 (lp)

marketing campaign

•	National Print Media 
Campaign

•	National Radio Advertising

•	Featured in the Scene of the 
Crime Newsletter

•	Radio Promotions

•	Library Marketing, 
Including Galley Mailings

•	Special Guest on Authors 
on Air Internet Radio Show 
“Top Shelf”

•	Blogger Campaign, 
Including E-cards 

•	Postcard Campaign

•	Author Website:  
www.MaryJaneClark.com 

•	Cross-promotions with the 
Mass Market Edition of It 
Only Takes a Moment (8/09)

•	9-Copy Floor Display  
978-0-06-177935-0 
$224.55 ($269.55 Can.)

Mary Jane Clark is the bestselling author of 10 

novels. She lives in New Jersey.

• Mary Jane Clark’s most recent novel, It Only Takes a Moment, hit the New York Times extended list,  
following the success of her previous thrillers.

• Avon Books will simultaneously publish the mass market edition of It Only Takes a Moment.
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Collins offers engaging, provocative, 
nonfiction craftsmanship of the highest 
caliber. From literary to newsmaking, 
inspiring to entertaining, Collins authors 
change the way we see the world.

The gold standard of business book publishing for 50 years, 
Collins Business brings you innovative, authoritative, and creative 
works from world-class thinkers. Building upon this rich legacy 
of paradigm-shifting books, Collins Business authors continue to 
help readers see the future and to lead and live successfully.

Collins Living publishes a wide range of books that help readers live 
life to the fullest. From caring for their health through fitness and 
weight loss, to improving their daily lives through self-help, general 
knowledge, and inspiration, Collins Living works with the experts in 
every field to publish authoritative, surprising, and uplifting books.

Collins Design features beautifully illustrated 
books of the highest quality that celebrate 
the aesthetics and culture of the world 
around us. From pop culture and music, to 
architecture and interior design, to art and 
photography, Collins Design covers a wide 
array of creative areas that appeal to the most 
discerning readers and collectors.



Marketing & Publicity
• National Advertising in the               

Wall Street Journal

• National Broadcast and Print Campaign

• 25-City National Radio Campaign

• Cross-promotion with the                        
Wall Street Journal 

• Online Advertising

• Blog Outreach 

• Newsletter Feature                                                      

• Online Advertising                                          

• Sneak Peek Program

• HarperCollins.com Feature

P O L I T I C A L  S C I E N C E : 
C I V I C S  &  C I T I Z E N S H I P

978-0-06-173582-0
$19.95 ($23.95 Can.)
208 pages; 5 x 71/8

Carton Quantity: 60
Selling Territory: W
HARDCOVER
HARPERAUDIO	
978-0-06-175475-3
4 Hours/4 CDs
$22.95 ($27.50 Can.)

e-book available

Peggy Noonan is a columnist for the Wall 

Street Journal and the bestselling author of 

seven books on American politics, history, and 

culture, including What I Saw at the Revolution, 

When Character Was King, and John Paul the 

Great: Remembering a Spiritual Father.  She 

is a frequent commentator on broadcast and 

cable TV, and her essays have appeared in Time, Newsweek, the 

Washington Post, the New York Times, and other publications. She 

has been nominated for Emmy Awards® for the writing of a post-9/11 

television special, and for her work on the television drama The West 

Wing. She lives in New York City. 

Patriotic Grace
What It Is and Why We Need It Now

P e g g y  N o o n a n 

In this season of harsh rhetoric and angry political pas-
sions, Peggy Noonan’s Wall Street Journal column has been 
a must-read for thoughtful liberals and conservatives alike. 
Now Noonan issues an urgent call for all Americans to put 
these party passions aside and support the next President—
no matter who wins—and to recover our shared values and 
ideals.  In this heartfelt essay, Noonan asserts that it is not 
the threats and challenges we face, but how we face them, 
that defines who we are as Americans.

A stirring call to patriotism for all Americans—

regardless of party—prominent Wall Street Journal 

columnist Peggy Noonan offers the perfect gift 

book and election-season read for all thoughtful 

Americans

on   sale     no  w
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Drawing on her decades of work with troubled youth and her 
wide experience with conflict resolution and reconciliatory 
justice, bestselling parenting educator Barbara Coloroso 
offers practical and compassionate solutions for this 
troubling problem. 

Coloroso helps readers recognize the characteristic triad 
of bullying: the bully who perpetrates the harm; the bullied 
who is the target (and who may become a bully); and the 
bystander—peers, siblings, or adults who don’t act to 
defuse the situation. Readers learn:

• �What bullying is and what it isn’t; the three kinds of 
bullying; and the differences and similarities between 
boy and girl bullies

• How to read the subtle clues that a child is being bullied
• Seven steps to take if your child is a bully
• �Four abilities that protect your child from succumbing to 

a bully
• Why zero tolerance policies can equal zero thinking
• �Why contempt, not anger, drives bullying, and how to 

confront this in bullies

“�An extremely helpful book that both parents and teachers can 
use to deal with bullying.”� —Publishers Weekly

P A R E N T I N G

978-0-06-174460-0
$14.95 ($17.95 Can.)
272 pages; 55/16 x 8 
Carton Quantity: 76
Selling Territory: W
Publishing History:
Collins
(pb) (978-0-06-001430-8)

TRADE PAPERBACK

This groundbreaking and trusted guide provides 

real solutions for a problem that affects almost 

all school-aged kids

The Bully, the Bullied,
and the Bystander
From Preschool to High School—How 
Parents and Teachers Can Help Break
the Cycle of violence

B a r b a r a  C o l o r o s o

Barbara Coloroso is a bestselling author and 
an internationally recognized speaker. She has 
appeared on Oprah and been featured in the New 
York Times, Time, and Newsweek. She lives in 

Littleton, CO.Co
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Kids Are Worth It!
978-0-06-001431-5 (pb)

Parenting Through Crisis
978-0-06-095814-5 (pb)

Also Available:

N E W  F O R  w inter      2 0 0 9

Now includes
a section on

Cyberbullying

revised

an
d updated

Marketing & Publicity
• National Print Media Campaign

• Targeted Outreach to School Counselors
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Tales of brave and selfless deeds used to be part of every 
boy’s education. We grew up sharing stories with our fathers, 
uncles, and grandfathers of how other men had lived their 
lives, met their challenges, reached their goals, and faced 
their deaths. Becoming a man was about comradeship and 
standing by your friends whatever the circumstances. And 
it meant that sometimes it was more important to die a 
hero than live a coward’s life. Through Neil Oliver’s vivid, 
stirring  accounts we can rediscover the stories that inspire 
men to perform acts greater than themselves. These are the 
epics that we should all know by heart; the tales of courage, 
endurance, and sacrifice that made men out of boys.

Amazing Tales for Making Men Out of Boys is packed with 
classic stories of courage and heroism from around the 
world and includes four stories especially for the American 
edition: Omaha Beach, June 6th 1944; The Alamo; The Civil 
War Battle of Shilo; and The Revolutionary War Sea Battle of 
John Paul Jones and the Bon Homme Richard.

• �A bestseller in the UK, Neil Oliver has revised this edition for the 
American market.

 “�Sumptuously illustrated, beautifully told, and in turns both 
moving and inspiring, it is a joy from start to finish.”

� —Sunday Telegraph

 “A must-have collection.”� —Times (London)

R E F E R E N C E : H I S T O R Y

978-0-06-176613-8
$24.95 ($29.95 Can.)
384 pages; 6½ x 91/8

Carton Quantity: 24
Selling Territory: USCOM
HARDCOVER
HARPERAUDIO
978-0-06-178012-7
3 Hours/3 CDs
$22.95 ($27.50 Can)

Stories of heroism, exploration, and sacrifice—

including Apollo XIII and Scott of the Antarctic—

that inspire boys to be courageous, selfless, and 

open to adventure

Amazing Tales for
Making Men Out of Boys
N e i l  O l i v e r 

Author and archaeologist Neil Oliver is the 

presenter of the hugely popular BBC television 

series Coast. His television credits also include 

Two Men in a Trench and The One Show. Neil 

lives in Glasgow, Scotland, with his wife 

and three children.©
 B

BC

Marketing & Publicity
• �National Broadcast and Print Media 

Campaign 

• �Blog Outreach 

• �E-Card Campaign

• �Video Campaign 

• �HarperCollins.com Feature
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Andrea J. Buchanan is the mother of a daughter 

and a son, both of whom are equally daring. 

Before she was a writer, she was a pianist who 

once performed a solo concert in Carnegie Hall’s 

Weill Recital Hall. She lives in Philadelphia.

Miriam Peskowitz is the mother of two girls, 

including an eight-year-old who climbs trees 

and leads spy missions in the backyard. She has 

been a camp counselor, a historian, a blogger, 

a musician, a professor, and is the author of 

several books, including The Truth Behind the 

Mommy Wars. She lives in Philadelphia. 
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N E W  Y O R K  T I M E S  B E S T S E L L I N G  A U T H O R S 

In response to the resounding success of The Daring Book for 
Girls comes a second volume with all original material that 
promises to be full of even more daring adventure than the 
first. Girls will learn how to surf, horseback riding tips, April 
Fools Day history and pranks, how to make a labyrinth, how 
to sing, all about cowgirls, and how to organize a croquet 
tournament. Just as packed with creative and exciting 
material as the original, but twice as fun, this book will be 
beloved by all Daring fans everywhere.

• �The Daring Book for Girls has sold nearly 1 million copies and 
foreign rights have been sold in 15 countries.

R E F E R E N C E

978-0-06-174879-0
$26.95 ($32.95 Can.)
288 pages; 7½ x 9¾; index
250 illustrations, photos, 
line drawings throughout
Carton Quantity: 12
Selling Territory: W

HARDCOVER

The eagerly anticipated follow-up to the bestselling 

phenomenon The Daring Book for Girls—an even 

more daring guide to everything from making a 

raft to learning how to play football to the art of

the Japanese Tea Ceremony

The Double-Daring
Book For Girls
A n d r e a  J .  B u c h a n a n  a n d 

M i r i a m  P e s k o w i t z  
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Marketing & Publicity
• �National Broadcast and Print Campaign

• �25-City National Radio Campaign

• �Blog Outreach

• �Online Advertising 

• �Video Campaign 

• �HarperCollins.com Feature                            
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The Daring Book for Girls
978-0-06-147257-2 (hc)
978-0-06-147788-1 (cd)

The Pocket Daring Book for Girls: Things to Do
978-0-06-167307-8 (hc)
The Pocket Daring Book for Girls: Wisdom & Wonder
978-0-06-164994-3 (hc)

Also Available:
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Logan and Noah Miller, identical twins raised as roofers in northern 

California, dreamt of being baseball stars. When that dream failed, 

they found professional success as bingo callers. Always staying 

together, the brothers were briefly suckered into the world of modeling, 

somehow avoided the circus, and finally, with 17 credit cards, 

pursued a career in filmmaking. In 2006, the brothers were awarded 

the Panavision New Filmmaker Grant, and their screenwriting, 

directorial, and acting debut Touching Home premiered at the San 

Francisco International Film Festival in April of 2008. They live in 

northern California and hold no degrees. 

When identical twin brothers Logan and Noah Miller’s 
homeless father died alone in a jail cell, they vowed come 
hell or high water that their film, Touching Home, would be 
made as a dedication to their love for him. Either You’re In 
Or You’re In the Way is the amazing story of how—without 
a dime to their names nor a single meaningful contact 
in Hollywood—they managed to write, produce, act, and 
direct a feature film in under a year starring four-time 
Academy Award®-nominated actor Ed Harris (and a cast 
and crew with 11 Academy Awards® and 26 nominations) 
that premiered at the coveted San Francisco International 
Film Festival. The Miller brothers’ incredible and comic 
gonzo story is essential reading for aspiring filmmakers and 
movie buffs, and readers looking for a fast-paced, thrill ride 
of heartbreak and redemption.

M E M O I R  /  F I L M

978-0-06-176314-4
$25.95 ($31.95 Can.)
304 pages; 6 x 9
Carton Quantity: 24
Selling Territory: W

HARDCOVER

The hilarious, implausible, and touching story of

twin brothers accomplishing the impossible—making 

a feature film (with 11 Academy Award® winners) 

with no experience, no money, and no contacts

Either You’re In
Or You’re In the Way
two brothers, twelve months, and one

filmmaking hell-ride to a first feature

L o g a n  M i l l e r  a n d  N o a h  M i l l e r 
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Marketing & Publicity
• National Broadcast and Print Campaign

• 25-City National Radio Campaign

• �Author Appearances in Colorado, Los 
Angeles, New York, San Francisco, Texas              

• IndieBound Campaign

• Video Campaign

• Blog Outreach

• Online Advertising

• HarperCollins.com Feature 

• �Author Website: 
www.touchinghomemovie.com   
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“�What the Miller brothers have accomplished is nothing short 
of miraculous. Movies DO NOT get made this way. You’ve got 
to read it to believe it.”� —Ed Harris
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• Television Satellite Tour

• 50-City National Radio Campaign

• Fox Sports Radio Promotion

• Author Appearances: Boston, Los 
Angeles, New York 

• Viral Video Campaign 

• Cross-Promotion with National 
Basketball Association

A five-time winner of the NBA Most Valuable Player Award and a 

twelve-time All Star, Bill Russell was the centerpiece of the Celtics 

Dynasty that won eleven NBA Championships during his thirteen-

year career. As the first African-American coach of a major league 

pro team, Russell won two additional championships. He is widely 

considered the greatest team player in NBA history, father of the 

modern pro game, and one of the most significant Americans of the 

20th century. He has published three previous books, including the 

national bestseller Russell Rules.

Alan Steinberg is the author of numerous books, including the New 

York Times bestseller Behind the Mask and Black Profiles in Courage 

with Kareem Abdul-Jabbar.

When Bill Russell joined the Boston Celtics in 1956 as 
America’s first prominent black basketball star, his 
expectations were low. Despite carrying his college 
team to two consecutive national championships and 
the U.S. Olympic team to a gold medal, his self-taught, 
unconventional style was lost on coaches who vainly tried to 
change him. But Red Auerbach, the brash, Brooklyn-Jewish 
outsider in Irish-Catholic Boston, met him on common 
ground. They forged a unique chemistry as co-workers, 
battling ignorance and prejudice, and created the greatest 
professional sports dynasty in history.   

Their unprecedented achievement on the court, though, was 
surpassed by something even more momentous: a lifelong 
friendship. When Auerbach passed away in October 2006, 
Russell remained silent—as always—about their relation-
ship. Here, for the first time, he offers a profound tribute to 
a singular friend that transcends history and sports and 
provides a compelling, inspirational glimpse into the nature 
of true friendship.

B I O G R A P H Y  & 
A U T O B I O G R A P H Y : S P O R T S

978-0-06-176614-5
$25.95 ($31.95 Can.)
256 pages; 5½ x 8¼ ; photo insert
Carton Quantity: 40
Selling Territory: W
HARDCOVER
HARPERAUDIO
978-0-06-177890-2
6 Hours/5 CDs
$29.95 ($35.95 Can.)

HARPERLUXE
978-0-06-177499-7
$25.95 ($31.95 Can.)

In the tradition of Tuesdays With Morrie and Big 

Russ and Me, basketball legend Bill Russell pays 

homage to his mentor and coach, the inimitable 

Red Auerbach; it’s the story of an unlikely and  

enduring friendship set against the backdrop of  

the greatest basketball dynasty in NBA history

Red and Me
My COACH, my lifelong friend 

B i l l  R u s s e l l

w i t h  A l a n  S t e i n b e r g
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B U S I N E S S  &  E C O N O M I C S
978-0-06-172183-0
$24.95 ($29.95 Can.)
304 pages; 5½ x 8¼; index 
Carton Quantity: 24
Selling Territory: W
HARDCOVER
HARPERAUDIO
978-0-06-178217-6
7 Hours/6 CDs
$34.95 ($41.95 Can.)

Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City National Radio Campaign

• Notecard Campaign

• Blog Outreach

• Author Website: www.alanwebber.com

Alan Webber currently writes a regular column 

for USA Today and was the cofounder and 

former editor of Fast Company magazine. 

The former editorial director of the Harvard 

Business Review, his columns and articles have 

appeared in numerous national publications, 

including the Los Angeles Times, the New 

York Times, and the Washington Post. He lives in Santa Fe, NM.

Entrepreneurs, business leaders, new graduates, and 
everyone trying to make sense of this fast-changing, 
unpredictable, hard-to-chart world needs guidance, tools, 
and authentic, genuine advice they can employ to figure out 
what works for them. Pithy and engaging, Rules of Thumb 
addresses issues that readers of all ages can relate to: 

• How to lead and inspire others
• How to deal with failure 
• How to avert crises 
• How to create business strategy 
• How to hire, fire, and mentor 
• How to find a career that’s right for you 

With 52 practical lessons drawn from the author’s 
experiences as an entrepreneur, journalist, and student of 
the world’s best organizations and leaders, Rules of Thumb 
is wise, fun, and instructive. Webber’s rules go against the 
grain of conventional wisdom but also build on the insights 
of business greats such as Jim Collins, Peter Drucker, and 
Tom Peters. 

The cofounder of Fast Company provides 52 rules 

of thumb—one for each week of the year—to help 

leaders stay productive and inspired even in the 

most turbulent times

Rules of Thumb
52 principles for winning at business without 
losing your self

A l a n  W e b b e r 
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City National Radio Campaign

• Online Advertising

• Blog Outreach 

• HarperCollins.com Feature          

• First Look Campaign           

• E-Card Campaign 

• Newsletter Feature
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Todd Kashdan, Ph.D., is a professor of psychology 

at George Mason University. His research and 

teaching has received coverage in many major 

media outlets, including the New York Times, 

the Wall Street Journal, the Washington Post, 

NPR, and the Tavis Smiley Show among many 

others. He lives in Fairfax, VA.

Curious?
discover the missing ingredient  

to a fulfilling life

T o d d  K a s h d a n ,  P h . D . 

When asked for the secrets of daily joy and lasting 
fulfillment, Albert Einstein didn’t mention his intelligence, 
work ethic, or relationships—he talked about his curiosity. 
The benefits of curiosity are largely ignored by scientists 
and the general population, but Todd Kashdan shows 
readers that curiosity—the recognition, pursuit, and desire 
to explore novel, challenging, and uncertain events—is 
essential for creating daily joy and lasting fulfillment. By 
transforming the mundane and boring into something 
interesting and new, curiosity builds lasting, meaningful 
relationships, positively affects well-being and health, and 
harnesses satisfied, productive, and creative workers.

Curious? will appeal to readers of books on happiness and 
positive thinking, but offers a new message by teaching 
readers that the greatest opportunities for joy, meaning, 
and personal growth happen when we challenge ourselves. 
With engaging anecdotes, quizzes, and proven techniques, 
Kashdan provides a concrete plan for creating a fulfilling 
and meaningful life.

Renowned psychology professor Todd Kashdan 

reveals how cultivating curiosity is the road to 

happy, healthy, and meaningful living and the 

true key to falling in love with life

S E L F - H E L P : H A P P I N E S S

978-0-06-166118-1
$24.95 ($29.95 Can.)
288 pages; 6 x 9
Carton Quantity: 24
Selling Territory: USCOM

HARDCOVER
HARPERAUDIO
978-0-06-178017-2
6 Hours/5 CDs
$29.95 ($35.95 Can.)
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M E M O I R / T R U E  C R I M E / A R T

978-0-06-167228-6
$26.95 ($32.95 Can.)
288 pages; 6 x 9; 8-page b&w insert; index
Carton Quantity: 28
Selling Territory: USCOM

HARDCOVER

Marketing & Publicity

• National Broadcast and Print Media 
Campaign

• 25-City National Radio Campaign

• Author Appearances: Boston, New York

• IndieBound Campaign

• First Look Program

• Blog Outreach

• Online Advertising

• Virtual Video Campaign:                      
The Cavalier Thief        

• HarperCollins.com Feature   
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Myles J. Connor, Jr., grew up in Milton, Massachusetts, the son of 

a decorated police officer. He was released from federal prison in 

2001, and currently lives in the Boston area.

Jenny Siler is the author of six novels and lives in Portland, ME.

“�The feeling of being in an empty museum like that is 
always the same. There’s a rush to it, an elevation of the 
senses that’s not unlike the pleasant high of cocaine. 
You’re not hyper, just mildly elated, drunk on the notion 
of having the run of the place, on the idea that all these 
treasures are yours to take. It’s a sweet feeling, one I’ll 
never get tired of, not on my twentieth heist, or my fiftieth, 
or my hundredth.”

At 18, Mayflower descendant and son of a cop Myles Connor 
was brilliant, adventurous, had a black-belt in karate, 
and a burgeoning rock-and-roll career—mixed with some 
theft. Yet he loved art, money, and misadventure above all. 
After successfully robbing the Forbes Museum in Milton, 
Massachusetts, and escaping jail in Maine with a soap gun, 
he became a notorious bank robber and art thief. Through 
a combination of cat burglary, cunning con jobs, and sheer 
audacity, he robbed regional museums and such national 
institutions as the Met and the Smithsonian—once even 
taking a Rembrandt from Boston’s Museum of Fine Arts 
in broad daylight. The Art of the Heist is an astonishing 
account of Connor’s close calls with the cops, adventures 
with the Boston mafia, and behind-the-scenes revelations 
of art theft.  

With the gripping adventure and irresistable 

fascination of Catch Me if You Can comes

the story of Myles J. Connor: son of a cop, 

genius-level I.Q., Boston tough, rock star,

and America’s most notorious art thief

The Art of the Heist
Confessions of a Master Art Thief,

rock-and-roller, and Prodigal Son

M y l e s  J .  C o n n o r  w i t h  J e n n y  S i l e r
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City National Radio Campaign

• Online Advertising

• Blog Outreach  

• Video Campaign

• Newsletter Feature 

• Academic Outreach

Mark Helprin was educated at Harvard, 

Princeton, and Oxford, and served in the Israeli 

Army, Israeli Air Force, and British Merchant 

Navy. He is the author of, among other titles, 

A Dove of the East and Other Stories, Refiner’s 

Fire, Winter’s Tale, and A Soldier of the Great 

War. He lives in Virginia.

Novelist Mark Helprin anticipated that his 2007 New 
York Times op-ed piece about the extension of the term 
of copyright would be received quietly, if not altogether 
overlooked. Within a week, the article had accumulated 
750,000 angry comments. Shocked by their breathtaking 
sense of entitlement and appalled by the breadth, speed, 
and illogic of their responses, Helprin realized how 
drastically different this generation is from those before 
it. The Creative Commons movement and the copyright 
abolitionists, like the rest of their generation, were educated 
with a modern bias toward collaboration, which has led 
them to denigrate individual efforts and in turn fueled their 
sense of entitlement to the fruits of other people’s labors. 
More importantly, their selfish desire to “stick it” to the 
greedy corporate interests who control the production and 
distribution of intellectual property leads them to seek to 
overturn the vital legal protections we have built up over 
centuries. 

Helprin’s beautifully written book—a polemic wrapped in a 
memoir—explains why the popular campaign for an “open 
source” approach to intellectual property undermines not 
just the possibility of an independent literary culture but 
threatens the future of civilization itself.

World-renowned novelist Mark Helprin offers a 

ringing Jeffersonian defense of private property 

in the age of digital culture, with its degrada-

tion of thought and language and collectivist 

bias against the rights of individual creators

Digital Barbarism
a writer’s manifesto

M a r k  H e l p r i n 
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P O L I T I C A L  S C I E N C E
978-0-06-173311-6
$24.95 ($29.95 Can.)
256 pages; 6 x 9; index
Carton Quantity: 28
Selling Territory: W
HARDCOVER
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Colonel Gordon Cucullu is a retired Army Colonel and 

the author of Separated at Birth: How North Korea 

Became the Evil Twin. He lives in Portland, OR.

We have repeatedly been told that the U.S. detention center 
at Guantanamo Bay—known to the public as Gitmo—is 
a scene of medieval horrors where innocent farmers and 
goatherders swept up in Afghanistan and Iraq have been 
sequestered, tortured, and abused for years on end without 
access to legal counsel or basic medical services.

Gordon Cucullu, a retired Army Colonel, was so appalled 
by these reports that he decided to make a series of 
visits to Gitmo to see for himself. He visited every corner 
of the camp and interviewed dozens of personnel from 
guards and interrogators to cooks and nurses to give him 
a unique view on this hot button topic. The resulting book 
is a clear and careful description of a well-run military 
installation displaying a high degree of commitment and 
professionalism at every level. 

While it is undoubtedly the case that some prisoners were 
treated harshly in the early days, when the hastily built 
camp was flooded with battlefield captures and fears ran 
high of another 9/11-style attack, Cucullu believes that 
these excesses were quickly corrected and treatment and 
oversight routines instituted that exceed the standards of 
any maximum-security prison in the world.

P O L I T I C A L  S C I E N C E / 
M I L I T A R Y 

978-0-06-176230-7
$24.95 ($29.95 Can.)
256 pages; 6 x 9; maps; index
Carton Quantity: 28
Selling Territory: W
HARDCOVER
HARPERLUXE
978-0-06-177500-0
$24.95 ($29.95 Can.)

The U.S. detention center at Guantanamo Bay 

has been described as the “gulag” of our times—

Col. Gordon Cucullu (ret.) goes behind the hostile 

media myths to reveal a well-run and highly disci-

plined military installation of which Americans 

can truly be proud

Inside Gitmo
The True Story Behind the Myths 
of GuantAnamo Bay

C o l o n e l  G o r d o n  C u c u l l u 
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Marketing & Publicity
• National  Broadcast and Print Media 

Campaign

• 25-City National Radio Campaign

• Blog Outreach 

• HarperCollins.com Feature  
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Marketing & Publicity
• National Print Media Campaign

• Author Appearances:                          
Pacific NW, Alaska 

• IndieBound Campaign

• First Look Program

• Blog Outreach

• Reading Group Campaign

Raised in the Maryland suburbs near 

Washington, D.C., Miranda Weiss moved to 

south central Alaska soon after graduating 

with a biology degree from Brown University. 

She later left Alaska to attend the graduate 

program in creative writing at Columbia 

University, where she received her MFA before 

returning to Homer, AK, where she now resides.

Alaska is a place where know-how is currency and a novice’s 
mistakes can kill you.

Alaska is an extreme landscape, extreme both in its beauty 
and its challenges; it’s also always been a place for 
reinvention, a refuge as much for those desperate to escape 
something as for those on a quest for something else. In Tide, 
Feather, Snow, Miranda Weiss, a young woman who grew up 
landlocked in well-kept East Coast suburbs, moves with her 
boyfriend to Homer, Alaska, where the days are quartered by 
the most extreme tides in the country, where the years are 
marked by seasons of fish, and where locals carry around 
the knowledge of fish, tides, boats, and weather as ballast. 
Ultimately, Weiss learns the skills to survive on her own, 
from setting a fishing net to befriending the locals, from 
jarring rosehip butter to skinning a sea otter. 

Weiss’s keenly observed prose introduces us to the 
memorable people and peculiar beauty of Alaska’s vast 
landscape and takes readers on a journey of adventure, 
physical challenge, and culture clash: this is nature writing 
at its best.

An exquisite memoir of making a home in 

Alaska and a stunning portrait of the state’s 

natural beauty—a worthy successor to John 

McPhee’s Coming Into the Country

Tide, Feather, Snow
a life in alaska

M i r a n d a  W e i s s 
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food     &  C O O K I N G

978-0-06-085589-5
$29.95 ($35.95 Can.)
400 pages; 6 x 9 
Carton Quantity: 20
Selling Territory: W
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City National Radio Campaign

• Author Appearances:                         
San Francisco Bay Area

• IndieBound Campaign

• Reading Group Campaign

• First Look Program

• Blog Outreach

• HarperCollins.com Feature
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Linda Himelstein is a journalist who has written 

about everything from state courts to Wall Street 

and has written for publications including the 

Wall Street Journal and BusinessWeek. She 

lives in northern California.

The story of Pyotr Smirnov is one of extraordinary 
salesmanship and entrepreneurship. His early life as a serf 
in the Russia of Tolstoy and tsars is a stirring chronicle of 
ambition and innovation that has fascinating parallels to 
post-communist Russia.

Plumbing through unearthed archives and mountains of 
primary sources, Linda Himelstein has uncovered a rich 
historical record. In prose that is vivid and assured, she 
takes the reader beyond the formation of one of Russia’s 
last remaining pre-Revolutionary brands and into the 
personal lives of the Smirnov family and the tumultuous 
events that led to its demise and, ultimately, the Revolution. 
Authoritative, illuminating, and deeply engrossing, The 
Vodka King is a monumental work of history.

From a distinguished journalist comes an epic 

biography of vodka pioneer Pyotr Smirnov, 

whose life in pre-Bolshevik Russia 

offers fresh and original insight and whose 

business empire still spans the globe today

The Vodka King
The Life and times of pyotr Smirnov

L i n d a  H i m e l s t e i n 
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City Radio Campaign

• Blog Outreach

• Newsletter Feature

• Author Website:                                 
www.detoxtheworld.com

Natalia Rose works with some of the world’s most body-conscious 

men and women, including models, actors, and media personalities, 

and has served as nutrition director for the Elizabeth Arden and 

Frederic Fekkai spas in New York. She lives in New York City with her 

husband and two children.

Detox for Women
an all new approach for a sleek body 
and radiant health in 4 weeks

N a t a l i a  R o s e 

In her 10 years working with private celebrity clients and 
leading Manhattan spas, Natalia Rose has discovered 
that adult women require a very specific prescription for 
detoxification. Most detox diets emphasize foods that either 
exacerbate issues women already have or block their ability 
to cleanse. Natalia’s detox plan for women:

• �Incorporates cooked foods, including vegetables and fish
• �Is easy to maintain while eating out
• �Allows you to enjoy comfort food, like goat cheese, organic 

butter, and chocolate

Natalia Rose offers an opportunity for real transformation 
with a plan that is actually achievable. As Natalia has seen 
again and again, women find that the extra weight melts 
away, their skin glows, their energy soars, and nagging 
health problems are noticeably improved.

A leading nutritionist and authority on cleansing 

diets, Natalia Rose reveals a gentle and uniquely 

effective 28-day detox plan designed specifically 

for adult women

The Raw Food Detox Diet
978-0-06-079991-5 (hc)
978-0-06-083437-1 (pb)

Raw Food Life Force Energy
978-0-06-117618-0 (hc)
978-0-06-134465-7 (pb)

Also Available:

H E A L T H  &  F I T N E S S :     
D I E T S

978-0-06-174970-4
$25.95 ($31.95 Can.)
288 pages; 7 x 9
Carton Quantity: 40
Selling Territory: W
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City National Radio Campaign

• Author Appearances: Dallas, Denver, 
Memphis, Milwaukee 

• Blog Outreach

• Mother’s Day Online Promotion 

• HarperCollins.com Feature    

• Newsletter Feature

Alexandra Stoddard is the author of more than 

25 books. She travels and lectures nationally, 

has been profiled in magazines worldwide, 

and has  appeared on Oprah, Today, and many 

more programs. She and her husband live in 

Stonington Village, CT.

Before Alexandra Stoddard began to write Things Good 
Mothers Know, she interviewed mothers and children of 
all ages. She asked searching questions and heard the 
most remarkable stories. Every person confirmed what she 
already felt—our relationships with our mothers are the 
most important in our lives. 

In this wise book, Alexandra Stoddard not only celebrates  
what mothers know—and what we would like them 
to know—she encourages them to attend to their own 
happiness in the quest to become better mothers. 
From giving overtly practical advice to taking a more 
philosophical approach, to offering a comforting pat on 
the back, Stoddard reaches out to mothers with words that 
will resonate with their own hopes and struggles. Stoddard 
gives us the perfect gift—a wonderful year-round present 
for every mother and mother-to-be.

• �Things I Want My Daughters to Know has sold more than 
110,000 copies!

In the perfect encore to her beloved and successful 

Things I Want My Daughters to Know, Alexandra

Stoddard gives us a book for mothers that is at once 

inspirational, practical, and supportive

Things Good
Mothers Know
a celebration

A l e x a n d r a  S t o d d a r d 
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Happiness for Two
978-0-06-143563-8 (hc)
Choosing Happiness
978-0-06-000804-8 (hc)

You Are Your Choices
978-0-06-089783-3 (hc)
Time Alive
978-0-06-079664-8 (hc)

Also Available:

Things I Want My Daughters to Know
978-0-06-059487-9 (hc)
978-0-06-128436-6 (pb)
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Marketing & Publicity
• National Print Media Campaign 

• Author Appearances: Birmingham, AL

• Cross-Promotion with Southern Lady 
Magazine 

H O U S E  &  H O M E

978-0-06-134809-9
$24.95 ($29.95 Can.)
192 pages; 73/8 x 9¼; color photos throughout
Carton Quantity: 12
Selling Territory: W

HARDCOVER

Phyllis Hoffman is majority owner and president 

of Hoffman Media, LLC. She serves as the 

creative engine of the company, producing an 

ever-widening range of beautiful magazines 

including Tea Time, Southern Lady, Just Cross 

Stitch, Sew Beautiful, and Taste of the South. 

She is also a sought-after speaker across the 

country, a devoted wife and mother, and a church and community 

leader. Hoffman lives with her family in Birmingham, AL.

In this follow-up to the lovely Southern Lady: Gracious 
Tables, Phyllis Hoffman is back with a lushly illustrated 
celebration of warm, pretty, and soothing domestic 
spaces—both indoors and outdoors. In a tour of gorgeous 
Southern homes, Hoffman showcases areas that have been 
turned into sanctuaries and treasured spots for escaping 
from the world and finding solace.
 
Collectibles aficionado Hoffman focuses in on exquisite 
items—vintage kitchenwares, ephemera, flowers, glass-
ware, furnishings—that bring elegance to any space. To 
help instruct the reader in creating her own gracious home, 
Hoffman offers her guidance in crafting inspirational 
yet functional spaces, as well as personal anecdotes, 
narratives, recipes, decorating hints, entertaining tips, 
and more.

The publisher of Southern Lady magazine, Cooking 

with Paula Deen, and Victoria shows readers how to 

create intimate, inviting spaces in the home

Southern Lady:
Gracious Spaces
CREATING THE PERFECT SANCTUARY IN EVERY ROOM

P h y l l i s  H o f f m a n 
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Southern Lady: Gracious Tables
978-0-06-134667-5 (hc)

Also Available:
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• National Print Media Campaign

• E-Card Campaign

H E A L T H  &  F I T N E S S /    
D I S E A S E S

978-0-06-172816-7
$24.95 ($29.95 Can.)
352 pages; 6 x 9
Carton Quantity: 20
Selling Territory: USCOM
Publishing History:
Collins
(hc) (978-0-06-076693-1)

HARDCOVER

Peter H.R. Green, M.D., is the director of the Celiac 

Disease Center at Columbia University. He lives in 

New York City.

Rory Jones is a science writer who was diagnosed 

with celiac disease in 1998. She lives in New 

Canaan, CT.

Celiac Disease,
Revised and Updated
Edition
a hidden epidemic

P e t e r  H . R .  G r e e n ,  M . D . ,  a n d  R o r y  J o n e s

Celiac disease is a hereditary condition that damages 
the lining of the small intestine so that it cannot properly 
absorb food, and sets off reactions that threaten the entire 
body. The culprit is gluten, a protein found in wheat, rye, 
and barley. The disorder affects nearly one in every 100
people—97% of whom are undiagnosed.

A must-read for both patients and medical professionals, 
this revised and updated edition includes:

• �New information on diagnosis and management of  
the disease 

• �The latest scientific research into a cure                                                      

• �A revised list of safe grains and ingredients, plus 
updated information on reading labels

“�An exceptionally complete yet easy to read guide to celiac 
disease and strategies for living with it successfully. . . . Highly 
recommended.”� —ChildrenWithDiabetes.com

• �Selected as one of the best consumer health books of 2006 by 
Library Journal

The definitive book on one of the most common and 

underdiagnosed autoimmune diseases in the U.S.
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Marketing & Publicity
• National Sports Radio Campaign 

• Blog Outreach

• E-Card Campaign  

• Fox Sports Online Campaign           

• Author Website: www.kylegarlett.comKyle Garlett has been a sportswriter since his 

days as a journalism student at the University 

of Missouri in the early 1990s. He has written 

for FoxSports.com and ESPN The Magazine 

and for the award-winning Best Damn Sports 

Show, Period and The Ultimate Fantasy 

Football Show. The author of The Worst Call 

Ever, Garlett currently works as a freelance sports writer and lives in 

Marina del Ray, CA.

Like nothing else in sports, a game-deciding coaching 
blunder, botched trade, or downright boneheaded play  can 
lead an otherwise sedentary fan to believe that they are 
eminently more qualified to lead their team to the title than 
the $5 million-a-year hacks getting paid for the job. What 
Were They Thinking? covers all the moments that made 
fans tear out their hair, beat their chests in agony, and yell 
until their neighbors called the cops. Tackling all the major 
sports—and then some—this book has dozens of entries 
that cover the play, the players, and the mistakes, and the 
eternal question of “What were they thinking?!?!”

Divided into five sections—Coaches, G.M.s, Media, Athletes, 
and Everybody Else—each entertaining narrative will place 
the idiotic move within its historical context, examine 
the characters and stakes involved, explore the ultimate 
aftermath of his or her misstep, and of course, because of 
the outrageous nature of many these moments, offer more 
than a little comical commentary.

From career-ending punches to pennant-losing 

souvenir grabs, here are the most painful, imbecilic, 

and moronic misjudgments in sports history

What Were They
Thinking?
The Brainless Blunders that Changed
Sports History

K y l e  G a r l e t t 
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978-0-06-169992-4
$24.95 ($29.95 Can.)
256 pages; 6 x 9
Carton Quantity: 0
Selling Territory: W
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The Worst Call Ever!
978-0-06-125137-5 (pb)

Also Available:
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• HarperCollins.com Feature
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• Author Website: 
www.baconunwrapped.com

C O O K I N G / M E A T

978-0-06-170428-4
$16.95 ($19.95 Can.)
192 pages; 5 x 71/8; 2-color
Carton Quantity: 48
Selling Territory: USCOM

HARDCOVER

Bacon: A Love Story
 
A Salty Survey of Everybody’s Favorite Meat
 

H e a t h e r  L a u e r

It’s salty, smoky and sweet. It’s experiencing a culinary 
renaissance. It can make almost any dish better. It’s bacon, 
and it’s the best meat ever. And now, there’s a book that 
celebrates the delicious strip of cured pork belly that makes 
people salivate at the mere thought of it. Popular bacon 
blogger Heather Lauer serves up a piping hot dish of fun, 
facts, and frivolity with this definitive love letter to what 
she calls meat candy.  Heather explores the ins and outs of 
how bacon finds its way to your skillet and what to do with 
it when it gets there.

Bacon: A Love Story features:

• A history of the best meat ever
• Makin’ Bacon: smoking, curing, and seasoning
• �“Bacon Nation”—profiles of the farmers, curers, and 

bacon-obsessed chefs who make it happen
• �There’s bacon in this?: Recipes for bacon-wrapped tator 

tots, bacon brownies, bacon bloody mary, and so much 
more

• �Hooray for Bacon!: Bacon celebrations around the world

A lifelong bacon enthusiast, Heather Lauer 

is the creator of the popular website 

BaconUnwrapped.com. She lives in Phoenix, 

Arizona.

Everything tastes better with bacon, so pull up a 

chair and dig into this fun, quirky celebration of 

the tasty meat icon and pop culture star
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• National Print Media Campaign
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T R A N S P O R T A T I O N :     
A V I A T I O N / H I S T O R Y  

978-0-06-156526-7
$34.95 ($41.95 Can.)
240 pages; 9 x 12; color and b&w
illustrations throughout
Carton Quantity: 12
Selling Territory: USC

HARDCOVER

Roger D. Launius is senior curator of Space 
History at the Smithsonian’s National Air and 
Space Museum. He has written or edited more 
than 20 books on aerospace history and has 
been a guest commentator on CNN, the News 
Hour with Jim Lehrer, ABC, CBS, NBC, and 
many others. He lives near Washington, D.C.

Andrew K. Johnston is a geographer at the 
Center for Earth and Planetary Studies, a 
research department of the National Air and 
Space Museum. He is the author of Earth from 

Space and lives in Washington, D.C.
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Smithsonian Atlas 
of Space Exploration
R o g e r  D .  L a u n i u s  a n d

A n d r e w  K .  J o h n s t o n 

The ever-fascinating history of space exploration and 
humanity’s progress in exploring new frontiers will 
be depicted through text, photographs, and newly-
commissioned maps of key sites and geographic locations. 
The Smithsonian Atlas of Space Exploration takes the  
reader on a tour of space flight from the earliest conceptions 
of the solar system through the dawn of the space age (the 
first liquid-fueled rocket in 1926), the Cold War, Sputnik, 
ballistic missile development, robot explorers, and the 
exploration of outer planets and interplanetary space. The 
compelling narrative explains the geography of spaceflight 
within an historical context, as well as highlights how space 
exploration has changed—and expanded—our vision of 
the universe. A beautiful, oversized gift book and a must-
have reference for everyone interested in space exploration, 
technology, and human achievement.

A unique, lavishly illustrated, and extensive history 

of space exploration, from Ptolemy and Copernicus 

to the Mars missions of today
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• National Print Media Campaign
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H I S T O R Y

978-0-06-135793-0
$26.95 ($32.95 Can.)
352 pages; 6 x 9; 20 b&w illustrations
Carton Quantity: 20
Selling Territory: W

HARDCOVER

After the fall of France in June 1940, London became the 
center of world political theater. For the U.S. president, 
the great question was: “Could Britain, with American 
help, hold out against the might of Nazi Germany?” While 
keeping the United States officially neutral, FDR devised 
an unprecedented strategy, leading to the revolutionary 
idea of lend-lease. But was Churchill—widely regarded as 
a reckless politician and thought by many to be a drunk 
—a good bet? To find the answer, Roosevelt dispatched his 
closest associate, Harry Hopkins, to Britain on a mission. 
Hopkins’s endorsement of Churchill ended all of FDR’s 
doubts, and with the passage of the Lend-Lease Act the 
president sent Averell Harriman, a wealthy financier and 
entrepreneur, to London “to keep the British Isles afloat.” 
For Harriman, the assignment turned out to be the great 
adventure of a remarkable life.

Filled with vivid details and great storytelling, “To Keep 
the British Isles Afloat” explores the still-misunderstood 
beginnings of the unique World War II Anglo-American 
alliance, as well as offering an intriguing new perspective 
on the relationship between Roosevelt and Churchill.

Thomas Parrish is the author of a number of distinguished popular 

histories, including The Submarine: A History, Berlin in the Balance, 

and Roosevelt and Marshall. He lives in Berea, KY.

An inside look at the work and adventures

of Harry Hopkins and Averell Harriman, in

the creation of history’s most remarkable

international partnership

“To Keep the British   
  Isles Af loat”
FDR’s men in Churchill’s London, 1941

T h o m a s  P a r r i s h
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978-0-06-169718-0
$26.95 ($32.95 Can.)
256 pages; 6 x 9; index
Carton Quantity: 28
Selling Territory: W
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HARPERAUDIO
978-0-06-176792-0
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$34.95 ($41.95 Can.)

Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City Radio Campaign

• National Television Satellite Tour

• Author Appearances: New York City,                   
Washington, D.C.

• First Look Program

• Blog Outreach

• HarperCollins.com Feature

• Live Webcast with                           
www.authorsonair.com

• Author Website:  
www.womenomics.com
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Claire Shipman is the senior national correspondent 
for ABCNews’ Good Morning America and a regular 
on This Week with George Stephanopoulos. She 
lives in Washington, D.C., with her husband and two 
children.

Katty Kay is the Washington correspondent and anchor 
for BBC World News America and a contributor 
to Meet the Press, Larry King Live, and the Chris 
Matthews Show. Kay lives in Washington, D.C., with 
her husband and four children. 

Relegating the “all or nothing,” mommy-wars mentality to 
the 20th century, Womenomics offers a revolutionary new 
take on the largely hidden power that women have in the 
marketplace. Why now? Simple market forces. Companies 
with more women managers are more profitable, so women 
are topping every company’s most wanted list these days 
just as a labor shortage is looming. At the same time, the 
workforce at large is demanding to work in new ways. 
 
