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Cool Springs Press is the
leading publisher of state and
local gardening information in
the United States. In addition to
gardening, Cool Springs Press
publishes books and creates
products on birding, cooking,
canning, and preserving.

Creative Publishing international
publishes photographic step-
by-step how-to books, including
titles on home improvement,
home decorating, sewing, crafting,
hunting, and fishing. Our list of
more than 300 titles includes
best-selling series of books with
nationally recognized brand
partners Black & Decker’, Orvis,
and SINGER".

Fair Winds Press offers
nonfiction books in a range
of practical categories,
including nutrition, fitness,
parenting, beauty, treating
sickness, mental health, and
using new medicine.

Motorbooks is one of the
world’s leading transportation
publishers, covering subjects
from classic motorcycles to
heavy equipment to today’s
latest automotive technology.
We satisfy our customers’ high
expectations by hiring top
writers and photographers
and presenting their work in
handsomely designed books
that work hard in the shop and
look good on the coffee table.

MVP Books publishes a
variety of titles in the fields

of sports, health and fitness,
and the outdoors, including
lavishly illustrated coffee-table
books, narrative histories and
biographies, and practical
how-to and training manuals.

Quarry Books provides high-
end, beautifully designed
visual inspiration and
reference books on art, crafts,
food, pet care, and lifestyle
topics for aspiring artists,
artisan hobbyists,

food enthusiasts,

DlYers, and makers.

QUIVER

ROCKPORT

=
QUAYSIDE

DISTRIBUTION
SERVICES

Quiver is a boutique imprint that
offers books and card decks for
couples wanting to take their sex
lives to the next level. Quiver’s
books celebrate erotic pleasure
and intimacy through beautiful,
sophisticated photography and
inspiring text.

Rockport Publishers creates
beautifully illustrated source books
for professional designers and
artisans of all types. Rockport’s
books present the best in design
work from around the world and
bring readers inside the world’s
most talented design and art
studios to see how the work gets
done and the inspiration that lies
behind each finished piece.

Voyageur Press is best known
for our regional books, whether
they're regional looks at travel
and natural history or music,
gardening, astronomy, weather,
culture, country living, and more.
This regional focus makes our
books unique and different,
setting them apart from other
titles on similar subjects. And
we are the leading publisher on
railroads and farm tractors.

Walter Foster Publishing is
dedicated to preserving the high
standards and superb quality
customers expect. We believe artists
are eager to learn, to sharpen their
skills, and to experience new artistic
horizons. Our mission is to provide
the tools to accomplish those goals.
We offer step-by-step books and
kits for kids and adults that are
accessible, entertaining, affordable,
and informative.

Zenith Press is the history,
current affairs, science, and
aviation imprint of the Quayside
Publishing Group and publishes
both hardcover and paperback
narrative and illustrated books.
Zenith's primary area of interest
is American military history,
current events, and science

and space.

Quayside Distribution Services, a
division of Quayside Publishing Group,
is the world’s largest distributor of
enthusiast subject titles, offering the
most comprehensive assortment of
books, calendars, and videos of interest
to the enthusiast. We are focused on
providing our clients with a one-stop,
full-service, sales, distribution, and
credit and collections solution in the
North American market.



UAYSIDE

PUBLISHING GROUP

QUAYSIDE PUBLISHING GROUP

represents a dynamic group of imprints dedicated

to providing quality and excellence to its readers.

Each imprint embodies the breadth and scope of its
speciality topics. Quayside Publishing Group
encompasses Cool Springs Press, Creative Publishing
international, Fair Winds Press, Motorbooks, MVP Books,
Quarry Books, Quiver, Rockport Publishers, Voyageur
Press, Walter Foster Publishing, Zenith Press, and
Quayside Distribution Services.

www.quaysidepub.com

* These titles are recommended by the Publisher for course adoption.
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May 2012

STOP, THINK, GO, DO
How Typography and Graphic Design Influence Behavior

Steven Heller and Mirko lIli¢

Item # 195051 AQ

ISBN: 978-1-59253-766-2
$40.00 US

£27.50 UK

$44.00 CAN

9x9in

229x229mm

224 pages, Flexibound

500 color photos

All rights available
Design/Graphic Arts/Typography
(t.Qty.6

This revolutionary guide
is packed with arresting
imagery from around
the world that influences
human behavior.

=> Explores typography that
creates a call to action,
along with arresting
images that influence
human behavior.

> Afun read packed
with stunning images
from around the world
designed to move you.

=>» The authors are
internationally recognized
and admired.

Steven Heller is the co-chair
of MFA Design (Designer

as Author + Entrepreneur)
at the School of Visual

Arts in New York and the
co-founder of MFA Design
Criticism, MFA Interaction
Design, MPS Branding and
MFA Products of Design.

