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Debbie Millman

Brand Thinking and OTher 
nOBle PursuiTs
Insights and provocations from world-renowned 
brand consultants, thought leaders, designers, and 
strategists.

We are now living in a world with over one hundred brands of bottled 
water. The United States alone is home to over 45,000 shopping malls. 
And there are more than 19 million customized beverage choices a 
barista can whip up at your local Starbucks. Whether it’s good or bad, 
the real question is why we behave this way in the first place. Why do 
we telegraph our affiliations or our beliefs with symbols, signs, and 
codes? 

Brand Thinking and Other Noble Pursuits contains twenty interviews 
with the world’s leading designers and thinkers in branding. The 
interviews contain spirited views on how and why humans have 
branded the world around us, and the ideas, inventions, and insight 
inherent in the search.

Debbie Millman has worked in the design business for more than 
twenty-five years. She is president of the design division at Sterling 
Brands. She has been there for nearly fifteen years and in that time 
she has worked on the redesign of global brands for Pepsi, Procter & 
Gamble, Colgate, Nestle, and Hasbro. Millman is President of the AIGA, 
the largest professional association for design in the world. She is a 
contributing editor at Print Magazine, a design writer at FastCompany.
com, and co-founder and chair of the Masters in Branding program at 
the School of Visual Arts in New York City. She is the author of three 
books, How to Think Like a Great Graphic Designer (Allworth Press, 
2007), The Essential Principles of Graphic Design (Rotovision, 2008), 
and Look Both Ways: Illustrated Essays on the Intersection of Life and 
Design, (HOW Books, 2009). She lives in New York City.

•	 advance reading Copies
•	 targeted promotion to business, 

marketing, and design media
•	 Promotion to marketing and design 

associations
•	 Co-op available
•	 also available

How to think like a Great Graphic Designer 
978-1-58115-496-2, $24.95

emotional Branding, revised edition 
978-1-58115-672-0

$29.95 hardcover • (Can. $35.95) • World (E) • CQ 24
ISBN 978-1-58115-864-9 • 6” x 9” • 256 pages

Business
SEPTEMBER
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David Consuegra

ClassiC TyPefaCes
American Type and Type Designers

Illuminates the people behind America’s typographic legacy.

Graphic designers will enrich their understanding of American type design and type 
designers with this unique and extensive reference. The fascinating history of type 
in America is chronicled through the typefaces and biographies of sixty-two of the 
most influential type designers, including Linn Boyd Benton, Morris Fuller Benton, 
and Darius Wells, and through the description and history of nine American type 
foundries. Complete with samples of 334 different typefaces, and 700 black-and-
white illustrations, this eye-popping reference reveals the expansive contribution 
America has made to the world of type design.

David Consuegra was professor emeritus of graphic design, layout, and 
typography at the Universidad Nacional de Colombia and a member of the 
International Trademark Center in Belgium. He served as graphic design consultant 
to such companies as IBM, Uniroyal, and Museo de Arte Moderno de Bogota, and 
his graphic design exhibited around the world. He died in 2004.

$19.95 paperback original 
(Can. $23.95)
World (E) • CQ 18
ISBN 978-1-58115-894-6 
8 ½” x 11” • 320 pages
700 b/w illustrations
Art/Graphic Design
SEPTEMBER

Elizabeth Wilhide

The inTeriOr design direCTOry
A Sourcebook of Modern Materials
A complete compendium of materials for home design—from the familiar to 
the cutting edge.

Concrete that is light and translucent, fabric that responds to its environment by 
lighting up, tiles that can be moved from place to place at will—these are just a 
few of the updated entries you’ll find in The Interior Design Directory. The book 
is divided into four parts, opening with a section on classic, composite materials 
including wood and stone, brick, and ceramic, then moving on to building materials 
that have been refined and updated for home use from glass, concrete, and metal 
to rubber and tiles. The final section is devoted to sustainable materials and the 
environmental impact of our choices. Photographs of contemporary interiors and 
detailed close-ups of each material make this as visually inspiring as it is practical.

Elizabeth Wilhide is the author and coauthor of many acclaimed books on design 
and interiors, including Contemporary Decorating, The Flooring Book, Lighting, 
Materials, Light Your Home, Design & Build Your Dream Home, and New Décor. She 
lives in London.

$24.95 paperback reprint 
(Can. $29.95) 
North America (X) • CQ 18 
ISBN 978-1-58115-898-4 
8” x 10” • 256 pages 
250 color illustrations 
Interior Design 
SEPTEMBER
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Janet Wilcox

MasTering MOnOlOgues  
and aCTing sides
How to Audition Successfully for Both Traditional  
and New Media

This no-nonsense guide will prepare the actor for 
the perfect part in theater, on the web, or anything 
in between.

Mastering Monologues and Acting Sides: How to Audition Successfully 
for Both Traditional and New Media is everything an actor needs to be 
ready for that perfect part, from webisodes to Shakespeare. Scripts, 
acting technique tips, and exercises keep a performer toned and ready, 
while industry experts give advice on how to audition professionally. 
Invaluable Internet listings keep you on top of changing trends, as 
well.

Casting directors, agents, managers, and actors share insights on 
proper protocol for different performance settings, and practice is 
made simple with script excerpts and exercises to keep skills sharp 
for last minute auditions. Includes instructional CD.

Janet Wilcox is a voice-actor whose clients include E!, ABC, Lifetime, 
HBO, Lowe’s, Nickelodeon, Cinemax, Lancôme, the Discovery Channel, 
and others. She has worked as a writer, producer, and director on 
major promotion campaigns for HBO, A&E, and the History Channel. 
With Heyman Talent and the SAG Conservatory, she taught improv 
and voice-over workshops, and currently teaches studio voice-over 
classes at UCLA Extension. She lives in Los Angeles.

•	 targeted promotion to film, 
television, and theater trade media

•	 Promotion to acting groups, 
unions, and associations

•	 recommended for course adoption

$24.95 paperback original (Can. $29.95) • World (E) • CQ 24
ISBN 978-1-58115-866-3 • 6” x 9” • 256 pages

Performing Arts
SEPTEMBER

Previous edition: 978-1-58115-207-4



4      allWortH Press

•	 targeted promotion to advertising 
and graphic design media

•	 Promotion to advertising and 
graphic design associations

•	 Co-op available
•	 also available

Designers Don’t read  
978-1-58115-665-2

Austin Howe

designers dOn’T have 
influenCes
This long-awaited sequel provides on-demand 
inspiration for time-challenged creatives.

Feeling uninspired? If you’re a creative professional—or just someone 
who’d like to be more creative in your work and daily life—look no 
further than Designers Don’t Have Influences. Creative director, writer, 
advocate, and design cheerleader Austin Howe’s elegant, incisive, and 
amusing essays are sure to appeal to a wide spectrum of readers. 
Howe chronicles the lives, philosophies, and work processes of 
leaders in disparate fields from art to spirituality and even ice hockey, 
many of whom have never before been profiled in print. Howe explores 
the creative process and conceptualization, delving into what to do 
when creativity is lacking. Graphic designers, industrial designers, 
architects, artists, advertising people, businesspeople, students, 
and anyone seeking inspiration will appreciate this much-anticipated 
sequel to Designers Don’t Read, returning to it again and again for 
sparks of on-demand inspiration and innovation.

Austin Howe has spent decades as a copywriter, creative director, 
agency principal, and freelancer for some of the top agencies in the 
world, including design agencies such as JDK, Sandstrom Partners, 
Cahan & Associates, and Bob Dinetz Design, as well as advertising 
agencies like Saatchi & Saatchi, Wieden+Kennedy, Crispin Porter + 
Bogusky, TBWA\Chiat\Day, and Deutsch. The author of Designers 
Don’t Read (Allworth Press, 2009), he has worked on naming, 
branding, print campaigns, posters, packaging, websites, digital 
advertising, TV, radio, and viral campaigns. In addition to receiving 
hundreds of international creative awards, Howe was the first-ever 
radio jury chairman for the Clio Awards and has served on the Clio 
executive jury.  He currently teaches portfolio classes and creative 
concept development, and has conducted creative workshops for 
Portfolio and Creative Circus in Atlanta, Crispin Porter + Bogusky in 
Miami, and Publicis in Seattle. He lives in Portland, Oregon.

$19.95 paperback original (Can. $23.95) • World except AU/NZ
ISBN 978-1-58115-851-9 • 5 ½ x 8 ½ • 192 pages

20 b/w illustrations
Art/Design

MAY
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Karen Brewster and Melissa Shafer

fundaMenTals Of TheaTriCal 
design
A step-by-step exploration of everything aspiring and practicing designers and 
directors need to know about the theatrical design process.

Veteran theater designers Karen Brewster and Melissa Shafer have consulted with 
a broad range of seasoned theater industry professionals to provide an exhaustive 
guide full of sound advice and insight. With clear examples and hands-on exercises, 
Fundamentals of Theatrical Design illustrates the way in which the three major 
areas of theatrical design—scenery, costumes, and lighting—are intrinsically linked. 
Attractively priced for use as a classroom text, this is a comprehensive resource for 
all levels of designers and directors.

Karen Brewster is an associate professor of theater at East Tennessee State 
University (ETSU). She lives in Johnson City, Tennessee.

Melissa Shafer is a scenic and lighting designer and technical director at East 
Tennessee State University. She lives in Johnson City, Tennessee.

$27.50 paperback original  
(Can. $32.95)
World (E) • CQ 24
ISBN 978-1-58115-849-6
6” x 9” • 256 pages
5 color illustrations
25 b/w illustrations
Performing Arts/Theater/
Stagecraft
SEPTEMBER

Angie Wojak and Stacy Miller

sTarTing yOur Career as an arTisT
A Guide for Painters, Sculptors, Photographers,  
and Other Visual Artists
Provides tools and strategies to succeed as a professional artist.

Starting Your Career as an Artist is a comprehensive manual full of sound advice 
for artists seeking to advance their professional careers. Veteran art career 
professionals Angie Wojak and Stacy Miller show aspiring artists how to evaluate 
their goals, create a plan of action, and use their talents to build a productive 
life in the art world. Chapters cover topics essential to the emerging artist, such 
as building community through networking, collaborating, and finding mentors; 
setting up a studio; health and safety for artists; artist’s resumes and CVs; 
developing marketing plans; finding alternative exhibition venues; and refining 
career aspirations. In addition, the book includes inspiring and insightful interviews 
with professional artists and well-known players in the art scene. 

Angie Wojak has been the director of Career Services at Parsons the New School 
for Design for more than a decade. She lives in New York City.

Stacy Miller currently teaches in the photography department at Parsons the 
New School for Design. She lives in New Rochelle, New York.

$24.95 trade paperback 
(Can. $29.95)
World (E) • CQ 24
ISBN 978-1-58115-853-3
6” x 9” • 256 pages
Art
SEPTEMBER
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Patricia Fry

PrOMOTe yOur BOOk
Over 250 Proven, Low-Cost Tips and Techniques for the 
Enterprising Author
A well-organized collection of the most successful low- and no-cost ideas for 
promoting a book.

Do you have what it takes to become an author, but are not sure where to start? 
Promote Your Book gives enterprising authors the advantage they need to navigate 
the publishing industry and gain a better understanding of what book promotion 
is all about. This well-organized collection of the most successful low-cost and 
no-cost ideas provides solutions for both aspiring and seasoned authors in any 
genre. You will learn how to promote the book without changing your lifestyle; how 
to promote creatively, locally, and through social media; submit news releases and 
tip sheets; arrange book signings, radio, and TV appearances; enhance marketing 
skills; spend money in all the right places, and more.

