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Cook This, Not That!

Cook This, Not That! Easy & 
Awesome 350-Calorie Meals

Drink This, Not That!

Eat This, Not That! 2012

Eat This, Not That! The Best  
(& Worst) Foods in America

The Eat This, Not That! No-Diet Diet

Eat This, Not That! for Kids! 

Eat This, Not That! Restaurant 
Survival Guide

Eat This, Not That! Supermarket 
Survival Guide

Also available:
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Grill This, Not That!
Backyard Survival Guide

DAVID ZINCZENKO and MATT GOULDING

Bestselling authors David Zinczenko and Matt Goulding return with the latest in their block-
buster series, Eat This, Not That!

With a ravenous fan base clamoring for even more healthy, affordable options, Zinczenko and Goulding 
team up again to redefine America’s favorite pastime: the backyard BBQ.

This newest weight-loss weapon teaches readers how to strip hundreds, even thousands of calories 
from their diets—and save hundreds of dollars a week—using healthy grilling techniques, mouth-watering 
marinades, and savvy strategies to recreate their favorite foods. There are more than 125 recipes for 
everyone’s indulgent yet low-calorie favorites (yes, even ribs and cheeseburgers!).

Packed with cool tips, industry secrets, and essential nutrition information, Grill This, Not That! is a 
must-have for anyone looking to save money, time, and calories and become the ultimate boss of their 
barbeque.

DAVID ZINCZENKO is the editor-in-chief of Men’s Health magazine and the author of the New York Times bestsellers 
Eat This, Not That!, Cook This, Not That!, The Abs Diet, and The Abs Diet for Women. He splits his time between New 
York City and Allentown, PA.

MATT GOULDING is a contributing food and nutrition editor of Men’s Health and former professional chef. He lives 
in North Carolina.

Marketing

•	Confirmed feature in Men’s Health

•	National author publicity

•	National radio interview campaign

•	Print feature campaign

•	Online or mobile advertising

•	Online publicity and promotions

•	Promotional support from Men’s Health, Women’s 
Health, EatThis.com, MensHealth.com, and 
WomensHealthMag.com

•	Promoted across Rodale syndication partners

•	12-copy floor displays (ISBN 978–1–60961–468–3, 
$239.88 / $263.88 Can.)

May
ISBN 978–1–60961–822–3

Paperback original $19.99 / $21.99 Can.

Diet / Cooking

61⁄2" 3 61⁄2"

368 pages

450 color photographs

E-book ISBN: 978–1–60961–823–0

m
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Runner’s World Training Journal (Revised Edition)
A Daily Dose of Motivation, Training Tips & Running Wisdom for Every Kind 
of Runner—From Fitness Runners to Competitive Racers

The Editors of Runner’s World

A revised edition of the ultimate week-by-week training journal for runners of all abilities—
from the top experts in the sport

Runner’s World Training Journal provides the perfect framework to help every kind of runner, from fit-
ness joggers to competitive racers, track a year’s worth of runs. This updated and revised version 
includes the latest tips, advice, and motivation from the pros to keep runners going all year long. With 
space for recording daily routes, mileage, times, and notes—as well as weekly doses of information on 
training, nutrition, and injury prevention—readers can track their progress as they achieve their running 
goals, whether they seek better aerobic conditioning, weight loss, or world records.

The only runner’s training journal with full-color photos throughout and top-notch tips from the experts 
at Runner’s World, this handsomely redesigned journal provides:

•	Smear-proof paper and a handy spiral binding for ease of use

•	Ample space for readers to record facts about each day’s run—including route, distance, 
time, and cross-training—and to note how they felt at the time

•	A Week-at-a-Glance feature that helps runners summarize their weekly training quickly and easily

•	Advice for runners on how to analyze their data and set new goals for the next year

RUNNER’S WORLD is the world’s leading running magazine, with 10 international editions and a global circulation 
of 3.5 million.

May
ISBN 978–1–60961–854–4

Spiral-bound Paperback Original 

$19.99 / $22.99 Can.

Sports / Running

6" 3 91⁄4"

208 pages

100 color photographs

Previous edition ISBN: 978–1–59486–520–6

Marketing

•	Print feature campaign

•	Online publicity and promotions

•	Promotional support from Runner’s World

R

Revised  

and  

updated!
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May
ISBN 978–1–60961–829–2

Paperback original $19.99 / $22.99 Can.

