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Allworth Press

Dear Friends,

I remember my delight as a child when I discovered that any publisher would send you a free cat-
alog simply for the asking. If I found a book that I liked, perhaps at our local library, I would study 
the publisher’s name and the city (often New York) in which the company was located. To a boy 
growing up in the country, these far away publishers situated in the great cities of the world held 
an allure and a mystery, for they promised me and every other child (I didn’t think of adults at the 
time) the magical pleasures of reading. I would find the publisher’s name and address (usually on 
the copyright page), and in my childish scrawl on a postcard that cost two cents to mail, I would 
politely request that they send me their current catalog. What joy when it finally arrived! Even 
if I couldn’t afford to buy the books, I could read about them and decide which ones I would buy 
someday when I had earned enough from mowing lawns and shoveling snow (or, a bit later, from 
my paper route). Now, so many years later, it’s an honor to be able to offer you this catalog.

2009 is the twentieth anniversary of Allworth Press. In 1989, when I founded the company, I 
wanted to create a strong backlist of books that would help creative professionals in the arts 
to succeed. Today we have nearly 300 titles in print, and I believe we’ve made great progress 
toward the realization of that initial dream.

2009 is also remarkable in another way. Starting on April 1st, Allworth Press will be distributed 
by Random House Publishing Services, one of the premier distributors in the world. We are 
delighted with this new partnership and look forward to reaching out ever more effectively to our 
readership of creative professionals. 

We remain fortunate to have many prestigious institutions join us on a title-by-title basis as 
copublishers, including the American Institute of Graphic Arts, the American Society of Media 
Photographers, the Authors Guild, the Design Management Institute, the Graphic Artists Guild, 
and the School of Visual Arts.

Our front list for Summer 2009 includes five titles in keeping with our mission—Starting Your 
Career as an Interior Designer, Selling Your Photography, How to Start and Run a Commercial Art 
Gallery, Marketing Interior Design, and Branding the Man. Our hope is that Branding the Man will 
be received with the same enthusiasm as Emotional Branding—one of our best-selling titles. 

We look forward to continuing to create books with ideas and solutions that serve the community 
of creative professionals.

Sincerely,

Tad Crawford
Publisher
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Allworth Press Online
For excerpts and more detailed information, please visit the Allworth 
Press Web site. You will find an expanded catalog that includes  
tables of contents, sample chapters, reviews, and authors’ biogra-
phies. To receive our FREE e-mail newsletter, fill out our sign-up form at:
http://www.allworth.com. Or just send us an e-mail that says 
“subscribe” in the subject line to: PUB@allworth.com
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summer 2009 new titles

A hands-on how-to for those 
ready to start an interior design 
business

Starting Your Career as  
an Interior Designer
Robert K. Hale and Thomas L. Williams

• �A comprehensive design education from long-
standing professionals in the field

• �Filled with case studies, personal anecdotes, 
and insider advice delivered in an honest and 
humorous manner

• �Contains all the necessary tools and strate-
gies for aspiring entrepreneurs to successfully 
launch and grow a start-up interior design 
business

Finally, aspiring interior designers have a com-
plete guide to everything they need to know about 
starting their own business! This insider’s guide 

contains all the necessary tools and strategies to successfully launch and grow a professional design 
business in the ultra-competitive world of residential interior design. Drawing extensively from the 
authors combined fifty-three years of experience, chapters include case studies and lesson plans and 
address issues such as how to pick a design field to enter post-graduation, land clients and referrals, 
market and position your business, bid competitively on projects, manage sales, organize budgets, 
manage start-up costs and cash flow, and make profits. Readers will find a comprehensive history 
of the business side of interior design as well as various career tracks available to today’s budding 
entrepreneurs. Explanations are given in an engaging manner with humorous personal anecdotes from 
the authors and other experienced interior design professionals. Any beginning interior designer or 
student looking for practical advice on the ins and outs of running a design firm will need this one-
stop guide.

Robert K. Hale has opened and successfully managed residential design offices in Philadelphia, 
London, Baltimore, and, most recently, cofounded Hale-Williams Interior Design, with offices in 
Carmel and Palm Springs, California. He has appeared with his partner, Thomas L. Williams, on the 
popular television show Designers’ Challenge, and is a member of the Best Practices Network, a divi-
sion of Designing Profits, Inc., a national group dedicated to the business of interior design. He lives 
in Carmel, California.

Thomas L. Williams is the author of 20/20: IFDA’s Vision for the Future, a series of articles on design 
and the business of interior design, and has taught business practices for interior designers at Monterey 
Peninsula College. A cofounder of Hale-Williams Interior Design, he has drawn on his years of experi-
ence with interior design firms to create, with Robert, seminars and multi-day classes for private 
schools. An avid writer on his blog, The Business of Interior Design, he lives in Carmel, California.

256 pages  •  6 x 9  •  978-1-58115-659-1  •  $24.95  •  Trade Paperback
MAY 19, 2009  •  Interior Design / Careers

Territories: U.S.  •  All Rights: Allworth Press
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summer 2009 new titles

All the tools photographers need 
to find outlets to sell their  
images and build their careers

Selling Your Photography
How to Make Money in New  
and Traditional Markets
Richard Weisgrau

• �An insider’s guide to the entire range of  
photography markets, including technical  
and aesthetic requirements and how to  
break in 

• �Explains assignment and stock photography, 
what it takes to succeed, and the different 
business approaches for the part-time and 
full-time professional photographer

• �Details the nature of the photographer/client 
relationship with editors, art directors, and 
communication directors and why each is  
crucial to success

Here is the roadmap to help photographers find their way through the complex marketplace and sell 
their images! Selling Your Photography provides advice for finding opportunities in virtually every pub-
lishing medium: magazines, newspapers, books, posters, stock distributors, greeting cards, calendars, 
brochures, paper products, packaging, point of purchase displays, print and Web ads, publicity kits, 
annual reports, websites, films, CD-ROMs, DVDs, and more! Professional photographer and former 
ASMP executive director Richard Weisgrau gives advice on reselling photos and provides money-
making tips that are alone worth more than the cost of the book. This volume covers the different 
approaches to making money for both the full- and part-time professional photographer with a special 
section on the relationship between the photographer and key contacts such as client editors, art 
directors, and communication directors.

Richard Weisgrau was the executive director of the American Society of Media Photographers 
(ASMP) for fifteen years. He has lectured and written extensively on the business of photography. 
A professional photographer for more than twenty years, he is the author of The Real Business of 
Photography and The Photographer’s Guide to Negotiating, and the coauthor of Licensing Photography, 
all published by Allworth Press. He lives in Narbeth, Pennsylvania.  

224 pages  •  6 x 9  •  10 black & white illustrations
978-1-58115-660-7  •  $24.95  •  Trade Paperback

JUNE 2, 2009  •  Photography
Territories: U.S.  •  All Rights: Allworth Press
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summer 2009 new titles

Learn what it takes to turn your  
passion for art into a successful 
art gallery venture

How to Start and Run a 
Commercial Art Gallery
Edward Winkleman

• �Demystifies the daily tasks of running a  
successful art gallery 

• �Detailed chapters provide a step-by-step  
process for writing a business plan 

• �Proven advice from a successful New York 
gallery owner and author of a highly  
influential art world blog 

Aspiring and new art gallery owners can now find 
everything they need to plan and operate a suc-
cessful art gallery in this comprehensive volume. 
As individual as the strong personalities who 
tend to own them, most art galleries are organi-

cally grown operations in which many of their practices are learned on the job or innovated as they 
grow. While there are some generally agreed upon industry standards as to how a gallery is run, there 
are few hard and fast rules. This book demystifies the day-to-day tasks involved in running a com-
mercial art gallery, providing in-depth chapters on such issues as managing cash, logistics, staff and 
management practices, and publicity and promotion. Comprehensive chapters provide essential infor-
mation on how to find and retain both artists and collectors. For those looking to start a new venture, 
step-by-step chapters are provided on what you should know before starting a gallery, defining your 
program, business models, and where to find start-up capital—all culminating with complete guide-
lines on how to write a commercial art gallery business plan. Combining a sound business approach 
with a recognition of the importance of passion in making a gallery a successful venture, this book is 
an indispensable resource for anyone yearning to get into the art business.

Edward Winkleman began his career in the New York art world with a series of guerilla-style exhibi-
tions organized under the name “hit & run.” In May 2001 Winkleman co-founded Plus Ultra Gallery 
with Joshua Stern in the Williamsburg district of Brooklyn. Gallery exhibitions have been reviewed 
in Artforum, Art in America, Flash Art, The New Yorker, Time Out New York, Art on Paper, and more. 
Winkleman Gallery moved into Chelsea in March 2006, and has participated in art fairs such as ARCO, 
Art Chicago, Pulse, Year 06, Aqua, and NADA. His gallery’s artists have exhibited in some of the 
world’s most important venues, including the Venice Biennale, the Getty Center in Los Angeles, the 
Singapore Biennale, and more. He lives in New York.

256 pages  •  6 x 9  •  978-1-58115-664-5  •  $24.95  •  Trade Paperback
JULY 14, 2009  •  Art / Business

Territories: U.S.  •  All Rights: Allworth Press
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summer 2009 new titles

An instructive and inspiring guide 
for interior designers to capitalize 
on their earning potential

Marketing Interior Design
Lloyd Princeton

• �Author is a prominent New York and Los 
Angeles-based marketing consultant and 
motivational speaker to designers

• �Complete how-to guide to the business of 
being an interior designer 

• �Inspiring and motivational writing that draws 
from the author’s frequent lectures 

Top consultant Lloyd Princeton shares his secrets 
for like-minded professional interior designers 
who want to reach the next level of success. 
Chock full of detailed examples and suggestions 
for preparing for interviews with clients, getting 
leads for new clients, devising contracts, creat-
ing an impressive portfolio, developing marketing 
materials, negotiating the best deal, and establishing yourself as a brand, Marketing Interior Design 
will educate established interior design entrepreneurs while also motivating them to get more for 
their services.

Lloyd Princeton is the founder and principal consultant of Design Management Company, a New 
York City and Los Angeles-based consulting firm with a proven record of success in helping design 
professionals increase revenue, gain media exposure and develop their businesses. He is a frequently 
sought-after consultant and motivational speaker, working with such respected trade associations 
as the American Society for Interior Designers and the Interior Design Society, international manu-
facturers including Kravet, Ralph Lauren, and Kohler, and numerous design centers and individual 
showrooms throughout North America. The author of frequent articles in national and regional trade 
publications, he lives in Los Angeles.

256 pages  •  6 x 9  •  978-1-58115-662-1  •  $24.95  •  Trade Paperback
JULY 28, 2009  •  Interior Design / Marketing 
Territories: U.S.  •  All Rights: Allworth Press
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summer 2009 new titles

A provocative look at what makes 
a guy buy and concrete solutions 
to help retailers attract this 
elusive market

Branding the Man
Why Men Are the Next Frontier in 
Fashion Retail
Bertrand Pellegrin

• �Savvy advice from an international expert in 
brand development and business consulting

• �A blueprint for men’s wear retail environments 
on virtually every level: store design, buying/
sourcing, merchandising, marketing and  
advertising, and promotion

• �Practical ideas and concepts that can be 
applied to the men’s retail market across 
spectrumsfrom consumer electronics, fashion, 
and automobiles to everyday commodities and 
consumer goods

Men are purchasing more clothes, shoes, health and beauty products, and personal care services than 
ever before. Yet, the world of men’s retail has remained frozen in time, with the same century-old style 
of merchandising and selling. Today's store must not simply provide, but educate the male customer, 
who is hungry for something more than the usual khakis and polo shirts. To better attract this new 
wave of interested consumers, products in the U.S. must be merchandised and sold in a completely 
different manner. The design and branding of a man’s store ought to make men want to go shopping. 
Branding the Man offers retailers, buyers, and marketers strategic solutions to revolutionize men’s 
retail via some relatively simple conceptual strategies. Author Bertrand Pellegrin utilizes his years 
as a retail strategist to help retailers understand classic men’s environments—ones where men are 
most naturally inclined to spend time—and leverage the opportunities that arise from these “comfort 
zones” to engage and sell to the male customer. Branding the Man immerses the reader in a discus-
sion of men’s retail environments spanning every level: store design, buying/sourcing, merchandising, 
marketing and advertising, and promotion and lays out a blueprint for how men can be developed as 
the “next frontier” in retail.

Bertrand Pellegrin is a senior retail strategist with Gensler San Francisco specializing in brand 
development, strategic positioning, and creative direction for global projects in architecture and 
design. Previously he was the Asia-Pacific director of marketing for the luxury department store brand 
Lane Crawford (Hong Kong) Ltd. He has also provided his expertise as a brand development consultant 
for Louis Vuitton (LVMH), Gucci, and Lotte Department Stores in Korea, among others. Mr. Pellegrin is 
also a veteran of U.S. network television, producing and directing numerous award-winning programs 
for which he received three Emmy Awards. He lives in San Francisco.