He is the author or editor of
over 135 books, including

| Heart Design, and coauthor
of The Design Entrepreneur
and The Anatomy of Design.
http://www.hellerbooks.com

Mirko lli¢ is founder of Mirko
lli¢ Corp., in New York City.
He has received medals
from Society of lllustrators,
Society of Publication
Designers, Art Directors
Club, I.D. Magazine, and
Society of Newspaper
Design. lli¢ is co-author of
The Anatomy of Design with
Steven Heller and co-author
of The Design of Dissent with
Milton Glaser.
http://www.mirkoilic.com
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This revolutionary guide is not only the first to look at how typography

in design creates a call to action, but it also explores type and image as
language. Stop, Think, Go, Do is packed with arresting imagery from
around the world that influences human behavior. Page after page, you'll
find innovative messages that advocate, advise caution, educate, entertain,
express, inform, play, and transform.

Also available:

The Anatomy of Design , ISBN: 978-1-59253-554-5

$30.00 US/£18.99 UK/$32.95 CAN Rights: all available

1,000 Icons, Symbols, and Pictograms, ISBN: 978-1-59253-239-1
$40.00 US/£27.50 UK/$52.00 CAN Rights: All available

| Heart Design, ISBN: 978-1-59253-682-5

$45.00 US/£30.00 UK/$49.99 CAN  Rights: All available



March 2012

THE BEST OF BUSINESS CARD DESIGN 9

Rule29

Item # 199798 AQ

ISBN: 978-1-59253-790-7
$30.00 US

£20.00 UK

$33.00 CAN

9x11in

229x279mm

240 pages, Paperback

800 color photos

All rights available
Design/Graphic Arts/Commercial &
Corporate

(t.Qty. 10

This innovative collection
features the most current
and best work by top
designers worldwide.

> A best-selling series that is
sought after by designers
for their bookshelf.

=> Business card design
continues to be a core
design job internationally.

=> Special production
treatments and design
effects are highlighted
and described in the
credits.

Founded in 2000, Rule29
is a strategic creative firm
that focuses on making
creative matter & trade
for all facets of corporate
communications and
brand management/
extension. Rule29 offers

a comprehensive suite

of services, blending an
innovative design process
with sound business
strategy in order to produce
creative solutions that
accurately communicate
every client’s unique
message.

Rockport Publishers

NEW IN

PAPERBACK!

The Best of

BUSINESS CARD
DESIGN

N AN

New in paperback, this innovative collection features the most current
and best work by top designers worldwide. The “go-to” sourcebook for
business card design inspiration, this volume contains pages packed with
business cards, showing front, back, and special elements and materials.
This unrivaled resource is sought by professional designers, corporate
executives, and in-house marketing departments as an essential identity
and branding tool.

Also available:

The Best of Business Card Design 7, ISBN: 978-1-59253-435-7
$30.00 US/£19.99 UK/$32.95 CAN Rights: All available

Best of Business Card Design 8, ISBN: 978-1-59253-403-6
$45.00 US/£27.99 UK/$56.00 CAN Rights: All available

The Best of Business Card Design 9, ISBN: 978-1-59253-596-5
$45.00 US/£27.99 UK/$56.00 CAN Rights: All available



June 2012

BRAND IN HAND, THE ART OF THE BUSINESS CARD

Essays + Exhibits + Exuberance

Eric Kass

Item # 195049 AQ

ISBN: 978-1-59253-763-1
$45.00 US

£30.00 UK

$49.99 CAN

12x7in

305x 178 mm

320 pages, Hardcover

400+ color photos

All rights available
Design/Graphic Arts/Commercial
& Corporate

(t.Qty.6

Brand in Hand, The

Art of the Business

Card is a one-of-a-kind
collection of distinctive
cards employing
specialty papers, printing
processes, and unique
folds and cuts.

=> Features a unique
collection of creative
business cards.

= Includes revealing details
about the design.

> Offers insight from
designers on their
relationships with
business card design.

Eric Kass is the principal of
the multidisciplinary art
and design studio Funnel
in Indianapolis. He has
18+ years of varied design
experience crafting award-
winning, hard-working
brands for a wide range

of patrons around the
globe, from start-ups to
established endeavors,
retail products, and unique

services to the creative arts.

BRAND IN HAND
THE ART OF

‘\ Rockport Publishers
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Brand in Hand, The Art of the Business Card is an engaging collection
of distinctive cards employing specialty papers, printing processes, and
unique folds and cuts. The latest addition to the Best of Business Card
Design series, it presents a new twist on the iconic business hand-off.
With commentary and insight from the world’s most preeminent design
talent, designers will find complete details surrounding the materials and
processes to provide new ideas and project inspiration in today’s corporate
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world.