Travel

6" 3 9"

480 pages

E-book ISBN: 978–1–60961–830–8

Marketing

•	Confirmed feature in Men’s Health 

•	National author publicity

•	National print features and reviews

•	Online or mobile advertising

•	Online publicity and promotions

•	Social media outreach via author and Men’s Health

•	Promotional support from Men’s Health, 
Women’s Health, MensHealth.com, 
and WomensHealthMag.com

•	Promoted on author’s Web site, PeterGreenberg.com

The Best Place for Everything
The Ultimate Insider’s Guide to the Greatest Experiences Around the World

PETER GREENBERG

An all-access pass to the most unique, inspiring, and life-changing experiences on Earth

Travel isn’t just about the destination—it’s about the experience. Now, the very best places to experi-
ence anything—from bungee-jumping and French cooking classes to whitewater rafting and seeing the 
Northern Lights—are revealed and collected in this inspiring and definitive guide.

New York Times bestselling author and travel expert Peter Greenberg shares more than two decades 
of his own extensive worldwide travel, uniquely organized by affinity, accessibility, and affordability. 
Whether readers are looking to embark on outdoor adventures or savor the simplest pleasures, there 
are hundreds of ideas here that are sure to inspire—from shark diving, train spotting, and cheese-
making to safari camping, truffle-hunting, scenic hot-air balloon rides—even the best authentic beginner 
Argentine tango class (the Hotel Mansion Dandi in Buenos Aires).

Packed with fascinating facts, industry secrets, and expert advice, The Best Place for Everything is 
the definitive guide for thrill-seekers and armchair travelers alike. No matter what’s on readers’ wish 
lists, they will always end up in the perfect spot.

PETER GREENBERG is the travel editor for CBS News, and appears on The Early Show and CBS Evening News with 
Scott Pelley. A contributing editor to Men’s Health, he lives in New York and Los Angeles.

m
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The Lean Belly Prescription
The Fast and Foolproof Diet & Weight-Loss Plan from America’s Favorite 
E.R. Doctor

TRAVIS STORK, MD, WITH PETER MOORE

This New York Times bestseller from one of the hosts of The Doctors presents a simple, 
enjoyable, supereffective cure for belly fat—one of America’s greatest health risks

Dr. Travis Stork, cohost of the popular, nationally syndicated television show The Doctors, teams up with Men’s Health 
editor Peter Moore to deliver a personalized prescription for readers looking to shrink their bellies and their health 
risks. Among the slimming strategies they offer:

•	The PICK 3 TO LEAN plan lets readers design their own diet around their favorite meals and 
snacks!

•	10-Second Slim Down tips guide readers through key weight-loss tipping points and help 
them navigate their way to the lighter side of the scale!

•	The Laws of Leanness boil down confusing and often contradictory fitness, health and 
nutrition information into 20 words or less giving the reader a quick and simple take away!

“When it comes to having the firm, lean belly you’ve always wanted, this book might just be the 
final word.”—David Zinczenko, author of the Eat This, Not That! series and The New Abs Diet

TRAVIS STORK, MD, is host of television’s The Doctors and a faculty physician in the Emergency Department at 
Vanderbilt Medical Center in Nashville.

PETER MOORE is the editor of Men’s Health magazine. He won a 2004 National Magazine Award for his article on 
heart disease, “A Tale of Three Hearts.”

May
ISBN 978–1–60961–377–8

Paperback $15.99 / $18.50 Can.

Diet

6" 3 9"

288 pages

121 black-and-white photographs

E-book ISBN: 978–1–60529–030–2

Marketing

•	National author publicity

•	Print feature campaign

•	Online publicity and promotions

•	Ongoing promotional support from  
Men’s Health and MensHealth.com

m

now

in 

paperback!
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May
ISBN 978–1–60961–743–1

Paper over board $18.99 / $21.99 Can.

Sports / Bicycling

51⁄2" 3 87⁄16"

224 pages

60 black-and-white illustrations

2-color throughout

E-book ISBN: 978–1–60961–744–8

Marketing

•	Confirmed feature in Bicycling

•	Print feature campaign

•	Online publicity and promotions

•	Promotional support from Bicycling

Bike Tribes
A Field Guide to Cyclists from Beach Cruisers to Cyclocrossers  
to the Fastest Slow Road Racers in the World

MIKE MAGNUSON

A hilarious and essential illustrated field guide that breaks down the tribes of the bicycling 
community: from the spandex-clad weekend warriors to the hipsters on street bikes who 
love to laugh at each other (and themselves)

Anyone who rides a bike knows the bicycling world is made up of tribes. From tattooed messengers 
to pretty urban hipsters to grouchy shop owners, they may look like they live on different planets, but 
they are united by their abiding love of bikes—and often their total disdain of other members of this 
insular world.