But Womenomics is more than a marshalling of extra-
ordinary evidence. It also shows women how to take 
advantage of this historical moment by crafting high-
octane careers that don’t require all-or-nothing lifestyles. 
Most appealing, though, are the refreshingly candid 
anecdotes from Shipman’s and Kay’s lives. They also share 
the stories of other professional women struggling with the 
same issues—women who’ve taken counterintuitive steps 
in their careers but who’ve carved out rewarding work-life 
scenarios. More than anything, the message of the book 
empowers and inspires.

TV journalists Claire Shipman and Katty Kay

describe the business revolution that redefines

success and finally lets women work the way

they really want 

Womenomics
work less, achieve more, live better

C l a i r e  S h i p m a n  a n d  K a t t y  K a y 
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign  

• Targeted Advertising

• Author Appearances: New York Area

• Academic Outreach William Zinsser has been the mentor for 

countless people who want to write clearly and 

warmly. His 18 books include the classic On 

Writing Well, which has sold well over a million 

copies. He now teaches at the New School and 

at the Columbia School of Journalism.

Nobody has had a greater effect on writers, teachers, and 
editors in recent decades than William Zinsser. Now, in 
Writing Places, he describes more than 50 years of writing 
and teaching in a series of unusual locations, starting with 
his first job at the legendary New York Herald Tribune and 
including freelance stints in lonely apartments; a decade 
as master of Branford College at Yale, where his office 
was under a carillon; and various quirky offices in New 
York, one of which had a firepole. Each place taught him 
valuable lessons that shaped the influential writer and 
teacher he would become. Written with humor, elegance, 
and vividly remembered detail about the men and women 
who kept crossing his life, William Zinsser’s Writing Places 
will delight everyone who dreams of writing his or her own 
distinctive story. 

The author of On Writing Well, the bestseller 

that has inspired two generations of writers, 

journalists, and students, recalls the many 

colorful and instructive places where he has 

worked and taught

Writing Places
the life journey of a writer and teacher

W i l l i a m  Z i n s s e r 
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On Writing Well, 30th Anniversary Edition
978-0-06-089154-1 (pb)

Also Available:

M E M O I R

978-0-06-172902-7
$22.95 ($27.50 Can.)
196 pages; 5½ x 8¼ 
Carton Quantity: 48
Selling Territory: W

HARDCOVER
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978-0-06-169716-6
$27.95 ($33.95 Can.)
384 pages; 6 x 9; index
Carton Quantity: 20
Selling Territory: W
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City National Radio Campaign

• Author Appearances: New York

King of the Club
978-0-06-089834-2 (pb)

Also Available:

Charles Gasparino is an on-air editor for CNBC, 
a columnist for Trader Monthly magazine, and a 
freelance writer for New York Magazine, Forbes, 
and other publications. He previously wrote for 
the Wall Street Journal and is the author of 
Blood on the Street, which was a BusinessWeek 
bestseller. He lives in New York City.

Critically acclaimed investigative reporter and CNBC 
personality Charles Gasparino demonstrates how the 
ongoing tumult in financial markets is part of a much larger 
story that entails some of our most esteemed financial 
institutions selling out their responsibility—not just to 
their own shareholders but to millions of outside investors 
and to the American public itself. The Sellout shows how 
and why America’s largest investment banks have suffered 
staggering losses in assets and influence, triggering the 
vast financial crisis that is now devastating the United 
States and institutions across the globe. This page-turning 
narrative captures how avarice, arrogance, and sheer 
stupidity eroded Wall Street’s dominance, made many of 
our country’s most fabled financial institutions vulnerable 
to significant new foreign control, and profoundly weakened 
the financial security of millions of poor and middle-class 
American families. 

Gasparino is known as a tenacious reporter who regularly 
breaks news about Wall Street’s inner workings and who  
has a direct line to Wall Street’s most prominent dealmakers. 
Gasparino’s talent for delivering a dramatic narrative and 
explaining complex financial maneuvers in accessible terms 
guarantees The Sellout will become an instant classic.

In the spirit of Barbarians at the Gate and Liar’s 

Poker comes the definitive book on the most 

dramatic and anxiety-ridden era in national socio-

economic history—not merely the collapse of Wall 

Street’s legendary firms, but a broad examination 

of the people and the forces who killed Wall Street

The Sellout
How Wall Street Greed and Stupidity 
Destroyed America’s Dominance of the 

Global Financial System

C h a r l e s  G a s p a r i n o 
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City National Radio Campaign

• Author Website:                                           
www.time.com/curiouscapitalist

76 June

Justin Fox’s compelling narrative describes the rise and fall 
of the efficient market investing theory and the century-long 
making of the modern financial industry. In a lively history 
of  the ideas behind the evolution of the economic market, 
Fox brings to life the people that forged investing, from the 
formative days of Wall Street through the Great Depression 
and into the 21st century.  

It’s a tale featuring professors who made and lost fortunes, 
battled fiercely over ideas, beat the house in blackjack, 
wrote bestselling books, and played major roles on the world 
stage. For anyone who wants to know how and why the ex-
perts make investment decisions, The Myth of the Rational 
Market is a fascinating tour of the driven and brilliant think-
ers who have created the world as we know it.

I N V E S T I N G / H I S T O R Y

978-0-06-059899-0
$25.95 ($31.95 Can.)
320 pages; 6 x 9; index
Carton Quantity: 24
Selling Territory: USCOM

HARDCOVER

Time editor-at-large and economics columnist

Justin Fox describes the rise and fall of the

world’s most influential investing idea—the

efficient markets theory—and its replacement

with behavioral economics

The Myth of the
Rational Market
Wall Street’s Impossible Quest
for Predictable Markets

J u s t i n  F o x 

Justin Fox serves as editor-at-large and 

economics columnist of Time magazine and 

author of the popular Time.com blog The 

Curious Capitalist. He also appears regularly 

on CNN, CNBC, and PBS. He lives in New 

York City.
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Ben Ryder Howe is a former editor of the Paris 

Review and a former deli owner. His writing 

has appeared in the New Yorker, the Atlantic 

Monthly, Best American Travel Writing, and 

Outside magazine. He still lives with his wife in 

the basement of her family’s house on Staten 

Island, now joined by their two children.

My Korean Deli is a story of being down and out and   
trapped in absurdity—a comic tale of families, class, 
small business, and the quest for authentic experiences in 
an increasingly unreal city. It starts when Ben Ryder Howe’s 
wife, whose parents emigrated from Korea, decides that she 
needs to repay her debt to her parents by buying them a 
convenience store to run. Howe, an editor at the prestigious 
Paris Review, reluctantly agrees to help in the venture. No 
longer able to afford an apartment of their own, Howe and 
his wife move into the basement of her parents’ Staten 
Island home. 

By day, Howe commutes into the Paris Review offices in 
George Plimpton’s apartment overlooking the East River, 
and at night he heads to Brooklyn to slice cold cuts, peddle 
lottery tickets, and sell coffee. In My Korean Deli, he offers an 
insider’s view of your local convenience store and recounts 
the grievous mistakes newcomers can make—from 
raising the price of coffee to selling cigarettes to minors. 
Owning the deli becomes a transformative experience for 
everyone involved as they struggle to keep the store—and 
themselves—from bankruptcy while sorting out issues of 
class,  intermarriage, work, and personal identity. 

M E M O I R

978-0-06-171033-9
$25.95 ($31.95 Can.)
304 pages; 6 x 9
Carton Quantity: 24
Selling Territory: W

HARDCOVER

A hilarious tale of a preppy, New England-born 

literary editor buying a Brooklyn deli with his 

Korean in-laws

My Korean Deli
HOW I RISKED MY CAREER AND MORTGAGED MY
FUTURE for A CONVENIENCE STORE

B e n  R y d e r  H o w e 
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W. Ralph Eubanks is the author of Ever is a 

Long Time, which Washington Post book 

critic Jonathan Yardley named one of the best 

nonfiction books of 2003. A 2007 Guggenheim 

Fellow, he is currently a Bernard Schwartz 

fellow at the New America Foundation. He 

lives in Washington, D.C., with his wife and 

three children.

In 1914, in defiance of his middle-class landowning family, 
a young white man named James Morgan Richardson 
married a light-skinned black woman named Edna Howell. 
Over their more than 20 years of marriage, they formed a 
strong family and built a house at the end of a winding 
sandy road in South Alabama, a place where their safety 
from the hostile world around them was assured and where 
they developed a unique racial and cultural identity. Jim 
and Edna Richardson were Ralph Eubanks’s grandparents. 

Part personal journey, part cultural biography, The House 
at the End of the Road examines a little-known piece of 
this country’s past: interracial families that survived and 
prevailed in defiance of Jim Crow laws, including those 
prohibiting interracial marriage. As he did in his acclaimed 
2003 memoir, Ever is a Long Time, Eubanks uses interviews, 
oral history, and archival research to tell a story about race 
in American life that few readers have experienced. In lyrical, 
evocative prose, this extraordinary book pierces the heart 
of issues of race and racial identity, leaving us ultimately 
hopeful about the world as our children might see it.

B I O G R A P H Y  &           
A U T O B I O G R A P H Y

978-0-06-137573-6
$26.95 ($32.95 Can.)
352 pages; 6 x 9; index
Carton Quantity: 32
Selling Territory: USCOM

HARDCOVER

In the tradition of The Color of Water, a powerful 

story about race and identity through the lens

of one American family across three generations

The House at the 
End of the Road
A STORY OF RACE, IDENTITY, AND MEMORY

W .  R a l p h  E u b a n k s 
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• IndieBound Campaign
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Suzanne Kelly Simons is an Executive Producer 

at CNN based in Atlanta. She has also worked 

as a freelance anchor for CNN International 

since 1988 in both Berlin and Atlanta. She 

was a freelance foreign correspondent in 

Germany and covered the Kosovo conflict from 

Macedonia and Kosovo in 1999. 

In early 2004, four men working in Fallujah for Blackwater 
USA (now Blackwater Worldwide) were ambushed and killed, 
two of their bodies left to hang from a bridge. This was but 
the first headline-making incident to involve Blackwater, 
the shadowy private military contractor hired by the State 
Department to help bring security to Iraq. Three-and-a-half 
years later, the firm was nearly banned after its employees 
were involved in a shooting that left more than a dozen 
innocent Iraqi civilians dead. Despite an outraged Iraqi 
government, the State Department wouldn’t have it. It was 
convinced it could not do its job without Blackwater. Indeed, 
the company boasted more firepower, manpower, and hi-
tech systems than many small countries.

Blackwater is the creation of one man, Erik Prince, an ex-Navy 
SEAL and evangelical Christian who has become the 21st-
century face of private warfare. Much of his story, like that 
of his company, has never been told. Author and journalist 
Suzanne Simons has received unprecedented access to 
Prince, traveling with him in the U.S. and to the Middle 
East. She has interviewed dozens of Blackwater employees, 
top executives, ex-employees, and government officials 
from the State Department to the Pentagon. The result is 
a riveting portrait of the rise of a true modern prince—a 
man held unaccountable to voters, the instruments of war 
at his disposal. 

P O L I T I C A L  S C I E N C E /  
B I O G R A P H Y
978-0-06-165135-9
$26.95 ($32.95 Can.)
288 pages; 6 x 9; index
Carton Quantity: 24
Selling Territory: W
HARDCOVER
HARPERLUXE
978-0-06-177503-1
$26.95 ($32.95 Can.)

The story of Erik Prince, ex-Navy SEAL and heir to 

a fortune, who founded what would become one of 

the world’s most notorious private security firms

Master of War
blackwater usa’s erik prince
and the business of war

S u z a n n e  K e l l y  S i m o n s
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Francis Flaherty has worked for the past fifteen 

years at the New York Times. He has written 

for Harper’s, Atlantic Monthly, Commonweal, 

and the Progressive and has taught journalism 

at NYU. Flaherty holds a B.A. from Harvard 

College and a J.D. from Harvard Law, and lives 

with his wife and two children in Brooklyn, NY. 

The bulk of writing books address grammar, style, and other 
line-by-line topics. Francis Flaherty believes that complex 
story-level matters—how to make a story move and how 
to use description to buttress your theme—pose equally 
common and far more formidable problems for writers.

Drawn from Flaherty’s long experience at the Times, this 
highly entertaining book shows how Times articles read     
the way they do. “Sometimes, say things sideways,”          
Flaherty writes. “The reader will be grateful.” “White is 
whitest on black,” he observes. “Let contrast work for you.” 
Through these and other hard-won story-level insights, 
sprinkled with examples from real stories and leavened with 
a good dose of newsroom memoir, The Elements of Story 
fills a large gap in the long shelf of writing books. 

R E F E R E N C E

978-0-06-168914-7
$24.95 ($29.95 Can.)
288 pages; 5½ x 8¼; line drawings
throughout; index
Carton Quantity: 36
Selling Territory: USCOM

HARDCOVER

In the spirit of The Elements of Style, this

nonfiction writing guide by a New York Times  

editor presents 50 secrets of successful narratives

The Elements of Story
field notes on nonfiction writing

F r a n c i s  F l a h e r t y 
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Michael E. Gerber is a legendary entrepreneur 
and coach with over 40 years of experience. 
He is the founder of the company E-Myth 
Worldwide,  an in-demand speaker, and a 
consultant and founding dean of Grand Canyon 
University’s College of Entrepreneurship. He 

lives in Petaluma, CA.

Got a great idea to start a business? So now what? 
E-Myth Enterprise explores the requirements that any new 
business must meet: the satisfaction of its four primary 
influencers—its employees, customers, suppliers, and 
investors—through four fundamental categories—visual, 
emotional, functional, and financial. Together these form 
the twin strategies every entrepreneur must use to design 
a business. 

The latest book in the Gerber franchise, E-Myth Enterprise 
completes a training program any entrepreneur can use to 
fulfill his or her dream. E-Myth Enterprise is a great follow-
up to Awakening the Entrepreneur Within, as it shows 
would-be entrepreneurs how to put a great idea to work. 
Next, readers can turn to E-Myth Revisited for tried-and-
true advice about avoiding the pitfalls that prevent most 
small business owners from succeeding. Following this, 
The E-Myth Manager provides essential guidance for the 
management of any business. Finally, for advice on how to 
take an existing business to the next level of growth and 
opportunity, readers can turn to E-Myth Mastery.

• �Michael Gerber’s books have sold millions of copies, and the 
company he founded, E-Myth Worldwide, boasts more than 
52,000 business clients in 145 countries.

B U S I N E S S  &  E C O N O M I C S : 
E N T R E P R E N E U R S H I P

978-0-06-173369-7
$24.95 ($29.95 Can.)
240 pages; 6 x 9; index
Carton Quantity: 28
Selling Territory: W
HARDCOVER
harperaudio
978-0-06-178009-7
3 Hours/3 CDs
$22.95 ($27.50 Can.)

The world’s top business guru and bestselling

author Michael Gerber shows would-be entrepreneurs 

how to get started, operationalize their winning idea, 

and design a business that will thrive

E-Myth Enterprise
How to Turn A Great Idea Into a Thriving Business

M i c h a e l  E .  G e r b e r 
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Awakening the
Entrepreneur Within
978-0-06-156814-5 (hc)
978-0-06-157447-4 (uabcd)

E-Myth Mastery
978-0-06-072323-1 (pb)
978-0-06-075924-7 (cd)
The E-Myth Revisited
978-0-88-730728-7 (pb)
978-0-06-057490-1 (cd)

The E-Myth Contractor
978-0-06-093846-8 (pb)
The E-Myth Manager
978-0-88-730959-5 (pb)
The E-Myth Physician
978-0-06-093840-6 (pb)

Also Available:
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B U S I N E S S  &  E C O N O M I C S

978-0-06-134668-2
$27.95 ($33.95 Can.)
400 pages; 6 x 9; index
Carton Quantity: 24
Selling Territory: W

HARDCOVER

Marketing & Publicity
• National Print Media Campaign

Michael Schuman is currently the Asia 

business correspondent for Time magazine 

and covers the entire continent from India to 

Japan. He also spent more than six years as 

a correspondent for the Wall Street Journal 

in South Korea and Indonesia. He was part 

of an award-winning team of journalists who 

covered the 1997-98 Asian economic crisis for the Wall Street 

Journal. He is currently based in Hong Kong.

Spanning nine countries, filled with heroic tales of bold 
decisions and self-sacrifice, and probing vast historical 
undercurrents, The Miracle takes readers inside private 
boardroom meetings, heated business negotiations, factory 
floors, and presidential cabinet sessions for a behind-the-
scenes look at the events that shaped Asia’s economic 
ascent—and will shape the world in the century to come. 

With this insider’s view, Michael Schuman uncovers how 
outsourcing to Asia began, how Asia’s most successful 
companies became global corporations, and reveals the 
technological changes and global economic shifts that 
made Asia’s boom possible. Schuman focuses on the 
compelling human side to this economic story, and readers 
will meet the political strongmen, the entrepreneurs, and the 
key policymakers who shared the same dream: to uplift Asia 
to its proper place of influence in the world and eradicate 
the poverty around them.

An insightful, engaging historical account of 

Asia’s economic rise, The Miracle addresses 

the most meaningful, far-reaching global event 

since World War II

The Miracle
The Epic Story of Asia’s Quest for Wealth

M i c h a e l  S c h u m a n 
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Schooled in the UK and USA, Gabriel Weston 

studied English Literature at Edinburgh 

University before attending medical school in 

London. She went on to become a member of 

the Royal College of Surgeons, and is currently 

a part-time ear, nose, and throat surgical 

specialist. She lives in London with her husband and two children.

Surgeons have long been known for their allergy to doubt, 
an unsurprising trait in professionals who must play God, 
routinely risking someone else’s life in order to do their job. 
But in this illuminating memoir, Gabriel Weston reveals 
her emotions, passions, and doubts, normally hidden just 
behind the surgeon’s mask.

As well as being a surgeon, Weston is a writer of extra-
ordinary gifts. Her voice is compassionate and truthful, 
telling us what it’s like to stand in an operating room 
holding someone’s neck open for seven hours, or what 
happens when the line between the personal and the 
professional begins to blur, or about the shame of watching 
a patient die. Interweaving her own story with those of her 
patients, old and young, Weston evokes both the humor and 
the heartbreak that come of medicine’s daily confrontation 
with the ultimate unknowability of the human body. With 
prose that never flinches from the raw, graphic realities of a 
surgeon’s day, Weston confronts life, death, and the unique 
difficulties of being a female surgeon in a heavily male-
dominated profession.

M E M O I R /  M E D I C I N E

978-0-06-172540-1
$22.95 (NCR)
208 pages; 5½ x 8¼
Carton Quantity: 44
Selling Territory: US

HARDCOVER

 

An eloquent and piercing account of a young 

woman’s surgical education, in the tradition of 

Atul Gawande

Direct Red
A surgeon’s view of her life or death  
profession
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Marketing & Publicity
• National Print Media Campaign

• Smithsonian Institution Member 
Outreach

• Cross-Promotion with the National 
Museum of the American Indian

• Academic Outreach

American Indians/ 
American Presidents
A History

C l i f f o r d  E .  T r a f z e r ,  G e n e r a l  E d i t o r

T h e  N a t i o n a l  M u s e u m  o f  t h e

A m e r i c a n  I n d i a n

Focused on major turning points in Native American 
history, American Indians/American Presidents explores 
how Native Americans interpreted the power and prestige 
of the presidency, and advanced their own agenda for 
tribal sovereignty, from the era of George Washington to 
the administration of George W. Bush. This fully illustrated, 
four-color book transports readers into fascinating 
and unfamiliar histories and introduces a pantheon of 
Indian leaders who viewed themselves as the equals of 
the presidents. It also provides new perspectives on the 
presidents—for example, Richard Nixon was actually a 
champion of tribal self-determination.

Drawing on inaugural addresses, proclamations, Indian 
Agency records, private correspondence, memoirs, peti-
tions, photographs, and objects in the collections of the 
Smithsonian’s National Museum of the American Indian, 
American Indians/American Presidents sheds new light on 
the complex relationship between leaders, on the issue of 
tribal sovereignty, and on a hidden side of the social, geo-
graphic, and political evolution of the United States.

H I S T O R Y

978-0-06-146653-3
$29.95 ($35.95 Can.)
224 pages; 8 x 10; full-color illustrations 
throughout; index
Carton Quantity: 22
Selling Territory: W

HARDCOVER

An illustrated, multi-author history of the 

unique relationship between Native American 

leaders and American presidents

General editor Clifford E. Trafzer is the Rupert Costo Chair in American 

Indian Affairs and Professor of History at the University of California, 

Riverside. The National Museum of the American Indian, part of the 

Smithsonian Institution, is the first national museum dedicated 

to the preservation, study, and exhibition of the life, languages, 

literature, history, and arts of Native Americans.
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Scott McCartney has been explaining airlines 

and travel to readers of the Wall Street Journal 

for more than a decade. His travel coverage 

has won numerous awards, and he has made 

frequent appearances on ABC, NBC, FOX, 

CNBC, NPR, and local radio and television 

broadcasts. He lives in Dallas, TX.

P A P E R B A C K  O R I G I N A L 

With late planes, missed connections, lost luggage, bumped 
passengers, cramped seating, high fares, surly employees, 
and security lines, ordinary travel today is an extraordinary 
ordeal.

The Wall Street Journal Guide to Power Travel is both an 
entertaining road trip and a heavily prescriptive guide to 
making travel hassle-free and enjoyable. By understanding 
the ins and outs of airline connections, ticketing, transfers, 
and travelers’ rights, readers will discover how to navigate 
the system as seasoned travel experts. 

Expert advice and tips include:
• �How to get cheap fares, first-class upgrades, and better 

seats
• �How to pack to avoid security hassles
• �How to minimize chances of lost luggage and what to do 

when baggage doesn’t show up
• �How to avoid delays, bottlenecks, and minimize the 

chances you’ll get stuck at the airport
• �How to complain to an airline and get some attention, 

right down to what to ask for in compensation and how to 
get the government’s attention

T R A V E L

978-0-06-168871-3
$16.95 ($19.95 Can.)
320 pages; 55/16  x 8
Carton Quantity: 60
Selling Territory: W

TRADE PAPERBACK

From the Wall Street Journal “Middle Seat” 

columnist, a book that shows readers how to 

secure ease, civility, comfort, and good deals 

on the road

The Wall Street Journal 
Guide to Power Travel
How to arrive with your dignity, sanity,
and wallet intact

S c o t t  M c C a r t n e y 
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Supa Nova Slom is a hip-hop performer and 

holistic practitioner who works with young 

people on health and empowerment issues 

through the Hip-Hop Meditation Cipher. He 

also created and produced the documentary 

film Holistic Wellness for the Hip-Hop 

Generation and is a frequent co-host on The 

Star and Buc Wild Show and Chuck D’s radio show in NYC. He 

has been profiled in The Source, Undercover, Billboard, and Yoga 

Magazine. He lives in Brooklyn, NY. 

P A P E R B A C K  O R I G I N A L 

The Remedy offers a three-tiered program combining diet, 
detox, and exercise for fast and healthy weight loss. The 
Remedy recommends a vegan diet but works with you to 
create a plan that you will actually stick with, whether it 
be more vegetarian but without whole fat dairy or having 
some meat but treating it more as garnish than a main 
course. The program shows how a green lifestyle can give 
you incredible energy and a great body while still eating 
great-tasting foods. 

The Remedy also includes recipes and lifestyle secrets 
from many of hip-hop’s top names including Erykah Badu, 
Doug E. Fresh, Hype Williams, Sticman of Dead Prez, Tyson 
Beckford, and Ky-Mani Marley.

H E A L T H  &  F I T N E S S :  D I E T S

978-0-06-170972-2
$16.95 ($19.95 Can.)
256 pages; 6 x 9; index
Carton Quantity: 28
Selling Territory: USCOM
TRADE PAPERBACK

Skinny Bitch meets hip-hop as “The Medicine 

Man” shares his vegan-centric diet and detox 

program that has transformed the lifestyles of 

many of music’s top artists

The Remedy
the five-week power plan to detox your 
system, combat the fat, and rebuild 

your mind and body

S u p a  N o v a  S l o m
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www.supanovaslom.com
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• Blog Outreach
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• First Look Campaign

• Gather.com Campaign

• Newsletter Feature
Michael C. Lu, M.D., M.P.H., is an associate 

professor of obstetrics & gynecology and public 

health at UCLA. He is the director of the UCLA 

Preconception Care Clinic, and has been 

selected as one of the Best Doctors in America 

since 2005. He lives in Los Angeles with his 

wife and their two smart and healthy girls.©
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Get Ready to Get Pregnant
your complete prepregnancy guide

to making a smart and healthy baby

M i c h a e l  C .  L u ,  M . D . ,  M . P. H . 

The study of preconception is so new that many doctors 
have as many questions as their patients. Dr. Michael Lu 
is a leading expert in the field of preconception and gives 
women a step-by-step plan that lays the groundwork for an 
easy pregnancy and a healthy child.

Dr. Lu’s plan explains how potential mothers can help 
prevent life-threatening conditions like pre-eclampsia and 
how to minimize the likelihood of many childhood conditions, 
from asthma to ADHD. Each chapter in this friendly but 
authoritative book provides both an explanation of  the hot-
button issues and action plans for women to take before 
getting pregnant, including:

• Ten steps to get yourself nutritionally ready 
• �Ten brain foods you should eat more of
• Ten toxic foods to avoid 
• Ten steps to strengthen your stress resilience 
• Ten steps to give your immune system a good tune-up 
• Ten steps to detoxify your environment 
• Ten things to talk to your doctor about 
• Ten steps to get your man ready for fatherhood

H E A L T H : P R E G N A N C Y  & 
C H I L D B I R T H

978-0-06-174030-5
$15.95 ($18.95 Can.)
288 pages; 55/16 x 8
Carton Quantity: 64
Selling Territory: W

TRADE PAPERBACK

From a leading expert in the new field of preconcep-

tion care comes the only book spelling out exactly 

how women should prepare themselves for preg-

nancy with a plan that lays the groundwork for the 

child’s health throughout his or her entire life

P A P E R B A C K  O R I G I N A L 
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N ew   Y ork    T imes     B estselling           A uthor     

Ten years after actress Marilu Henner started her bestselling 
Total Health Makeover series, she’s in better shape than 
ever—at peak health, working with a very active online 
community at Marilu.com, and celebrating life with her new 
husband, whom she helped to cure of cancer. Now she’s 
back with an inspiring guide to making your life work for 
you, whatever your age or condition. 

With the verve of a teenager and the wisdom of a sage, 
Marilu breaks down all the elements in our lives—our minds, 
our bodies, and the world around us—that can sabotage 
our progress, and helps us discover the best in ourselves. 
Whether readers need a major life change or simply want 
new ideas on improving their lives, Marilu Henner is their 
cheerleader, muse, and mentor.

• �Marilu’s books have sold more than one million copies, and the 
hardcover edition of Wear Your Life Well was a New York Times 
bestseller.

“�She’s dropped 54 pounds and kept it off, transformed her 
health and inspired thousands of others to do the same—
so it’s no wonder we’ve always admired Marilu Henner.” 
� —Woman’s World

I N S P I R A T I O N / H E A L T H / 
S E L F - H E L P

978-0-06-098859-3
$14.95 ($17.95 Can.)
288 pages; 6 x 9
Carton Quantity: 32
Selling Territory: W
Publishing History:
Collins
(hc) (978-0-06-039365-6)
trade paperback

It’s not enough just to live—you have to wear 

your life well! Readers learn how in this inspir-

ing guide from New York Times bestselling 

author and beloved actress Marilu Henner

Wear Your Life Well
Use What You Have to Get What You Want

M a r i l u  H e n n e r  w i t h  L o r i n  H e n n e r

Marilu Henner is a well-known actress who has 
most recently starred in The Celebrity Apprentice. 
She is the author of two other New York Times 
bestselling books, Marilu Henner’s Total Health 
Makeover and Healthy Life Kitchen. She lives in 
Los Angeles, CA.
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Marketing & Publicity
• National Print Media Campaign

• Author Website: 
www.marilu.com

Healthy Kids
978-0-06-052852-2 (pb)
Healthy Life Kitchen
978-0-06-098857-9 (pb)
The 30 Day Total Health Makeover
978-0-06-103133-5 (pb)

Marilu Henner’s Total Health Makeover
978-0-06-098878-4 (pb)
I Refuse to Raise a Brat
978-0-06-098730-5 (pb)

Also Available:
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City National Radio Campaign

• Author Website: www.
americashiddenhistorythebook.com

• Smithsonian Institution Member  
OutreachKenneth C. Davis is the bestselling author of the 

Don’t Know Much About® series for adults and 

children. Davis appears frequently in the media 

and has written for the New York Times and 

Newsday, among other publications. He has also 

contributed to NPR’s All Things Considered. He 

lives in New York City and Dorset, VT.

America’s Hidden History
Untold Tales of the First Pilgrims,
Fighting Women, and Forgotten

Founders Who Shaped a Nation

K e n n e t h  C .  D a v i s

Kenneth C. Davis, author of the phenomenal New York 
Times bestseller Don’t Know Much About History, presents 
a collection of extraordinary stories, each detailing an 
overlooked episode that shaped the nation’s destiny and 
character.

“�[Davis] merrily removes the whitewash from an often-bland 
concept of the past. . . . The takeaway here is that history can be 
a lot of fun.”�  —Associated Press

 
“�Witty and irreverent. . . . May we expect a sequel to this delightful 
effort?”� —Library Journal

 
“�[Davis] makes the reading fun as he pokes into hidden corners 
of the nation’s history.”� —St. Louis Post Dispatch

“[Davis] has a knack for innovative storytelling.”
—St. Petersburg Times

“�[Davis] skillfully illuminates the role of human foibles in historic 
events. With these ‘fulcrum moments’ ending in 1789, Davis has 
enough leverage for another successful series.”

—Publishers Weekly

• �Kenneth C. Davis’ Don’t Know Much About® series has sold 
more than four million copies.

H I S T O R Y

978-0-06-111819-7
$15.95 ($18.95 Can.)
320 pages; 55/16 x 8 
Carton Quantity: 60
Selling Territory: USCOM
Publishing History:
Collins
(hc) (978-0-06-111818-0)
TRADE PAPERBACK
HARPERLUXE
978-0-06-156288-4
$26.95 ($32.95 Can.)
e-book available

“American history in the vibrant tradition of 

 David McCullough.”

�—Ron Powers, co-author of Flags of Our Fathers

N ew   Y ork    T imes     B estselling           A uthor     
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A former BusinessWeek editor and national 

editor at Bloomberg News, Jeffrey Rothfeder 

has written for publications from the New 

York Times to the Washington Post and has 

appeared on 20/20, Nightline, Today, Good 

Morning America, and Oprah. He lives in 

Cortlandt Manor, NY.
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• National Print Media Campaign

McIlhenny’s Gold
How a Louisiana Family Built
the Tabasco Empire

J e f f r e y  R o t h f e d e r 

In this fascinating history, Jeffrey Rothfeder tells how from 
a simple idea—the outgrowth of a handful of peppers 
planted on an isolated island on the Gulf of Mexico—a 
secretive family business emerged that would produce one 
of the best-known products in the world. In short order, 
McIlhenny’s descendants would turn Tabasco into a gold 
mine and an icon of pop culture. 

A delectable and satisfying read for both Tabasco fans and 
business buffs, McIlhenny’s Gold is the untold story of the 
continuing success of an eccentric, private company, a 
lively history of one of the most popular consumer products 
of all time, and an exploration of our desire to test the limits 
of human tolerance for fiery foods. 

 “�The history of Tabasco and its creators, the McIlhenny family, 
makes for a spicy . . . tale, and Jeffrey Rothfeder serves it up 
nicely.”                                                             —BusinessWeek

 “�The unembellished saga of the McIlhenny clan is a tale that 
needs no seasoning.”                                               —Portfolio

 “Balanced and always entertaining.”         —Publishers Weekly

B I O G R A P H Y / H I S T O R Y /
B U S I N E S S

978-0-06-072185-5
$15.95 ($18.95 Can.)
272 pages; 55/16 x 8
Carton Quantity: 68
Selling Territory: W
Publishing History:
Collins
(hc) (978-0-06-072184-8)

TRADE PAPERBACK
e-book available

 “The McIlhenny story itself is pure gold.”

—Wall Street Journal
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John “Lofty” Wiseman served for 26 years with the Special Air Service 

and was their Chief Survival Instructor. He remains the foremost 

authority on SAS training techniques for civilians and is currently 

involved in the survival organization Trueways Survival School. He 

lives in England.

SAS Survival 
Handbook,
Revised Edition
For Any Climate, in Any Situation

J o h n  “ L o f t y ”  W i s e m a n 

The internationally bestselling SAS Survival Handbook is 
the Special Air Service’s complete course in being prepared 
for any type of emergency. John “Lofty” Wiseman, the 
original survival instructor, presents real strategies for 
surviving every type of situation, from accidents and escape 
procedures (including chemical and nuclear situations) to 
successfully adapting to various climates (polar, tropical, 
desert) to identifying edible plants and creating fire. 
Extremely practical and illustrated throughout, this is THE 
survival handbook—the first choice of both survival experts 
and novices for more than twenty years.

Included in this fully revised and updated edition are:
• �Case studies about actual survival situations
• �Survival scenarios that answer critical questions about 

life-saving choices
• An expanded section on fear management
• Explanations of the latest navigation technologies 
• Eco-friendly survival tips

• �More than a million copies have been sold of the SAS Survival 
Handbook around the world

S P O R T S  &  R E C R E A T I O N

978-0-06-173319-2
$19.95 (NCR)
576 pages; 55/16 x 8¼; two 16-page color 
inserts, b&w line drawings throughout
Carton Quantity: 20
Selling Territory: USOM
Publishing History:
Collins, 2004
(pb) (978-0-06-057879-4)
Collins Gem, 2006
(pb) (978-0-06-084982-5)

TRADE PAPERBACK

An updated edition of the world’s preeminent 

survival guide, covering everything from basic 

first aid and campcraft to strategies for coping 

with any type of disaster

R E V I S E D  A N D  U P D A T E D 

Marketing & Publicity
• National Print Media Campaign
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Marketing & Publicity
• National Print Media Campaign

• Online Publicity

Lizzie Post is the great-great-granddaughter 

of Emily Post and the daughter of bestselling 

author Peter Post. She is the first member of 

the fourth generation of Posts to write a book 

on etiquette. A University of Vermont 

graduate with a Bachelor of Science in 

art education, she lives and works in 

Burlington, VT.

How Do You Work
This Life Thing?
L i z z i e  P o s t

“My roommate leaves her clothes all over the place!”

“�I loaned my friend 50 bucks—I don’t know when he’ll pay 
me back.”

“�That’s the third night in a row that Tom’s friend has crashed 
on our couch. Someone needs to say something. . . . ”

You’re on your own—and it’s great! Except when problems 
crop up: roommate hassles, dating dilemmas, work stuff, 
social stuff, and just stuff. Finally, expert help is here. In 
How Do You Work This Life Thing? Lizzie Post, great-great-
granddaughter of Emily Post, shows how to navigate the 
pleasures and perils of independent life, offering advice on 
everything from getting along with your roommate(s) and 
dating to getting the job you want. Lizzie’s down-to-earth 
style and tales from personal experience, coupled with 
sound advice in the Emily Post tradition, makes this a real-
life guide you can trust.

“�Lizzie Post. . .brave[s] topics that her great-great-grandmother 
probably never saw coming. . . . Graduates will surely appreciate 
this book of sensible advice with a youthful twist.”  

 —Newsday

e t i q u e t t e

978-0-06-171075-9
$15.95 ($18.95 Can.)
304 pages; 5½ x 8¼
Carton Quantity: 60
Selling Territory: W
Publishing History:
Collins
(hc) (978-0-06-082375-7)
TRADE PAPERBACK
e-book available

A real-life guide to manners for young adults 

who’ve moved out on their own
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The more than one hundred projects in Born to Explore 
show readers how to have fun with science and nature, 
not always take the most-walked path, and learn how to 
“read” the natural world. Discovery does not just occur in 
the Amazon or deep in the ocean but everywhere around us. 
Born to Explore will ignite curiosity and illuminate how to be 
an explorer of our not-so-ordinary world.  

In Born to Explore readers will learn how to:

• Navigate by the stars

• Tell time without a watch

• Start a fire without a match

• Make an igloo

• Build you own canoe

• And be prepared for any challenge

R E F E R E N C E
978-0-06-144958-1
$18.95 ($23.00 Can.)
256 pages; 6  x 9;
75 b&w illustrations; index
Carton Quantity: 72
Selling Territory: W

TRADE PAPERBACK

From explorer extraordinaire Richard Wiese 

comes a book for the budding adventurer, filled 

with skills, projects, and essential knowledge 

Born to Explore
how to be a backyard adventurer

R i c h a r d  W i e s e

In 2002, Richard Wiese became the 

youngest president in the Explorer’s Club’s 

100-year history. He has hosted a nationally 

syndicated television show, Exploration with 

Richard Wiese, and currently leads groups on 

expeditions to such places as Mt. Kilimanjaro 

and the North Pole. He lives in New York City.Co
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City National Radio Campaign

• Blog Outreach

• Virtual Blog Tour

• E-card Campaign

• Newsletter Feature

• Author Website: www.newsweather.com

paperback          original      
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Wendy Maltz, LCSW, DST, is an internationally 
recognized sex therapist, educator, and lecturer. 
She is the author of The Sexual Healing Journey and 
the coauthor of In the Private Thoughts. Larry Maltz, 
LCSW, is the executive director of Maltz Counseling 
Associates, with 25 years of experience providing 
individual, couples, and family counseling 

services. They live in Eugene, OR. 

The Porn Trap
THE ESSENTIAL GUIDE TO OVERCOMING 
PROBLEMS CAUSED BY PORNOGRAPHY

W e n d y  M a l t z ,  L C S W ,  D S T 

L a r r y  M a l t z ,  L C S W

Since the explosion of the Internet and other forms of digital 
technology, the number of people addicted to pornography 
has skyrocketed. Breaking new ground, The Porn Trap takes a 
comprehensive look at porn addiction and other devastating 
consequences of porn use, addressing the full range of 
problems that impact everyone from recreational “dabblers” to 
compulsive addicts—and the people who care about them.

In this highly acclaimed book, sex and relationship therapists 
Wendy and Larry Maltz take on this important subject with 
wisdom, authority, and compassion. Using powerful real-life 
stories, the Maltzes outline the destructive effects of porn 
use and provide a commonsense, practical approach for 
healing supported by innovative exercises, checklists, and 
suggestions. A unique blend of help, hope, and healing, 
The Porn Trap guides all those who want to move away from 
porn, improve their lives, and create genuine intimacy with 
a partner.

“�An excellent, thoughtful, and hopeful guide providing effective 
help for those who struggle with our newest and most challenging 
mental health problem—pornography addiction.” 

 —Patrick Carnes, Ph.D.,
author of Don’t Call It Love and In the Shadows of the Net 

s e l f - h e l p

978-0-06-123187-2
$16.95 ($19.95 Can.)
312 pages; 55/16 x 8
Carton Quantity: 32
Selling Territory: W
Publishing History:
Collins
(hc) (978-0-06-123186-5)
TRADE PAPERBACK
e-book available

“�An extremely helpful and much needed resource 

. . . . I highly recommend it.”

—Harville Hendrix, author of                              
Getting the Love You Want and Receiving Love
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The Sexual Healing Journey
978-0-06-095964-7 (pb)

Also Available:
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• Targeted Advertising in Professional 
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Marketing & Publicity
• National Print Media Campaign

• 25-City National Radio Campaign

• Smithsonian Institution Member 
Outreach

• Academic Outreach

Mark Stein is a playwright and a screenwriter. 

He has taught writing and drama at American 

University and Catholic University and lives in 

the Washington, D.C., area.
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How the States
Got Their Shapes
M a r k  S t e i n

Why does Oklahoma have that panhandle? Did someone 
make a mistake?

We are so familiar with the map of the United States 
that our state borders seem as much a part of nature as 
mountains and rivers. Even the oddities—the entire state 
of Maryland!—have become so ingrained that our map 
might as well be a giant jigsaw puzzle designed by Divine 
Providence. How the States Got Their Shapes is the first book 
to tackle why our state lines are where they are. Here are the 
stories behind the stories, right down to the tiny northward 
jog at the eastern end of Tennessee and the teeny-tiny (and 
little known) parts of Delaware that are not attached to 
Delaware but to New Jersey. 

Packed with fun oddities and trivia, this entertaining guide 
also reveals the major fault lines of American history, from 
ideological intrigues and religious intolerance to major 
territorial acquisitions. Adding the fresh lens of local 
geographic disputes, military skirmishes, and land grabs, 
Mark Stein shows how the seemingly haphazard puzzle 
pieces of our nation fit together perfectly.

H I S T O R Y

978-0-06-143139-5
$14.95 ($17.95 Can.)
272 pages; 55/16 x 8; 180 b&w maps
Carton Quantity: 68
Selling Territory: W
Publishing History:
Collins
(hc) (978-0-06-143138-8)

trade paperback

“�Give me the splendid irregularities any day.

God bless the panhandles and notches, the 

West Virginias and Oklahomas.”

—Wall Street Journal 

new    york     times      bestseller        
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Oz Garcia is one of the world’s leading authorities 

in progressive nutrition and antiaging and is 

the president of Personal Best, a nutritional 

counseling firm. Twice voted best nutritionist by 

New York magazine, Oz lectures nationally and 

has been featured in countless print, broadcast, 

and online media worldwide. He lives in New York City.

Redesigning 50
The No-Plastic-Surgery Guide to 21st-Century 

Age Defiance

O z  G a r c i a 

As a generation of baby boomers grapple with the signs 
of aging, Oz Garcia comes to the rescue with the complete 
program they need to fight back. Readers will discover what 
Oz calls “the New 50”: a fitter, healthier, better-looking 
middle age than you ever imagined possible. Oz explains 
how to take advantage of the finest that science and artistry 
can offer—without going under the knife. Drawing on the 
foremost expert opinions in health and beauty, Oz offers 
the latest information about diet and nutrition, exercise, 
skin and body care, hormones, stress reduction, dental and 
cosmetic treatments, and the new nutraceuticals—giving 
readers the tools to look younger and feel better than they 
have in years.

H E A L T H  &  F I T N E S S

978-0-06-085976-3
$16.95 ($19.95 Can.)
256 pages; 73/8 x 91/8 
Carton Quantity: 80
Selling Territory: W
Publishing History:
Collins
(hc) (978-0-06-076047-2)

TRADE PAPERBACK

When you reach middle age, what does it take 

to turn back the hands of time and regain the 

youthful vitality of your younger years? Top    

nutritionist and health authority Oz Garcia     

offers the definitive guide

The Balance
978-0-06-098737-4 (pb)

Look and Feel Fabulous Forever
978-0-06-098890-6 (pb)

Also Available:
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Dr. Henry Cloud is an international speaker and 

the coauthor of the bestselling Boundaries, 

Nine Things You Simply Must Do, and Changes 

that Heal. He lives in Newport Beach, CA.

In this thought-provoking book, Dr. Henry Cloud clears up 
the misconception that winning and integrity can’t co-
exist. A more complete understanding of integrity—less 
a moral or ethical concept, more an ability—reveals it to 
be the bedrock of high-performance individuals. Drawing 
on experiences from his work with Fortune 500 companies, 
nonprofits, and individual leaders, he shows how improving 
our character can help us reach our greatest potential.

• �The hardcover edition of Integrity has sold more than 90,000 
copies, and �Cloud’s Boundaries series has sold more than

   two million copies.

 “�Dr. Cloud will show you how to produce the results you are 
looking for in your work and personal life.”

—Dr. Phil McGraw, #1 New York Times
bestselling author and host of the Dr. Phil Show

 “�[Integrity] lays out a transparent way to be a terrific leader by 
drawing on and improving your best traits.”

—New York Times

B U S I N E S S  &  E C O N O M i C S / 
M A N A G E M E N T

978-0-06-084969-6
$16.95 ($19.95 Can.)
304 pages; 55/16 x 8; index
Carton Quantity: 64
Selling Territory: W
Publishing History:
Collins
(hc) (978-0-06-084968-9)

TRADE PAPERBACK
HARPERAUDIO
978-0-06-088671-4
6 Hours/5 CDs
$29.95 ($35.95 Can.)