Patricia Fry has almost forty years of experience as a career writer. She is the 
author of more than thirty-one books, most of which relate to writing and publishing, 
and has contributed hundreds of articles to magazines and newsletters such as 
Writer’s Digest, the Los Angeles Times, and the Artist’s Magazine.

$19.95 paperback original
(Can. $22.95) 
World (E) • CQ 24
ISBN 978-1-58115-857-1 
5 ½ x 8 ½ • 224 pages
Reference
SEPTEMBER

Drew Campbell

digiTal TeChniCal TheaTer 
siMPlified
High Tech Lighting, Audio, Video, and More on a Low Budget
Lights, camera, digital revolution! Designed to help readers use digital 
equipment for onstage impact.

The theater is in the midst of a digital revolution! This book provides readers 
with an easy-to-understand overview of the digital technology currently available 
for the stage. In clear language, Digital Technical Theater Simplified explains 
digital technology in the fields of lighting, audio, video, and show control. All 
chapters contain do-it-yourself examples of how anyone can use these advanced 
technologies, as well as case studies of “How the Pros Do It.”

Drew Campbell has been in the technical side of the entertainment business for 
more than twenty years, as a stage technician, designer, film lighting technician, 
videographer, editor, director, and teacher. He is the author of Technical Theater 
for Nontechnical People (Allworth, 2004), now in its second edition, and Technical 
Film and TV for Nontechnical People (Allworth, 2002), which was honored with 
the Golden Light Book Award as Film Book of the Year by the Mine Photographic 
Institute. He lives in Woodland Hills, California.

$24.95 paperback original  
(Can. $27.95)
World (E) • CQ 24
ISBN 978-1-58115-855-7
6” x 9” • 288 pages 
40 b/w illustrations
Performing Arts/Theater
SEPTEMBER
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Neil Tortorella

sTarTing yOur Career as a 
freelanCe WeB designer
A comprehensive road map to guide designers through the maze of setting up 
a new practice while avoiding common pitfalls.

Break out of the cubicle and gain the business savvy you need to launch your 
own freelance web design business with Starting Your Career as a Freelance Web 
Designer! Written by seasoned pro Neil Tortorella, this book guides web designers 
step-by-step down the path to success and helps them avoid common pitfalls. Jam-
packed with practical know-how, this book also contains the wisdom and advice of 
noted industry authorities and business leaders. Readers will learn how to draft a 
solid business plan, negotiate contracts, manage time and money, deal with taxes, 
manage projects and clients, determine rates, and create winning proposals.

Neil Tortorella has more than thirty years of experience as an award-winning 
graphic designer, writer, and marketing consultant. He has operated his own design 
and marketing consulting practice, Tortorella Design, since 1986.

$24.95 trade paperback 
(Can. $27.95)
World • CQ 24
ISBN 978-1-58115-859-5
6” x 9” • 256 pages
Computer/Internet/Web 
Design
SEPTEMBER

Monona Rossol

The healTh and safeTy guide fOr 
filM, Tv and TheaTer
Second Edition
The only resource to offer all vital information about health and safety issues 
affecting the entertainment industries.

This second edition has been expanded and updated to address new hazards, 
unique health and safety problems, and particular regulations that threaten 
anyone working in the entertainment industries today. Artists’ advocate Monona 
Rossol exposes the hazards of theatrical paints, theatrical makeup, pigments, 
dyes, plastics, solvents, woodworking, welding, asbestos, fog, and offers practical 
solutions to these dangers. No one working in the performing arts can afford to 
skip this handbook packed with life-or-death health and safety information.

Monona Rossol has been a chemist, artist, and industrial hygienist, specializing 
in visual and performing arts hazards for more than thirty years. She is the founder 
of Arts, Crafts, and Theater Safety (ACTS), a not-for-profit corporation dedicated to 
providing health and safety services to the arts. She lives in New York City.

$27.50 trade paperback 
(Can. $32.95)
World (E) • CQ 24
6” x 9” • 288 pages
ISBN 978-1-58115-862-5
Performing Arts/Theater
SEPTEMBER
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Harvey J. Platt

yOur living TrusT  
and esTaTe Plan 2011-2012
How to Maximize Your Family’s Assets and Protect Your 
Loved Ones

Plan your estate and save your fortune.

This revised fourth edition from estate-planning expert Harvey J. Platt 
details the most up-to-date strategies for using a living trust to create a 
flexible estate plan. With explanations of the latest tax laws, including 
the new Tax Relief Act, changes to the gift and generation skipping tax 
laws, and the new unified tax schedule rate. This book maps out the 
most effective techniques for saving money and property and provides 
the essential details of successful estate planning.

Your Living Trust and Estate Plan 2011-2012 covers vital subjects not 
found in other books and discusses the components of and variations 
in living trusts, how to select beneficiaries, understanding the probate 
process, contributing to charities, life insurance, retirement benefits, 
ethical wills, dynasty trusts, postmortem planning, trust decanting, 
income tax planning, and offshore trusts.

Harvey J. Platt is an attorney, a frequent lecturer on the subject of 
estate planning and living trusts, and the author of Your Will and Estate 
Plan (Allworth Press). His firm, Platt & Platt, has an extensive practice 
concentrating in the field of trusts and estates. Platt is a member 
of the National Academy of Elder Law Attorneys, co-chairperson of 
the New York State Association for Retarded Children Trust, and a 
member of the Association of the Bar of the City of New York. He lives 
in New York City.

•	 Major promotion to personal 
finance media

•	 targeted promotion to lawyer 
groups and associations

•	 Co-op available

$19.95 paperback original (Can. $23.95) • World (E) • CQ 24 
ISBN: 978-1-58115-870-0 • 6 ” x 9 ” • 352 pages 

Business 
OCTOBER

Previous edition: 978-1-58115-217-3
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•	 targeted promotion to business, 
marketing, and design media

•	 Promotion to marketing and design 
associations

•	 Co-op available

Ian Cocoran

The arT Of digiTal Branding
A wealth of tips and strategies for building a web 
presence that can increase revenue, improve 
customer relations, and boost brand loyalty.

Use the Internet to enhance your company’s brand identity! Marketers, 
managers, business owners, and entrepreneurs will find a wealth of 
tips and strategies for building a web presence that can increase 
revenue, improve customer relations, and boost brand loyalty.

Digital brand expert Ian Cocoran explains the traditional theories of 
branding and explores the ways in which they can be applied to web 
sites, no matter what the given industry or field. The unique needs 
of nonprofit organizations are discussed, and numerous real-life 
illustrations of good and bad online branding efforts are provided. 
Chapters cover a range of content, including color schemes and menu 
formats, incorporating bare essentials, choosing one global portal vs. 
multiple languages and country-specific content, encouraging and 
retaining traffic flow, and maximizing site functionality. Anyone looking 
to use the Internet’s potential to maximize the strength of his brand 
must have this book.

Ian Cocoran entered the field of industrial distribution after a 
successful ten-year spell in retail. In 2003, he became managing 
director of a leading industrial chemicals business, the youngest 
ever appointed by the company. While Cocoran excels at business 
management and organizational change initiatives, his communication 
skills have led him to successful ventures in PR and media work. 
Cocoran has been reviewing corporate websites for brandchannel.com 
since its inception in 2001. He has worked as a senior manager and 
director with multinational organizations in the home improvement, 
pharmaceutical, well-being, fashion, and chemical industries. He lives 
in Sydney, Australia.

$19.95 paperback reprint (Can. $23.95) • World (E) • CQ 24
ISBN 978-1-58115-876-2 • 6” x 9” • 272 pages

50 b/w illustrations • Business 
OCTOBER
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Brainard Carey

Making iT in The arT WOrld
New Approaches to Galleries, Shows, and  
Raising Money

Everything you need to turn your artistic passion 
into an income!

Learn how today’s artists survive, exhibit, and earn money, without 
selling out! This book explains how to be a professional artist and new 
methods to define and realize what success means. Whether you’re a 
beginner, a student, or a career artist looking to be in the best museum 
shows, this book provides ways of advancing your plans on any level. 

Making It in the Art World is an invaluable resource for artists at every 
stage, offering readers a plethora of strategies and helpful tips to 
plan and execute a successful artistic career. Topics include how to 
evaluate your own work, how to submit art, how to present work to the 
public, how to avoid distractions in the studio, and much more.

Brainard Carey was born in Manhattan, New York, and grew up in 
Yonkers. After attending undergraduate art school at SUNY Purchase, 
he moved to Rhode Island and opened a gallery and began publishing 
a literary magazine. Carey then moved back to New York City, where 
he met Delia Bajo, and cofounded Praxis, which was invited to be in 
the Whitney Biennial in 2002 and to be in a solo show there in 2007, 
as well as other venues around the world. Carey also has a mentoring/
educational business that helps artists to write grants, exhibit, and 
advance their careers. He splits his time between New York City and a 
studio in New Haven, Connecticut, where he has a radio show on Yale 
radio WYBC called “The Art World Demystified.”

$24.95 paperback original (Can. $29.95) • World (E) • CQ 24 
ISBN 978-1-58115-868-7 • 6” x 9” • 256 pages  

Art 
OCTOBER

•	 targeted promotion to print and 
online art media

•	 Promotion to artists groups and art 
associations

•	 recommended for course adoption
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Elaine A. Clark

There’s MOney  
Where yOur MOuTh is,  
Third ediTiOn
A Complete Insider’s Guide to Earning Income and 
Building a Career in Voice-Overs

A complete and indispensable guide to launching a 
career in the lucrative field of voice-over work.

Voices are increasingly in demand for commercials, cartoon 
characters, announcements, and other spots. This outstanding 
handbook explains how to launch a career and find work. Along with 
sample commercials and script copy, the author gives advice on vocal 
exercises, self-promotion, and business matters. Chapters include: 
getting started, voice-over aerobics, copy basics, melody and tempo, 
layering techniques, believing what you say, commercial and stylized 
characters, corporate narration, animation, video games and toys, 
getting an agent, marketing your talent, and staying on top of the 
business.

This expanded edition features new tips on making a demo CD, vocal 
modulation and breath techniques, advanced copy-reading strategies, 
and a section on how copywriters see the job of the voice artists for 
whom they write. If you’ve ever been interested in voice-over acting, 
you need this book!

For more than twenty-five years, Elaine Clark has performed in 
commercials (Clorox, Macy’s, TiVo, Amazon.com, Panera Bread), 
video games (Aliens, Dark Wizard, Spawn, Mario’s Time Machine, 
D2), corporate narrations (Microsoft, Oracle, Kmart, Genentech, 
Cisco), anime (Saikano, Jo Jo’s Bizarre Adventure, Film Noir), voicemail 
systems, talking products, and toys.  She is the owner of Voice One in 
San Francisco, a voice-over, acting, and improv training academy. In 
addition to performing and teaching, Elaine Clark is also a freelance 
director, producer, casting director, and audio engineer. She lives in 
Hayward, California.

•	 targeted promotion to film, 
television, and theater trade media

•	 Promotion to acting groups, 
unions, and associations

•	 recommended for course adoption

$24.95 paperback original (Can. $29.95) • World (E) • CQ 24 
ISBN 978-1-58115-878-6 • 6” x 9” • 224 pages 

Performing Arts
NOVEMBER



12      allWortH Press

Steven Heller and Louise Fili

vinTage TyPe and graPhiCs
An Eclectic Collection of Typography, Ornament, 
Letterheads, and Trademarks from 1896 to 1936

“Type lovers and history buffs alike will enjoy 
this gallery of vintage typefaces, ornaments, 
letterheads, and trademarks.”—ID Magazine

Exquisite graphic design artifacts comprise this unusual collection 
culled from the pages of type and typography books dating from 
1896 to 1936. Design professionals, students and teachers of graphic 
design, and anyone with an interest in vintage design will be delighted 
to find rare, never-before-reprinted type specimens, vintage layouts, 
logos, and decorations that will serve as an inspiration and resource 
for practicing and aspiring graphic designers.