Also available:
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The Best of Business Card Design 9, ISBN: 978-1-59253-596-5
$45.00 US/£27.99 UK/$56.00 CAN Rights: All available
Letterhead & Logo Design 11, ISBN: 978-1-59253-534-7
$45.00 US/£27.50 UK/$56.00 CAN Rights: All available

Y Brand Identity Essentials, ISBN: 978-1-59253-578-1
$40.00 US/£24.99 UK/$44.00 CAN Rights: All available



March 2012

THE BEST OF LETTERHEAD & LOGO DESIGN

Mine Design, Top Studio Design, Stoltz Design,
and Sayles Graphic Design

Item # 199799 AQ

ISBN: 978-1-59253-791-4
$19.99 US

£14.99 UK

$21.99 CAN

9.25x11.25in

235x286 mm

352 pages, Paperback

800 color photos

Allrights available
Design/Graphic Arts/Branding &
Logo Design

(t.Qty. 20

Contains the most
creative and inspiring
work in the field,
featuring the best of the
past four volumes of the
best-selling Letterhead
and Logo Design titles.

=> Impressive collection
of the best letterhead
and logo design at an
affordable price.

=» Contains more than 800
logos and letterheads
from top graphic
designers.

=> Features an international
collection of material
providing a range of
design and client styles.

Christopher Simmons, of MINE,
is an instructor in identity design
at California College of the Arts
and at Academy of Art University
in San Francisco. He is president
of the San Francisco chapter

of the American Institute of
Graphic Arts (AIGA).

Top Studio Design is a design
firm specializing in logo

and corporate identity, CD
packaging, and special event
design. Recent clients include
the Grammy Awards, Universal
Music, and Disney.

Stoltz Design Inc. has received
numerous awards from national
design organizations and

has work in the permanent
collection at the Cooper Hewitt,
National Design Museum.

John Sayles, of Sayles Graphic
Design, has developed over 500
logos and icons and nearly 200
letterhead programs. Sayles
Graphic Design has their work
included in the permanent
collections of the Smithsonian
Institution’s National Design
Museum and the Library of
Congress.

Rockport Publishers

NEW IN

PAPERBACK!
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Now in paperback, this compilation contains the most creative and
inspiring work in the field, featuring the best of the past four volumes
of the best-selling Lezterhead and Logo Design titles. From well-known
design leaders, new design firms, and cutting-edge artists, this stunning
collection includes everything identity, from logos to labels, business
cards to envelopes, and the creative techniques and full-color images
portrayed in this broad range of work will inspire new design solutions
for age-old challenges that beg for a fresh approach. This book is an
invaluable resource for both design firms and their clients who are
looking for inspiration and ideas that grab the viewer’s attention and
create a lasting impression.

Also available:
s

Letterhead & Logo Design 11, ISBN: 978-1-59253-534-7

$45.00 US/£27.50 UK/$56.00 CAN Rights: All available

The Best of Letterhead & Logo Design, ISBN: 978-1-59253-630-6
$40.00 US/£25.00 UK/$50.00 CAN Rights: All available

999 Logo Design Elements, ISBN: 978-1-59253-683-2

$35.00 US/£22.50 UK/$39.00 CAN Rights: All available




April 2012

THE BEST OF THE BEST OF BROCHURE DESIGN:

VOLUME Il

NEW IN

Jason Godfrey, Willoughby Design Group, Wilson Harvey, and Cheryl Cullen

Item # 199800 AQ

ISBN: 978-1-59253-792-1
$19.99 US

£14.99 UK

$21.99 CAN

9.25x11.25in

235x286 mm

352 pages, Paperback

800 color photos

All rights available

Design/Graphic Arts/Commercial &
Corporate

(t.Qty. 20

This collection contains
the “best of the best”
brochure design in one
stunning showcase.

> New compilation features
the very best design
chosen from a select
group of spectacular
designs.

-> A high-end collection
of the best designs
for brochures from
international designers all
over the world.

= Abest-selling annual
publication for Rockport
both domestically and
internationally.

Jason Godfrey, of Godfrey
Design, has designed books
for publishers as well as
artists catalogues and other
handmade books. He studied
at the Royal College of Art
and has worked at Pentagram
in London, Eric Baker Design
Associates in New York and
Hixo Inc. in Austin, TX.

Ann Willoughby is the
founder/president of
Willoughby Design Group
and a director on the AIGA
National Board and the AIGA
Brand Experience Board.