HARPERLUXE
978-0-06-112126-5
$24.95 ($29.95 Can.)

e-book available

Noted clinical psychologist, speaker, and radio host 

Dr. Henry Cloud explains the central importance of 

character and integrity in success

Integrity
The Courage to Meet the Demands of Reality

D r .  H e n r y  C l o u d

©
 R

us
se

ll 
Ba

er Marketing & Publicity
• National Print Media Campaign

• Author Website: www.drcloud.com

The One-Life Solution
978-0-06-146642-7 (hc)
978-0-06-157117-6 (cd)
978-0-06-156281-5 (lp)

Also Available:
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Richard Laermer is the founder and CEO of RLM Communications. The 

author of five books, including Full Frontal PR, he hosts Taking Care 

of Business on the Learning Channel. He lives in New York City.

Mark Simmons has 17 years of marketing experience and has worked 

at the groundbreaking agency Crispin, Porter & Bogusky. He is now a 

full-time consultant and lives in Santa Monica, CA.

Punk Marketing introduces a radical new approach and 
new lexicon to a discipline much in need of an overhaul. 
Founded upon a completely revised set of assumptions 
about how customers interact with brands, it is more than 
just theoretical analysis; it is a set of usable tools for the 
modern marketing revolutionary. In quick chapters that 
include fresh case studies, spot-on graphics, and proven 
ideas from the best new campaigns, Punk Marketing is the 
new manifesto for America’s creative workforce. 

 “�This should be required reading for all marketing and advertising 
people who still think that the world hasn’t changed much.” 

—Technorati
 
“�A manifesto for anyone looking to break away from old methods 
and dropkick their sales campaign into the new millennium.” 

—Manage Smarter Magazine

“Cutting edge marketing strategies. . . . Outrageous book format.”   
—History in the Making

“�Expertly explains why, in today’s day and age, marketing must be 
both brave and intelligent to succeed.”       —Website Magazine

B U S I N E S S  & 
E C O N O M I C S : M A R K E T I N G 

978-0-06-115111-8
$16.95 ($19.95 Can.)
272 pages; 73/8 x 91/8

75-100 b&w graphics
Carton Quantity: 68
Selling Territory: USCOM
Publishing History:
Collins
(hc) (978-0-06-115110-1)

TRADE PAPERBACK
e-book available 

A punched-up guide for creative types and

marketing zealots seeking to overthrow the 

remains of marketing as we know it

Punk Marketing
Get Off Your Ass and Join the Revolution

R i c h a r d  L a e r m e r  a n d  M a r k  S i m m o n s
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• National Print Media Campaign
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Daphne Miller, M.D., is a board certified family 

physician in private practice in San Francisco. 

She is an associate professor at the University 

of California, San Francisco, where she teaches 

nutrition and integrative medicine.
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Marketing & Publicity
• National Print Media Campaign

American eaters are a puzzling lot: We spend half our time 
stuffing our faces with unhealthy, indulgent foods and the 
other half obsessing over weight loss and fad diets. In this 
enlightening and groundbreaking book, Dr. Daphne Miller  
puts an end to our confusion. She seeks out the world’s 
healthiest places, where people enjoy delicious food but still 
stay fit and vigorous. She traveled to Cameroon, Iceland, 
Crete, Okinawa, and rural Mexico, where obesity and the 
life-threatening diseases it causes are almost unheard 
of, and returned with their secrets. This book is a must-
have for anyone who loves to eat but wants to live a long, 
prosperous life.

 “�Miller’s work is consistently informative and educational...
and Miller’s practical advice and recipes are all geared for the 
novice. Anyone unafraid of modifying their diet will find this 
anthropological diet guide useful.”

—Publishers Weekly 
 
“�The Jungle Effect was such an enjoyable read that I almost 
forgot I was being fed a steady dose of valuable nutrition 
advice—advice that combines the wisdom of our ancestors 
with the latest nutrition research.” 

—Bradley J. Willcox, M.D., co-author of the  
New York Times bestseller The Okinawa Program 

H E A L T H  &  F I T N E S S : D I E T S

978-0-06-088623-3
$14.95 ($17.95 Can.)
272 pages; 55/16 x 8;
20 sidebars; 40 recipes
Carton Quantity: 68
Selling Territory: USCOM
Publishing History:
Collins
(hc) (978-0-06-153565-9)
TRADE PAPERBACK
e-book available

“�In this bracingly hopeful and eminently practical 

book, Daphne Miller shows us how we can bring the 

wisdom of traditional diets to our own plates, in the 

interest of both our health and our pleasure.”

—Michael Pollan, #1 New York Times bestselling author 

of In Defense of Food and The Omnivore’s Dilemma

The Jungle Effect
the Healthiest Diets from Around
the World—Why They Work and How

to Bring Them Home

D a p h n e  M i l l e r ,  M . D .

F o r e w o r d  b y  A n d r e w  W e i l ,  M . D .
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Marketing & Publicity
• National Print Media Campaign

• Author Website: www.nwn.blogs.com

Wagner James Au’s coverage of 

Second Life has been featured in the 

Los Angeles Times, Harper’s, and on 

NPR, among others. The world’s first 

embedded Internet journalist, his 

blog, New World Notes (nwn.blogs.

com), is the longest-running and 

most influential source of news and 

commentary on Second Life. He lives in San Francisco, CA.

The Making of Second Life is a behind-the-scenes story of 
the Web 2.0 revolution’s most improbable enterprise: the 
creation of a virtual world with its own economy, culture, 
and political system. Wagner James Au explores the long, 
implausible road behind this success and looks at the road 
ahead, where many believe that user-created worlds like 
Second Life will become the Internet’s next generation and 
the fulcrum for a revolution in the way we shop, work, and 
interact.

 “�[Au] presents a comprehensive account that shows why Second 
Life may be the next great frontier and why it is so appealing to 
individuals and enterprises worldwide.”� —Library Journal

 
“�[Au] is a thoughtful and erudite writer…[and his] enjoyable, 
well-written, and thoughtful…book gives us the most complete 
picture we’ve had of how this complex and valuable virtual world 
came to be, what has happened since then, and why the world 
should care.”�  —cnetnews.com

B U S I N E S S  &  E C O N O M I C S

978-0-06-135321-5
$15.95 ($18.95 Can.)
304 pages; 55/16 x 8
Carton Quantity: 64
Selling Territory: W
Publishing History:
Collins
(hc) (978-0-06-135320-8)

TRADE PAPERBACK
e-book available

The inside story of the creation, development, and 

unexplored potential of the hottest place on the 

Internet: the virtual world known as Second Life

The Making of Second Life
Notes from the New World

W a g n e r  J a m e s  A u
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Eric Heiden, M.D., won five gold medals 

in the 1980 Olympics. After his 

Olympic career he became a champion 

cyclist and received a medical degree 

from Stanford University. Together 

with Massimo Testa, M.D., one of the 

foremost cycling trainers in the world, he founded the UC Davis 

Sports Performance Center. Both authors live in Park City, UT. DeAnne 

Musolf has written for the Economist, the Washington Post, Life, and 

Fortune. She has assisted elite athletes in compiling eight books and 

is currently the editor-in-chief of Active Cities. 

Faster, Better, Stronger
10 Proven Secrets to a Healthier Body

in 12 Weeks

E r i c  H e i d e n ,  M . D . , 

M a s s i m o  T e s t a ,  M . D . ,

a n d  D e A n n e  M u s o l f 

With straight talk, no gimmicks, and a unique insight into 
exercise and health, two preeminent sports physicians have 
created a modern fitness program for those who want to 
learn the scientific truth about staying in excellent health. 
Readers will find out: how to meet their nutritional goals; 
how to take fitness to the office and on business trips; 
how to repair exercise aches, fatigue, and soreness and 
troubleshoot weight-loss plateaus; how to achieve the 
benefits of hours of exercise in a fraction of the time; and 
much more.

“�Wow—what a perfect combination: Eric and Max! A book 
on general fitness by this incredible team could change a 
person’s life.”

—Jim Ochowicz, founder and general manager of 
7-Eleven and Motorola cycling teams

“�Extremely well-written and fascinating, this book can make a 
tremendous difference in how you feel and how you perform. 
Thumbs up!”

—Michael Castleman,author of  
Nature’s Cures and Before You Call the Doctor

H E A L T H  &  F I T N E S S

978-0-06-121529-2
$16.95 ($19.95 Can.)
288 pages; 73/8 x 9¼; index
Carton Quantity: 28
Selling Territory: USC
Publishing History:
Collins
(hc) (978-0-06-121523-0)
TRADE PAPERBACK
e-book available

Two doctors who train world-class athletes reveal 

the tricks of the trade for the rest of us
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Marketing & Publicity
• National Broadcast and Print Media 

Campaign

• 25-City National Radio Campaign

• Blog Outreach                                                

• Online Sweepstakes

• HarperCollins.com Feature                                                                                                                

• Newsletter Feature       

• First Look Program                                       

• Author Website:                                 
www.hownottoactold.com

Pamela Redmond Satran is the author of five 

novels and many bestselling baby name books. 

She writes regularly for the New York Times 

and is cowriter of a monthly column for 

Glamour. She lives in Montclair, NJ, and 

plans to act 33 forever.

©
 A

le
xa

 G
ar

ba
rin

o

How Not to Act Old
257 WAYS TO PASS FOR PHAT, SICK, HOT, DOPE, 
AWESOME, OR AT LEAST NOT TOTALLY LAME

P a m e l a  R e d m o n d  S a t r a n 

Sure, you can try to stay younger by exercising, coloring your 
hair, and wearing stylish clothes—but how do you respond 
when someone asks, “Do you Twitter?” How Not to Act Old 
gives readers simple ways to come back from over the hill 
and to act as young as they look.

Covering everything from old-people entertainment (cancel 
that dinner party!) to old-people communication (it’s called 
a “voicemail,” not a “message,” and no one leaves or 
listens to them anyway), Pamela Redmond Satran decodes 
the behaviors, viewpoints, and cultural touchstones that 
separate you from the hip young person you wish you still were. 
Chock-full of amusing yet practical tips along with Satran’s 
witty, incisive cultural analysis, charts, tables, quizzes, and 
quotes, this irreverent guide is essential for readers being 
dragged by their Birkenstocks into middle age.

• B�ased on the popular blog (www.hownottoactold.com), which 
   was named a Los Angeles Times Best Web Page

h u m o r

978-0-06-177130-9
$14.95 ($17.95 Can.)
208 pages; 5 x 8
Carton Quantity: 48
Selling Territory: W

TRADE PAPERBACK

A hilarious yet practical guide to being cool

for people who thought they’d never need it

pape    r back     o r i g i n a l 

August102

“A must read for anymore who wants to communicate 
with today’s youth—or just seem youthful! I actually 
don’t know where I’d be without this book. I can’t thank 
Pam enough for making me give up wearing sunglasses 
over my bifocals…and for making me laugh out loud”
� —Meg Cabot, author of 
� The Princess Diaries and Size 12 is Not Fat
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Diagnosed with a thyroid disease in 1995, Mary 
J. Shomon has transformed her health challenges 
into a mission as a nationally-known patient 
advocate. She is the author of The Thyroid Diet, 
Living Well with Hypothyroidism, and many 
more. She lives in Kensington, MD.

N ew   Y ork    times      bestselling            author    
P A P E R B A C K  O R I G I N A L 

Mary Shomon takes readers on a quest to understand the 
profound influence the thyroid has on a woman’s hormonal 
health in the perimenopause and menopause years, and 
discusses how undiagnosed thyroid problems may be the 
real culprit behind what many assume are perimenopausal 
symptoms. By age 60, it’s estimated that as many as half of 
women have an underactive thyroid. A drop in reproductive 
hormones frequently triggers a thyroid slowdown—a 
“thyropause”—that causes misleading symptoms like 
fatigue, weight gain, and depression. The Menopause 
Thyroid Solution helps readers: 

• Recognize the symptoms of a thyroid problem
• �Learn how to get the problems diagnosed and treated
• �Find out what and how to eat, what medications to 

consider, and what supplements to take
• �Improve their metabolism
• �And much more

• �30 million American women suffer from thyroid conditions 
(diagnosed and undiagnosed) and 40 million American women 
struggle with menopause.

• �Living Well with Hypothyroidism has sold more than 200,000 
copies.

• �The Thyroid Diet was a New York Times bestseller.

A groundbreaking guide to safely managing 

menopause through a better understanding of 

and better care for your thyroid

The Menopause Thyroid 
Solution
OVERCOME MENOPAUSE BY SOLVING YOUR 

HIDDEN THYROID PROBLEMS

M a r y  J .  S h o m o n 

H E A L T H  &  F I T N E S S :      
D I S E A S E S
978-0-06-158264-6
$14.95 ($17.95 Can.)
388 pages; 55/16 x 8
Carton Quantity: 16
Selling Territory: W
TRADE PAPERBACK
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Marketing & Publicity
• National Print Media Campaign

• 25-City National Radio Campaign

• Tie-in with Author Platform
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Marketing & Publicity
• National Print Media Campaign

• Smithsonian Institution Member 
Outreach

N A T U R E

978-0-06-125917-3
$14.95 ($17.95 Can.)
272 pages; 55/16 x 8 
Carton Quantity: 0
Selling Territory: USCOM
Publishing History:
Collins
(hc) (978-0-06-125916-6)

TRADE PAPERBACK
e-book available

Courtney Humphries is a science writer living 

in Boston. She has written about biology, 

health, and the environment for publications 

including Newsweek, Harvard Magazine, 

Technology Review, Conservation Magazine, 

the Boston Globe, and Orion.
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Superdove
How the Pigeon Took Manhattan . . . 
And the World

C o u r t n e y  H u m p h r i e s

Superdove explores how the lowly rock dove that clings to 
life along the unwelcoming cliffs of a few Mediterranean 
islands became the pigeon, a bird ubiquitous and annoying 
enough to be disparaged as a rat with wings. As she traces 
the bird’s evolutionary and cultural history, science writer 
Courtney Humphries introduces readers to a new concept 
in animal biology—synanthropy—purporting that animals 
can become dependent on humans without ceasing to be 
wild. 

 “�Humphries is a wonderful storyteller, with a sly sense of humor 
and a light touch.”�  —New York Times Book Review

“�Humphries succeeds in examining something everyone takes 
for granted, and proving that it’s worthy of a second look.”

—Onion

“Entertaining and thorough.”�  —Audubon

“�[A] cultural, historical, and biological study of the timeless 
human-pigeon relationship…. [Gives] meaning to a species 
you once saw as dirty and dull—if you saw it at all.”

—New York Observer

“�A fascinating biography of a bird that, without ceasing to be 
wild, has come to depend on people.”� —Seed magazine

“�A spirited history of flying rodents.”

—New York Post
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Marketing & Publicity
• National Print Media Campaign

B I O G R A P H Y  &            
A U T O B I o G R A P H Y :      
P E R S O N A L  M E M O I R S
H U M O R

978-0-06-079138-4
$14.95 ($17.95 Can.)
224 pages; 55/16 x 8; index
Carton Quantity: 84
Selling Territory: W
Publishing History:
Collins
(hc) (978-0-06-079136-0)
TRADE PAPERBACK
e-book available

Steven Cojocaru is the fashion and celebrity 

correspondent for popular TV shows 

Entertainment Tonight and the Insider. He 

is also the author of Red Carpet Diaries: 

Confessions of a Glamour Boy. He lives in Los 

Angeles with his dog Stinky.
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Glamour, Interrupted
HOW I BECAME THE BEST-DRESSED PATIENT
IN HOLLYWOOD

S t e v e n  C o j o c a r u

If you were looking for Steven “Cojo” Cojocaru on any given
evening not long ago, you would find him on the red 
carpet—a professional glamour boy with a barbed tongue, 
he had J.Lo on speed dial and traded fashion tips with 
Gwyneth.

Then disaster made its grand entrance—wearing Gucci 
crocodile loafers—when Cojo was diagnosed with polycystic 
kidney disease. His desperate hunt for a new kidney grew 
into a two-year uphill battle, in which he had to overcome a 
failed kidney transplant and months hooked up to a dialysis 
machine before finding salvation.

Written with Cojo’s inimitable wit, heartwarming emotion, 
and no-holds-barred candor, Glamour, Interrupted is a 
darkly comic and deeply intimate story from one of America’s 
favorite celebrities.

“��Such a disease-recovery story could be utterly sappy, but Cojo is 
too funny, too aware of how ridiculous he is, to get maudlin. His 
story’s a great pick-me-up for any girlfriend (male or female)
facing serious unpleasantness.”� —Publishers Weekly

An inspirational, engrossing, and laugh-out-

loud memoir that tracks Steven Cojocaru’s 

near-tragic battle with kidney disease and the 

unflagging positive outlook that helped him 

return to the A-list set
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Marketing & Publicity
• National Print Media Campaign

• Targeted Advertising to College         
Admissions Counselors

Howard Greene, M.A., M.Ed., is the most 
prominent educational placement consult-
ant in the country. He has counseled more 
than 30,000 students, was an admissions 
officer and faculty advisor at Princeton, and 
a teaching fellow at Harvard University. He 
lives in Wilton, CT. Matthew Greene, Ph.D., 
graduated from Dartmouth College and 
holds a Ph.D. from the University of 

Colorado. He is the Educational Director at Howard Greene and 
Associates, an education consulting firm with offices in New 
York, Connecticut, and London. He lives in Connecticut.

g r e e n e s ’  g u i d e s  t o  e d u c a t i o n a l  p l a n n i n g 

Each year thousands of the nation’s best and brightest 
young men and women are turned away from Ivy League 
colleges and are not sure where else to look. Nor do they 
know which colleges and universities can possibly provide 
them with an education comparable to that given at the 
Ivy Leagues. Now, America’s premier college admission 
consultants have provided an in-depth survey of fifty 
colleges and universities of exceptional merit that will 
not only challenge the gifted college-bound student but 
also provide them with the competitive edge needed upon 
graduation. The Hidden Ivies helps parents and applicants 
distinguish each college’s personality by discussing campus 
life as described by both students and campus educational 
leaders. This guide is one of the best methods of identifying 
the right college to help each individual student prosper 
academically, socially, and personally. 

• �This new edition not only updates information on the thirty 
universities profiled in the first edition but adds profiles on 
twenty more.

STUD    Y  AIDS    :           
COLLEGE        GUIDES    

978-0-06-172672-9
$16.95 ($19.95 Can.)
480 pages; 73/8 x 9¼
Carton Quantity: 20
Selling Territory: W
Publishing History:
Collins, as Greenes’ Guides to Educational 
Planning: The Hidden Ivies
(pb) (978-0-06-095362-1)

TRADE PAPERBACK

From the perspective of campus leaders

and students, The Hidden Ivies highlights

fifty of America’s most exceptional colleges

and universities

The Hidden Ivies,
2nd Edition
50 top colleges—from amhearst to  
wake forest—that rival the ivy league

H o w a r d  G r e e n e  M . A . ,  M . E d . ,

a n d  M a t t h e w  G r e e n e ,  P h . D .
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Marketing & Publicity
• National Print Media Campaign

• Targeted Advertising to College         
Admissions Counselors

Making It Into a Top 
College, 2nd Edition
10 Steps to Gaining Admission to Selective

Colleges and Universities

H o w a r d  G r e e n e ,  M . A . ,  M . E d . ,

a n d  M a t t h e w  G r e e n e ,  P h . D . 

Take the mystery out of the college admissions process. 
Even though gaining admission to—and finding the 
money for—America’s top colleges and universities may be 
tougher than ever, Howard and Matthew Greene, America’s 
premier college placement consultants, help make it easy 
with their proven program for admission to the best colleges 
and universities. 

This definitive step-by-step plan for organizing the 
admission campaign reveals an inside look at how the 
admissions process works at the most competitive colleges; 
what the top colleges are looking for; how to choose the best 
college; how to enhance a student’s qualifications, work 
experience, and references; how to make the most of the 
campus visit; and how to master the interview process. It 
also provides parents and students creative ways to finance 
the cost by taking advantage of all the options. This new 
edition has been updated with the latest statistics and 
information needed to make it into an elite school.

• �The first edition of this book was made into a highly 
successful PBS special that was endorsed by the National 
Association of Admissions Counselors

S T U D Y  A I D S :               
C O L L E G E  E N T R A N C E

978-0-06-172673-6
$16.95 ($19.95 Can.)
512 pages; 61/8 x 9¼
Carton Quantity: 16
Selling Territory: W
Publishing History:
Collins, as Greenes’ Guides to Educational 
Planning: Making It Into a Top College
(pb) (978-0-06-095363-8)

TRADE PAPERBACK

From expert educational consultants Howard and 

Matthew Greene, this is a highly effective, step-by-

step plan for organizing an admission campaign to 

the most competitive schools in the country

greenes       ’  guides       to   educational            planning      

Greenes’ Guides to Educational Planning:
Presenting Yourself Successfully to Colleges
978-0-06-093460-6 (pb)

Also Available:

revised

an
d updated
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Alan Bean is an American legend. Famous as 

the Lunar Module Pilot on Apollo 12 and the 

fourth man to set foot on the moon, Bean also 

served as Commander of the 59-day Skylab 3 

Space Station mission. Alan Bean and his story 

have been featured on numerous television 

talk shows, including the Today Show, Good 

Morning America, the Oprah Winfrey Show, and many more. He lives 

in Houston, TX.
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Marketing & Publicity
• National Print Media Campaign 

• Smithsonian Institution Member 
Outreach 

• Smithsonian Magazine Advertising

• Direct to Consumer E-Mail Campaign

• Tie-in to the Alan Bean Exhibition 
Opening at the National Air and Space 
Museum on the 40th Anniversary of the 
Apollo 11 lunar landing 

Alan Bean:
Painting Apollo
first artist on another world

A l a n  B e a n  w i t h  c o n t r i b u t i o n s  b y 

D o n a l d  K u s p i t ,  G e n e  K r a n z ,

W i l l i a m  F o x ,  a n d  L o u i s  Z o n a

Through a brilliant display of color and craftsmanship, Alan 
Bean shares his unique artistic viewpoint to capture hu-
mankind’s adventures in space. Alan Bean: Painting Apollo 
features 120 of Alan Bean’s luminous paintings dramati-
cally paired with quotes from some of the most brilliant and 
adventurous minds throughout history. Apollo flight man-
ager extraordinaire Gene Kranz recalls the historical drama 
of the era from his eyewitness perspective on the ground; 
and legendary art critic Donald Kuspit places the work in 
the context of contemporary art and landscape painting. 
Released to coincide with the 40th anniversary of the Apollo 
11 moon landing, Alan Bean: Painting Apollo is a one-of-a-
kind study of humanity’s near spiritual drive to explore the 
limits of our imagination and technical capabilities.

• �The book accompanies an exhibition of Alan Bean’s paintings at 
the National Air and Space Museum, opening in July 2009

• �Lavish format includes 45 never-before-published paintings 
and Alan Bean’s most recent work

A R T / S P A C E

978-1-58834-264-5
$39.95 ($48.50 Can.) 
224 pages; 11 x 10
Carton Quantity: 10
Selling Territory: W
HARDCOVER
 

Only one of the twelve men who has walked on 

the moon has had the unique perspective of an 

artist—here is his eyewitness testimony
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Harry R. Rubenstein is curator of political 

history at the National Museum of American 

History. He lives in Washington, D.C.

January 109
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Marketing & Publicity
• Smithsonian Institution Member 

Outreach

• Smithsonian Magazine Advertising

• Selected Reviews and Excerpts on  
www.smithsonianmagazine.com

• Tie-in to Exhibition Opening January 
16, 2009, at the National Museum of 
American History

Abraham Lincoln:
An Extraordinary Life
H a r r y  R .  R u b e n s t e i n 

a n d  t h e  S m i t h s o n i a n ’ s  N a t i o n a l 

M u s e u m  o f  A m e r i c a n  H i s t o r y

Like no other American, Abraham Lincoln’s life is entwined 
with the history and culture of the nation. His rise from 
poverty to the presidency has inspired others to believe in 
the promise of opportunity; his success in preserving the 
nation is one of our greatest triumphs; his death is our 
American tragedy.

To commemorate the 200th anniversary of Lincoln’s 
birth, the Smithsonian’s National Museum of American 
History is publishing, for the first time, its unparalleled 
Lincoln collection. It contains many historical treasures, 
including: Lincoln’s top hat, his gold pocket watch from 
his days as a Springfield lawyer, the inkstand he used to 
draft the Emancipation Proclamation, his patent model 
for lifting boats, one of Mary Lincoln’s White House gowns 
and jewelry, and prison hoods and shackles worn by the 
Lincoln conspirators. Showcasing more than 125 objects 
and photographs, Abraham Lincoln: An Extraordinary Life 
tells a new and intimate story of the life and legacy of this 
remarkable American icon. 

H I S T O R Y / u S

978-1-58834-263-8
$12.95 ($15.50 Can.)
128 pages; 5½ x 8½; 130 photos throughout
Carton Quantity: 24
Selling Territory: W
TRADE PAPERBACK

Commemorating the 200th anniversary of

Lincoln’s birth, here is Lincoln’s extraordinary

story as only the Smithsonian could tell it,

featuring the Lincoln collections at the 

National Museum of American History  
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This  Time You’l l  Remem

ber
!

Collins

Language 
Revolution!

Beginner
Spanish

Spanish Language Revolution
Collins, the #1 dictionary publisher for language learning, has teamed up 
with international bestselling author and inventor of Mind Maps® Tony 
Buzan to revolutionize the way language is learned and used—forever. 
Learning a new language with Collins Language Revolution boosts brain-
power and self-confidence. 

With a colorful and easy-to-use book, two CDs with over two hours of audio, 
and a free support website, the Language Revolution provides readers with 
all they need to succeed in learning Spanish. With this flexible, fun, easy, 
and proven system, it’s perfect for self-improvement, vacation, business, or 
just pleasure.

978-0-06-177436-2
$24.95 (NCR)
208 pages; 7 x 87/8; 2CDS
Selling Territory: US
TRADE PAPERBACK
April

Tony Buzan
L a n g u a g e 

L e a r n i n g  m e e t s 

M i n d  M a p p i n g
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Word-For-Word English-Spanish 
Spanish-English Dictionary
More than 30,000 entries of the most common nouns, verbs, and adjectives 
in English are included in this simple format that makes finding terms 
effortless. Essential school vocabulary is also included, making this the 
perfect companion for speakers of Spanish studying English and preparing 
for tests.

978-0-06-177437-9
$6.99 (NCR)
336 pages; 5 x 8
Selling Territory: US
TRADE PAPERBACK
April

This  Time You’l l  Remem

ber
!

Spanish For Everyone
Everyone can learn to speak and read Spanish, regardless of age or ability, 
with this essential guide that includes:

     •   3 books in 1: complete grammar, verb tables, and vocabulary
     •   2,000 verbs, 5,000 common vocabulary words
     •   Packed full of examples, expressions, and key phrases
     •   Simple-to-use, color layout makes searching for terms a cinch
     •   More than 2,000 Spanish verbs cross-referenced to verb models
     •   Thousands of real-world examples and vocabulary words to help    
          you speak like a natural

978-0-06-177438-6
$15.99 (NCR)
720 pages; 6 x 9
Selling Territory: US
TRADE PAPERBACK
April

Free downloadable learning tools at 
www.collinsbeginnersdictionaries.com
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Written by seasoned financial writer Dave Kansas, this 
official guide from The Wall Street Journal will be filled 
with practical information, revealing what the crisis means 
for readers’ financial lives, and what steps they should be 
taking now to inform and protect themselves.

Among the topics this informative, practical, and accessible 
book will address:

• What (and who) contributed to the credit crisis?
•  What exactly are credit default swaps and mortgage- 
   backed securities?
• What does the bailout bill mean for me?
• How will this affect my retirement?
• How to find smart investments in a down market
• How not to to get lured into buying bad stocks or making  
   poor decisions

B U S I N E S S / P E R S O N A L  
F I N A N C E

978-0-06-178840-6
$15.95 ($18.95 Can.)
208 pages; 5 5/16 x 8
Selling Territory: W
TRADE PAPERBACK

D a v e  K a n s a s

The definitive guide for Main Street that will 

reveal how to make sense of what’s happening 

on Wall Street and how to weather the storm

112 January

The End of Wall Street as 
We Know It
What You need to know about the greatest financial 
crisis of our time—and how to survive it

Marketing & Publicity
• 	Full Support from the Wall Street  

Journal, Including Email Blasts, and 
Advertising

•	 Cross-Promotion with the Wall Street 
Journal Media Platforms

•	 Full Support from FiLife, the Personal 
Finance Website Run by the Author

•	 National Broadcast and Print Media 
Campaign

•	 25-City National Radio Campaign

N E W  F O R  winter       2 0 0 9

Dave Kansas is president of FiLife, a new 

online personal finance joint venture between 

Dow Jones and IAC Corp. Prior to that, Kansas 

spent four years as editor of The Wall Street 

Journal’s Money & Investing section and was 

editor in chief of TheStreet.com during its 

formative years. The author of two books, The 

Wall Street Journal’s Complete Money & Investing Guidebook and  

TheStreet.com Guide to Investing in the Internet Era, Kansas has 

provided commentary for a number of television and radio programs 

and his writing has appeared in the New Republic, the Industry 

Standard, and the New York Observer. He lives in New York City.
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I  ME T  THE  WALRUS
How One Day with John Lennon
Changed My Life Forever
JERRY LEVITAN 
WITH ILLUSTRATIONS BY JAMES BRAITHWAITE

A beautifully illustrated account of a young man’s exclusive
one-on-one interview with John Lennon that marks the 40th

anniversary of John and Yoko’s famous bed-ins for peace

In 1969, a determined 14-year-old Beatles fanatic named
Jerry Levitan, armed himself with a reel-to-reel tape deck,
snuck into John Lennon’s hotel room in Toronto during his
famous Vietnam protest bed-in with Yoko Ono and
convinced John to do an interview about peace. This
exclusive 40-minute interview is the basis for the Academy
Award®–nominated short film I Met The Walrus.

Here for the first time in book form, this extraordinary
collection includes: all new illustrations from the film’s
acclaimed illustrator James Braithwaite; never-before-seen
candid photographs of John and Yoko; a DVD keepsake
featuring exclusive video footage and the complete interview
soundtrack; a complete annotated transcript of the interview;
Jerry’s memorabilia from that day; notes from John and
Yoko; and drawings and doodles from John. The result is a
spell-binding package, an immortalized one-on-one moment
with John that is a tribute to his extraordinary voice,
boundless wit, and timeless message.

Jerry Levitan is a musician, actor, filmmaker, writer, and
lawyer living in Toronto. He produced and starred in the
2007 Academy Award®-nominated film I Met The Walrus,
winning acclaim and festival awards from around the world. 

James Braithwaite is an illustrator and animator based out
of Montreal. A lead illustrator for the film I Met The Walrus,
his work has been featured in magazines and newspapers
including Dose, Warrior, Maisonneuve, and thefanzine.com
and can be seen on his website, www.thebathwater.com.

Art/Popular Culture/Music
ISBN: 978-0-06-171326-2
Hardcover
$24.95/ $29.95 Can.
168 pages; 6 1/2 x 8 1/8 ; DVD; index
Full-color illustrations 
and photos throughout

Carton Quantity: 24
Territory: W
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SOUTH AFRICAN 
AR T  NOW
SUE WILLIAMSON

This richly illustrated collection combines art, history, 
and contemporary design and is the first book to document 
the role of artists and art in the evolution of today’s
Apartheid South Africa

South African Art Now offers historical context and in-depth
analysis of a wide variety of South African art genres and
mediums, from painting and sculpture to photography, from
performance and traditional craft-making to video. The book
spans four decades, from early political art in the 1960s
(during the apartheid years) to the thought-provoking works
with universal themes that grabbed the international art
market’s interest a generation later.

Nobel laureate and South Africa-based novelist Nadine
Gordimer contributes a moving Foreward, and some of the
world’s leading art critics, including Okwui Enwezor and
Rose Lee Goldberg, offer insightful essays that place the
works into a truly international context. Featuring the work
of 90 artists and more than 500 color images, South African
Art Now is a valuable resource for collectors, curators, and
contemporary art enthusiasts. 

Internationally recognized as a leading writer on contemporary
African art, Sue Williamson is herself a practicing artist and is
based in Cape Town, South Africa.

Art
ISBN: 978-0-06-134351-3
Hardcover 
$60.00/$72.00 Can.
304 pages; 9 1/4 x 11; index
Full-color throughout

Carton Quantity: 10
Territory: W
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Also Available:

Modern Art
978-0-06-136312-2 (hc)
$49.95/$59.95 Can.

Post Modern Art
978-0-06-166577-6 (hc)
$60.00/$65.00 Can.
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Art: Fashion
ISBN: 978-0-06-153613-7
Hardcover
$21.95/$25.95 Can.
112 pages; 6 5/8 x 10 
Full-color throughout

Carton Quantity: 28
Territory: W

THE  COCK TAIL  DRES S
LAIRD BORRELLI-PERSSON

A lush visual celebration of a fashion classic

As women gained social visibility in the 1920s, the notion of
the “modern” woman came into being, and cocktail attire was
born: a short evening dress accessorized with coordinating
hat, shoes, gloves, stockings, and jewelry. Today, the cocktail
dress is still in full fashion swing. Magazines consistently
feature it as a wardrobe staple every season, designers
continue to reinvent it, and women worldwide continue to
search for the perfect incarnation of it, be it the latest from
Lanvin or vintage New Look from Dior.

The Cocktail Dress contains an informative, fun introduction
chronicling the colorful history of the cocktail dress throughout
fashion history. A wealth of images including fine art, film
stills, fashion editorial and runway photography, vintage
magazine covers, and illustrations by the world’s foremost
fashion designers, artists, and photographers.

Laird Borrelli-Persson is the senior features editor at
Style.com, the on-line home of Vogue and W magazines.
She studied at Boston College and Oxford University
before getting her Masters at the Fashion Institute of
Technology. She has published four other books on fashion,
contributes to a cadre of international magazines, and is
frequently called upon to comment on contemporary
fashion for various media outlets.

Also Available:

The Black Dress
978-0-06-120904-8 (hc)
$19.95/$24.95 Can.

Vintage Fashion
978-0-06-125201-3 (hc)
$39.95/$42.95 Can.
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Art
ISBN: 978-0-06-173499-1
Paperback 
$24.95/$29.95 Can.
160 pages; 9 1/2 x 9 1/2

Full-color throughout

Carton Quantity: 20
Territory: W

Previous Edition:
Collins Design (hc)
ISBN: 978-0-06-115383-9

THE BEAT OF URBAN ART
The Artwork of Justin BUA
JUSTIN BUA 

BUA, the artist who created the bestselling poster “The DJ,”
brings his unique urban art—melding hip-hop, graffiti,
and old-school breakdancing styles—into this visually
arresting book

Justin BUA creates cool art. His wiggly–armed D.J. intently
scratches vinyl on a turntable, head and shoulder wedging in
place a set of headphones that he is too cool to wear, while
surrounded by the tools of his trade. In another painting,
two bald, shirtless basketball players on a city playground
rise into the air as the backboard and pole snake ever upward
towards surrounding tenement buildings. In the background,
a third player stands by in awe, mouth agape, Afro Pick at
attention in his hair, while their earthbound buddies are a
study in attitude.

With sketches, studies, and narrative explaining how BUA’s
pieces were created, The Beat of Urban Art takes you into the
head and heart of the Toulouse-Lautrec of our times—a man
who paints the world he sees with a riot of color and movement
that is as unique and modern as the art created by Keith
Haring and Jean-Michel Basquiat.

Since the early 1990s, Justin BUA has been making a mark
in the art world with the unique style he has named
Distorted Urban Realism, spearheading a new genre of art.
Born and raised in Manhattan and Brooklyn, he now lives in
L.A. and teaches at the University of Southern California.
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Also Available:

De La Vega
978-0-06-118923-4 (hc)
$34.95/$41.95 Can.

N E W  I N  PA P E R B A C K
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Art: Graphic Arts
ISBN: 978-0-06-173112-9
Paperback Original
$24.95/ $29.95 Can.
192 pages; 8 1/2 x 9 1/2; index 
Full-color throughout

Carton Quantity: 14
Territory: USC 

WAR STORIES:  
A  GR APHIC  H ISTORY
MIKE CONROY

An exploration of the history of global conflict through
the filter of sequential art  

Exciting, thrilling, and adventurous, war comics have the
power to engage readers in incredible tales of people
surviving extreme adversity. Moving, enraging, and
saddening, war comics reveal mankind’s worst traits in t he
hope that the stories will move readers to think about
creating peace rather than war. A comprehensive visual
collection, War Stories reveals the 20th and 21st centuries’
most popular war comics. Sub-genres such as horror,
supernatural, and reportage are explored, along with the
relevant socio-political implications of war-related comics.
War Stories features both the most notable historical and
contemporary comics from around the world as well as
fascinating interviews with comic artists, writers, and
designers, and a Foreword by one of the most revered war
comic artists of all time, Joe Kubert.  

Mike Conroy is the editor of Comics International and a
regular contributor to Panini Comics’ line of Marvel titles
and Comix: The Underground Revolution. He is the author of
500 Great Comic Book Action Heroes and 500 Great Comic
Book Villains.
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Also Available:

Sci-Fi Art
978-0-06-168489-0 (pb)
$24.95/$29.95 Can.
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Also Available:

MAGNE TIC  STORM
ROGER DEAN AND MARTYN DEAN

A beautiful new edition of the bestselling book by
acclaimed artist Roger Dean

An instant classic when it was originally published in 1984,
Magnetic Storm is widely known today as an art book that
defined an era. This new edition of the 650,000 copy
bestseller showcases the work of Roger Dean and his brother
Martyn Dean between 1975 and 1984. Featuring everything
from innovative aircraft livery to book illustrations for War
of the Worlds, from album and video game art to sustainable
architecture, this new edition retains the original combination
of concept sketches and finished work, while updating the
design, including new graphic openers, and adding a new
Foreward. The result is an amazing update that will
introduce Roger Dean to an entirely new generation while
staying true to his classic audience.

Roger Dean is an internationally acclaimed artist and designer
whose evocative and visionary images created a new genre.
Made popular through the medium of album covers and
posters, his work has sold in excess of 100 million copies
worldwide. He lives in Brighton, England.

Views
978-0-06-171709-3 (hc)
$29.95/$35.95 Can.

Dragon’s Dream
978-0-06-162697-5 (hc)
$29.95/$31.95 Can.

Art
ISBN: 978-0-06-171710-9
Hardcover
$29.95/$35.95 Can.
160 pages; 11 x 11
Full-color throughout

Carton Quantity: 10
Territory: USC 
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Also Available:

Ultimate Illustration!
978-0-06-168602-3 (pb)
$35.00/$38.00 Can.

High Voltage Tattoo: 
Kat Von D
978-0-06-168438-8 (hc)
$29.95/$35.95 Can.

Art: Tattoos
ISBN: 978-0-06-174032-9
Paperback Original
$29.95/ $35.95 Can.
192 pages; 8 2/3 x 9 4/9; index
Full-color throughout

Carton Quantity: 20
Territory: W 

TAT TOO  DEL IR IUM
EVA MINGUET CAMARA

A rich visual celebration of the tattoo and the top tattoo
artists around the world 

For the talented and decorated artists behind these designs, the
tattoo is not just a way of adorning the human form but a way
of honoring our bodies, celebrating our icons and loved ones,
inspiring ourselves to accomplish our goals, and remembering
and marking defining experiences—a way of life.

Tattoo Delirium profiles top tattoo artists around the world,
exploring their inspirations, tools, techniques, strategies, 
and thought processes for creating unique, beautiful, and
challenging tattoo designs. Each artist is introduced with a
short biography explaining who they are and why they were
drawn to the tattoo design field. Notes and musings from
them on their clientele and favorite tattoo designs are
featured, along with full-color photographs and sketches
from their extraordinary creations. Among the artists
included in Tattoo Delirium are: Alexander Reinke; Rinzing;
Joao Paulo Rodrigues; David Sena; Amanda Toy; Sunny
Buick; Alex de Pase; and Adam Barton.

Eva Minguet Camara is a pop-culture and style expert, a
writer and editor for Monsa Publications, and the author of
Ultimate Illustration!
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Also Available:

Imaginistix: Boris Vallejo
and Julie Bell
978-0-06-113846-1 (hc)
$29.95/$34.95 Can.

The Fabulous Women of 
Boris Vallejo and Julie Bell
978-0-06-115921-3 (hc)
$24.95/$26.95 Can.

Boris Vallejo and 
Julie Bell: The Ultimate
Collection
978-0-06-088102-3 (hc)
$29.95/$31.95 Can.

Art
ISBN: 978-0-06-173358-1
Paperback Original
$19.95/ $23.95 Can.
144 pages; 8 x 10
Illustrations throughout

Carton Quantity: 20
Territory: USC 

BORIS  VALLE JO  
AND JUL IE  BELL :  
THE  ULT IMATE
ILLUSTR ATIONS
BORIS VALLEJO AND JULIE BELL 

The ultimate collection of drawings and sketches from
two of the most acclaimed fantasy artists working today 

Boris Vallejo and Julie Bell have produced art for album
covers, trading cards, posters, and calendars and have seen 15
books published celebrating their breathtaking fantasy work.
The Ultimate Illustrations is the newest must-have book for
Boris and Julie fans. The drawings present the first collection
of their sketches in more than 15 years and feature 100
previously unpublished illustrations. Illustrations range from
delicate fantasy drawings to bold cover designs. All are
stunning works of art in their own right, inspirational to
fantasy aficionados and artists and invaluable additions to
Boris and Julie collectors’ portfolios.

Boris Vallejo is one of the world’s top fantasy artists, best
known as the visual creator of Conan the Barbarian. His
fantasy art books include Enchantment, Ladies, Fantasy Art
Techniques, and The Boris Vallejo Portfolio. His wife, Julie Bell,
is acclaimed throughout the fantasy art world, most notably for
her bestselling illustrations of the X-Men for Marvel Comics.
Her previous books include Soft as Steel and Hard Curves.
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GODZILLA AND FRIENDS
The Art of the Japanese Monster
IVAN VARTANIAN 

The ultimate ode to the legendary monsters of the Japanese
golden era of special effects movies and television shows,
beginning with the granddaddy of them all—Godzilla 

Godzilla & Friends is an in-depth homage to the breathtaking
beasts of Japanese film and television shows in the ’60s and 
’70s: Godzilla, Mothra, King Ghidorah, Garrera, Rodan,
Megaro, Gaigan, and many more. This study of kaiju—the
Japanese word for these monsters—features graphic full-color
illustrations of the most notable kaiju along with descriptions
of their strengths, weaknesses, and special powers. Also
featured are the heroes and heroines who prevented kaiju
attacks, the creators who designed these magnificent
monsters, and a breakdown of the central, defining plot and
story structures of kaiju dramas and battle sequences.

A kaiju research section that assembles data, charts, and
figures is included, and artist Mark Nagata will show the
skeletal and muscular construction of these monsters
through intricate cross-sections of kaiju, printed on vellum.

Ivan Vartanian is an author, editor, and the founder of
Goliga Books, Inc. He lives in Tokyo, Japan.

Art/Popular Culture
ISBN: 978-0-06-165579-1
Hardcover
$27.95/$33.95 Can.
144 pages; 7 x 10
Full-color throughout

Carton Quantity: 20
Territory: W 

Also Available:

Full Vinyl
978-0-06-089338-5 (hc)
$29.95/$31.95 Can.
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Art: Graphic Arts
ISBN: 978-0-06-170438-3
Hardcover
$60.00/ $72.00 Can.
600 pages; 9 x 11
Full-color illustrations throughout

Carton Quantity: 5
Territory: W 

SOURCEBOOK  OF
CONTEMPOR ARY
GR APHIC  DESIGN
MAIA FRANCISCO 

A cutting-edge design anthology featuring material from
established and emerging designers from around the world

The Sourcebook of Contemporary Graphic Design features
hundreds of full-color examples of work forging new graphic
ground across a complete range of visual media and from 
all over the globe. For ease of reference, graphic design
illustrations and explanations are categorized according to
design type: websites, brochures, posters, company reports,
stationery, and promotional materials. Also included is a visual
index for quick reference and designers’ contact information. 

Maia Francisco studied at the Massana School of Art and
Design and is a contributor to many graphic design
publications, including The Layout Look Book, The Big Book
of Brochures, and Color and Layout.

Also Available:

Sourcebook of Contemporary
Landscape Design
978-0-06-153791-2 (hc)
$60.00/$71.00 Can.