Steven Heller is the co-chair of the MFA Designer as Author program 
and co-founder of the MFA in Design Criticism and MFA in Interaction 
Design programs at the School of Visual Arts, New York. For thirty-
three years he was an art director at the New York Times, and currently 
writes the “Visuals” column for the New York Times Book Review. He 
is editor of the AIGA VOICE: Online Journal of Design and contributing 
editor to Print, EYE, Baseline, and ID magazines. He contributes to 
Design Observer and writes the DAILY HELLER blog for Print magazine. 
He is the author or editor of over 130 books on design and popular 
culture, including Design Literacy, Design Disasters, and Born Modern: 
The Life and Design of Alvin Lustig. He is the recipient of the 1999 AIGA 
Medal for Lifetime Achievement. Heller lives in New York.

Louise Fili is principal of Louise Fili Ltd, specializing in food packaging 
and restaurant identities. She is coauthor with Steven Heller of 
Italian Art Deco, Dutch Moderne, Streamline, Cover Story, British 
Modern, Deco Espana, German Modern, French Modern, Typology, 
Design Conoisseur, Counter Culture, Stylepedia, and Euro Deco, and 
Scripts. She has also written and designed A Civilized Shopper’s Guide 
to Florence and Italianissimo. In 2004 she was inducted into the Art 
Directors Hall of Fame. She lives in New York.

$17.95 paperback reprint (Can. $21.95) • World (E) • CQ 18
ISBN 978-1-58115-892-2 • 7 ½ ” x 9 3/8” • 212 pages 

400 b/w illustrations • Art/Graphic Design 
NOVEMBER

•	 targeted promotion to art, graphic 
design, and illustration media

•	 Promotion to art, graphic design, 
and illustration groups
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Artspire

The PrOfiTaBle arTisT
A Handbook for All Artists in the Performing, Literary, 
and Visual Arts

An essential how-to guide for artists in all 
disciplines to acquire the skills they need  
to make a living.

While all art is unique, the challenges artists face are shared regardless 
of background, experience, and artistic medium. With decades of 
experience training and helping artists, the expert staff of the New 
York Foundation for the Arts have compiled a “best practices” 
approach to planning and organizing an art career. In this book, NYFA 
has identified common problems, examined specialized areas of 
business, finance, marketing, and law, and distilled these topics in 
such a way that readers can digest them and apply them to their own 
experience and practice. 

Included are interviews, anecdotes, and in-depth case studies. The 
skills and guidelines in The Profitable Artist will also translate effectively 
to teaching and mentoring opportunities that artists may encounter as 
their career progresses. This invaluable guide appeals to all artists 
in all disciplines of the literary, media, performing, and visual arts, 
from recent art school graduates to established artists undertaking 
new arts businesses to artists seeking more from their careers at any 
stage of their career.

Artspire.org is an online community that supports the needs of 
artists and arts enthusiasts across the country and around the world. 
It is a program of the New York Foundation for the Arts, which has 
been providing essential services to artists in all disciplines since 
1971. With forty years of institutional experience in arts education, 
Copublisher NYFA brings an authority and legitimacy unmatched by 
any single author.

$24.95 paperback original (Can. $29.95) • World (E) • CQ 24 
ISBN 978-1-58115-872-4 • 6” x 9” • 256 pages 

Art 
NOVEMBER

•	 targeted promotion to visual, 
performing, and literary arts media

•	 Promotion to artists groups and 
arts associations

•	 recommended for course adoption
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Mitch Weiss and Perri Gaffney

Managing arTisTs in POP 
MusiC, seCOnd ediTiOn
What Every Artist and Manager Must Know to Succeed

A complete guide for artists and managers in pop 
music, with the inside scoop.

Music managers and artists will learn the secrets of successful 
management with scenarios from a manager’s work life along with the 
legal and business skills to master them. Through stories of real-life famous 
artist-manager teams, the authors analyze, criticize, and detail what a 
manager ought to learn to be an effective advisor and representative.

The book teaches future music managers and artists how to acquire 
clients, negotiate contracts, develop image, administer taxes and 
finances, and deal with promoters, media, attorneys, and unions. A 
special chapter addresses artists, advising them on what to look for 
in a manager, how to sign fair management contracts, and how to 
avoid career manipulation. Packed with industry guidelines, sample 
contracts, and sure-fire career tips from industry icons, this book 
is a professional springboard for music managers, recording artists, 
singers, and rock bands alike.

Mitch Weiss has been a manager for musical and theatrical artists for 
more than twenty-five years and has been a certified ATPAM manager 
since 1985. In addition to pop and sports icons, his management 
experience includes Disney Theatricals International, New York 
Shakespeare Festival, Big Apple Circus, and countless Broadway 
shows, including Tony Award winners A Chorus Line and The Grapes of 
Wrath. A graduate of Oberlin College, he currently teaches courses in 
music management at New York University. Through his company MW 
Entertainment Group, he also directs and produces a wide variety of 
shows and events. He lives in New York City.

Perri Gaffney is the author of A Dream Deferred, a novel, and The 
Substitute, a collection of short stories. She is also a playwright/
screenwriter who has written and contributed to numerous theater 
plays, independent films, and TV shows. Her coverage of performing 
arts and cultural events has been featured in Routes and Black Masks. 
Also an actress, she has performed on radio, television, and film, and 
in many of the nation’s top theaters. She lives in New York City.

$19.95 paperback original (Can. $23.95) • World (E) • CQ 24 
ISBN 978-1-58115-882-3 • 6” x 9” • 288 pages 

Performing Arts 
JANUARY

Previous edition: 978-1-58115-268-5

•	 targeted promotion to music and 
entertainment trade media

•	 Promotion to musician groups and 
music associations

•	 recommended for course adoption
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Vincent LoBrutto

The arT Of MOTiOn PiCTure 
ediTing
Everything filmmakers need to understand not 
only how to edit, but also why certain techniques 
are used.

Learn how to use images and sound to tell a motion picture story. This 
guide reveals how editing affects a motion picture’s pace, rhythm, 
structure, and story, and spells out exactly what an editor does. The 
tools, methods, and processes of movie editing in any medium are 
revealed so that readers working with film, video, or digital equipment 
can apply the principles to all their work, from studio theatrical 
releases to short works for the Internet. 

Chapters cover the full language of editing, from composite shots and 
flash cuts to dissolves, reverse angles, and more, a well as various 
schools of editing thought, including Russian montage, cinema verite, 
avant-garde cinema, Italian neorealism, and Hollywood continuity. This 
complete resource blends the practical and philosophical aspects of 
film editing and includes unique features like a shot-by-shot analysis 
of landmark films, a detailed glossary of related terms, profiles of ten 
great editors, and a list of one hundred essential films that demonstrate 
top-notch editing work.

Vincent LoBrutto is an instructor of motion picture editing and film 
studies for the School of Visual Arts Department of Film, Video, and 
Animation. He has worked as a film editor for Fox and HBO and as 
a postproduction coordinator for the ABC television network. He is 
editor of and a contributing writer to CinemaEditor magazine. A special 
member of the American Cinema Editors (ACE), he also contributes 
to Cineaste and Film Quarterly. LoBrutto is the author of several books 
on filmmakers and filmmaking, including The Filmmaker’s Guide to 
Production Design (Allworth Press, 2002). He lives in Mount Vernon, 
New York.

$24.95 paperback original (Can. $29.95) • World (E) • CQ 24 
ISBN 978-1-58115-880-9 • 6” x 9” • 240 pages 

50 b/w illustrations • Performing Arts 
JANUARY

•	 targeted promotion to film trade 
media

•	 Promotion to filmmaking 
associations

•	 recommended for course adoption
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Elizabeth Etienne

hOW TO CreaTe a suCCessful 
PhOTOgraPhy Business
The essential guide to creating a profitable 
photography business.

How To Create A Successful Photography Business is a comprehensive 
how-to manual, jam-packed with the secrets to creating a photography 
business that can generate a stable income. With the most up-to-date, 
comprehensive information on the photography business, the book 
addresses the taboo conflict of artist vs. moneymaker and attempts 
to demystify fantasy from reality. 

Etienne encourages photographers to define the subjects they would 
like to shoot and research the income earning potential of these 
subjects. Chapters are presented in chronological order, starting with 
filing the legal documents to establishing a real photo business and 
extending to client relations, marketing, prepping, and shooting. The 
book also includes templates for legal documents and an extensive 
reference section on photo-related products, support groups, and 
services. 

Elizabeth Etienne has more than twenty years of experience shooting 
photos. A graduate of the Brooks Institute of Photography in Santa 
Barbara, California, she is best known for her vintage-style imagery 
often associated with her elaborate weddings and high-production 
engagement sessions. Her wedding and contemporary lifestyle images 
can also be found in stock libraries, fine art galleries, and advertising 
campaigns for hotels, pharmaceutical companies, and record labels 
in the U.S. and Europe. Award-winning and published in numerous 
magazines and websites, Etienne also contributes to key industry 
publications such as Bride World, Rangefinder, AfterCapture, The 
Times Journal of Photography, PDN, Petersen’s Photographic Magazine, 
Photoserve.com, Kodak.com, and Photobiz.com. She currently serves 
on Kodak’s advisory board and has her own consulting business and 
workshop company called Dream Team Photo Workshops. She lives in 
Los Angeles, California.

$19.95 paperback original (Can. $23.95) • World (E) • CQ 24 
ISBN 978-1-58115-886-1 • 6” x 9” • 224 pages 

Photography
FEBRUARY

•	 targeted promotion to print and 
online photography media

•	 Promotion to photographers’ 
groups and photography 
associations

•	 recommended for course adoption
•	 also available

Profitable Wedding Photography 
978-1-58115-764-2, $24.95
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Patricia L. Fry

PuBlish yOur BOOk
Proven Strategies and Resources for Enterprising 
Authors

No aspiring author should be without this 
invaluable guide to the book publishing process.

Publish Your Book: Proven Strategies and Resources for Enterprising 
Authors is a professional guide to publishing success for the new and 
struggling author. With insider tips, up-to-date marketing strategies, 
timelines, and other resources, this book offers a comprehensive tour 
of the world of book publishing to help authors successfully navigate 
the industry. 

Whether you write fiction or nonfiction, this book will help you write 
your book for a target audience, build promotion into your book, write a 
successful query letter and book proposal, choose the right publishing 
option for your book, establish or strengthen your platform, get your 
book into bookstores, and successfully promote and sell your book. 
Authors and publishers in any genre and at any stage of the publishing 
process will benefit from this comprehensive resource, which is an 
exceptional companion to Promote Your Book (Allworth Press, 2011).

Patricia L. Fry has almost forty years of experience as a career writer. 
She is the author of more than thirty books, most of which relate 
to writing and publishing, and has contributed hundred of articles to 
magazines and newsletters such as Writer’s Digest, the Los Angeles 
Times, and the Artist’s Magazine. Fry established her own publishing 
company, Matilija Press, in 1983, and is the executive director of the 
Small Publishers, Artists, and Writers Network (SPAWN). She lives in 
Ojai, California.

$19.95 paperback original • World • CQ 24 
ISBN 978-1-58115-884-7 • 6” x 9” • 256 pages 

Business 
FEBRUARY

•	 targeted promotion to print and 
online writing and publishing 
media

•	 Promotion to writers’ groups and 
associations

•	 Co-op available
•	 also available

Promote Your Book 
978-1-58115-857-1, $19.95
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Mary Embree

sTarTing yOur Career  
as a freelanCe ediTOr
A Guide to Working with Authors, Books, Newsletters, 
Magazines, websites, and More

A clear, concise, and step-by-step guide to making 
a living as a freelance editor.