224 pages  •  6 x 9  •  25 black-and-white illustrations
978-1-58115-663-8  •  $27.50  •  Hardcover
AUGUST 25, 2009  •  Business / Retailing

Territories: U.S.  •  All Rights: Allworth Press
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featured backlist

Design Practice

Design Disasters
Great Designers, Fabulous Failures, 
and Lesson Learned
Edited by Steven Heller
6 x 9, 240 pages, Paperback, $24.95

Find out how designers have turned 
defeat into victory. In the first book 
of its kind, this collection of essays 
by today’s top designers and design 
thinkers explores the flip side of 
success to bring insight, solace, and 
energy to the act of failure.  
ISBN 978-1-58115-652-2 2008

How to Think Like a Great 
Graphic Designer
Debbie Millman
6 x 9, 248 pages, Paperback, $24.95

In a series of honest and reveal-
ing interviews, some of the world’s 
greatest living graphic designers 
reveal what it is that drives people 
to become graphic artists: how they 
think, how they connect to others, 
and what special skills they have. 
ISBN 978-1-58115-496-2 2007

Summer 2009 Catalog.indd   9 10/29/08   8:06:14 AM
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featured backlist

Advertising Design and Typography
Alex W. White
8 3/4 x 11 1/4, 224 pages, 1500 color 
illustrations, Hardcover, $50.00

This comprehensive overview of 
advertising design strategies helps 
students and professionals understand 
how to create ads that cut through 
the clutter. Design principles such as 
unity, contrast, hierarchy, dominance, 
scale, abstraction, and type and image 
relationships are thoroughly discussed. 
ISBN 978-1-58115-465-8 2007

Designing Logos
The Process of Creating Logos  
That Endure
Jack Gernsheimer
8 1/2 x 10, 224 pages, 300 color 
illustrations, Paperback, $35.00

What makes a logo good or bad? 
Designers, marketing and branding 
specialists, educators, and students 
will learn in this comprehensive 
guide what it takes to create an 
enduring symbol.  
ISBN 978-1-58115-649-2 2008

The Elements of Graphic Design
Space, Unity, Page Architecture,  
and Type. By Alex W. White
6 1/8 x 9 1/4, 160 pages, Paperback, 
350 b&w illustrations, $24.95

This book illuminates the role of 
each design element and how it  
can be rendered more effective by 
including white space in the page 
architecture. “. . . a new design 
primer that’s set to become 
a classic.”—Dingbat Magazine   
ISBN 978-1-58115-250-0 2002

Summer 2009 Catalog.indd   10 10/29/08   8:06:19 AM
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featured backlist

Design Practice
Building Design Strategy
Using Design to Achieve Key  
Business Objectives
Edited by Thomas Lockwood and Thomas Walton
6 x 9, 272 pages, Paperback, $24.95

Use design to solve business problems in innovative 
ways! Executives and managers will find provocative 
essays from key players and analysts that provide 
dozens of ideas for creating and maintaining a  
successful corporate design strategy. Topics include 
thinking ahead; adapting to challenges; using design 
to convey ideas; and more. ISBN 978-1-58115-653-9 
2008

AIGA Professional Practices  
in Graphic Design
Second Edition
Edited by Tad Crawford
6 x 9, 336 pages, Paperback, $29.95

This guide to professional practice is now revised and 
updated to cover Web, interactive, and motion graph-
ics, green design, potential repercussions of legislation 
on Orphan Works, and much more. “Provides defini-
tive guidelines on all aspects of the graphic design 
business.”—FYI. ISBN 978-1-58115-509-3 2008

Corporate Creativity
Developing an Innovative Organization
Edited by Thomas Lockwood and Thomas Walton
6 x 9, 256 pages, 100 b&w illustrations, Paperback, 
$24.95

This stimulating anthology explores personal, team, 
and organizational creativity. Packed with insights 
from the most respected names in the industry, 
essays explore managing creative staff, improving 
the creative abilities of employees, taking risks, 
designing teams, integrating design and corporate 
philosophy in the management process, branding, 
and much more. ISBN 978-1-58115-656-0 2009

Summer 2009 Catalog.indd   11 10/29/08   8:06:24 AM
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featured backlist

Green Graphic Design
Brian Dougherty with Celery  
Design Collaborative
6 x 9, 212 pages, Paperback,  
81 b&w illustrations, $24.95
Be among the first graphic designers to shift toward 
sustainable or green design. Discover how simple eco-
friendly changes in the paper, printing, binding, shipping, 
packaging, and budgeting of products can add clarity, 
profitability, innovation, and meaning to any design  
project. ISBN 978-1-58115-511-2 2008

Business and Legal Forms for Graphic Designers
Third Edition
Tad Crawford and Eva Doman Bruck
8 1/2 x 11, 160 pages, Paperback (includes CD-ROM), $29.95
“An essential book for all design offices.” 
—Communication Arts. ISBN 978-1-58115-274-6 2003

The Interior Designer’s Guide to Pricing, 
Estimating, and Budgeting
Theo Stephan Williams
6 x 9, 208 pages, Paperback, $19.95
“An essential handbook. A thorough, up-to-date guide 
for the serious interior design entrepreneur.”—ASID 
Icon. ISBN 978-1-58115-403-0 2005

Starting Your Career as a Freelance Illustrator  
or Graphic Designer 
Revised Edition. Michael Fleishman
6 x 9, 272 pages, 80 b&w illus., Paperback, $19.95 
“A great deal . . . is packed into the book’s chapters.”
—The Artist’s Magazine. ISBN 978-1-58115-199-2 2001

The Graphic Designer’s Guide to Pricing, Estimating,  
and Budgeting
Theo Stephan Williams
6 3/4 x 9 7/8, 208 pages, Paperback, $19.95
Here is a one-stop source of indispensable, innovative methods 
for achieving productivity and profitability in every area of a 
graphic design business. Included are step-by-step strategies for 
pricing on the Internet, negotiating effective pricing with clients, 
and more. “Provides useful information for owners of design 
businesses.”—Book News. ISBN 978-1-58115-098-8 2001

Summer 2009 Catalog.indd   12 10/29/08   8:06:27 AM
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backlist

How to Start and Operate  
Your Own Design Firm
A Guide for Interior Designers and 
Architects, Second Edition
Albert W. Rubeling, Jr., FAIA
6 x 9, 256 pages, Paperback, $24.95
Here is the step-by-step guide through 
the entire process of establishing a 
business—from developing a strategic 
business plan and financial planning to 
the basics of setting up and running your 
office. ISBN 978-1-58115-474-0 2007

Design Practice

Design Management
Using Design to Build Brand Value and 
Corporate Innovation. Brigitte Borja de 
Mozota. 6 x 9, 288 pages, Paperback, 
$24.95. “Suggested reading.” 
—Design Management Journal 
ISBN 978-1-58115-283-8 2003

Selling Graphic and Web Design
Third Edition. Donald Sparkman
6 x 9, 240 pages, Paperback, $24.95
“One of the top books recommended  
by the movers and shakers of design.” 
—Critique. ISBN 978-1-58115-459-7 
2006 

Graphic Designer’s Guide to Clients
How to Make Clients Happy and Do 
Great Work. Ellen Shapiro
6 x 9, 256 pages, Paperback, $19.95
Renowned graphic designers reveal 
their personal experiences and insights.  
ISBN 978-1-58115-276-0 2003

The Graphic Design Business Book
Tad Crawford 
6 x 9, 240 pages, Paperback, $24.95
“Critical business information every 
graphic designer needs in one handy 
volume.”—Creative Latitude  
ISBN 978-1-58115-430-6 2005

Creating the Perfect Design Brief
How to Manage Design  
for Strategic Advantage
Peter L. Phillips
6 x 9, 224 pages, Paperback, $19.95
“Purchase this volume and get off on 
the right foot.”—Communication Arts  
ISBN 978-1-58115-324-8 2004

Business and Legal Forms for 
Interior Designers     
Tad Crawford and Eva Doman Bruck 
8 1/2 x 11, 240 pages, Paperback 
(includes CD-ROM), $29.95
“A comprehensive guide to business 
organization and legalities.”—Library 
Journal. ISBN 978-1-58115-097-1 2001

Breaking Into Graphic Design
Tips from the Pros on Finding the  
Right Position for You
Michael Jefferson 
6 x 9, 208 pages, Paperback, $19.95
“Offers suggestions for conducting a 
successful work search.”—Book News 
ISBN 978-1-58115-421-4 2005

Designing Magazines
Inside Periodical Design, Redesign, and 
Branding. Jandos Rothstein. 8 1/2 x 11, 
208 pages, Paperback, 122 b&w illustra-
tions, $35.00. Thirty-five experienced 
editors, in-house designers, and consul-
tants present their views and insights 
on the goals and process of magazine 
design. ISBN 978-1-58115-499-3 2007

Summer 2009 Catalog.indd   13 10/29/08   8:06:33 AM
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backlist

The Graphic Designer’s Guide  
to Better Business Writing
Barbara Janoff and Ruth Cash-Smith
6 x 9, 288 pages, Paperback, $19.95
“This volume is a good place 
to start addressing any of your 
shortcomings."—Step Inside Design  
ISBN 978-1-58115-472-6 2007

Thinking in Type
The Practical Philosophy of Typography
Alex W. White
6 x 9, 224 pages, Paperback,  
2000 b&w illus., $24.95 
“Puts the whole field of typography in 
perspective.”—Microsoft Typography
ISBN 978-1-58115-384-2 2004 

How to Grow as a Graphic Designer
Catharine Fishel
6 x 9, 256 pages, Paperback, $19.95
“Fishel interviews dozens of successful 
designers about growing personally  
and professionally.”—HOW magazine  
ISBN 978-1-58115-394-1 2005

The Real Business of Web Design
John Waters
6 x 9, 256 pages, Paperback, $19.95
“Should appeal to a broad audience 
beyond Web technicians. Highly  
recommended.”—Choice magazine  
ISBN 978-1-58115-316-3 2004

The Graphic Designer’s and Illustrator’s 
Guide to Marketing and Promotion
by Maria Piscopo
6 x 9, 224 pages, Paperback, $19.95
“A truly comprehensive guide to thriving 
in today’s changing, high tech, and highly 
competitive marketplace.”—Rangefinder 
ISBN 978-1-58115-363-7 2004

Graphic Idea Notebook
A Treasury of Solutions to Visual Problems
Third Edition by Jan V. White
8 1/2 x 11, 176 pages, Paperback, $24.95
“A stimulating grab bag of thousands  
of ideas readily adaptable to any number 
of editorial design problems”—American 
Artist. ISBN 978-1-58115-354-5 2004

Careers by Design
A Business Guide for Graphic Designers
Third Edition by Roz Goldfarb 
6 x 9, 240 pages, Paper, $19.95
“Should be on the desk of every  
ambitious graphic designer.” 
—Design Management Journal  
ISBN 978-1�-58115-205-0 2002

Business and Legal Forms  
for Industrial Designers
Tad Crawford, Eva Doman Bruck,  
Carl Battle
8 3/8 x 10 7/8, 240 pages, Paperback, 
$35.00 (includes CD-ROM)
Endorsed by the Industrial Designers 
Society of America.  
ISBN 978-1-58115-398-9 2005

Editing by Design
For Designers, Art Directors, and 
Editors—The Classic Guide to Winning 
Readers. Third Edition. Jan V. White.  
8 1/2 x 11, 256 pages, Paperback,  
50 color, 525 b&w illus., $29.95.  
“Highly recommended.”—Library 
Journal. ISBN 978-1-58115-302-6 2003

Inside the Business of Graphic Design
60 Leaders Share Their Secrets of 
Success. Catharine Fishel               
6 x 9, 288 pages; Paperback, $24.95
“Fishel goes straight to the horse’s 
mouth and brings back a bundle of 
inspiring, useful information.”—Graphic 
Design USA. ISBN 978-1-58115-257-9 
2003

Designing Effective Communications
Creating Contexts for Clarity and Meaning
Jorge Frascara, Editor
6 x 9, 304 pages, 100 b&w illus., 
Paperback, $24.95
“A great collection of essays from a 
diverse group of experts on communica-
tion design.” The Designer’s Bookshelf 
ISBN 978-1-58115-449-8 2006

Communication Design
Principles, Methods, and Practices
Jorge Frascara
6 x 9, 240 pages, Paperback, $24.95
“Highly recommended.” 
—Info Design Watch   
ISBN 978-1-58115-365-1 2004

The Challenge of Interior Design
Professional Values and Opportunities
Mary V. Knackstedt
6 x 9, 272 pages, Paperback, $24.95
Answers the most pressing questions 
facing designers today on where the 
business is and where it is going.  
ISBN 978-1-58115-506-8 2008

Summer 2009 Catalog.indd   14 10/29/08   8:06:36 AM
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backlist

Design Writing

The Swastika
Symbol Beyond Redemption?
Steven Heller
6 x 9, 184 pages, Paperback, $19.95
This acclaimed examination of one of 
the most powerful symbols ever created 
is now available in paperback. “There 
is an urgency to Heller’s account that 
makes it an altogether compelling 
book.” —Eye. ISBN 978-1-58115-507-5 
2008

Teaching Motion Design 
Course Offerings and Class Projects 
from the Leading Undergraduate and 
Graduate Programs. Steven Heller and 
Michael Dooley, Editors. 6 x 9, 304 
pages, 75 b&w illustrations, Paperback, 
$21.95. A comprehensive look at course 
offerings from more than 45 leading 
programs devoted to design, illustration, 
animation, and computer art. An indis-
pensable guide in course development. 
ISBN 978-1-58115-504-4 2008