Sourcebook of Contemporary
Architecture
978-0-06-124197-0 (hc)
$60.00/$71.00 Can.
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CRE ATIVE  OFF ICES
Small Spaces Big on Design
SUZANNA STEPHENS

A showcase of the most innovative, creative, and efficient
office designs from the world’s most respected and cutting-
edge businesses 

With full-color photographs, floor plans, and architectural
sketches, Creative Offices is a unique collection of the most
inspiring international office designs. Rather than have
only one voice give an impression of each space, Creative
Offices allows those most involved in developing the
environments the opportunity to explain their work,
making this an ideal office design sourcebook for business
owners, architects, and designers. 

For each office featured, the company who works within is
interviewed and explains those elements of the office design
that work for them on a day-to-day basis. The creative minds
behind the architecture, interior design, and decoration, are
also interviewed, explaining the major considerations they 
had when creating each environment, what inspired them,
and how they combined practical considerations with their
innovative aesthetic design ideas. 

Experienced in all facets of design, Suzanna Stephens has
more than 75 published volumes in her portfolio.

Architecture
ISBN: 978-0-06-175797-6
Hardcover
$50.00/ $60.00 Can.
272 pages; 8 1/2 x 11
Color illustrations throughout

Carton Quantity: 12
Territory: W 

Also Available:

Offices DesignSource
978-0-06-074799-2 (pb)
$19.95/$21.50 Can.

The Good Office
978-0-06-153789-9 (hc)
$45.00/$49.00 Can.
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Art: Graphic Arts
ISBN: 978-0-06-162675-3
Paperback 
$35.00/ $42.00 Can.
384 pages; 8 1/2 x 11
Full-color throughout

Carton Quantity: 8
Territory: W

Previous Edition:
Collins Design (hc)
ISBN: 978-0-06-114993-1

JUNE

THE  B IG  BOOK  OF
L AYOUTS
DAVID E. CARTER

A collection of the latest layout designs and ideas for
amateur and professional graphic designers  

Organized so as to encourage creativity, serendipitous
discovery, and inspiration, The Big Book of Layouts includes
techniques that can be used to enhance any layout. It provides
insight into the elements that make layouts effective and
covers a range of styles, from traditional to cutting edge, that
were selected to help designers think more creatively and be
more productive. With more than 750 outstanding layouts
featured in a robust visual gallery with detailed descriptive
information, this book provides a thorough examination of
effective layout design. 

David E. Carter is a noted authority on the subjects of
graphic design, logo design, and corporate branding, and he
has produced more than 100 bestselling books in these fields.
He lives in Sanibel, FL.

N E W  I N  PA P E R B A C K

Also available:

The Big Book of Design Ideas 3
978-0-06-137480-7 (hc)
$49.95/$53.95 Can.

The Big Book of Design Ideas
978-0-06-008763-0 (pb) 
$35.00/$43.95 Can.

The Big Book of New Design Ideas
978-0-06-083309-1 (pb)
$35.00/$43.95 Can.

The Big Book of Illustration Ideas 2
978-0-06-121514-8 (hc)
$49.95/$58.95 Can.

The Big Book of Business Cards
978-0-06-114419-6 (pb)
$35.00/$38.00 Can.

The Big Book of Graphic Design
978-0-06-121524-7 (hc)
$49.95/$53.95 Can.

The New Big Book of Color
978-0-06-113767-9 (hc)
$45.00/$53.00 Can.

The Big Book of Logos 4
978-0-06-089194-7 (pb)
$35.00/$41.50 Can.
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BOOKS FOR PROFESSIONALS      

Art: Graphic Arts
ISBN: 978-0-06-175799-0
Hardcover
$49.95/ $59.95 Can.
384 pages; 8 1/2 x 11
Full-color throughout

Carton Quantity: 8
Territory: W

AUGUST

THE  B IG  BOOK  OF
GREEN DESIGN
SUZANNA STEPHENS 

Hundreds of solutions for the environmentally conscious
designer 

Being environmentally conscious is no longer trendy or
unique. It’s expected. A growing number of today’s
companies are requiring their creative firms to develop and
incorporate more eco-friendly packaging and printed
materials. These clients are turning to their agencies and
designers and asking for solutions.

The Big Book of Green Design, the first book on sustainable
design focused exclusively on the graphic design and
advertising communities, showcases real world solutions for
small- to medium-sized firms. This book explores the specific
techniques and methods that graphic designers are
employing worldwide and features over 200 examples of
these earth-friendly designs.

Experienced in all facets of design, Suzanna Stephens has
more than 75 published volumes in her portfolio.

Also Available:

Green Homes
978-0-06-134826-6 (hc)
$35.00/$38.00 Can.
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Comickers Art: Tools and Techniques
for Drawing Amazing Manga
978-0-06-144153-0 (pb)
$24.95/$26.95 Can.

Comickers Art 2: Create Amazing
Manga Characters
978-0-06-145254-3 (pb)
$24.95/$26.95 Can.

Comickers Art 3: Write Amazing
Manga Stories
978-0-06-145207-9 (pb)
$24.95/$26.95 Can.

Comickers Coloring Book
978-0-06-124204-5 (pb)
$18.95/$19.95 Can.

•  •  •  •  •  •  •  •  •  •  •  •  •  •  BEST OF THE BACKLIST •  •  •  •  •  •  •  •  •  •  •  •  •  •  
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Houses DesignSource
978-0-06-137470-8 (pb)
$19.95/$21.50 Can.

Apartments DesignSource
978-0-06-084715-9 (pb)
$19.95/$21.50 Can.

Lofts DesignSource
978-0-06-074975-0 (pb)
$18.95/$21.50 Can.

Offices DesignSource
978-0-06-074799-2 (pb)
$19.95/$21.50 Can.

Room by Room
DesignSource
978-0-06-113893-5 (pb)
$19.95/$21.50 Can. 

Modern Interiors
DesignSource
978-0-06-124202-1 (pb) 
$19.95/$21.50 Can.

Minimalism DesignSource 
978-0-06-074798-5 (pb)    
$19.95/$21.50 Can.

Minimalism & Color
DesignSource
978-0-06-154280-0 (pb)   
$19.95/$23.95 Can.

Pools DesignSource
978-0-06-114417-2 (pb)
$19.95/$21.50 Can.

Street Art: The Spray Files
978-0-06-083338-1 (pb)
$29.95/$31.95 Can.

Street T
978-0-06-144152-3 (pb)
$29.95/$31.95 Can.

The Street Art Book
978-0-06-153732-5 (pb)
$29.95/$35.95 Can.

NYC BCN: Street Art Revolution
978-0-06-121004-4 (hc)
$29.95/$31.95 Can.

Gothic Art Now 
978-0-06-162699-9 (hc)
$29.95/$31.95 Can.

Fantasy Art Now 
978-0-06-137097-7 (hc)
$29.95/$31.95 Can.

Comic Art Now
978-0-06-144739-6 (hc)
$29.95/$31.95 Can.

Erotic Fantasy Art
978-0-06-144151-6 (hc)
$29.95/$31.95 Can.

The Monster Book of Manga
978-0-06-082993-3 (pb)
$24.95/$27.95 Can.

The Monster Book of More Manga
978-0-06-115169-9 (pb)
$24.95/$26.95 Can.

The Monster Book of Manga:
Fairies and Magical Creatures
978-0-06-124203-8 (pb)
$24.95/$26.95 Can.

The Monster Book of Manga: Girls
978-0-06-153794-3 (pb)
$24.95/$26.95 Can.
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BACKLIST      

In the Cockpit
978-0-06-114381-6 (hc)
$24.95/$26.95 Can.

Show Me How
978-0-06-166257-7 (pb)
$24.95/$26.95 Can.

The Curious Case of 
Benjamin Button
978-0-06-114418-9 (hc)
$12.95/$13.95 Can.

The Kennedys
978-0-06-113816-4 (hc)
$29.95/$33.50 Can.

Guitar Heaven
978-0-06-135944-6 (hc)
$29.95/$31.95 Can.

The Vision Board
978-0-06-157908-0 (hc)
$24.95/$26.95 Can.

Hollywood Pinups
978-0-06-134959-1 (hc)
$39.95/$42.95 Can.
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The most important books across 

the full spectrum of religion,  

spirituality, and personal growth,  

adding  to the wealth of the 

world’s wisdom by stirring the  

waters of reflection on  

the primary questions of life while  

respecting all traditions.

HarperOne



I’m Hosting as Fast as I Can!
Zen and the Art of Staying Sane  
in Hollywood

Tom Bergeron 

The host of Dancing with the Stars and  
America’s Funniest Home Videos offers a 
series of humorous and inspirational essays 
on surviving Hollywood, including behind-
the-camera stories with A-list celebrities

Tom Bergeron has always been ambitious, driven, and 
charming, but he had to learn some Zen tricks to be suc-
cessful and happy in Hollywood. This humorous memoir is 
filled with anecdotes of how Tom, who never breaks char-
acter, stutters, or so much as breaks a sweat (even when 
Marie Osmond faints at his feet on live TV), uses medi-
tation and other relaxation techniques to stay focused, 
energetic, and happy on and off the camera. Sure to 
garner lots of attention from entertainment magazines, 
television, and radio.

•	 �Dancing with the Stars boasts a viewership of 
nearly 20 million per episode; this book is being 
published to coincide with the spring season.

Tom Bergeron was nominated for an Emmy® Award for 
his role as host of ABC’s Dancing with the Stars. He is the host of 
America’s Funniest Home Videos and the former host of Hollywood 
Squares (1998–2004), for which he won an Emmy® Award in 
2000. Tom is from Haverhill, Massachusetts, and currently com-
mutes between Los Angeles and Connecticut, where he resides 
with his wife, Lois, and two daughters, Samantha and Jessica.

An Insider’s Hollywood Survival Guide 

marketing campaign
• �National Television Interviews
• �National Broadcast and Print 

Media Campaign
• �25-Market National Radio  

Satellite Tour
• �Author Appearances in New York 

and Los Angeles
• �Online Promotion
• �Outreach to Celebrity and 

Entertainment Blogs
• �Promotional Video

AUTOBIOGRAPHY

978-0-06-176587-2

$25.95 ($31.95 Can.)
240 pages;  6 × 9; 
Carton Quantity: 36
Selling Territory: W
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What I Wish I Knew  
When I Was 20

Tina Seelig, Ph.D. 

Stanford University professor Tina Seelig 
offers ten provocative lessons that chal-
lenge and inspire readers to see themselves 
and the world in a fresh light

“The goal of this book is to provide a new lens through 
which to view the challenges that face each of us every 
day,” writes popular Stanford University professor Tina 
Seelig in What I Wish I Knew When I Was 20. “Of course, 
there is endless uncertainty at each turn of our lives, but 
with the confidence that comes from understanding how 
others have coped with similar ambiguity, I hope the 
stress associated with change will morph into excitement, 
and that the challenges that you face can be viewed as 
opportunities.”
	 Based on the dynamic course that Seelig teaches at 
Stanford University, the topics in the book range from 
ways to identify opportunities, balance priorities, work in 
teams, learn from failure, and how to squeeze the most 
juice out of life. Filled with stories that animate the con-
cepts, What I Wish I Knew When I Was 20 is the perfect gift 
for all occasions.

Unconventional Advice for Success 

marketing campaign
• �National Television Interviews
• �National Radio Interviews
• �National Print Coverage
• �Author Appearances in  

San Francisco and San Jose
• �Blog Outreach
• �Promotional Video 
• �Online Promotion

SELF-HELP/ 
PERSONAL GROWTH

978-0-06-173519-6

$23.95 ($28.95 Can.)
256 pages;  51 × 82; 
Carton Quantity: 44
Selling Territory: W

Tina Seelig  has a Ph.D. in Neuroscience from Stanford and is the 
executive director of the Stanford Technology Ventures Program, which is 
the entrepreneurship center at Stanford University School of Engineering. 
In addition, Tina also teaches a course in the Department of Management 
Science & Engineering on Creativity and Innovation.  She has a busy corpo-
rate speaking schedule and has written several popular science books for 
adults and children.

132 APRIL • HarperOne

Seelig is one of the most creative and inspiring  
teachers at Stanford. Her book ought to required reading.  

I wish I had read it when I was 20 . . . and again at 50.

— R o b e r t  S u tt  o n ,  Stanford University professor  

and author of The No-Asshole Rule
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The First Paul
Reclaiming the Radical Visionary 
Behind the Church’s Conservative 
Icon

Marcus J. Borg and
John Dominic Crossan 

Two of today’s top Christian scholars seek 
to restore the radical teachings of Paul from 
domestication by the church

The bestselling authors once again use the best of biblical 
and historical scholarship to expose the church’s con-
spiracy to silence Jesus’s most faithful disciple, the apostle 
Paul. They reveal to a general audience what scholars 
have known for decades—that some of Paul’s letters in 
the New Testament were not written by him, but were 
written by later writers who sought to blunt the radical 
edge of Paul’s teachings, such as his confrontation with 
the Roman Empire and his commitment to radical equal-
ity and the full participation of women.
	 Paul’s later letters have been used to endorse slavery, 
subordinate women, and condemn homosexual behavior, 
but these passages were actually imposed by the early 
church to dilute Paul’s true radical egalitarian message 
and transform him into something more “acceptable.” The 
First Paul restores the life-changing message of the radical 
and authentic Paul—a voice that the church hierarchy did 
not want its followers to hear.
 

Marcus J .  Borg is Hundere Distinguished Professor of 
Religion and Culture at Oregon State University and author of 
the bestselling Meeting Jesus Again for the First Time, The Heart 
of Christianity, Reading the Bible Again for the First Time, The God 
We Never Knew, Jesus, and coauthor of The Last Week. He lives in 
Portland, OR.

John Dominic  Crossan  is the author of several best-
selling books, including God and Empire, The Historical Jesus, Jesus: 
A Revolutionary Biography, The Birth of Christianity, Who Killed 
Jesus? and coauthor of The Last Week. He lives in Minneola, FL.

A revolutionary look at Paul 

marketing campaign
• �National Radio Interviews, 

Including NPR
• �National Print Coverage
• �Online Promotion

RELIGION/BIBLE

978-0-06-143072-5

$24.95 ($29.95 Can.)
240 pages;  51 × 82; 
Carton Quantity: 44
Selling Territory: W

Also Available:
The First Christmas
978-0-06-143070-1 (hc)
The Last Week
978-0-06-087260-1 (pb)

The Last  
Week has  
sold more 

than 75,000  
copies
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The First 30 Days
Your Guide to Any Change (and 
Loving Your Life More)

Ariane de Bonvoisin 

From the founder of First30days.com comes 
the first definitive guide for any life change, 
helping us take each step with wisdom, 
strength, clarity, and hope

A fresh voice for the next generation offers a new look 
at transition and change, the pivotal times that can either 
leave us trying to get things back to the way they were or 
help us move forward in our lives with power and hope. 
By examining our initial response to change–what Ariane 
calls our “change demons”—The First 30 Days shows us 
how we can turn these moments into a catalyst for good. 
First30days.com has received more than 1 million unique 
visitors since its launch in April 2008.
	A mong the topics addressed in this book:
	 •	 breaking-up
	 •	 a new job
	 •	 handling a bad health diagnosis
	 •	 getting in shape
	 •	 and many more . . .

Ariane de  Bonvois in is the CEO and founder of 
First30days.com and a certified life coach and trainer. She has 
a degree in Economics and International Relations from the 
London School of Economics and an MBA from Stanford. In 
2000, de Bonvoisin became the Managing Director of a new 
Time Warner digital media venture fund. The First 30 Days 
became her life’s work in 2004. She lives in New York City.

“Smart,  sane advice.”  – R e d b o o k 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �15-Market Radio Satellite Tour
• �Online Promotion
• �Official Author Website:  

www.first30days.com

Paperback
SELF-HELP

978-0-06-147282-4

$14.95 ($17.95 Can.)
240 pages;  5A × 8; 
Carton Quantity: 40
Selling Territory: USCOM
Publishing History:
HarperOne
978-0-06-147283-1 (hc)
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This beautiful book is like having a  
compassionate friend guiding you through the beginning stages  

 of any major change in your life. I loved it.
— Wa  y n e  D y e r ,  author of Change Your Thoughts, Change Your Life
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The Big Leap
Conquer your Fears and take life to 
the next level

Gay Hendricks 

The New York Times bestselling author of  
Five Wishes shows readers how to eliminate 
the barriers to success by overcoming our 
fears and find an extraordinary life

The Big Leap reveals a simple yet comprehensive model 
of life-fulfillment, presented in a way that engages both 
mind and heart. Gay Hendricks, a major voice in the fields 
of relationship transformation and body-mind therapies, 
developed these methods over the last thirty years by 
working closely with more than one thousand extraor-
dinary achievers in business and the arts. Readers will 
discover what prevents them from fulfilling their true 
potential so they may enjoy the highest levels of success.
	T hrough a step-by-step program, Hendricks shares 
his proven method for identifying and breaking through 
our personal upper limits to achieve ultimate success—our 
“Zone of Genius.” The Big Leap offers not only a path to 
financial success, but success in love and life as well.

•	 �Hendricks has appeared on more than 500 radio 
and television shows, including Oprah and 48 
Hours, and programs on CNN and CNBC 

N e w  Y o r k  T i m e s  Bestselling Author 

Marketing campaign
• �National Broadcast and Print  

Media Campaign
• �25-Market National Radio  

Satellite Tour
• �Author Appearances in Denver,  

Los Angeles, and San Francisco
• �Lecture Tie-ins
• �Online Promotion
• �Blog Outreach
• �Official Author Website:  

www.hendricks.com

SELF-HELP

978-0-06-173534-9

$25.95 ($31.95 Can.)
240 pages;  51 × 82; 
Carton Quantity: 44
Selling Territory: W

Also by Gay Hendricks:
A Year of Living Consciously
978-0-06-251588-9 (pb)
Conscious Living
978-0-06-251487-5 (pb)

Gay Hendricks  has served for more than 30 
years as one of the major contributors to the fields 
of relationship transformation and body-mind thera-
pies. Hendricks has done executive coaching with 
more than 800 top corporate executives. Along with 
his wife, Dr. Kathlyn Hendricks, he is the author of the 

New York Times bestseller Five Wishes and many other books. He is also the 
founder of a new virtual learning center for transformation, Illumination 
University.
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  Hendricks is a great role model for true success. . . . 
Now, he shows us how to do it for ourselves.

— M a r k  Vi  c t o r  H a n s e n ,  

co-author of Cracking the Millionaire Code

Will be Newly 
Repackaged
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Clean
A Revolutionary Program to  
Restore the Body’s Natural Ability  
to Heal Itself

Alejandro Junger, M.D. 

A renowned cardiologist melds East and 
West in this groundbreaking, holistic,  
medically-proven program to remove toxins, 
rejuvenate our bodies and restore our  
natural health

We live in a toxic world. The air we breathe, the water 
we drink, the buildings we live and work in, the cosmet-
ics we use, the foods and medications we consume are 
loaded with chemicals. These chemicals interfere with the 
processes that our body needs to perform to maintain 
health and vitality. Often they cause symptoms that are 
diagnosed as diseases for which more chemicals are pre-
scribed, thus perpetuating the situation. 
	T he good news is that our bodies are equipped with 
the ability to neutralize and eliminate these toxins. Clean 
presents a comprehensive, safe, and medically proven 
program that can be done in the midst of a busy life. 

The New Voice in Wellness 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR
• �25-City Radio Satellite Tour
• �Promotional Video
• �Blog Outreach
• �Online Promotion

HEALTH & FITNESS

978-0-06-173532-5

$25.95 ($31.95 Can.)
256 pages;  6 × 9;  
B&W Illus. throughout
Carton Quantity: 36
Selling Territory: W

Alejandro Junger,  M.D. ,  is board certified in 
internal medicine and cardiology. In addition, after complet-
ing his medical training Junger studied Eastern medicine in 
India. He was the medical director of We Care Holistic Health 
Center in Palm Springs, a world famous center for fast-
ing, cleansing, and detoxification. Currently, he is in private 

practice at the renowned Eleven Eleven Wellness Center and has recently 
started an Integrative Medicine Service at Lenox Hill Hospital in New York.
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   We plan our days, we plan our vacations,  
we plan our retirement, but we do 

not plan our health. I plan to change that.
— A l e ja  n d r o  J u n g e r
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Hit Hard
A Story of hitting Rock Bottom  
At the Top

Joey Kramer 

The drummer from Aerosmith shares his 
amazing comeback story as a member of one 
of the biggest bands in rock & roll history

A founding member and drummer for Aerosmith cou-
rageously tells the world how he has wrestled with 
depression as part of the most successful rock band in 
American history. Set in the glamorous, crazy, drug-
addled world of some of the greatest rock stars in history, 
Hit Hard unpacks the history of a rock star who was both 
fragile and tough, who after years of insane wildness got 
himself off drugs only to find that the real terrors and real 
work were still ahead.
	T his is also the story of a kid from an average American 
suburb who went through physical and emotional abuse, 
and how he went on to numb himself with sex, drugs, and 
alcohol the same way millions of troubled people do. But 
ultimately, it’s about how Kramer found his way out of 
all that and into a healthy sense of himself—with the kind 
of self-awareness and self-acceptance that makes other 
healthy relationships possible.

Joey Kramer is a legendary drummer with Aerosmith, 
the most successful rock ’n’ roll band in American history. 
Aerosmith has sold more than 100 million albums, and today 
their multigenerational, global audience is bigger than ever. 
They have had 21 multi-platinum albums and are the subject 
of several documentaries; Joey is the subject of a documentary 
called “It’s About Time.” In 2001, the band was inducted into 

the Rock and Roll Hall of Fame. 

A ROCK LEGEND 

marketing campaign
• �National Broadcast and Print  

Media Campaign
• �30-Market Radio Satellite Tour, 

Including VH1 and MTV Tours
• �Author Appearances in Boston, Los 

Angeles, New York
• �Blog Outreach Campaign to  

Music Websites and Blogs
• �Rock Radio Book Giveaway
• �Promotional Giveaways at Concerts
• �Official Websites: www.aerosmith.

com, www.joeykramer.com

AUTOBIOGRAPHY

978-0-06-156660-8

$27.95 ($33.95 Can.)
336 pages;  6 × 9;  
16-page color insert
Carton Quantity: 28
Selling Territory: USCOM
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A e r o s m i t h  
broke attendance 

records all over the 
world in their just-

completed world tour; 
in its career the  

band has sold 100  
million records
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A Civilization of Love
What Every Catholic Can Do to 
Transform the World

Carl A. Anderson 

The head of the Knights of Columbus  
champions the revolutionary ideas of Pope 
John Paul II on how Christians can change 
the world through love

In this New York Times bestseller, Carl Anderson and the 
1.7 million member Knights of Columbus organization 
share the exciting and history-changing ideas introduced 
by Pope John Paul II with the world. Through embracing 
the culture of life and standing with those most margin-
alized and deemed “useless” or a “burden” by modern 
society, Christians can change the tone and direction of 
our culture. Anderson demonstrates that not everyone 
has to agree on the fundamental questions of life in order 
to come together on the centrality of loving and caring for 
others. He brings a message of inclusion and hope in the 
midst of a clash of civilizations and provides a roadmap 
for helping Christians understand their role in the world.

N e w  Y o r k  T i m e s  Bestseller 

marketing campaign
• �Online Promotion
• �Lecture Tie-Ins
• National Print Coverage
• �Official Website:  

www.acivilizationoflove.com

Paperback
RELIGION

978-0-06-13-3532-7

$13.95 ($16.95 Can.)
224 pages;  5A × 8; 
Carton Quantity: 76
Selling Territory: W
Publishing History:
HarperOne
978-0-06-133531-0 (hc)

As Supreme Knight of the 1.7 million member Knights of Columbus, 
Carl A.  Anderson is the chief executive officer and chairman 
of the board of the world’s largest Catholic family fraternal service 
organization. In 1998, Pope John Paul II appointed Mr. Anderson to 
the Pontifical Academy for Life. In 2002, he was named by the Holy 
Father as a consultor to the Pontifical Council for the Family; and in 
2003, as a consultor to the Pontifical Council for Justice and Peace. 
He lives in Washington D.C.

138 May • HarperOne

A Civilization  
of Love spent six 

weeks on the 
New York Times 

bestseller list

A bracing call to a new American revolution:  
a revolution of virtue. . . . Give this  

book to friends who say there’s  
nothing to be done to heal a wounded culture.

— G e o r g e  W e ig  e l ,  

distinguished senior fellow, Ethics and Public Policy Center
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In Hanuman’s Hands
A Memoir

Cheeni Rao 

A young man charts his ultimately  
triumphant battle for rehabilitation in a 
hauntingly beautiful memoir

A talented new literary voice weaves his own story of 
encountering Western culture with mythic stories of his 
Hindu ancestors. Born to a long line of Brahmin priests, 
Rao falls subject to the temptations of life on an elite New 
England college campus, spiraling down into a hedonistic 
nightmare of sex, drugs, and crime. Kicked off campus for 
dealing, Rao hits bottom huffing crack in the back alleys 
of Chicago’s Southside and begins to have visions of the 
mischievous monkey god Hanuman. This unlikely guide 
points the way to recovery at a halfway house run by a 
mug named “Tats” and filled with an unforgettable cast 
of streetwise characters.

Cheeni  Rao  is a graduate of the 
Iowa Writers’ Workshop. He is a win-
ner of the Nick Adams Award for Fiction, 
the Olga and Paul Menn Foundation 
Prize for Fiction, and has had many 
of his stories published in national  
journals. His three-play cycle, “Phone, 

Broken Circle and Islands,” was produced by the Asian Theatre 
Project, and his screenplay was optioned by a major Hollywood 
studio. He is the founder and owner of the editing firm The 
Iowa Book Doctors. 

A NEW LITERARY VOICE 

marketing campaign
• �National Print Media Campaign
• �25-City Radio Satellite Tour
• �Promotional Video
• �Reading Group Guide Available 

Online at HarperCollins.com/Readers
• �Online Early Reviewer Programs, 

Including First Look and LibraryThing
• �Blog Campaign
• �Reader’s Edition Available

MEMOIR

978-0-06-073662-0

$25.95 ($31.95 Can.)
416 pages;  6 × 9; 
Carton Quantity: 28
Selling Territory: W
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   The allure of the drug world and Rao’s desire to fit in clash with  
the expectations of those who believed in his academic and spiritual potential.  

But ultimately we find ourselves rooting for him to escape these  
constraints in order to find a path that is true to himself. This is rich material.  

— Z . Z .  P a c k e r ,  author of Drinking Coffee Elsewhere
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The World’s Religions

Huston Smith

In honor of its 50th anniversary  
comes a special Plus edition of Huston 
Smith’s masterpiece

The World’s Religions is widely recognized as the classic  
exploration of the essential elements and teachings of the 
world’s predominant faiths and has taught more people  
on this subject than any other book published in America.  
Emphasizing the inner—rather than the institutional—
dimensions of Hinduism, Buddhism, Confucianism, Taoism,  
Judaism, Christianity, and Islam, beloved scholar and 
teacher Huston Smith devotes special attention to Zen 
and Tibetan Buddhism, Sufism, indigenous religions, and 
the teachings of Jesus. He convincingly conveys the unique 
appeal and gifts of each of the traditions and reveals their 
hold on the human heart and imagination.

•	 �This special Plus edition includes all-new  
reflections from the author

The author of fourteen books and the holder of twelve honor-
ary degrees, Huston Smith is widely regarded as the most 
eloquent and accessible contemporary authority on the history 
of religions. He has taught at Washington University, MIT, and 
Syracuse University and was most recently visiting professor at 

the University of California at Berkeley. He lives in Berkeley, CA.

PAPERBACK
RELIGION

978-0-06-166018-4

$16.95 ($19.95 Can.)
416 PAGES;  5a × 8
CARTON QUANTITY: 30
SELLING TERRITORY: W
PUBLISHING HISTORY: Harper One
978-0-06-250811-9 (pb)

Also by Huston Smith:
The Illustrated World’s Religions
978-0-06-166017-7 (hc)
The Soul of Christianity
978-0-06-085835-3 (pb)
Why Religion Matters
978-0-06-067102-0 (pb)

More  
than  

2.5 million  
copies 

sold

    This is one book on world religions I can’t do without. 
I return to it often—and always with reward.

— B i l l  M o y e r s

 Intelligent, clearly written . . .   
reveals the spirit of each faith.

— N e w  Y o r k  T im  e s  B o o k  R e v i e w

140 may • HarperOne
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H e  B r o u ght    th  e  w o r l d ’ s  Faith     s  t o  th  r e e  G e n e r ati   o n s

Tales of Wonder
Adventures Chasing the  
Divine, an Autobiography

Huston Smith

“Smith has long been our clearest and most 
radiant explorer of all the world’s great  
religions. Thank heavens for such wisdom.”

—Pico Iyer

Renowned world religion scholar Huston Smith was there at 
historic turning points and encountered many of the people  
who shaped the twentieth century, including Mother Teresa,  
Eleanor Roosevelt, J. Robert Oppenheimer, Reinhold Niebuhr, 
J. Krishnamurti, Aldous Huxley, John Kenneth Galbraith,  
Noam Chomsky, Robert Graves, Saul Bellow, Pete Seger, and  
Bill Moyers. Smith was also present at many extraordinary 
moments in history, including:

•	�S mith invited Martin Luther King, Jr., to Washington 
University between King’s Montgomery, Alabama, 
bus boycott and his historic March on Washington

•	� In the ’60s he took hallucinogens with Timothy 
Leary and discussed metaphysics with Ram Dass and 
Andrew Weil

•	� In Tanzania, Smith was rescued from lions by Maasai  
warriors, who took him to the encampment of 
world-famous archeologists Louis and Mary Leakey

•	� He’s recorded multiphonic chanting with Tibetan 
monks and Mickey Hart of the Grateful Dead

Smith’s amazing life and stories of adventure and wonder 
serve as a travelogue, a popular history of monumental 
change, and an inspirational memoir.

Marketing Campaign
•	� National Print Campaign
•	� National Review Attention
•	�S yndicated Print Feature 
•	� Academic Marketing
•	� Online Campaign with Beliefnet

HARDCOVER
AUTOBIOGRAPHY

978-0-06-115426-3

$25.95 ($31.95 Can.)
240 PAGES;  6 × 9
8-Page B&W Insert
CARTON QUANTITY: 40
SELLING TERRITORY: W

Also by Huston Smith:
The Illustrated World’s Religions
978-0-06-166017-7 (hc)
The Soul of Christianity
978-0-06-085835-3 (pb)
Why Religion Matters
978-0-06-067102-0 (pb)
The World’s Religions
978-0-06-250811-9 (pb)

New  
from  

Huston  
Smith
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The Bulldog Mutiny
The untold story of one of the 
greatest upsets of all time

Dan Taylor 

The inspiring story of the Fresno State 
Bulldogs baseball team and their remark-
able journey from an all-but-lost season to 
national champions

Baseball fans across America were held spellbound by 
Fresno State’s improbable adventure through the NCAA 
playoffs to win the College World Series. A record tele-
vision viewing audience of almost 2 million households 
watched as Fresno State reached out to grab the national 
crown. The Bulldogs were the first team ever to be 
unranked at the beginning of the post-season; their sea-
son record had been a mediocre 33 wins against 27 losses, 
barely qualifying them for post-season play.
	 Bulldog insider and sportscaster Dan Taylor reveals 
how the team bonded as a unit when the chips were 
down and found the belief they needed in one another to 
become national champions. This is the ultimate story of 
an underdog coming back and winning against all odds.

For 29 years Dan Taylor has been a 
television sportscaster in Fresno, California 
extensively covering the Fresno State 
Bulldogs. In addition to covering Super 
Bowls, All-Star games, World Series play, 
the Indianapolis 500, and major profes-
sional golf championships, Taylor has also 

handled venue announcing for a variety of major motor sports 
events. Dan Taylor lives in Fresno, CA.

#2 All-Time E S P N  Upset Story 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �25-Market Radio Satellite Tour
• �Sports Radio Giveaways
• �Author Appearances in Fresno,  

Los Angeles, San Francisco
• �Online Promotion
• �Promotional Video
• �Outreach to Baseball Fan Blogs

SPORTS

978-0-06-177404-1

$25.95 ($31.95 Can.)
256 pages;  6 × 9; 
Carton Quantity: 36
Selling Territory: USC
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 The biggest upset winners in College World Series     
  history, perhaps in all of college sports.

— J o h n  M a n u a l ,  Baseball America magazine

On sale  
just in time 

for the 2009 
College World 

Series
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Longshot
How a deaf polygamist’s kid made it 
to the NBA (Okay, I’m Also 6'11”)

Lance Allred 

The first legally deaf player in  
the NBA tells his unlikely journey  
from a polygamous compound in Montana to 
playing with the Cleveland Caveliers today

Lance Allred grew up on a polygamist compound in Mon-
tana and is the grandson of Rulon Allred (written about 
in Jon Krakauer’s Under the Banner of Heaven), who was 
murdered by a rival Mormon sect (FLDS) leader in the 
1970s. He struggles with obsessive-compulsive disor-
der and lost 75% of his hearing as a child. And now he 
plays for the Cleveland Cavaliers alongside NBA superstar  
LeBron James. 
	L ance is a man who was not afraid to face setbacks 
and refuses to let others expectations hinder his dreams. 
Longshot is filled with remarkable inside stories about col-
legiate basketball and the difficult experiences Lance had 
playing professionally in Europe, with paychecks that 
never arrived and a knee injury his Spanish team didn’t 
want to cover. Lance was prepared to give up on basket-
ball when he got a deal with the Iowa Stampede in Boise. 
This led to his landing a spot in the NBA.
	T his is a story for the ages—for young people trying 
to overcome hurdles of their own and for anyone who 
believes in a dream.

Lance Allred is a 6'11" rookie with the 
Cleveland Cavaliers. As a high school senior, Allred 
won Utah’s player of the year award. After playing for 
the University of Utah Utes for two years, a dispute 
with his coach led Allred to transfer to Weber State 
and he graduated with a double major in English and 
history. He played professionally in Europe for sever-
al years and then in the Development League before 
being signed to the Cavaliers in April 2008. 

Success against the odds 

marketing campaign
• �National Television Interviews
• �National Radio Interviews, 

Including NPR
• �National Print Media Campaign
• �15-Market Sports Radio  

Satellite Tour
• �Sports Radio Giveaway
• �Author Appearances in Cleveland, 

Denver, Los Angeles, New York, 
Salt Lake City

• �Sports Blogs Outreach

SPORTS/AUTOBIOGRAPHY

978-0-06-171858-8

$25.95 ($31.95 Can.)
272 pages;  6 × 9; 
Carton Quantity: 32
Selling Territory: W

143 May • HarperOne

Published  
to coincide  

with the NBA  
playoffs
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The Sistine Secrets
Michelangelo’s Forbidden Messages 
in the Heart of the Vatican

Benjamin Blech and Roy Doliner 

“[A] fascinating study of the Sistine Chapel. 
. . . This is a stimulating exploration that 
makes familiar masterpieces seem strange 
and new.”	 —Los Angeles Times

The Sistine Secrets tells the fascinating story of how Michel-
angelo embedded messages of brotherhood, tolerance, 
and freethinking in his Sistine Chapel ceiling fresco to 
encourage “fellow travelers” to challenge the repressive 
Roman Catholic Church of the time. All of this was hidden 
in plain view in one of the Vatican’s most sacred sites.
	 Millions flock to see this work every year, but what 
the public does not know is that the great artist encoded 
subversive, revolutionary ideas within the art. Relying on 
recent breakthroughs in our understanding of Michel-
angelo’s work and the uncovering of an underground 
movement of interfaith freethinkers and Kabbalists in 
Renaissance Florence, authors Blech and Doliner reveal 
the shocking nature of the Sistine Chapel ceiling’s many 
hidden messages.

Rabbi  Benjamin Blech is an internationally recognized 
educator, religious leader, author, and lecturer.  A recipient of the  
American Educator of the Year Award, he has been a Professor 
of Talmud at Yeshiva University since 1966. He lives in New 
York City. 

Roy Doliner  studies span the spectrum of the humanities: 
languages, comparative religion, art history, Italian and Roman 
history, and Judaica (including: Talmud, Midrash, and Kabbalah). 
He divides his time between Rome and New York City.

N e w  Y o r k  T I m e s  Bestseller 

marketing campaign
• �Print Media Campaign
• �Online Promotion
• �Official Author Website: 

www.benjaminblech.com

Paperback
HISTORY

978-0-06-146905-3

$19.95 ($23.95 Can.)
336 pages;  5A × 8;  
16-page color insert Plus 
b&W photos throughout
Carton Quantity: 40
Selling Territory: W
Publishing History:
HarperOne
978-0-06-146904-6 (hc)
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Just as the work of Michelangelo in the Sistine Chapel changed forever the 
world of art, so will this book change forever the way we see . . . Michelangelo.

— E n r i c o  B r u s c hi  n i ,  official art historian for the U.S. Embassy in Rome

Fascinating. . .  a readable and informative piece of work.

— M a n c h e s t e r  E v e n i n g  N e w s  ( U . K . )
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Face It and Fix It
How to Stop Denial from Taking 
Over Your Life

Ken Seeley 

The host of A&E’s #1 hit show Intervention 
provides all the tools necessary to recognize 
and move beyond the denial that can hold us 
back from stability and happiness

World-renowned interventionist and television host 
Ken Seeley has worked with hundreds of people who 
desperately needed help conquering addictions and life-
damaging situations. In every case the person suffers from 
denial, the #1 symptom of addiction. Denial is the mask 
that lets an addict ignore and avoid the consequences of 
their actions.
	 But denial is not only a problem for addicts. No matter 
who you are, no matter how small or large your problems 
may seem, denial is holding you back from living your life 
to the fullest. Face It and Fix It reveals the true nature of 
denial and provides the tools to help us put an end to 
denial before it takes over our lives. Filled with real-life 
anecdotes and proven solutions, this comprehensive pro-
gram will help us find the happiness, love, and success that 
is so often just out of our reach.

•	 �Seeley has been featured on CNN, MSNBC,  
Nancy Grace, Larry King Live, Entertainment Tonight,  
and Access Hollywood

Ken Seeley , one of the hosts of A&E’s 
hit show Intervention, has remained involved, 
professionally and personally, in recovery 
since 1987. Ken saves lives every day as the 
founder and executive director of Interven-
tion911.com, one of the most prominent 

and successful private intervention services in the country. He 
is a regular contributor to CNN, MSNBC, NBC, CBS, FOX, ABC, 
and many others. He lives in Los Angeles.

Host of #1 Hit Show I nt  e r v e nti   o n 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR
• �25-Market Radio Satellite Tour
• �Author Appearances in Los 

Angeles and New York
• �Online Outreach Campaign to 

Health/Wellness Websites  
and Blogs

• �Official Website:  
www.Intervention911.com

SELF-HELP

978-0-06-169698-5

$25.95 ($31.95 Can.)
256 pages;  6 × 9; 
Carton Quantity: 36
Selling Territory: W
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Ghosts Among Us
Uncovering the Truth  
About the Other Side

James Van Praagh 

The world-famous medium, New York 
Times bestselling author, and co-executive 
producer of CBS’s The Ghost Whisperer  
shares his incredible gift of communicating 
with the dead

Ghosts Among Us is an incredible journey into the spirit 
world that sheds light on the greatest mysteries of life 
and death. James Van Praagh shares his knowledge and 
life experience about ghosts, taking a world that to many 
of us seems both crazy and scary and making it accessible, 
leading not only to understanding but even inspiration. 
Filled with extraordinary true ghost stories and surprising 
details about how ghosts actively participate in our lives, 
Van Praagh challenges us to question our perceptions and 
shows how we can live more fully by being open to the 
spirit world.

James  Van Praagh is the New York Times 
bestselling author of Talking to Heaven and Reaching 
to Heaven. Van Praagh is the co-executive produc-
er of the primetime series Ghost Whisperer, the #1 
drama for CBS. Van Praagh is developing addi-
tional projects for television and has been seen as a 
guest host on the entertainment news magazines 
Entertainment Tonight and The Insider. Visit the 
author online at www.vanpraagh.com. 

N e w  Y o r k  T i m e s  Bestseller 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR
• �Radio Promotions
• �Online Promotion
• �Official Author Website:  

www.vanpraagh.com

Paperback
BODY, MIND & SPIRIT/
SUPERNATURAL

978-0-06-155338-7

$15.95 ($18.95 Can.)
224 pages;  5A × 8; 
Carton Quantity: 76
Selling Territory: W
Publishing History:
HarperOne
978-0-06-155339-4 (hc)

Also by James Van Praagh:
Unfinished Business
978-0-06-177814-8 (hc)
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Ghosts  
Among Us was 

on the New 
York Times 

bestseller list 
for 7 weeks

   I love this book!  
Working with and knowing James has truly 

changed my life. Thank you, James, for 
showing me a whole new world.

  — J e n n i f e r  L o v e  H e w itt 
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N e w  Y o r k  T i m e s  Bestselling Author

Unfinished Business
What the Dead can Teach Us  
about Life

James Van Praagh

From world-famous medium and New York 
Times bestselling author of Ghosts Among Us 
comes a guide for the living from those who 
have passed on

Drawing on more than twenty-five years of spirit com-
munication, Van Praagh shares with readers the personal 
regrets, misgivings, remorse, and, most importantly, the 
advice of the dead who have chosen him as a medium. 
These spirits have a great deal to say about what they have 
learned and discovered on the other side and how we, the 
living, can benefit from their experiences.
	F illed with profound, shocking, and emotional stories, 
this book presents the reader with the practical tools nec-
essary to prevent us from leaving “unfinished business” 
behind. Topics include emotional baggage, reliving child-
hood dramas, the simplicity of the golden rule, as well as 
practical information on how to identify blocks that keep 
us from forgiving ourselves and each other, a step-by-step 
guide to spiritual housekeeping, and a chapter on how to 
live life from a place of complete compassion.
	T hrough the understanding of these spirit communi-
cations and by utilizing their wisdom in our daily lives, we 
can take the steps necessary to live a life free of regret 
and discover the necessary steps to ensure an easy passing 
from this world to the next.

James  Van Praagh is the New York Times bestselling 
author of Talking to Heaven and Reaching to Heaven. Van Praagh 
is the co-executive producer of the primetime series Ghost 
Whisperer, the #1 drama for CBS. Van Praagh is developing addi-
tional projects for television and has been seen as a guest host 
on the entertainment news magazines Entertainment Tonight and 
The Insider. Visit the author online at www.vanpraagh.com. 

Marketing Campaign
• �National Broadcast and Print  

Media Campaign
• �National Television Interviews
• �National Radio Interviews
• �25-Market Radio Satellite Tour
• �Author Appearances in Los Angeles, 

New York
• �Online Promotion
• �Blog Outreach

BODY, MIND & SPIRIT/
SUPERNATURAL

978-0-06-177814-8

$24.95 ($29.95)
256 pages;  6 × 9
CARTON QUANTITY: 36
SELLING TERRITORY: W

ALSO BY JAMES VAN PRAAGH:
Ghosts Among Us
978-0-06-155338-7 (pb)
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Porch Talk
Stories of Decency, Common Sense, 
and Other Endangered Species

Philip Gulley 

“Porch Talk reminds us how much is to be 
gained by simply sitting down to random, 
purposeless conversation with neighbors or, 
now and then, to silence.”

—Wall Street Journal

Philip Gulley has become the voice of small-town Ameri-
can life and an observer of humanity without match. Filled 
with poignancy and humor, these heartwarming stories 
from real life offer musings on topics such as leisure, mar-
riage, faith, enjoying the little things, and much more. 
These witty stories hold an earthy wisdom that reminds 
us of what we hold dear and what’s truly important in life, 
a time when neighbors gathered on front porches across 
America, a glass of lemonade in hand, the sounds of crick-
ets buzzing in the air, and lazy stories spilled from lips 
from generation to generation.

 

Phil ip  Gulley  is a writer, husband, and 
father. He is the bestselling author of Front Porch 
Tales and the acclaimed Harmony series, as well as 
If Grace is True and if God Is Love, coauthored with 
James Mulholland. He and his wife, Joan, live in 
Indiana with their sons, Spencer and Sam.

WIT AND WISDOM FROM THE HEARTLAND 

marketing campaign
• �Print Media Campaign
• �Online Promotion
• �Official Author Website: 

www.philipgulleybooks.com

paperback
INSPIRATIONAL 
LITERATURE

978-0-06-168982-6

$13.95 ($16.95 Can.)
176 pages;  5A × 8; 
Carton Quantity: 96
Selling Territory: W
Publishing History:
HarperOne
978-0-06-073658-3 (hc)

Also by Philip Gulley:
Front Porch Tales
978-0-06-125230-3 (pb)
I Love You, Miss Huddleston
978-0-06-073659-0 (hc)
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Gulley’s  
books have  

sold more than 
1 million  

copies

   Practical, poignant, funny, and frank— 
the Quaker Will Rogers rides again!