If you’ve ever considered editing as a career, this book will help you 
on your new path. You’ll learn about the requirements in various fields, 
how to get started, the step-by-step facets of setting up and conducting 
your editing services, working with writers and publishers, promoting 
yourself and your expertise, and determining what to charge. In 
addition to books there are articles, dissertations, brochures, reports, 
abstracts, editorials, reviews, ad copy, and much more. 

There is more to making a living as a freelance editor than correct 
English usage, sentence structure, and grammatical construction. 
Here, you’ll learn what you need to know to decide on a specialty and 
how to manage the business side of your career.

Mary Embree is an author, literary consultant, editor, book doctor, 
and writers’ workshop leader. She is the founder of Small Publishers, 
Artists & Writers Network (SPAWN). A former film and television writer 
and researcher, she lives in Ventura, California. In the 1990s she 
became a published author. Her first book was A Woman’s Way: The 
Stop-Smoking Book for Women (WRS Publishing). Shortly afterward 
her booklet The Stop-Smoking Diet for Women and a stop-smoking 
program were published by HealthEdco. She co-authored What’s in 
the Air: Natural and Man-made Air Pollution. Her most recent books 
are The Author’s Toolkit: a Step-by-Step Guide to Writing and Publishing 
Your Book (now in its third edition) and The Birds and Bees of Words: 
A Guide to the Most Common Errors in Usage, Spelling, and Grammar. 
Both books were published by Allworth Press and became Writer’s 
Digest Book Club selections. Mary is also the author of articles 
and word quizzes that have appeared in Writer’s Digest, The Writer 
magazine, and other publications.

$19.95 paperback original (Can. $23.95) • World (E) • CQ 24 
ISBN 978-1-58115-890-8 • 6” x 9” • 256 pages 

Business 
MARCH

•	 targeted promotion to print and 
online writing media

•	 Promotion to writers’ groups and 
associations

•	 Co-op available
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Elisabeth Landberger and Mita Lundin

CeraMiCs
A Beginner’s Guide to Tools and Techniques

Learn the fundamentals of ceramic arts with this inspiring, 
full-color handbook.

This comprehensive guide covers the materials, tools, methods, and techniques 
for making original ceramic pieces in a wide range of forms. From hand 
sculpting to pinching, wheel throwing to slip casting, here you’ll find easy-to-
follow instructions accompanied by beautiful photographs to make the world 
of ceramics clear and exciting. Readers will also learn about glazes, firing 
techniques, decorating tips, and much more.

Elisabeth Landberger and Mita Lundin are both active potters and 
experienced ceramics teachers living in Germany.

Michal Heron and David MacTavish

PriCing PhOTOgraPhy, fOurTh 
ediTiOn
The Complete Guide to Assignment and Stock Prices

An invaluable guide to the business of professional 
photography.

Written by successful freelance photographers, this classic trade reference tool 
provides photographers with a wealth of time-tested information on everything 
from estimating prices, identifying pricing factors, and negotiating fair deals. 
Topics discussed include practical information on the economics of photography, 
cutting-edge negotiation techniques, pricing guidance for photography buyers, 
how to structure prices to fit any type of market and usage, how to define prices 
in a way that guarantees long-term profitability, and the specifics of pricing 
electronic media. A must-have addition to every photographer’s bookshelf.

Michal Heron has been a freelance photographer for more than thirty years. 
She currently works on assignment for a variety of publishing and corporate 
clients as well as stock photo agencies.She lives in New York City.

David MacTavish is a freelance photographer. He is actively involved in both 
assignment and stock photography, and has served as an officer of the American 
Society of Media Photographers. He lives in Chicago, Illinois.

$16.95 hardcover (Can. $19.95) 
World English (E) • CQ 18
ISBN 978-1-58115-896-0   
7 ½”x10 ½” • 144 pages
200 color photographs
Crafts/Ceramics
MARCH

$29.95 paperback original 
World • CQ 24 
ISBN 978-1-58115-888-5  
11” x 8 ½” • 160 pages  
Photography 
MARCH
Previous edition:  
978-158115-207-4
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CREATIVE CAREERS IN MUSEUMS

Jan e. Burdick

“An excellent picture 
of the diverse jobs 
available in today’s 
American museums.”—
Kym S. Rice, Director, 
George Washington 
University Museum 
Studies Program 

$19.95 pb (Can $23.95)
224  / 6 x 9  / W (e) 
978-1-58115-498-6

HOW TO START A FAUX PAINTING 
OR MURAl BUSINESS, SECOND 
EDITION

rebecca Pittman

Artists ready to turn 
their faux, mural, and 
decorative painting 
skills into a career will 
find everything they 
need to know to start a 
home-based business.   

$24.95 pb (Can $27.95)
256 / 6 x 9  / W (e) 
978-1-58115-744-4

lEGAl GUIDE FOR THE VISUAl 
ARTIST, FIFTH EDITION

tad Crawford

The fifth edition of 
Allworth Press’s highly-
acclaimed flagship 
reference is completely 
revised and updated to 
provide an in-depth view 
of the legal issues facing 
the visual artist today.  

$29.95 pb (Can $34.00)
304 / 8 ½ x 11 / W (e) 
978-1-58115-742-0

BUSINESS AND lEGAl FORMS FOR 
FINE ARTISTS, THIRD EDITION

tad Crawford

“A long-needed book of 
succinct information 
and comprehensive 
contracts and forms.”—
The Artist’s Magazine 

$24.95 pb (Can $29.95)
176 / 8 ½ x 11 / W (e) 
978-1-58115-428-3

GUIDE TO GETTING ARTS GRANTS

ellen liberatori

Get an arts grant and 
be more independent! 
In this book, artists 
and arts groups will 
find all they need to 
know to support them-
selves through grants 
and special projects.   

$19.95 pb (Can $22.95)
272 / 6 x 9  / W (e) 
978-1-58115-456-6

lEARNING BY HEART
Teachings to Free the Creative Spirit
Corita Kent and Jan steward

This revised edition 
of the classic work by 
beloved art educator 
Corita Kent contains 
projects and exercises 
for developing creativ-
ity and inspiring the 
artist in all of us. 

$24.95 pb (Can $29.95)
232 / 6 7/8 x 9 1/8 / W (e) 
978-1-58115-647-8

FINE ART PUBlICITY, SECOND  
EDITION
The Complete Guide for Galleries and 
Artists

susan abbott

A savvy resource that 
helps artists and art 
professionals generate 
the publicity that keeps 
their artwork and 
business in the public 
spotlight.  

$19.95 pb (Can $22.95)
192  / 6 x 9  / W (e) 
978-1-58115-401-6

HOW TO START AND RUN A COM-
MERCIAl ART GAllERY

edward Winkleman

Aspiring and new art 
gallery owners can 
now find everything 
they need to plan and 
operate a successful 
art gallery in this com-
prehensive volume.   

$24.95 pb (Can $29.95)
256  / 6 x 9  / W (e) 
978-1-58115-664-5

SEllING ART WITHOUT GAllERIES
Toward Making a Living from Your Art
Daniel Grant

“A hands-on, highly 
detailed guidebook to 
daily life in the com-
plex and sometimes 
murky world of the art 
market.”—Glenn Harper, 
Editor, Sculpture 
magazine  

$19.95 pb (Can $24.95)
256 / 6 x 9 / W (e) 
978-1-58115-460-3

ART WITHOUT COMPROMISE*

Wendy richmond

“A first-hand account of 
the essentials of the 
creative process, writ-
ten in an indomitable 
and penetrating voice 
and style.” –Nicholas 
Negroponte, co-found-
er, MIT Media Lab  

$24.95 pb (Can $29.95)
256 / 6 x 9  / W (e) 
978-1-58115-666-9

BaCklisT ArT
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BUSINESS AND lEGAl FORMS FOR 
GRAPHIC DESIGNERS 

tad Crawford and eva Doman Bruck

“An essential book for 
all design offices.” -- 
Communication Arts  

$29.95  pb (Can 
$37.00) 
160 / 8 ½ x 11 / W (e) 
978-1-58115-274-6

AIGA PROFESSIONAl PRACTICES 
IN GRAPHIC DESIGN, SECOND EDI-
TION

edited by tad Crawford

“This book provides de-
finitive guidelines on all 
aspects of the graphic 
design business.” —FYI: 
For Your Information, 
New York Foundation 
for the Arts 

$29.95 pb (Can $37.00)
336 / 6 x 9  / W (e) 
978-1-58115-509-9

ADVERTISING DESIGN AND TYPOG-
RAPHY

alex W. White

“Provides insights and 
the tools for making 
better ads in a digital 
world.”—Reuben S. 
Hendell, CEO, MRM 
Worldwide  

$50.00 hc (Can $59.00)
224 / 8 ¾  x 11 ½ /W (e) 
978-1-58115-465-8

THE SHAPE OF ANCIENT THOUGHT
Comparative Studies in Greek and Indian 
Philosophies
thomas Mcevilley

Spanning thirty years 
of intensive research, 
this revolutionary work 
explores the hidden 
kinship between 
Eastern and Western 
philosophy in the 
ancient world.  

$50.00 hc (Can 
$55.00)
768 / 6 ¼ x 9 ¼ / W (e) 
978-1-58115-203-6

THE QUOTABlE ARTIST

Peggy Hadden

A warm, humorous, and 
moving compilation of 
over 1,000 quotations 
from Leonardo da 
Vinci, Georgia O’Keeffe, 
Vincent van Gogh, 
Andy Warhol, Frank 
Lloyd Wright, and many 
others.  

$16.95 pb (Can $19.95)
224 / 7 ½ x 7 ½ /W (e) 
978-1-58115-494-8

THE EDUCATION OF AN ART  
DIRECTOR

steven Heller and Veronique Vienne

This provocative 
anthology of essays 
and images from more 
than thirty teachers 
and leaders in the field 
provides inspiration on 
teaching art direction 
in the classroom and 
beyond.  

$19.95 pb (Can $23.95)
240 / 6 x 9 / W (e) 
978-1-58115-435-1

THE BUSINESS OF BEING AN ART-
IST, FOURTH EDITION

Daniel Grant

“One of the best-
informed and most 
resourceful writers in 
the art field.”—Ameri-
can Artist  

$27.50 pb (Can $32.00)
448  / 6 x 9 / W (e) 
978-1-58115-673-7

THE ARTIST-GAllERY PARTNER-
SHIP, THIRD EDITION
A Practical Guide to Consigning Art
tad Crawford and susan Mellon

A thorough discussion of 
consignment that clari-
fies all aspects of this 
crucial art world relation-
ship. Essential reading for 
artists, art dealers, and 
gallery owners.   

$19.95 pb (Can $23.95)
216  / 6 x 9 / W (e) 
978-1-58115-645-4

THE ARTIST’S COMPlETE HEAlTH 
AND SAFETY GUIDE, THIRD EDITION

Monona rossol

“This vitally important 
volume is essential for 
any art collection. “—
Library Journal 

$24.95 pb (Can $29.95)
416  / 6 x 9 / W (e) 
978-1-58115-204-3

THE ARTIST’S GUIDE TO PUBlIC 
ART
How to Find and Win Commissions
lynn Basa

First-hand interviews 
with experienced public 
artists and arts adminis-
trators provide in-the-
trenches advice and 
insight on how to start 
and build a career in the 
world of public art. 