Wilson Harvey is an integrated
design and marketing

agency whose areas of
expertise include technology,
consulting, sport, investment,
and publishing.

Cheryl Cullen is a marketing
and graphic design
consultant. She is the author
of a number of books,
including Then Is Now and
Identity Design That Works.

PAPERBACK!

Brochure design is a perennial in the world of marketing and graphic
design, yet it can be challenging to execute successfully. Now in
paperback, this collection contains the “best of the best” brochure

design in one stunning showcase, compiling hundreds of ideas, pages of
inspiration, and armloads of advice for professional graphic designers and
students alike. Using a clean, unfussy presentation, this book is a highly
visual collection of ideas for everything from choosing type to photo
treatments, and everything in between. This compelling volume features
winning brochures from a wide range of countries and clients, including
corporate brochures and annual reports, product and service pieces, and
brochures for organizations ranging from education and health care to
arts and entertainment. Large, visually compelling photos bring you
up-close and personal to the best examples of brochure design worldwide,
highlighting the best brochures from the past four volumes.

Also available:

The Best of the Best of Brochure Design: Volume I (HC), ISBN: 978-1-59253-629-0
$40.00 US/£25.00 UK/$44.00 CAN Rights: All available

The Best of Brochure Design 10, ISBN: 978-1-59253-628-3

$30.00 US/£18.99 UK/$37.50 CAN Rights: All available

The Best of Brochure Design 11, 1SBN: 978-1-59253-634-4

$45.00 US/£30.00 UK/$49.99 CAN Rights: All available

‘\ Rockport Publishers



April 2012

PACKAGING ESSENTIALS NEW IN
100 Design Principles for Creating Packages

PAPERBACK!

Candace Ellicott and Sarah Roncarelli

Item # 199802 AQ

ISBN: 978-1-59253-794-5
$25.00 US

£16.99 UK

$28.00 CAN

Packaging Em
Essentials *

100 DESIGN PRINCIPLES FOR
CREATING PACKAGES
8.75x10.25in
222x260mm

208 pages, Paperback
250 color photos

All rights available
Design/Product
(t.Qty. 10

This fun, non-academic
resource features 100
principles to guide
designers and students
on what makes good
package design.

Sarah Roncarelli and
Candace Ellicott

=> A fun, non-academic
approach to the
fundamentals of good
packaging design.

[T —

=» Quick, accessible, and
visual.

=> Features 100 principles
to guide designers and
design students on what
makes good package A . A 3 .
design. New in paperback, this essential book outlines and demonstrates basic

package design guidelines through 100 principles in the areas of research,
Candace Ellicott and Sarah planning, and execution. It’s a quick reference and primer on package
Roncarelli are the creative design and the principles that make design projects successful. This

force behind Fifty Strategy highly visual resource is beneficial to beginning designers, students, and
and Creative, based in
Ottawa, Ontario. Candace,
as creative director, leads
design projects and Sarah demonstrate each principle so readers can see the principle at work in
as lead strategist and writer applied design.

articulates the concepts.

The firm handles all types

of design projects including

packaging, branding, and

web work.

working designers, and the content helps to establish the rules and guides
designers in knowing when and where to bend them. Illustrated examples

Also available:

- ---1||ﬂ||'

) ¢ Packaging Essentials (HC), ISBN: 978-1-59253-603-0
$40.00 US/£25.00 UK/$50.00 CAN Rights: All available

W Package Design Workbook, ISBN: 978-1-59253-708-2
$25.00 US/£16.99 UK/$28.00 CAN Rights: All available

1000 Package Designs (Mini), ISBN: 978-1-59253-705-1
$19.99 US/£12.99 UK/$21.99 CAN Rights: All available

Rockport Publishers



July 2012

A Commercial, Craft, Classroom, and Cultural Sourcebook
Public School

Item # 195056 AQ

ISBN: 978-1-59253-771-6
$40.00 US

£27.50 UK

$44.00 CAN

8x10in

203 x254mm

320 pages, Flexibound

1000 color photos

All rights available
Design/Graphic Arts/General
(t.Qty.6
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A fun, comprehensive
collection of remarkable
graphic creations.

An assortment of designs
created on paper using a
variety of materials and
printing techniques.

An innovative showcase
that will inspire artists,
designers and DIY
enthusiasts.

Design/Paper is the first in a new, informative series of design
documentaries which offers the best of design in practice. You'll find
a curated collection of approximately 300 exquisite designs, along with
detailed essays from designers in the field surrounding the essence

of creating designs using paper as the medium. This inspiring book
also offers personal and professional insight from the authors—mini-
workshops that dissect several projects featured in the book relating to
materials, craft, and construction.