Teaching Graphic Design
Edited by Steven Heller
6 x 9, 288 pages, Paperback, $19.95
A priceless teaching tool with more 
than seventy design syllabi.  
“This is a book that one can peruse  
over and over.”—Leonardo Reviews   
ISBN 978-1-58115-305-7 2003

Graphic Design History 
Edited by Steven Heller and  
Georgette Ballance. 6 3/4 x 9 7/8, 352 
pages, Paperback, 40 b&w illus., $29.95    
“The essays examine the theory and the 
practice of graphic design.”—Library 
Journal. ISBN 978-1-58115-094-0 2001

Design Issues
How Graphic Design Informs Society
Edited by DK Holland. 6 3/4 x 9 7/8, 288 
pages; Paperback, $29.95. “The book 
deserves to be in every library that has 
a graphic design section.”—Choice  
ISBN 978-1-58115-202-9 2002

Design Literacy (continued)
Understanding Graphic Design
Steven Heller. 6 3/4 x 9 7/8, 296 pages; 
Paperback, 75 b&w illus., $19.95
“Provokes the reader to think about . . . 
the design profession.”— I.D. Magazine  
ISBN 978-1-58115-035-3 1999

The Education of a Graphic Designer
Second Edition. Steven Heller 6 x 9, 368 
pages, Paperback, $29.95. “An invalu-
able, wide-ranging sourcebook about 
design education.”—Ballast Quarterly 
Review. ISBN 978-1-58115-431-3 2005

The Education of an Art Director
Steven Heller and Véronique Vienne  
6 x 9, 240 pages, Paperback, $19.95
“Provides an in-depth view of the vari-
ous approaches to art direction, as well 
as analyses of the business and his-
tory of the profession.” —STEP Inside 
Design. ISBN 978-1-58115-435-1 2005

The Education of a Typographer
Steven Heller
6 x 9, 256 pages, Paperback, $19.95
“Able to cover a very large area in a  
relatively small book. A wealth 
of information.”—Technical 
Communication  
ISBN 978-1-58115-348-4 2004
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Looking Closer 5
Critical Writings on Graphic Design
Edited by M. Beirut, W. Drenttel, and  
S. Heller. 6 3/4 x 9 7/8, 256 Pages,  
80 b&w illus., Paperback, $21.95
Astute and controversial discussions on 
contemporary graphic design from 2001 
to 2005. ISBN 978-1-58115-471-9 2007

Looking Closer 4
Critical Writings on Graphic Design
Edited by M. Bierut, W. Drenttel,  
and S. Heller. 6 3/4 x 9 7/8, 304 pages, 
Paperback, 86 b&w illus., $21.95. 
“Provides an eye-opening overview.” 
—Technical Communication   
ISBN 978-1-58115-235-7 2002

Looking Closer 2
Critical Writings on Graphic Design
Edited by M. Bierut, W. Drenttel, S. 
Heller, and DK Holland 6 3/4 x 10, 288 
pages, Paperback, $18.95 “A compact 
self-study course.”—Metropolis  
ISBN 978-1-880559-56-7 1997

Looking Closer
Critical Writings on Graphic Design
Edited by M. Bierut, W. Drenttel,  
S. Heller, and DK Holland
6 3/4 x 10, 256 pages; Paperback, $29.95
“Excellent examples of design criticism.” 
—Print. ISBN 978-1-880559-15-4 1994

The Education of an e-Designer
Edited by Steven Heller 
6 3/4 x 9 7/8, 352 pages, Paperback,  
34 b&w illus., $29.95 
“Sure to leave you nodding in  
agreement.”—AW Design.com   
ISBN 978-1-58115-193-0 2001

The Education of the Design 
Entrepreneur    
Edited by Steven Heller
6 3/4 x 9 7/8, 288 pages, Paperback, 
100 b&w illustrations, $29.95 Fifty 
essays and interviews provide a firm 
understanding of the pitfalls and 
triumphs awaiting the design entrepre-
neur. ISBN 978-1-58115-221-0 2002

American Type Design & Designers
David Consuegra
9 x 11, 320 pages, Paperback, $35.00
“Chronicles nearly four centuries of 
American type history. An invaluable 
resource.”—Dynamic Graphics  
ISBN 978-1-58115-320-0 2004

The Graphic Design Reader
Steven Heller 
5 1/2 x 8 1/2, 320 pages, 83 b&w  
illustrations, Paper with flaps, $27.50
“A collector’s feast of commentary, 
memorabilia, eye-deas.”—Dingbat 
Magazine. ISBN 978-1-58115-214-2 
2002 

Design Culture
An Anthology of Writing from the AIGA 
Journal of Graphic Design 
Edited by S. Heller and M. Finamore
6 3/4 x 10, 320 pages, Paper, $37.50
“Lively, accessible . . .”—Ballast 
Quarterly Review  
ISBN 978-1-880559-71-0 1997 

Looking Closer 3
Classic Writings on Graphic Design
Edited by M. Bierut, J. Helfand,  
S. Heller, and R. Poynor 
6 3/4 x 9 7/8, 304 pages, Paperback,  
86 b&w illus., $32.50
“Graphic design is maturing.”—Print 
magazine. ISBN 978-1-58115-022-3 1999

Design Writing
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Design Literacy
Second Edition by Steven Heller
6 x 9, 464 pages, Paperback,  
138 b&w illus., $24.95
“One of the more inventive and thought-
provoking books on design history 
in recent years.”—Ballast Quarterly 
Review. ISBN 978-1-58115-356-9 2004

Graphic Design Time Line      
Edited by S. Heller and E. Pettit
6 3/4 X 9 7/8, 272 pages, Paperback,  
285 b&w illus., $29.95 
“Highly recommended.” 
—Ballast Quarterly Review   
ISBN 978-1-58115-064-3 2000

Texts on Type     
Edited by S. Heller and P. B. Meggs 
6 3/4 x 9 7/8, 288 pages; Paperback,  
38 b&w illus., $29.95
“Scholarly, enlightening, instructional, 
wry.”—Communication Arts   
ISBN 978-1-58115-082-7 2001

Citizen Designer
Perspectives on Design Responsibility
Edited by Steven Heller and Véronique 
Vienne. 6 x 9, 272 pages, Paperback,  
21 b&w illus., $19.95. “Charts a grow-
ing sense of responsibility in designers, 
as they come to realize their power.” 
—Graphic Design USA   
ISBN 978-1-58115-265-4 2003

Graphic Design and Reading
Edited by Gunnar Swanson 
6 3/4 x 9 7/8, 240 pages, Paperback,  
34 b&w illus., $21.95
“A lively collection of essays.” 
—Printing News   
ISBN 978-1-58115-063-6 2000

Design Dialogues
by Steven Heller and Elinor Pettit
6 3/4 x 9 7/8, 272 pages; Paperback,  
35 b&w illus., $24.95
Discussions with 34 design experts. 
“Highly recommended.” 
—Communication Arts   
ISBN 978-1-58115-007-0 1998

Design Humor
The Art of Graphic Wit
Steven Heller
6 3/4 x 9 7/8, 288 pages; Paperback, $21.95
“A valuable, interesting look at . . . 
all forms of human communication." 
—Ballast Quarterly Review   
ISBN 978-1-58115-246-3 2002

The Industrial Design Reader
Edited by Carma Gorman
6 x 9, 256 pages, Paperback, $19.95
“Explains how industrial design has 
been perceived inside the profession 
and without.”—I.D. Magazine   
ISBN 978-1-58115-310-1 2003

Designing for People
Henry Dreyfuss. 6 3/4 x 9 1/2, 256 
pages, Paper w/ flaps, 152 b&w illus., 
$21.95. From the designer of the first 
answering machine and the Hoover 
vacuum cleaner, this is a masterful guide 
and a timeless read for today’s design-
ers. ISBN 978-1-58115-312-5 2003
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Business & 
Branding

The Art of Digital Branding
Ian Cocoran
6 1/4 x 9 1/4, 272 pages, 40 b&w  
illustrations, Hardcover, $24.95
Use the Internet to enhance your 
company’s brand identity! Marketers, 
managers, business owners, and  
others will find a wealth of tips  
and strategies for building a  
Web presence that can increase  
revenue, improve customer  
relations, and enhance brand loyalty.  
ISBN 978-1-58115-488-7 2007

Brandjam
Humanizing Brands Through  
Emotional Design. Marc Gobé
6 1/4 x 9 1/4, 352 pages, 115 b&w illus., 
Hardcover, $24.95
“A refreshing concept that leads to  
tangible results.”—brandchannel.com 
ISBN 978-1-58115-468-9 2007

Emotional Branding
The New Paradigm for Connecting Brands to 
People. Marc Gobé. 6 1/4 x 9 1/4, 352 pages, 
Hardcover, 134 b&w illus., $24.95
“Worth more than a whole shelf of business 
books.”—Design Management Journal.  
ISBN 978-1-58115-078-0 2001
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Effective Publications Management 
Keeping Print Communications on Time, 
on Budget, and on Message
Cathy Connor Lips
8 1/2 x 10, 208 pages, 40 color images, 
40 templates, Paperback, $29.95
From concept to delivery of the final 
product, this definitive guide to every 
phase of the print publication process 
provides all you need to oversee every 
detail of creating annual reports, bro-
chures, catalogs, ads, and much more. 
ISBN 978-1-58115-486-3 2007

Branding for Nonprofits
Developing Identity with Integrity
DK Holland
6 x 9, 208 pages, 48 b&w illus., 
Paperback, $19.95. “Holland offers  
practical process-oriented assistance.” 
— brandchannel.com  
ISBN 978-1-58115-434-4 2006

Power Speaking
The Art of the Exceptional Public Speaker
Achim Nowak
6 x 9, 256 pages, Paperback, $19.95
Will help speakers “grab the attention 
of your audience and add a new and 
memorable twist.”—Motivational 
Manager. ISBN 978-1-58115-361-3 2004

Turn Your Idea or Invention 
into Millions
Don Kracke 
6 x 9, 224 pages, Paperback, $18.95
“Run. Don’t stop. Buy this book, read it 
and reread it. For every layman inventor.” 
— Inventors Network Newsletter 
ISBN 978-1-58115-198-5 2001

Citizen Brand
10 Commandments for Transforming 
Brands in a Consumer Democracy
Marc Gobè. 5 1/2 x 8 1/2, 256 pages, 
Hardcover, 30 b&w illus., $24.95   
“Helps brands grow from conventional 
to innovative.”—Publisher’s Weekly 
ISBN 978-1-58115-240-1 2002

The Entrepreneurial Age
Awakening the Spirit of Enterprise  
in People, Companies, and Countries
Larry C. Farrell 
6 1/4 x 9 1/4, 352 pages; Hardcover,  
17 figures, $35.00
“An engrossing book.”—Choice  
ISBN 978-1-58115-077-3 2001

Fair Use, Free Use, and Use  
by Permission
How to Handle Copyrights in All Media
Lee Wilson. 6 x 9, 256 pages, Paperback, 
$24.95. “For researchers, librarians, 
writers, songwriters, and everyone who 
uses copyrighted material.”—ForeWord 
ISBN 978-1-58115-432-0 2005

The Trademark Guide
The Friendly Handbook for Protecting  
& Profiting from Trademarks
Second Edition by Lee Wilson
6 x 9, 256 pages, Paperback, $24.95
“A refreshing introduction to trademark 
protection.”—Library Journal  
ISBN 978-1-58115-390-3 2004

The Patent Guide
A Friendly Guide to Protecting and 
Profiting from Patents 
Carl W. Battle 
6 x 9, 224 pages, Paperback, $21.95
“Takes the reader from inception to  
patent drafting.”—Library Journal  
ISBN 978-1-880559-72-7 1997
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Crafts

How to Start a Faux Painting or Mural 
Business. Rebecca Pittman. 6 x 9, 208 
pages, 15 b&w illus., Paperback, $19.95. 
The complete how-to guide for turning 
faux, mural, and decorative painting 
skills into a viable, home-based career! 
“Excellently composed.”—ArtSource 
Quarterly. ISBN 978-1-58115-309-5 2003

Crafts and Craft Shows
How to Make Money, 2nd Edition
Philip Kadubec. 6 x 9, 224 pages,  
35 b&w illus., Paperback, $19.95
“For its realistic picture of today’s  
craft business, this is an excellent 
selection.”—Library Journal  
ISBN 978-1-58115-470-2 2007

Scrapbooking for Profit
Cashing in on Retail, Home-Based,  
and Internet Opportunities
Rebecca Pittman 6 x 9, 208 pages, 
Paperback, $19.95 “Examines the  
range of ways to make money in the 
booming field.”—Foreword  
ISBN 978-1-58115-406-1 2005

Creative Careers in Crafts
Susan Joy Sager
6 x 9, 272 pages, 54 b&w illus., 
Paperback, $24.95
“Tells the story of more than 40 people 
who have made the transition from paid 
employment to self-employment through 
their crafts.”—Exeter Newsletter  
ISBN 978-1-58115-362-0 2004

Creating a Successful Craft Business
Rogene A. Robbins and Robert Robbins
6 x 9, 256 pages, Paperback, $19.95
A blueprint for turning a hobby into  
a career.“ Focuses on the nuts and  
bolts which are essential to a craft  
business’s success.”—The Bookwatch  
ISBN 978-1-58115-277-7 2003