Bike Tribes is the Preppy Handbook of bicycling, replete with one-of-a-kind illustrations that taxonomize 
the special habits, clothing, preferences, and predilections of cyclists.

Mike Magnuson, an avid rider, bicycling expert, and longtime contributor to Bicycling magazine, covers 
the basics of racing, etiquette, and apparel and gear, including running commentary on cycling culture, 
poking holes in practically every pretension in the cycling world. Bike Tribes is a fun romp through the 
various subcultures in the bike community—bound to appeal to newcomers and grizzled cyclists alike.

MIKE MAGNUSON is the author of Lummox: The Evolution of a Man and Heft on Wheels: A Field Guide to Doing 
a 180. He is a longtime contributing writer with Bicycling and lives in Oshkosh, WI.

b
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June
ISBN 978–1–60961–684–7

Paperback original $21.99 / $24.99

Sports / Running

71⁄2" 3 91⁄8"

304 pages

50 black-and-white photographs

2-color throughout

E-book ISBN: 978–1–60961–708–0

Marketing

•	Confirmed feature in Runner’s World 

•	Print feature campaign

•	Online publicity and promotions

•	Promotional support from Runner’s World

•	Promoted across Rodale syndication partners

Runner’s World Big Book of Marathons  
(And Half Marathons)
Winning Strategies, Inspiring Stories, and the Ultimate Training Tools from 
the Experts at Runner’s World Challenge

Jennifer Van Allen, Bart Yasso, and Amby Burfoot

The first dedicated book on marathon and half marathon training from the renowned experts 
at Runner’s World

Runner’s World Big Book of Marathons (and Half Marathons) gives readers the core essentials of mara-
thon training, nutrition, injury prevention, and more. 

The editors of Runner’s World know marathon training better than anyone on the planet. They have 
spent the last few years inviting readers to share the long, sweaty journey to the starting line, putting 
themselves on call to personally answer readers’ questions 24/7. This book will include testimonials 
from real runners, more than 25 training plans for every level and ability, workouts, a runner’s dictionary, 
and sample meal plans.

Runner’s World Big Book of Marathons (and Half Marathons) is a powerful and winning resource—the 
ultimate tool kit for anyone who wants to get from the starting line to the finish line.

Bart Yasso is the author of My Life on the Run and chief running officer at Runner’s World. He lives in Bethlehem, PA.

Amby Burfoot, Runner’s World’s editor at large and winner of the 1968 Boston Marathon, has run more than 
100,000 lifetime miles (and counting). He lives in Emmaus, PA.

Jen Van Allen manages the Runner’s World Challenge program and regularly contributes to the magazine. She 
lives in Bryn Mawr, PA.

R
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JUNE
ISBN 978–1–60961–851–3

Paperback original $19.99 / $22.99 Can.

Diet / Fitness

61⁄2" 3 91⁄8"

320 pages

125 black-and-white photographs

E-book ISBN: 978–1–60961–775–2

Also available by Myatt Murphy:
Men’s Health The Body You Want in the Time You Have
The Men’s Health Gym Bible
Men’s Health Ultimate Dumbbell Exercises

Marketing

•	Confirmed feature in Men’s Health 

•	National author publicity

•	National print features and reviews

•	Online publicity and promotions

•	Promotional support from Men’s Health

Testosterone Transformation
Lose Belly Fat, Build Muscle & Boost Sexual Vitality

Myatt Murphy, CSCS

A groundbreaking workout and diet plan that replenishes a man’s testosterone levels, 
rebuilds his body, and remakes his life

Testosterone is the most crucial hormone in the male body—and every man’s T levels begin a slow, 
steady decline as he ages. The result? Loss of strength and muscle mass. Poor sugar metabolism. 
Increased body fat, especially around the waist. Loss of T also affects red blood cell production, vitality, 
bone density, mental acuity, and sex drive. In short: It slowly chops a man down.