— P a u l  H a r v e y ,  J r .

Reading Porch Talk is like  
sitting next to an old friend and listening to the  

music of his storytelling.

— Cha   r l e s  O s g o o d ,  anchor of CBS Sunday Morning
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Life Beyond Measure
Letters to My Great-Granddaughter

Sidney Poitier 

The bestselling author and American icon 
offers lessons from his own remarkable  
life in the form of letters to his  
great-granddaughter

The author of The Measure of a Man and one of the most 
revered actors in the history of Hollywood offers a book 
that features inspirational advice and personal sto-
ries from his extraordinary life. Written in the form of 
extended letters to his new great-granddaughter, Sidney 
Poitier offers perspective and wisdom gained from his 
memories of being a boy in the Bahamas; breaking the 
race barrier in theater and film during the Civil Rights Era; 
achieving stardom and success in Hollywood; and as a dip-
lomat and humanitarian. In his role as father, grandfather, 
and great-grandfather, Poitier shares his experience of the 
most important passages in life.

•	 �Life Beyond Measure was a New York Times best-
seller in hardcover

Poitier unaffectedly muses on life’s mysteries, 
as compelling as ever in his ninth decade.

— O ,  T h e  Op  r ah   M agazi     n e

Sidney Poitier  was the first black actor to win the 
Academy Award for best actor for his outstanding perfor-
mance in Lillies of the Field in 1963. His landmark films include 
The Defiant Ones, A Patch of Blue, Guess Who’s Coming to Dinner, 
and To Sir, With Love. He has starred in more than forty films, 
directed nine, and written four. He is the author of the Oprah 
Book Club pick and New York Times bestseller The Measure of a 
Man. Among many other accolades, Poitier has been awarded 
the Screen Actors Guild’s highest honor, the Life Achievement 
Award, for an outstanding career and humanitarian accomplish-
ment. He is married, has six daughters, four grandchildren, and 
two great-grandaughters.

N e w  Y o r k  T i m e s  Bestseller 

marketing campaign
• �National Broadcast and Print  

Media Campaign
• �Online Promotion
• �Blog Outreach

paperback
BIOGRAPHY & AUTOBIOGRAPHY 
PERSONAL MEMOIRS
FAMILY & RELATIONSHIPS 
PARENTING/FATHERHOOD

978-0-06-149620-2

$16.95 ($19.95 Can.)
304 pages;  5A × 8;  
two 8-page b&w inserts
Carton Quantity: 60
Selling Territory: W
Publishing History: HarperOne
978-0-06-149618-9 (hc)

Also by Sidney Poitier:
The Measure of a Man
978-0-06-135790-9 (pb)
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The Measure  
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Oprah Book Club 
pick and sold 

more than  
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Original Sin
A Cultural History

Alan Jacobs 

“An absorbing history. . . . In an easy, fluent 
style, Jacobs makes the case that we’re 
setting ourselves up for a fall whenever we 
think mankind can get things exactly right.”

—Wall Street Journal

Do we arrive in this world predisposed to evil? St. Augus-
tine passionately argued that we do; his opponents 
thought the notion an insult to a good God. Blaise Pascal 
claimed that “but for this mystery, the most incompre-
hensible of all, we remain incomprehensible to ourselves”; 
his opponents called him a “sublime misanthrope.”  
G. K. Chesterton affirmed original sin as the only provable 
Christian doctrine; modern scholars call the idea “baleful” 
and “pernicious.”
	A lan Jacobs takes readers on a sweeping tour of the 
idea of original sin, its origins, its history, its proponents 
and opponents. And he leaves us better prepared to 
answer one of the most important questions of all: Are 
we really, all of us, bad to the bone?

•	 �Original Sin received rave reviews in the  
Wall Street Journal, Library Journal, Booklist,  
and Publishers Weekly (starred)

Alan Jacobs is a professor of English at 
Wheaton College in Illinois.  He is the author 
of several books, including most recently The 

 Narnian, a biography of C. S. Lewis. His liter-
ary and cultural criticism has appeared in 
a wide range of periodicals, including the 

Boston Globe, The American Scholar, First Things, Books & Culture, 
and The Oxford American.

ARE WE ALL BAD TO THE BONE? 

marketing campaign
• �National Radio Interviews, 

Including NPR
• �Academic Marketing
• National Print Coverage

Paperback
RELIGION/HISTORY

978-0-06-087257-1

$14.95 ($17.95 Can.)
304 pages;  5A × 8; 
Carton Quantity: 40
Selling Territory: USCOM
Publishing History: 
HarperOne
978-0-06-078340-2 (hc)
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Also by Alan Jacobs:

The Narnian
978-0-06-144872-0 (pb)

Now in a 

Edition
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Mariel’s Kitchen
Simple ingredients for a delicious 
and satisfying life

Mariel Hemingway 

In this beautifully designed, lush, full-color 
cookbook, Hemingway shares her passion, 
expertise, and recipes for simple,  
satisfying—and delicious—meals all year 
round

Filled with beautiful photographs and a combination 
of classic and innovative recipes, this book delivers deli-
cious food that is both easy to prepare and good for you. 
Arranged seasonally, the seventy-five recipes cover every-
thing from summer breakfasts to Thanksgiving dinner to 
desserts for every time of the year. Hemingway shows us 
that real, fresh and organic foods are within reach and 
can easily become a part of our every day menu. Not only 
are real foods good for you, all great chefs agree that a 
fresh ingredient prepared simply is the key to turning an 
ordinary meal into an extraordinary one. With just a few 
classic techniques and these amazing recipes, we can all 
prepare simple, satisfying and delicious food, every time. 
	 Combining Mariel’s signature honest and no-nonsense 
approach with practical and new recipes for every occa-
sion, Mariel’s Kitchen will become a new American classic 
enjoyed by you and the entire family for years to come.

Mariel  Hemingway  is one of the leading voices for 
holistic and balanced living and the author of Mariel Hemingway’s 
Healthy Living from the Inside Out. The granddaughter of Ernest 
Hemingway, at just 13 years old she became famous in her 
own right as she made her feature film debut in Lipstick, and 
four years later she earned an Oscar nomination for her role 
in Woody Allen’s film Manhattan. Mariel is the mother of two 
teenage girls and lives in Los Angeles.

The Abundant Table 

marketing campaign
• �National Television Interviews
• �National Print Interviews
• �25-Market Radio Satellite Tour
• �Author Appearances in Los Angeles, 

New York
• �Online Promotions
• �Official Author Website:  

www.marielhemingway.com

COOKING/HEALTH & HEALING

978-0-06-164987-5

$32.95 ($39.50 Can.)
224 pages;  76 × 92;  
4-color throughout
Carton Quantity: 20
Selling Territory: W

Also by Mariel Hemingway:
Mariel Hemingway’s Healthy 
Living from the Inside Out
978-0-06-089040-7 (pb)
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In the Event of  
My Untimely Demise
20 Things My Son Needs to Know

Brian Sack 

Humorous inspiration on the big issues of 
life from the Glenn Beck Show’s “Public 
Viewer”

Humorist Brian Sack made a media splash with his outra-
geous, witty eBay ad for DKNY leather pants. His lament 
about unwanted trousers went on to receive 3.4 million 
hits, landing Sack in print and broadcast media worldwide 
(the pants also eventually sold for $102.50). In his first 
book, he tells inspiring, engaging stories of his recent foray 
into fatherhood and shares the pivotal advice he wants his 
new son to know in the event of his dad’s unfortunate, 
and he hopes unlikely, passing. With wit and honesty on 
everything from relationships to travel, having kids to pur-
suing a career, discovering sex to worrying about growing 
old, In the Event of My Untimely Demise is funny and philo-
sophical at the same time, subtly reminding readers of the 
important things in life.

•	 �Sack’s blog banterist.com is frequently featured 
on Gawker and has attracted almost 3 million  
visitors since its debut in late 2003

Brian Sack  is an actor, writer, blogger, 
and the “Public Viewer” on the Glenn Beck 
Show on CNN Headline News. He has written 
for a variety of publications, including Radar, 
the Independent, Cracked, Glamour, Fusion, and  

McSweeney’s. His blog, banterist.com, has appeared in numerous 
Internet and media outlets and has attracted close to 3 million 
visitors since its debut in late 2003. He lives in New York City 
with his wife and two sons. 

“Beautiful .  .  .  moving.”  — J o hn   May   e r 

marketing campaign
• �National Radio Interviews, 

Including NPR
• �Online Promotion
• National Print Coverage
• �Official Author Website: 

www.banterist.com

Paperback
HUMOR

978-0-06-167172-2

$13.95 ($16.95 Can.)
224 pages;  5A × 8; 
Carton Quantity: 76
Selling Territory: W
Publishing History:
HarperOne
978-0-06-137430-2 (hc)
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Living a Charmed Life
Your Guide to Turning the Ordinary 
into the Extraordinary

Victoria Moran 

The author of Creating a Charmed Life  
shows you how you can enjoy your best life 
starting today

Ten years after writing her bestselling Creating a Charmed 
Life, Victoria Moran has returned with Living a Charmed 
Life, which shows how we can put Moran’s effervescent 
vision into action. Ten years has given Moran the neces-
sary time to reflect on living and maintaining a charmed 
life through a variety of circumstances. As the reali-
ties that make up the background of our lives continue 
to readjust and redesign, the act of creating a dazzling 
life requires courage, inventiveness, and flexibility.
	 “It’s not where you start: it’s where you finish,” writes 
Moran. She has learned that even fulfilled dreams require 
skillful maintenance. Losses and detours and disappoint-
ments—most fleeting, but some profound—are a part of 
every life. In a charmed one, however, beauty and joy and 
wonder and serendipity are every bit as real, and we have 
the option of living in their light, regardless of what else 
we’re going through.

•�	 �Creating a Charmed Life has sold more than 
150,000 copies

National Bestselling Author

Marketing campaign
• �National Broadcast and Print 

Media Campaign
• �15-Market Radio Satellite Tour
• �Online Promotions

SELF-HELP

978-0-06-164989-9

$23.95 ($28.95 Can.)
240 pages;  51 × 61; 
Carton Quantity: 40
Selling Territory: W

Also by Victoria Moran:
Creating a Charmed Life
978-0-06-251580-3 (pb)

Victoria Moran  is a certified life coach 
and the author of ten books, including the best-
sellers Creating a Charmed Life and Fat, Broke & 
Lonely No More. Moran’s articles have appeared 
in Ladies’ Home Journal, Woman’s Day, Body & Soul, 
Weight Watchers Magazine, Natural Health, and 
Yoga Journal.
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The Fall of the Evangelical 
Nation
The Surprising Crisis Inside the Church

Christine Wicker 

The New York Times bestselling author 
returns to her Southern Baptist roots and 
delivers the shocking news about the fate of 
evangelicals in America

Evangelical Christianity in America is dying. The great 
evangelical movements of today are not a vanguard; they 
are a remnant, unraveling at every edge. The idea that 
evangelicals are taking over America is one of the great-
est publicity scams in history, a perfect coup accomplished 
by savvy politicos and religious leaders, who understand 
media weaknesses and exploit them brilliantly. Among the 
facts uncovered by bestselling author Christine Wicker:

	 •	�E vangelical membership is a fraction of what has 
been claimed

	 •	� Baptisms are down in the Southern Baptist  
Convention

	 •	E vangelical political clout is in sharp decline

	W ith her trademark vivid and first-hand reporting, 
Wicker takes us deep inside this crumbling pillar of the 
Religious Right, exposing the surprising statistics and 
details of this unexpected fall.

During her 17 years at the Dallas Morning News, 
Christine  Wicker was a feature writer, col-
umnist, and religion reporter. She is the author of 
several books, including the New York Times best-
seller Lily Dale: The True Story of the Town That Talks 
to the Dead. She lives in Pasadena, CA.

N e w  Y o r k  T i m e s  Bestselling Author 

marketing campaign
• �National Print Media Campaign
• �Online Promotion
• �Official Author Website:  

www.christinewicker.com

Paperback
RELIGION

978-0-06-143435-8

$14.95 ($17.95 Can.)
240 pages;  5A × 8; 
Carton Quantity: 48
Selling Territory: USCOM
Publishing History:
HarperOne
978-0-06-111716-9 (hc)

Also by Christine Wicker:
Lily Dale
978-0-06-115374-7 (pb)
Not in Kansas Anymore
978-0-06-074115-0 (pb)
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Clear-eyed and probing . . . will make you reassess conventional  
wisdom about faith and politics. It is essential reading for anyone seeking a 

deeper understanding of the role religion plays in our national life.

— K e v i n  M e r i d a ,  author of Supreme Discomfort
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Knowledge of God
Why We Can Trust Spiritual Truth

Dallas Willard 

The bestselling author challenges contem-
porary opinion by arguing that Christian 
thought is true knowledge and not merely 
the product of preferences and emotions

In this groundbreaking book the renowned philosopher 
and teacher Dallas Willard answers the most challenging 
questions facing the church in the contemporary world.
Willard convincingly argues that Christian spiritual truths 
are a body of knowledge and when treated as such, they 
become something more than just personal opinion, 
or belief as mere belief–they become instead a reliable 
source; a subject of knowledge, just as biology is a sub-
ject of knowledge. When we accept Christian teachings 
as knowledge, we are able to explore them more deeply 
and openly, break barriers between faiths and beliefs, and 
practice Christian discipleship on more stable ground. 
Knowledge becomes a sturdy framework for the teach-
ings of Christianity, validating them as a field of research 
that is accessible in the modern world.

Dallas Willard is a professor at the University of 
Southern California’s School of Philosophy and has held visiting  
appointments at UCLA and the University of Colorado. His 
groundbreaking books The Divine Conspiracy and The Spirit of the  
Disciplines forever changed the way thousands of Christians expe- 
rience their faith. Willard won the Christianity Today Book Award 
in 2007 for The Great Omission. He lives in Chatsworth, CA.

AWARD-WINNING AUTHOR 

marketing campaign
• �National Advertising in Christianity 

Today, Chronicle of Higher Education
• �Academic Marketing
• �Lecture Tie-ins
• National Print Coverage
• National Review Attention

RELIGION

978-0-06-088244-0

$24.95 ($29.95 Can.)
240 pages;  51 × 82; 
Carton Quantity: 40
Selling Territory: W

Also by Dallas Willard:
The Divine Conspiracy
978-0-06-069333-6 (hc)
The Great Omission
978-0-06-088243-3 (hc)
Knowing Christ
978-0-06-088244-0 (hc)
The Spirit of the Disciplines
978-0-06-069442-5 

N e w  Y o r k  T i m e s  Bestselling Author 

155 May • HarperOne

The Divine 
Conspiracy has 

sold more  
than 200,000  

copies

 There is NO one like Dallas Willard. 
 Finding more of his words is like getting  

hidden treasure. Read and grow!
— J o h n  O r tb  e r g ,  author of God is Closer Than You Think
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Relationship Obits
The Final Resting Place for Love  
Gone Wrong

Kathleen Horan 

Based on the popular website relationship-
obit.com, everyday people write obituaries 
for their past relationships in this funny, 
bittersweet, and unlikely celebration of love

Kathleen Horan founded relationshipobits.com when her 
father passed away shortly after she experienced a diffi-
cult breakup. As she was writing her father’s obituary, she 
began to wonder what it would be like to write one for 
the end of a relationship—reflecting on the cause of death, 
survivors, and how it will be remembered. This collection 
of some of the best obits from the website, with addi-
tional content such as a do-it-yourself obituary guide, a 
history of the obituary, and illustrations, is at times hilari-
ous and ridiculous and touching and poignant.
	F rom divorce to affairs, roommates to high school 
sweethearts, Relationship Obits reveals the unexplored 
underbelly of love and life.

	
•	 �Horan’s relationshipobit.com received 40,000+ 

unique visitors in the first three months and cover-
age in Redbook and the Chicago Tribune, and on NPR

Kathleen Horan is a reporter at WNYC News. 
She won a first place award from the Associated Press for 
her feature story on the lives of food delivery workers in 
2005. Her work has also aired nationally and internation-
ally on NPR, PRI, and the BBC. 

ROMANCE R. I .P . 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• 25-Market Radio Satellite Tour
• Author Appearances in New York
• Radio Giveaways
• Promotional Video
• �Official Author Website:  

www.relationshipobit.com

Paperback original
LOVE & ROMANCE

978-0-06-173516-5

$13.95 ($16.95 Can.)
224 pages;  5 × 73; 
Carton Quantity: 60
Selling Territory: W
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	I ncludes such causes of death as:
	 •	 Complications brought on by an In-N-Out burger
	 •	 He decided to become a priest
	 •	 He came out of the closet
	 •	S he got bored
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Money, Guilt, and God
A Christian Case for Capitalism

Jay W. Richards 

A prominent scholar reveals the surpris-
ing ways that capitalism is actually the best 
way to follow Jesus’s mandates to alleviate 
poverty and protect our earth

Christianity generally sees capitalism as either bad because 
it causes much of the world’s suffering, or good because 
God wants you to prosper and be rich. But there is a large, 
growing audience of evangelical and mainline Christians 
who are deeply uneasy about how to follow Jesus’s man-
date to care for the poor and the environment while living 
with the excesses of capitalism.
	N ow, a noted Christian scholar argues that there is a 
middle view that reveals Christianity cannot only accom-
modate capitalism, but Christian theology can help explain 
why capitalism works. By highlighting the most common 
myths committed by Christians when thinking about eco-
nomics, such as “capitalism is based on greed and over 
consumption” or “if someone becomes rich that automati-
cally means someone else will become poor,” Money, Guilt, 
and God equips readers to take practical steps in their own 
lives to conduct business, worship God, and serve others 
without falling into the “prosperity gospel” trap.

Jay W.  Richards is research fellow 
and director of Acton Media at the Acton 
Insti-tute for the Study of Religion and 
Liberty. He is a member of and frequent 
speaker at the conservative public policy 
organization Council for National Policy and 
Legacy. Richards’s writing has been pub-

lished in the New York Times and the Washington Post, and he has 
appeared on Larry King Live and the Dennis Prager Show. He Lives 
in Grand Rapids, MI.

The Morality of Capitalism 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews
• �Author Appearances in Chicago, 

Washington D.C.
• �Lecture Tie-ins
• �Official Website: www.acton.org

RELIGION

978-0-06-13-7561-3

$24.95 ($29.95 Can.)
272 pages;  51 × 82; 
Carton Quantity: 48
Selling Territory: W
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Saving Darwin
How to Be a Christian and Believe in 
Evolution

Karl W. Giberson 

“Holding equal disdain for creationists who 
read the Bible literally and scientists who 
disregard God altogether, Giberson seeks a 
middle way . . . he displays the wry wit of  
a seasoned polemicist.” 	 —Salon.com

Can you still be a Christian and support the idea of evo-
lution? Scientist Karl Giberson believes you can. Raised 
a fundamentalist who firmly believed in creationism, 
Giberson abandoned his creationist beliefs while work-
ing on his Ph.D., but not his belief in Christianity. Saving 
Darwin explores the history of the controversy that swirls 
around evolution and shows why–and how–it is possible 
to believe in God and evolution at the same time.

•	 �Introduction by Francis S. Collins, author of  
The Language of God

Karl W.  Giberson is professor of physics at 
Eastern Nazarene College in Quincy, MA, and the 
former editor of Science & Theology News and Science & 
Spirit. His books include Worlds Apart: The Unholy War 
Between Religion and Science; Species of Origins: America’s 
Search for a Creation Story (with Donald Yerxa); and 
The Oracles of Science: Celebrity Scientists Versus God and 
Religion (with Spanish philosopher Mariano Artigas).

“A much-needed book.” —Francis S.  Collins 

marketing campaign
• �National Print Campaign
• �Academic Marketing

Paperback
RELIGION

978-0-06-144173-8

$14.95 ($17.95 Can.)
256 pages;  5A × 8; 
Carton Quantity: 40
Selling Territory: W
Publishing History:
HarperOne
978-0-06-122878-0 (hc)
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Sensitively written and convincingly argued. . . . [A] truly courageous work.
— Lib   r a r y  J o u r n a l

Karl Giberson skillfully unravels the tangled skein of argument about  
creation and evolution, showing that there need be no incompatibility between  

Christianity and Darwinism.  His writing is lively, in a style that is  
both informal and informed.  This is a book that many will find helpful.

— J o h n  P o l k i n gh  o r n e ,  author of Belief in God in an Age of Science
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First Comes Love, Then 
Comes Money
How to Overcome the Number One 
Problem Couples Face

Bethany Palmer and Scott Palmer 

“The Money Couple” offer their proven 
techniques for helping couples learn to talk 
about finances in a healthy way

This is the first financial book to identify the other type 
of “cheating” in relationships today: financial cheating. 
All too often, relationships and marriages are failing due 
to miscommunication about money. If you’ve ever lied 
to your spouse about how much you’ve spent or opened 
a credit card behind their back, you’re guilty of financial 
infidelity. Now “The Money Couple” identify and exam-
ine this growing epidemic and provide smart solutions to 
overcoming common money conflicts. This book will help 
readers:

	 •	�S elf-diagnose their level of financial infidelity using 
the authors’ unique Financial Relationship Index

	 •	� Identify their individual Money Personality

	 •	� Work and communicate with their partner’s Money 
Personality

	 •	� Move toward healthier financial communication

	 •	� Achieve financial fidelity once and for all

Bethany and Scott Palmer,  otherwise known as 
“The Money Couple,” are financial advisers and owners of the 
financial planning company Envoy Financial, which represents 

650 ministries and 10,000 clients. They 
are the authors of Cents and Sensibility 
and live in Colorado with their two 
young sons. 

THE MONEY COUPLE 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �25-Market Radio Satellite Tour
• �Author Appearances in New York, 

Los Angeles, Denver and Colorado 
Springs, Dallas, Atlanta

• �Promotional Video
• �Blog Outreach
• �Online Promotion

Paperback
PERSONAL FINANCE/  
FAMILY & RELATIONSHIPS

978-0-06-164991-2

$14.95 ($17.95 Can.)
208 pages;  6 × 9; 
Carton Quantity: 40
Selling Territory: W
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75%  
of divorced  

couples in the  
U.S. cite money  

as the cause  
of their marital  
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The Book of Destiny
Unlocking the Secrets of the Ancient 
Mayans and the Prophecy of 2012

Carlos Barrios 

The Celestine Prophecy meets The Four Agree-
ments as a contemporary Mayan Priest and 
Shaman reveals the genius of the ancient 
Mayan calendar and its relevance for today

The year 2012 marks the end of the Mayan calendar—the 
date that indicates the beginning of the Prophecy of the 
Sun and denotes the dramatic transition from one major 
phase of our world into another. Many read this as the 
date of the apocalypse. This book helps clarify just what 
the 2012 date means to us and how we can all best pre-
pare ourselves.
	A t the heart of The Book of Destiny is the sacred Mayan 
calendar, an extraordinary tool recognized today for its 
unique ability to predict events. According to the Mayan 
elders, at the moment of birth every human being is given 
a destiny. This book allows the reader to discover this 
destiny, along with one’s special Mayan symbol and the 
protection spirits that accompany them through life.

Carlos Barrios  is a renowned anthropologist 
and authority on Mayan history, culture, astrology, 
and the predictions of the Mayan Calendar. Carlos 
is a Mayan priest and shaman and a member of the 
Guatemalan Mayan Elders Council. He was also born 
into one of the most ancient and sacred Mayan lin-
eages. He lives in GautEmala.

IS  2012 THE END? 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �Online Promotion
• �Outreach to Endtime and  

2012 Blogs

RELIGION

978-0-06-157414-6

$23.95 ($28.95 Can.)
320 pages;  51 × 76;  
interior art,  
illustrations in-text
Carton Quantity: 20
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 Carlos Barrios undertakes an authentic and  
passionate search, bringing us close  

to the Cosmovision of one of the most ancient and  
wise people of our continent.

— N o b e l  La  u r e A t e  E r n e s t o  Sabat     o
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God According to God
A Physicist PROVES WE’VE BEEN WRONG 
ABOUT GOD ALL ALONG

Gerald L. Schroeder 

The renowned scientist and author combines 
decades of scientific research and Biblical 
study to present a groundbreaking new 
paradigm of how to understand God

In a revolutionary approach combining Biblical study and 
scientific inquiry, a popular scientist presents the culmina-
tion of decades of research to explore the force he has 
never been able to define—the unmoved mover behind 
it all. Through in-depth examination of the Bible as well 
as a scientific exploration of nature, Gerald Schroeder 
presents the case for a living, changing God who is still 
learning how to relate to creation. Schroeder retranslates 
the key Exodus verse that is typically translated “I am that 
which I am,” revealing that it should be “I will be that 
which I will be,” which describes a continually changing, 
dynamic presence.
	W ith chapters on subjects such as how to understand a 
God who “regrets,” why God wants us to argue with him, 
why nature rebels, and much more, we ultimately learn 
how to become partners with God in his creation. Sure to 
provoke much controversy and debate, God According to 
God offers a radical paradigm shift in the ongoing debate 
between science and religion.

Gerald L .  Schroeder  is the author of The Science of God, 
The Hidden Face of God, and Genesis and the Big Bang. He earned 

A SCIENTIST’S  TAKE ON GOD 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �Blog Outreach
• �Online Promotion
• �Official Author Website: 

www.geraldschroeder.com

RELIGION

978-0-06-171015-5

$25.95 ($31.95 Can.)
256 pages;  6 × 9; 
Carton Quantity: 36
Selling Territory: W

his Ph.D. at the Massachusetts Institute of Technology before moving 
to laboratories at the Weizmann Institute, the Hebrew University, and 
the Volcani Research Institute in Israel. His work has been reported in 
Time, Newsweek, Scientific American, and in leading newspapers around 
the world. An applied theologian, he currently teaches at Aish HaTorah 
College of Jewish Studies in Jerusalem. 
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The Uncensored Bible
The Bawdy and Naughty Bits of the 
Good Book

John Kaltner, Steven L. McKenzie,  
and Joel Kilpatrick 

A shocking, hilarious, and thought-provoking 
collection of the most recent, compelling, 
and racy interpretations of the Bible from 
the newest voices of Bible scholarship

We all know the story of how Eve was created from 
Adam’s rib. But what if, perhaps, “rib” was a mistransla-
tion and the body part she was really created from was 
Adam’s penis bone? It would certainly explain why human 
males don’t have one (unlike other male mammals), 
wouldn’t it? Here readers will learn that mandrake was 
the Biblical equivalent of Viagra; Cain wasn’t a murderer, 
just depressed; that God hits below the belt (at least when 
it comes to Jacob); and other fun Biblical twists.
	A uthors Kaltner, McKenzie, and Kilpatrick bring some 
of the most outrageous—and legitimate—speculations 
about the scriptures to light, exposing readers to the 
stranger, bawdier side of the Bible.

John Kaltner teaches courses in the Bible, 
Islam, and Arabic at Rhodes College. He is the 
author of several books, including Ishmael Instructs 
Isaac: An Introduction to the Qur’an for Bible Readers.

Steven L .  McKenzie  is professor of Hebrew Bible/Old 
Testament at Rhodes College. He has written and edited many 
books, including How to Read the Bible and The Trouble with Kings.

Joel  Kilpatrick is an award-winning reporter and creator  
of LarkNews.com, the world’s leading Christian satire website, 
which received the 2005 Gospel Music Association’s Grady Nutt  
Humor Award.

NOT YOUR GRANDMOTHER’S BIBLE 

marketing campaign
• �Print Media Campaign
• �Online Promotion

paperback
RELIGION/BIBLE

978-0-06-123885-7

$13.95 ($16.95 Can.)
224 pages;  51 × 76;
Carton Quantity: 56
Selling Territory: W
Publishing History:
HarperOne
978-0-06-123884-0 (hc)
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  Which      ‘ b o n e ’  w as   E v e  m a d e  fr  o m ? 
. . . [The authors] start with a sassy retelling of a familiar story, then examine  

some outrageous interpretations posed by scholars from  
around the world, assessing whether the new ‘spin’ succeeds.
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Evidence of the After Life
the science of Near-Death Experience

Jeffery Long, M.D. 

A nationally recognized expert whose work 
has been featured in Newsweek, The Wall 
Street Journal, and ABC News makes the case 
for the reality of near-death experiences

This groundbreaking book presents evidence of an after-
life and shares firsthand accounts of those people who 
have died and lived to tell about it. Through their work 
at the Near Death Experience Research Foundation, 
radiation oncologist Jeffrey Long and his wife Jody have 
gathered and verified thousands of accounts of near death 
experiences (NDE) from all over the world. 
	 Currently the database contains over 1,600 legitimate 
NDE accounts, far more than any other NDE research 
database in the world. Common elements in NDEs include 
tunnels, bright celestial-like light, life reviews, among 
many others. The people whose stories are captured in the 
database span all age groups, races, and religious affilia-
tions and come from all over the world, yet the similarities 
in their stories are as awe-inspiring as they are scientifi-
cally inexplicable.

•	 �NDERF.org gets more than 60,000 page views  
per month

Is  there life  after death? 

marketing campaign
• �National Broadcast and Print 

Media Campaign
• �National Radio Interviews, 

Including NPR
• �25-Market Radio Satellite Tour
• �Author Appearances in 

Albuquerque and Phoenix
• �Blog Outreach
• �Official Website: www.nderf.org

NEAR-DEATH EXPERIENCE

978-0-06-145255-0

$25.95 ($31.95 Can.)
256 pages;  6 × 9; 
Carton Quantity: 36
Selling Territory: W

Jeffrey  Long,  M.D.  is a radiation oncol-
ogist in Albuquerque, NM. Long has served 
on the Board of Directors of International 
Association for Near-Death Studies and is 
actively involved in NDE research. Dr. Long and 
his wife Jody established the nonprofit Near 
Death Experience Research Foundation and a 

website to open up a forum for people to share their NDE experienc-
es and to collect scientific data on this phenomenon.
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The Conscious Universe
The Scientific Truth of Psychic 
Phenomena

Dean Radin

A renowned scientist and leader in  
parapsychological research provides  
astonishing answers to universal questions 
about psychic phenomena

This myth-shattering book explains the evidence for the 
veracity of psychic phenomena, uniting the teachings of 
mystics, the theories of quantum physics, and the latest 
in high-tech experiments. With painstaking research and 
engaging prose, Dean Radin dispels the misinformation 
and superstition that have clouded the understanding of 
scientists and laypeople alike concerning a host of fasci-
nating oddities. Psychokinesis, remote viewing, prayer, 
jinxes, and more—all are real, all have been scientifically 
proven, and the proof is in this book.
	 Radin draws from his own work at Princeton, Stanford 
Research Institute, and Fortune 500 companies, as well 
as his research for the U.S. government, to demonstrate 
the surprising extent to which the truth of psi has already 
been tacitly acknowledged and exploited. Radin takes a 
bold look ahead, to the inevitable social, economic, aca-
demic, and spiritual consequences of the mass realization 
that mind and matter can influence each other without 
having physical contact.

Director of the Consciousness Research Laboratory at the 
University of Nevada, Las Vegas, Dean Radin,  Ph.D ,  
has done cutting-edge parapsychological research for AT&T, 
Contel, Princeton’s department of psychology, the University of 
Edinburgh, SRI International, and the U.S. government. He lives 
in Las Vegas, NV.

In Paperback for the First Time

Marketing Campaign
• �National Print Campaign
• �Blog Outreach
• �Online Promotion

paperback
BODY, MIND & SPIRIT

978-0-06-177899-5

$14.95 ($17.95 Can.)
384 pages;  5A × 8
CARTON QUANTITY: 52
SELLING TERRITORY: W
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Classic Christianity
A Systematic Theology

Thomas C. Oden 

One of America’s greatest theologians 
providing the best synthesis of the whole 
history of Christian thought—now available 
in one condensed volume

In the three volumes of his famous Systematic Theology 
(individually titled The Living God, The Word of Life, and Life 
in the Spirit), the great theologian Thomas Oden provides 
a consensus view of the Christian faith, delving deeply into 
ancient Christian tradition and bringing to the contempo-
rary church the best wisdom from the past. Now, for the 
first time, these rich resources are available in one com-
plete volume of systematic theology. This volume is the 
perfect companion for church leaders, theology students, 
and course adoption.

Thomas C.  Oden  is the Henry Anson Buttz 
Professor of Theology and Ethics at Drew University 
and the author of more than 20 widely read books, 
including The Rebirth of Orthodoxy, Pastoral Theology, 
Agenda for Theology, and Kerygma and Counseling. He is 
also the general editor of the pioneering, The Ancient 
Christian Commentary on Scripture series.

A MASTERPIECE IN ONE VOLUME 

marketing campaign
• �National Advertising in 

Chronicle of Higher Education

RELIGION/THEOLOGY

978-0-06-144971-0

$34.95 ($41.95 Can.)
800 pages;  6 × 9; 
Carton Quantity: 10
Selling Territory: W

Also by Thomas C. Oden:
The Rebirth of Orthodoxy
978-0-06-009785-1 (hc)
Pastoral Theology
978-0-06-066353-7 (pb)

Three 
classic 

volumes 
in one

My purpose has not been to avoid giving offense 

but to look constantly for that way of expressing 

Christian faith that does indeed embrace and unite 

the marvelous varieties of Christian traditions.

— T h o m a s  O d e n
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A l l  N e w  
C .  S .  L e w i s  r e P ac  k a g e s

George MacDonald
978-0-06-065319-4 (pb)
$12.95 ($15.50 Can.)

The Abolition of Man
978-0-06-065294-4 (pb)
$11.95 ($14.50 Can.)

The Great Divorce
978-0-06-065295-1 (pb)
$13.95 ($16.50 Can.)

A Grief Observed
978-0-06-065238-8 (pb)
$11.95 ($14.50 Can.)

The point about  
reading C. S. Lewis 
is that he makes you 
sure, whatever you 
believe, that religion 
accepted or rejected 
means something 
extremely serious, 
demanding the entire 
energy of mind.

— H A R P ER  ’ S
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A l l  N e w  
C .  S .  L e w i s  r e P ac  k a g e s

Mere Christianity
978-0-06-065292-0 (pb)
$13.95 ($16.95 Can.)

Miracles
978-0-06-065301-9 (pb)
$13.95 ($16.95 Can.)

The Problem of Pain
978-0-06-065296-8 (pb)
$12.95 ($15.50 Can.)

The Screwtape Letters
978-0-06-065293-7 (pb)
$13.95 ($16.95 Can.)

The Weight of Glory
978-0-06-065320-0 (pb)
$11.95 ($14.50 Can.)

If wit and wisdom, style and scholarship 
are requisites to passage through the 
pearly gates, Mr. Lewis will be among  
the angels.

— T H E  NEW    YORK    e r
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The Sermon on the Mount
Emmet Fox
978-0-06-062862-8 (pb)
$13.95 ($16.95 Can.)

Power Through Constructive 
Thinking
Emmet Fox
978-0-06-173518-9 (pb)
$15.95 ($18.95 Can.)

Around the Year with  
Emmet Fox
Emmet Fox
978-0-06-250408-1 (pb)
$15.95 ($18.95 Can.)

Words for Your Wedding
David Glusker and Peter Misner
978-0-06-172377-3 (hc)
$16.95 ($19.95 Can.)
Repackaged Paper-Over-Board Edition,  
Newly Designed Interior

Not Always So
Shunryu Suzuki
978-0-06-095754-4 (pb)
$13.95 ($16.95 Can.)

The Practice of Spiritual 
Direction
William A. Barry
978-0-06-165263-9 (pb)
$14.95 ($17.95 Can.)

Earth Prayers
Elizabeth Roberts
978-0-06-250746-4 (pb)
$15.95 ($18.95 Can.)

The Essential Enneagram
David Daniels and Virginia Price
978-0-06-171316-3 (pb)
$12.95 ($15.50 Can.)

Your Sixth Sense
Belleruth Naparstek
978-0-06-172378-0 (pb)
$14.95 ($17.95 Can.)

The Zen Path Through 
Depression
Philip Martin
978-0-06-172546-3 (pb)
$13.95 ($16.95 Can.)

Now from HarperOne 

A l l  N e w  P a c k ag  e s

Revised and Updated

Edition

Edition

Edition

Backlist • HarperOne168
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LOST &  FOUND 
978-0-06-112864-6

LOST MEMOIRS OF 
JANE AUSTEN  
978-0-06-134142-7

THE GODMOTER 
978-0-06-123261-9

THE SILENT OCEAN AWAY: 
COLETTE ’S  DREAM 
978-0-06-157823-6

WITH VIOLETS 
978-0-06-157912-7

ABSORBING.
APPEALING.

AFFECTING.

Home to the Brightest       Voices in Women’s Fiction 

A+ Perfect Reading      Group Choices

THE SPACE BETWEEN 
BEFORE AND AFTER 
978-0-06-145218-5

email address for reading groups:  
avonreadinggroups@harpercollins.com 



A DANGEROUS AFFAIR 
978-0-06-144748-8

THE LAST COWGIRL 
978-0-06-125719-3

THE SCENT OF SAKE 
978-0-06-166237-9

SHELTER ME 
978-0-06-167339-9

* www.goodreads.com  

* www.readinggroupguides.com 

* www.readinggroupchoices.com 

* www.librarything.com 

* wwwshelfari.com

Join our conversation at  
http://fictionreaders.gather.com 
You can also find women reading Avon A novels and talking online at

Home to the Brightest       Voices in Women’s Fiction 

A+ Perfect Reading      Group Choices

MERMAIDS IN THE 
BASEMENT 
978-0-06-098507-3

WOMEN ON THE 
EDGE OF A NERVOUS 
BREAKTHROUGH 
978-0-06-114055-6

DECISION AND 
DESTINY:  
COLETTE ’S  LEGACY 
978-0-06-157825-0

THE DEPARTMENT  
OF LOST & FOUND 
978-0-06-116142-1

THE SAFETY  
OF SECRETS 
978-0-06-081736-7

A FOREIGN AFFAIR 
978-0-06-144589-7

HOW ELIZABETH 
BARREY BROWNING 
SAVED MY L IFE 
978-0-06-083120-2

THE END OF  
AN ERROR 
978-0-06-33535-8

AS GOOD AS IT  GOT 
978-0-06-114056-3

ELEANOR VS.  IKE 
978-0-06-137321-3

FULL OF GRACE 
978-0-06-137453-1

FOR MY DAUGHTERS 
978-0-06-137455-5
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Three Times Blessed
Belles of Timber Creek Book 2

Lori Copeland 

Will Audrey Pride and fellow schoolmarms Copper 

and Willow be able to stay afloat as a flood threatens 

their small Texas town? 

Audrey Pride is trapped in Thunder Ridge. The typically dry-
as-a-bone small town is deluged with rain for weeks, prevent-
ing travel in or out—and a wagon train gets stranded in town 
plagued with violent illness. 
	 Caring for the sick and fighting the storm doesn’t stop 
Audrey’s attraction to widower Eli Gray. Her feelings have 
grown stronger than ever, especially since she’s started to take 
care of Eli’s son during his grandmother’s sickness. But Eli has 
built a wall around his heart. After losing his wife while he was 
away at war, he’s never forgiven himself and does not seem 
interested in opening his life up to anyone new. But as the town 
sags under the weight of water and illness, they must come to 
depend on each other in ways they never thought possible. As 
tragedy threatens to strike, will Audrey be able to convince Eli 
that he deserves more than a solitary existence?

“Copeland’s characters are more intriguing than the standard 
faith fiction fodder . . . and Copeland has a flair for fresh 
descriptions.”                                        —Publishers Weekly 

Lori Copeland is the author of both historical and contempo-
rary fiction, with a loyal following in the inspirational market. 
Lori was inducted into the Missouri Writers Hall of Fame  
and was a finalist for the Christy Award. She lives in the  
beautiful Ozarks with her husband, Lance, their three children,  
and five grandchildren. 

marketing campaign

• Print Advertising in CBA 
Catalogs

• National Review Campaign

• Targeted Online Promotion 
including Outreach to Christian 
Fiction Bloggers, Special Author 
Tracker E-Card

• Official Author Website:  
www.LoriCopeland.com

FICTION/RELIGIOUS/ 
historical

978-0-06-136493-8

$12.95 ($15.50 Can.)

256 pages; 55/16 x 8 

Carton Quantity: 72

Selling Territory: W

JUNE • Avon inspire • Trade Paperbacks

Al s o  by  Lor i  Copeland : 

Twice Loved
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Avon inspire TRADE paperback original 

Texas Heat 
Lone Star Intrigue series

Debra White Smith 

In a riveting romantic suspense, Christian author 

Debra White Smith tells the story of a woman 

wrongly accused and the chief of police who is 

determined to prove her innocence 

173 July • Avon inspire • Trade Paperbacks

The last thing Jack Mansfield ever wanted was to arrest his col-
lege sweetheart—especially with her five-year-old hanging onto 
her, crying. But his responsibilities as police chief in Bullard, 
Texas, insist he abide by the law. 
	 While sitting in her jail cell, Charli sees all the mistakes 
she has made by not listening to her inner voice, God’s way 
of trying to keep her safe. She didn’t listen when she thought 
better of this job in the bank—where she is being accused of 
embezzlement. She surely didn’t hear that voice when it came 
to marrying that no-good Vince, who left her pregnant and alone 
. . . and she didn’t listen all those years ago when she broke it off 
with Jack, the man who is now going to risk his own career, and 
life, to prove her innocence. Jack has always harbored love for 
Charli, but Jack and Charli will never have their happily-ever-
after if she goes to jail. Will they find out who’s framing her in 
time to give their love a chance? 

“Debra White Smith is a master storyteller whose way with 
words will charm, delight, and entertain. Her stories are not 
to be missed!”               
� —Tracie Peterson, bestselling author of  
                                   the Alaskan Quest series 

Debra White Smith is a seasoned Christian author, speaker, 
and media personality who has written such life-changing books 
as Romancing Your Husband, Romancing Your Wife, the Sister 
Suspense fiction series, and the Jane Austen fiction series. She 
has over 1 million books in print and hosts Real Life Minute, a 
short radio program that runs in 138 outlets internationally.

marketing campaign

• Print Advertising in CBA 
Catalogs

• National Review Campaign

• Targeted Online Promotion 
including Outreach to Christian 
Fiction Bloggers, Special Author 
Tracker E-Card

• Official Author Website:  
www.DebraWhiteSmith.com 

FICTION/RELIGIOUS

978-0-06-149316-4

$12.95 ($15.50 Can.)

272 pages; 55/16 x 8 

Carton Quantity: 68

Selling Territory: W

 
This series 

follows three brothers 
in law enforcement in 

a small Texas town. Their 
dangerous jobs entangle them 

with women in jeopardy, in 
need of their protection, 

and their love.

Award-Winning Author!  

© Daniel W. Smith
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FICTION 

978-0-06-177135-4

$14.95 ($17.95 Can.) 

384 pages, 55/16 x 8
Carton Quantity: 60

Selling Territory: USCOM 

Publishing History:  
William Morrow  
978-0-06-112885-1 (hc) 
Harper 
978-0-06-112886-8 (mm)

 
Unabridged  
978-0-06-125655-4 
10 HOURS/9 CDS 

$39.95 ($49.95 Can.)
HARPERLUXE 

978-0-06-125932-6 
$24.95 ($31.50 Can.)

Thirty years ago, two sisters disappeared from a shopping mall. 
Their bodies were never found and those familiar with the case 
have always been tortured by one question: How does someone 
kidnap two girls from a busy mall on a Saturday afternoon with-
out leaving behind a single clue or witness?
	 Years later a clearly disoriented woman claims to be the 
younger of the long-gone Bethany sisters. There isn’t a shred of 
evidence to support her story, and every lead she gives police 
seems to be another dead end. In a story that moves back and 
forth across decades, Kevin Infante is the one person who dares 
to be skeptical of a woman who wants to claim the identity of 
one Bethany sister without revealing the fate of the other.