The Law (in Plain English)® for Crafts
Sixth Edition
Leonard D. DuBoff
6 x 9, 224 pages, Paperback, $19.95
“Demystifies libraries of legalese,  
manages to be as reassuring as he is 
informative.”—FYI 
ISBN 978-1-58115-424-5 2005

Make Money Quilting
Sylvia Ann Landman
6 x 9, 256 pages, Paperback, $19.95
“Practical, no-nonsense advice to  
quilters looking to start a business or 
better organize an existing one.” 
—Foreword   
ISBN 978-1-58115-399-6 2005

Business and Legal Forms for Crafts
Second Edition
Tad Crawford 8 1/2 x 11, 144 pages, 
Paperback (includes CD-ROM), $29.95
“Professional crafters should find  
this book just the guide they need.” 
—Craftrends. ISBN 978-1-58115-413-9 
2005

Selling Your Crafts
Revised Edition by Susan Joy Sager
6 x 9, 288 pages, Paperback, $27.50
“. . . so much more than a how-to book  
. . . it creates an awareness of 
new standards for quality and 
achievement.”—Arts and Activities  
ISBN 978-1-58115-266-1 2003

Handbuilding Ceramic Forms
Elsbeth S. Woody 
8 1/2 x 11, 248 pages, Paperback,  
267 b&w illustrations, $29.95
 “The oldest of ceramic forming 
techniques is explained in detail.” 
— Ceramics Monthly  
ISBN 978-1-58115-503-7 2008

Pottery on the Wheel
Elsbeth S. Woody 
8 1/2 x 11, 216 pages, Paperback,  
271 b&w illustrations, $29.95
 “An outstanding presentation of the 
fundamentals of wheel-throwing.” 
— Christian Science Monitor  
ISBN 978-1-58115-502-0 2008
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Art
The Artist’s Guide to Public Art
How to Find and Win Commissions
Lynn Basa
6 x 9, 240 pages, Paperback, $19.95

Learn how to win and produce public art 
commissions. For all beginning and work-
ing visual artists, this timely guide covers 
all of the basics needed to build and 
grow a career in the world of public art.  
ISBN 978-1-58115-501-3 2008

Learning by Heart
Teachings to Free the Creative Spirit
Corita Kent and Jan Steward. 6 7/8 x 9, 232 pages, 
Paperback, $24.95

Tap your natural ability to create! Corita Kent inspired 
generations of teachers and students with these ex-
ercises and assignments, now updated to show which 
fit the National Frameworks and Standards for Visual 
Artists. ISBN 978-1-58115-647-8 2008

The Artist-Gallery Partnership
A Practical Guide to Consigning Art
Third Edition. By Tad Crawford and Susan Melton
6 x 9; 216 pages; Paperback, $19.95

This thoroughly updated edition offers a clear expla-
nation of consignment contracts. “The book is aimed 
at clearing away the misgivings and misconceptions 
which abound on both sides of the fence.”—The 
Crafts Report. ISBN 978-1-58115-645-4 2008
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Selling Art Without Galleries
Toward Making a Living from Your Art
Daniel Grant. 6 x 9, Paperback, 256 pages, $19.95
Discover the many ways in which artwork is shown 
and sold outside of galleries. “Discusses how to curate 
exhibitions and suggests how artists can sell their 
work.” —ForeWord. ISBN 978-1-58115-460-3 2006

The Business of Being an Artist
Third Edition. Daniel Grant. 6 x 9, 352 
pages, paperback, $19.95. “One of the 
best-informed and most resourceful 
writers in the art field.” —American 
Artist. ISBN 978-1-58115-056-8 2000

How to Start a Faux 
Painting or Mural 
Business
Rebecca Pittman. 6 x 9, 
208 pages, 15 b&w illus., 
Paperback, $19.95. The 
complete how-to guide 
for turning faux, mural, 
and decorative painting 

skills into a viable, home-
based career! “Excellently composed.” 
—ArtSource Quarterly. ISBN 978-1-58115-
309-5 2003

The Artist’s 
Complete 
Health and Safety Guide  
Third Edition by Monona Rossol 
6 x 9, 416 pages; Paperback,  
48 tables & figures, $24.95
“Should be on every artist’s and 
craftworker’s studio reference 
shelf.”—Crafts Report   
ISBN 978-1-58115-204-3 2002

Legal Guide for the Visual Artist
Fourth Edition by Tad Crawford
8 1/2 × 11, 272 pages; Paperback, $19.95
“. . . remains one of the standards in the field.” 
—Photo District News. ISBN 978-1-58115-003-2 
1999
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Guide to Getting Arts Grants
Ellen Liberatori
6 x 9, Paperback; 272 pages, $19.95
“Explores the grant-seeking process 
in detail. Like a good coach, Liberatori 
breaks things down into easy-to-under-
stand steps and provides an abundance 
of examples and illustrations.” 
—Philanthropy News Digest  
ISBN 978-1-58115-456-6 2006

The Quotable Artist
Peggy Hadden 
7 1/2 x 7 1/2, 224 pages, Paperback, 
$16.95
Here is a book on creativity and  
the creative process told through  
the enduring words of artists.  
“This collection of quotes will be 
an inspiration to practicing artists.” 
—Emerald Reference Reviews 
ISBN 978-1-58115-494-1 2007

Business and Legal Forms  
for Fine Artists
Third Edition. By Tad Crawford
8 1/2 x 11, 176 pages, Paperback 
(includes CD-ROM), $24.95
“A long-needed book of succinct infor-
mation and comprehensive contracts 
and forms.”—The Artist's Magazine
ISBN 978-1-58115-428-3 2005

Fine Art Publicity
The Complete Guide for Galleries  
and Artists. Second Edition 
Susan Abbott 
6 x 9, 192 pages, Paperback, $19.95
“Pays specific attention to the needs 
of individual artists.”—PR Week 
ISBN 978-1-58115-401-6 2005

The Artist's Guide to New Markets
Opportunities to Show and Sell Art 
Beyond Galleries
Peggy Hadden
5 1/2 x 8 1/2, 252 pages, Paperback, $18.95
“An indispensable resource for every 
artist.”—Chicago Artists’ News 
ISBN 978-1-880559-75-8 1998

The Law (in Plain English)  
for Galleries
Revised Edition by Leonard D. DuBoff
6 x 9, 224 pages; Paperback, $21.95 
“The essential handbook.” 
—The Artists Proof, New York Artists 
Equity. ISBN 978-1-58115-026-1 1999 

Marketing and Buying Fine Art Online
A Guide for Artists and Collectors
Marques Vickers 6 x 9, 224 pages, 
paperback, $21.95 “A wide introduction 
to this increasingly popular marketplace. 
Comprehensive.”—Art Times  
ISBN 978-1-58115-426-9 2005

Corporate Art Consulting
by Susan Abbott  
11 x 8 1/2, 256 pages; Paperback, $34.95
An excellent resource for artists, 
gallery owners, and anyone interested 
in selling art to the corporate market.  
ISBN 978-1-58115-034-6 1999

How to Grow as an Artist
Daniel Grant
6 x 9, 240 pages, Paperback, $21.95
“Grant’s viewpoint overall will be useful 
to any individual who is actively enter-
taining the notion of devoting a lifetime 
to the pursuit of art.”—Booklist   
ISBN 978-1-58115-244-9 2002

The Fine Artist’s Career Guide
Making Money in the Arts and Beyond
Second Edition by Daniel Grant
6 x 9, 320 pages, Paperback, $29.95
“It deserves a place on any artist’s 
shelf and should be considered a useful 
lifetime reference.”—Art Matters  
ISBN 978-1-58115-347-7 2004

The Artist’s Quest for Inspiration
Second Edition by Peggy Hadden
6 x 9, 272 pages, Paperback, $19.95
“Brims with ideas on sources of  
inspiration . . . The most thoughtful,  
comprehensive, and illuminating  
of such books.”—Library Journal   
ISBN 978-1-58115-358-3 2004

Creative Careers in Museums
Jan E. Burdick
6 x 9, 224 pages, Paperback, $19.95
Find the full range of jobs available in 
all different kinds of museums. This 
guide covers everything from traditional 
museum positions to alternative jobs 
that provide support or consultancy 
services to the museum world.  
ISBN 978-1-58115-498-6 2008
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Ethics and the Visual Arts
Edited by Elaine A. King and Gail Levin
6 x 9, Paperback, 288 pages, 12 b&w 
illus., $27.50
“The diversity of contributors lends 
itself to a provocative scope of ethical 
issues for visual artists.”—Americans 
for the Arts. ISBN 978-1-58115-458-0 
2006

Uncontrollable Beauty
Edited by Bill Beckley with David Shapiro 
6 x 9, 448 pages; Paperback, $24.95
“...offer[s] beauty a fresh face, casting 
it as a healing, personal, unpredictable, 
ungovernable experience.” 
—New York Times  
ISBN 978-1-58115-196-1 2001

The Shape of Ancient Thought
Comparative Studies in Greek and 
Indian Philosophies. Thomas McEvilley  
6 1/4 x 9 1/4, 752 pages; Hardcover, 
31 b&w illus., $50.00
Winner of 2003 Outstanding Academic 
Title by Choice magazine.  
ISBN 978-1-58115-203-6 2002

Caring for Your Art
Third Edition by Jill Snyder
6 x 9, 256 pages, Paperback, 
41 b&w illus., $19.95
“The hands-down winner of readability 
and useful illustrations.”—American 
Artist News. ISBN 978-1-58115-200-5 
2001

Beauty and the 
Contemporary Sublime
Jeremy Gilbert-Rolfe
6 x 9, 180 pages; Paperback with flaps, 
4 color and 23 b&w illus., $18.95 
“Takes the reader to the heart of today’s 
art world and debates.”—N. Bryson, 
Harvard. ISBN 978-1-58115-037-7 1999

Sculpture in the Age of Doubt
Thomas McEvilley 
6 x 9, 448 pages, Paperback with flaps,  
96 b&w illus., $24.95
“Probably the clearest explanation of 
why sculpture looks the way it does 
today.”—New York Magazine 
ISBN 978-1-58115–023-0 1999

Lectures on Art  
John Ruskin 
6 x 9, 264 pages, Paperback,  
24 b&w illus., $24.95
“Makes a reappearance on the  
bookshelves at just the right time.” 
—Communication Arts  
ISBN 978-1-880559-54-3 1997

The Fine Artist’s Guide to Marketing 
and Self-Promotion
Revised Edition by Julius Vitali 6 x 9, 
256 pages, Paperback, $24.95 An inter-
nationally acclaimed artist reveals his 
guerilla tactics for building a successful 
career.“There should be room on the 
shelf for Vitali’s amazingly detailed and 
practical guide.”—Library Journal  
ISBN 978-1-58115-281-4 2003

Sticky Sublime    
Edited by Bill Beckley 
6 1/4 x 9 1/4, 272 pages, Hardcover,  
15 b&w illus., $24.95
“Helps negotiate with the world for 
meaning, trying to understand chaos 
and order.”—Chicago Artists’ News  
ISBN 978-1-58115-092-6 2001

Artists Communities
A Directory of Residences that Offer 
Time and Space for Creativity
Third Edition. Alliance of Artists’ 
Communities 6 x 9, 336 pages,  
175 b&w illus., Paperback, $24.95.  
“A thoughtfully designed and up-to-date 
resource.“—Library Journal
ISBN 978-1-58115-404-7 2005

Licensing Art and Design
Revised Edition
Caryn R. Leland               
6 x 9, 128 pages, Paperback, $19.95
“A handy little reference work for a  
burgeoning, relatively new business.”
—Photo District News   
ISBN 978-1-880559-27-7 1995

Art
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How to Grow as an Illustrator
Michael Fleishman. 6 x 9, 288 pages, 
66 b&w illustrations, Paperback, $19.95
This inspiring resource will help artists 
find professional and personal support 
for staying creative and profitable in 
the field of illustration. Behind-the-
scenes interviews with more than 60 
illustrators reveal how others have kept 
growing as artists and as individuals. 
ISBN 978-1-58115-479-5 2007

Marketing Illustration
New Venues, New Styles, New Methods
Steven Heller and Marshall Arisman
6 x 9, 288 pages, Paperback, 100 b&w 
illus., $24.95. This comprehensive look 
at the realities of illustration today pro-
vides incisive commentary on editorial, 
graphic novels, comics, animations, 
Web, games, toys, fashion, textiles, 
and more, along with an overview  
of how old platforms have changed  
and new ones emerged.  
ISBN 978-1-58115-657-7 2009

Inside the Business of Illustration
Steven Heller and Marshall Arisman
6 x 9, 256 pages, Paperback, $19.95
“Two of the most influential members  
of the design community team up to 
give illustrators the know-how needed 
to succeed.”—HOW magazine  
ISBN 978-1-58115-386-6 2004

Teaching Illustration
Course Offerings and Class Projects 
from the Leading Undergraduate and 
Graduate Programs. Edited by S. Heller 
and M. Arisman. 6 x 9, 304 pages, paper-
back, 45 b&w illus., $19.95. Features a 
wealth of illustration course syllabi.  
ISBN 978-1-58115-466-5 2006

The Education of a Comics Artist
Edited by M. Dooley and S. Heller
6 x 9, 288 pages, 90 b&w illus., 
Paperback, $19.95. “Manages to inspire 
the reader while laying out the cold and 
hard logistics of making a go of it in the 
industry.”—Animation Magazine 
ISBN 978-1-58115-408-5 2005