1000 More Graphic Elements, ISBN: 978-1-59253-551-4
$44.00 US/£UK/$49.99 CAN Rights: All available

1,000 More Greetings, ISBN: 978-1-59253-640-5

$40.00 US/£25.00 UK/$44.00 CAN Rights: All available

1,000 Handmade Greetings, ISBN: 978-1-59253-473-9
$25.00 US/£14.99 UK/$27.50 CAN Rights: All available

‘\ Rockport Publishers



June 2012

A Graphic Style Manual for Understanding How Typography Impacts Design

Item # 195050 AQ

1SBN: 978-1-59253-767-9
$24.99 US

£16.99 UK

$27.99 CAN

8x10in

203x254mm

160 pages, Flexibound

300 color photos

All rights available
Design/Graphic Arts/Typography
(t.Qty. 20

A handbook to the
fundamentals of
good design.

Quick, accessible
and visual.

Does for designers what
The Elements of Style and
Words into Type do for
writers.
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JESIGN ELEMENTS
TYPOGRAPHY
FUNDAMENTALS
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Explore the fundamentals of typography with this practical, new guide.
An instructional reader rather than historical survey, Design Elements,
Typography Fundamentals uses well-founded, guiding principles to
teach the language of type and how to use it capably. Designers are left
with a solid ground on which to design with type. Limitless potential for
meaningful and creative communication exists—this is the field guide for

the journey!

avour, |

W Design Elements, ISBN: 978-1-59253-261-2
$30.00 US/£19.99 UK/$37.50 CAN Rights: All available

Y Layout Workbook, ISBN: 978-1-59253-352-7
§25.00US/£16.99 UK/$29.95 CAN Righs: All available

W Universal Principles of Design, ISBN: 978-1-59253-007-6
$40.00 US/£27.50 UK/$52.00 CAN. Rights: Al avalable



June 2012

THE GRAPHIC DESIGNER’S ELECTRONIC-MEDIA MANUAL

How to Apply Visual Design Principles to
Users on Desktop, Tablet, and Mobile Websites

Jason Tselentis

Item # 199779 AQ

ISBN: 978-1-59253-778-5
$40.00 US

£27.50 UK

$44.00 CAN

8x10in

203x254mm

256 pages, Flexibound

300 color photos

All rights available
Design/Graphic Arts/General
(t.Qty.6

A comprehensive

and educational text
book teaching sound
web design from an
international collection
of studios and agencies.

=> Helps graphic designers
merge traditional print
design skills with new
technology to create
imaginative, informative
and useful online
experiences.

=>» Heavy on images,
enabling reader to quickly
grasp concepts through
visual examples with
practical information in
supporting captions.

=> Aninside look at how
beautiful web design
happens using case
studies with easy-to-
understand technical
explanations.

Jason Tselentis teaches
graphic design and
typography at Winthrop
University, in Rock Hill,
South Carolina. He has
operated his own design
studio since 1996, and he
created his first website
in 1994, Jason’s writings
about design and visual
culture have appeared in
Arcade, Emigre, Eye, and
How magazines. He is also
the author of Type, Form
& Function. He resides in
Charlotte, North Carolina.

www.morsa.com

Eg

|
The Graphic Designer’s
Electronic-Media Manual

How to Apply Visual Design Principles
to Users on Desktop, Tablet,
and Mobile Websites

‘\ Rockport Publishers

This comprehensive resource for graphic designers will help you merge
traditional print design skills with new technology to create imaginative,
informative, and useful online experiences for clients and ultimately the
end users. The Graphic Designer’s Electronic-Media Manual focuses

on reigning in the specific skills and tools necessary for creating design
projects for the web and beyond. You'll also find a rich collection of sound
design examples for the web from studios around the world. Unlike other
books on web and electronic media, this book is not a technical manual,
but a visual resource packed with real-world examples of design for

the web.

Also available:
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W Design Elements, ISBN: 978-1-59253-261-2

$30.00 US/£19.99 UK/$37.50 CAN Rights: All available

W The Language of Graphic Design, ISBN: 978-1-59253-676-4

$45.00 US/£30.00 UK/$49.00 CAN Rights: All available

I Heart Design, ISBN: 978-1-59253-682-5
$45.00 US/£30.00 UK/549.99 CAN Rights: Al available

13
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July 2012

LOGOLOUNGE 7

2,000 International Identities by Leading Designers

Bill Gardner and Anne Hellman

Item # 199819 AQ

ISBN: 978-1-59253-727-3
$50.00 US

£35.00 UK

$55.00 CAN

9x11in
229x279mm

192 pages, Hardcover
2,000 color photos
All rights available

Design/Graphic Arts/Branding &
Logo Design
(t.Qty.6

This inspiring new
collection provides a
wealth of insight for
graphic designers and
their clients.