Testosterone Transformation helps a man produce higher levels of T and reverse the downward spiral. 
By eating the right foods and adopting a new exercise approach, any man at any age can transform his 
life by starting a positive chain reaction: Raise T levels through the strategies in this book, improve 
workouts, get stronger, improve workouts even more, get even stronger, and enable the body to use 
muscle to process sugar—instead of storing it as fat.

Testosterone Transformation is a life-changer: a serious exercise and strategic diet plan that uses the 
science of a man’s own body to help him recharge his sex drive, increase vitality, and reduce health risks 
across the board.

MYATT MURPHY, a certified strength and conditioning specialist (CSCS), is the author of The Men’s Health Gym 
Bible and Men’s Health The Body You Want in the Time You Have. He lives in Macungie, PA.

m
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The Price of Gold
The Toll and the Triumph of One Man’s Olympic Dream

Marty Nothstein with Ian Dille

The harrowing, triumphant tale of a cyclist’s journey to Olympic victory and the price he paid 
to achieve greatness

Marty Nothstein, one of the greatest cyclists of all time, arrived at the 1996 Olympic Games a heavy 
favorite. In the match sprint at the Atlanta Olympics, an event akin to prizefighting on a bicycle, he raced 
around a banked, oval track. Nothstein lost by a hair’s width on the finish line and vowed to win the gold 
at the next Olympics, saying, “I didn’t come here for a silver medal.”

In The Price of Gold, Marty Nothstein eloquently and honestly tracks his journey to the games in Sydney 
and the events that molded him into the world’s fastest man on a bicycle—from his tough-love upbring-
ing in a blue-collar, split home, to the “borderline outlaw” cast of cycling characters who helped guide 
him through the ranks.

“I had to become the worst, to become the best,” Nothstein says of the single-minded determination that 
turned him into a veritable monster on his bike, but often forced him to neglect his own family. Sure to become 
a sports classic, this book will be published in time for the 2012 Olympics, when the world’s eyes are trained 
on London and international conversation will turn to the question of what it takes to win the gold.

Marty Nothstein is widely regarded as America’s most accomplished track cyclist. During his 17-year racing 
career Nothstein won an Olympic gold medal in Sydney (2000) and a silver medal in Atlanta (1996). He lives in New 
Tripoli, PA.

Ian Dille is a freelance journalist and contributing writer for Bicycling magazine. He lives in Austin, TX.

June
ISBN 978–1–60961–337–2

Hardcover $25.99 / $29.99 Can.

Sports / Memoir

6" 3 9"

256 pages

E-book ISBN: 978–1–60961–338–9

Marketing

•	Confirmed excerpt in Bicycling

•	National print features and reviews

•	Online publicity and promotions

•	Local author publicity in Pennsylvania

•	Promotional support from Bicycling

b
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August
ISBN 978–1–60961–046–3

Hardcover $27.99 / $31.99 Can.

Cooking

71⁄2" 3 91⁄8"

400 pages

50 color photographs

E-book ISBN : 978–1–60961–027–2

Also Available: The Salt Solution Diet

Marketing

•	Print feature campaign

•	Online publicity and promotions

•	Promotional support from Prevention.com

•	Direct-marketing campaign began in Summer 2011

The Salt Solution Cookbook
More Than 200 Delicious Meals to Cut Salt, Boost Flavor, and Drop Pounds

Heather K. Jones, RD, with the editors of Prevention

Elegantly photographed and full of flavor, this cookbook offers 200 sumptuous low-sodium 
meals designed for optimum weight loss and whole body health

Salt has been mankind’s go-to seasoning since the beginning of time, but overconsumption in an age 
of prepackaged meals and fast food dining is contributing to everything from heart and kidney disease 
to dementia, diabetes, obesity, and even cancer. Fortunately, there’s a solution: Making homemade 
meals is one of the simplest ways to slash the salt.

This cookbook companion to The Salt Solution Diet is chock-full of delicious recipes the whole family 
will love, like the Bacon-Mushroom Breakfast Sandwich, Grilled Steak and Peach Salad, and Roast Pork 
Tenderloin with Sherry, Cream, and Almonds—all mouthwatering, good-for-you meals that promote weight 
loss and restore the perfect balance of vitamins and minerals.