$19.95 pb (Can $24.95)
240 / 6 x 9 / W (e) 
978-1-58115-501-3

PHILOSOPHY DESIGN PrACTICE
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GREEN GRAPHIC DESIGN

Brian Dougherty and Celery Design Col-
laborative

Can a graphic designer 
be a catalyst for posi-
tive change? Respected 
industry leader Brian 
Dougherty details 
simple, eco-innovative 
changes for all phases 
of the design process. 

$24.95 pb (Can $29.95)
212  / 6 x 9  / W (e) 
978-1-58115-511-2

THE GRAPHIC DESIGNER’S GUIDE 
TO BETTER BUSINESS WRITING

Barbara Janoff and ruth Cash-smith

“A must-read for suc-
cess in the business 
world; it will be my 
most utilized reference 
guide.”—Andrea Costa, 
Art Director, TIME 
magazine

$19.95 pb (Can $23.95)
288 / 6 x 9 / W (e) 
978-1-58115-472-6

CREATING THE PERFECT DESIGN 
BRIEF
How to Manage Design for Strategic 
Advantage

Peter l. Phillips

Thirty-year design 
veteran Peter L. Phillips 
reveals the secrets 
to crafting great 
design briefs that are 
multi-lateral, strategic 
business tools. 

$19.95 pb (Can $24.95)
224  / 6 x 9  / W (e) 
978-1-58115-324-8

DESIGNING MAGAZINES

Jandos rothstein

“Digs into all the joys 
and frustrations of 
putting out a maga-
zine, with clear-eyed 
insights that will help 
tame the process.”—
Julie Lasky, Editor-in-
Chief, I.D. magazine 

$35.00 pb (Can 
$44.00)
208  / 8 ½ x 11 / W (e) 
978-1-58115-499-3

THE GRAPHIC DESIGN BUSINESS 
Book

tad Crawford

“An invaluable resource 
for the recent graduate 
as well as sage advice 
for the established pro-
fessional.”—Rebecca 
Bedrossian, Managing 
Editor, Communication 
Arts 

$24.95 pb (Can $29.95)
240  / 6 x 9 / W (e) 
978-1-58115-430-6

THINkING IN TYPE
The Practical Philosophy of Typography
alex W. White 

With this visually stun-
ning primer, designers 
will develop the skills 
and vision to produce 
truly innovative, eye-
catching type design. 

$24.95 pb (Can $29.95)
224 / 6 x 9 / W (e) 
978-1-58115-384-2 

THE ElEMENTS OF GRAPHIC DE-
SIGN, SECOND EDITION

alex W. White

Approach page design 
and the four graphic 
design elements in a 
revolutionary new way 
with the second edition 
of this best-selling, 
stunningly designed 
textbook.  

$29.95 pb (Can $34.00)
224 / 8 x 10 / W (e) 
978-1-58115-762-8

THE GRAPHIC DESIGNER’S GUIDE 
TO PRICING, ESTIMATING, AND 
BUDGETING, THIRD EDITION

theo stephan Williams

An invaluable industry 
guide focusing on cru-
cial financial aspects 
of running a graphic 
design business.

$24.95 pb (Can $29.95)
256  / 6 x 9 / W (e) 
978-1-58115-713-0

CRAFTS AND CRAFT SHOWS, SEC-
OND EDITION
How to Make Money
Philip Kadubec

Craftspeople, hobby-
ists, and crafts-related 
businesses will find 
this a thorough and 
entertaining guide 
to selling in today’s 
booming craft show 
marketplace. 

$19.95 pb (Can $23.95)
224  / 6 x 9  / W (e) 
978-1-58115-470-2

DESIGNING lOGOS
The Process of Creating Symbols That 
Endure
Jack Gernsheimer

“Terrifically original and 
illuminating study of 
one of graphic design’s 
most ubiquitous 
forms.”—Chip Kidd  

$35.00 pb (Can $40.00) 
224  / 8 ½ x 10 / W (e) 
978-1-58115-649-2

CREATIVE CAREERS IN FASHION

Debbie Hartsog

“An excellent guide to 
learn what you will 
need to succeed in the 
fashion world!”—Con-
nie Passarella, Director 
of Career Services, 
Fashion Institute of 
Technology

$19.95 pb (Can $23.95)
272  / 6 x 9  / W (e) 
978-1-58115-467-2

CrAFTS
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HOW TO THINk lIkE A GREAT 
GRAPHIC DESIGNER

Debbie Millman 

“A delightful opportunity 
to eavesdrop on some 
of the most curious 
and creative minds of 
our time.” -- Malcolm 
Gladwell

$24.95 pb (Can $27.95)
248 / 6 x 9  / W (e) 
978-1-58115-496-2

EDITING BY DESIGN, THIRD EDITION
For Designers, Art Directors, and 
Editors—the Classic Guide to Winning 
readers
Jan White

This updated edition 
of an industry classic 
shows a new generation 
of editors and designers 
how to design irresist-
ible pages that make 
their publications sing!  

$35.00 pb (Can $41.95)
256  / 11 x 8 ½  / W (e) 
978-1-58115-302-6

DESIGNERS DON’T READ

austin Howe, designed by Fredrik averin

That’s right, we said 
it: designers don’t 
read nearly as much 
as they should. Austin 
Howe has the solution: 
a hilarious, easily 
digestible collection of 
essays to inspire every 
designer. 

$19.95 pb (Can $24.95)
208 / 5 ½ x 8 ½  /  W (e) 
978-1-58115-665-2

DESIGN MANAGEMENT
Using Design to Build Brand Value and 
Corporate Innovation
Brigitte Borja de Mozota

Features practical 
tools to implement and 
manage design, draw-
ing from case studies 
with thirty-seven top 
international compa-
nies, design firms, and 
designers. 

$24.95 pb (Can $29.95)
288  / 6 x 9  / W (e) 
978-1-58115-283-8

DESIGNING FOR PEOPlE

Henry Dreyfuss

“Breathes a health and 
vigorous optimism as 
well as a firm belief in 
the cultural signifi-
cance of the designer’s 
work … Written with 
vitality and gusto. “—
The Nation  

$21.95 pb (Can $26.95)
256  / 6 ¾  x 9 ½  / W (e) 
978-1-58115-312-5

DESIGN THINkING
Integrating Innovation, Customer Experi-
ence, and Brand Value
thomas lockwood (ed.)

Packed with intrigu-
ing case studies and 
practical advice from 
industry experts, this 
anthology explores 
the power of design in 
today’s business world.

$24.95 pb (Can $29.95)
256  / 6  x 9  / W (e) 
978-1-58115-668-3

DESIGN DISASTERS
Great Designers, Fabulous Failure, and 
Lessons Learned
steven Heller

The “new” Gap logo: 
yikes. The Ford Edsel: 
ouch. Every designer 
has their tale of disaster. 
Dozens of top design-
ers reveal the mistakes 
they have made and 
what they have learned 
from them.

$24.95 pb (Can $29.95)
240  / 6 x 9  / W (e) 
978-1-58115-652-2

CITIZEN DESIGNER
Perspectives on Design responsibility
steven Heller and Veronique Vienne

This provocative anthol-
ogy explores the social 
and political ramifica-
tions of graphic design 
today.  

$19.95 pb (Can $24.95)
272 / 6 x 9 / W (e) 
978-1-58115-265-4

BUIlDING DESIGN STRATEGY
Using Design to Achieve Key Business 
Objectives
thomas lockwood and thomas Walton (eds.)

How can design be used 
to solve business prob-
lems? This anthology of 
provocative essays of-
fers dozens of ideas for 
creating and maintaining 
a successful corporate 
design strategy.  

$24.95 pb (Can $29.95)
272 / 6 x 9  / W (e) 
978-1-58115-653-9

HANDBUIlDING CERAMIC FORMS

elsbeth s. Woody

Take a walk on the 
wild side--work off the 
wheel! This complete 
guide for ceramicists 
details the full range of 
possibilities for anyone 
working without a pot-
ter’s wheel.  

$29.95 pb (Can $35.95)
248 / 8 ½ x 11 / na (X) 
978-1-58115-503-7

POTTERY ON THE WHEEl

elsbeth s. Woody

Take the mystery out 
of throwing clay! Learn 
throwing techniques to 
create perfectly sym-
metrical basic forms 
as well as advanced 
throwing for teapots, 
pitchers, and more. 

$29.95 pb (Can $35.95)
216 / 8 ½ x 11/ na (X) 
978-1-58115-502-0 
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THE INDUSTRIAl DESIGN READER

Carma Gorman (ed.)

Sixty comprehensive 
essays detail the most 
crucial movements, 
issues, and accom-
plishments of industrial 
design from 1850 to 
the present. 

$19.95 pb (Can $22.95)
256  / 6 x 9 / W (e) 
978-1-58115-310-1 

DIRECTING ANIMATION

David B. levy

“A terrific collection 
of real stories from 
the animation world 

… I don’t think they 
teach this stuff in 
art school.”—Brown 
Johnson, president, 
Nickelodeon Animation

$24.95 pb (Can $27.95)
256  / 6 x 9  / W (e) 
978-1-58115-746-8

HOllYWOOD DEAlMAkING
Negotiating Talent Agreements for Film, 
TV and New Media
Dina appleton and Daniel Yankelevits

“Provides a quick under-
standing of everything 
one needs to know to 
negotiate Hollywood 
talent agreements.” 

-- Gavin Polone, motion 
picture and television 
producer

$24.95 pb (Can $29.95)
288  / 6 x 9  / W (e) 
978-1-58115-671-3

lOOkING ClOSER 5
Critical Writings on Graphic Design
Michael Beirut, William Drenttel, and 
steven Heller (eds.)

This final installment 
in an acclaimed series 
offers astute--and 
controversial--discus-
sions on contemporary 
graphic design from 
2001 to 2005.  

$21.95 pb (Can $26.95)
256 / 6 ¾  x 9 / W (e) 
978-1-58115-471-9 

TEACHING MOTION DESIGN
Course Offerings and Class Projects 
from the Leading Undergraduate and 
Graduate Programs
steven Heller and Michael Dooley

A comprehensive look 
at course offerings 
from more than 45 
leading programs 
devoted to design, 
illustration, animation, 
and computer art. 

$21.95 pb (Can $26.95)
304 / 6 x 9 / W (e) 
978-1-58115-504-4

ANIMATION DEVElOPMENT
From Pitch to Production
David B. levy

Veteran animation director David Levy ex-
plores every aspect of 
the animation pitching 
process--preparation, 
hope, rejection, suc-
cess—in this insider’s 
guide to the industry. 

$24.95 pb (Can $29.95)
256 / 6 x 9  / W (e) 
978-1-58115-661-4

GET THE PICTURE? SECOND EDITION
The Movie Lover’s Guide to Watching 
Films
Jim Piper

“Pushes readers to 
enjoy films not just 
for their gut-response 
entertainment 
value, but also for their 
themes, nuances, and 
symbols.”--Fresno Bee  

$24.95 pb (Can $27.95)
336  / 6 x 9  / W (e) 
978-1-58115-513-6

DOCUMENTARY SUPERSTARS
How Today’s Filmmakers Are reinventing 
the Form
Marsha McCreadie

Interviews with Mi-
chael Moore, Morgan 
Spurlock, Al Gore, and 
other documentary 
giants show the way in 
which this evolving art 
form has changed--and 
changed us.

$19.95 pb (Can $24.95)
256 / 6 x 9  / W (e) 
978-1-58115-508-2

HOW TO AUDITION FOR TV COM-
MERCIAlS
From the Ad Agency Point of View
W. l. Jenkins

“The only problem with 
this book is that it 
wasn’t written twenty 
years ago.”— Hector 
Elizondo, Emmy winner 
and Golden Globe 
nominee  

$16.95 pb (Can $18.95)
208 / 6 x 9  / W (e) 
978-1-58115-419-1

TEACHING GRAPHIC DESIGN
Course Offerings and Class Projects 
from the Leading Graduate and Under-
graduate Programs 
steven Heller (ed.)