The Education of an Illustrator
Edited by Steven Heller and Marshall 
Arisman. 6 3/4 x 9 7/8, 288 pages, 
Paperback, $19.95 
“An honest sharing of knowledge,  
philosophies, and experiences among 
many educators.”—Communication 
Arts. ISBN 978-1-58115-075-9 2000

Business and Legal Forms for 
Illustrators. Third Edition. Tad 
Crawford. 8 1/2 x 11, 160 pages, 
Paperback (includes CD-ROM), $29.95
“. . . such an extremely useful book that 
it belongs within easy reach of every 
working artist.”— Graphic Artists Gild 
News. ISBN 978-1-58115-364-4 2004

Successful Syndication
A Guide for Writers and Cartoonists
Michael Sedge. 6 x 9, 192 pages; 
Paperback; $16.95. “Writers and 
cartoonists . . . will find this book an 
essential guide to the process.” 
— Bookwatch. ISBN 978-1-58115-051-3 
2000

Legal Guide for the Visual Artist  
Fourth Edition by Tad Crawford
8 1/2 × 11, 272 pages; Paperback, 
$19.95
“. . . remains one of the standards  
in the field.”—Photo District News  
ISBN 978-1-58115-003-2 1999
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ASMP Professional Business Practices in Photography
Seventh Edition
American Society of Media Photographers 
6 x 9, 480 pages; Paperback, $35.00

The seventh edition of the photographer’s “business bible“! 
“Let this book be your guide . . . legal forms, financial tips, 
business skills, and hints from professionals on how to deal 
with clients who can help you stay far ahead of the competi-
tion.” —Shutterbug. ISBN 978-1-58115-497-9 2008

Business and Legal Forms for 
Photographers
Third Edition by Tad Crawford
8 1/2 x 11, 192 pages, Paperback (includes 
CD-ROM), $29.95
“Every photographer needs this book.  
If you don’t add this book to your library  
you may regret it later.”—Shutterbug  
ISBN 978-1-58115-206-7 2002

Starting Your Career as a Freelance Photographer
Tad Crawford
6 x 9, 256 pages, Paperback, $19.95
“Getting pictures seen and sold, and getting paid . . .  
This book tells you how.”—Shutterbug 
ISBN 978-1-58115-280-7 2003
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Business and Legal Forms for 
Photographers
Third Edition by Tad Crawford
8 1/2 x 11, 192 pages, Paperback (includes 
CD-ROM), $29.95
“Every photographer needs this book.  
If you don’t add this book to your library  
you may regret it later.”—Shutterbug  
ISBN 978-1-58115-206-7 2002

Sports Photography
How to Capture Action and Emotion
Peter Skinner. 8 1/2 x 10, 160 pages, 
Paperback, 211 color & b&w illustrations, 
$24.95. Learn what it takes and how to do it 
from seasoned sports photographers. Whether 
photographing professional sports or your 
child’s youth league games, you will be encour-
aged to look beyond the norm to create exciting 
and evocative sports photographs.  
ISBN 978-1-58115-480-1 2007

The Business of Studio Photography
Third Edition by Edward R. Lilly
6 x 9, 400 pages, Paperback, $27.50
This industry classic is packed with 
proven strategies for starting a new  
studio or improving an existing one. 
Includes expert advice on every aspect  
of running a studio. “Offers serious  
instruction for managers starting new  
portrait/wedding photography studios.” 
The Professional Photographer  
ISBN 978-1-58115-655-3 2009

The Education of a Photographer
Charles H. Traub, Adam B. Bell, and Steven Heller, 
Editors. 6 x 9, 256 pages, Paperback, $19.95
“Illuminates the intuition and spirit of people  
making images.”—Communication Arts  
ISBN 978-1-58115-450-4 2006

Pricing Photography
The Complete Guide to Assignment  
and Stock Prices
Third Edition by Michal Heron and  
David MacTavish
11 x 8 1/2, 160 pages; Paperback,  
$24.95. “An excellent and comprehen-
sive guide to pricing photography.” 
—Photo District News  
ISBN 978-1-58115-207-4 2002

Summer 2009 Catalog.indd   27 10/29/08   8:07:29 AM



28

featured backlist

Photography

How to Grow as a Photographer
Reinventing Your Career
Tony Luna
6 x 9, 224 pages, 40 b&w illus.,  
Paperback, $19.95. “This helpful  
guide is filled with informative tips  
and real life stories.”—Shutterbug 
ISBN 978-1-58115-446-7 2006 

Creative Careers in Photography
Making a Living With or Without  
a Camera. By Michal Heron
6 x 9, Paperback, 272 pages,  
10 b&w illus., $19.95
A frank and realistic appraisal of the 
career opportunities and challenges  
in all areas of photography.  
ISBN 978-1-58115-469-6 2007

Digital Stock Photography
How to Shoot and Sell
Michal Heron
6 x 9, 288 pages, Paperback, 15 b&w 
images, $21.95
A treasure trove of insights on the style 
and concepts needed for saleable stock, 
and for preparing and organizing a 
shoot. ISBN 978-1-58115-484-9 2007

How to Succeed in Commercial 
Photography 
Insights from a Leading Consultant
Selina Maitreya
6 x 9, 240 pages, Paperback, $19.95
“The closest thing to a magic bullet for  
success in commercial photography.”  
—photoassistant.net  
ISBN 978-1-58115-491-7 2007
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The Professional Photographer’s 
Legal Handbook
Nancy E. Wolff
6 x 9, 272 pages, Paperback, $24.95
This real-world guide provides a clear, 
easy-to-read understanding of the laws 
affecting the industry today. A lead-
ing expert takes readers through the 
nuances and subtleties of copyright, 
trademark, contracts, and privacy.  
ISBN 978-1-58115-477-1 2007

Photo Styling
How to Build Your Career and Succeed
Susan Linnet Cox
6 x 9, 288 pages, 40 b&w illus.,  
Paperback, $21.95
The definitive guide to styling for  
catalogs, advertising, stock photography, 
magazines, and more.  
ISBN 978-1-58115-452-8 2006

The Photographer's Assistant
Revised Edition by John Kieffer
6 3/4 x 9 7/8, 256 pages; Paperback, 
34 b&w illus., $24.95
“Highly recommended.” 
—Library Journal  
ISBN 978-1-58115-080-3 2000

The Real Business of Photography
Richard Weisgrau
6 x 9, 224 pages, Paperback, $19.95
“Provides a common-sense approach  
for photographers running a business.” 
—Studio Photography & Design   
ISBN 978-1-58115-350-7 2004

The Law (in Plain English)®  
for Photographers
Revised Edition by Leonard D. DuBoff
6 x 9, 224 pages, Paperback, $19.95
“Before you embark on your  
photography career, be sure to have  
a look at this book.”—Shutterbug  
ISBN 978-1-58115-225-8 2002

The Photographer’s Guide  
to Negotiating
Richard Weisgrau 
6 x 9, 208 pages, Paperback, $19.95
“Offers common sense, step-by-step 
instruction for readers to learn to nego-
tiate effectively.”—Photo Marketing 
Newsline. ISBN 978-1-58115-414-6 2005

The Photojournalist’s Guide  
to Making Money
Michael Sedge
6 x 9, 256 pages; Paperback,  
40 b&w illus., $18.95
“A powerful self-marketing tool.” 
—ASMP Bulletin   
ISBN 978-1-58115-076-6 2000

Photography Your Way
A Career Guide to Satisfaction and 
Success. Second Edition.
Chuck DeLaney. 6 x 9, 336 pages, 
Paperback, 33 b&w illus., $24.95
“A practical and inspirational book 
for anyone contemplating a career in 
photography.”—Library Journal   
ISBN 978-1-58115-405-4 2005

Talking Photography
Frank Van Riper
6 x 9, 320 pages; Paperback,  
70 b&w illus., $27.50
“Should be required reading for photog-
raphy students.”—Picture Professional  
ISBN 978-1-58115-208-1 2002
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How to Shoot Great Travel Photos
Susan McCartney
8 1/2 x 10, 160 pages, 254 color  
and b&w illus., Paperback, $14.95
“Loaded with great, inspiring photos 
and text that is both authoritative and 
entertaining to read.”—Rangefinder  
ISBN 978-1-58115-326-2 2005 

Photographing Children and Babies
How to Take Great Pictures. Michal 
Heron. 8 1/2 x 10, 144 pages, 248 color 
and b&w illus., Paperback, $24.95. “In 
addition to providing practical information, 
Heron offers suggestions for capturing a 
full range of moods and expressions.”— Book 
News. ISBN 978-1-58115-420-7 2005

Photography
The Art of Composition
Bert Krages 7 3/4 x 9, 256 pages, 250 
b&w illus., Paperback, $24.95. “A unique 
approach to teaching beginning and inter-
mediate-level photographers perceptual 
skills.”—Studio Photography & Design 
ISBN 978-1-58115-409-2 2005

The Photographer’s Guide to the 
Digital Darkroom
Bill Kennedy 6 3/4 x 10, 224 pages,  
200 b&w illus., color illus. on CD-ROM 
with tutorials, Paperback, $29.95. This 
complete guide to the digital darkroom 
focuses on the technique a photogra-
pher needs to master the new technol-
ogy. ISBN 978-1-58115-433-7 2006

Photographic Lighting Simplified
Susan McCartney   
6 3/4 x 9 7/8, 176 pages, Paperback,  
200 b&w illus., $19.95
“The photos, from setups to final 
frames, make this an essential how- 
to guide.”—Shutterbug  
ISBN 978-1-58115-256-2 2003

Mastering the Basics of Photography
Susan McCartney 
6 3/4 x 10, 192 pages, Paperback,  
187 b&w illus., $24.95
“Anyone looking to brush up on his or 
her photographic basics should check 
out this guide.”—Outdoor Photographer 
ISBN 978-1-58115-054-4 2000

Mastering Nature Photography
Shooting and Selling in the Digital Age
John Kieffer. 6 x 9, 288 pages (includes 
CD-ROM), Paperback, $24.95
“A new how-to reference book for any 
serious photographer.”—Apogee Photo 
Magazine. ISBN 978-1-58115-389-7 2004

Mastering Black-and-White 
Photography
Revised Edition by Bernhard J Suess
6 3/4 x 9 7/8, 256 pages, Paperback, 
40 b&w illus., $24.95.  
“This is a masterful book.” 
—Popular Photography   
ISBN 978-1-58115-306-4 October 2003
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Photography: Focus on Profit
Tom Zimberoff
8 x 10, 432 pages, Paperback, (includes 
CD-ROM), 300 b&w illus., $35
“This book provides a blueprint for 
building a successful photography  
business.”—ASMP Bulletin  
ISBN 978-1-58115-059-9 2002

Profitable Photography in the 
Digital Age
Strategies for Success
Dan Heller. 6 x 9, 240 pages, 
Paperback, 25 b&w illus., $24.95
“A well-written and sensible overview 
of starting and running a photography 
business.”—The Picture Professional 
ISBN 978-1-58115-412-2 2005

The Photographer’s Guide to 
Marketing and Self-Promotion
Third Edition by Maria Piscopo
6 3/4 x 10, 208 pages; Paperback,  
52 b&w illus., $19.95
A photographer’s rep reveals how to make 
more money. “Full of specific, practical 
information.”—Popular Photography  
ISBN 978-1-58115-096-4 2001

Licensing Photography
Richard Weisgrau and Victor S. Perlman
6 x 9, 208 pages, Paperback, $19.95
"This resource for professional pho-
tographers explains how to draw up 
profitable, legally sound agreements for 
the licensing of images."—Book News 
ISBN 978-1-58115-436-8 2006

Travel Photography
Revised Edition by Susan McCartney
6 3/4 x 10, 352 pages, Paperback, 
23 b&w illus., $29.95
“. . . should be mandatory reading  
for all travel photographers.” 
—Travel Holiday  
ISBN 978-1-58115-011-7 1999

Overexposure
Health Hazards in Photography 
Revised Edition by S. D. Shaw and  
M. Rossol 
6 3/4 x 10, 320 pages, Paperback, $40.00
“Buy it.”—Camera and Darkroom 
Photography. ISBN 978-0-9607118-6-4 
1991

Guide to Getting Arts Grants
Ellen Liberatori
6 x 9, Paperback; 272 pages, $19.95
“Explores the grant-seeking process 
in detail . . . provides an abundance 
of examples and illustrations.” 
—Philanthropy News Digest 
ISBN 978-1-58115-456-6 2006 

Legal Guide for the Visual Artist  
Fourth Edition by Tad Crawford
8 1/2 × 11, 272 pages; Paperback, 
$19.95
“. . . remains one of the standards  
in the field.”—Photo District News  
ISBN 978-1-58115-003-2 1999
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Performing Arts Management
A Handbook of Professional Practices
Tobie S. Stein and Jessica Bathurst
8 1/2 x 11, 552 pages, Paperback, $50.00

Do you know what it takes to manage a performing 
arts organization? In this comprehensive volume,  
more than 100 managers in nonprofit and commercial 
performing arts share their winning strategies. The 
entire range of performing arts is covered, from  
theater to classical music, opera to dance.  
ISBN 978-1-58115-650-8 2008

Technical Theater for 
Nontechnical People
Second Edition, Drew Campbell 
6 x 9, 288 pages; Paperback,  
40 b&w illustrations, $19.95