=» This is the seventh
book in the successful
LogoLounge series.

=> Features the work of
superstar artists and firms.

=> Highlights standout work
from LogoLounge.com.

Bill Gardner is president of
Gardner Design and has
produced work for Learjet,
Thermos, Nissan, Pepsi,
Pizza Hut, Kroger, Hallmark,
Cargill Corporation, and the
2004 Athens Olympics. He is
the author of Logolounge ],
LogoLounge I, LogoLounge
Il and LogoLounge IV. He
lives in Wichita, Kansas.

Anne Hellman has

been involved in several
design titles, including
Rockport Publishers’
Joel Desgrippes and Marc
Gobe on Emotional Brand
Experience.

Rockport Publishers

lounge’

2,000 International Identities by Leading Designers
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This celebratory book, the seventh in the series, once again pays tribute
to the brilliant work top designers around the world have created for a
diverse clientele. This inspiring collection provides a wealth of insight

for graphic designers and their clients. The LogoLounge website (www.
logolounge.com) showcases the work of the world’s top designers as

well as up-and-coming new talent, and this book presents the site’s

best designs of the past year as judged by an elite group of name-brand
designers. The first portion of LogoLounge 7 profiles ten top designers
and spotlights their biggest, newest campaigns. A handful of their smaller
projects are also featured in this section along with unused logos that have
never before been seen. The second half of the book contains almost
2,000 logos organized by visual categories.

Also available:

LogoLounge 6, ISBN: 978-1-59253-618-4

$50.00 US/£35.00 UK/$55.00 CAN Rights: All available

The Best of Letterhead & Logo Design, ISBN: 978-1-59253-630-6
$40.00 US/£25.00 UK/$50.00 CAN Rights: Al available

Recycling & Redesigning Logos, ISBN: 978-1-59253-611-5

$30.00 US/£19.99 UK/$33.00 CAN  Rights: All available



July 2012

DRAWING FOR GRAPHIC DESIGN

Understanding Conceptual Principles and Practical Techniques
to Create Unique, Effective Design Solutions

Timothy Samara

Item # 199782 AQ

ISBN: 978-1-59253-781-5
$40.00 US

£27.50 UK

$44.00 CAN

9x9in

229x229mm

192 pages, Paperback

500 color photos

All rights available
Design/Graphic Arts/lllustration
(t.Qty.6

A comprehensive, first-
of-its-kind reference

for graphic designers
that’s filled with original
drawings, sketches,

and real-world project
examples.

=» The only comprehensive
drawing reference of its

kind for graphic designers.

-» Packed with original
drawings and sketches
by the author as well as
real-world examples of
finished design projects.

=>» Filled with original author
drawings and sketches.

Timothy Samara is a
graphic designer based

in New York City, where

he divides his time
between teaching, writing,
lecturing, and freelance
consulting through STIM
Visual Communication.

He has published seven
books on design and
typography, all through
Rockport Publishers:
Making and Breaking

the Grid; Typography
Workbook; Publication
Design Workbook; Type Style
Finder; Design Elements;
Design Evolution; and The
Designers Graphic Stew.

‘\ Rockport Publishers
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Here is a complete, comprehensive drawing reference for design students
and professionals alike who want to implement drawing as a professional
tool. In Drawing for Graphic Design, Timothy Samara empowers
readers to add drawing to their design vocabulary, featuring case studies
of commercial projects from start to finish along with a showcase of real-
world projects that integrate drawing as an intrinsic part of their visual
communication. Filled with original author drawings and sketches, it’s a
must-have reference that will benefit designers of all levels.

Also available:

w Design Elements, ISBN: 978-1-59253-261-2
$30.00 US/£19.99 UK/$37.50 CAN Rights: All available

W Making and Breaking the Grid, ISBN: 978-1-59253-125-7
$25.00 US/£16.99 UK/$34.95 CAN Righits: All available

WX Design Evolution, ISBN: 978-1-59253-387-9
$30.00 US/£19.99 UK/$35.00 CAN Rights: All vailable
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July 2012

BEST PRACTICES FOR GRAPHIC DESIGNERS,
GRIDS AND PAGE LAYOUTS
An Essential Guideline for Understanding and Applying Page Design Principles

Elements, LLC

Item # 199795 AQ

ISBN: 978-1-59253-785-3
$40.00 US

£27.50 UK

$44.00 CAN

6.75x9in

171x229 mm

192 pages, Flexibound

250 color photos

All rights available
Design/Graphic Arts/General
(t.Qty.6

A designer’s guide to real-
world layout principles.