Features syllabi from 
more than 70 proven-
effective programs 
from the country’s 
leading graphic design 
schools.

$19.95 pb (Can $22.95)
288 / 6 x 9 / W (e) 
978-1-58115-305-7

POP
How Graphic Design Shapes Popular 
Culture
steven Heller

Explores over 150 
years of pop culture 
through the lenses of 
design, illustration, and 
political art.  

$24.95 pb (Can $29.95)
288 / 6 x 9 / W (e) 
978-1-58115-715-4

FILM AND TELEVISION
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INSIDE THE BUSINESS OF  
IllUSTRATION

steven Heller and Marshall arisman

An in-depth look at 
key concerns every 
illustrator must face 
today, including finding 
one’s unique style and 
establishing a balance 
between art and com-
merce.

$19.95 pb (Can $24.95)
256 / 6 x 9  / W (e) 
978-1-58115-386-6

YOUR CAREER IN ANIMATION
How to Survive and Thrive
David B. levy

Interviews with Steven 
Hillenburg, Teddy New-
ton, John R. Dilworth, 
and other animation 
greats on getting into 
the animation industry, 
staying there, and get-
ting ahead. 

$19.95 pb  (Can $23.95)
256  / 6 x 9 / W (e) 
978-1-58115-445-0

THE RADIO PRODUCER’S HAND-
Book
rick Kaempfer and John swanson 

“The complete and 
definitive manual on 
how to produce today’s 
radio shows.”—Bob 
Sirott, Host/Manag-
ing Editor, Chicago 
Tonight, WTTW TV/PBS, 
Chicago

$19.95 pb (Can $23.95) 
256 / 6 x 9 / W (e)  
978-1-58115-388-0

Vo
Tales and Techniques of a Voice-Over 
Actor
Harlan Hogan

A veteran actor offers 
tested tips for surviving 
and thriving as a voice-
over actor, as well as a 
fascinating and often 
hilarious account of his 
twenty-five year career 
in the industry.  

$19.95 pb (Can $24.95)
256 / 6 x 9 / W (e) 
978-1-58115-249-4

VOICEOVERS
Techniques and Tactics for Success
Janet Wilcox

Veteran voice-over 
actor, writer, producer, 
and teacher Janet 
Wilcox provides an 
inside scoop on how to 
succeed in the voice-
acting industry.  

$24.95 pb (Can $29.95)
208  / 6 x 9 / W (e) 
978-1-58115-475-7

THE FIlMMAkER’S GUIDE TO  
PRODUCTION DESIGN

Vincent loBrutto

“Outstanding book on 
production design … 
Highly recommended.” 

—Library Journal 

$19.95 pb (Can $24.95)
240 / 6 x 9 / W (e) 
978-1-58115-224-1

THE ART OF AUDITIONING
Techniques for Television
rob Decina

“Insightfully and bril-
liantly fuses basic 
acting techniques with 
audition preparation 
and execution.”—Mark 
Saks, Casting Director, 
The Good Wife 

$19.95 pb (Can $23.95)
224 / 6 x 9 / W (e) 
978-1-58115-353-8

STARTING YOUR CAREER IN 
BROADCASTING
Working On and Off the Air in radio and 
Television
Chris schneider

An award-winning 
sportscaster interviews 
Larry King, Jim Lampley, 
Bob Kingsley, Rene Syler, 
Troy Aikman, and many 
other industry pros on 
how they got their start 
in the business. 

$19.95 pb (Can $22.95)
256 / 6 x 9 / W (e) 
978-1-58115-489-4

JUMPSTART YOUR AWESOME FIlM 
PRODUCTION COMPANY

sara Caldwell

Film production 
company owners, en-
tertainment attorneys, 
accountants, and 
distributors offer their 
wisdom, humor, and 
advice on every aspect 
of forming a film pro-
duction company. 

$19.95 pb (Can $22.95)
208 / 6 x 9  / W (e) 

978-1-58115-400-9

SCREENPlAY STORY ANAlYSIS
The Art and Business
asher Garfinkel

“If you hope to fight your 
way into the movie 
business and maximize 
your opportunities 
when they come, read 
this book.”—Mark 
Ordesky, Executive 
Vice President, New 
Line Cinema 

$16.95 pb (Can $18.95)
208 / 5 ½ x 8 ½ / W (e) 
978-1-58115-478-8 

SPlATTER FlICkS
How to Make Low-Budget Horror Films
sara Caldwell

Shows aspiring film-
makers exactly how to-
day’s most successful 
creators of low-budget 
horror films like Dead 
Serious and Scarecrow 
finance, produce, and 
market their films.  

$19.95 pb (Can $21.95)
224 / 6 x 9 / W (e) 
978-1-58115-443-6

ILLUSTrATION
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INTERIOR DESIGN ClIENTS
The Designer’s Guide to Building and 
Keeping a Great Clientele
thomas l. Williams

Provides fundamental 
lessons and innovative 
solutions to help de-
signers succeed in the 
ultra-competitive world 
of modern interior 
design.  

$24.95 pb (Can $29.95)
256  / 6 x 9  / W (e) 
978-1-58115-676-8

STARTING YOUR CAREER AS AN 
INTERIOR DESIGNER

robert K. Hale and thomas l. Williams

“Hale and Williams 
provide a very realistic 
road map for the intri-
cate business model of 
interior design.”–Carol 
E. Parra-Little, CEO, 
Corporate Design 
Group, Inc.

$24.95 pb (Can $29.95)
240 / 6 x 9 / W (e) 
978-1-58115-659-1

MARkETING IllUSTRATION
New Venues, New Styles, New Methods
steven Heller and Marshall arisman (eds.)

This comprehensive 
look at the realities 
of illustration today 
explores industry 
practices in editorial, 
graphic novels, com-
ics, animations, Web, 
games, toys, fashion, 
textiles, and more. 

$24.95 pb (Can $29.95)
240 / 6 x 9 / W (e) 
978-1-58115-657-7

THE EDUCATION OF AN  
IllUSTRATOR

steven Heller and Marshall arisman (eds.)

Part manifesto, part 
instruction manual, this 
volume’s cutting-edge 
essays, interviews, and 
course syllabi provide 
the first-ever blueprint 
for teaching and prac-
ticing illustration.  

$19.95 pb (Can $23.95)
288  / 6 ¾ x 9 / W (e) 
978-1-58115-075-9

GREEN INTERIOR DESIGN

lori Dennis

“An essential introduc-
tion to sustainable 
domestic design.”—Jor-
dan Kushins, Assistant 
Editor, Dwell magazine   

$24.95 pb (Can $27.95)
160 / 10 x 8 ½  / W (e) 
978-1-58115-745-1

MARkETING INTERIOR DESIGN

lloyd Princeton

Empowers emerging 
interior designers to 
break themselves out 
from the pack and 
project confidence to 
their clients in today’s 
ultra-competitive inte-
rior design market. 

$24.95 pb (Can $29.95)
224 / 6 x 9 / W (e) 
978-1-58115-662-1

BUSINESS AND lEGAl FORMS FOR 
INTERIOR DESIGNERS

tad Crawford and eva Doman Bruck

“Highly recommended 
for professional, col-
lege, and large interior 
design collections.” —
Library Journal

$29.95 pb (Can $37.00)
240 / 8 ½  x 11 / W (e) 
978-1-58115-097-1

INTERIOR DESIGN PRACTICE

Cindy Coleman

Co-published with 
Interior Design maga-
zine, this anthology 
explores design theory 
and education, global 
professional practice, 
and the experiences of 
design firms large and 
small.

$24.95 pb (Can $29.95)
256 / 6 x 9  / W (e) 
978-1-58115-675-1

HOW TO START AND OPERATE 
YOUR OWN DESIGN FIRM, SECOND 
EDITION
A Guide for Interior Designers and Architects
albert W. rubeling, Jr.

“Captures the essence 
of what it is like to 
start a firm and to 
run it successfully … 
Rubeling clearly knows 
his stuff.”—James P. 
Cramer, Editor, Design-
Intelligence 

$24.95 pb (Can $27.95)
256  / 6 x 9  / W (e) 
978-1-58115-474-0

TEACHING IllUSTRATION
Course Offerings and Class Projects 
from the Leading Undergraduate and 
Graduate Programs                 
steven Heller and Marshall arisman (eds.)

This invaluable teaching 
guide contains illustra-
tion course syllabi from 
leading art and design 
schools across the U.S. 
and Europe, offering 
exciting insights for 
illustration educators. 

$19.95 pb (Can $22.95)
304 / 6 x 9 / W (e) 
978-1-58115-466-5

STARTING YOUR CAREER AS A 
FREElANCE IllUSTRATOR OR 
GRAPHIC DESIGNER

Michael Fleishman

“A great deal of informa-
tion obtained only by 
the ‘live and learn’ 
method is packed into 
the book’s chapters.” —
The Artist’s Magazine 

$19.95 pb (Can $24.95)
256 / 6 x 9 / W (e) 
978-1-58115-199-2 

INTErIOr DESIGN
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lICENSING PHOTOGRAPHY

richard Weisgrau and Victor s. Perlman

Increase the profit-
ability of your images 
by properly controlling 
and pricing the rights 
to your work! This 
easy-to-understand 
guide to licensing 
shows you how.

$19.95 pb (Can $24.95)
208 / 6 x 9  / W (e) 
978-1-58115-436-8

HOW TO GROW AS A PHOTOGRA-
PHER
reinventing Your Career
tony luna

Creative consultant 
Tony Luna’s “five steps 
of creative evolution” 
help photographers 
recognize, assess, plan, 
and implement a pro-
gram for creative and 
professional growth.

$19.95 pb (Can $23.95)
224  / 6 x 9  / W (e) 
978-1-58115-446-7

DIGITAl STOCk PHOTOGRAPHY
How to Shoot and Sell
Michal Heron

“Any photographer—but 
particularly newcom-
ers—can benefit 
from Michal Heron’s 
comprehensive take on 
how to do business.”— 
Niki Barrie, Editor, The 
Picture Professional  

$21.95 pb (Can $26.95)
288 / 6 x 9  / W (e) 
978-1-58115-484-9

ASMP PROFESSIONAl BUSINESS 
PRACTICES IN PHOTOGRAPHY

american society of Media Photographers

“This new, updated edi-
tion provides essential 
information on the 
latest challenges for 
commercial photogra-
phers.”—Holly Hughes, 
Editor in Chief, Photo 
District News  

$35.00 pb (Can $43.00)
480 / 6 x 9  / W (e) 
978-1-58115-497-9

BUSINESS AND lEGAl FORMS FOR 
PHOTOGRAPHERS, FOURTH EDITION

tad Crawford

Contains 34 forms for 
photographers, each 
accompanied by step-
by-step instructions, 
advice on standard 
contractual provisions, 
and unique negotiation 
checklists.  

$29.95 pb (Can $37.00)
208  / 11 x 8 ½  / W (e) 
978-1-58115-669-0

CREATIVE CAREERS IN PHOTOG-
RAPHY
Making a Living With or Without a Camera
Michal Heron

“A valuable resource for 
anyone considering a 
career in photography.” 