“Lippman is a writing powerhouse.” 	 —USA Today

“Deliciously complex.” 	 —Entertainment Weekly

“Hypnotic…gripping…an all but flawless performance by a 
writer at the peak of her powers.” 	 —Washington Post

“A graceful writer.... Truth, identity and the quintessentially 
American impulse toward self-reinvention are all smartly 
explored.” 	 —Time Out New York

Laura Lippman has won every major mystery prize, includ-
ing the Edgar™, Shamus, Agatha, Anthony, and Nero Wolfe 
awards. She was a newspaper reporter for 15 years, the last six 
as a feature writer at the Baltimore Sun. A recent recipient of 
the first Mayor’s Prize and the 2003 Maryland Author Award, 
she lives in Baltimore, MD.

marketing campaign

• Official Author Website: 
LauraLippman.com

What the Dead Know
A Novel

Laura Lippman

The New York Times bestselling author returns to the 

compelling terrain of Every Secret Thing and To the 

Power of Three with this indelible story of crime and 

vengeance in which the past becomes all too present

Al s o  by  Laura L i ppman :

Hardly Knew Her
978-0-06-158499-2 (hc)

Life Sentences
978-0-06-112889-9 (hc)

No Good Deeds
978-0-06-057072-9 (hc)

ON  
SALE IN 

FEBRUARY

A New York  T imes  Notable  Book

“What the Dead Know,  
like the best books in this 
tradition, is doubly satisfy-
ing. You read it once just to 
move breathlessly toward 
the finale. Then you revisit 
it to marvel at how well 
Ms. Lippman pulled the 
wool over your eyes.”                                                                  
           —New York Times

Reading 
Group 
Guide 
Inside
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Al s o  by  Meg Cabot : 

Queen of Babble
978-0-06-085199-6 (pb)

Queen of Babble in the Big City
978-0-06-085201-6 (pb)

Ransom My Heart
978-0-06-170007-1 (pb)

Every Boy’s Got One
978-0-06-008546-9 (pb)

The Boy Next Door
978-0-06-009619-9 (pb)

Boy Meets Girl
978-0-06-008545-2 (pb)

She Went All the Way
978-0-06-134024-6 (pb)

Size 12 Is Not Fat
978-0-06-052511-8 (pb)

Size 14 Is Not Fat Either
978-0-06-052512-5 (pb)

Big Boned
978-0-06-052513-2 (pb)

Things are looking up at last for Lizzie Nichols! 
	 She has a successful career restoring wedding gowns, and 
the love of her life, Jean-Luc, has finally proposed. But is Lizzie 
really ready to embrace her new role as mistress of Chateau 
Mirac? And if not, is she destined to spend the rest of her life 
as a New York City spinster, in a two-room walk-up with only 
the company of the cat from the deli down the street? Well the 
decision may not even be hers to make, especially when she 
can’t seem to keep her mouth shut about her fiancé’s career 
goals, not to mention her best friend’s ex-boyfriend. Only one 
thing is for sure: This is a wedding no one is likely to forget—if 
it happens at all!

“There is a school of thought that says reading should be 
entertaining, and this is exactly what Meg Cabot produces 
for us: fun. She is the master of her genre; she is the George 
Bernard Shaw if not the George Eliot of [her genre].” 
                                                           —Publishers Weekly 

In addition to her adult contemporary fiction, Meg Cabot is the 
author of the bestselling The Princess Diaries series. Her Queen of 
Babble series has been optioned to Sharp Independent. She lives 
in Key West, FL, with her husband and one-eyed cat, Henrietta.

Queen of Babble 
Gets Hitched
Meg Cabot 

Rumor has it the queen of babble is getting married 

. . . or is she? Find out in the highly anticipated 

third installment in the delightfully charming series 

from the New York Times bestselling author who will 

“knock your socks off” (Atlanta Journal-Constitution) 

175 MAY • Avon A • Trade Paperbacks

marketing campaign

• National Print Advertising in 
Romantic Times, Book Page

• National Review Attention

• Targeted Online Promotion 
including Online Advertising, 
Special Author Tracker E-Card

• Official Author Website:  
www.MegCabot.com 

• 12-copy Mixed Floor Display 
978-0-06-177886-5 (Included 
4 copies each of Queen of 
Babble Gets Hitched, Queen of 
Babble in the Big City, Queen of 
Babble) $173.40 ($193.20 Can.)

Fiction

978-0-06-085203-0

$14.95 ($17.95 Can.)

288 pages; 55/16 x 8 

Carton Quantity: 64

Selling Territory: W

Publishing History: 
William Morrow 
978-0-06-085202-3 (hc)

 “Wish-fulfillment personified.” 
                 —Orlando Sentinel
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marketing campaign

• National Print Advertising in 
Book Page, Reading Group 
Choices

• National Review Attention

• Mother’s Day Review Mailing

• Targeted Online Promotion 
including Reading Group 
Outreach, Special Author 
Tracker E-Card, Outreach to 
Fiction Bloggers

• Official Author Website:  
www.MameveMedwed.com 

Al s o  by  Mameve Medwed : 

The End of an Error
978-0-06-133535-8 (pb)

How Elizabeth Barrett 
Browning Saved My Life
978-0-06-083120-2 (pb)

“When things go sour and the milk of marital kindness cur-
dles, look where love gets you. The fallout can flatten hearts 
and minds like a category five hurricane. Until nothing is left 
in its wake except for the baby, the prize in the Cracker Jack 
box of a cracking marriage.” —Maisie Grey

Maisie Grey—formerly Maisie Grey-Pollock of the Pollock Poultry 
fortune—has had enough. With an ex-mother-in-law from hell, 
an on-again/off-again cold-fish lawyer boyfriend, and a teenage 
son who shows all the signs of following in his (gulp) father’s fam-
ily’s footsteps, it’s enough to drive a woman stark raving mad. 

“A canny writer with a distinctive voice.”         —Boston Globe

“Mameve Medwed is that rare novelist who is simultaneously 
entertaining and insightful.”                          —Tom Perrotta

“[In Mameve Medwed’s new novel], Ina Pollock, Maisie Grey’s 
loathsome ex-mother-in-law, can raise the reader’s pulse with 
a single phone call.”	  —New York Times Book Review 

Mameve Medwed is the author of five critically acclaimed 
novels, including How Elizabeth Barrett Browning Saved My Life, 
which won Massachusetts Book Award 2008 Fiction honors. 
Her short stories, essays, and reviews have appeared in many 
publications, including the Washington Post, Redbook, Missouri 
Review, the Boston Globe, Playgirl, and Newsday. Born in Maine, 
she currently lives in Cambridge, MA, with her husband.

Fiction

978-0-06-083122-6

$13.95 ($0.00 Can.)

368 pages; 55/16 x 8
Carton Quantity: 52

Selling Territory: US

Publishing History:  
William Morrow 
978-0-06-083121-9 (hc) 
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Of Men and  
Their Mothers
Mameve Medwed 

 “I LOVED it. Maisie is a terrific character—as is  

the magnificent September Silva and even the 

hideous Mrs. Pollock. . . . It is a delightful novel, 

very true to the Mameve Medwed collection. It  

was a joy. I finished it wanting more.”   

                                                     —Anita Shreve 

From the bestselling author of the acclaimed  

How Elizabeth Barrett Browning Saved My Life 

A READING GROUP

RECOMMENDED TITLE
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A READING GROUP

RECOMMENDED TITLE
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Home Repair
Liz Rosenberg 

Prize-winning poet Liz Rosenberg’s debut adult novel 

is a bittersweet, and moving story of a woman whose 

husband takes off while she is in the middle of a 

garage sale, leaving her to deal with loss—and maybe 

a chance at a whole new life

What does a woman do when she’s left to contend with a bro-
ken heart, two growing children, an aging mother who moves 
to town whose “help” may be more of a burden, and a whole 
host of friends, neighbors, strangers, lovers, and two dogs who 
complicate and sweeten her life? In the end she may discover 
she’s gained more than she’s lost. 

Liz Rosenberg has published many award-winning books for 
young readers, as well as prize-winning books of poems. Her 
work has appeared in The New Yorker, The New York Times, The 
Atlantic Monthly, Harper’s, Paris Review, and elsewhere. She 
chaired the National Book Awards for Young People and has 
written a review column for the Boston Globe for the past fifteen 
years. Her first husband was the late novelist John Gardner. She 
is a professor of English and Creative Writing at Binghamton 
University, where she lives with her husband, daughter, dogs, 
and son, when he’s home from college.

marketing campaign

• Reader’s Edition Available

• National Print Advertising in 
Book Page (Full Page Contest), 
Reading Group Choices

• Regional Author Appearances

• National Review Campaign

• Targeted Online Promotion 
including Reading Group 
Outreach, Feature on  
Gather.com, First Look

FICTION

978-0-06-173456-4

$13.95 ($16.95 Can.)

304 pages; 55/16 x 8 

Carton Quantity: 64

Selling Territory: W

Avon A TRADE paperback original A READING GROUP

RECOMMENDED TITLE
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Hollyhood
Valerie Joyner 

An inside look at the drama that goes on behind the 

scenes of a television show, where anything goes, 

and sex, drugs, and money rule the day 

marketing campaign

• Reader’s Edition Available

• National Print Advertising in 
Romantic Times 

• National Review Attention

• Finished Book Mailing

• Targeted Online Promotion 
including Targeted Online 
Advertising, Outreach to  
AA bloggers and Reviewers 

For Tyrone Hart, making it to the top in Hollywood isn’t nearly 
as hard as staying there. Especially when you’ve got a hit televi-
sion show that’s somehow on the brink of extinction. Suddenly 
everyone you thought you controlled is pushing their own 
agenda. Your stars are a talented comedic actor with less-than 
funny timing and an actress incapable of loving anyone but her-
self and her career. When your leads are willing to use anyone 
or anything to get to the top, where do you turn?  
	 As far as Ty is concerned, he can’t even turn to friends 
or family. His best friend “Maxwell” is a Zen-influenced 
writer with a dangerous habit, and his girlfriend “Sasha” is a  
marriage-hungry lover with a passion for women. Hollywood is 
the land of dreams and opportunity, but whoever said that has 
never been to Hollyhood, where the only dreams are the ones 
you create for yourself.

Valerie Joyner has worked for such hit shows as The Jamie 
Foxx Show, The Wayans Bros., and In Living Color. She lives in 
New York. 

FICTION/African 
American

978-0-06-166244-7

$13.95 ($16.95 Can.)

288 pages; 55/16 x 8 

Carton Quantity: 64

Selling Territory: W
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Hedge Fund Wives
Tatiana Boncompagni

The author of Gilding Lily once again delivers a 

witty and insightful treatment of today’s woman, 

as she explores the sacrifices women make, the 

bargains they strike, the rules they follow, and what 

happens when it all starts to fall apart

Life as a hedge fund wife sure has its privileges, but private planes, 
diamond earrings, and museum-quality art collections notwith-
standing, it’s not a piece of (Sylvia Weinstock) cake, either. 
	 Marcy, a private banker-turned-hedge fund wife, learns 
that she may no longer want for anything…except the atten-
tion of her husband. That is, until he falls under the spell of a 
gold-digging socialite. Meanwhile, Gigi, a cookbook author who 
thought that marrying a wealthy older man would give her all the 
financial and emotional security she could ever need, discovers 
that promised support MIA when her career takes a nosedive. 
	 With an unforgettable cast of characters and set against the 
backdrop of an economy in freefall, Hedge Fund Wives explores 
the unspoken quid pro quos and hidden pitfalls of life among the 
newly minted rich—and what happens when the industry it’s all 
built upon begins to topple like a house of cards.

Praise for Gilding Lily:

“A fun society read that will keep you intrigued in the rise and 
fall of its glossy characters.”  
                           —Plum Sykes, author of Bergdorf Blondes

“Rivetingly readable, Gilding Lily gleefully exposes the secret 
underbelly of socialite life.”   

                              —Holly Peterson, author of The Manny 

Tatiana Boncompagni writes for the New York Times Sunday 
Styles section and the Financial Times Style & Shopping pages. 
She currently lives in New York City with her husband and two 
children. This is her second novel.

marketing campaign

• Reader’s Edition Available

• National Print Advertising in 
Romantic Times, Book Page

• New York Regional Author 
Appearances

• National Broadcast and Print 
Media Campaign

• National Review Attention

• Satellite Radio Tour

• Targeted Online Promotion 
including Outreach to Celebrity 
Bloggers and Websites, Author 
Videos, Special Author Tracker 
E-Card

• Official Author Website:  
www.Boncompagni.net

FICTION

978-0-06-176526-1

$13.95 ($16.95 Can.)

320 pages, 55/16 x 8
Carton Quantity: 60

Selling Territory: USCOM 
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Gilding Lily
978-0-06-145101-0 (pb) 

Al s o  by  Tat i a n a  Bo n c o m pa g n i :

From the bestselling author of Gilding Lily
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The beach house is a peaceful summer haven, a place to escape 
mundane troubles. Here, four families find their feelings inten-
sified and their lives transformed. With equal measures of 
heartbreak and happiness, this unforgettable story tells of the 
beauty of life and the power of love, and speaks to every woman 
who has ever clung to a child or loved a man.
	 When thirty-two-year-old Julia, mourning the death of 
her husband, decides to sell the Santa Cruz house they owned 
together, she changes the lives of all the families who rent it 
year after year. Teenaged Chris discovers the bittersweet joy of 
first love. Maggie and Joe, married sixty-five years, courageously 
face a separation that even their devotion cannot prevent. The 
married woman Peter yearns for suddenly comes within his 
reach. And Julia ultimately finds the strength to rebuild her life, 
something she once thought impossible.

“Visit The Beach House and you won’t want to leave, ever!” 
        —Catherine Coulter, New York Times bestselling author

Georgia Bockoven is an award-winning author who began 
writing fiction after a successful career as a freelance journalist 
and photographer. Her books have sold more than three million 
copies worldwide. The mother of two, she resides in northern 
California with her husband, John.

 marketing campaign

• Author Website:  
www.geocities.com/ 
Georgia_Bockoven 

FICTION

978-0-06-172764-1

$13.95 ($16.95 Can.)

432 pages; 55/16 x 8
Carton Quantity: 44

Selling Territory: USCOM

Publishing History:  
HarperTorch 
978-0-06-108440-9 (mm)
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The Beach House
Georgia Bockoven 

In the tradition of Elin Hilderbrand and Jane Green, 

Georgia Bockoven has written a heartfelt novel 

of intensity and passion, of love, acceptance, and 

learning to let go 

zoemichaels
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Ask Kennedy Mason and she’ll say she and her husband, Blake, 
have a good marriage. That’s why she can’t wait to tell Blake the 
best news ever—that something he’s always dreamed about and 
wanted is finally happening. But when Blake arrives home that 
evening, he has some news of his own, an announcement that 
shocks Kennedy into silence. 
	 A poignant and witty story of hope and perception, expec-
tation and illusion, acclaimed author Kimberla Lawson Roby’s 
One in a Million beautifully shows us that sometimes what we 
think we have and what we think we want aren’t real at all. . . 
. 

“Roby dishes up enough drama, heartbreak, violence, and 
redemption to keep the pages turning.”      —Washington Post

“Roby pulls you in until you’re hooked.” 
                                                     —Indianapolis Recorder

Kimberla Lawson Roby is the author of many acclaimed  
novels. She lives with her husband in Illinois.

marketing campaign

• National Print Advertising in 
Romantic Times 

• National Review Attention

• Targeted Online Promotion 
including Outreach to Fiction 
Bloggers, Special Author 
Tracker E-Card

• Official Author Website:  
www.KimRoby.com 

Fiction

978-0-06-144296-4

$12.95 ($15.50 Can.)

192 pages; 55/16 x 8
Carton Quantity: 96

Selling Territory: USCOM

Publishing History:  
William Morrow 
978-0-06-144295-7 (hc) 
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The Best of Everything
978-0-06-144306-0 (hc)

Sin No More
978-0-06-089252-4 (pb)

Love and Lies
978-0-06-089251-7 (pb)

Changing Faces
978-0-06-078080-7 (pb)

Too Much of a Good Thing
978-0-06-056850-4 (pb)

The Best-Kept Secret
978-0-06-073444-2 (pb)

A Taste of Reality
978-0-06-050567-7 (pb)

Behind Closed Doors
978-0-06-059365-0 (pb) 

Al s o  by  K i m b e r l a  Law s o n Ro by : 

One in a Million
Kimberla Lawson Roby 

The New York Times bestselling author takes an  

O. Henry turn with the story of a wife, a husband, 

and a few surprises that will change their lives 

New York T imes  bestselling author

• Love and Lies was a number one Essence bestseller and hit 
the New York Times extended list. Roby also won the presti-
gious Blackboard Fiction Book of the Year Award. 
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Sometimes the hardest thing you can do in this world is try to 
be happy...
	 For Mirabelle Zielinski’s children, happiness always seems 
to be just out of reach. Her older daughter, Katya, clings to a 
stale marriage with a workaholic husband and three spoiled chil-
dren. Her son, Ivan, is a down-in-the-dumps songwriter with the 
worst taste in women. Irina is a young beauty who once lived life 
on a whim and is now facing the rest of her days with a baby and 
a husband nearly twice her age.
	 The weekend of their parents’ anniversary party, love will 
be found, hearts will be broken, and lies will be revealed. But 
the biggest shock may come from Mirabelle herself, because 
she has a secret that will change everything . . .

“A compulsively readable, rip-your-heart-out portrait of a 
family in crisis…. Powerful, complex, utterly unforgettable.” 
                            —Tish Cohen, author of Inside Out Girl

“This book has heart…. Kristina Riggle gets it exactly right in 
this wonderful and heartwarming debut.” 
                             —Becky Motew, author of Coupon Girl 

 
Kristina Riggle is a freelance journalist and a published short 
story writer. Her credits include Cimarron Review, Net Author’s 
E2K, Espresso Fiction, and an essay in the upcoming anthology 
Cup of Comfort for New Mothers. She is also the co-editor for 
fiction at the e-zine Literary Mama, named one of Forbes’ “Best 
of the Web.” Kristina was also a judge for the 2007 Carrie 
McCray Literary Awards in the short fiction category. 

 marketing campaign

• Reader’s Edition Available

• National Print Advertising in 
Romantic Times and BookPage

• White Box Mailing

• Top Indie Mailing

• Reading Group Outreach 
including a print ad in the 
Reading Group Choices Catalog

• National Broadcast Campaign

• Upper Midwest Regional Campaign

• Author’s blog:  
www.DebutanteBall.com

FICTION

978-0-06-170628-8

$13.95 ($16.95 Can.)

320 pages; 55/16 x 8 

Carton Quantity: 60

Selling Territory: USCOM
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Real Life & Liars
Kristina Riggle 

“In her wondrously affecting debut novel…Kristina 

Riggle accomplished something authors almost never 

do anymore: she made me care about her characters—

and what a wide-ranging cast of characters they are! 

She made me want good things for them. A must-read 

for summer 2009.” � —Lauren Baratz-Logsted, author 

� of Baby Needs a New Pair of Shoes

A READING GROUP

RECOMMENDED TITLE
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The boom of books for teen girls starting in the early 1960s and 
lasting late into the ’80s was a funny time in YA literature. With 
novels like Beverly Cleary’s Fifteen and Lois Duncan’s When the 
Bough Breaks, we started to see an entirely new animal—books 
that dealt with the lives and dramas of adolescent girls on their 
own terms, in their own worlds. There was, of course, Judy 
Blume’s whole oeuvre, which took us from getting our periods to 
losing our virginity, and also Lois Duncan’s, which put a super-
natural twist on the family dynamic. 
	 Shelf Discovery is a funny look at these important and, 
for many adolescent girls, life-changing books. It will include 
essays from other writers on their favorite well- and little-known 
teen books and authors, in-depth essays about the leading teen 
authors, a cover gallery, “extra credit” reading lists, plus an 
online component with Q&As from famous YA authors featured 
in the book, vintage cover art, a “plotfinder” section, recipes for 
unforgettable meals from YA books (Harriet’s tomato sandwich, 
anyone?), book club guides, and a place for readers to post their 
own memories and insights.

Lizzie Skurnick is the columnist for Jezebel.com’s Fine Lines, 
The Shelf Pleasuring features, and the author of ten teen books 
in the Sweet Valley High, Love Stories, and Alias series. Her 
blog, Old Hag, is a Forbes Best of the Web pick. She’s on the 
board of the National Book Critics Circle and has written about 
books and culture extensively for NPR’s Books We Like, the 
New York Times Book Review, Times Sunday Styles, LA Times, 
Washington Post . . . and many other publications. 

Shelf Discovery
Lizzie Skurnick 

Shelf Discovery, based on one of Jezebel.com’s most 

popular columns, is a “sentimental look-back to 

the children’s and YA books we loved in our youth.”                                     

� —Jezebel.com

NonFICTION

978-0-06-175635-1

$14.95 ($17.95 Can.)

304 pages; 55/16 x 8
Carton Quantity: 64

Selling Territory: USCOM

183 june • Avon A • Trade Paperbacks

From Jezebel .com! 

marketing campaign

• Reader’s Edition Available

• National Print Advertising in 
Romantic Times, Book Page (Full 
Page Contest), Reading Group 
Choices

• National Broadcast and Print 
Review Campaign

• YA Media Outreach

• Targeted Online Promotion 
including Cross Promotion with 
Jezebel.com, Reading Group 
Outreach

• Official Author Website:  
www.Jezebel.com/Tag/Fine-Lines

•  Jezebel.com, an arm of the 
Gawker media empire, is a 
female-centered blog that 
averages 3 million visitors 
per week. Lizzie’s column 
alone generally receives 
5,000 to 12,000 hits. 

Avon A TRADE paperback original 
A READING GROUP

RECOMMENDED TITLE

A READING GROUP

RECOMMENDED TITLE
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Come heck or high water, Gracie Snow is determined to track 
down the legendary ex-jock Bobby Tom Denton and drag him 
back home to Heaven, Texas, to begin shooting his first motion 
picture. But taming an egotistical cowboy in a ’57 T-Bird might 
be more than Gracie can handle.
	 Despite his dazzling good looks and killer charm, Bobby 
Tom has reservations about being a movie star—and no plans to 
cooperate with the bossy little wallflower he can’t seem to get 
rid of. Instead, the hell-raising playboy decides to make her over 
from plain Jane to Texas wildcat. But nothing’s more dangerous 
than a wildcat with an angel’s heart in a town too small for a bad 
boy to hide. And all hell breaks loose when two unforgettable 
people discover love, laughter, and passion—a match that can 
be made only in Heaven.

“No one tops Susan Elizabeth Phillips.”    —Jayne Ann Krentz

“Next to Tracy and Hepburn, nobody does romantic comedy bet-
ter than Susan Elizabeth Phillips.” —Minneapolis Star Tribune

Susan Elizabeth Phillips is one of our biggest women’s fic-
tion stars. A New York Times bestseller, she is the only four-time 
recipient of Romance Writer’s of America’s prestigious Favorite 
Book of the Year Award. A resident of the Chicago suburbs, she 
is also a wife and a mother of two grown sons.

FICTION

978-0-06-173114-3

$12.95 ($15.50 Can.)

320 pages; 55/16 x 8
Carton Quantity: 60

Selling Territory: USCOM

Publishing History:  
Avon Books 
978-0-380-77684-9 (mm) 
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Al s o  by  Su s a n El i zabeth Ph i ll  i p s : 

It Had To Be You
978-0-06-155581-7 (pb)

Nobody’s Baby But Mine and 
This Heart of Mine
978-0-06-089470-2 (pb)

What I Did for Love
978-0-06-135150-1 (hc) 

Heaven, Texas
Susan Elizabeth Phillips 

For the first time in trade paperback, the 

hilarious and classic sequel to It Had To Be You—

from the New York Times bestselling author 

Susan Elizabeth Phillips  

“Phillips 
is fantastic. 

What the world 
needs is more 

books by Susan 
Elizabeth Phillips.” 

—Elizabeth 
Lowell

zoemichaels
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Fiction

978-0-06-171570-9

$12.95 ($15.50 Can.)

384 pages; 55/16 x 8
Carton Quantity: 48

Selling Territory: W

Publishing History:  
William Morrow 
978-0-06-089238-8 (hc) 
Avon Books 
978-0-06-089239-5 (mm) 

Her terrible husband left her for a lingerie model who’s barely 
more than a teenager, and her kids are busy with their own lives. 
But before Miriam Swanson can work herself up into a true snit 
about it all, her newest tenant, Liz, arrives from Birmingham 
with plenty of troubles of her own. And then Miriam meets a 
man named Harrison, who makes her laugh, makes her cry, and 
makes her feel like a brand-new woman.
	 It’s almost too much for one Manhattan quasi-socialite 
to handle—so Miriam’s escaping to the enchanted and mys-
terious land of Sullivan’s Island, deep in the low country of  
South Carolina, a place where she can finally get her head on 
straight and figure out that it’s not pride that keeps you warm 
at night . . . 

 “Her books are funny, sexy, and usually damp with sea water.” 	
                                                                    —Pat Conroy

 “Frank keeps you reading compulsively.”  
                             —Charlotte Observer on Sullivan’s Island

 “[A] warming female-empowerment tale with a side order of 

southern magic.”                                       —Kirkus Reviews 

Dorothea Benton Frank was born and raised on Sullivan’s 
Island, SC. She lives in the New York area with her husband 
and two children.

marketing campaign

• Official Author Website:  
www.DotFrank.com

The Land of  
Mango Sunsets
Dorothea Benton Frank 

A highly addictive tale of hilarity, heat, and one 

woman’s journey toward the hard-won truth that a 

truly joyous life comes with a generous heart from 

the New York Times bestselling author 

185 june • Avon A • Trade Paperbacks

Full of Grace
978-0-06-137453-1 (pb)

Bulls Island
978-0-06-143846-2 (mm)

The Christmas Pearl
978-0-06-143844-8 (hc) 

Al s o  by  Dorothea Benton Frank : 

New York T imes  bestselling author
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Twelve Times Blessed
Jacquelyn Mitchard

 “Mitchard writes seductively, and sometimes with 

breathtaking honesty, about insecurity and self-

absorption, love and lust, family and friendship.”  		

					     —Boston Herald  

On a snowy night in Cape Cod, True Dickinson’s friends have 
gathered to celebrate her 43rd birthday, leading True to reflect 
upon her life. On the one hand, both her son and the small 
business she started after the death of her husband eight years 
ago are thriving. On the other, she feels youth and beauty slip-
ping away, and the possibility of romance has never seemed 
more remote. 
	 But everything will change in the moment True and her 
best friend Isabel slide off the road into a snow-filled ditch on 
the drive home. Twelve Times Blessed is the story of one year in 
a woman’s life when everything changes, and an unforgettable 
tale of the pleasures and perils of love in the modern age.

“Few are her equal in illuminating the personal stake we all 
have in the daily business of living.”                        —People

“Mitchard has established herself as a master of literary  
chiaroscuro.”                                  —Entertainment Weekly

“Mitchard’s gift is her ability to present her characters in  
a compassionate light, even when revealing them at their 
weakest moments.”                                           —Us Weekly

Jacquelyn Mitchard is the author of The Breakdown Lane, 
A Theory of Relativity, and The Deep End of the Ocean. She 
lives in Oregon, WI, with her family. 

FICTION

978-0-06-171578-5

$12.95 ($15.50 Can.)

624 pages; 55/16 x 8
Carton Quantity: 36

Selling Territory: W

Publishing History:  
HarperTorch 
978-0-06-103247-9 (mm)

Unabridged
978-0-06-053471-4
20 HRs, 14 CDs
$39.95 ($59.95 Can.) 

186 june • Avon A • Trade Paperbacks

Also by  Jacquelyn Mitchard : 

The Breakdown Lane
978-0-06-137452-4 (pb) 

New York T imes  bestselling author
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Up Island
Anne Rivers Siddons  

“Here’s what you get when you read an Anne Rivers 

Siddons book: you get the full treatment, long sense 

of history, an intimate knowledge of society and the 

way it works and the way it breaks your heart. You 

learn things about men and women that you wished 

you never knew; yet her subject always remains the 

human heart in all its intricate beauty and capacity 

for disaster.” —Pat Conroy  

If there ever was one woman who knew what was important, 
that woman was Molly Bell Redwine. From childhood, Molly 
was taught by her difficult, charismatic mother that “family 
is everything.” But in what seems like an instant, Molly is set 
adrift—when her husband of more than twenty years leaves her 
for a younger woman, her domineering mother dies, and her 
Atlanta clan scatters to the four winds.
	 Devastated by her crumbling world, Molly takes refuge 
with a friend on Martha’s Vineyard where she tries to come to 
terms with who she really is. After the summer season, Molly 
decides to stay on, renting a small cottage. As the long Vineyard 
winter closes in, she braces herself for the search for renewal, 
identity, and strength, until the healing spring finally comes.

“Anne Rivers Siddons might be described as the living  
doyenne of tasteful women’s summer fiction.”    —USA Today

“Heartrending . . . Old and new Siddons readers will undoubt-
edly delight in Molly’s charisma and humor and admire her 
willingness to create a new family and life.”  
                                                             —Southern Living

Anne Rivers Siddons is a New York Times bestselling classic 
author. She and her husband, Heyward, split their time between 
their home in Charleston, SC, and Brooklin, ME.

 

FICTION

978-0-06-171571-6

$12.95 ($15.50 Can.)

512 pages; 55/16 x 8 

Carton Quantity: 36

Selling Territory: WxUK

187 june • Avon A • Trade Paperbacks

Peachtree Road
978-0-06-125624-0 (pb)

Outer Banks
978-0-06-053806-4 (pb)

Up Island and Low Country
978-0-06-089468-9 (pb) 

Al s o  by  Anne R ivers  S iddons : 

A PERFECT SUMMER READ!  

 

“I write 
for women in 
transition.”  

—Anne
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188 JULY • Avon A • Trade Paperbacks

The Last Summer  
of Her Other Life
Jean Reynolds Page 

In the tradition of Jodi Picoult, Jean Reynolds 

Page—a compelling voice in women’s fiction— 

spins a mesmerizing tale of loss, redemption, 

and relationships 

Thirty nine and pregnant by a man she’s decided to leave behind 
in California, Jules’ life is changing. Always the protected 
daughter, she must now relinquish that role and prepare to be a 
mother herself. But her efforts at this are upstaged by shocking 
allegations from a local teen in her North Carolina hometown. 
The boy has accused her of what the police are calling “inappro-
priate sexual contact”. Three men rally in her defense: Lincoln, 
her brother who flies in from New York to help her; Sam, her 
high school boyfriend, who after so many years, still offers 
unconditional support; and Walt, the uncle of the teen, who 
charms Jules with his intelligence and unanticipated kindness. 
Her search for the truth about the troubled teenager becomes, 
for Jules, a catalyst toward discovering the woman she wishes 
to be. But with so many wrong choices behind her, how can she 
trust herself with the future of her unborn child?

Jean Reynolds Page worked as an arts publicist in New York 
City. She also reviewed dance performances for numerous publi-
cations before turning full time to fiction in 2001. She now lives 
in Seattle with her husband and three children.

marketing campaign

• Reader’s Edition Available

• National Print Advertising 
in Book Page, Reading Group 
Choices

• National Print Campaign

• Seattle and West Coast 
Regional Appearances

• National Review Attention

• Targeted Online Promotion 
including Reading Group 
Outreach, Special Author 
Tracker E-Card

• Official Author Website:  
www.JeanReynoldsPage.com

FICTION

978-0-06-145249-9

$13.95 ($16.95 Can.)

320 pages; 55/16 x 8
Carton Quantity: 60

Selling Territory: USCOM

The Space Between Before and After
978-0-06-145218-5 (pb) 

Al s o  by  Jean Reynolds Page : 

Avon A TRADE paperback original A READING GROUP

RECOMMENDED TITLE
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Avon A TRADE paperback original 

The Secret Diaries of 
Charlotte Brontë
Syrie James

The author of the bestselling The Lost Memoirs of 

Jane Austen has created a new novel that is equally 

powerful and compelling, exploring the passionate, 

unquiet soul of Charlotte Brontë

Syrie James takes us into the mind and heart of that other 
quintessential writer, Charlotte Brontë.  Poor, plain and uncon-
nected, Charlotte and her sisters live in the wilds of Yorkshire.  
Their eccentric father is going blind.  Their brother is a drunk-
ard and a drug addict.  Yet these three sisters write some of the 
most beloved books in the English language.
	 Many don’t know that Charlotte’s life held hidden pas-
sions.  And while millions of readers love her novel Jane Eyre, 
few know the inspiration behind it—or the dramatic, true story 
of her romance with Arthur Bell Nicholls.  Now, Charlotte’s 
secrets are about to be told.

Praise for The Lost Memoirs of Jane Austen:

“Tantalizing, tender, and true to the Austen mythos, James’s book 
is highly recommended.”  	 —Library Journal (starred review)

“Deserves front-runner status.”	 —Kirkus Reviews

“A new and provocative look at one of the world’s most beloved 
authors. This compelling novel should delight Austen fans far 
and wide.”  	 —John Shors, author of the bestselling  
� Beneath a Marble Sky

“A thoughtful, immensely touching romance . . . well-researched, 
well-written and beautifully plotted.”	 —Jane Austen’s Regency 
� World Magazine

Syrie James is a screenwriter and author of the bestselling  
The Lost Memoirs of Jane Austen.

marketing campaign

• Reader’s Edition Available

• National Print Advertising in 
Romantic Times, Book Page (Full 
Page Contest), Reading Group 
Choices

• Targeted Online Promotion 
including Reading Group 
Outreach, Feature on Gather.
com, Outreach to Bronte Fans 
Via Social Networking Sites, 
Special Author Tracker E-Card

• Official Author Website:  
www.SyrieJames.com

• 12-copy Mixed Floor Display 
978-0-06-177885-8 (Included 
6 copies each of The Secret 
Diaries of Charlotte Brontë, The 
Lost Memoirs of Jane Austen) 
$173.40 ($197.40 Can.)

FICTION/HISTORICAL

978-0-06-164837-3

$14.95 ($17.95 Can.)

352 pages; 55/16 x 8 

Carton Quantity: 52

Selling Territory: W

189 july • Avon A • Trade Paperbacks

The Lost Memoirs of Jane Austen
978-0-06-134142-7 (pb) 

Al s o  by  Syr i e  James : 

• The Lost Memoirs of Jane 
Austen has over 100,000 
copies in print and has 
become an international 
bestseller.

A READING GROUP

RECOM
M

ENDED TITLE
A READING GROUP

RECOMMENDED TITLE
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When Anna’s life began spinning out of her control, she certainly 
never expected it to go this far—when she wakes up one day among 
her ancestors in Ireland in 1844! Thrust into a life she doesn’t 
understand in a time and country completely foreign to her, Anna 
struggles to find her way home. But first she must rush to save her 
troubled teenage nephew from both the past and himself. 
	 Full of mystical charm and the inimitable style so many 
readers grew to love in Lost & Found, Jacqueline Sheehan paints 
a touching portrait of a woman struggling to reconnect with her 
family. 

Jacqueline Sheehan, a Ph.D., is a fiction writer and essayist. 
A New Englander through and through, she is the fiction editor 
for Patchwork Journal, an online journal sponsored by Patchwork 
Farm, an internationally based writing center. Jacqueline teaches 
workshops on writing and the combination of yoga and writing.

Praise for Lost & Found:

“The best book I’ve read in a long time. I enjoyed every word.” 
 	 —Susan Elizabeth Phillips

“Jacqueline Sheehan eloquently and expertly channels both 
human and canine voices in this bittersweet island-set tale of 
wounded lives renewed.”  
	 —Suzanne Strempek Shea, author of Becoming Finola

marketing campaign

• Reader’s Edition Available

• National Print Advertising in 
Book Page, Reading Group 
Choices

• New England Regional 
Appearances

• National Review Campaign

• Targeted Online Promotion 
including Reading Group 
Outreach, Special Author 
Tracker E-Card, Outreach to 
Fiction Bloggers

• Official Author Website:  
www.JacquelineSheehan.com

FICTION

978-0-06-154778-2

$13.95 ($16.95 Can.)

304 pages, 55/16 x 8
Carton Quantity: 64

Selling Territory: World

190 JUly • Avon A • Trade Paperbacks

Lost & Found
978-0-06-112864-6 (pb)

Al s o  by  Jacquel ine  Sheehan :

Now & Then
Jacqueline Sheehan

A stunning new novel from the New York Times 

bestselling author of Lost & Found

Avon A TRADE paperback original A READING GROUP

RECOMMENDED TITLE
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A READING GROUP

RECOMMENDED TITLE

Avon A TRADE paperback original 

Pop Tart
Kira Coplin and Julianne Kaye

A look into an exciting and glamorous world few 

ever glimpse—where young girls bound eagerly into 

the spotlight, willing to shed their innocence for 

a shot at fame . . . A sensational novel about the 

rollercoaster ride of America’s biggest pop princess

marketing campaign

• Reader’s Edition Available

• National Broadcast and Print 
Review Campaign

• Gossip Blog and Press 
Campaign

• LA and NYC Regional Media 
and Appearances

• Excerpt with Bylined “Behind 
the Book” Exclusive Outreach

• Targeted Online Promotion 
including Sneak Peak Browse 
Inside, Outreach Via Author’s 
Websites, Outreach to Celebrity 
Bloggers

FICTION

978-0-06-175694-8

$14.95 ($17.95 Can.)

320 pages; 55/16 x 8 

Carton Quantity: 60

Selling Territory: W

191 JUly • Avon A • Trade Paperbacks

Jackie O’Reilly is a young makeup artist who lands a gig with a 
pop singer on the verge of super-stardom. When the two girls 
hit it off, Jackie finds herself the constant companion of Brooke 
Preston, the newest globe-trotting it-girl. Welcomed into a 
world of white stretch limos, throngs of screaming fans, and 
invitations to the most exclusive events the world has to offer, it 
takes Jackie a while to find out there’s more to fame than glitz 
and glamour.
	 Under the grip of such an intense PR machine, Brooke 
begins to rebel, taking Jackie along for the ride. At first their 
bad girl antics are a blast, but as Brooke begins to unravel, 
Jackie finds herself at odds with almost everyone, including 
her crush—junior music manager David Kagan. When Jackie is 
forced to learn the politics of show business the hard way, her 
relationship with Brooke is put to the ultimate test. Can their 
friendship escape the barrage of life in the spotlight? Or will 
their choices tear them apart . . .

Kira Coplin is a seasoned writer, filmmaker, and pop culture  
journalist no stranger to the glamorous and often times gritty world 
of Hollywood. Formerly on staff at Us Weekly, Coplin was also the 
Editor at Chicago Scene and is a contributor to CosmoGirl!, The 
New York Post, and OK!, as well as CITY magazine and 944, among 
others.  Coplin is also producing an upcoming documentary, Girl 
on Fire!, about the life and legacy of factory girl Edie Sedgwick.   

Julianne Kaye, a Los Angeles native and makeup artist to the stars, 
is the daughter of a celebrity hair stylist and former fashion designer. 
She began her career as a makeup artist at 19, working on film, 
television and music videos. Kaye is the creator of Revolutionbeauty.
com, a new and exciting interactive beauty website.
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The Beachcomber
Josephine Cox 

“Hailed quite rightly as a gifted writer in the 

tradition of Catherine Cookson.”  

			   —Manchester Evening News  

The windswept village of West Bay is hope, an escape, and a 
future for Kitty, who dreams of turning the empty cottage she 
inherited into a home free of the pain and scorn she suffered 
back in London. As the summer slowly passes, she watches her 
cherished dream taking glorious shape—and puzzles silently 
over her fascination with an enigmatic wanderer who strolls the 
beach below her window day and night.
	 Tom has also sought refuge in West Bay, needing a place to 
hide when the life he knew was brutally destroyed. Inexplicably 
drawn to this aloof yet captivating loner, Kitty feels a bond form-
ing that will radically change them both. But the shadows and 
secrets that haunt Tom and Kitty will not be easily dismissed—
unless two wounded people can find the courage to open their 
hearts to the power of trust and love. 

“As warm and affectionate as an old chair in front of a coal-
black range, and as satisfying as a Lancashire hot-pot. Cox’s 
talent as a storyteller never lets you escape the spell.”  
                                                                     —Daily Mail

Josephine Cox is one of ten children. She married at the age 
of sixteen and had two sons. She later went to college and 
became a teacher. She won the Superwoman of Great Britain 
Award, which coincided with the acceptance of her first novel  
for publication. FICTION

978-0-06-176331-1

$13.95 ($0.00 Can.)

320 pages; 55/16 x 8 

Carton Quantity: 60

Selling Territory: USOM

192 JUly • Avon A • Trade Paperbacks

INTERNATIONAL BESTSELLER 

 
 

“Impossible 

to resist.”             

—Woman’s Realm

Al s o  by  Joseph ine  Cox : 

Songbird
978-0-06-089698-0

The Loner
978-0-06-089708-6

Journey’s End
978-0-06-052552-1

Live the Dream
978-0-06-052549-1 
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Avon A TRADE paperback original 

Next Year’s Model
Carol Alt 

Carol Alt continues to deliver insider gossip,  

sharp wit, and great heart in her follow up to  

This Year’s Model  

	 We first met Mac in This Year’s Model, when she was still 
Melody Ann Croft. Discovered while working in restaurant and 
whisked off to New York, Mac finds stepping into her new life 
easier than expected. But once you’re on top of the world, all it 
takes is one wrong step to bring it all tumbling down.
	 Getting famous was easy; staying famous will be tough. 
Mac learned the hard way that the only person she can 
trust is herself. Will she manage to stay the person she 
wants to be while having a career most girls only dream of? 

For more than two decades, Carol Alt has been one of the 
world’s most recognizable names and faces. In addition to being 
the first American to be the face of Lancôme and gracing the 
cover of more than 700 magazines, she has made calendars, 
posters, and exercise videos, all of which have sold millions of 
copies. An accomplished spokesperson and frequent guest on 
talk shows, she has acted on stage and television and in more 
than 65 movies. 

marketing campaign

• Reader’s Edition Available

• National Print Advertising 
in Romantic Times

• “Next Year’s Model” 
Contest Promotion

• New York and Los Angeles 
Events

• National Broadcast and 
Print Media Campaign

• National Review Attention

• Satellite Media Tour

• Targeted Online Promotion 
including Reading Group 
Outreach, Special Author 
Tracker E-Card

• Official Author Website:  
www.CarolAlt.com

• 12-copy Mixed Floor Display 
978-0-06-177883-4 (Included 
6 copies each of Next Year’s 
Model, This Year’s Model) 
$167.40 ($191.40 Can.)

Fiction

978-0-06-156597-7

$13.95 ($16.95 Can.)

304 pages; 55/16 x 8 

Carton Quantity: 64

Selling Territory: USCOM

193 august • Avon A • Trade Paperbacks

This Year’s Model
978-0-06-136624-6 (pb)

Al s o  by  Carol  Alt : 
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Avon A TRADE paperback original 

His Other Lover
Lucy Dawson 

A perfect summer thriller from a talented  

new author 

Mia can’t believe it, but the proof is right in front of her. Her 
boyfriend Pete is cheating and Mia’s rage is overwhelming. From 
innumerable text messages to “Liz” and phone bills that prove 
many late night phone calls were made to the same woman, 
Mia has all the proof she needs. Now it’s time to get even. After 
trashing her own home to hide the mess she made of Pete’s 
office while looking for proof, Mia puts her plan into action.
	 She lies about a burglary to cover her part in the wreck-
age, even breaks Pete’s cell phone and frames her own dog.  It’s 
clear that Mia will go to any lengths to get revenge. But has she 
stepped over the line? How far will she go to escape confront-
ing her boyfriend? And when the truth comes out—as it always 
does—will everything be as she believed?

“His Other Lover is dark, compelling and will leave you with 
an uneasy feeling in the pit of your stomach. You’ll be kept 
guessing about what lies in store for Mia, right until the  
bitter end.”                                               —Heat magazine 

Lucy Dawson has worked as an editor of the independent 
glossy magazine High Fliers, a recruitment vehicle for Oxford and 
Cambridge universities. She now works as a freelance marketing 
director and Pilates instructor.

marketing campaign

• Reader’s Edition Available

• National Print Advertising in 
Romantic Times

• National Review Attention

• Targeted Online Promotion

FICTION

978-0-06-170625-7

$13.95 ($16.95 Can.)