Completely updated to reflect 
state-of-the-art standards in 
today’s fast-changing theater 
technology. “In addition to 
separate chapters on the more 
traditional elements of technical 
theater, Campbell gives equal 
weight to venue, design, stage 
management, corporate theater, 
and checklists. Everyone involved 
in theater should have access  
to this most welcome text.” 
—Library Journal  
ISBN 978-1-58115-344-6 2004
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The Lucid Body
A Guide for the Physical Actor
Fay Simpson
6 x 9, 224 pages, Paperback, $19.95 

Actors will find all they need to 
develop their characters more fully. 
This program breaks up stagnant 
movement patterns and expands the 
physical and emotional range. Rooted 
in the exploration of the seven chakra 
energy centers, this book reveals  
how each body holds the possibility 
of every human condition.  
ISBN 978-1-58115-651-5 2008

Actor Training the Laban Way
An Integrated Approach to Voice, 
Speech, and Movement
Barbara Adrian
7 3/8 x 9 1/4, 208 pages, Paperback, 
$24.95 

Actors, improve your skills and become 
more expressive. This in-depth guide 
offers a groundbreaking approach to 
physical and vocal movement by  
applying the theories of Rudolf 
Laban—one the twentieth century’s 
most important movement theorists.  
ISBN 978-1-58115-648-5 2008

Great Producers
Visionaries of the American Theater
Iris Dorbian
6 x 9, 208 pages, Paperback, $19.95 

Meet the movers and shakers who 
shape what we see on Broadway! In 
this insider’s look at the producers 
behind the shows, Broadway’s most 
esteemed visionaries tell all. Chapters 
cover Flo Ziegfeld and David Merrick to 
Joseph Papp and Cameron Mackintosh 
to the up-and-coming generation.  
ISBN 978-1-58115-646-1 2008
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Voiceovers
Techniques and Tactics for Success
Janet Wilcox 
6 x 9, 208 pages, Paperback (includes 
CD-ROM), $24.95

Put that great voice to use with a career 
as a voice-over actor! A veteran voice 
actor, writer, producer, and voice-over 
teacher provides the inside scoop on the 
industry and all the tools for personal 
training to help find work. Includes 
CD-ROM featuring vocal exercises and 
interviews with voice-over actors.  
ISBN 978-1-58115-475-7 2007

Booking Performance Tours
Marketing and Acquiring  
Live Arts and Entertainment
Tony Micocci
6 x 9, 304 pages, Paperback, $24.95

Pack up the costumes and instruments 
and take your show on the road. Artists 
and producers in need of an agent, 
agents seeking to expand their market, 
and presenters looking to develop rela-
tionships in the marketplace will find  
all of the tools of the trade.  
ISBN 978-1-58115-500-6 2008

An Actor’s Guide–Making It in New York City                    
by Glenn Alterman
6 x 9, 288 pages, Paperback, $19.95

The definitive source for advice, winning strategies, marketing 
techniques, and invaluable insights to the competitive  
New York acting scene. “You will find specific and pertinent 
advice on the entire spectrum of actor necessities.”—Backstage 
ISBN 978-1-58115-213-5 2002
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Making It on Broadway
Actors’ Tales of Climbing to the Top 
David Wienir and Jodie Langel 
6 x 9, 288 pages, Paperback, $19.95

The words of more than 140 
Broadway stars counter the mis-
perceptions about Broadway per-
formers leading glamorous lives. 
Covers how the spectacle of the 
“mega-musicals” have altered 
the Broadway landscape and 
how acting opportunities have 
been changed with the busi-
ness. “A candid and often 
hysterical look at working in 
the theatre.”—Playbill  
ISBN 978-1-58115-346-0 
2004

An Actor’s Guide–Making It in New York City                    
by Glenn Alterman
6 x 9, 288 pages, Paperback, $19.95

The definitive source for advice, winning strategies, marketing 
techniques, and invaluable insights to the competitive  
New York acting scene. “You will find specific and pertinent 
advice on the entire spectrum of actor necessities.”—Backstage 
ISBN 978-1-58115-213-5 2002

Building the Successful  
Theater Company     
Lisa Mulcahy
6 x 9, 240 pages, Paperback, $19.95

Leaders from the country’s most diverse 
and vital theater companies reveal what 
makes a company successful.  
Practical guidance and amusing anec-
dotes from Steppenwolf Theater Com-
pany, Berkeley Repertory, Jean Cocteau  
Repertory, and 11 others. “An outstand-
ing resource that should be on the shelf 
of anyone wanting to form a theater 
company.”—Stage Directions  
ISBN 978-1-58115-237-1 2002
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Singing In Musical Theatre
The Training of Singers and Actors
Joan Melton. 6 x 9, 240 pages, 
Paperback, $19.95. Learn what it takes 
to have a career in musical theatre 
and a voice that lasts a lifetime. This 
insider’s look into the unique demands 
of musical theatre establishes links 
between voice training for the singer 
and drama school training for the actor. 
ISBN 978-1-58115-482-5 2007

Acting the Song
Performance Skills for the Musical 
Theatre. Tracey Moore with Allison 
Bergman. 6 x 9, 304 pages, Paperback, 
$24.95. Don’t settle for being just a sing-
er! Here are the secrets to integrating 
singing and acting skills for musical the-
ater. Actors, singers, directors, teachers, 
and students will find time-tested advice, 
exercises, and worksheets for all skill 
levels. ISBN 978-1-58115-505-1 2008

How to Improvise a Full-Length Play
The Art of Spontaneous Theater. Kenn 
Adams. 5 1/2 x 8 1/2, 208 pages, 
Paperback, $16.95. Actors, playwrights, 
directors, theater group leaders, and 
others will find everything they need to 
know to create comedy, tragedy, melo-
drama, and farce with no scripts, no 
scenarios, and no pre-conceived charac-
ters. ISBN 978-1-58115-493-1 2007

Careers in Technical Theater
Mike Lawler
6 x 9, 256 pages, Paperback, $19.95
Learn the specifics of more than  
20 different careers in the field. Concise 
information is offered on job duties, 
estimated earnings, recommended train-
ing, examples of career trajectories, 
valuable resources, and much more.   
ISBN 978-1-58115-485-6 2007

Acting  
Advanced Techniques for the Actor, 
Director, and Teacher. Terry Schreiber.  
6 x 9, 256 pages, Paperback, 10 b&w illus., 
$19.95. “Advises readers to work  
out what’s truly best for them. Nicely 
done.”—Stage Directions.  
ISBN 978-1-58115-418-4 2005

Improv for Actors
Dan Diggles
6 x 9, 256 pages, Paperback, $19.95
“Can be used by an instructor, by  
someone setting up an improv group, or 
even for self-study.”—Stage Directions  
ISBN 978-1-58115-325-5 2004

The Art of Auditioning
Techniques for Television
Rob Decina. 6 x 9, 224 pages, 
Paperback, $19.95. “Full of honest 
tips that will help you land your first 
role!”—WCBS-TV, New York 
ISBN 978-1-58115-353-8 2004

VO
Tales and Techniques of a Voice-Over 
Actor. Harlan Hogan. 6 x 9, 256 pages, 
26 b&w illus., Paperback, $19.95
“Mixes Hogan’s stories of being in the 
business with tips on how to succeed.” 
—Adweek. ISBN 978-1-58115-249-4 
2002

Playwriting The First Workshop 
Kathleen E. George. 6 x 9, 202 pages, 
Paperback, $29.95. A practical introduction 
to the basic principles, structures, and 
processes of writing plays. Beginning with 
simple concepts and exercises, this book 
explores all aspects of playwriting, from 
transforming flat characters into roles to 
building character-driven action.  
ISBN 978-1-58115-658-4 2008
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Acting Teachers of America
A Vital Tradition
Ronald Rand and Luigi Scorcia
6 x 9, 288 pages, Paperback, 75 b&w 
illus., $19.95. Illuminating interviews 
with 50 of the most influential contem-
porary American acting teachers.  
ISBN 978-1-58115-473-3 2007

Clues to Acting Shakespeare
Second Edition. Wesley Van Tassel
6 x 9, 288 Pages, Paperback, $18.95
“The kind of helpful instructional aid, 
both detailed and clear, for which 
students and teachers constantly 
clamor.”—Library Journal  
ISBN 978-1-58115-464-1 2006

The Actor’s Way
A Journey of Self-Discovery in Letters
Benjamin Lloyd
5½ x 8½, 224 pages, Paperback, $16.95
“A much-needed dose of sincerity, and 
a welcome reminder that aesthetics are 
still worth having.”—nytheater.com 
ISBN 978-1-58115-447-4 2006

Movement for Actors                 
Edited by Nicole Potter
6 x 9, 288 pages, Paperback, $19.95
“A variety of viewpoint and focus.  
There are 23 articles and almost as many 
approaches to body movement. Highly 
recommended.”—Library Journal  
ISBN 978-1-58115-233-3 2002

Mastering Shakespeare
An Acting Class in Seven Scenes
Scott Kaiser 
6 x 9, 288 pages, Paperback, $24.95
“Deserves an honored place on  
the bookshelf of every actor and  
director.”—Shakespeare Bulletin   
ISBN 978-1-58115-308-8 2003

Acting That Matters
Barry Pineo
5 1/2 x 8 1/2, 240 pages, Paperback, 
$22.95
“Invaluable instruction, especially to 
the beginning actor. Should be an 
essential purchase.”—Library Journal  
ISBN 978-1-58115-381-1 2004

The Actor Rehearses
What to Do When—and Why
David Hlavsa
6 x 9, 224 pages, Paperback, $18.95
“Takes the reader through the entire 
rehearsal process with helpful exercises.” 
—ForeWord  
ISBN 978-1-58115-462-7 2006

The Actor’s Other Career Book
Using Your Chops to Survive and Thrive
Lisa Mulcahy
6 x 9, 224 pages, Paperback, $19.95
How to seek out jobs in a wide range of 
fields. “A great read and an invaluable 
resource.”—Teaching Theater   
ISBN 978-1-58115-453-5 2006

Performing Arts

Acting Is a Job
Real Life Lessons about the Acting  
Business. Jason Pugatch
6 x 9, 240 pages, paperback, $19.95
“Practical and invaluable advice  
to anyone interested in pursuing a 
career as an actor.”—James Lapine  
ISBN 978-1-58115-438-2 2006

Original Monologues  
That Showcase Your Talent
Dwight Watson. 5 1/2 x 8 1/2, 192 pages, 
paperback, $19.95. “One of the best 
resources I’ve read for actors or stu-
dents on every level.”— Marc B. Lorber, 
Emmy-nominated producer.  
ISBN 978-1-58115-425-2 2005

Letters from Backstage
The Adventures of a Touring Stage Actor
Michael Kostroff. 6 x 9, 224 pages, 
Paperback, $16.95. “A down and dirty 
exploit of what goes on backstage and  
in rehearsals, it also speaks to anyone 
with a gypsy soul.”—Edge Boston  
ISBN 978-1-58115-441-2 2005
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The Perfect Stage Crew
The Compleat Technical Guide for High 
School, College, and Community Theater
John Kaluta. 6 x 9, 256 pages, Paperback, 
45 b&w illus., $19.95. “Will help you 
train the perfect crew.”—NEA Today 
ISBN 978-1-58115-315-6 2003

Creative Careers in Fashion 
30 Ways to Make a Living in the World 
of Couture
Debbie Hartsog
6 x 9, 272 pages, Paperback, $19.95
See how the industry works and discover 
a myriad of opportunities in the fashion 
business. ISBN 978-1-58115-467-2 2007

Let’s Put on a Show
A Guide to Fun and Fundraising for Your 
Community Organization
Gail Brown and Colleen Schuerlein
6 x 9, 208 Pages, Paperback, $16.95
“This detailed account . . . is full of tips 
from the trenches.”—Dance Teacher 
magazine. ISBN 978-1-58115-442-9 2006

Booking and Tour Management for 
the Performing Arts
Third Edition by Rena Shagan
6 x 9, 288 pages, Paperback, $24.95
“Provides the know-how for  
success.”—Association of Performing 
Arts Presenters   
ISBN 978-1-58115-095-7 2001

Your Modeling Career
You Don’t Have to Be a Superstar  
to Succeed 
Second Edition. Debbie Press
6 x 9, 272 pages, Paperback,  
74 b&w illus., $24.95
“Practical advice ”—Paper Clips  
magazine. ISBN 978-1-58115-359-0 2004

Comedy FAQs and Answers
How the Stand-Up Biz Really Works
Dave Schwensen
6 x 9, 240 pages, Paperback, $19.95
“A compendium of useful knowledge 
from more than 40 comedians, publi-
cists and managers.”—Sunday Morning 
Journal. ISBN 978-1-58115-411-5 2005

Stage Combat
Fisticuffs, Stunts, and Swordplay for 
Theater and Film. Jenn Zuko Boughn
7 3/4 x 9 3/8, 224 Pages, 200 b&w  
illus., Paperback, $19.95
“Clearly and concisely written.  
A very good guide for beginners.” 
—Journal of Theatrical Combatives  
ISBN 978-1-58115-461-0 2006

The Stage Producer’s Business  
and Legal Guide                     
Charles Grippo
6 x 9, 256 pages, Paperback, $19.95
Fills a hole in theater literature with  
this one-stop guide to theater law  
for non-attorneys.”—Library Journal  
ISBN 978-1-58115-241-8 2002