--Elisa Seeherman, 
Director of Career Ser-
vices, The University of 
the Arts 

$19.95 pb (Can $21.95)
272  / 6 x 9  / W (e) 
978-1-58115-469-6

lEGAl FORMS FOR EVERYONE

Carl W. Battle

“For do-it-yourselfers as 
well as people who’ve 
retained an attorney 
but want to understand 
what they’re paying 
them to do.”—American 
Libraries

$24.95 pb (Can $30.00)
240 / 8 ½ x 11 / W (e) 
978-1-58115-451-1

lIVING TRUSTS FOR EVERYONE
Why a Will is Not the Way to Avoid Pro-
bate, Protect Heirs, and Settle Estates
ronald Farrington sharp

Wills benefit lawyers. 
Trusts benefit you. 
Period. This essential 
guide explains the 
many advantages 
trusts have over wills in 
protecting your assets 
for your heirs.  

$14.95 pb (Can $17.95)
160 / 5 ½ x 8 ½ / W (e) 
978-1-58115-674-4

THE INTERIOR DESIGNER’S GUIDE 
TO PRICING, ESTIMATING, AND BUD-
GETING, SECOND EDITION
theo stephan Williams

With the step-by-step 
guidance in this book, 
interior designers will 
be able to establish 
prices and budgets 
that make their clients 
happy and their busi-
nesses profitable.   

$24.95 pb (Can $29.95)
256  / 6 x 9 / W (e) 
978-1-58115-718-5

FENG SHUI AND MONEY
A Nine-Week Program for Creating 
Wealth Using Ancient Principles and 
Techniques
eric shaffert

Donald Trump used 
feng shui to ensure 
prosperity for his 
buildings, why not 
you? Learn to use 
this ancient Chinese 
philosophy to create 
wealth.  

$16.95 pb (Can $20.95)
256  / 6 x 9  / W (e) 
978-1-58115-239-5

PErSONAL FINANCE & 
LAW

PHOTOGrAPHY
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STARTING YOUR CAREER AS A 
FREElANCE PHOTOGRAPHER

tad Crawford

“An invaluable tool for 
the emerging photogra-
pher.”—Eugene Mopsik, 
Executive Director, 
American Society of 
Media Photographers

$19.95 pb (Can $23.95)
256 / 6 x 9 / W (e) 
978-1-58115-280-7

SPORTS PHOTOGRAPHY
How to Capture Action and Emotion
Peter skinner

“A terrific book for the 
novice photographer 
who aspires to shoot 
sports.”—Al Tielemans, 
Sports Illustrated Staff 
Photographer 

$24.95 pb (Can $27.95)
160 / 10 x 8 ½ / W (e) 
978-1-58115-480-1

THE PHOTOGRAPHER’S GUIDE TO 
MARkETING AND SElF-PROMOTION, 
FOURTH EDITION

Maria Piscopo

“Full of specific, practi-
cal information that 
takes into account 
today’s difficult 
economic climate for 
commercial photog-
raphers.”—Popular 
Photography

$24.95 pb (Can $29.95)
256 / 6 x 9 / W (e) 
978-1-58115-714-7

PHOTOGRAPHING CHIlDREN AND 
BABIES
How to Take Great Pictures
Michal Heron

This easy-to-follow 
guide has practical 
tips and techniques 
on capturing once-in-
a-lifetime moments of 
your beloved children 
with a film or digital 
camera. 

$24.95 pb (Can $29.95)
144 / 8 ½ x 10/ W (e) 
978-1-58115-420-7

SEllING YOUR PHOTOGRAPHY
How to Make Money in New and Tradi-
tional Markets
richard Weisgrau

“A must-read reference 
for anyone serious 
about long-term sur-
vival and prosperity as 
a publication photogra-
pher.”–John Greim, CEO, 
Creative Eye Coopera-
tive/Mira.com

$24.95 pb (Can $29.95)
224 / 6 x 9 / W (e) 
978-1-58115-660-7

THE BUSINESS OF STUDIO PHO-
TOGRAPHY
How to Start and run a Successful Pho-
tography Studio
edward r. lilley

“Offers serious instruc-
tion for managers start-
ing new portrait [or] 
wedding photography 
studios.”—Professional 
Photographer magazine

$27.50 pb (Can $33.95)
400 / 6 x 9 / W (e) 
978-1-58115-655-3

THE lAW (IN PlAIN ENGlISH) FOR 
PHOTOGRAPHERS, THIRD EDITION

leonard D. DuBoff and Christy o. King 

A comprehensive guide 
to a photographer’s 
legal and business 
concerns, providing an-
swers to questions that 
can mean the differ-
ence between financial 
success and ruin. 

$24.95 pb (Can $29.95)
256  / 6 x 9 / W (e) 
978-1-58115-712-3

THE ART AND BUSINESS OF  
PHOTOGRAPHY

susan Carr

This inspiring and 
honest look at today’s 
rapidly changing pho-
tography industry by 
former ASMP president 
Susan Carr is neces-
sary reading for the 
serious professional 
photographer. 

$24.95 pb (Can $27.95)
224/ 6 x 9 / W (e) 
978-1-58115-759-8 

THE EDUCATION OF A  
PHOTOGRAPHER

Charles H. traub, steven Heller, and adam 
B. Bell (eds.)

What does it mean to be 
a photographer in the 
twenty-first century? 
This thoughtful collection 
of essays illuminates 
the spirit of the people 
who make the indelible 
images of our times. 

$19.95 pb (Can $22.95)
256  / 6 x 9 / W (e) 
978-1-58115-450-4

THE PROFESSIONAl PHOTOGRA-
PHER’S lEGAl HANDBOOk

nancy e. Wolff

This accessible and en-
tertaining book covers 
the most urgent legal 
situations faced by 
photographers today, 
including copyright, 
trademark, contracts, 
and privacy. 

$24.95 pb (Can $29.95)
272 / 6 x 9 / W (e) 
978-1-58115-477-1

PROFITABlE PHOTOGRAPHY IN 
THE DIGITAl AGE
Strategies for Success
Dan Heller

“The survival guide for 
photographers doing 
business in the new 
millennium.”—Bob Krist, 
Columnist, Outdoor 
Photographer magazine 

$24.95 pb (Can $29.95)
240 / 6 x 9 / W (e) 
978-1-58115-412-2

PHOTOGRAPHY 
The Art of Composition
Bert Krages

Introduces a radically 
different approach that 
applies modern cogni-
tive science to show 
photographers how 
they can develop their 
perceptual skills and 
revolutionize their art. 

$24.95 pb (Can $29.95)
256 / 7 ¾ x 9 ¼ / W (e) 
978-1-58115-409-2
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AN ACTOR’S GUIDE—MAkING IT IN 
NEW YORk CITY, SECOND EDITION

Glenn alterman

“A great resource 
tool that takes some 
mystery out of the 
process.”—Rob Decina, 
Casting Director, Guid-
ing Light 

$24.95 pb (Can $27.95) 
344  / 6 x 9  / W (e)  
978-1-58115-763-5

ACTOR TRAINING THE lABAN WAY
An Integrated Approach to Voice, Speech, 
and Movement
Barbara adrian

Utilizing theories of 
movement theorist 
Rudolf Laban, acting 
teacher Barbara 
Adrian integrates voice, 
speech, and movement 
training in this ground-
breaking book.  

$24.95 pb (Can $27.95)
208 / 7 3/8 x 9 ¼ / W (e) 
978-1-58115-648-5

ACTING THE SONG
Performance Skills for the Musical 
Theatre
tracey Moore and allison Bergman

A contemporary, 
integrated approach to 
singing in musicals that 
results in better-trained, 
smarter performers 
who will be able to use 
song to add dimension 
to their roles.  

$24.95 pb (Can $29.95)
304 / 6 x 9 / W (e) 
978-1-58115-505-1

EMOTIONAl BRANDING
The New Paradigm for Connecting 
Brands to People, Updated and revised 
Edition

Marc Gobé

“Should prove highly 
useful to marketers 
looking for smart and 
imaginative ways to 
bond with consumers.” 
 —Publishers Weekly

$19.95 pb (Can $24.95)
352  / 6 x 9  / W (e) 
978-1-58115-672-0

ACTING
Advanced Techniques for the Actor, Di-
rector, and Teacher 
terry schreiber and Mary Beth Barber 
Foreword by edward norton

A step-by-step guide to 
acting techniques from 
a Broadway director 
and renowned acting 
teacher. Foreword by 
Oscar-nominated actor 
Edward Norton.  

$19.95 pb (Can $23.95)
256 / 6 x 9 / W (e) 
978-1-58115-418-4

CORPORATE CREATIVITY
Developing an Innovative Organization
thomas lockwood and thomas Walton

The ultimate guide for 
executives and manag-
ers looking to increase 
creativity and innova-
tion in their companies.

$24.95 pb (Can $29.95)
256 / 6 x 9  / W (e) 
978-1-58115-656-0

BRANDJAM
Humanizing Brands Through Emotional 
Design
Marc Gobé

“A revealing look at the 
inner workings and po-
tential future of brand-
ing.”—Entrepreneur  

$24.95 hc (Can $29.95)
352 / 6 ¼ x 9 ¼  / W (e) 
978-1-58115-468-9

BRANDING THE MAN
Why Men Are the Next Frontier in Fashion 
retail
Bertrand Pellegrin

“If you are interested 
in retailing for men, 
Branding the Man is an 
informative read.”–Sir 
Paul Smith, chairman, 
Paul Smith Limited  

$27.50  hc (Can 
$33.95)
224 / 6 x 9  / W (e) 
978-1-58115-663-8

THE REAl BUSINESS OF  
PHOTOGRAPHY

richard Weisgrau

Written by one of the 
best-known players in 
the media photography 
industry, this honest 
guide provides a 
fresh, common-sense 
approach to running a 
photography business. 

$19.95 pb (Can $23.95)
224 / 6 x 9 / W (e) 
978-1-58115-350-7

BRANDING FOR NONPROFITS

DK Holland

The essential tool for 
nonprofits seeking to 
communicate their 
important work in a 
bold voice.  

$19.95 pb (Can $24.95)
208 / 6 x 9  / W (e) 
978-1-58115-434-4

BUSINESS & BrANDING
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MOVEMENT FOR ACTORS

nicole Potter (ed.)

“Offers a variety of 
viewpoint and focus . . . 
23 articles and almost 
as many approaches to 
body movement. Highly 
recommended.”—Li-
brary Journal

$19.95 pb (Can $22.95)
288 / 6 x 9 / W (e) 
978-1-58115-233-3

STAGE COMBAT
Fisticuffs, Stunts, and Swordplay for 
Theater and Film
Jenn Zuko Boughn

En garde! This guide 
has everything 
performers, directors, 
theater teachers, and 
fight choreographers 
need to know to stage 
believable, safe action 
for the performing arts.  

$19.95 pb (Can $24.95)
224 / 7 ¾ x 9 3/8 / W (e) 
978-1-58115-461-0

THE PERFECT STAGE CREW
The Compleat Technical Guide for High 
School, College, and Community Theater
John Kaluta

Provides  solutions to 
the most common and 
complex stage and 
crew problems faced 
by small theaters in 
middle schools, high 
schools, and local com-
munities. 

$19.95 pb (Can $23.95)
256 / 6 x 9 / W (e) 
978-1-58115-315-6

AN ACTOR’S GUIDE—YOUR FIRST 
YEAR IN HOllYWOOD

Michael saint nicholas

“I’m buying up a bunch 
of copies to keep in 
my back pocket for 
everyone who asks me 
how to get into this 
business.”—Sinbad 

$19.95 pb (Can $24.95)
272 / 6 x 9  / W (e) 
978-1-58115-448-1

MAkING IT ON BROADWAY
Actors’ Tales of Climbing to the Top
David Wienir and Jodie langel

Jason Alexander, Ter-
rence Mann, Donna 
Murphy, and more than 
150 other Broadway 
performers talk can-
didly about living and 
working in today’s era 
of the mega-musical. 