Beyond drool-worthy recipes, this cookbook includes the 6-Week Salt Solution Diet plan, featuring the 
2-Week Cleanse to jump-start results (real people who tried the cleanse lost up to 101⁄2 pounds in 14 
days!); four 1-week sample menus for flexible meal-planning inspiration; and all the information readers 
need to get back to cooking basics and to take their health back into their own hands.

HEATHER K. JONES is a registered dietitian and freelance journalist. She is the author of The Salt Solution Diet and 
coauthor of the 2-Week Turnaround Diet Cookbook. She lives in San Francisco.

PREVENTION is the #1 healthy lifestyle brand and the largest health magazine in the US, with a total readership of 
nearly 11 million.

p
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The Biggest Loser Quick & Easy Cookbook
Simply Delicious Low-Calorie Recipes to Make in a Snap

CHEF DEVIN ALEXANDER AND THE BIGGEST LOSER EXPERTS AND CAST 
with Julie will

The first cookbook in the bestselling Biggest Loser series to focus on fast, simple meals 
that readers can eat on the go

When it comes to living a healthy lifestyle, we all face the same obstacle: There just aren’t enough 
minutes in the day. But as every Biggest Loser knows, “not enough time” is no excuse for making 
unhealthy choices.

In The Biggest Loser Quick & Easy Cookbook, readers will learn that in 20 minutes or less they can 
put together great-tasting recipes that will help them reach their weight-loss goals. From starting the 
morning out on the right foot with on-the-go breakfasts and satisfying midday hunger with quick lunches 
to delicious and filling snacks and wholesome family meals, this cookbook has every aspect of a busy 
day covered. Recipes include satisfying and stress-free fare such as Easy-Breezy BBQ Pot Roast Dinner, 
3-Ingredient Meat Loaf, and Time-Crunched Tilapia Piccata.

With more than 75 nutritious breakfast, lunch, and dinner dishes and waistline-friendly, no-bake des-
serts that require 20 minutes or less of kitchen prep time, as well as 20-minute circuit workouts designed 
for every fitness level, readers will find that time is no longer a healthy lifestyle’s number-one enemy.

DEVIN ALEXANDER is the host of FitTv’s Health Decadence with Devin Alexander and the New York Times bestselling 
author of several books.

November
ISBN 978–1–60961–423–2

Paperback original $21.99 / $24.99 Can.

Cooking

8" 3 81⁄2"

256 pages

100 color photographs

E-book ISBN: 978–1–60961–424–9

Other cookbooks from The Biggest Loser:
The Biggest Loser Cookbook

The Biggest Loser Desserts Cookbook
The Biggest Loser Family Cookbook

The Biggest Loser Flavors of the World Cookbook

Marketing

•	Major promotional support from NBC,  
including television advertising

•	National television, radio, and print publicity campaign

•	Major support from Prevention and Prevention.com

•	Promoted in Rodale magazines,  
e-newsletters, and Web sites

•	Featured on NBC.com and BiggestLoser.com

The Biggest Loser® & © 2011 NBC Studios, Inc. & Reveille LLC
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The Edible Balcony
Growing Fresh Produce in Small Spaces

Alex Mitchell

A vibrantly illustrated, user-friendly guide to designing and growing fruit, vegetable, and herb 
gardens in containers, window boxes, and more

If you are a city or suburb dweller, you need not rely on farmers’ markets or overpriced grocery stores 
to get ingredients for your next salad or smoothie: all you need is a balcony, rooftop, patio, or even just 
a window box to grow fresh, flavorful produce. In The Edible Balcony, journalist and longtime gardener 
Alex Mitchell presents a quick and easy, budget-friendly route to urban and suburban fruit, vegetable, 
and herb gardening—packed with inspirational ideas for planning and designing your space, building 
containers using recycled and salvaged materials, and raising a variety of simple foods from tomatoes 
to greens to exotics such as wild strawberries and blue potatoes. Also included are lists and explana-
tions of the diverse crops most suited to your space and gorgeous color photos on every page to dem-
onstrate the vibrant possibilities of gardening in the heart of a bustling metropolis or the confines of 
your suburban property.

Practical, entertaining, and packed with conversational tips and creative ideas, The Edible Balcony is 
every urban gardener’s answer to transforming even the most limited of outdoor spaces into a flourish-
ing personal Eden.

Alex Mitchell is a journalist and gardener who has grown her own produce for 10 years. She has written features 
for numerous British publications and is the author of The Girl’s Guide to Growing Your Own. She lives in London.