=> A fun, non-academic
approach to the
fundamentals of good
design.

> Quick, accessible
and visual.

-> Offers a behind-the-
scenes take on the entire
design process from
concept to final outcome.

Elements, LLC in Branford,
Conn., provides a full range
of creative services for all
marketing communications
needs including logos,
branding, brochures, and
websites, social media,
packaging and more.

www.elementsdesign.com

Rockport Publishers

BEST PRACTICES FOR
GRAPHIC DESIGNERS

GRID S
ANDI PAGE
EAS O UL S

AN ESSENTIAL GUIDELINE FOR
Understanding & Applying Page Design Principles »

Elements,

This unique, go-to guide for designers fully details the essential layout and
design skills needed to succeed in this competitive industry. With fun and
practical application, it offers valuable insight into strategy and business
when working in the real world with real clients, starting with basic
information on layout principles before delving more deeply into theory
and application on a project-by-project basis. Illustrated with real-world
assignments and case studies, this guide offers a behind-the-scenes take on
the entire process and steps necessary to go from concept to final outcome,
including how to overcome challenges presented along the way.

Also available:

SWORKHOOK 4 o 4

w Design Elements, ISBN: 978-1-59253-261-2
$30.00 US/£19.99 UK/$37.50 CAN Rights: All available

Y Layout Essentials, ISBN: 978-1-59253-472-2
$40.00 US/£27.50 UK/$43.95 CAN Rights: All available

W Layout Workbook, ISBN: 978-1-59253-352-7
$25.00 US/£16.99 UK/$29.95 CAN Rights: All available



July 2012

100 Principles for Designing Logos and Building Brands

Kevin Budelmann, Yang Kim, and Curt Wozniak

Item # 199801 AQ

1SBN: 978-1-59253-793-8
$25.00 US

£16.99 UK

$28.00 CAN

8.75x10.25in

222x260mm

208 pages, Paperback

300 color photos

Allrights available
Design/Graphic Arts/Commercial
& Corporate

(t.Qty. 10

Quick, visual, and
inspirational.

A comprehensive
reference including 100
principles.

Brand Identity
Essentials
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New in paperback, this comprehensive book outlines and demonstrates
basic logo and branding design guidelines and rules through 100
principles, including the elements of a successful graphic identity, identity
programs and brand identity, and all the various strategies and elements
involved. It is the fourth book in the Essential series following Layout
Essentials, Typography Essentials, and Packaging Essentials.

PORTFOLIOS

W Brand Identity Essentials (HC), ISBN: 978-1-59253-578-1
$40.00 US/£24.99 UK/$44.00 CAN Rights: All available
The Best of Brochure Design 11, ISBN: 978-1-59253-634-4
$45.00 US/£30.00 UK/$49.99 CAN Rights: All available

W Design Matters, ISBN: 978-1-59253-738-9
$40.00 US/£27.50 UK/544.00 CAN Rights: All vailable

‘\ Rockport Publishers
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July 2012
FASHION ILLUSTRATION TECHNIQUES

A Super Reference Book for Beginners
Zeshu Takamura

Item # 199803 AQ 'l \J Em
ISBN: 978-1-59253-795-2 L- |
$27.99 US | *
FASHION
$29.99 CAN
ILLUSTRATION
216x279mm TECHNIQUES
224 pages, Paperback ZESHU TAKAMURA
500 color photos r}
Allrights available '
Design/Fashion AT
Gy REFERENCE BOOK P——
FOR BEGINNERS WITH
Your Own Designs! LEARN
Body Parts
MASTER & Garment
Drawings
Filled with step-by-step IN 7 DAYS
drawings and all the
fundamentals of fashion
design.
> Perfect for beginners Learn the basics of fashion illustration and all the necessary tools and
starting out in fashion techniques from the field with Fashion lllustration Techniques! Filled
design and fashion ) ) ]
illustration. with step-by-step drawings and covering all the fundamentals such as
> Clear, step-by-step drawing head and body proportions, choosing colors, and much more, this
drawings and instructions. expert guide is the only reference book you'll need to start designing for
> Written by an expert in the world of fashion.

fashion illustration.

Zeshu Takamura currently
lives in Japan and is the
author of several fashion
design and illustration
books, including The Use

of Markers in Fashion
Illustration and Fashion With
Style: Ladies Fashion Items.