$19.95 pb (Can $24.95)
288 / 6 x 9 / W (e) 
978-1-58115-346-0

SINGING IN MUSICAl THEATRE
The Training of Singers and Actors
Joan Melton

What does it take to 
become a singing, 
dancing, and act-
ing phenomenon in 
musical theater? This 
insider’s guide to a 
demanding art form 
covers both dramatic 
and voice training. 

$19.95 pb (Can $23.95)
240 / 6 x 9 / W (e) 
978-1-58115-482-5

THE lUCID BODY
A Guide for the Physical Actor
Fay simpson

A step-by-step 
program that guides 
the actor through 
various phases of self-
awareness that expand 
emotional and physical 
range not only on stage, 
but also in daily life.

$19.95 pb (Can $24.95)
224 / 6 x 9 / W (e) 
978-158115-651-5 

PERFORMING ARTS MANAGEMENT
A Handbook of Professional Practices
tobie s. stein and Jessica Bathurst

Learn to manage a per-
forming arts group suc-
cessfully with insights 
and strategies from 
more than 100 manag-
ers of top nonprofit and 
commercial venues. 

$50.00 pb (Can $57.50) 
552 / 8 ½ x 11 / W (e)  
978-158115-650-8 

TECHNICAl THEATER FOR  
NONTECHNICAl PEOPlE, SECOND 
EDITION

Drew Campbell

“Campbell has written 
what will certainly 
become a standard 
introductory text on 
technical theater.” 

—Library Journal

$19.95 pb (Can $24.95)
288 / 6 x 9 / W (e) 
978-1-58115-344-6

THE STAGE PRODUCER’S BUSINESS 
AND lEGAl GUIDE

Charles Grippo

“[A] one-stop guide to 
theater law for non-
attorneys … Highly 
recommended.”—Li-
brary Journal

$19.95 pb (Can $22.95)
256  / 6 x 9 / W (e) 
978-1-58115-241-8

CAREERS IN TECHNICAl THEATER

Mike lawler

Want to make it big on 
Broadway—as a techie? 
For anyone interested 
in a behind-the-scenes 
life in the theater, this 
insider’s guide is a 
priceless resource.

$19.95 pb (Can $23.95)
256 / 6 x 9  / W (e) 
978-1-58115-485-6

BUIlDING THE SUCCESSFUl THE-
ATER COMPANY, SECOND EDITION

lisa Mulcahy

“A potent mixture of 
practical advice and 
fascinating oral history 
from some of the most 
forward-thinking the-
aters around.”  —Jacob 
Coakley, Editor, Stage 
Directions magazine

$24.95 pb (Can $27.95)
256 / 6 x 9 / W (e) 
978-1-58115-761-1
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WRITING THE GREAT AMERICAN 
ROMANCE NOVEl

Catherine lanigan

“A must for anyone 
hoping that their dream 
of a romance novel will 
end up on an actual 
bookshelf.”—Shana 
Abe, Bestselling Author 
of The Smoke Thief 

$19.95 pb (Can $21.95) 
224  / 6 x 9 / W (e)  
978-1-58115-455-9

THE WRITER’S GUIDE TO QUERIES, 
PITCHES AND PROPOSAlS,  
SECOND EDITION

Moira anderson allen

“Offers writers practi-
cal advice (and great 
examples) to help 
them get their work 
published. A great 
source for the writer’s 
bookshelf.”—Elfrieda 
Abbe, Publisher, The 
Writer magazine 

$19.95 pb (Can $22.95)
288 / 6 x 9 / W (e) 
978-1-58115-743-7

THE COMPlETE GUIDE TO BOOk 
MARkETING

David Cole

“I’ll be recommending 
it to all our clients and 
any publisher or author 
who wants to know 
more about marketing.”   

— Randall Beek, presi-
dent, Consortium Book 
Sales & Distribution 

$19.95 pb (Can $23.95)
256 / 6 x 9 / W (e) 
978-1-58115-322-4

THE AUTHOR’S TOOlkIT, THIRD 
EDITION
A Step-by-Step Guide to Writing and 
Publishing Your Book
Mary embree

“If you’re having trouble 
with your magnum 
opus, author Mary 
Embree may have just 
what you are looking 
for.”—Los Angeles 
Times 

$19.95 pb (Can $22.95)
224 / 5 ½ x 8 ½ / W (e) 
978-1-58115-747-5

STARTING YOUR CAREER AS A 
FREElANCE WRITER, SECOND EDI-
TION

Moira anderson allen

“Walks you through 
everything you need 
to know to get started 
and become success-
ful. This is an essential 
read for freelance writ-
ers.” —Jeff Reich, Editor, 
The Writer magazine 

$24.95 pb (Can $27.95)
304 / 6 x 9 / W (e) 
978-1-58115-760-4 

THE ART OF WRITING GREAT  
lYRICS, REVISED EDITION

Pamela Phillips oland

“Will intrigue not only 
followers of the song-
writing field but anyone 
captivated by the art of 
the written word.”—Li-
brary Journal  

$18.95 pb (Can $23.95)
272 / 6 x 9 / W (e) 
978-1-58115-093-3 
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Acting, 29
Acting the Song, 29
Actor Training the Laban 

Way, 29
Advertising Design and  

Typography, 21
Aiga Professional 

Practices in Graphic 
Design, Second Edition, 
21

Actor’s Guide—Making 
it in New York City, 
Second Edition, An, 
29

Actor’s Guide—Your First 
Year in Hollywood, 
An, 30

Animation 
Development, 24

Art and Business of 
Photography, The, 28

Art of Auditioning, The, 
25

Art of Digital Branding, 
The , 9

Art of Motion Picture 
Editing, The, 15

Art of Writing Great 
Lyrics, The, Revised 
Edition, 31

Art Without 
Compromise, 20

Artist-Gallery 
Partnership, The Third 
Edition, 21

Artist’s Complete 
Health and Safety 
Guide, Third Edition, 
21

Artist’s Guide to Public 
Art, 21

ASMP Professional 
Business Practices in 
Photography, 27

Author’s Toolkit, The, 
Third Edition, 31 

B
Brand Thinking and 

Other Noble Pursuits, 
1

Branding for Nonprofits, 
29

Branding the Man, 29
BrandJam, 29
Building Design 

Strategy, 23
Building the Successful 

Theater Company, 
Second Edition, 30

Business and Legal 
Forms for Fine Arts, 
Third Edition, 20

Business and Legal 
Forms for Graphic 
Designers, 21

Business and Legal 
Forms for Interior 
Designers, 26

Business and 
Legal Forms for 
Photographers, Fourth 
Edition, 27

Business of Being an 

Artist, Fourth Edition, 21
Business of Studio Photography, 

The, 28
C
Careers in Technical Theater, 30
Ceramics, 19
Citizen Designer, 23
Classic Typefaces, 2
Complete Guide to Book 

Marketing, The, 31
Corporate Creativity, 29
Crafts and Craft Shows, Second 

Edition, 22
Creating the Perfect Design 

Brief, 22
Creative Careers in Fashion, 22
Creative Careers in Museums, 

20
Creative Careers in 

Photography, 27

D
Design Disasters, 23
Design Logos, 22
Design Management, 23
Design Thinking, 23
Designing for People, 23
Designing Magazines, 22
Designers Don’t Have 

Influences, 4
Designer’s Don’t Read, 23
Digital Stock Photography, 27
Digital Technical Theater 

Simplified, 6
Directing Animation, 24
Documentary Superstars, 24

E
Editing by Design, Third Edition, 

23
Education of a Photographer, 

The, 28
Education of an Art Director, 21
Education of an Illustrator, 26
Elements of Graphic Design, 

The, Second Edition, 22
Emotional Branding, 29

F 
Feng Shui and Money, 27
Filmmaker’s Guide to 

Production Design, The, 25
Fine Art Publicity, Second 

Edition, 20
Fundamentals of Theatrical 

Design, 5

G
Get the Picture?, 24
Graphic Design Business Book, 

The, 22
Graphic Designer’s Guide to 

Better Business Writing, The, 
22

Graphic Designer’s Guide 
to Pricing, Estimating, and 
Budgeting, The, Third Edition, 
22

Green Graphic Design, 22
Green Interior Design, 26
Guide to Getting Arts Grants, 20

H
Handbuilding Ceramic Forms, 

23
Health and Safety Guide for 

Film, TV and Theater, The, 7
Hollywood Dealmaking, 24
How to Audition for TV 

Commercials, 24
How to Create a Successful 

Photography Business, 16
How to Grow as a Photographer, 

27
How to Start a Faux Painting 

or Mural Business, Second 
Edition, 20

How to Start and Operate You 
Own Design Firm, Second 
Edition, 26

How to Start and Run a 
Commercial Art Gallery, 20

How to Think Like a Great 
Graphic Designer, 23

I
Interior Design Directory, The 2
Industrial Design Reader, The, 

24
Interior Design Clients, 26
Interior Design Practice, 26
Interior Designer’s Guide to 

Pricing, Estimating, and 
Budgeting, The, Second 
Edition, 27

Inside the Business of 
Illustration, 25

J
Jumpstart Your Awesome Film 

Production Company, 25

L
Law (In Plain English) For 

Photographers, The, Third 
Edition, 28

Learning By Heart, 20
Legal Forms for Everyone, 27
Legal Guide for the Visual Artist, 

Fifth Edition, 20
Licensing Photography, 27
Living Trusts for Everyone, 27
Looking Closer , 24
Lucid Body 5, The, 30

M
Making it in the Art World, 10
Making it on Broadway, 30
Managing Artists in Pop Music, 

Second Edition, 14
Marketing Illustration, 26
Marketing Interior Design, 26
Mastering Monologues and 

Acting Sides, 3 
Movement for Actors, 30

P
Perfect Stage Crew, The, 30
Performing Arts Management, 

30
Photographer’s Guide to 

Marketing and Self-Promotion, 
The, Fourth Edition, 28

Photographing Children and 
Babies, 28

Photography, 28
Pottery on the Wheel, 23
Pop, 24
Pricing Photography, Fourth 

Edition, 19
Professional Photographer’s 

Legal Handbook, The, 28

Profitable Artist, The, 13
Profitable Photography in the 

Digital Age, 28
Promote Your Book, 6
Publish Your Book, 17

Q
Quotable Artist, The, 21

R
Radio Producer’s Handbook, 

The, 25
Real Business of Photography, 

The, 29

S
Screenplay Story Analysis, 25
Selling Art Without Galleries, 20
Selling Your Photography, 28
Shape of Ancient Thought, The, 

21
Singing in Musical Theater, 30
Splatter Flicks, 25
Sports Photography, 28
Stage Combat, 30
Stage Producer’s Business and 

Legal Guide, The, 30
Starting Your Career as a 

Freelance Editor, 18
Starting Your Career as a 

Freelance Web Designer, 7
Starting Your Career as a 

Freelance Illustrator of 
Graphic Designer, 26

Starting Your Career as a 
Freelance Photographer, 28

Starting Your Career as an 
Artist, 5

Starting Your Career as an 
Interior Designer, 26

Starting Your Career as a 
Freelance Writer, Second 
Edition, 31

Starting Your Career in 
Broadcasting, 25

T
Teaching Graphic Design, 24
Teaching Illustration, 26
Teaching Motion Design, 24
Technical Theater for 

Nontechnical People, Second 
Edition, 30

There’s Money Where Your 
Mouth Is, Third Edition, 11

Thinking in Type, 22

V
Vintage Type and Graphics, 12
VO, 25
Voiceovers, 25

W
Writer’s Guide to Queries, 

Pitches and Proposals, The, 
Second Edition, 31

Writing the Great American 
Romance Novel, 31

Y
Your Career in Animation, 25
Your Living Trust and Estate 

Plan 2011-2012, 8