February
ISBN 978–1–60961–410–2

Paperback original $21.99 / $24.99 Can.

Gardening

8" 3 10"

160 pages

150 color photographs

French flaps

E-book ISBN: 978–1–60961–411–9

Marketing

•	National print features and reviews

•	Online publicity and promotions
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April
ISBN 978–1–60961–802–5

Paperback $17.99 / $19.99

Sports / Running

6" 3 9"

320 pages

30 black-and-white illustrations

E-book ISBN: 978–1–60961–803–2

Previous edition ISBN: 978–1–59486–649–4

Marketing

•	Confirmed feature in Runner’s World

•	Print feature campaign

•	Online publicity and promotions

•	Promotional support from Runner’s World

•	Promoted across Rodale syndication partners

•	Timed to release for marathon season

Runner’s World Run Less Run Faster (Revised Edition)
Become a Faster, Stronger Runner with the Revolutionary  
3-Run-a-Week Training Program

Bill Pierce, Scott Murr, and Ray Moss
Foreword by Amby Burfoot, Boston Marathon Winner

An updated, revised edition of the ultimate training guide for beginner and longtime runners 
with an irresistible, selling promise at its core: Get faster without so much work

The world-renowned Furman Institute of Running and Scientific Training is dedicated to making running 
more accessible and limiting overtraining and burnout while producing faster race times. They are the 
foremost experts in the world on the science of running; their authority is unmatched and the promise 
of training less and accomplishing more has made the first edition of Runner’s World Run Less Run 
Faster a solid and steady seller.

This timely new edition boasts features 50 percent new content, building on the foundation that made 
the first edition a success. While more user-friendly, the book offers the same tantalizing promise: Read-
ers can get stronger, faster, and better by training less. It will also include more sections for novice 
runners, broadening the audience appeal, as well as training plans tailored to the new qualifying times 
for the Boston Marathon.

Bill Pierce is professor and chair of Furman’s Health and Exercise Science Department. 

Scott Murr, a marathoner and 10-time Ironman Triathlon finisher, is director of the Furman Fitness Aquatics Center.

Ray Moss is professor of health and exercise science at Furman University.

R
Revised  

and  

updated!
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14 Minutes
A Running Legend’s Life and Death and Life

ALBERTO SALAZAR and JOHN BRANT

A sweeping memoir from the most accomplished, charismatic, and controversial marathoner 
in history—framed around the 14 minutes in which he was pronounced dead

In 2007, legendary runner Alberto Salazar had a heart attack and was pronounced clinically dead for 14 
minutes. Using this harrowing experience as a touchstone, Salazar tells his life story for the first time, baring 
his soul as few professional athletes have with a searing impact that most seasoned writers can’t accomplish.

He chronicles his tempestuous relationship with his father, a close ally of Fidel Castro; the heady, 
electric days of the late 1970s, when running was changing America; his dramatic victories in the New 
York City and Boston Marathons; his long malaise due to injuries and his subsequent resurgence; his 
close alliance with Phil Knight and the Nike corporation; his numerous near-death experiences; and above 
all how a skinny, shy, insecure Cuban-American kid from small-town Massachusetts developed by sheer 
will—and God’s grace—into the greatest distance runner of his time.

Throughout, he returns to those 14 black, shattering, miraculous minutes, and how surviving virtual death 
taught him how to live. This gripping, intense story is sure to appeal to runners and non-runners alike.

Alberto Salazar made his marathon debut at the 1980 New York Marathon. He won the race again in 1981 and 
1982. Salazar also won the 1982 Boston Marathon in a dramatic duel with Dick Beardsley, dubbed “Duel in the Sun.” 
He lives in Oregon.

John Brant has written regularly for Runner’s World and Outside, and is the author of Duel in the Sun. He lives in 
Portland, OR.

APRIL
ISBN 978–1–60961–314–3

Hardcover $25.99 / $29.99 Can.

Sports / Memoir

6" 3 9"

264 pages

8 pages of black-and-white photographs

E-book ISBN: 978–1–60961–315–0

Marketing

•	Confirmed excerpt in Runner’s World

•	National author publicity

•	National print features and reviews

•	Online or mobile advertising

•	Online publicity and promotions

•	Major promotional support from Runner’s World, 
including advertising

•	Promoted across Rodale syndication partners
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Subsidiary Rights Guide
Unless otherwise indicated, rights are controlled by Rodale.