Also available:

1,000 Details in Fashion, ISBN: 978-1-59253-716-7
$40.00 US/£27.50 UK/$44.00 CAN Rights: Al available

Y Fashion Design, Referenced, ISBN: 978-1-59253-677-1
§50.00 US/£35.00 UK/$55.00 CAN. Rights: All available

Contemporary Fashion Illustration Techniques , ISBN: 978-1-59253-556-9
$22.99 US/£14.99 UK/$23.95 CAN Rights: All available

Rockport Publishers
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*Making and

Breaking the Grid

A Graphic Design Layout Workshop
Timothy Samara

[ Rockport |

ISBN-13: 978-1-59253-125-7
9x11in, 228 x 280 mm

208 pages, PB

508 photos/illustrations

Rights sold: Chinese, Korean, Japanese,
Russian, Spanish, Portuguese, English
language in Asia, Brazil

(t.Quy. 10

$25.00 US/£16.99 UK/$34.95 CAN

The Complete
Color Harmony™
Tina Sutton and Bride M. Whelan

ISBN-13: 978-1-59253-031-1
63%x9in,172x228 mm

216 pages, Flexi-bind

250 photos/illustrations and

1,500+ color palettes

Rights sold: Japanese, Russian, French,
[talian, Spanish, English language in
Germany, India, Switzerland, Austria,
Nordic countries, Asia

(t.Qty. 10

$25.00 US/£16.99 UK/$36.00 CAN

* Design Elements

AGraphic Style Manual

Timothy Samara

[ Rockport |

ISBN-13: 978-1-59253-261-2
8x10%in, 203 x 260 mm

272 pages, Flexi-bind

350 photos/illustrations

Rights sold: Korean, Portuguese, Chinese,
Spanish, Japanese, (zech, Russian,
German, ltalian, English language in Asia
Ct.Qty. 10

$30.00 US/£19.99 UK/$37.50 CAN

Workbo

*Typography Workbook *Graphic Design

AReal-World Guide to Using Type in
Graphic Design

Timothy Samara

[ Rockport |

ISBN-13: 978-1-59253-301-5
9x9in, 228 x 228 mm

240 pages, PB

500 photos/illustrations

Allrights available

(t.Qty. 10

$25.00 US/£16.99 UK/$33.00 CAN

Liswversal Pr

* Universal Principles

of Design

William Lidwell, Kritina Holden,
and Jill Butler

[ Rockport |

ISBN-13: 978-1-59253-587-3

8% x10in, 215 x 255 mm

272 pages, Flexi-bind

400 photos/illustrations

Rights sold: Korean, Complex Chinese,
Chinese, Croatian, Dutch, German, ltalian,
Japanese, Spanish, English language

in Asia

(t.Qty. 10

$30.00 US/£18.99 UK/$37.50 CAN

Standards

Allthe Details Architects Need to Know
But Can Never Find

Julia McMorroug

[ Rockport |

ISBN-13: 978-1-59253-193-6
5%x8%in,145x210 mm

272 pages, Vinyl

350 photos/illustrations

Rights sold: Chinese, Korean

Ct.Qty. 10

$30.00 US/£16.99 UK/$42.00 CAN

Referenced

AVisual Guide to the Language,
Applications, and History
of Graphic Design
Bryony Gomez-Palacio
and Armin Vit
[ Rockport |
ISBN-13: 978-1-59253-447-0
83 x10%in, 222 x 260 mm
400 pages, HC w/jacket
1000 photos/illustrations
Rights sold: Japanese, Italian
Ct.Qty.6
$50.00 US/£34.99 UK/$55.00 CAN
“Highly recommended
for design students.”
— Library Journal

The Anatomy of Design

Uncovering the Influences and
Inspirations in Modern Graphic Design
Steven Heller and Mirko llic’

| Rockport |

ISBN-13: 978-1-59253-554-5

10 % x 10 % in, 260 x 260 mm

208 pages, PB w/flaps

1400 photos/illustrations

Rights sold: Polish, Russian, Spanish,
Chinese, Greek, Italian, Korean, English
language in Asia (excluding India)
(t.Qty. 10

$30.00 US/£18.99 UK/$32.95 CAN

* Materials, Structures, * Contemporary Fashion

Illustration Techniques
Naoki Watanabe

ISBN-13: 978-1-59253-556-9
7.9x10.1in, 201 x 257 mm

128 pages, PB

200 photos/illustrations

Rights: World English rights excluding
Asia and Spain, Mexico and Central

and South America (Spanish speaking
countries) German

(t. Qty. 40

$22.99 US/£14.99 UK/$23.95 CAN
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* The Language of

Graphic Design

An lllustrated Handbook for
Understanding Fundamental Design
Principles

Richard Poulin

ISBN-13: 978-1-59253-676-4
8.3x10.3in,211x262 mm

288 pages, HC

400 photos/illustrations

All rights available

(t.Qty.6

$45.00 US/£30.00 UK/$49.99 CAN
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