288 pages; 55/16 x 8
Carton Quantity: 64

Selling Territory: USCOM  

194 August • Avon A • Trade Paperbacks
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Avon A TRADE paperback original 

January 8th is a special day in Salt Lick, Texas. It’s Elvis’ birthday. 
Hogg’s Drive-In, local hamburger eatery and favorite of Elvis’ in his 
fledgling early career, is conducting a huge celebration, including 
an exhibit of Elvis’ blue suede shoes borrowed from a museum in 
Las Vegas. But right before the big day, the shoes go missing! Now 
it’s up to hairstylists/detectives Debbie Sue Overstreet and Edwina 
Perkins-Martin to save the day! 
	 Debbie Sue and Edwina are first-class multi-taskers, so it’s 

no big deal for them to solve a mystery, provide a few hair-dos 

and do some matchmaking on the side. With the help of sassy 

reporter Avery Deaton and sports writer Sam Carter, the Domestic 

Equalizers take on the mystery. Before all is said and done, some-

one will be held at gunpoint, the Jimmy Choos will be broken out, 

and a shocking secret about a local octogenarian will be revealed. 

“Quick witted, fast paced, and plain old fun, Cash’s madcap 
series just keeps getting better.”                            —Booklist

“Authentic dialogue and a strong Texas flavor. . . . Debbie Sue 
and her posse are sure to keep readers laughing all the way to 
the last page.”                                       —Publishers Weekly

Dixie Cash is the pseudonym for a pair of rootin’-tootin’ Texan sisters 
who live in and around Arlington. This is their fifth novel together, and 
they’re still talking to—and laughing with—each other!

marketing campaign

• Reader’s Edition Available

• National Print Advertising in 
Romantic Times

• National Review Attention

• Satellite Media Tour

• Co-Promotion with a Shoe 
Company (Brand TBA)

• Targeted Online Promotion 
including Blog Tour, Author 
Videos, Special Author Tracker 
E-Card

• Official Author Website:  
www.DixieCashAuthor.com

FICTION

978-0-06-143438-9

$13.95 ($16.95 Can.)

320 pages; 55/16 x 8
Carton Quantity: 60

Selling Territory: USCOM 

Curing the Blues with a 
New Pair of Shoes
Because nothing beats a new pair of shoes

Dixie Cash 

It’s Mary Kay Andrews meets Fannie Flagg . . .  

with a hot pair of shoes to boot! 

195 AUGUST • Avon A • Trade Paperbacks

Al s o  by  Dix i e  Cash : 

Don’t Make Me Choose 
Between You and My Shoes
978-0-06-082974-2 (pb)

I Gave You My Heart,  
but You Sold It Online
978-0-06-082972-8 (pb)

My Heart May Be Broken, but 
My Hair Still Looks Great
978-0-06-113423-4 (pb)

Since You’re Leaving Anyway, 
Take Out the Trash
978-0-06-059536-4 (mm) 
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Avon A TRADE paperback original 

Perfect Little Ladies
Abby Drake 

A new novel about the secrets that haunt the lives 

of these Perfect Little Ladies, by the author of Good 

Little Wives  

Elinor spent years of her life building her reputation as the per-
fect Washington-to-New York wife. With Malcolm in tow and 
two perfect children, one engaged to be married, life is going 
just as Elinor had always planned. 
	 But when she receives an anonymous note threatening to 
expose the affair she has tried so hard to keep hidden, everything 
seems to be falling apart. Will Elinor and her friends be able to 
keep her affair secret and track down the blackmailer before it’s 
too late? And what other secrets will surface about her seem-
ingly pristine past and her similarly impeccable friends?

“A delicious, suspense-filled debut, which had me hooked 
from the first page. Abby Drake is a masterful storyteller.”  
                       —Sue Margolis, author of Gucci, Gucci, Coo

“A wicked and fabulously fun peek into the desperate lives of 
the rich and the snobby.” 
                        —New York Times bestselling Rachel Gibson

Abby Drake spent most of her childhood and young adult life 
trying to be a Perfect Little Lady. Thankfully, she traded it in to 
become a novelist. Instead of martinis, she drinks Diet Coke; 
instead of silk, she wears denim. She has, however, maintained 
a penchant for diamonds. She now lives in Amhearst, MA, far 
from the Washington-New York scene, yet plugged into its pulse 
via Amtrak . . . and plenty of friends in between.

marketing campaign

• Reader’s Edition Available

• National Print Advertising in 
Romantic Times

• National Review Campaign

• Regional Events

• Targeted Online Promotion 
including Outreach to Fiction 
Bloggers, Special Author 
Tracker E-Card

FICTION

978-0-06-164836-6

$13.95 ($16.95 Can.)

320 pages; 55/16 x 8 

Carton Quantity: 60

Selling Territory: USCOM 

196 AUGUST • Avon A • Trade Paperbacks

Good Little Wives
978-0-06-123221-3 (pb) 

Al s o  by  Abby Drake : 
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197

Everything Forbidden
978-0-06-128394-9 (pb)

Something Reckless
978-0-06-128397-0 (pb)

A Red Hot Valentine’s Day
978-0-06-168939-0 (pb)

Parlor Games
978-0-06-088229-7 (pb)

Al s o  by  Jess  Michaels : 

Avon RED TRADE paperback original 

MAY • Avon red • Trade Paperbacks

Award-Winning Author! 

Taboo
Jess Michaels 

“This may be the best erotica story I have read . . . 

 A marvelous love story that sizzles.” 

    —Romance Reviews Today on Something Reckless 

Cassandra Willows has taken adversity and turned it into wild 
success. Not only is she one of the Empire’s most sought after 
seamstresses, but in secret she creates erotic toys for high 
class courtesans. Cassandra has but one regret: The Earl of 
Blackhearth, Nathan Manning, whom she is sure will never 
forgive her for not showing up when they were to elope. 
	 A chance encounter with Cassandra consumes Nathan 
with both desire and a need for revenge.  He blackmails his for-
mer love into a passionate affair, but the closer the two become, 
the harder it is for them to ignore the feelings they once shared 
. . . and the closer Nathan comes to the devastating truth that 
tore them apart. 

“An enticing story with strong, sensual characters who leave 
you yearning for more, this book will tug at your heartstrings 
one moment and your libido the next. You won’t want to put 
it down.”     
         —Romantic Times BOOKclub on Everything Forbidden 

Jess Michaels always flips through every romance she buys 
in search of “the good stuff,” so it makes perfect sense that she 
writes erotic romance. She runs The Passionate Pen (which gets 
about 200,000 hits per month) and writes historical romance for 
Avon Books as Jenna Petersen. 

marketing campaign

• National Print Advertising  
in Romantic Times

• National Review Attention

• Finished Book Mailing

• Targeting Online Promotion

• Official Author Website:  
www.JennaPetersen.com/Jess.htm

FICTION/EROTICA

978-0-06-165771-9

$13.95 ($16.95 Can.)

320 pages; 55/16 x 8
Carton Quantity: 60

Selling Territory: W

zoemichaels
button



Avon RED TRADE paperback original 

Forbidden Fantasies
Lynn LaFleur 

A fun, sexy tale about a cruise ship on which your 

sexiest fantasies can come true 

When three friends reunite for a vacation, they get to indulge 
themselves far more than they had ever imagined. For on this 
ship anything goes, the crew is more than willing to serve your 
every need, and your wildest fantasies are within your reach.
	 Celina was skeptical about this trip, but when she meets 
her oh-so-sexy captain, she is ready to throw caution to the 
wind for a night spent in his arms. Elayne has been burned 
by men in the past, but Jonathan has her more than willing to 
throw herself back into the fire. And Jasmine is used to leaving 
brokenhearted men in her wake. So what will she do when it’s 
her heart on the line?

“Lynn LaFleur is really good. She’s creative and bold, and  
isn’t afraid to push the envelope.” 
                    —Angela Knight, USA Today Bestselling Author 

Lynn LaFleur was born and raised in a small town in Texas, 
and after living in various places on the West Coast for 21 years, 
she is back in her hometown. Lynn also publishes with Ellora’s 
Cave, and when not writing she loves reading, sewing, garden-
ing, and learning new things on the computer. 

marketing campaign

• National Print Advertising  
in Romantic Times

• National Review Attention

• Finished Book Mailing

• Targeting Online Promotion

• Officia Author Website:  
www.LynnLafleur.com

FICTION/EROTICA

978-0-06-163272-3

$13.95 ($16.95 Can.)

320 pages; 55/16 x 8 

Carton Quantity: 60

Selling Territory: W

198 JUNE • Avon red • Trade Paperbacks

Al s o  by  Lynn LaFleur :

Seduction’s Spell
978-0-06-117632-6 (pb)

zoemichaels
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199 JULY • Avon RED • Trade paperbacks

Avon RED TRADE paperback original 

Darkness Burning
Delilah Devlin 

 “Delilah Devlin can write a sex scene like no other! 

. . . . [She] knows how to turn her readers on.”     		

                                  —Romance Reader at Heart 

Reporter Mikaela Jones stands on the brink of the story of the 
century—man versus an apocalyptic storm. She dares to enter 
the mean, lawless streets of New Orleans to report on the vio-
lent, primal underworld ruling the darkness. Mikaela thinks she 
knows what to expect, but when she witnesses a savage attack, 
she pauses in the shadows confused by what she sees—silvery 
streaks of men at battle moving too fast to be real, bodies ignit-
ing into fiery clouds of dust. Stunned, she drops her guard and 
quickly finds herself captured, held within a steely embrace. 
	 Alex Broussard has been preparing for this moment all his 
life, hidden away for centuries from the matriarchal society of 
vampires who want him destroyed. Trained as a warrior and 
steeped in the history of The Dark Realm, finally he stands on 
the brink of his destiny, only to falter when he saves a human 
woman whose innocence clouds her mysterious past. 

“A breathless read. Devlin’s intricate vampire society is filled 
with compelling personalities. The chemistry between the 
characters is explosive . . . Highly charged sex scenes . . . will 
raise your temperature, and the ending will leave you begging 
for more. ”                             —Romantic Times BOOKclub

Delilah Devlin creates alter egos for herself in the pages of her 
books enabling her to live new adventures and chronicle a few of 
her own (you get to guess which!). She writes to satisfy her need 
for variety—it keeps her from running away with the guy working 
in the cubicle beside her! 

marketing campaign

• National Print Advertising in 
Romantic Times

• National Review Attention

• Finished Book Mailing

• Targeting Online Promotion

• Official Author Website:  
www.DelilahDevlin.com 

FICTION/EROTICA

978-0-06-149820-6

$13.95 ($16.95 Can.)

320 pages; 55/16 x 8
Carton Quantity: 60

Selling Territory: WInto the Darkness
978-0-06-116123-0 (pb)

Seduced by Darkness  
978-0-06-116124-7 (pb) 

Al s o  by  Del i lah Devl in : 

zoemichaels
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Avon RED TRADE paperback original 

Dangerous Passion
Lisa Marie Rice 

Romantic suspense has never been this thrilling or 

scintillating . . . 

Feelings kill faster than bullets—Drake’s creed. Victor “Drake” 
Drakovich is a legend. Head of a billion-dollar empire, he is 
a target for greedy men everywhere. His enemies would love 
to find a weakness, but Drake doesn’t have any, certainly not 
women. He trusts nobody, he is nobody’s friend, he loves no one 
. . . until he meets Grace Larsen. Loving her is a huge risk, but  
a risk he is willing to take. His enemies will stop at nothing—but 
neither will he to protect his woman and his newest venture—love. 

“Her writing style, her captivating love scenes, and the sus-
pense that I have come to crave in a Lisa Marie Rice novel 
are all here within the pages.” 	
                         —RomanceJunkies.com on Dangerous Lover

“Ms. Rice weaves a fast-paced story that captivates and mes-
merizes. She hooked me at the first few pages.”                             	
                      —Coffee Time Romance on Dangerous Secrets

Lisa Marie Rice is eternally 30 years old and will never age. She 
has won every major book prize in the world. Of course, Lisa Marie 
Rice is a virtual woman and exists only at the keyboard when writing 
erotic romance. She disappears when the monitor winks off.

 

marketing campaign

• National Print Advertising in 
Romantic Times

• National Review Attention

• Finished Book Mailing

• Targeting Online Promotion

EROTIC/Romance

978-0-06-120861-4

$13.95 ($16.95 Can.)

320 pages; 55/16 x 8
Carton Quantity: 60

Selling Territory: W 

200 AUGUST • Avon RED • Trade paperbacks

• Cosmopolitan magazine chose Dangerous Secrets as its 
September 2008 “RED HOT READ.”

• Dangerous Lover was a “Featured Alternate Selection” of 
Rhapsody Book Club and Doubleday Book Club. It was also 
an Honorable Mention for “Most Luscious Story” in All 
About Romance’s 12th annual Reader Poll. 

Dangerous Lover
978-0-06-120859-1 (pb)

Dangerous Secrets
978-0-06-120860-7 (pb)

Al s o  by  L i sa Mar i e  R ice : 
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RECENTLY ADDED

Glitter Baby
Susan Elizabeth Phillips
Performed by Julia Gibson

The New York Times bestselling author’s first contemporary 
romance novel, now updated and revised—and available as an 
audiobook for the very first time!

“Susan Elizabeth Phillips writes a story that wraps around your 
heart and doesn’t let go.”� —Oakland Press

FICTION • Unabridged CD • ISBN: 978-0-06-176505-6
13½ Hours/11 CDs • $39.95 ($48.50 Can.) • Carton Quantity: 10

JANUARY

UNABRIDGED

The Mirror  
Effect
How Celebrity  
Narcissism is Seducing 
America
 
Dr. Drew Pinsky  
& Dr. S. Mark Young

Read by Dr. Drew Pinsky

The widely respected addiction and behavior 
specialist and host of the groundbreaking VH1 
reality television series Celebrity Rehab with Dr. 
Drew explores the role of narcissism in our celebrity 
culture—and how it is damaging our society and our 
lives.

 
PSYCHOLOGY • Unabridged CD
ISBN: 978-0-06-166460-1 • 8 Hours/7 CDs
$39.95 ($48.50 Can.) • Carton Quantity: 10

FEBRUARY

UNABRIDGED

SELF-HELP • Unabridged CD 
ISBN: 978-0-06-176906-1 • 6 Hours/5 CDs
$29.95 ($35.95 Can.) • Carton Quantity: 20

The Soulmate 
Secret
Manifest the Love of 
Your Life with the Law 
of Attraction
 
Arielle Ford 
Performed by Julia Gibson

Have you ever wondered what it takes to find the 
love of your life? Is it your dream to find a life-partner 
who will love, cherish, and adore you? The Soulmate 
Secret will show listeners how to take control of their 
romantic destinies by using the Law of Attraction. 

FEBRUARY

UNABRIDGED

Also on Audio by Susan Elizabeth Phillips:

Match Me If You Can 
978-0-06-082825-7 (uab cd) 

Natural Born Charmer 
978-0-06-122719-6 (uab cd)

What I Did For Love 
978-0-06-172634-7 (uab cd)

zoemichaels
button



I Love You, Beth Cooper
Movie Tie-in
 
Larry Doyle
Meet Denis Cooverman, unquestionably the geekiest of the 
geeks, and head-over-heels for the most popular girl in school—
Beth Cooper. On graduation day, Denis seizes his opportunity 
and shares with everyone the all-consuming, sweat-inducing, 
mind-swiping truth: “I love you, Beth Cooper.” But the course 
of Denis’s life suddenly changes when Beth Cooper miraculously 
appears at his front door.

•	 The film version of I Love You, Beth Cooper, directed by Chris 
Columbus (Rent, Harry Potter and the Chamber of Secrets) and star-
ring Hayden Panettiere (Heroes) is slated for release by Fox Atomic 
in March 2009.

“[Doyle] gives a 21st-century gloss to this familiar tale . . . Wickedly 
funny.”	 —New York Times Book Review

FICTION • Unabridged CD • ISBN: 978-0-06-177207-8 
6 Hours/5 CDs • $19.95 ($23.95 Can.) • Carton Quantity: 20

MARCH

UNABRIDGED

203 h a r p e r  a u d i oh a r p e r  a u d i o

RECENTLY ADDED 

Act Like a Lady,  
Think Like a Man
A foolproof guide to catching 
& keeping a man
 
Steve Harvey
Every morning seven million listeners wake up with Steve Harvey 
and his top-rated radio show, The Steve Harvey Morning Show. 
And it’s his advice on relationships that keep listeners hanging 
on to his every word—advice that is always spot-on and more 
often than not quite funny. Co-written with Denene Millner, 
author of several relationship books, this audiobook is an honest, 
compelling, and realistic examination of how men think about 
love and sex and what women need to know so that they can set 
realistic expectations of the men in their lives.

SELF-HELP • Abridged CD • ISBN: 978-0-06-177208-5 
3 Hours/3 CDs • $22.95 ($27.50 Can.) • Carton Quantity: 20

february
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RECENTLY ADDED

Laura Rider’s Masterpiece
Jane Hamilton
From the author of A Map of the World and The Book of Ruth 
comes an entirely different kind of novel: a funny, sexy, and 
provocative satire about marriage—Le Divorce meets the Love 
Letter.	
Laura and Charlie Rider have been married for 12 years. Although 
Charlie’s enthusiasm in the bedroom has worn Laura out, they are 
happy enough. Jenna Faroli is the host of a popular radio show, 
and after she and Charlie cross paths one day, she, he, and Laura 
begin an e-mail correspondence. 
Laura cannot resist using Charlie to try out her new writing 
skills. But the “project” quickly spins out of control—Jenna 
is transformed in ways that deeply disturb her, and Laura is 
transformed in ways that are hilarious, poignant, and beyond her 
wildest expectations.

APRIL

UNABRIDGED

We Are Our Mothers’  
Daughters
Revised and expanded Edition

Written and Read by 

Cokie Roberts
From the #1 New York Times bestselling author comes a revised 
10th anniversary edition of her classic work—featuring a series of 
new profiles of achievers in politics, the military, media, business, 
and art, including Nancy Pelosi, Katie Couric, and Michelle Rhee. 
 

“A celebration of women.”� —Washington Post

WOMEN’S STUDIES • Unabridged CD
ISBN: 978-0-06-177443-0 • 12 Hours/10 CDs • $39.95 ($48.50 Can.) 
Carton Quantity: 10

APRIL 

UNABRIDGED

Also on Audio by Cokie Roberts:

Ladies of Liberty 
978-0-06-122725-7 (cd)

Founding Mothers
978-0-06-052787-7 (uab cd)©

 L
yn

n 
G

ol
ds

m
it

h
©

 K
ev

in
 H

or
an

FICTION • Unabridged CD • ISBN: 978-0-06-174882-0 
6 Hours/5 CDs • $29.95 ($35.95 Can.) • Carton Quantity: 20

SIMULTANEOUS WITH GRAND CENTRAL HARDCOVER
ISBN: 978-0-446-53895-7

zoemichaels
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Lorraine Hansberry  
Audio Collection 
Lorraine Hansberry
This collection includes:
 • A Raisin in the Sun: a powerful, prize-winning play of struggling for 

humanity, self-respect, and dignity in a hostile world. This full cast 
recording features Ruby Dee, Ossie Davis, Claudia McNeil, and 
Diana Sands.

 • To Be Young, Gifted, and Black: an audio collage created from the 
plays, poems, and writings of Lorraine Hansberry. These short 
vignettes, monologues, and mood pieces feature gospel singing and 
related instrumental music along with superb actors, including 
James Earl Jones and Claudia McNeil. This recording also features 
the voice of the playwright herself.

 • Lorraine Hansberry Speaks Out: Prior to her untimely death at the 
age of 34, Hansberry sat down to discuss her work and philosophy, 
the theater, the black experience, and the challenge of the artist in 
mid-20th century America.

DRAMA • Abridged CD • ISBN: 978-0-06-176895-8
6 Hours/5 CDs • $29.95 ($35.95 Can.) • Carton Quantity: 20

MAY

Tropic of  
Capricorn 
 
Henry Miller
Banned in America for almost 30 years because of its explicit 
sexual content, this companion volume to Henry Miller’s Tropic 
of Cancer chronicles his life in 1920s New York City. Famous 
for its frank portrayal of life in Brooklyn’s ethnic neighborhoods 
and Miller’s outrageous sexual exploits, Tropic of Capricorn is now 
considered a cornerstone of modern literature.

“There is nothing like Miller when he gets rolling . . . One has 
to take the language back to Marlowe and Shakespeare before 
encountering a wealth of imagery equal in intensity.” 
� —Norman Mailer

MAY

UNABRIDGED FICTION • Unabridged CD • ISBN: 978-0-06-147790-4 
10 Hours/8 CDs • $34.95 ($41.95 Can.) • Carton Quantity: 10

Also on Audio by Henry Miller:

Tropic of Cancer 
978-0-06-147789-8 (uab cd)

zoemichaels
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 LOW PRICE AUDIOBOOKS
New Low Price Audio • $14.95

Up Island
Anne Rivers Siddons
Performed by Dana Ivey 
FICTION 
ISBN: 978-0-06-178026-4
4 Hours/4 CDs

JUNE

The Art of 
Racing in  
the Rain
Garth Stein 
Performed by  
Christopher Evan Welch
FICTION 
ISBN: 978-0-06-178030-1
7 Hours/6 CDs

june

UNABRIDGED

Predictably  
Irrational 
Dan Ariely
Read by Simon Jones
BUSINESS & ECONOMICS
ISBN: 978-0-06-178032-5
7½ Hours/6 CDs

AUGUST

UNABRIDGED

The Bean 
Trees
Barbara Kingsolver
Performed by C.J. Critt
FICTION
ISBN: 978-0-06-178210-7
9½ Hours/8 CDs

june

UNABRIDGED

The Land of 
Mango Sunsets
Dorothea Benton Frank
Performed by Nanette Savard
FICTION 
ISBN: 978-0-06-178025-7
5 Hours/5 CDs

JUNE

HarperAudio has Hundreds of Titles 

zoemichaels
button
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 	 LOW PRICE AUDIOBOOKS

Bulls Island 
Dorothea 
Benton Frank 
Performed by Julia Gibson 
and Joey Collins
FICTION
ISBN: 978-0-06-172756-6
10 Hours/10 CDs

july

UNABRIDGED

Bright Shiny 
Morning
James Frey
Performed by Ben Foster
FICTION
ISBN: 978-0-06-178023-3
13½ Hours/11 CDs

MAY

UNABRIDGED

Belong to Me
Marisa de los Santos
Performed by Julia Gibson
FICTION
ISBN: 978-0-06-178022-6
15½ Hours/13 CDs

APRIL

UNABRIDGED

The Plague 
of Doves
Louise Erdrich
Performed by  
Peter Francis James and  
Kathleen McInervey
FICTION
ISBN: 978-0-06-178024-0
12 Hours/10 CDs

MAY

UNABRIDGED

Blue Smoke 
and Murder
Elizabeth Lowell 
Performed by Carol Monda
FICTION 
ISBN: 978-0-06-172755-9
10 Hours/9 CDs

june

UNABRIDGED

The Last 
Oracle
James Rollins 
Performed by 
Peter Jay Fernandez
FICTION 
ISBN: 978-0-06-172760-3
14 Hours/12 CDs

june

UNABRIDGED

New Low Price Audio • $19.95

Priced at $19.95 or $14.95!

zoemichaels
button



208 h a r p e r  a u d i o

MAY 

Curious?
Discover the missing 
ingredient to a  
fulfilling life
 
Todd Kashdan, Ph.D. 
Renowned psychology professor 

Todd Kashdan reveals how cultivating curiosity is the 
road to happy, healthy, and meaningful living and the 
true key to falling in love with life.
Curious? will appeal to listeners of the many popular 
audiobooks on happiness and positive thinking, but 
it will take a new track, offering easy, prescriptive 
applications. It teaches readers that the greatest 
opportunities for joy, meaning, and personal growth 
happen when we challenge ourselves, while providing 
new ways of thinking and new techniques for creating 
a fulfilling and meaningful life.

SELF-HELP • Abridged CD 
ISBN: 978-0-06-178017-2 • 6 Hours/5 CDs
$29.95 ($35.95 Can.) • Carton Quantity: 20

MAY

Rules of 
Thumb
52 Principles For  
Winning At Business 
Without Losing Your 
Self
 
Alan Webber
Alan Webber, cofounder of Fast 
Company, provides 52 rules 

of thumb—one for each week of the year—to help 
leaders stay productive and inspired even in the most 
turbulent times. 
This audiobook’s engaging style addresses issues 
such audio as: how to lead and inspire others, how 
to deal with failure, how to avert crises, and how to 
create a business strategy, as well as how to hire, fire, 
and mentor. With 52 rules of thumb—one for each 
week of the year—this audiobook is incisive, fun, 
and helpful. 

BUSINESS & ECONOMICS • Unabridged CD
ISBN: 978-0-06-178217-6 • 7 Hours/6 CDs
$34.95 ($41.95 Can.) • Carton Quantity: 20

MAY 

UNABRIDGED

Red and Me
my coach, my Life long Friend
 
Bill Russell
with Alan Steinberg

When Bill Russell joined the Boston Celtics in 1957 as the nation’s 
first prominent black basketball star, he was not expecting much 
from coach Red Auerbach. Yet Auerbach, the Jewish outsider in 
Irish Boston, immediately took to Russell, and he was a coach 
like no other. Together they made sports history, winning 11 
championships in 13 years. Yet even this glory is surpassed by 
another little-known aspect of their relationship; they became 
lifelong friends. When Auerbach passed away in October 2006, 
Russell refused to speak publicly about a relationship that was so 
deeply personal. Here, he offers a tribute greater than any speech. 
This is a book not just for sports lovers, not just for fathers and 
sons, but for men with friendships of all shapes and sizes.

May

UNABRIDGED

BIOGRAPHY • Abridged CD • ISBN: 978-0-06-177890-2
6 Hours/5 CDs • $29.95 ($35.95 Can.) • Carton Quantity: 20

zoemichaels
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The Valkyries
An Encounter with 
Angels
 
Paulo Coelho
From the international best-
selling author of The Alchemist 
comes a powerful exploration 
of one man’s battle with self-
doubt and fear, now available 
on audio for the first time.

“Coelho’s gripping tale of his adventures . . . reads like 
a suspense novel.”� —San Mateo Times

FICTION • Unabridged CD
ISBN: 978-0-06-176932-0 • 4½ Hours/4 CDs
$24.95 ($29.95 Can.) • Carton Quantity: 20

MAY

UNABRIDGED

The 
Pilgrimage 
 
Paulo Coelho
The Pilgrimage, the first 
major work from the 
international bestselling 
author of The Alchemist, is a 
compelling tale that delivers 
the perfect combination of 
magic and insight.

“The keys to self-mastery…wrapped in suspense 
and adventure.”� —Body Mind Spirit

FICTION • Unabridged CD
ISBN: 978-0-06-176922-1 • 6½ Hours/5 CDs
$24.95 ($29.95 Can.) • Carton Quantity: 20

MAY

UNABRIDGED

Also on Audio by Paulo Coelho:

The Alchemist 
978-0-69-452444-0 (uab cd) 

Brida 
978-0-06-167255-2 (uab cd) 

The Devil and Miss Prym 
978-0-06-111771-8 (uab cd)

The Witch of Portobello 
978-0-06-134910-2 (uab cd)

The Zahir 
978-0-06-082811-0 (cd)

The Winner Stands Alone
a novel
 
Paulo Coelho
The beloved, bestselling international writer takes his talents 
in a startling new direction with this haunting novel—a pulse-
pounding psychological  thriller that retains the emotional depth, 
compassion, and insight that have earned him the admiration 
of readers worldwide. 
A snapshot of the world we inhabit, The Winner Stands Alone 
is a cautionary tale of the destructive power of jealousy, greed, 
and control. Taking place in the span of 24 hours at the Cannes 
Film Festival, it is the story of a successful, driven Russian entre-
preneur who will go to the darkest lengths—including multiple 
murders—to reclaim a lost love.

“[Coelho’s] special talent seems to be his ability to speak to every-
one at once. . . . His readers often say that they see their own lives 
in his own books.”� —The New Yorker 

FICTION • Unabridged CD • ISBN: 978-0-06-177052-4
10¾ Hours/9 CDs • $24.95 ($29.95 Can.) • Carton Quantity: 10

MAY

UNABRIDGED
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MAY

Hit Hard
A Story of hitting Rock 
Bottom At the Top
 
Joey Kramer
Set in the glamorous, crazy, 
drug-addled world of some of 
the greatest rock legends in 
history, Hit Hard unpacks the 
history of a rock star who was 
both fragile and tough, who 

after years of insane wildness got himself off drugs, 
only to find that the real terrors and real work were 
still ahead.

AUTOBIOGRAPHY
Unabridged CD • ISBN: 978-0-06-171467-2
8 Hours/7 CDs • $34.95 ($41.95 Can.)
Carton Quantity: 20

MAY

UNABRIDGED

Friends of  
the Family
the Inside Story of the 
Mafia Cops Case
 
Tommy Dades &  
Mike Vecchione 
with David Fisher

In the only audiobook to take readers inside the most 
notorious case in NYPD history, the honest cop and 
district attorney who broke New York’s coldest case 
and put two dirty detectives who murdered for the 
mob in jail tell their story.

TRUE CRIME
Abridged CD • ISBN: 978-0-06-122716-5
6 Hours/5 CDs • $29.95 ($35.95 Can.)
Carton Quantity: 20

MAY

Road Dogs
A NOVEL 

Elmore Leonard
The legendary New York Times bestselling author returns with  
two of his favorite characters, Cundo Rey, last seen in LaBrava, 
and Jack Foley from Out of Sight, in his first contemporary novel 
since Mr. Paradise.

“America’s greatest crime master.”� —Newsweek

FICTION • Unabridged CD • ISBN: 978-0-06-176776-0
12 Hours/10 CDs • $39.95 ($48.50 Can.) • Carton Quantity: 10

MAY

Also on Audio by Elmore Leonard:
A Coyote’s in the House 
978-0-06-072882-3 (uab cd)

Be Cool 
978-0-06-077520-9 (uab cd)

Complete Western Stories 
978-0-06-074992-7 (uab cd)
978-0-06-075765-6 (cd)

Hot Kid 
978-0-06-078998-5 (uab cd)

Mr. Paradise 
978-0-06-087463-6 (low price cd)

Up in Honey’s Room 
978-0-06-114978-8 (uab cd)

UNABRIDGED
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MAY 

Amazing 
Tales for 
Making Men 
Out of Boys
Neil Oliver
Through Neil Oliver’s vivid, 

stirring accounts, listeners can rediscover the 
stories that inspire men to perform acts greater 
than themselves. These are the epics that all should 
know by heart; the tales of courage, endurance, and 
sacrifice that made men out of boys.

REFERENCE • Abridged CD
ISBN: 978-0-06-178012-7 • 3 Hours/3 CDs
$22.95 ($27.50 Can.) •Carton Quantity: 20

MAY

How Sex 
Works
Why We Look, Smell, 
Taste, Feel, and Act The 
Way We Do
Sharon Moalem
Medical maverick and New 
York Times bestselling author of 
Survival of the Sickest Sharon 
Moalem takes listeners on an 

insightful and engaging voyage through the surprising 
history and evolution of sex. 

SCIENCE & BIOLOGY • Unabridged CD
ISBN: 978-0-06-171194-7 • 12 Hours/10 CDs
$39.95 ($48.50 Can.) • Carton Quantity: 10

MAY 

UNABRIDGED

Also on Audio by Sharon Moalem:

Survival of the Sickest
978-0-06-115576-5 (UAB CD)

Start Where 
You Are
Life Lessons in the  
Pursuit of Happyness
Chris Gardner
and Mim Eichler Rivas
In the tradition of The 
Road Less Traveled and Your 

Best Life, an inspirational manual to help listeners 
achieve all of life’s goals. Ever since the story of 
his transformation from homeless, single father to 
millionaire became known the world over, Chris 
Gardner—whose life story both inspired the movie 
The Pursuit of Happyness and became a #1 New 
York Times bestseller by the same name—has been 
inundated with two questions: “How did you do it?” 
and “How can I do it too?” Gardner’s power-packed, 
transformational reply is the basis of this long- 
anticipated audiobook.

SELF-HELP • Abridged CD 
ISBN: 978-0-06-171468-9 • 6 Hours/5 CDs
$29.95 ($35.95 Can.) • Carton Quantity: 20

Also on Audio by Chris Gardner:

The Pursuit of Happyness
978-0-06-089788-8 (cd)

MAY 

Crazy for  
the Storm 
A memoir of Survival
Norman Ollestad
The true story of an 11-year-old 
boy and the harrowing plane 
crash he survived, framed by his 
complicated relationship with 
his charismatic, adrenaline-
addicted father—Into the Wild 

by way of Pat Conroy.

“I could not stop reading this thrilling memoir. Why 
do we sometimes feel most alive when we are risking 
our lives? Ollestad answers this question with a 
heart-stopping adventure that ends in tragedy and 
in triumph, a love story that fearlessly explores the 
bond between a father and son and what it means 
to lead a life without limits.”� —Susan Cheever

MEMOIR
Unabridged CD • ISBN: 978-0-06-177445-4
12 Hours/10 CDs • $39.95 ($48.50 Can.)
Carton Quantity: 10

MAY 

UNABRIDGED
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Straw
finding my way
Darryl Strawberry
Former baseball slugger 
Darryl Strawberry, whose 
achievements on the field 
were often overshadowed 
by his struggles off the field, 
recounts his highs, his lows, 
and the lessons along the way 
that allowed him to survive. For 

the first time in his own words, Darryl Strawberry 
delivers his inspirational narrative, the extraordinary 
story of his life.

AUTOBIOGRAPHY • Unabridged CD
ISBN: 978-0-06-176767-8 • 12 Hours/10 CDs
$39.95 ($48.50 Can.) • Carton Quantity: 10

MAY

UNABRIDGED

First Comes
Love, Then 
Comes Money
How to Overcome the 
Number One Problem 
Couples Face

Bethany Palmer
and Scott Palmer

“The Money Couple” deliver the first financial 
audiobook to identify the other type of “cheating” in 
relationships today—financial cheating—and their 
proven techniques for helping couples learn to talk 
about finances in a healthy way.

BUSINESS & ECONOMICS • Unabridged CD
ISBN: 978-0-06-176903-0 • 5 Hours/5 CDs
$29.95 ($35.95 Can.) • Carton Quantity: 20

JUNE

UNABRIDGED

BUSINESS & ECONOMICS • Unabridged CD
ISBN: 978-0-06-176792-0 • 7 Hours/6 CDs
$34.95 ($41.95 Can.) • Carton Quantity: 20

Womenomics
work less, achieve 
more, live better

Claire Shipman
and Katty Kay
Television journalists Claire 
Shipman and Katty Kay offer 
a groundbreaking new take 
on women, power, and the 
marketplace, revealing the 

business revolution that is redefining success and 
finally letting women work the way they really want.

JUNE

UNABRIDGED

Intent to Kill
A Novel of Suspense
James Grippando
The New York Times bestselling 
novelist delivers a compelling 
stand-alone thriller in which 
a grief-stricken husband 
suddenly discovers the hit- 
and-run that killed his wife was 
no accident. 

“Grippando is really good.” 
� —James Patterson

FICTION • Unabridged CD
ISBN: 978-0-06-176805-7 • 12 Hours/10 CDs
$39.95 ($48.50 Can.) • Carton Quantity: 10

may

UNABRIDGED

Also on Audio by James Grippando:

Beyond Suspicion
978-0-06-087728-6 (low price cd)

Born to Run 
978-0-06-172628-6 (uab cd) 

Got the Look
978-0-06-085283-2 (cd)

Last Call
978-0-06-145270-3 (uab cd)

Lying with Strangers
978-0-06-125640-0 (uab cd)

When Darkness Falls 
978-0-06-122713-4 (uab cd)
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Black Water 
Rising 
A NOVEL 
Attica Locke
In the tradition of Greg Iles and 
Dennis Lehane comes a powerful 
new voice in American fiction: 
Attica Locke delivers a brilliant 
debut thriller listeners will not 

soon forget, involving murder, greed, and redemption, 
set in the oil boomtown of 1980s Houston. 

The American 
Future 
A History  
Written and Read by 
Simon Schama
The acclaimed historian and 
award-winning author offers an 
essential, historical, outsider’s 
perspective on the crucial 2008 

presidential election and its importance for reclaiming 
America’s original ideal.

213 h a r p e r  a u d i o

JUNE

Fugitive
A Novel

Phillip Margolin
New York Times bestselling 
author Phillip Margolin is 
back with his best loved 
character, defense attorney 
Amanda Jaffe, the heroine 
of Wild Justice and Proof 
Positive, in this twisting tale 
of international intrigue and 

murder that leads her deep into the past . . . and in 
to the cross hairs of a killer. 

“Margolin knows how to pack in the thrills.”
� —Tess Gerritsen 

FICTION • Unabridged CD 
ISBN: 978-0-06-176795-1 • 12 Hours/10 CDs 
$39.95 ($48.50 Can.) • Carton Quantity: 10

JUNE

UNABRIDGED

Also on Audio by Phillip Margolin:

The Associate
978-0-06-076356-5 (low price cd) 

Executive Privilege
978-0-06-155583-1 (uab cd) 

Lost Lake
978-0-06-075963-6 (cd)
978-0-06-075962-9 (uab cd)

Proof Positive
978-0-06-089796-3 (cd)
978-0-06-089797-0 (uab cd)

Sleeping Beauty
978-0-06-072299-9 (cd)

Wild Justice 
978-0-06-074693-3 (low price cd)

Also on Audio by Simon Schama:

Rough Crossings
978-0-06-113702-0 (CD)

The Strain
 
Guillermo Del Toro 
Chuck Hogan
An epic battle for survival begins 
between human and vampire in 
this heart-stopping thriller—
the first in a trilogy—from one 
of Hollywood’s most popular 
and imaginative storytellers, 
the visionary creator of the 

Academy Award–winning Pan’s Labyrinth and a 
Hammett Award–winning writer.

•	 Del Toro will be directing two eagerly anticipated 
films based on J. R. R. Tolkien’s The Hobbit, sure to 
follow the smash success of Peter Jackson’s Academy 
Award–winning Fellowship of the Rings trilogy. Del 
Toro is penning the screenplays with Jackson and his 
fellow Lord of the Rings screenwriters Philippa Boyens 
and Fran Walsh. The first film is scheduled for release 
in 2011.

FICTION • Unabridged CD
ISBN: 978-0-06-171520-4 • 12 Hours/10 CDs
$39.95 ($48.50 Can.) • Carton Quantity: 10

JUNE 

UNABRIDGED

UNABRIDGEDUNABRIDGED

FICTION • Unabridged CD
ISBN: 978-0-06-177209-2 • 12 Hours/10 CDs  
$39.95 ($48.50 Can.) • Carton Quantity: 10

HISTORY • Unabridged CD
ISBN: 978-0-06-168429-6 • 12 Hours/10 CDs
$39.95 ($48.50 Can.) • Carton Quantity: 10

JUNEJUNE

zoemichaels
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Audiobooks For Dummies®
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Project  
Management 
For Dummies®

 
Stanley Portny
Project Management For 

Dummies, 2nd Edition is an essential tool for those 
members of the workplace wishing to learn the basics 
behind successful project management and how to 
motivate their teams to gain maximum productivity.

Business and Economics • Abridged CD
ISBN: 978-0-06-163188-7 • 31/2 hours/3 CDs
$14.95 ($17.95 Can.) • Carton Quantity: 20

JUNE

Hobby  
Farming For 
Dummies®

 
Theresa Husarik
Hobby Farming For Dummies 

is the ideal guide for listeners who are interested in 
moving to rural areas to live a simpler life, as well as 
those who are rooted in the city and are looking for 
ways to bring elements of country living into their 
lives.

Lifestyle • Abridged CD
ISBN: 978-0-06-176594-0 •3 Hours/3 CDs
$14.95 ($17.95 Can.) • Carton Quantity: 20

JUNE

Catholicism 
For Dummies®

 
Rev. John Triglio, Jr., 
Ph.D., Th.D. &
Rev. Kenneth  
Brighenti, Ph.D.

With more than 61 million Catholics in America 
today, Catholicism For Dummies explores the world’s 
largest religious denomination and introduces 
listeners to Catholic practice.

RELIGION  • Abridged CD 
ISBN: 978-0-06-176596-4 • 3 Hours/3 CDs 
$14.95 ($17.95 Can.) • Carton Quantity: 20

JUNE

Green  
Business  
Practices For 
Dummies®

 
Lisa Swallow

Green Business Practices For Dummies targets both 
corporate managers and small business owners 
seeking to balance environmental responsibility and 
a healthy bottom line.

BUSINESS & ECONOMICS • Abridged CD
ISBN: 978-0-06-176595-7 • 3 Hours/3 CDs
$14.95 ($17.95 Can.) • Carton Quantity: 30

JUNE 

zoemichaels
button



215 h a r p e r  a u d i o

Audiobooks For Dummies® 

More Great 
Audiobooks For 
Dummies®, All 
Priced at $14.95!

Personal Finance
Personal Finance For Dummies®, 5th Edition
Eric Tyson
978-0-06-115325-9

Credit Repair Kit For Dummies®, 2nd Edition
Steve Bucci
978-0-06-167279-8

Investing For Dummies®, 4th Edition
Eric Tyson
978-0-06-115323-5

Stock Investing For Dummies®, 2nd Edition 
Paul Mladjenovic
978-0-06-117584-8

Foreclosure Investing For Dummies®

Ralph R. Roberts
978-0-06-167281-1

Trading For Dummies® 
Michael Griffis
978-0-06-137438-8

Home Buying For Dummies®, 3rd Edition
Eric Tyson
978-0-06-115273-3

Mortgages For Dummies®, 2nd Edition
Eric Tyson
978-0-06-117593-0

Living Well in a Down Economy For Dummies® 
Tracy Barr
978-0-06-176589-6

Business
Business Plans For Dummies®, 2nd Edition
Paul Tiffany
978-0-06-137439-5
 
Small Business For Dummies®, 2nd Edition
Eric Tyson
978-0-06-117594-7

Starting an E-Bay Business For Dummies®

Marsha Collier
978-0-06-176590-2

Accounting For Dummies®, 3rd Edition
John A. Tracy
978-0-06-137434-0

Marketing For Dummies®, 2nd Edition
Alexander Hiam
978-0-06-137432-6

Selling For Dummies®, 2nd Edition
Tom Hopkins
978-0-06-115324-2

Grant Writing For Dummies®

Beverly Browning
978-0-06-117590-9

Lifestyle and Health
 
Green Living For Dummies®

Liz Barclay
978-0-06-167283-5

Wine For Dummies®, 4th Edition
Ed McCarthy
978-0-06-167278-1

Puppies For Dummies®

Sarah Hodgson
978-0-06-163180-1

Diabetes For Dummies®

Alan Rubin
978-0-06-163170-2

zoemichaels
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FICTION • Unabridged CD
ISBN: 978-0-06-177448-5 • 12 Hours/10 CDs  
$39.95 ($48.50 Can.) • Carton Quantity: 10

216 h a r p e r  a u d i o

JULY

Also on Audio by Dorothea Benton Frank:

Coming Summer 2009: 
Bulls Island
978-0-06-172756-6 (low price cd) 

The Christmas Pearl 
978-0-06-145791-3 (uab cd)

Coming Summer 2009: 
The Land of Mango Sunsets 
978-0-06-178025-7 (low price cd) 

Full of Grace
978-0-06-157120-6 (low price cd)

Also on Audio by Michael E. Gerber:

Awakening the Entrepreneur Within
978-0-06-157447-4 (uab cd)

E-Myth Mastery
978-0-06-075924-7 (cd)

E-Myth Revisited
978-0-06-075559-1 (uab cd)

Also on Audio by Dale Brown:

Act of War
978-0-06-128450-2 (low price cd)

Air Battle Force
978-0-06-052246-9 (cd)

Dale Brown’s Dreamland:  
Razor’s Ege
978-0-06-052262-9 (cd)

Dale Brown’s Dreamland: 
Satan’s Tail 
978-0-06-052267-4 (cd)

Edge of Battle 
978-0-06-075645-1 (uab cd)

Return to  
Sullivan’s Island 
Dorothea Benton Frank
In this long-awaited sequel, New 
York Times bestselling author 
Dorothea Benton Frank returns 
to the territory of her beloved 
novel Sullivan’s Island to tell the 
story of the next generation of 
the Hamilton and Hayes families.

UNABRIDGED

Rogue Forces 
Dale Brown
The New York Times bestselling 
master of military suspense devises 
an ingenious, page-turning thriller 
with a chillingly plausible scenario 
ripped from today’s headlines: 
What if the military’s private 

security contractors became uncontrollably powerful?