14 MINUTES

Alberto Salazar and John Brant

Territories: USCOM

Rights: For First Serial, Audio, and 
Electronic Book rights information, 
contact Bob Niegowski. For all other 
rights, contact Sloan Harris/Interna-
tional Creative Management.

ATTRACTING SONGBIRDS TO YOUR 
BACKYARD

Sally Roth

Territories: World

Rights: For all rights, contact Bob 
Niegowski.
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Peter Greenberg

Territories: USCPOM

Rights: For First Serial, Audio, Enhanced 
Electronic Book, and Electronic Book 
rights information, contact Bob 
Niegowski. For all other rights, contact 
Amy Rennert/The Amy Rennert Agency.

THE BIGGEST LOSER QUICK & EASY 
COOKBOOK

Chef Devin Alexander and The Biggest 
Loser Experts and Cast with Julie Will

Territories: USCOM

Rights: For First Serial, Audio, and 
Electronic Book rights information, 
contact Bob Niegowski. For all other 
rights, contact NBC/Universal & 
Reveille LLC.

BIKE TRIBES

Mike Magnuson

Territories: USCOM

Rights: For Electronic Book rights 
information, contact Bob Niegowski. For 
all other rights, contact Lisa Bankoff/
International Creative Management.

BRING IT!

Tony Horton

Territories: World

Rights: For British, Translation, Audio, 
and Electronic Book rights information, 
contact Bob Niegowski. For all other 
rights, contact Barbara Lowenstein/
Lowenstein Associates, Inc.

THE CARB SENSITIVITY PROGRAM

Natasha Turner, ND

Territories: World excluding Canada

Rights: For First Serial, British, Transla-
tion, Audio, and Electronic Book rights 
information, contact Bob Niegowski. For 
all other rights, contact Rick Broadhead/
Rick Broadhead & Associates.

CARDIO CORE 4X4

Jay Cardiello and Pete Williams

Territories: USCOM

Rights: For First Serial, Enhanced 
Electronic Book, and Electronic Book 
rights information, contact Bob Niegowski. 
For all other rights, contact David Larabel/
David Black Literary Agency.

THE EDIBLE BALCONY

Alex Mitchell

Territories: USC

Rights: For First Serial and Electronic 
rights information, contact Bob 
Niegowski. For all other rights, contact 
Kyle Cathie Ltd.

The Fix

Pamela Peeke, MD, MPH, FACP, with 
Mariska van Aalst

Territories: World

For First Serial, British, Translation, and 
Electronic Book rights information, 
contact Bob Niegowski. For all other 
rights, contact Andrea Barzvi/
International Creative Management.

GRAIN MAINS

Bruce Weinstein and Mark Scarbrough

Territories: World

Rights: For First Serial, British, 
Translation, and Electronic Book rights 
information, contact Bob Niegowski. For 
all other rights, contact Susan 
Ginsburg/Writer’s House.

GRILL THIS, NOT THAT!

David Zinczenko with Matt Goulding

Territories: World

Rights: For all rights, contact Bob 
Niegowski.

GROW THE GOOD LIFE

Michele Owens

Territories: World

Rights: For British, Translation, Audio, 
and Electronic Book rights information, 
contact Bob Niegowski. For all other 
rights, contact Michelle Tessler/Tessler 
Literary Agency

IS THIS NORMAL?

John Whyte, MD, MPH

Territories: World

Rights: For British, Translation, Audio, 
and Electronic Book rights information, 
contact Bob Niegowski. For all other 
rights, contact Creative Management 
Group Inc. Agency.

JOEY GREEN’S KITCHEN MAGIC

Joey Green

Territories: World

For First Serial, British, Translation, and 
Electronic Book rights information, 
contact Bob Niegowski. For all other 
rights, contact Stephanie Tade/The 
Stephanie Tade Agency.

The Lean belly Prescription

Travis Stork, MD, with Peter Moore

Territories: World

Rights: For all rights, contact Bob 
Niegowski.

MENOPAUSE RESET!

Mickey Harpaz, PhD, with Robert Wolff

Territories: USCOM

Rights: For Electronic Book rights 
information, contact Bob Niegowski. For 
all other rights, contact Mel Berger/
William Morris Endeavor Entertainment.