The Business of Theatrical Design    
James L. Moody
6 x 9, 288 pages, Paperback, $24.95  
“A fascinating read . . . a canvas of the 
rich variety of work and experiences 
available in the profession.”—Dramatics  
ISBN 978-1-58115-248-7 2002

Running Theaters
Best Practices for Leaders and Managers
Duncan M. Webb
6 x 9, 256 pages, Paperback, $19.95
“Provides a strong dose of real-life 
experience. Highly recommended.” 
—Library Journal  
ISBN 978-1-58115-393-4 2005

Business and Legal Forms for Theater
Charles Grippo. 8 1/2 x 11, 192 pages, 
Paperback (includes CD-ROM), $29.95
”Clearly describes why each legal 
agreement is needed and explains 
key provisions.”—Theatre Design & 
Technology. ISBN 978-1-58115-323-1 
2004

Performing Arts
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Film & Television
Get the Picture?
The Movie Lover’s Guide to Watching Films. 
Second Edition
Jim Piper
6 x 9, 336 pages, 164 illustrations, Paperback, 
$24.95

With insights to the latest trends in movies, this 
book is now expanded and updated to cover the 
impact of independent films, documentaries, and 
special effects. “A Film 101 course for a fraction 
of a semester’s tuition.” —Ritz Filmbill 
ISBN 978-1-58115-513-6 2008

The Art of Motion Picture Editing
Vincent LoBrutto
6 x 9, 240 pages, Paperback,  
50 b&w illustrations, $24.95

The tools, methods, and processes of movie 
editing in any medium are revealed. This guide 
shows how editing affects a motion picture’s 
pace, rhythm, structure, and story, and spells  
out exactly what an editor does.  
ISBN 978-1-58115-512-9 2009

Your Career in Animation
How to Survive and Thrive
David B. Levy
6 x 9, 256 pages, 116 b&w illus., Paperback, 
$19.95

“Reading the book gives you a window into  
the industry.”—Animation Magazine  
ISBN 978-1-58115-445-0 2006
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The Filmmaker’s Guide to Production Design
Vincent LoBrutto
6 x 9, 240 pages, Paperback, 15 b&w illus., $19.95 
“An in-depth manual for serious filmmakers.” 
—Library Journal. ISBN 978-1-58115-224-1 2002

Hollywood Dealmaking
Negotiating Talent Agreements
Dina Appleton and Daniel Yankelevits
6 x 9, 256 pages, Paperback, $19.95
Two entertainment attorneys explain  
all the ins and outs of negotiating in  
the movie industry.  
ISBN 978-1-58115-228-9 2002

Film & Television

An Actor’s Guide— 
Your First Year in Hollywood
Third Edition. Michael Saint Nicholas
6 x 9, 272 pages, Paperback, $19.95
“Encouraging but mostly realistic.”—Library 
Journal. ISBN 978-1-58115-448-1 2006
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Starting Your Career in 
Broadcasting
Working On and Off the Air in Radio 
and Television. Chris Schneider
6 x 9, 256 pages, 21 b&w illustrations, 
Paperback, $19.95. Here is the bible to 
starting and maintaining a successful 
career. A veteran broadcaster inter-
views Bob Costas, Chris Berman, Larry 
King, Jim Lampley, Bob Kingsley, Rene 
Syler, Troy Aikman, E.D. Hill, and many 
others. ISBN 978-1-58115-489-4 2007

Screenplay Story Analysis
The Art and Business
Asher Garfinkel
5 1/2 x 8 1/2, 208 pages, Paperback, 
$16.95
Learn how to become a professional 
story analyst. In addition to explaining 
the basic who, what, and why of  
writing “coverage,” this book reveals  
the skills and techniques needed to  
take your career to the next level.  
ISBN 978-1-58115-478-8 2007

Splatter Flicks
How to Make Low-Budget Horror Films
Sara Caldwell. 6 x 9, 224 pages,  
22 b&w illus., Paperback, $19.95
“Caldwell sticks to practical consider-
ations. Shows when and where the 
no-budget filmmaker can pinch pennies.” 
—ToxicUniverse.com  
ISBN 978-1-58115-443-6 2006

Making Short Films
Jim Piper 
7 3/4 x 9 3/8, 288 pages, 325 b&w 
illus., includes DVD, Paperback, $24.95. 
Creatively express yourself in a short 
film with this all-encompassing primer. 
Includes a DVD of 30 sample short 
films. ISBN 978-1-58115-444-3 2006

Producing for Hollywood
Second Edition by Paul Mason and Don Gold
6 x 9, 288 pages, Paperback, $19.95
“An effective crash course in all facets 
of producing for film and TV. Valuable 
also to actors and writers who have  
to deal with producers.”—Back Stage  
ISBN 978-1-58115-355-2 2004

Making Independent Films
Advice from the Filmmakers
Liz Stubbs and Richard Rodriguez 
6 x 9, 224 pages, Paperback,  
42 b&w illus., $16.95
“A very good overview.”—Ritz Filmbill 
ISBN 978-1-58115-057-5 2000

Making Real-Life Videos
Great Projects for the Classroom and 
Family Room. By Matthew Williams
6 x 9, 256 pages, 167 b&w illus., 
Paperback, $19.95. “A comprehensive, 
easy-to-digest, and exciting manual that 
will certainly be a new basic for any 
good practitioner’s library.”—Listen Up! 
ISBN 978-1-58115-415-3 2006

The Screenwriter’s Legal Guide
Third Edition by Stephen F. Breimer
6 x 9, 352 pages, Paperback, $29.95
“If you’ve finished that screenplay  
and don’t know how to market it, you’ll 
want to get The Screenwriter’s Legal 
Guide.”—U.S. News & World Report  
ISBN 978-1-58115-352-1 2004

Documentary Filmmakers Speak
Liz Stubbs
6 x 9, 240 pages, Paperback, $19.95
“Stubbs interviews 13 filmmakers,  
from cinema verite pioneers to new 
practitioners with fresh approaches.” 
—Booklist. ISBN 978-1-58115-236-4 
2002

The Health & Safety Guide for Film, 
TV & Theater
Monona Rossol
6 x 9, 256 pages, Paperback, $19.95 
“If you work in the theater, this  
book should be part of your library.” 
—Theater Design & Technology  
ISBN 978-1-58115-071-1 2000

The Screenwriter’s Guide to  
Agents and Managers
John Scott Lewinski
6 x 9, 256 pages, Paperback, $24.95
“Handy lists of agents, production  
companies, and online sources.”
—WCFO Newsline 
ISBN 978-1-58115-079-7 2001
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Writing Television Comedy
Jerry Rannow
6 x 9, 224 pages, Paperback, $14.95
A humorous and eye-opening guide. 
“Here’s the inside story on how to  
break into the sitcom business.” 
—Freelance Writer’s Report  
ISBN 978-1-58115-042-1 2000

Acting for Film
Cathy Haase. 6 x 9, 240 pages, 
Paperback, $21.95. Secrets for meeting 
the unique challenges of acting before a 
camera. “This is a book that beginning 
actors would do well to read. Highly 
recommended.”—Choice  
ISBN 978-1-58115-252-4 2003

Surviving Hollywood
Your Ticket to Success
Jerry Rannow
6 x 9, 224 pages; Paperback, $21.95
“Dispenses practical wisdom about  
how to pursue a career.”—Ritz Filmbill  
ISBN 978-1-58115-255-5 2002

Technical Film and TV for 
Nontechnical People
Drew Campbell
6 x 9, 256 pages, Paperback,  
40 b&w illus., $24.95
“Provides basic information for first  
on-camera jobs.”—Back Stage. Winner 
of the 2002 Gold Light Book Award  
ISBN 978-1-58115-229-6 2002

How to Audition for TV Commercials
From the Ad Agency Point of View
W. L. Jenkins
6 x 9, 208 pages, paperback, $16.95
“Tells how to land TV commercials by 
understanding what ad agencies are 
really seeking.”—The Bookwatch  
ISBN 978-1-58115-419-1 2005

Animation
The Whole Story
Revised Edition by Howard Beckerman
6 7/8 x 9 3/4, Paperback, 437 b&w illus. 
336 pages, $24.95. “An instant classic, 
a necessity for both fans and creators of 
cartoons.”—Indiewire  
ISBN 978-1-58115-301-9 2003

Makin’ Toons
Inside the Most Popular Animated TV 
Shows and Movies. By Allan Neuwirth
6 x 9, 288 pages, Paperback, 
75 b&w illus., $24.95
“One of the best books in years on  
the subject.”—Anymator   
ISBN 978-1-58115-269-2 2003

The Radio Producer’s Handbook
Rick Kaempfer and John Swanson
6 x 9, 256 pages, Paperback, $19.95
“A wealth of technical and practical 
details . . . the perfect primer.” 
—The Chicago Sun-Times   
ISBN 978-1-58115-388-0 2004

They’ll Never Put That on the Air 
The New Age of TV Comedy
Allan Neuwirth
6 x 9, 256 pages, 35 b&w illus., 
Paperback, $19.95. “A great read, and 
essential for anyone who desires a  
first-hand account of how TV grew up 
while making us laugh.”—TV Guide  
ISBN 978-1-58115-417-7 2006

Film & Television

Jumpstart Your Awesome Film 
Production Company
Sara Caldwell. 6 x 9, 208 pages, 
Paperback, $19.95. “A comprehensive 
and no-nonsense primer for anyone who 
needs a basic understanding of the film 
industry’s nuts and bolts.”—Backstage 
West. ISBN 978-1-58115-400-9 2005

The Perfect Screenplay
Writing It and Selling It
Katherine Atwell Herbert
6 x 9, 224 pages, paperback, $16.95
“This book is the key to getting work 
read and sold.”—The Writer  
ISBN 978-1-58115-439-9 2006
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Improve Your Piano Playing
Dr. John Meffen. 5 1/4 x 8 1/2, 160 
pages, 12 b&w illus., Paperback, $12.95
This compact guide is the ultimate 
resource for anyone with basic piano  
playing skills who wants to dramatically 
improve technique for performance  
or for personal pleasure, “Perhaps all 
piano teachers should have a copy to  
loan to students.”—The Northern Echo 
ISBN 978-1-58115-476-4 2007

Music

The Art of Writing Great Lyrics 
Revised Edition 
Pamela Phillips Oland 
6 x 9, 272 pages, Paperback, $18.95
“One of the most prolific songwriters in 
the nation shares the tricks of her much-
envied trade.”—Publisher’s Weekly  
ISBN 978-1-58115-093-3 2001

The Right Way to Sing
Linda Marquart
5 1/4 x 8 3/8, 136 pages, Paperback, 
$12.95. “Refreshingly direct and well 
written, free from intimidating jargon. 
Should appeal to a wide range of aspir-
ing vocalists, whether their interest is in 
classical or popular disciplines.”—Choir 
& Organ. ISBN 978-1-58115-407-8 2005

The Songwriter’s and Musician’s 
Guide to Nashville
Third Edition. Sherry Bond. 6 x 9, 256 
pages, Paperback, $19.95. “As surely as 
songwriters need a good tune, they need 
to read Sherry’s book.”—Frances W. 
Preston, President and CEO, BMI  
ISBN 978-1-58115-397-2 2005

Managing Artists in Pop Music
What Every Artist and Manager Must 
Know to Succeed. Mitch Weiss  
and Perri Gaffney. 6 x 9, 240 pages,  
34 b&w illus., Paperback, $19.95 
“Provides the textures and nuances all 
would-be managers should pay close 
attention to.”—Music Career Juice 
ISBN 978-1-58115-268-5 2003

Creative Careers in Music
Second Edition. Josquin Des Pres  
and Mark Landsman
6 x 9, 240 pages, Paperback, $22.95
“This work looks extensively at  
what to have in order to develop  
a music career.”—Library Journal   
ISBN 978-1-58115-382-8 2004

How to Pitch and Promote  
Your Songs
Third Edition. Fred Koller 
6 x 9, 208 pages, Paperback, $19.95 
“Any songwriter with hopes of selling 
a song . . . should read this book.” 
—The Washington Post   
ISBN 978-1-58115-194-7 2001

The Secrets of Songwriting
Leading Songwriters Reveal How to Find 
Inspiration & Success. Susan Tucker
6 x 9, 256 pages, Paperback, $22.95 
“Essential for all aspiring songwriters 
and musicians. Highly recommended.” 
—Library Journal   
ISBN 978-1-58115-278-4 2003

Making and Marketing Music
The Musician’s Guide to Financing, 
Distributing, and Promoting Albums
Second Edition. Jodi Summers. 6 x 9, 
240 pages, Paperback, $19.95. “The best 
insight into the intimate intricacies of the 
music industry.”—Hit Parader magazine 
ISBN 978-1-58115-387-3 2004

How to Grow as a Musician
What All Musicians Must Know to Succeed
Sheila E. Anderson
6 x 9, 256 pages, Paperback, $22.95
“A most informative how-to book which 
ought to be required reading for every 
kid dreaming of stardom.”—Tennessee 
Tribune. ISBN 978-1-58115-416-0 2005

The Diva Next Door
How to Be a Singing Star Wherever You 
Are. Jill Switzer. 5 1/2 x 8 1/2, Paperback, 
208 pages, $19.95. “Every page of this 
very enjoyable and well-written book 
is full of ‘real world’ advice and proven 
techniques.”—Sell That Song  
ISBN 978-1-58115-410-8 2005