“The best military writer in the country.” 
� —Clive Cussler

FICTION • Abridged CD
ISBN: 978-0-06-162950-1 • 6 Hours/5 CDs
$39.95 (NCR) • Carton Quantity: 20

JUly JUly

JUly

The E-Myth Enterprise
How To Turn a Great Idea Into a Thriving Business
 
Michael E. Gerber

Coming up with a great business idea is easy. Turning it into a viable 
business is the hard part. Legendary entrepreneur and bestselling 
author Michael Gerber shows would-be entrepreneurs how to design 
a business that will thrive, using proven methods developed over the 
course of more than 40 years as an entrepreneur and coach.

BUSINESS & ECONOMICS • Abridged CD • ISBN: 978-0-06-178009-7
3 Hours/3 CDS • $22.95 ($27.50 Can.) • Carton Quantity: 20

zoemichaels
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JULY 

The Doomsday Key
James Rollins
The New York Times bestselling author continues to dazzle 
as he sends Sigma Force to solve a centuries-old secret 
coded in prophecies of doom. 
 

“Rollins combines real-world science with high-octane action to 
create rousing stories of adventure that are as exciting as any 
movie.”	�  —Chicago Sun-Times

FICTION • Unabridged CD • ISBN: 978-0-06-177452-2 •  
12 Hours/10 CDs • $39.95 ($48.50 Can.) • Carton Quantity: 10

JULY

UNABRIDGED

Also on Audio by James Rollins:

Black Order
978-0-06-112072-5 (uab cd)

Coming Summer 2009: 
The Last Oracle
978-0-06-172760-3 (low price uab cd)

Sandstorm 
978-0-06-087469-8 (low price cd)

The Judas Strain
978-0-06-125644-8 (uab cd)

The Fixer  
Upper 
Mary Kay Andrews
The delightful New York Times 
bestselling author returns with 
a hilarious stand-alone novel 
that captures the sassy, poignant 
flavor of small-town Southern 
life, in which a young woman 
will find her heart’s desire 

renovating a run-down family homeplace.

“Mary Kay Andrews has perfect pitch when it comes to 
endearing, smart-mouth heroines.”
� —Anne Rivers Siddons

FICTION • Unabridged CD
ISBN: 978-0-06-176804-0 • 12 Hours/10 CDs 
$39.95 ($48.50 Can.) • Carton Quantity: 10

Also on Audio by Mary Kay Andrews:

Blue Christmas
978-0-06-114265-9 (uab cd)

Deep Dish 
978-0-06-172754-2 (low price cd) 

Hissy Fit
978-0-06-087470-4 (low price cd)

Little Bitty Lies
978-0-06-074510-3 (cd)

Savannah Breeze 
978-0-06-085285-6 (cd) 

JULY

Obsession
An Erotic Tale
 
Gloria Vanderbilt
From the one and only Gloria 
Vanderbilt comes a novella of 
erotic obsession and beauty, 
told in tandem by the wife and 
the mistress who are obsessed 
with the same man and, 
ultimately, each other.

FICTION • Unabridged CD
ISBN: 978-0-06-178011-0 • 2 Hours/2 CDs
$19.95 ($23.95 Can.) • Carton Quantity: 30

JULY

UNABRIDGEDUNABRIDGED
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JULY/AUGUST 

Meltdown
Dick Morris  
& Eileen McGann

The New York Times bestselling authors return with their no-holds-
barred take on America’s ills in 2009—from economic collapse to 
foreign infiltration to the missteps of the new administration. 
Hot on the heels of Fleeced, their biggest bestseller ever, the 
straight-talking, iconoclastic political team will take on all the 
mistakes of the new administration’s first 100 days. They’ll also 
go after all manner of corruption, foreign and domestic—from the 
money-grubbing shenanigans of the widely hated U.S. Congress 
to the vulture-like international conglomerates that are quietly 
scooping up every American business they can, right under the 
noses of the American people. 

CURRENT AFFAIRS • Abridged CD  • ISBN: 978-0-06-177440-9
6 Hours/5 CDs • $29.95 ($35.95 Can.) • Carton Quantity: 20

JULY

Take the Long 
Way Home
Mary Jane Clark 
A fabled estate becomes a 
twisted puzzle involving se-
crets and murder in this fast-
paced thriller featuring the 
KEY News sleuths introduced 
in It Only Takes a Moment and 
When Day Breaks. 

“Clark has perfected the suspense novel . . .  
in classic Christie fashion.” � —Booklist

FICTION • Unabridged CD
ISBN: 978-0-06-176818-7 • 12 Hours/10 CDs 
$39.95 ($48.50 Can.) • Carton Quantity: 10

AUGUST

UNABRIDGED

Also on Audio by Mary Jane Clark:

It Only Takes a Moment
978-0-06-155761-3 (uab cd)

When Day Breaks
978-0-06-144303-9 (uab cd)

The Best of 
Friends
Martha and Me

Mariana Pasternak
In this poignant meditation 
on the strength and fragility 
of female friendship, Mariana 
Pasternak chronicles her life-
defining relationship with 
Martha Stewart, its tragic 

demise, and its lessons for us all.

MEMOIR
Unabridged CD • ISBN: 978-0-06-176814-9
12 Hours/10 CDs • $39.95 ($48.50 Can.)
Carton Quantity: 10

AUGUST

UNABRIDGED
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AUGUST 

Blindman’s Bluff
a Decker and Lazarus novel

Faye Kellerman
Peter Decker and Rina Lazarus must solve a crime that will have 
repercussions for their own lives in this powerful new thriller from 
the New York Times bestselling author of The Mercedes Coffin.

“No one working in the crime genre is better.”� —Baltimore Sun

  FICTION • Unabridged CD
ISBN: 978-0-06-176817-0 • 12 Hours/10 CDs • $39.95 ($48.50 Can.) 
Carton Quantity: 10

AUGUST

UNABRIDGED

Also on Audio by Faye Kellerman:

Milk and Honey 
978-0-06-144178-3  (uab cd)

Day of Atonement
978-0-06-144179-0 (uab cd)

The Mercedes Coffin 
978-0-06-155586-2 (uab cd)

Sacred and Profane
978-0-06-144180-6 (uab cd)

Ritual Bath 
978-0-06-144181-3 (uab cd)

Burnt House
978-0-06-125659-2 (uab cd)
978-0-06-125660-8 (cd)

Fire and Ice
A BEAUMONT AND 
BRADY novel

J. A. Jance
Beau and Brady join forces 
once again in the New 
York Times bestselling 
author’s most stunning and 
suspenseful work to date.

“Jance delivers a devilish page-turner.”� —People

FICTION • Unabridged CD  
ISBN: 978-0-06-177668-7 • 10 Hours/8 CDs 
$39.95 ($48.50 Can.) • Carton Quantity: 20

AUGUST

UNABRIDGED

Mortal Friends
a novel

Jane Stanton Hitchcock
The New York Times bestselling 
author returns with a riveting tale 
of murder, money, and high society, 
set in the glamorous, politics-fueled 
world of the nation’s capital.

“Hitchock’s mysteries are savvy 
social satires and well-constructed clocks, ticking down 
to nail-biting climaxes.” � —New York Post

FICTION • Unabridged CD
ISBN: 978-0-06-177654-0 • 10 Hours/8 CDs
$39.95 ($48.50 Can.) • Carton Quantity: 20

AUGUST

UNABRIDGED

Also on Audio by J. A. Jance:

Damage Control 
978-0-06-168435-7 (uab cd)

Day of the Dead
978-0-06-072359-0 (cd)

Dead Wrong
978-0-06-089795-6 (cd)
978-0-06-089794-9 (uab cd)

Edge of Evil
978-0-06-168436-4 (uab cd)

Justice Denied
978-0-06-125662-2 (uab cd)
978-0-06-125663-9 (cd)

Long Time Gone
978-0-06-112656-7
(low price cd)
978-0-06-079666-2 (uab cd)
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AUGUST

Also on Audio by Christopher Moore:

A Dirty Job 
978-0-06-087259-5 (uab cd) 

Fluke
978-0-06-123879-6 (uab cd)

Fool
978-0-06-171259-3 (uab cd)

Lamb
978-0-06-123878-9 (uab cd)

You Suck
978-0-06-122718-9 (uab cd)

The Stupidest Angel
978-0-06-073874-7 (uab cd)

Island of  
the Sequined 
Love Nun
a novel 

Christopher Moore
Pilot Tucker Case has a 
weakness—well, Tuck really 
has two—and the combination 
of drinking and sex in the 

cockpit of the pink Mary Jean Cosmetics Learjet puts 
him on the front page of papers all over the planet.
“Habit-forming zaniness.” � —USA Today

FICTION • Unabridged CD
ISBN: 978-0-06-177063-0 • 12 Hours/10 CDs
$24.95 ($29.95 Can.) • Carton Quantity: 10

AUGUST 

UNABRIDGED

Practical  
Demonkeeping
a novel 

Christopher Moore
A people-eating demon threat-
ens a sleepy California town in 
Moore’s offbeat, witty debut.

“Mr. Moore marches to his own 
little drummer boy . . . . He is seriously wicked 
about humor.”�  —Janet Maslinr, New York Times

FICTION • Unabridged CD
ISBN: 978-0-06-177050-0 • 12 Hours/10 CDs
$24.95 ($29.95 Can.) • Carton Quantity: 10

august

UNABRIDGED

The Lust Lizard of 
Melancholy Cove
a novel 

Christopher Moore
A radioactive leak from a nearby power plant disrupts the 
sleep of a gigantic prehistoric lizard in this companion piece to 
Christopher Moore’s first novel, the hilariously twisted horror 
story Practical Demonkeeping.

“Reads like author Christopher Moore laughed his head off while 
writing it, quite possibly taking hits of nitrous oxide between 
sentences.”� —Miami Herald

FICTION • Unabridged CD • ISBN: 978-0-06-177051-7 
10 Hours/9 CDs • $24.95 ($29.95 Can.) • Carton Quantity: 20

august 

UNABRIDGED

EARLY NOVELS BY CHRISTOPHER MOORE,  
AVAILABLE ON AUDIO FOR THE FIRST TIME!

zoemichaels
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Mojo
How to Get It, How to Keep It, and How to Get It 
back When You Need It!

Marshall Goldsmith
The #1 executive coach and author of the 2007 New York Times 
bestseller What Got You Here Won’t Get You There follows up 
with the audiobook on what you need here and there—personal 
momentum, also known as “mojo.” It anchors our self-esteem, 
influences everyone around us, and shapes our careers and even 
our lives.

BUSINESS & ECONOMICS • Abridged
ISBN: 978-1-4013-9260-4 • 6 Hours/5 CDs • $29.95 ($35.95 Can.)
Carton Quantity: 20

The Physick Book of  
Deliverance Dane
a novel 

Katherine Howe
An incredible first novel about a young woman who finds out that 
she is related to a “witch” who was condemned in the 1692 Salem 
trials—and who discovers that she, too, has special powers.

FICTION • Abridged • ISBN: 978-1-4013-9305-2
6 Hours/5 CDs • $29.95 ($35.95 Can.) • Carton Quantity: 20

june

june
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SIMULTANEOUS WITH HYPERION HARDCOVER
ISBN: 978-1-4013-4090-2

SIMULTANEOUS WITH HYPERION HARDCOVER
ISBN: 978-1-4013-0345-7
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The Eleventh Victim
Nancy Grace
Bestselling author, attorney, and television personality Nancy 
Grace makes her fiction debut in the first of two new, exciting 
page-turners! When her fiancé is murdered just weeks before 
their wedding, prosecutor-turned-therapist Hailey Dean struggles 
to find resolution in life. Attempting a fresh start, Hailey learns 
the hard way that no such thing exists and is forced to reckon with 
what she thought she left behind.

FICTION • Abridged • ISBN: 978-1-4013-9311-3
7 Hours/6 CDs • $34.95/$41.95 Can. • Carton Quantity: 20

september

A Big Little Life
A Memoir of a Joyful Dog 

Dean Koontz
In the tradition of Marley & Me and Merle’s Door, this heartfelt 
and entertaining memoir from mega-bestselling author Dean 
Koontz chronicles his life with his beloved golden retriever 
Trixie, exploring how she changed him during her life, and after 
her death.

MEMOIR • Unabridged CD • ISBN: 978-1-4013-9308-3
4 Hours/4 CDs • $23.95/$28.95 Can. • Carton Quantity: 20

September
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UNABRIDGED

SIMULTANEOUS WITH HYPERION HARDCOVER
ISBN: 978-1-401352-3

SIMULTANEOUS WITH HYPERION HARDCOVER
ISBN: 978-1-4013-0345-7

zoemichaels
button



The Pleasure of  
My Company
Written and Performed by

Steve Martin
Unabridged CD
978-1-4013-9033-4
5 Hours/4 CDs
$14.95 ($17.95 Can.)

Lipstick Jungle
Candace Bushnell

Performed by 

Cynthia Nixon
Abridged CD
978-1-4013-8734-1
6 Hours/5 CDs
$14.98 ($18.98 Can.)

Just Who Will You Be?
Big Question. Little Book. Answer 
Within.

Written and Performed by

Maria Shriver
Unabridged CD
978-1-4013-9796-2
1 Hour/1 CD
$16.25 Can.

The Five People  
You Meet in Heaven
Written and Performed by

Mitch Albom
Unabridged CD
978-1-4013-9134-8
4 Hours/4 CDs
$14.95 ($17.95 Can.)

223 h y p e r i o n  a u d i o

One Fifth Avenue
Candace Bushnell 
Performed by Donna Murphy

Now available for the great low price of $14.95, the latest bestselling 
audiobook from Sex and the City author Candace Bushnell. In One 
Fifth Avenue, Bushnell takes us inside  a wealthy, exclusive New York 
City apartment building—where worth is measured by the square 
foot and personal decorators are the newest accessory. Listen to 
the story of five characters living in one of Manhattan’s oldest and 
most historically prestigious apartments in Greenwich Village.  

FICTION • Abridged • ISBN: 978-1-4013-9314-4
8 Hours/7 CDs • $14.95/$17.95 Can. • Carton Quantity: 20

june

LOW PRICE OFFERINGS FROM HYPERION AUDIO

ALSO AVAILABLE FROM HYPERION AUDIO FOR $14.98 AND UNDER!

SIMULTANEOUS WITH HYPERION HARDCOVER
ISBN: 978-1-4013-150-3

zoemichaels
button



Freaky Monday
Mary Rodgers and Heather Hach
A sequel to the million-copy bestseller Freaky Friday, this story 
features an eigth-grade overachiever who switches places with 
her hippy-dippy teacher!  Fresh, contemporary energy and the 
zany and humorous premise of the perennially popular Freaky 
Friday are combined for a new generation of readers. When a 
teen and her teacher switch lives they each learn that a) kids 
need to have more time to be kids and b) teachers don’t have it 
so easy, either.

JUVENILE FICTION • Unabridged CD • ISBN: 978-0-06-176008-2
3 Hours/3 CDs • $17.95 ($21.95 Can.) • Carton Quantity: 20

MAY

UNABRIDGED
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HARPER CHILDREN’S AUDIO

225 h a r p e r  c h i l d r e n ’ s  a u d i o

Jake Ransom and the  
Skull King’s Shadow
 

James Rollins
James Rollins is already an audio hit with adult listeners. In his 
first middle-grade action/adventure novel, younger listeners will 
be captivated by 13-year-old Jake Ransom’s Indiana-Jones-like 
quest to discover the mystery of his parents’ disappearance. 

JUVENILE FICTION • Unabridged CD • ISBN: 978-0-06-176103-4
9½ Hours/8 CDs • $29.95 ($35.95 Can.) • Carton Quantity: 20

MAY

UNABRIDGED

A Chair for My Mother  
and Other Stories
Vera B. Williams audio Collection

 

Vera B. Williams 
HarperChildren’s Audio is proud to publish the first-ever audio 
collection of Vera B. Williams’s delightfully genuine stories. This 
collection includes:
•    A Chair for My Mother
•    Something Special for Me
•    Music, Music for Everyone
•    A Chair for Always
•    Cherries & Cherry Pits

JUVENILE FICTION • Unabridged CD • ISBN: 978-0-06-176121-8  
1 Hour/1 CD • $13.95 ($16.95 Can.) • Carton Quantity: 30

MAY

UNABRIDGED

zoemichaels
button



HARPER CHILDREN’S AUDIO 
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Prism
Faye Kellerman and Aliza Kellerman
Teenager Aliza Kellerman joins the Kellerman writing tradition 
in this debut novel cowritten with her mother, New York Times 
bestselling author Faye Kellerman. Prism takes listeners to a 
slightly alternate universe in which medicine and healthcare do 
not exist, and in which sick people are allowed to die without 
any care.

JUVENILE FICTION • Unabridged CD • ISBN: 978-0-06-176102-7 
8½ Hours/7 CDs • $27.95 ($33.95 Can.) • Carton Quantity: 20

JULY

UNABRIDGED

Football Champ
Tim Green
Tim Green delivers a smashing new middle-grade sports novel 
that puts Troy, hero of his New York Times bestselling Football 
Genius, in a thrilling contest with the media. Will Troy and his 
best friends Nathan and Tate find a way to outwit an unsavory 
journalist amid the glare of the media?

JUVENILE FICTION • Unabridged CD • ISBN: 978-0-06-176104-1 
6 Hours/5 CDs • $25.95 ($31.95 Can.) • Carton Quantity: 20

JULY

UNABRIDGED Also on Audio by Tim Green:

Baseball Great
978-0-06-171452-8 (uab cd)

zoemichaels
button
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William Morrow 
Including Eos and 
Morrow Cookbooks 
 
Anderson, Enemies & Allies 
First Serial, Audio: William Morrow; 
UK, Translation, Dramatic: DC 
Comics International 

Blanchard et al, The One 
Minute Manager Builds 
High Performing Teams
First Serial: N/A; UK, Translation, 
Dramatic, Audio: Author c/o 
William Morrow

Blanchard et al, 
WHO KILLED CHANGE?
First Serial, UK, Translation, 
Audio: William Morrow; Dramatic, 
Audio: Author c/o William Morrow

Block, STEP BY STEP
First Serial, UK, Translation, 
Dramatic: Baror International; 
Audio: William Morrow

Brown, ROGUE FORCES 
First Serial, UK, Translation, Dramatic, 
Audio: Trident Media Group 

Brown, THE INDIFFERENT 
STARS ABOVE
First Serial, Translation, Dramatic: 
Bleecker Street Associates; UK, 
Audio: William Morrow  

Clark, TAKE THE LONG 
WAY HOME
First Serial: William Morrow; 
UK, Translation, Dramatic, 
Audio: William Morris Agency

Collins, MONEY TALKS
First Serial, Audio: William Morrow; 
UK, Translation, Dramatic: Inkwell 
Management 

Crowley, FOUR FREEDOMS	
First Serial, UK, Translation, Dramatic, 
Audio: Ralph Vicinanza Ltd. 

Dades & Vecchione, 
Friends of the Family
First Serial, UK, Translation, 
Audio: Wiliam Morrow; Dramatic: 
Literary Group International

Daheim, LOCO MOTIVE
First Serial, UK, Translation, Audio: 
William Morrow; Dramatic: Moran 
Literary Agency 

Del Torro, & Hogan, THE STRAIN
First Serial, UK, Translation, Audio: 
William Morrow; Dramatic: Endeavor 
Talent Agency 

Douglass, THE INFINITY GATE
First Serial, Audio: Eos Books; UK, 
Translation, Dramatic: HarperCollins 
Australia 

Dozois & Strahan, THE NEW 
SPACE OPERA 2
First Serial, UK, Translation, 
Dramatic, Audio: Howard Morhaim 
Literary Agency 

Frank, Return to 
Sullivan’s Island 
First Serial, UK, Translation, 
Audio: William Morrow; Dramatic: 
LJK Literary Management 

Freveletti, RUNNING FROM 
THE DEVIL
First Serial, UK, Translation, 
Audio: William Morrow; Dramatic: 
Irene Goodman Literary Agency 

Fry, STEPHEN FRY IN AMERICA	
First Serial, Audio: William 
Morrow; UK, Translation, Dramatic: 
HarperCollins Publishers, Ltd. UK 

Gabbay, THE TEHRAN 
CONVICTION
First Serial, UK, Translation, Dramatic: 
Brandt & Hochman Literary Agency; 
Audio: William Morrow

Griffin, GOT FIGHT?	 
First Serial, UK, Translation, 
Dramatic, Audio: William Morrow

Hall, HOW TO PAINT 
A DEAD MAN
First Serial, UK, Translation, 
Dramatic: Fletcher & Parry, LLC; 
Audio: William Morrow

Healey, THE REBEL PRINCESS
First Serial, Translation, Dramatic: 
Marley Rusoff & Associates; UK, 
Audio: William Morrow

Hilton, DEAD MEN’S DUST
First Serial, Audio: William Morrow; 
UK, Translation, Dramatic: Inkwell 
Management 

Hughes, ALL THE DEAD VOICES
First Serial, Audio: William Morrow; 
UK, Translation, Dramatic: Inkwell 
Management 

Jance, FIRE AND ICE
First Serial, UK, Translation, 
Audio: William Morrow; Dramatic: 
Northwest Literary Agency 

Jones, THE ART OF CORALINE
First Serial, Dramatic: Dorian Literary 
Agency; UK, Translation, Audio: 
William Morrow

Joven, THE Book of God 
and Physics 
First Serial, UK, Audio: William 
Morrow; Translation, Dramatic: 
Thomas Colchie Agency 

Kadrey, SANDMAN SLIM
First Serial, UK, Translation, 
Dramatic, Audio: Curtis Brown, Ltd.

Kellerman, BLINDMAN’S BLUFF
First Serial, UK, Translation, 
Dramatic, Audio: William Morrow

Kline, BIRD IN Hand
First Serial, UK, Translation, 
Dramatic, Audio: Sanford J. 
Greenburger & Associates 

Lavers, THE NATURAL 
HISTORY OF UNICORNS
First Serial, Audio: William Morrow; 
UK, Translation, Dramatic: Luxton 
Harris Ltd. 

Leonard, ROAD DOGS
First Serial, UK, Translation, 
Dramatic: The Wylie Agency; 
Audio: William Morrow

Marshall, BAD THINGS
First Serial, UK, Translation, 
Dramatic: Ralph Vicinanza Ltd.; 
Audio: William Morrow

Melngailis, LIVING RAW FOOD
First Serial, UK, Translation, Audio: 
William Morrow Cookbooks; 
Dramatic: Author c/o William 
Morrow Cookbooks
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Nicholson, THE ELEPHANT 
KEEPER
First Serial: William Morrow; 
UK, Translation, Dramatic, Audio: 
Blake Friedmann Literary Agency  

Paul & Reck, INSTANT 
TURNAROUND! 
First Serial, Audio: William Morrow; 
UK, Translation, Dramatic: Margret 
McBride Literary Agency 

Rizzolo, Wojtowicz, & Gilson, THE 
BIG SUR BAKERY COOKBOOK
First Serial, UK, Translation, 
Audio: William Morrow Cookbooks; 
Dramatic: Author c/o: William 
Morrow Cookbooks

Roberts, The Last of His Kind 
First Serial, UK, Translation, 
Audio, Dramatic: Stuart Krichevsky 
Literary Agency

Roberts, WE ARE OUR 
MOTHERS’ DAUGHTERS
First Serial, UK, Translation: William 
Morrow; Dramatic, Audio: Williams 
& Connolly LLP 
 
Rollins, THE DOOMSDAY KEY
First Serial, Audio: William Morrow; 
UK, Translation, Dramatic: Scovil, 
Chichak, Galen Literary Agency 

Rose, LARRY’S KIDNEY
First Serial, UK, Translation, 
Dramatic: International Creative 
Management; Audio: William Morrow

Sass, Short-Cut Vegan
First Serial, UK, Translation, 
Dramatic, Audio: Gersh Agency 

Schefter, THE CLASS OF 
FOOTBALL 
First Serial, UK, Translation, Audio: 
William Morrow; Dramatic: Waxman 
Literary Agency 

Silver, THE LOST CHALICE	 .
First Serial, Audio: William 
Morrow; UK, Translation, Dramatic: 
International Creative Management 

Todd & Scordelis, 
CAUSING A SCENE
First Serial, Audio: William Morrow; 
UK, Translation, Dramatic: Scott 
Waxman Literary Agency 

Weiland, FALL TO PIECES 
First Serial, UK, Translation, Audio: 
William Morrow; Dramatic: Vigliano 
Associates, Ltd. 

White, In the Sanctuary 
of OUTCASTS 
First Serial, Audio: William Morrow; 
UK, Translation, Dramatic: Folio 
Literary 

Collins

Au, The Making Of 
Second Life
UK, Translation, Audio: 
HarperCollins, Dramatic; 
Launch Books

Buchanan & Peksowitz, 
The Double-Daring 
Book For Girls	 		
First Serial, UK, Translation, 
Audio, Dramatic: HarperCollins

Cloud, Integrity
UK, Translation, Audio: 
HarperCollins; Dramatic: 
Dupree, Miller & Associates

Cojocaru, Glamour, 
Interrupted
First Serial, UK, Translation: 
HarperCollins; Audio, Dramatic: 
William Morris Agency

Coloroso, The Bully, The 
Bullied, And The Bystander
UK, Translation, Audio: 
HarperCollins; Dramatic: 
Author c/o HarperCollins

Connor & Siler, THE art of 
the heist			 
First Serial, Audio: HarperCollins; 
UK, Translation, Dramatic: 
Writers House 

Cucullu, Inside Gitmo		
First Serial, UK, Translation, 
Audio, Dramatic: HarperCollins

Davis, America’s 
Hidden History
UK, Translation, Audio, Dramatic: 
David Black Literary Agency

Eubanks, The House At The 
End Of The Road		
Smithsonian Books
First Serial: HarperCollins; UK, 
Translation, Audio, Dramatic: 
Martha Kaplan Agency 

Flaherty, The Elements 
Of Story			 
First Serial, Audio: HarperCollins; 
UK, Translation, Dramatic: Larry 
Weissman Literary Agency 

Fox, The Myth Of The 
Rational Market		
First Serial, Audio: HarperCollins; 
UK, Translation, Dramatic: Elyse 
Cheney Agency 

Garcia, Redesigning 50
UK, Translation, Audio, 
Dramatic: HarperCollins

Garlett, What Were They 
Thinking?			 
First Serial, UK, Translation, 
Audio: HarperCollins; Dramatic: 
Daniel Bial Agency 

Gasparino, The Sellout		
First Serial, UK, Translation, Audio: 
HarperCollins; Dramatic: Zachary, 
Schuster, Harmsworth 

Gerber, E-Myth EntERPRISE 
First Serial, UK, Translation, 
Audio: HarperCollins; Dramatic: 
Level Five Media 

Green, Celiac Disease, 
Revised Edition		
First Serial: HarperCollins; UK, 
Translation, Audio, Dramatic: 
Sanford Greenburger Associates

Greene, The Hidden Ivies 
(2nd Edition)			 
First Serial, UK, Translation, Audio: 
HarperCollins; Dramatic: Author c/o 
HarperCollins

Greene, Making It Into A Top 
College, 2nd Edition		
First Serial, UK, Translation, Audio: 
HarperCollins; Dramatic: Author c/o 
HarperCollins
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Heiden, Faster, Better, 
Stronger
Audio: HarperCollins; UK, 
Translation, Dramatic: Scott Waxman 
Literary Agency

Helprin, Digital Barbarism 
UK, Audio: HarperCollins; First 
Serial, Translation, Dramatic: 
Wendy Weil Agency 

Henner, Wear Your Life Well
UK, Translation, HarperCollins; 
Audio, Dramatic: William Morris 
Agency

Himelstein, The Vodka King		
First Serial, UK, Translation, 
Audio: HarperCollins; Dramatic: 
David Black Agency 

Hoffman, Southern Lady: 
Gracious Spaces	
First Serial, UK, Translation, 
Audio, Dramatic: HarperCollins

Howe, My Korean Deli 
UK, Translation, Audio: 
HarperCollins; First Serial, Dramatic: 
International Creative Management 

Humphries, Superdove
First Serial, Audio: HarperCollins;
UK, Translation, Dramatic: Scovil, 
Chichak, Galen

Kashdan, Curious?		
First Serial, Audio: HarperCollins; 
UK, Translation, Dramatic: 
Inkwell Management 

Laermer, Punk Marketing
UK, Audio: HarperCollins; 
Translation, Dramatic: Sanford J. 
Greenburger Associates

Lauer, Bacon: A Love Story	
First Serial, Audio: HarperCollins; 
UK, Translation, Dramatic: 
Writers House 

Launius, Smithsonian Atlas 
of Space Exploration		
First Serial, UK, Translation, Audio, 
Dramatic: HarperCollins

Lu, How To Make A Smart 
And Healthy Baby		
First Serial, UK, Translation, Audio: 
HarperCollins; Dramatic: Vigliano 
Associates 

Maltz, The Porn Trap
UK, Translation, Audio: 
HarperCollins; Dramatic: 
Felicia Eth Literary Representation

McCartney, The Wall 
Street Journal Guide 
To Power Travel		
First Serial, UK, Translation, 
Audio: HarperCollins; Dramatic: 
Wall Street Journal 

Miller, Either You’re In 
Or You’re In The Way		
First Serial, UK, Translation, 
Audio: HarperCollins; Dramatic: 
Creative Culture 

Miller, Jungle Effect
First Serial, Audio: HarperCollins; 
UK, Translation, Dramatic: Artists 
Literary Group

National Museum of the 
American Indian, 
AMerican indians/ 
american presidents		
First Serial, UK, Translation, 
Audio: HarperCollins; Dramatic: 
Smithsonian Institution

Oliver, Amazing Tales For 
Making Men Out Of Boys		
First Serial, Audio: HarperCollins; 
UK, Translation, Dramatic: William 
Morris Agency 

Parrish, “To Keep the British 
Isles Afloat”			 
Smithsonian Books
UK: HarperCollins; First Serial, 
Translation, Audio, Dramatic: 
Stuart Krichevsky Agency 

Post, How Do You Work This 
Life Thing?
UK, Translation, Audio: 
HarperCollins; Dramatic: 
The Cowles Agency

Rose, Detox For Women		
First Serial, UK, Translation, Audio, 
Dramatic: HarperCollins

Rothfeder, McIlhenny’s Gold
First Serial, UK, Translation, Audio: 
HarperHarperCollins; Dramatic: 
John A. Ware Agency

Russell, Red And Me		
First Serial, UK, Translation, Audio: 
HarperCollins; Dramatic: Sterling 
Lord Literistic Agency 

Satran, How Not To Act Old 
First Serial, UK, Audio: 
HarperCollins; Translation, 
Dramatic: Gelfman-Schneider Agency 

Schuman, The Miracle		
First Serial, UK, Translation, 
Audio: HarperCollins; Dramatic: 
Tessler Literary Agency 

Shipman & Kay, Womenomics	
First Serial, UK, Translation, 
Audio: HarperCollins; Dramatic: 
Sagalyn Agency 

Shomon, The MEnopause 
Thyroid Solution		
First Serial, UK, Translation, 
Audio: HarperCollins; Dramatic: 
Carol Mann Agency 

Simons, MASTER Of War		
First Serial, UK: HarperCollins; 
Translation, Audio, Dramatic: 
Endeavor Agency 

Slom, The Remedy		
First Serial: HarperCollins; UK, 
Translation, Audio, Dramatic: 
Endeavor Talent Agency 

Stein, How The States 
Got Their Shapes
UK, Translation, Audio, 
Dramatic: HarperCollins

Stoddard, Things Good 
Mothers Know		
UK: HarperCollins; First Serial, 
Translation, Audio, Dramatic: 
Brandt & Hochman 

Webber, Rules Of Thumb		
First Serial, UK, Translation, 
Audio: HarperCollins; Dramatic: 
Inkwell Management 
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Weiss, Tide, Feather, SNOW	
First Serial: HarperCollins; UK, 
Translation, Audio, Dramatic: 
International Creative Management 

Weston, Direct Red		
First Serial, Audio: HarperCollins; 
UK, Translation, Dramatic: 
Janklow & Nesbit Associates 

Wiese, Born To Explore		
First Serial, UK, Translation, Audio: 
HarperCollins; Dramatic: Scott 
Waxman Agency 

Wiseman, SAS Survival 
Handbook, Revised Edition
First Serial: HarperCollins; UK, 
Translation, Audio, Dramatic: 
HarperCollins Ltd., UK

Zinsser, Writing Places 
UK, Translation, Audio: 
HarperCollins; First Serial, 
Dramatic: Author c/o HarperCollins

HarperOne

Allred, LONGSHOT
First Serial, UK, Translation, Audio, 
Dramatic: HarperOne

Anderson, A CIVILIZATION 
OF LOVE
First Serial: n/a; UK, Translation, 
Audio, Dramatic: HarperOne

Barrios, THE BOOK OF DESTINY
First Serial, UK, Translation, 
Audio: HarperOne; Dramatic: 
Cosmo Vision USA

Barry, THE PRACTICE OF 
SPIRITUAL DIRECTION
All rights: HarperOne

Bergeron, I’M HOSTING AS 
FAST AS I CAN
First Serial, UK, Translation, 
Audio: HarperOne; Dramatic: 
Lichter, Grossman, Nichols, 
Alder & Feldman, Inc.

Blech, THE SISTINE SECRETS
UK, Translation, Audio: 
HarperOne; Dramatic: 
Don Gastwirth & Associates

Borg, THE FIRST PAUL
First Serial, UK, Translation, Audio, 
Dramatic: HarperOne

Daniels, THE ESSENTIAL 
ENNEAGRAM
UK, Translation, Audio: HarperOne; 
Dramatic: Author c/o HarperOne

De Bonvoisin, THE FIRST 30 DAYS
First Serial: n/a; Audio: HarperOne; 
UK, Translation, Dramatic: David 
Black Literary Agency

Fox, AROUND THE YEAR WITH 
EMMET FOX
All rights: HarperOne

Fox, POWER THROUGH 
CONSTRUCTIVE THINKING
All rights: HarperOne

Fox, THE SERMON ON 
THE MOUNT
All rights: HarperOne

Giberson, SAVING DARWIN
First Serial: n/a; UK, Translation, 
Audio, Dramatic: HarperOne

Glusker, WORDS FOR 
YOUR WEDDING
UK: HarperOne; Translation, Audio, 
Dramatic: Lance Tapley

Gulley, PORCH TALK
UK, Translation, Audio, 
Dramatic: HarperOne

Hemingway, MARIEL 
HEMINGWAY’S HEALTHY 
KITCHEN
First Serial, UK, Translation, 
Audio, Dramatic: HarperOne

Hendricks, THE BIG LEAP
First Serial, UK, Audio: HarperOne; 
Translation, Dramatic: Solow Literary 
Enterprises

Horan, RELATIONSHIP OBITS
First Serial, UK, Translation, Audio: 
HarperOne; Dramatic: Susan Rabiner 
Literary Agency

Jacobs, ORIGINAL SIN
Audio: HarperOne; UK, Translation, 
Dramatic: Fletcher & Parry

Junger, CLEAN
First Serial, UK, Translation, 
Audio: HarperOne; Dramatic: 
Warm Springs Group

Kaltner, THE UNCENSORED 
BIBLE
First Serial: n/a; UK, Translation, 
Audio: HarperOne; Dramatic: 
Imprint Agency

Kramer, HIT HARD
First Serial, Audio: HarperOne; 
UK, Translation, Dramatic: Kneerim 
& Williams

Lewis, THE ABOLITION OF MAN
UK, Translation, Audio, Dramatic: 
C.S. Lewis Co, Ltd.

Lewis, GEORGE MACDONALD
UK, Translation, Audio, Dramatic: 
C.S. Lewis Co, Ltd.

Lewis, THE GREAT DIVORCE
UK, Translation, Audio, Dramatic: 
C.S. Lewis Co, Ltd.

Lewis, A GRIEF OBSERVED
UK, Translation, Audio, Dramatic: 
C.S. Lewis Co, Ltd.

Lewis, MERE CHRISTIANITY
UK, Translation, Audio, Dramatic: 
C.S. Lewis Co, Ltd.

Lewis, MIRACLES
UK, Translation, Audio, Dramatic: 
C.S. Lewis Co, Ltd.

Lewis, THE PROBLEM OF PAIN
UK, Translation, Audio, Dramatic: 
C.S. Lewis Co, Ltd.

Lewis, THE SCREWTAPE 
LETTERS
UK, Translation, Audio, Dramatic: 
C.S. Lewis Co, Ltd.

Lewis, WEIGHT OF GLORY
UK, Translation, Audio, Dramatic: 
C.S. Lewis Co, Ltd.

Long, EVIDENCE OF THE 
AFTERLIFE
First Serial, UK, Translation, 
Audio, Dramatic: HarperOne
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Martin, THE ZEN PATH 
THROUGH DEPRESSION
UK, Translation, Audio, 
Dramatic: HarperOne

Moran, CREATING A 
CHARMED LIFE
Audio: HarperOne; UK, Translation, 
Dramatic: Patti Breitman Projects

Moran, LIVING A 
CHARMED LIFE
First Serial, UK, Translation, 
Audio: HarperOne; Dramatic: 
Linda Chester Agency

Naparstek, YOUR SIXTH SENSE
UK, Translation: HarperOne; Audio, 
Dramatic: Loretta Barrett Books

Oden, CLASSIC CHRISTIANITY
First Serial, UK, Translation, Audio, 
Dramatic: HarperOne

Palmer, FIRST COMES LOVE, 
THEN COMES MONEY
First Serial, UK, Translation, Audio: 
HarperOne; Dramatic: James 
Randolph Smith

Poitier, LIFE BEYOND MEASURE
First Serial: n/a; UK, Translation, 
Audio: HarperOne; Dramatic: 
Janklow & Nesbit Associates

Rao, IN HANUMAN’S HANDS
First Serial, UK, Translation, Audio: 
HarperOne; Dramatic: Anderson 
Literary Agency

Richards, MONEY, GUILT, 
AND GOD
First Serial, UK, Translation, Audio: 
HarperOne; Dramatic: Anderson 
Literary Agency

Rinpoche, THE TIBETAN BOOK 
OF LIVING AND DYING
UK, Translation: HarperOne; Audio, 
Dramatic: Rigpa Fellowship

Roberts, EARTH PRAYERS
UK, Audio, Dramatic: HarperOne; 
Translation: Author c/o HarperOne

Sack, IN THE EVENT OF MY 
UNTIMELY DEMISE
UK, Translation, Audio: HarperOne; 
Dramatic: Harvey Klinger, Inc.

Schroeder, GOD 
ACCORDING TO GOD
First Serial, UK, Translation, 
Audio, Dramatic: HarperOne

Seeley, FACE IT AND FIX IT
First Serial, UK, Translation, Audio: 
HarperOne; Dramatic: ROAR, 9701 
Wilshite Blvd., Beverly Hills, CA 90212

Seelig, WHAT I WISH I KNEW 
WHEN I WAS TWENTY
First Serial, UK, Translation, Audio: 
HarperOne; Dramatic: Author c/o 
HarperOne

Smith, THE WORLD’S RELIGIONS
All rights: HarperOne
Smith, TALES OF WONDER
First Serial, UK, Translation, Audio, 
Dramatic; HarperOne

Suzuki, NOT ALWAYS SO
UK, Translation, Audio: HarperOne; 
Dramatic: Michael Katz

Taylor, THE BULLDOG MUTINY
First Serial, Audio: HarperOne; 
UK, Translation, Dramatic: 
Luxton Harris Ltd. 

Van Praagh, GHOSTS AMONG US
UK, Translation, Audio: HarperOne; 
Dramatic: Dupree, Miller & 
Associates

Wicker, FALL OF THE 
EVANGELICAL NATION
UK, Translation, Audio, Dramatic: 
Manus & Associates

Willard, THE KNOWLEDGE 
OF GOD
First Serial, UK, Translation, Audio, 
Dramatic: HarperOne

Avon

Alt, NEXT YEAR’S MODEL
First Serial, Audio: Avon A; UK, 
Translation, Dramatic: Laura Dial 
Literary Agency

Bockoven, THE BEACH HOUSE
Audio, UK, Translation: Avon; 
Dramatic: William Morris Agency

Boncompagni, HEDGE FUND 
WIVES
First Serial, Audio: Avon A; UK, 
Translation, Dramatic: Artists Literary 
Group

Cabot, QUEEN OF BABBLE 
GETS HITCHED
UK, Translation, 
Audio: Avon A; Dramatic: 
Laura Langlie Agency

Cash, CURING THE BLUES WITH 
A NEW PAIR OF SHOES
First Serial: Avon A; UK, Translation, 
Audio, Dramatic: Jane Rotrosen 
Agency, LLC

Copeland, THREE TIMES 
BLESSED
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415-477-4400

HarperCollins Children’s Books
1350 Avenue of the Americas
New York, NY 10019
212-261-6500

To order any HarperCollins title, 
email:  orders@harpercollins.com

Bulk Sales — Businesses, 
Corporations, and Other Entities: 
To buy books in quantity for  
corporate use or sales incentives, 
email:  spsales@harpercollins.com  
or call 212-207-7528

Codes for Export  
Selling Territories

W	 World
USCOM	 US, Canada, 
	 and Open Market
USOM	 US and Open  
	 Market
USC	 US and Canada
US	 US Only

Codes for Backlist Editions

hc	 Hardcover
pb	 Trade Paperback
mm	 Mass Market
uabcd	� Unabridged 

Compact Disc
uabcs	� Unabridged Cassette
cd	� Abridged Compact 

Disc
cs	 Abridged Cassette
lp	 Large Print
e-book	 Electronic Book

Cover Design: John Albanese
Catalog Design: Larry Bramble, 
Jenene Chesbrough, 
Emily Santoro/Workright 

This catalog is printed on  
recycled paper as part of our  
ongoing efforts to address  
environmental concerns.     

Visit HarperCollins on the Web!
For All Book Lovers:
•	 www.HarperCollins.com: a complete listing of all the HarperCollins books
•	 www.HarperCollinsChildrens.com: home of HarperCollins books for kids
•	 www.HarperTeen.com: home of HarperCollins books for teens

The HarperCollins web sites are rich with content and services. Browse all our titles; find 
author interviews, features, and behind-the-book stories. Here you will find the largest 
collection of our reading guides, along with teaching resources. We offer suggestions 
on how to plan a community-wide reading event. You can browse lists of bestsellers and 
award winners. You can keep up-to-date on authors’ events and search to see if your 
favorite author is on tour. We provide a comprehensive listing of author web sites. Visit 
the HarperCollins sites to get ideas and to see how we are supporting the reading and 
book-buying community online.

For more information about books in a specific imprint visit www.harpercollins.com/imprints

Don’t Miss These Great online Programs:
•	 AuthorTracker – Don’t miss the next book by your favorite author
•	 First Look – Read and review tomorrow’s books today
•	 Invite the Author – Bringing book groups and authors together

For Our Business Partners:
•	 www.HarperCollinsInfo.com – where our business partners can access timely and relevant  

information about books, authors, and services. It is a one-stop portal for quick and easy access to 
information grouped by business partner.

F O R  B O O K S E L L E Rs  : 
Visit www.HarperCollinsInfo.com for links to:
•	 HarperAdvantage is a password-protected web site created to assist booksellers—anytime, any-

where. Check your order status, get copies of your invoices, and download jacket images, and 
more. If you do not yet have an account, please contact your sales rep or Customer Service at 
800-242-7737.  

•	 REDI program offers a 1% discount to qualified retail accounts and sends users electronic  
statements and notices.

•	 Subsidiary Rights: This page offers contact information for our sub agents worldwide, together 
with our most recent foreign rights guides.

F O R  L I B R A RI  A N S :
Visit www.HarperLibrary.com:
•	 Where you will find information on author library events as well as librarian resource links. 

Check back here for author appearances at library conferences, how to book an author for a 
library event with HarperCollins, and information on conferences, where the HarperCollins 
Library Marketing team will be in full force.

F o r  T eache     r s  and    A cadem     i cs  :
Visit www.HarperCollinsInfo.com for links to:
•	 www.HarperAcademic.com: browse titles by discipline and get teaching resources for adult books.
•	 www.HarperTeacher.com: browse titles by grade and subject and get teaching resources for kids’ 

books.
On both of these sites you can find information for obtaining desk copies, as well as fees and forms 
for requesting examination copies when considering HarperCollins books for course adoption.

F o r  T he   P r ess   :
Visit www.HarperCollinsInfo.com for links to:
•	 HarperCollins’ Press Releases from 2001 to the present.
•	 Publicity Contacts regarding publicity opportunities for our books and authors and information 

on obtaining review copies.