MODERN MANNERS

Dorothea Johnson with Liv Tyler

Territories: World

Rights: For First Serial, British, 
Translation, Enhanced Electronic Book, 
and Electronic Book rights information, 
contact Bob Niegowski. For all other 
rights, contact John Steele/IMG 
Worldwide Inc.

THE PRICE OF GOLD

Marty Nothstein with Ian Dille

Territories: World

Rights: For all rights, contact Bob 
Niegowski.

REAL CAUSE, REAL CURE

Jacob Teitelbaum, MD, and Bill Gottlieb

Territories: World

For First Serial, British, Translation, and 
Electronic Book rights information, 
contact Bob Niegowski. For all other 
rights, contact Chris Tomasino/The 
Tomasino Agency.
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Rodale holds the exclusive rights on most of the titles it publishes. For specific details  
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Senior Director Subsidiary Rights,  
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733 Third Avenue
New York, NY 10017 
USA

Tel: (212) 573-0512
Fax: (212) 573-8241
bob.niegowski@rodale.com
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Burfoot

Territories: World

Rights: For all rights, contact Bob 
Niegowski.

RUNNER’S WORLD RUN LESS RUN 
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Bill Pierce, Scott Murr, and Ray Moss

Territories: World

Rights: For First Serial, British, 
Translation, Audio, and Electronic 
Multimedia, Electronic Book rights 
information, contact Bob Niegowski. For 
all other rights, contact Barrett Neville/
The Neville Agency.

RUNNER’S WORLD TRAINING JOURNAL

Editors of Runner’s World

Territories: World

Rights: For all rights, contact Bob 
Niegowski.
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Heather K. Jones, RD, with the editors of 
Prevention magazine

Territories: World

Rights: For all rights, contact Bob 
Niegowski.
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Michael Breus, PhD, with  
Debra Fulghum Bruce, PhD

Territories: USCOM

Rights: For First Serial, Audio and 
Electronic Book rights information, 
contact Bob Niegowski. For all other 
rights, contact Eileen Geiger/Frances 
Goldin Literary Agency.

SOMETHING LIKE THE GODS

Stephen Amidon

Territories: USCOM

For First Serial, Audio, and Electronic 
Book rights information, contact Bob 
Niegowski. For all other rights, contact 
Henry Dunow/Dunow, Carlson & Lerner 
Agency.

THE SPORTSMAN

Dhani Jones with Jonathan Grotenstein

Territories: USCOM

Rights: For Electronic Book rights 
information, contact Bob Niegowski.  
For all other rights, contact Daniel 
Greenberg/Levine/Greenberg Literary 
Agency.

THE STARCH SOLUTION

John McDougall, MD, and Mary 
McDougall

Territories: USCOM

For First Serial, Audio, and Electronic 
Book rights information, contact Bob 
Niegowski. For all other rights, contact 
Carole Bidnick/Bidnick & Company.
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Tim Parks

Territories: USCOM

For Audio and Electronic Book rights 
information, contact Bob Niegowski. For 
all other rights, contact Dunow, Carlson 
& Lerner Agency.
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Territories: World

For all rights, contact Bob Niegowski.

TYLER FLORENCE FRESH

Tyler Florence

Territories: World

Rights: For First Serial, British, 
Translation, Audio, and Electronic Book 
rights information, contact Bob 
Niegowski. For all other rights, contact 
Michael Psaltis/Psaltis Media, LLC.
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Andrew Blackwell

Territories: USCOM

For First Serial, Audio, and Electronic 
Book rights information, contact Bob 
Niegowski. For all other rights, contact 
Michelle Tessler/Tessler Literary Agency.
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saleable condition.
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MPS Returns Center
14301 Litchfield Drive
Orange, VA 22960

Returns made during February through December of a 
calendar year (“Year 1”) and during January of the next 
calendar year will be credited at the average discount 
received by the customer on purchases of that class of 
books from the publisher during the calendar year prior 
to Year 1. 

Our full returns policy for trade books is printed on the 
back of our invoices as are our returns policies for other 
types of books. The policies are also available upon 
request.

For more information on mail order catalogs,  
premiums, and special sales, contact:
Special Markets Department
Macmillan
175 Fifth Avenue
New York, NY 10010
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International Rights
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please contact our international rights representative:
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Pan Macmillan
20 New Wharf Road
London, England
N1 9RR
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