Making It in the Music Business
The Business and Legal Guide for 
Songwriters and Performers. Third 
edition by Lee Wilson. 6 x 9, 256 
pages, Paper, $24.95. “A valuable book 
for anyone starting out in the music 
business.”—Career Opportunity News 
ISBN 978-1-58115-317-0 2004

Profiting from Your Music and 
Sound Studio
Jeffrey Fisher
6 x 9, 288 pages, Paperback, $24.95
“The answer to most of your questions 
about running a profitable project 
studio.”—American Songwriter   
ISBN 978-1-58115-100-8 2001
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Writing & Publishing

The Elements of Internet Style
The New Rules of Creating Valuable 
Content for Today’s Readers
The Editors of EEI Press
6 x 9, 160 pages, Paperback, $24.95

Learn the rules of today’s tech-driven 
publishing landscape! Those who 
create content in any medium will 
find the tools to engage today’s  
readers who are often too busy  
and too skeptical to tolerate  
anything unclear or mediocre.  
ISBN 978-1-58115-492-4 2007

The Birds and Bees of Words
A Guide to the Most Common Errors 
in Usage, Spelling, and Grammar
Mary Embree
5 1/2 x 8 1/2, 208 pages, Paperback, 
$14.95

This is a valuable reference to the 
ever-changing nature of words and 
their meanings. Language mistakes 
are informatively and entertainingly 
explored, and a list of new words to 
enter the mainstream is provided. 
ISBN 978-1-58115-495-5 2007

Summer 2009 Catalog.indd   44 10/29/08   8:08:31 AM



45

backlist

Writing the Great American 
Romance Novel
Catherine Lanigan. 6 x 9, 224 pages, 
Paperback, $19.95. “Filled with tips on 
getting your romance novel written, 
polished, and submitted to editors and 
agents.”—BellaOnline  
ISBN 978-1-58115-455-9 2006

The Writer’s Guide to Queries, 
Pitches & Proposals
Moira Allen 
6 x 9, 288 pages, Paperback, $16.95
“An excellent resource book that’s  
sure to find an eager audience.” 
—Booklist. ISBN 978-1-58115-099-5 
2001

The Writer’s Legal Guide
An Authors Guild Desk Reference
Third Edition by Tad Crawford  
and Kay Murray    
6 x 9, 320 pages, Paperback, $19.95
“An indispensable handbook for anyone 
who writes.”—Publisher’s Weekly
ISBN 978-1-58115-230-2 2002

Starting Your Career as  
a Freelance Writer
Moira Anderson Allen
6 x 9, 272 pages, Paperback, $19.95
“A bare-bones guide to getting started 
and staying mainstream as a freelance 
writer.”—writing-world.com  
ISBN 978-1-58115-304-0 2003

The Author’s Toolkit
A Step-by-Step Guide to Writing and
Publishing Your Book
Revised Edition by Mary Embree
5 1/2 x 8 1/2, 192 pages, Paperback, $16.95
“. . . covers each step of the writing 
process.”—Library Journal  
ISBN 978-1-58115-260-9 2003

The Complete Guide to  
Book Marketing 
Revised Edition by David Cole
6 x 9, 256 pages, Paperback, $19.95
“Cole has written a very lucid outline 
of the multifaceted aspects of trade 
book marketing.”—Publishing Research 
Quarterly. ISBN 978-1-58115-322-4 2004

The Complete Guide to  
Book Publicity
Second Edition by Jodee Blanco 
6 x 9, 304 pages, Paperback, $19.95
Advice from a leading book publicist. 
“Equally important for ebooks,  
epublishing, and even online content.” 
—Designer’s Bookshelf   
ISBN 978-1-58115-349-1 2004

Business and Legal Forms for 
Authors and Self-Publishers 
Third Edition by Tad Crawford 
8 3/8 x 10 7/8, 160 pages, Paperback 
(includes CD-ROM), $29.95
“A handy guide.”—Library Journal  
ISBN 978-1-58115-395-8 2005

The Journalist’s Craft
A Guide to Writing Better Stories
Edited by D. Jackson and J. Sweeney
6 x 9, 256 pages, Paperback, $24.95 
“Helps journalists expand their storytell-
ing abilities.”—The Washington Post  
ISBN 978-1-58115-222-7 2002
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Old Money
The Mythology of Wealth in America
Expanded Edition by Nelson W. Aldrich, Jr. 
6 x 9, 340 pages; Paperback, $24.95
A look at the culture of the American 
upper class and the values of inherited 
wealth. “Provocative and absorbing.” 
—The New York Times  
ISBN 978-1-880559-64-2 1996

Spend Your Way to Wealth
Mike Schiano 
6 x 9, 208 pages, Paper, $21.95
“Schiano offers many excellent ways  
to keep more cash in your pocket.” 
—Young Money   
ISBN 978-1-58115-272-2 2003

The Secret Life of Money
How Money Can Be Food for the Soul. 
Tad Crawford. 5 1/2 x 8 1/2, 304 pages, 
Paperback, $19.95. This compelling 
blend of psychology and economics 
delves into ancient tales and modern 
events to uncover the sources of our 
firmly rooted and unexamined assump-
tions about money.  
ISBN 978-1-880559-51-2 1996

The Money Mentor
A Tale of Finding Financial Freedom
Tad Crawford. 6 x 9, 272 pages, 
Paperback, $24.95. Getting rid of debt 
and bringing your financial house in order 
has never been easier with this modern-
day parable on the art of achieving 
financial balance. This entertaining novel 
provides readers with the tools they 
need. ISBN 978-1-58115-085-8 2001

Your Living Trust and Estate Plan
How to Maximize Your Family’s Assets 
and Protect Your Loved Ones
Third Edition by Harvey J. Platt
6 x 9, 336 pages, Paperback, $16.95
“Platt’s treatment of the topic is expan-
sive and timely.”—Library Journal  
ISBN 978-1-58115-217-3 2002

Legal Forms For Everyone
5th Edition. Carl W. Battle
8 ½ x 11, 240 pages, Paperback  
(with CD-ROM), $24.95
“A good variety of ready-to-use 
forms.”—Library Journal  
ISBN 978-1-58115-451-1 2006

Winning the Divorce War
How to Protect Your Best Interests
Second Edition. Ronald Farrington Sharp
5 ½ x 8 ½, 208 pages, paperback, $16.95. 
“Recommended for anyone facing a 
high-conflict divorce.”—Divorcenet.com 
ISBN 978-1-58115-427-6 2005

Estate Planning and Administration
How to Maximize Assets and  
Protect Loved Ones
Second Edition by Edmund T. Fleming
6 x 9, 288 pages, Paperback, $16.95
“A guide for making this subject as  
simple as possible.”—Working Money  
ISBN 978-1-58115-396-5 2005

Feng Shui and Money
Eric Shaffert
6 x 9, 256 pages, Paperback,  
60 b&w illus., $16.95
“Helps readers develop a healthy  
relationship to money and unearth  
inner riches.”—New Age Retailer   
ISBN 978-1-58115-239-5 2002

Personal Finance
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The Inner Source
Exploring Hypnosis
Revised Edition by Donald S. Connery
5 3/8 x 8 1/4, 304 pages, Paper, $26.95
“A reasonable and readable state-of-
the-art report.”—Kirkus Reviews  
ISBN 978-1-58115-311-8 2003

The Tragedy of Zionism
How Its Revolutionary Past Haunts 
Israeli Democracy
Bernard Avishai
6 x 9, 400 pages; Paperback, $27.50
“. . . an explosive book.”—Publisher’s 
Weekly. ISBN 978-1-58115-258-6 2002

How to Heal 
A Guide for Caregivers
Jeff Kane, MD
5 1/2 x 8 1/4, 208 pages,  
Paperback, $21.95
“Kane’s book is spiritual, anecdotal,  
and wise.”—Publisher’s Weekly  
ISBN 978-1-58115-267-8 2003

How to Escape Lifetime Security 
and Pursue Your Impossible Dream
A Guide to Transforming Your Career
Kenneth Atchity
5 1/2 x 8 1/2, 208 pages, Paperback, 
$16.95. “A groundbreaking career 
guide.”—Bookwatch  
ISBN 978-1-58115-385-9 2004

The World of the Paranormal
The Next Frontier
Second Edition by Lawrence LeShan
5 1/2 x 8 1/4, 208 pages, Paperback, $16.95
Challenges current thinking to suggest 
new ways of studying psychological  
phenomena. ISBN 978-1-58115-360-6 
2004

The Medium, the Mystic,  
and the Physicist
Toward a General Theory of the Paranormal
Lawrence LeShan. 5 1/2 x 8 1/4, 320 
pages, Paperback, $19.95. Relates field 
theory to altered states of conscious-
ness. “Amazing.”—Newsweek  
ISBN 978-1-58115-273-9 2003

The Psychology of War
Comprehending Its Mystique and Its 
Madness. Lawrence LeShan
6 x 9, 192 pages, Paperback, $16.95
“Addresses one of the most burn-
ing issues of our time.”—Harper’s 
Magazine. ISBN 978-1-58115-238-8 
2002

Unfolding Self
The Practice of Psychosynthesis 
Second Edition by Molly Young Brown
6 x 9, 240 pages, Paperback, $19.95
“Recommended reading . . . an eclectic 
approach to personal growth.” 
—Pilgrims Mind Body Spirit   
ISBN 978-1-58115-383-5 2004

Healing with Nature
Susan S. Scott
5 1/2 x 8 1/2, 244 pages,  
Paperback, 20 b&w illus., $21.95
“Susan Scott invites us to . . .  
carry forth with exuberant  
new life.”—Counseling Today   
ISBN 978-1-58115-303-3 2003

Helios Press

The Dilemma of Psychology
A Psychologist Looks at His  
Troubled Profession
Lawrence LeShan
5 1/2 x 8 1/2, 224 pages;  
Paperback, $16.95
“A manifesto of our time.”—Max 
Lerner. ISBN 978-1-58115-251-7 2002
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Distribution to the Book Trade/ 
Ordering Information

ALL OTHER COUNTRIES
For bookstore, wholesale, and specialty orders from countries not currently represented, please contact Gebrina 
Roberts at Allworth Press by phone at (212) 777-8395 x14, fax at (212) 777-8261, or email at groberts@allworth.com.

PUBLICITY AND MARKETING INQUIRIES
Contact Nicole Miller, Publicity & Marketing Manager, (212) 777-8395 x15 (phone), (212) 777-8261 (fax),  
or nmiller@allworth.com.

For more information about Allworth Press, visit our website at www.allworth.com. 

Allworth Press titles with ISBN’s beginning with 978-1-58115, 978-1-880559, and 978-0-9607118 are distributed 
throughout the world as follows:

UNITED STATES
Random House Distribution Services
400 Hahn Road, Westminster, MD 21157

Ordering & Customer Service
(Eastern and Central Accounts)
(800) 733-3000; 8:30 am–5:00 pm EST

(Western Accounts )
(800) 669-1536; 10:30 am–7:00 pm EST

Available Monday thru Friday

Fax: (800) 659-2436
Toll-free electronic orders (EDI): (800) 669-1536
Online: www.randomhouse.com/backyard/order.html

Special Markets
Random House Special Markets
1745 Broadway, New York, NY 10019
(800) 729-2960; Fax: (212) 572-4961

Schools and Libraries
All Allworth Press titles are available from your 
local/preferred distributor. The Library and Academic 

Marketing Department is available to provide title infor-
mation, review copies, desk and examination copies, and 
any other educational materials.

For Libraries, visit www.randomhouse.com/library or 
email: library@randomhouse.com.

For High Schools, visit www.randomhouse.com/ 
highschool or email: highschool@randomhouse.com.

For Colleges and Universities, visit www.randomhouse.
com/academic or email: RHAcademic@randomhouse.com.

Or write to: Random House, Inc. (please specify which 
marketing area you wish to contact)
1745 Broadway (7-4), New York, NY 10019
Fax: (212) 940-7381

Returns
Random House Returns Department
803 N. Englewood Drive, Crawfordsville, IN 47933
Attention: Returns Department

CANADA
Georgetown Publications
34 Armstrong Avenue
Georgetown, Ontario L7G 4R9
(888)-595-3008
Fax: (888) 595-3009
orders@gtwcanada.com

UNITED KINGDOM/EUROPE
Roundhouse Group/Windsor Books
Alan Goodworth
01273 900 540
Fax 01273 774 204
Roundhouse.group@tiscali.co.uk

AUSTRALIA & NEW ZEALAND
Bookwise International
Patricia Genat
61 8 8268 8222
Fax: 61 8 8268 8704
accounts@bookwise.com.au
orders@bookwise.com.au

SOUTHEAST ASIA, NORTHEAST ASIA,  
MIDDLE EAST
Publishers International Marketing, Ltd.
Chris Ashdown
44 0 1202 896210
Fax: 44 0 1202 897010

SOUTH AFRICA, NAMIBIA, ZIMBABWE, 
SWAZILAND, LESOTHO & BOTSWANA 
Peter Hyde
27 21 447 5300
Fax: 27 21 447 1430

FOREIGN RIGHTS
Jennifer Weltz
The Jean V. Naggar Literary Agency
216 East 75th Street
New York, NY 10021
(212) 794-1082
Fax: (212) 794-3605
Jvnla@jvnla.com
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